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MULTIKOPY TYPEWRITER RIBBONS. nary ear impr oO ry time. It imilar quality. Sold under thr brand 
Guaranteed to give exceptionally shar} OF its field. NonTach pecially names: MultiKopy, Web-Star, and Old 
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CARBONS. MultiKopy guarant X tah the guesswork out pacing a clear, lasting impress:or 
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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 


have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 


agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 


dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment 

{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in 
terests of the field it serves 
It aims to discuss all sub 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 


of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 


and earnest consideration 
{ COPYRIGHT. Contents 
covered by copyright, 1948, 
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{ SUBSCRIPTION RATES 
in the United States and its 
possessions—one year, $3.00; 
two years $5.00; three years 
$6.00. Canada and Pan 
American countries — one 
year, $3.50; two years, $6.00; 
thrée years, $7.50. Other 
countries—-one year, $4.00; 
two years, $7.00; three years, 
$9.00. Remittances may be 
made by personal checks, 
drafts on New York or Chi- 
cago, post office or express 
money orders, or in Ameri- 
can postage stamps or cur- 
iency, if sent by registered 
mail. Single copies, thirty- 
five cents. 

{ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 


{ CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

{Entered as second - class 
matter, July 8, 1905, at the 
post office at Chicago, Ill. 
under Act of March 3, 1879. 
{ “Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C 
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These advertisements present 1) 
for honest dij/erences of opinion he 


however 


lhey da, 


customers 


Acco Products, Inc 
Ace Fastener Corp. 
Ace Loose Leaf Bindery Co. 
Acme Staple Co. 
Adirondack Chair Co. 
Advance Prod. Div. Adv. S. B 
Aigner, G. J., Co 
All-Steel Equipment, 
Allen & Co. 
Allen, R. C., Bus. Mch., Inc. 
Allied Carbon & Ribbon Mfg 
Corp. 
Alma Desk Co. 
Amberg File & Index Co. 
Amer. Carbon Paper Corp 
Amer. Hair & Felt Co 
Amer. Latex Prod. Corp 
Amer. Map Company 
Amer. Number. Machine Co 
Amer. Photo Laboratories 
Amer. Stencil Mfg. Co. 
Ames Supply Co. 
Anderson-Hickey Co. 
Angle Steel Stoo! Co. 
Apex Business Systems 
Arrow Fastener Co., Inc 
Art Metal Construction Co 
Assoc. Industrial Designers 
Atlas Stencil Files Co. 
Autm. Pencil Sharpener Co 
Autopoint Company 


Ine 


o« 
238, 


B 
Bainbridge, Kimpton & Haupt 
Bankers Box Co. 
Bankers & Merchants St. 
Barcalo Mfg. Co. 
Barkley, C. L., & Co. 
Barrett Add. Mchn. 
Bates Mfg. Co., The 
Beach Publishing Co. 
Berger Mfg. Div. 
Berkey Leather Furn. Corp. 
Bickett, L. M., Co. 
Blackbourn Systems, Inc 
Blaisdell Pencil Co. 
Bolta Products Sales 
Bond Equipment Co 
Boorum & Pease Co. 
Bright Chair Co. 
Browne-Morse Co. 
Brush-Punnett Co. 
Buckstaff Co., The 
Bus. Mach. Products, Ine 
Butler Brothers 


Wks 


Div. 


c 
C-Thru Ruler Co. 
Calculator Equip. Corp. 
Canvas Products Co. 
Carbon Web Corp. 
Cardinal Sales, Inc. 
Cardinell Corp. 
Carlton-Surrey, Inc. 
Cel-U-Dex Corp. 
Central Can Co. 
Chicago Cash Reg. Parts Co. 
Chicago Dictatg. Mch. Co. 
Chicago Saddlery Co. 
Clarotype Co. 
Clary Multiplier Corp. 
Clemco Desk Mfg. Co. 
Codo Mfg. Corp. 
Coinometer Corp. 
Cole Steel Equipment Co. 
Collier-Kevworth Co 
Colonial Carbon Co 
Columbia Ribbon & Carbon 
Mfg. Co., Inc. 
Columbia Steel Equip. Co. 
Commercial Controls Corp 
Commercial Furniture Co. 
Commercial! Institute 
Commercial Spclity. Buro 
Consolidated Stamp Mfg 
Consolidated Wire Prod. 
Cook, H. C., Co., The 
Cooks’ of Camden 
CopyRight Mfg. Corp. 
Corona Typewriter 
Corry-Jamestown Mfg. Corp 
Cotterman, I. D. 
Cram, George F.. Co. 
Cramer Posture Chair Co 
Crofoot, Nielsen & Co. 
Currier Mfg. Co. 
Cushman & Denison 
D 
Daco Card & Index Co. 
Darnell Corp., Ltd. 
Dayton Stencil Works 
Dennison Mfg. Co. 
Dependable Mfg. Co. 
Ditto, Ine. . 
Dixie Chrome Products 


Co. 
Co 


Mfg. Co 
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103, 


120 


132 
323 
328 
306 
349 


188 


351 


350 
79 
348 
165 
231 


¢ products of 


»bviously cannot undertake to guarantee 


publishers 





the leading manufacturers in each division of the industry 
transactions between 
result 


offer thetr services in resolving any disagre:ments which 
through the journal 
Dixon, Jos., ( icible Co L 
141, 2, 3, 4 Ta Fleur, A. B / 
Dolin Metal Products Inc 312 LaSalle Products Co 236 
Doten-Dunton Desk Co 282 Leathercraft, Inc. 177 
Downey, C. L., & ¢ 341 Leopold Company 226 
d E ait Lexington Metal Prod., Inc 302 
Eato I ape ( p 335 Lightning Addg. Mach. Co 347 
EB. A. Mfg. ( 188 Listo Pencil Corp $50 
dogg , = S ~ +e Little, A. P., Inc 86 
iy nis Tag & oer el Co “BI Lyor Metal Products Ine 205 
I kay Product $62 M 
a ae te) Major Lthr. Goods Mfg. Co......184 
e heheh at _ Manifold Supplies Co 35 
ihe ; oo B. L., Chair Co The = 
! EP, omen SO 008 ‘ Gy Markilo Co 87 
Farber, Louis H 1s3 Markwell Mfg. Co. a 
Federal Bus. Mach. Corp 338 Martens Type Cleane r Co 353 
Franklin Table ( 236 Masland Duraleather Co 255 
tien Hain | The 208 Maso Steel Products 290 
, Specialty ( 45 Master Addresser Co 138 
G Master-Craft Corp., Div. S-W.. 57 
General Fireproofing C. 02 Mayfair Co., The 188 
General Pencil Cx 196 ae 1 Co saa 
ameval Photo Profucts Co eo Meier, Joshua, Co 2 
Glaes Sache Sow emer Ca 315 Meilicke Systems, Ine 186 
Globe-Wernicke CGo.. The 958. 9 Meilink Steel Safe Co 311 
Glue-Feet Ka aa ie 834 Melind, Louis, Co 164 
Graff, George B.. Co 91 Metal! Office Furn. Co 134, 135 
Grand Filir weoly Co 336 Metal Specialties Mfg. Co 185 
Grand Rapids Leather Metalstand Co., Ine 254 
Furniture Cx 206 Meyer & Wenthe, Inc 155 
Gregory Fount-O-Ink Co. 193. 4 Midwest Naturlite Co 158 
Guide System & Supply Co. 92. 93 Mittag and Volger, Inc 41 
Gunlocke, W. H.. Chair Co 277 Moore Push Pin Co 349 
r ee : aitsten i tT Mosler Safe Co., The 265 
H : Myrtle Desk Co 218, 219 
Hall-Welter Co., In: 133 
Harding, Milo, Cx 139 ; N 
Hart, Harold D.. ¢ 352 National Blank Book Co 49 
Harter Corp 209 Nat'l Brief Case Mfg. Co. 180 
Hayes Mfg. Co 352 Nat'l Business Show Co. 98 
Hect aphia Cor 341 National Desk Co., Ine 250 
Hedges Mfg. Co 178, 179 Nestler-Fields Mf Co 305 
Herring-Hall Marvin Safe Co..284 Neva-Clog Products, Inc 95 
Herzog, H. P., Co 313 New England Paper Punch Co.348 
Heyer Corp., The 855 New Indiana Chair Co. 195 
Higgins Ink Co 333 Niagara Duplicator Co 85 
High Point Bending & Chair Co.251 Niemann, Inc. 268 
Holes-Webway 335 Norta Distributing Co. 350 
Home-O-Nize 116 Northern States Envel. Co. 192 
Hoosier Desk Co 322 Northwest Lthr. Goods Co 346 
Hunt. ( Howard, Pen Co 848 Nu-Craft Products Co 75 
i, Oo 
Ideal School Supy ly ( 189 Oakville Co. Div. Scovill 107 
Ideal System Co 327 Office Industries of Am.....184, 304 
ere _— Ce _ Office Mgmt. Assn. of Chgo....168 
npe { thr. Purr ‘ 283 Ohio Chair Co. 322 
Imperial Methods Co 187 Old Town Ribbon & Carbon Co. 63 
Indiana Desk Co 228, 229 Olsen. O. C. S.. Co 04 
Ink Specialties Co., Inc 184 Orna Metal Products Co 304 
_ l Cane a Ge. 344 Oxford Filing Supply Co 83 
nvine je Metal irr 0 z26$ 
Jasper Chair Co 206, 207 PQ, 
Jasper Desk Co 210, 211 Parker Steel Products, Inc 307 
Jasper Office Furniture Co 264 Pearson, G. S., Co. 171 
Jasper Seating | 293 Peerless Imperial Co., Inc 77 
Jasper Table Co 300 Peerless Steel Equipment Co.....292 
Johnson Chair Co 152 Pelouze Mfg. Co. 17 
‘ Pemberton Prtg. Co 346 
Karl Mfg. Company 305 Pengad Mfg. Co. 353 
Keystone Steel Equip. Co 252 Perfect Rub. Seat Cush. Co.....336 
Kingsbacher-Murphy Co 332 Phillips Process Co 345 
Kisco Co., Ine 115 Photo Materiais Co 174 
Koh-I-Noor Pencil Co., Ine 129 Pierce Co 351 
Kol, Ine., Sales Div 195 Polar Mfg. Co. 280 
Krumwiede, Elmer, & Assoc 187 Princeton Upholstery Co 300 
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THE SERVICE BUREAU 


of Office Appliances is maintained for the 
exclusive use of subscribers and adver- 
tisers. It answers by personal letters all 
inquiries upon matters germane to the 
field, supplies names of manufacturers of 
any office article wanted, puts man and job 
together, furnishes lists of desirable agents 
and dealers in nearly every country, aids 
foreign dealers in securing U.S.A. lines. 
and in many other ways performs useful 
services, all without charge. Subscribers 
in every land have made, and are mak- 
ing, good use of this bureau. Manufactur- 
ers in every field have evidence of its 
proved value. 





























OFFICE APPLIANCES, 


Because of the ground 
advertisers and 
established 


from relations 


Print-O-Matic Co., Ine., The....169 
Pronto File Corp. 103, 104 
Protectall Mfg. Corp. 237 
Quality Park Envelope Co 89 
Queen Ribbon & Carbon Co 7l 
Wuigley Furniture Co $04 
R 

Rapid Roller Co 154 
Raymond Co., The 270, 271 
Regal Typewriter Co 345 
Remington Rand, Inc 45 
Rex-O-Graph, Inc. 130 
Reyburn Mfg. Co 337 
Rice Brothers 2 

Riteform Chair Co 242 
Rite-Rite-Mfg. Co 345 
Rivet-O-Mfg. Co 339 
Rix Rotary Index Corp 118 
Roberts Number. Mch. Co 101 
Roberts, Weldon, Rubber Ce. 330 
Rockwell-Barnes Co 153 
Rose Ribbon & Carbon Mfg. Co.351 
Ross-Gould Company 353 
Roto-Shear Co. Div $40 
Royal Metal Mfg. Co 454 
Royal Typewriter Co., Ine 49 

Ss 

Safeguard Corp., The 346 
Security Steel Equip. Corp 230 
Sell Corp. 181 
Seng Company, The 305 


Sengbusch Self-Cl. Inkstand Co.1138 


Service Prod. Div. Woodll 185 
Shalleross Co., The 338 
Shaw-Walker Co., The....57, 58, 59 
Sheboygan Chair Co., Ine 202 
Sheboygan Desk Co. 287 
Shelbyville Desk Co. 240, 241 
Shepherd, N. T., Chair Co. 312 
Sheppard, C. E., Co. 94 
Shipman-Ward Mfg. Co 175 
Sikes Co., Inc., The 227 
Smead Mfg. Co. 123, 124 
Smith, L. C., & Corona Tws 37 
Speed Key Corp 353 
Speed-O-Print Corp. 163 
Speed Products Co., Ine 55 


Squires Inkwell Co. 


Staedtler, 





J. S., Ine. 


Standard Steel Equip. 300 
Star Steel Equipment Co 187 
Stationers Guild of America 145 
Stationers Loose Leaf Co. 65 
Steel Parts Mfg. Co 318 
Stewart, R. A , & Co. 122, 166 
Storms, H. M., Co. 110 
tow & Wavis Furth. ba Zi 
Sturgis Posture Chair Co 301 
Superior Mark. Equip. Co 166 
Superior Plastics Div. 189 
Swan Pencil Co., Inc 102 
Taylor Chair Co., The 313 
Technygraph Co., The 334 


Teletronics Corp. 90 


ihomas Furniture Co 291 

Tiffany Stand Co 314 

Toledo Guild Products, Inc...96, 301 

ictedo Metal Fuin.tu.e Co Suz 

Tri-Par Mfg. Co 303 

Trussell Mfg. Co., Inc 329 
l V 


Underworld Corp Back cover 
U. S. Type. Ribbon Mfg. Co 343 


Vail Manufacturing Co. 162 
Van Dyke Industries 185 
Victor Safe & kquip. Lo 23s 
Vogel-Peterson Co. 302 
w iy 
Wagner-Metcalf Corp 114 
Wansco Paper Products Co 340 
Warshaw Mfg. Co 128 
Watson Mfg. Co., Inc 281 
Webster, F. S., Co 2 
Weis Mfg. Co 67, 68, 69, 70 
Wells Furniture Mfg. Co 208 
Wells Office Furniture Co. 232, 3 
Westcott Rule Co., Inc 109 


Western Mfg. Co 315 


White, Richard P 189 
Wilhite Mfg. Co 244 
Wilmer, E. P., Inc 106 
Wilson Jones Company 157 
Wolber Duplictr. & Sup. Co 167 
Wolcott Steel Prod., Inc 352 
Wonder Lock 186 
Wood Off. Furn. Institute 294 
Wood Processors, Inc 186 
Woodstock Typewriter Co 159 
Wrenn Paper Co 332 
Wright Co., The 326 
Write, Inc. 324 
Yawman & Erbe Mfg. Co...111, 243 
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LASSIFICATIONS 





r the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern businss office 


wre represented. Should subscribers be interested in any article of office equipment not listed here, 


they are cordially invited to 


th the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 


obligation 











Accounting Systems Equipment Business Shows Ohio Chair Co. 
Black Systems National Business Show Co Riteform Chair Co. 
Adding Machines Office Mgmt. Assn. of Chicago Royal Metal Mfg. Co 
‘ R. ¢ Business Mchs., Inc Cateulating Devices Security Steel Equip. Corp 
Barre Mach. Div Lightning Adding Machine Co Sikes Co., Ine. 
Cla M Corp Meilicke Systems, Inc Stow and Davis Furn. Co 
E. < A. Mfg. Co Victor Safe & Equipment Co Sturgis Posture Chair Company 
Ke ‘ tar In sale n hin Taylor Chair Co. 
s ‘ & Corona Typws . a £ rom _ Machines. In Wells Office Furniture Co 
Underwo Barrett Add. Mach. Div Chairs, Tablet Arm 
Adding Machines. Rebuilt & Used Clary Multiplier Corp Jasper Chair Co. : 
Office Appliances Smith. L. C.. & Corona Typws New Indiana Chair Co. 
Addressing , Machines Calculating Machines, Used cu Seca aol” Ca 
ys . Pane Equipment Corp Dayton Stencil Works 
‘ 3 ternational Office Appliances M & Wenth — 
S ’ Adhesives, et Carbon Papers Meyer enthe, Inc 
Air Circulators & Conditioners See Ribt & Cart Checkwriters & Signers 
K ( ) a a — Hall-Welter Company 
Ten Dyke |} rary Card index Boxes & Trays Safeguard Corp 
Albums All-Steel Equipment Inc Clipboards 
" & Index Co Amberg File & Index Co (See Arch & Clipboard Files) 
K \ hy Co Art Metal Construction Co Coat and Hat Racks 
Arch & Cli pboard ‘Files Serger Mfg. Div. Republic Vogel-Peterson Co 
( & Denison Mfg. Co Cole Steel Equip. Co Coin Bags, Trayy Wrappers 
G oA ke Co The ( immbia Steel Equipment (o Downey, C & 
> . ‘ Corry-Jamestown Mfg. Cort Exline, William, — 
os ; Div. Woodall Farber, Louis H Coin Chan 
Shaw-Wall General Fireproofing Co py Corp. 
Ya : ; e Mfg. (« Globe-Wernicke Co., The Copyholders 
Ash Trays & Stands Guide System & Supply Co Acco Products, Inc 
D e Product Hedges Mfg Company Bankers Box Co. 
Fa j ve (% Home-O-Nize Company, The Copy Right Mfg. Corp 
Q Prod Co Imperial Methods Co Franklin Table Co 
H -— 7 ie Invincible Metal Furniture ¢ Hall-Welter Co 
La § P s ( Metal Office Furniture Co International Office Appliances 
WV Office Furniture Co Parker Steel Products, In Wells Office Furniture Co. 
Associations Manufacturers Peerless Steel Equipment ( Cerrespondence Trays 
W Office |] Institute Rockwell- Barnes Art Metal Construction Co 
Associations Trade Shaw-Walker Co Corry-Jamestown Mfg. Corp 
of America Weis Mfg. Company General Fireproofing Co 
Atlases, Geographical Wells Office Furniture Co Globe-Wernicke Co., The 
F., Co., The Yawman and Erbe Mfg. Co Hedges Manufacturing Company 
Bank Su one Card Index Files, Revolving imperial Methods Co 
Dow I & Ce Rix Rotary Index Corp Maso Steel Products 
Ex ‘ Ir Cash Boxes Metalstand Co, Inc 
Bankers Notecases Central Can Co Nu-Craft Products Co 
Ger Fires fing Co Cole Steel Equipment Co Peerless Steel Equipment Co 
G Wernicke (« The General Fireproofing Co Sengbusch Self-Cl. Inkstand Co. 
\ r Safe & Equipment ( Globe-Wernicke (o., The Service Prod. Div. Woodall 
Billing Machines Guide System & Supply Co Shaw-Walker 
Re F ta In Imperial Methods Co Steel-Parts Mfg. Company 
lr i Cort Invincible Metal Furn. Co Wells Office Furn. Company 
Binders, Catalog & Periodical Metal Office Furn. (« Yawman and Erbe Mfg. Co 
\ Ir Peerless Steel Equipment Co Costumers 
\ rg |} & Index Co Shaw-Walker Co Butler Brothers 
Ma ‘ Corp. Di s-W Wells Office Furniture Co Fair Furniture Co 
Na 11 Blank Book Co Yawman and Erbe Mfg. Co Glaro Machine Prod. Co. 
Sheppa Cc. 3 ( Cash Register Parts Globe-Wernicke Co., The 
Binders, Permanent Storage Chgo. Cash Register Parts Co La Salle Products Co 
Bank tox ¢ Casters, Caster Bearings, Slides Peerless Steel Equipment (Co 
Ma r-Craft Corp., Div. S-W Darnell Corp., Lid Quigley Furniture Company 
Sheppar E.. Co Rice Brothers, Inc Tri-Par Mfg. Co. 
Wil ( Celluloid Envelopes Vogel-Peterson Co. 
Biackboards See Envelopes, Plastic Wells Office Furniture Co 
s P D Woodall Chair trons : Crayons 
Blankbooks Collier-Keyworth Co Dixon, Jos., Crucible Co, 
; N use Co Seng Co., The Cushions & Pads, Chair 
Natior I k Book Co Chair Mats American Latex Prod. Corp 
WwW ( tickett, L. M., Company Bickett, L. M., Company 
Blotters Polar Mfg. Co. Fair Furniture Co. 
Company Service Prod., Div. Woodall Perfect Rubber Seat Cushion Co 
Blue Print A ‘Pian File See Chairs, Folding Polar Mfg. Co 
~ Equipment Adirondack Chair Co Cuspider Mats 
‘ t Hickey Ce _ Farber. Louls H Polar Mfg. Co 
. Mf, ~ ection (x Lyon Metal Prod., Ine Dating Stamps 
Rerger M Division Republi Royal Metal Mfg. Co American Numbering Mch. Co 
| wne-M ( Wells Office Furniture Co Bates Mfg. Co 
urd Ine Chairs, Office Consolidated Stamp Mfg. Co 
S ent ( Barealo Mfg. Company Fulton Specialty Co 
( Equipment (« Berkey Leather Furn. Corp Melind, Louis, Co., The 
‘ ry.J Mfe. Corp Bright Chair Co Meyer & Wenthe, Inc 
Gener I wfing Co Cramer Posture Chair Co Rivet-O Mfg. Co. 
G W k Co The Dependable Mfg. Co Stewart, R. A... & Co 
j Furn. (x Dixie Chrome Products Superior Marking Equip. Co 
pment Co Esskay Products Desk Bumpers 
‘ Fritz-Cross Company Polar Mfg. Co 
x] Erbe Mfg. Co General Fireproofing Co Desk Lamps 
Bond Be xes Grand Rapids Leather Furn. Co Bainbridge, Kimpton & Haupt, Inc 
I Gunlocke, W. H., Chair Co Dixie Chrome Products 
Bookcases Harter Corp Ever-Ready Electric Co 
nt. Ine Higt Point Bending & Chair Ce Glaro Machine Prod. Co 
Art m Co asper Chair Co Mayfair Company, The 
BR . Reput sper Seating Co Midwest Naturlite Co. 
, ‘ mh Chair Co Wells Office Furniture Co 
Kol Sales Div Desk Name Paltes 
Mfg. Cort Marble, B. L., Chair Co Hayes Mfg. Co 
fing ( Metal Office Furn. Co Desk Pads & Tops 
‘ vt ( TT New Indiana Chair Co Aigner, G. J., Co 
‘ ‘ Niemann, Ine Fair Furniture Co 
Png . ipment ¢ Princeton Uphostery Co, Inc Meier, Joshua, Co 
Peay Riteform Chair Co Polar Mfg. Co 
Weis Security Steel Equipment Corp Desk Pen & Ink Sets 
¥ " it ‘ Shaw-Walker Co Gregory Fount-O-Ink Co 
Book Ends Sheboygan Chair Compar Sengbusch Self-Cl. Inkstand Co 
Brow Shepherd, N. T., Chair ¢ Desk Side Files 
Bookkeeping Machines Sikes Cx Inc The Amberg File & Index Co 
> ee “tow and Davis Furn. (< Cole Steel Equipment Co 
Box Letter Files Sturgis Posture Chair ¢ Farber, Louis H 
{ & Index ( raylor Chair Co Northwest Metal Pred. Co 
} pme rh Toledo Metal Furn. Co Steel-Parts Mfg. Co 
( ke ( The rri-Par Mfg. Co Western Mfg. Company 
H any Wells Office Furniture ¢ Desk Trays 
‘ M Chairs, Posture Currier Mfg. Company 
Brief & Zipepr Cases Angle Steel Stool Co Hedges Mfg. Company 
( ‘ ght Chair ¢ Sell Corporation 
} &R er ( Ir (ramer Posture Chair (« Weis Mfg. Co 
xie Chrome Products , 
. 4 Desk Work Distributors 
. , M x Fritz-Cross Compeny Advanco Prod. Div. Adv. 8. P 
, OF ad 8-W . eral F ireproofing “" Globe-Wernicke Co The 
“ .¢ Mr ( i ~ — a. mo Cae Lyon eae Products, In 
r ~— 2 Ore . Polar Mfg. Ca, 
rthwest r G , is ¢ me J > ty ~ ae & Chair ¢ Victor Safe & Euipment 
mult te Order Geo Feratture nneen Chats Co Wilson Jones Co 
Wa M I Marble, B. L., Chair Cx Desks 
Business Forms Metal Office Furniture Co Alma Desk Co 
Exlir I Metalstand Company Art Metal Construction Co 
F Supp. Co New Indiana Chair Co Browne-Morse Co 
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Butler Brothers 

Cardinal Sales, Ine 

Clemeo Desk Co. 
Corry-Jamestown Mfg. Corp. 
Dixie Chrome Products 
Doten-Dunton Desk Co 
Farber, Louis H 

General Fireproofing Co 
Globe-Wernicke Co., The 
Gunn Furniture Co 

Hoosier Desk Co 

Imperial Desk Co 

Indiana Desk Co. 

Invincible Metal Furn. Co 
Jasper Desk Co. 

Jasper Office Furniture Co. 
Leopold Co 

Metal Office Furniture Co 
Myrtle Desk Ca. 

National Desk Co., Ine 
Olsen O. C. e 

Orna Metal Products Co. 
Peerless Steel Equipment Co 
Quigley Furniture Company 
Raymond Co., Ine., 

Royal Metal Mfg. Co 
Security Steel Equip. Corp 
Shaw-Walker Co, 

Sheboygan Desk Company 
Shelbyville Desk Co, 

Stow and Davis Furniture Co. 
Victor Safe & Equip. Co 
Wells Furniture Mfg. Co 
Wells Office Furniture Co 
Wilhite Mfg. Company 
Yawman and Erbe Mfg. Co 

Diaries 
(See Memo Books) 

Diectating Machines 
Chicago Dictatg Moghiae Co. 
Hart, Frederick, & C 
Hunting - Roberts ce. 
Teletronics Corporation 

Dictating Machines, Used 
International Office Appliances 

Display Racks 
Pierce, The, Co. 

Drafting Instruments & Equipment 
‘-Thru Ruler Co. 

Cardinell Corp 

Duplicating Machine Parts 
Rapid Roller Co. 

Dupicating Machi & Suppli 
American Stencil Mfg. Co. 
Ames Supply Company 
Bainbridge, Kimpton & Haupt, Inc 
Bond Equipment Co 
Code, Mfg. Co, 

Colonial Carbon Co. 

Columbia Rib. & Carb. Mfg. Co 
Ditto, Ine 

Harding, Milo, Co 
Hectographia Corp. 

Heyer Corp., The 

Ink Specialties Co., Inc 
Manifold Supplies Co 

Mittag & Volger, Inc. 
Niagara Duplicator Co. 

Olid Town Ribbon & Carb. Co 
Pengad Mfg. Co. 
Print-O-Matic Co., The 
Queen Ribbon & Carbon Co 
Rose Ribbon & Carb. Mfg. Co. 
Shallcross Company 

Smith, L. C., & Corona Tws 
Speed-O- Print Corp. 
Technygraph Co., The 

Victor Safe & Equipment Co. 
Wolber Dupl. a Supply Co 
Wright Co., 

Duplicating Steneit Files 
Atlas Stencil Files Co 

Endorsing Machines 
Commercial Controls Corp 

Envelope Sealers-Envelope O 
Commercial Controls Corp 
Roto-Shear Company 

Envelopes 
Globe-Wernicke Co., The 
Northern States Envelope Co 
Quality Park Envelope Co 
Smead Mfg. Co 
Wilson Jones Co 

Envelopes, Plastic 
Aigner, G. J., Co. 

Ames Supply Co 

Cel-U-Dex Corp 

Cooks’, Ine 

Markilo Company 

Roberts, Weldon, Rubber Co 

Erasers, Rubber 
Ames Supply Co 
Blaisdell Pencil Co 
Dixon, Jos., Crucible Co 
Faber, Eberhard 
Koh-I-Noor Penell Co. 
Melind, Louis, Co 
Roberts, Weldon, Rubber Co 

Expense Books 
Beach Publishing Co 

Eyelets & Eyelet Fasteners 
Bates Mfg. Co 
Rivet-O Mfg. Company 

File Boxes, Collapsible Corrugated 
Weis Mfg. Co 

File Boxes, Fibre 
Bankers Box Co 
Barkley, C. L., & Co 
Olobe-Wernicke Co., The 
Guide System & Supply Co 
Oxford Filing Supply Co 

File Boxes, Metal 
Advanco Prod. Div. Adv. 3B 
Art Metal Construction Co 
Berger Mfg. Div. Republic 


(Continued on page 6) 











eerless Stel Equipment Co 
Shaw-Walker Co. 

Star Steel " % ent Co 
Victor Safe uipment Co 
Weis Mfg. Co. 

File Drawer Dividers 
Cel-U-Dex Corp. 

Filing Cabinets, Insulated 
Herring-Hall-Marvin Safe Co. 
Meil Steel Safe Co. 
Shaw-Walker Co. 





Victor Safe & Equipment Co 
Filing Cabinets, ™ 
Advanco Prod. Div. Adv. 8.B 


Ali- Steel Equipment, Inc. 
Art Metal Construction Co. 
Berger we. x. Republic 


Cardinal pales, ‘Tne 
Cole Steel Equi 


Co. 
lumbia Steel E -- AF Co. 
-Jamestown Corp. 


Invincible Metal Furn. Co, 
Keystone Steel Equipment Co. 
Lexington Metal Products, Inc 
Metal Office Furniture Co 
parker Steel Products, Inc. 
Peerless Steel Equipment Co 
Remington Rand, Ine. 
Rockwell- Barnes 
Shaw-Walker Co. 
Star Steel Equipment Co 
Victor Safe & uipment Co 
Watson Mfg. Company, Inc 
Weis ~» * Company 
Western Mfg. Company 
Wolcott Steel Products, Inc 
Yawman and Erbe Mfg. Co 
Filing Cabi ood 
Bainbridge. 
Globe-Wernicke 





Filing o Supplies 
cco Products, 


yo a Prod. Div. Ady. 8.B 
Aigner, G. J., 
Amber: File - Index Co. 
Art Metal Construction Co 
Barkley, C. L., & Co. 
Browne-Morse Co. 
Corry-Jamestown Mfg. Corp 
Daco Card & Index Co, 
Farber, Louls H. 
Globe-Wernicke Co., The 
Grand Filing Supp. Co., The 
Guide System & Supply Co. 
imoerial Methods Co. 

etal Office Furniture Co. 
| States Envelope Co 
Oxford Fiiing Supply Co. 
Parker Steel Products — 
Quality Park marine Co. 
Rockwell- Barn 
Security parr } Equipment Corp 
Sell Corporat 
Shaw-Walker ico. 
Smead Mfg. 
Victor Safe _ ‘Equipment Co 
Weis Mfg. Co. 
Vowmes and Erbe Mfg. Co. 


Finger P 


Speed Products Co., Ine, 


Furniture, Scale Model Office 


Commercial Furniture Company 


= Casorentien! 


eorge F., Co., The 


equ Cloth Rings 
Dennison 


Holes-Web 


ay Co. 
Gummed Tape “~. Sealing Meh. 
Dennison M Co, 


fg. 
Metal *Specialiles Mfg. Co 
Reyburn Mfg. ina ne 


index Card $i 


Cel-U-Dex 
Cook, H. C., “Te 

Ennis Tag « Salesbook Co. 
Graff, George B., © 

Victor Safe & Heuipment Co 


index 
Aigner, G. J., 
Amberg File ny ‘Index Co 
Barkle Co. 


la 


Cel-U Ties Corp. 
Globe- Wernicke. Co., The 
Guide System & Supply Co. 
Markilo Company 
Master-Craft Corp., Div. 8-W 
Reyburn Mfg. Co., Ine 
Shaw-Walker Co 

Sheppard, C. E., Co 

8 Produe Co., Ine 
Victor Safe & Equipment Co 


Higgins Ink Co., Ine 
Melind, Louls, Company 


nkstands 

Cushman & Denison Mfg. (o 
Sengbusch Self-Cl. Inkstand Co 
Squires Inkwell Company 


bels 

Dennison Mfg. Co 
Imperial Methods Co. 
Oxford rine Supply Co 
Reyburn Co., Ine 
Warshaw Miz Company 
Weis Mfg. Co. 


Ladders, —s, Store & Vauwit 


Cotterman 


Leads for Sieshentoal Pencils 


Autopoint Co. 
Dixon, Jos., Crucible Co 


Faber, Eberhard 
Liste Peneil Corp. 


impton & Haupt, Ine. 


Leather Goods 
Canvas Products Corp 
Chicago Saddlery Co. 
Laathercraft, Ine 
Northwest Leather Goods Co 
Leather Upholstered Furniture 
Berkey Leather Furn. Corp. 
jrand Rapids Leather Furn. Co 
Niemann, Ine 
Office Industries of Amer 
Princeton Upholstery Co., Inc 
Letter Sorters 
Wood Processors, Inc 
Letter Trays 
(See Correspondence Trays 
Lockers & Storage Cabinets 
All-Steel Equipment, Inc 
Anderson-Hickey Co., Inc 
Art Metal Construction Co 
Berger Mfg. Div. Repubic 
trowne-Morse Co. 
Cardinal Sales, Ine 
Globe-Wernicke Co., The 
Invincibe Metal Furn. Co 
Keystone Steel Equipment Co 
Lyon Metal Prod Ine 
Parker Steel Products, Inc 
Security Steel Equipment Corp 
Shaw-Walker Co 
Standard Steel Equip. Co 
Yawman and Erbe Mfg. Co 
Locks. Drawer, Showcase, etc 
Wonder Lock 
Loose Leaf Books & Systems 
Ace Loose Leaf Bindery Co 
Amberg File & Index Co 
Boorum & Pease Co 
Elbe File & Binder Co., Inc 
Ideal System Company, The 
Krumwiede, Elmer, & Ass 
Master-Craft Corp., Div. S-W 
McMillan Book Company 
National Blank Book Co 
Sheppard, C. E., Co 
Stationers Loose Leaf Co 
Trussell Mfg. Company 
Wilson Jones Co 
Loose Leaf Metals 
National Blank Book Co. 
Sheppard, C. F.,. Co 
Wilson Jones Co 
Loose Leaf Sheet Covers, Celluloid 
Cel-U-Dex Corp 
Loose Leaf Sheet, Covers, Plastic 
Aigner, G Co 
Cooks’, Inc 
Kingsbacher-Murphy Co 
Markilo Co 
Meter, Joshua, Co 
Mail Bags, Canvas or Leather 
Canvas Products 
Mail Distributors 
Advanco Prod. Div. Adv. S-B 
Globe-Wernicke Co., The 
Victor Safe & Equipment Co 
Mailing Machines 
Commercial Controls Corp 
Map Tacks 
Graff, George B., Co 
Moore Push Pin Company 
Maps, Globes, Ete 
Amer. Map Company 
Cram, George F., Co., The 
Matched Office Suites 
Carlton-Surrev, Ince 
Commercial Furniture Company 
Stow and Davis Furniture Co. 
Mechanics and Repairmen Available 
Commercial Institute 
Memorandum Books 
Boorum & Pease Co 
Ennis Tag & Salesbook Co 
Master-Craft Corp.. Div. S-W 
MeMillan Rook Company 
National Blank Book Co 
Trussell Mfg. Company 
Wilson Jones Co 
Memorandum Devices 
Autopoint Company 
Bates Mfe. Co 
Currier Mfe 
Mending Tape 
Dennison Mie. Co 
Reyburn Mfg. Co., Ine 
Metal Badges, Cheeks, Tokens 
Dayton Stencil] Works 
Mever & Wenthe, Inc 
Metered Mail Systems 
Commerctal Controls Corp 
Molsteners 
Glue Fast Fauinpment Co 
Metal Spectalties Mfg. Co 
Rivet-O Mfe. Company 
Sengzhusch Self-Cl. Inkstand Co 
Numbering Machines 
Amer. Numbering Mach. Co 
Rates Mfe. Co 
Roberts Numbering Mach. ( 
Stewart. R. A.. & Co 
Superior Marking Fautp. Cx 
Office Partitions & Railings 
Glohe-Werntcke Co.. The 
Watson Mfe. Company, Inc 
Pads, Figuring 
Boorum & Pease Company 
National Blank Book Co 
Wilson Jones Co. 
Paper 
Faton Paper Corp 
Wansco Paper Prod. ( 
Paper Clamps 


Autmte. Penci! Sharpener Co 


Company 


Hunt, C. Howard, Pen Co 
Paper Clips 
Acco Products. Ine 


Cushman & Denison Mfg. Co 
Oakville Company. TDi: Scorill 
Vail Mfg. Co 
Paper Fasteners and Weekers 
Oakville Company, Di i! 
Paper Fastening Machines 
Ace Fastener Corp 
Acme Staple Company 
Arrow Fastener 
Sutmte. Pencil Sharpener Co 
Bates Mfg. Co 
Consolidated Wire Prods. Cx 
Markwell Mfg. Co 
Neva-Clog Products, Ince 
Speed Products Co., Ine. 


Victor Safe & Equipment ‘o 


~ 


(See Inks, Adhesives, etc.) 
Pencil Pointers for Draftsmen 
Crofoot, Nielsen & Co 
Wood Processors, Inc. 
Pencil Sharpener: 
Autmtc. Pencil Sharpener Co 
Hum, C. Howard, Pen Co 
Rite-Rite Mfg. Co. 
Pencils, Mechanical 
Autopoint Co. 
Listo Pencil Corp 
Pencils, Paper Wound 
Blaisdell Pencil Co 
Pencils, Wood Cased Lead 
Blaisdell Pencil Co. 
Dixon, Jos., Crucible Co 
Faber, Eberhard 
General Pencil Co, 
Koh-I-Noor Pencil Co 
Staedtier, J. 8S., Ine 
Swan Penci] Company 
Penholders 
Dixon, Jos., 
Pens, Steel 
Hunt, C. Howard, Pen Co. 
Sengbusch Self-Cl. Inkstand Co. 
Phote Copying Equipment 
General Photo Proaucts Co 
Pins and Pin Containers 
Oakville Company, Div. Scovill 
Vail Mfg. Co, 
Platens, Typewriter, ete. 
Ames Supply Company 
Shipman-Ward Mfg. Co 
Postal Meters 
Commercial Controls Corp 


Presentation Covers 
Amberg File & Index Co 
Barkley, C. L., & Co 
Meier, Joshua, Co. 
Price & Sign Markers 
Fulton Specialty Co. 
Stewart, R. A., & Co 
Superior Marking Equip. Co 
Punenes 
Acco Products, Ine. 
Bates Mfg. Co. 
Boorum & Pease Company 
Globe-Wernicke Co., The 
Metal Specialties Mfg. Co 
National Blank Book Co. 
New England Paper Punch (0 
Wilson Jones Co. 
Push Pins 
Moore Push Pin Co. 
Representatives Available 
LaFleur, A. B 
Pibbons and Carbons 
Allen & Company 
Allied Carb. & Rib. Mfg. Co 
Amer. Carbon Paper Corp 
Carbon Web Corporation 
Codo Mfg. Co. 
Columbia Rib. & Carb. Mfg. Co 
Little, A. P., Ine. 
Manifold Supplies Co. 
Mittag & Voleer, Inc. 
Old Town Ribbon Carbon Co 
Peerless Imperial Co., Inc 
Pengad Mfg. Co. 
Phillips Process Co., Inc 
Queen Ribbon & Carbon Co 
Kegal Typewriter Co. 
Remington Rand, Inc. 
Rose Ripbon & Carbon Mfg. Co 
Royal Typewriter Co, 
Shallcross Company 
Shipman-Ward Mfg. Company 
Underwood Corp. 
U. 8 a aay Bites Mfg. Co 
Webster, F. S 
Write, Ine 


Rubber Bands 
Faber, Eberhard 
Rubber Stamps 
Bankers & Merchants Stamp Works 
Meyer & Wenthe, Inc. 
Stewart, R. A., & Co 
Rubber Type 
Fulton Specialty Co. 
Stewart, R. A., & Co 
Superior Marking Equip. Co 
Rulers, Transparent 
C-Thru Ruler Co 
Rulers, Yardsticks 
Westcott Rule Co, Ine 
Safes, Office 
Art Metal Construction Co 
Brush-Punnett Company 
General Fireproofing Co 
Globe-Wernicke Co, The 
Herring-Hall-Marvin Safe Co 
Invincibe Metal Furn. Cx 
Meilink Steel Safe Co 
Mosler Safe Co 
Remington Rand, Inc 
Shaw-Walker Co 
Victor Safe & Equipment Co 
Sales Books 
Ennis Tag & 


Crucible Co. 


Salesbook Co 


Sand Urns 
Glaro Machine Products ( 
White, Richard P 
Serapbooks 


Amberg File & Index (<¢ 
Globe-Wernicke Co, The 
Weis Mfg. Co 
Wilson Jones Co 
Seals, Notary 
Meyer & Wenthe, Inc 
Shelving 
Berger Mfg. Div 
Shews & Exhibitions 
National Business Show Company 
Slide Rules 
C-Thru Ruler Co 
Smoking Stands, Office 
Dixie Chrome Products 
Glaro Machine Prod. Co 
Nestler-Fields Mfg. Co 
Wells Office Furniture C« 
Serting Devices 
Assoc. Industrial Designers 
Currier Mfg. Company 
Stamp Affixers 
Commercial Controls Corp 


Republic 


OFFICE 


APPLIANCES, 


Stamp Pads 
Bates Mfg. 
Commercial Sonsteny Bureau 
Fulton Specialty Co. 
Melind, Louis, Company 
Meyer & Wenthe, Inc. 
Phillips Process Co., Ine. 
Rivet-O Mfg. Co. 

Stewart, R. A., & Co. 

Stamps, Rubber 
(See Rubber Stamps) 

Stands for Office Machines 
Ames Supply Co. 

Cardinal Sales, Inc 
Dixie Chrome Products 
Fair Furniture Co. 
Farber, Louis 

Franklin Table Co. 
General Fireproofing Co 
Harter Corp. 

Karl Mfg. Company 
Kol Sales Div 

Maso Steel Products 
Metalstand Company 
Shipman-Ward Mfg. Co. 
Tiffany Stand Co. 

Toledo Guild Prod., Ine 
Tri-Par Mfg. Co 

Wells Office Furniture Co 

Staple Extractors 
Ace Fastener Corp. 
Markwell Mfg. Co. 

Metal Specialties Mfg. Co 

Staples & Stapling Machines 
Ace Fastener Corn. 

Acme Staple Company 
Arrow Fastener 

Bates Mfg. Co. 
Consolidated Wire Prods. Co 
Markwell Mfg. Co. 
Neva-Clog Products, Inc 
Speed Products Co. 

Stenographers’ Notebooks 
Ennis Tag & Salesbook Co 
National Blank Book Co 
Trussell Mfg. Co 

Stools 
Angle Steel Stool Co 
Dependable Mfg. Co 
Harter Corp. 

Wells Office Furniture Co 

Storage & Transfer Cases 
All-Steel Equipment, Inc 
Amberg File & Index Co 
Art Metal Construction Co 
Bankers Box Company 
Barkley, C. L., & Co 
Berger Mfg Div. Republic 
Browne-Morse Co. 

Cardinal Sales, Inc. 

Cole Steel Equipment Co. 
Columbia Steel Equipment Co 
Corry-Jamestown Mfg. Corp 
Dolin Metal Products, Inc 
Ehrman, M. E., Co. 
General Fireproofing Co 
Globe-Wernicke Co., The 
Guide System & Supply Co 
Herring-Hall-Marvin Safe Co 
Imperial Methods Co. 
Invincible Metal Furn. Co. 
Metal Office Furniture Co, 
Office Industries of Amer. 
Oxford Filing Suppy Co. 
Parker Steel Products, Ine. 
Peerless Steel Equipment Co 
Rockwell- Barnes 

Security Steel Equipment Corp 
Shaw-Walker Co 

Weis Mfg. 

Yawman and Erbe Mfg. Co 

Store Fixture & Equipment 
All-Steel Equipment, Inc 

Strong Boxes, Fire Protected 
Herring-Hall-Marvin Safe ( 
Meilink Steel Safe Co. 
Protectall Mfg. Co 
Victor Safe & Equipment Co 

Tabes 
Art Metal Construction Co 
Browne-Morse Co 
Buckstaff Company, The 
Cardinal Sales, Inc 
Corry-Jamestown Mfg. Corp 
Dixie Chrome Products 
Globe-Wernicke Co., The 
Jasper Table Co., Ine. 

Lyon Metal Prod., Ine 

Maso Steel Products 

Peerless Steel Equipment Co 
Security Steel] Equipment Corp 
Shaw-Walker Co 

Tri-Par Mfg. Co 

Victor Safe & Equipment Co 
Wells Furniture Mfg. Co 
Wells Office Furniture Co 


Tabulating & Statistic Machines 
Remington Rand, Inc 

Tags 
Dennison Mfg. Co 
Ennis Tag & Salesbook Co 
Reyburn Mfg. Co., Inc 

Tax Records & Forms 
Ace Loose Leaf Bindery Co 
Apex Business Systems 
Krumwiede, Elmer, & Assoc 


Telephone Accessories 
Bates Mfg. Co 
Federal Business Machines Cort 
Superior Plastics Div. W.C. Cort 
Victor Safe & Equipment (Cc 
Wagner-Metcalf Corp 

Thumb Tacks 
Graff, George B c 
Oakville Company, Div. Seovill 


Tieket Holders 
Aigner, G. J., Co 
Meier, Joshua, Co 
Trimming Boards 
Amer. Photo Laboratories 
Ideal School Supply Co 
Photo Materials Co 
Type, Typewriter 
Ames Supply Co. 
(Continued bottom page 7) 
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WANTS AND FOR SALE 


The rate for classified advertisements is ten cents a word, minimum charge $2.00 


SITUATIONS WANTED 


SALESMAN WHOSE BACKGROUND also includes engineering in office furniture 
s open for new connection. Experience includes steel desks and files and 








WANTED FACTORY REPRESENTATIVE by nationally known midwestern manu- 
facturer of office Excellent opportunity. Must have 
experience selling dealers; be able to conduct sales meetings; evaluate 
markets; open up new dealerships. The position is full time permanent. 

kground and details of experience. Midwestern territory 
Write X-374, care Office Ap- 





letters shall be kept confidential. 


SALESMEN WANTED TO sell new sure fire Item In New York City and 
throughout the nn = yw on a we basis, as a sideline. Must have 

department stores. Address X-386, 
. 100 E. 42nd ‘sc. New York 17, N.Y. 














EXPERIENCED SYSTEMS MAN for for nationally known specialty line of office 
file and sorti rritory open. Excellent opportunity. 
ode ete background 


account, and 





wood desks and chairs. Convincing references. Ready to start in as sales 

representative or production engineer on short notice. Capable and dependable Give complete 
Address J-251, care Office Appliances, Chicago 6 ma a $ 
STATIONERS ATTENTION! Young Man Vet, 26, married 6 years, diversified 2 -0UCes, ~Dicago ©. 
sales exnerience in office supplies and office furniture desires position with 

future. Prefer ‘‘wholesale to the trade’’ stationer. Now situated in Boston. 

Will move if opportunity warrants. Address J-253, care Office Appliances, contacts with ~ 
Chicago 6 care Office App * 
OFFICE MACHINE MECHANIC with 25 years experience, the last 18 as service 

manager with one company, is open for new connection in similar capacity. 

Thoroughly capable and responsible. Age 45. Health excellent. Preference is for Travel expenses, « 


the South but Address J-242, 


Office 


will consider any location. Top references. 
care Appliances, Chicago 6. 

AVAILABLE JANUARY 1, EXPERIENCED in retail and wholesaie office sup- 
plies, office equipment and printing. 40 years of age, over 16 years’ ex- 
perience. Midwest or far west preferred. Best of references can be furnished. 
Inside or outside work. Will consider travelling. For interview contact ap- 
plicant, Address J-248, care Office Appliances, Chicago 6. 

SITUATION WANTED-——eighteen ~ears’ selling retail in Chicago area. Age 
44, married. Experience in printing systems furniture and genera! office 
supplies. Will consider manufacturers representative or retail connection out 
of Chicago. Prefer west coast. Box J-241, care Office Appliances, Chicago 6. 
MECHANIC—28 YEARS EXPERIENCE Bookkeeping, Adding machines and 
Typewriters. Factory trained, reliable, |} ave tools. References. Address J-252, 
care Office Appliances, Chicago 6. 


SALESMEN WANTED 
in selling an item that brings repeat orders? 


























MR. SALESMAN: Interested 


Our patented BUCK-L-BINDER for storing loose-leaf records, once adopted, 
becomes part of the user's filing system, insuring repeat business. Exclu- 
sive territory allotted to desirable representatives. Write: The Reb-Wal Hunt 
Co., Box 208, Royal Oak, Michigan. 





EVERY TYPIST A PROSPECT for new all steel copyholder with line-indi- 
cating feature, stands on left or right side of typewriter, holds notes and 
copy-work close to eyes in easily seeable position. Big market among law- 
yers, accountants, business firms, etc. $6 retail. Write for details re sales 
kit. Copy Right Mfg. Corp., 58 Park Place, Dept. DP-14, New York 7. N.Y. 


Two CITY SALESMEN experienced in the sale of printing, office supplies, and 





furniture wanted. Both territories are old established producing well. 
Salary and commission average $400.00 a month and a good salesman can 
increase this amount. If you are not a top salesman in office supplies, furni- 
ture, and printing, do not apply. The Jack Bonner Company, 1722 Leopard 
Street, Corpus Christi, Texas. 





EXCELLENT OPPORTUNITY for Experienced Business salesman, 30 to 35 
years old, with Jacksonville, Florida exclusive distributor of two established, 
nationally known equipment and supply lines. Liberal commission to man who 





can qualify Must be aggressive, resourceful and have proven sales record. 
Only applicants giving complete details; age, background, experience and 
sales records will be considered. Address X-387, care Office Appliances, 
Chicago 6 

FACTORY REPRESENTATIVE: Leading Eastern Manufacturer has openings for 


several territory men to call on stationers in Midwestern and Southern States. 
Our men receive commission on all sales in their territory, have a drawing 
account, and we pay their traveling expenses. Send complete information 
including photo if possible, and personal interview will be arranged. Write 
Old Town Ribbon & Carbon Company, Inc., Brooklyn 17, N. Y. 
INTERNATIONAL SEEKS ADDITIONS TO ITS SALES FORCE. We invite appli- 
cation from men capable of becoming field or branch managers, successful 
background In carbon ani ribbon industry essential. Our men receive com- 
mission on all sales in their territory, have a drawing account, and travel- 
ling expenses. If interested, include full particulars in a letter of application: 
convenient appointment will be made following receipt of letter. International 
Carbon & Ribbon Co., Inc., Logan, Ohio. 

WORLD FAMOUS CALCULATING AND ADDING MACHINES, both manufactured 








in Sweden, are now being imported to this country. Available from stock. 
Salesmen of office equipment, who sell directly to offices, will find these 
machines an 210 Fifth 


interesting and profitable sideline. Write room 501, 
Avenue, New York 10, N.Y. 

SALESMAN FOR SOUTHEASTERN AND SOUTHWESTERN TERRITORY to represent 
old established Chicago manufacturer of office stationery specialties. Must be 
experienced and well known to stationery trade. Liberal commissions, with 
drawing account. Give full details in first letter. Address X-393, care Office 
Appliances, Chicago 6. 

SALESMAN WANTED to cover seven counties on the Texas Gulf Coast by 
established Remington Rand Agency. Preference will be given man with Adding 
Machine, Typewriter and ce Equipment experience. Write Walzel Office 
Equipment Co., P.O. Box No. 562, El Campo, Tex. 

SALESMEN FOR MARS-LUMOGRAPH DRAWING PENCILS: One of America’s 
oldest pencfl importers has several openings for capable salesmen on com- 
mission in the New England States and Chicago area. The quality of 








basis 


this famous brand is known throughout the country in the drafting and 
artist's material and stationery trades. Write fully covering your present ter- 
ritory and line. J. S. Staedtler, Inc., 53 Worth St., New York 13, N.Y 





MR. MANUFACTURER, I CAN GET YOU the business. When you appoint me 
your distributor you can depend on a man with integrity, ability and a desire 
financed. Will consider any location. My background a 20 





to work Well 

year outstanding sales record in office specialties. Experienced in direct sell- 
ing, branch management and wholesale promotion. A. eur, care Office 
Appliances, 600 W. Jackson Blvd., Chicago 6, III. 

TERRITORIES AVAILABLE for factory representatives to handle Duplicating 
Machine Stencils, Ink, Correction Fluid. Manufactured by an old and 
reliable mpany. Commission basis. Challenger, Inc., 125 Winder St., De- 
troit 1 Mict 


Typewriter Cushion Keys 

Ames Supply Company 

Peerless Imperial Co., Inc 

Speed Key Corp 

Speed Products Co., Inc. 
Typewriter Fastening Devices 

Business Machine Products, Inc 
Typewriter Parts & Tools 

Ames Supply Company 
Typewriter Tables 


Continued from page 6) 


Typewriter Cleaning Material 
Ames Supply Company 
Bainbridge, Kimpton & Haupt, Inc 
Cardinell Corp 
Clarotype Co., Ine., The 
Martens Type Cleaner Co 
Mittag and Volger, Inc 
Norta Distributing Co. 
Regal Typewriter Co 


aeeet O Mfg. Co. (See Stands for Office Machines) 
ebster, F. 8., Co 7 it Mfrs. of 
pewriters, 
Typewriter Cushion Bases & Knobs "Romtnaten Rand, Ine. 
Amer. Hair & Feit Co. Royal Typewriter Co. 
Bickett, L. M., Company Smith, L. C., & Corona Typws 
Business Machine Products, Ine Underwood Corp. 
Peerless Steel Equipment Ca tock Typewriter Co. 


OFFICE APPLIANCES, September, 1948 


drawing Furnish 

cngutene> details with yo" 7-8 Address X-385, care Office Appliances, 
Chicago 

WORLD-WIDE CARBON paper 
salesman with experience in direct 
the Middle West. State conditions and 
Address X-383, care Office Appliances, 100 E. 42nd 
SALESMAN WANTED TO sell foam rubber office cushions, commission basis, 
territories open, indicate lines carried. territory covered. Address Box J-247, 
care Office Appliances, 100 E. 42nd St.. New York 17, N.Y. 


SALESMEN as Choice territory available, for Fount-O-Ink writing 





and ribbons manufacturing concern needs 
sales as well as in sales to dealers for 
give details about previous sales. 
St., New York 17, N.Y. 











sets. See Mrs. M. A. Gregory. National Stationers Exhibit, Booth 104 or 
leave word at desk, Stevens Hotel, ad dai 26th to 30th. 
MANUPA rk O calling on 


ts salesmen commercial 
stationers for several territories. y + « ~ines xt S71, care Office Appliances, 100 
E. 42nd St., New York 17, N.Y. 
SALESMAN WANTED—Chicago territory, micro-filming, office furniture and 
equipment. Address X-379, care Office Appliances, Chicago 6. 

EXECUTIVES WANTED 


AMBITIOUS MANAGER on the younger side for ——— charge of fast grow- 














inside salesmen. Unusual opportuni Good salary th percentage. 

pretense confidential. Indiana —a ” Address x3 8397, care Office ‘Appliances, 
icago 6. 

EXCEPTIONAL OPPORTUNITY—Wanted Manager for our office x. and 


stationery store. We have been in business sixteen years 
in a Minnesota city of 25,000. Our stationery store is a by con- 
junction with printing plant. Our volume is about $100,000 a year and can 
be improved. Our present manager who is 2 stockholder in the » 
is going to retire. $20,000 will purchase his stock at par. We carry a full 
lime of office supplies, office furniture, gifts greeting cards, 
This position = a an adequate salary, plus Percentage of earnings. 
successful man 1 be given an unity to purchase controlling ~ 
in the business —~ easy terms to paid out of earnings ger a period of 
ten years. Address X-398, care Office "feotieneen, Chicago 6. 

EXECUTIVE 
WANT CAPABLE MAN to act as manager of large retail stationery and print- 
ing supply house located in Dallas, Texas. Interested only in party 
familiar with office supplies and printing. Send complete information incl 
photograph if possible. All ~~ will be held strictly confidential. Box X- 392, 
care Office Appliances, Chicago 6. 
SALES MANAGER WANTED—Opportunity for man with rapidly — 
tail commercial stationery store in middle western city of 150,000. ve 
9 outside salesmen; company is over 50 years old well ra’ Present 
management same for 20 years. Home almost every night. Man should have 
experience developing young men and should have office supply and equip- 
ment backgro . All replies yo = State age, experience and 
expected. Call X-396, care Office liances, phone DEarborn 2-8206, for 
interview during National BE, nvention. 
SALESMA - line of prong-type metal paper fasteners. Ex- 
cellent repeat item. Exclusive territories now available.  iomuien basis. 
Give references, lines now carried, personal history. Address Box X-380, 
care Office Appliances, 100 E. 42nd St., New York ove Lae 
SALES SUPERVISOR for large well established n Rocky Hows 
tain area. Capable J, ‘Guecting and supervising 2, = A] of 
tionery and printing sales force. Excellent opvortunity for quali o. 
Salary and bonus. In reply summarize full experience, state age and national- 
ity. All replies held in strict confidence. Address X-389, care Office Ap- 
pliances, Chicago 6. 
MANAGER: Rare opportunity for experienced alert Typewriter and Adding 
Machine man capable of full charge of old established business in large 
eastern city. State age, experience, etc. All applications treated confidenti- 
ally. Address X-382, care Office Appliances, 100 E. 42nd St., New York 17, 
N.Y. 


MECHANICS AND REPAIRMEN WANTED 
ROOKKEEPING MACHINE SERVICE MAN: Must be experienced on Burroughs 
Bookkeeping Machines and Moon Hopkins. Permanent position, good pay. 
All applications strictly confidential. Write X-375, care Office Appliances, 
Chicago 6. 

ADDING MACHINE, TYPEWRITER COMBINATION MECHANIC In Southwest. 
Good salary for reliable, experienced min. Give past —- and salary 
desired in first letter. X-395, care Office Appliances, icago 6. 

One EACH Typewriter and Adding Machine mechanic or one that can do 
both. $75 plus 5% commission. Machine selling privilege given for additional 
income. Muncie Typewriter Exchange, Muncie, Indiana. 

EXPERIENCED TYPEWRITER MECHANIC WANTED—All makes. Steady posi- 
tion for steady man. Will assist in obtaining living quarters. Address X-373, 
care Office Appliances, Chicago 


WANTS AND FOR SALE, Continued Page 8 


















































Typewriters, Rebuilt & Used Stationers Lasse Leaf Corp 
Internationa] Office Appliances Victor Safe & Equipment Co. 
Regal iter Co. Wilson Jones 
Shipman-Ward Mfg. Co. Yawman and Erbe Mfg. Co. 

Upholstery Materials Werérebe Racks 
i Vogel-Peterson Co. 

Bolta ucts Co. Waste Baskets 

Masland Duraleather Co Bainbridge, Kimpton & Haupt, Inc. 
visite 2 oe? Equipment Butler Brothers 

J., Co. Cole St Equipment 

ar oeTetsd Construction Co. Corry-Jamestown Mfg. Corp 

Boorum & Pease — General Fi Co. 

Globe-Wernicke Co., The Wern Co., The 

Master-Craft Corp., Div. 8-W Shaw-Walker Co. 

National Blank Book Co. Steel-Parts Mfg. Co. 

Remi |. Ine. wean Office Furniture Co. 


Ross- 
Shaw- Walker Co. 


Stati 
Bainbridge, Kimpton & Haupt, Ine. 
E. Co. Pearson". 8 'Go. 


7 








WANTS AND FOR SALE. Continued from Page 7 FOr ALE PRINTIN PLANT COMPLETELY EQUIPPED; fa gr ng Un 









































































































































































































<== = — — —= = ‘ i Ok! tationery Office Supply Store 1 Northwest Oklahoma 
REPRESENTATIVES AVAILABLE i Denison, Texa Knapton Realty Co., 226 Ok Natural Bldg rk 
re a a = = Cit Oo " 
SALES AGENCY located in Kansas City and operating in Kansas, Missour rr a 7 7 ee —— 
and Oklahoma, is prepared to give t de es repres¢ t ‘ NI S FOR SAL - —W _ —— T hs er sines | the 
appliance line on agency basi D ‘ : res wit we r ; Gown owe ait y : a ornia. Pie _— : « ‘ re 
cerns throughout area. Will handle entire t y d e hetwee Vv 7 ay FB ce By [Exch “ «:* +s = 
direct selling and dealers or agent ‘ g ref - as eereres vee _ 
ences. Address J-250, » Office Apr ‘ ( F f FFICE AGENCY—tTypewriter, Adding M Registe 
I fs Filing Cabinets ont all other office furniture a ppplies 
MANUFACTURERS REPRESENT ATI I f ea Ne Mexi« ‘ jing make Best location and Agency West of Rocky Mt Paid NET 
Oklahoma and Louisiana, serving the ‘ . i : 0.00 194 Price $30,000.00. Building k and t ded 
like to hear from manufacturers desiring r territ P te Ben Aspey, P. 0. Box 24, Twin } Idah 
basis. Address J-244, care Office Appliance z ; " on Bunoly businces, - OR 000 . 
ttt he é supply business, invent $25,001 t ve 
FOR ATTENTION OF MANUFACTURER P ——4 {Pl E LINE GRAD! * 000 plus machine business. Will sell outrigt ell supply « 
“A’’ STEEL FILES. For Sale Metrop i Export, Have ff tnership to experienced man who can ! share load 
own display rooms, war use, est . able to handle expanded busines alone i X 0 e Office 
J-249, care Office Appliances, 100 I p N.Y es, Chicago ¢ ~~ (hp al 7 
METROPOLITAN NEW YORK SALES «. ’ ESTAI Li HED ‘Rep t WRITER AGENCY—Reyal r e er and Re ington Add 
facturer of office equipment. Estab ‘ f oy ete a" 2 are “és Ts ag on eatin. . . . 
lowing among dealers can give y« t idre _-. -- 2... .. 7 
Box X-378, Office Appliances, 100 } ‘ \ OFFICE MAC HINE AND TATIONERY BUSINESS f ei Southwest ead 
——— —_—— K t Well ed, beautiful store, outstanding ation, « ellent lea 
FLORIDA SALES AGENCY offers th f ‘ i uz fine busine Must seil in order to de ‘ ore time t unothe 
facturer of any type of office max te t ‘ I own. | er information and price f r to interested f 
Sixteen years accounting, six ‘ t t Vrite X . e Office Appliance Cc x 
references. Address J-245 _eare on FOI ALE Rl SINE : MACHINE S AGENCY Y. 7 N fa acral aa - 
MANUFACTURERS REPRESENTATIV!I I M \ ‘ ‘s re ther direct mice franchises co . : table ade 
years’ experience statione: ry busine A ‘ ‘ eg ers. Write t office box 970, El Je i 
ent arrangement, or will give ex I J-246 care _ —s - 
OMice_ Appliances, Chicago 6.___ ADDING MACHINE PARTS FOR EXPORT 
WASHINGTON, PD. ©. SALES AGENCY tereste BURROUGHS ADDING AND BOOKKEEPING MACHINE PARTS « ‘ i 
in one additional line. Also cover Virg { Addre es invite De born Equipment Co., 60 earborn St., ¢ x 
J-243, care Office Appliances, Chicago ¢ : = wae 2 ——-——- 
a ADDING MACHINE PARTS, TYPE, etc 
REPRESENTAT! VES WANTED a age oboe KS of new ised Ac - ng and Calculating Ma mae P 
Retectematinatinentel Q at s f ‘ r specific parts Ipor equest LM 
WANTED——MANUFACTURERS AGENT A ter r P n stat v t Ave O ‘ 
—drug—notion and chain store trade t represent fast ‘ ng ‘ — _ 
known lines of paper products—cor r bor gement pecif ~ solinkciadieinines 
territory and full details first letter t ‘ territ und ‘ wn ¢ TYPEWRITER PARTS as 
Hano Paper Company, Inc., 41 Lexingto Ave New Y N.Y YPEWRITER PARTS, TYPI ETC.—Good used typewriter parts, type, et 
i to get kind. Large stock. Will do my best to get your t ifn 
DRAFTING EQUIPMENT MANUFACTI RER wit gl } t ant repre Bright Type er Exch., 604 S. Brand, Glendale Calif 
sentatives to call on dealers in each the f wing te t es—New Eng ms Ba fa g i oD 
land States—East Central States—North Ce tates 3 Central State ~ ——— 
—Northwest Pacific'and Roc ky Mountain tat Write g ng ! ficat FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
references, etc., to X-369, care Office Apr P ( AZ é — —— —— — 

: a EI ITT-FISHER, Bu K Moon Hopkins, Adding ar Calculating M r 
DISTRIBUTOR OR MANUFACTURERS representative inted | anufacture ( stera, Wieck Pepewsieere, aad tantold iad bhnehs ane 
of nationally known popular priced ‘ eaf binder fabricate cor Chic » Office A ce Co., 1930 West 21st ‘ ‘ cag . 2 
plete line of quality binders sold ¢t tat er nd dep ent stores. F Ss SL ———— 
clusive territories in any part of the United t t ‘ ete dé BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkee 1~ Machine my 
taila as to past connections and perf ‘ Addre { ire Office t ete ake ca lators bought and A L Dorr Office 
Appliances, 100 E. 42nd St., New Y N.Y M e Co., 93 S. 11t Minneapolis, Minn = a 
TERRITORIES OPEN for aggressive ‘ handl« , , e of ELLIOTT-FISHER T r leulating machine idding achine all office 
metal office equipment. Products sold | the Mid ‘ to « ent, bought and Ww. J. Crowley Comp 6-908 N. \ 3t 
pand to the South and both coasts } ‘ t tu f right { kee 2, W 
with dealer and jobber-distributor contact Vrite f let f experience sai ee eee ee oe * . 2 
to Cronstroms Mfg. Co. 4225 Hiawatl \ M ‘ f Minnesota ED TO BUY i ay machine Models A, ¢ und D 

—$$$____—. 1 i2P sive ‘ , i number, serial C irriage et r 
WANTED: Sales Representativ calling P ‘ ernational Office Apy es, In 29 Ea 
houses to sell our revolutionary Polaroid ‘ I ( ! ( if d i New rh x y 
$600.00 per mo. commissions. Write M Mfg. ¢ > North Clyb es Seer 
Ave., Chicago, Tl. W ‘TED Al make and adding nachine € make < 
— ‘ ber and adding apacity International Office Apr : I 
DRAFTING EQU IPMENT MANU FACTURER e wants repre } East 22nd Ne York 10, N. ¥ 
sentatives to call on dealers in each of e f ng te New Eng “ . yar Sag eee . 
land States, East Central States and >} Vrite giving BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington A inting Machine 
qualifications, references, et« Addre . fice A ‘ Ch nd eve ‘— in the fice machinery tine. State Ae erial ber and 
cago 6. ve e highest ca € International Office nce Inc 29 
— t 22d St Ne w Yor l mo 
EXPERIENCED SYSTEM MAN for natior ; t of office eg . 
file and sorting equipment. Southeastern t« : ent tun ELLIOTT-FISHER Mac ‘ A iding Machines, Com; eter Burroug nd 
ity. Travel expenses, drawing account, | e backg ind M Ca ” lypew L and all office machins bought i i 
and experience details with photograr i ’ Yffice Appliance Ce S49 Milwaukee 3, W _ 
Chicago ade BURROUGH MOON HOPKIN ling and Bookkeeping M ne Comy P 
MANUFACTURERS REPRESENTATIVE CALLING on of ent deale: ‘ lators, etc. Bought and Sold. Dearborn Equipment ¢ 
wanted by manufacturer of fast selling x ent. Protected ne porn, Lnicago cbaniieeieena ana 
territories available. Good o--ortunity for deve be ; BURROUGHS PRODUCT a ae : 
basis. Address X-381, care Office Ap: ‘ ; ‘ N . a ; 7 - speciaity, Get Cur bigm : en 
7, Y n t keeper bille ptometers, A I ‘ 60 We 
——— ( g Tilimne 
MANUFACTURERS REPRESENTATIVE WANTED ( e territories TRAN .' a raB 
4 BURROUGH PECIALIST \lso buy, sell and reb i all types offic« 
eastern and southern states Top a ‘ f tationer ; — : ge A U 
school, blue print, and artist material tr ‘ ene g - . , ' Ch rein 7 oo Service Nelson Adding Machine Serv 
item. Address X-394, care Office App I New Yori a . tim —— —_ ails 
17, N.Y. ee QUANTITY of Monroe iM nt Calculators, ha electric, roug 
MANUFACTURERS AGENTS: Established tionery and type Mac gory yp wh Bg oh 5 lignans 
writer dealers. May also be sold direct t eveate - : — ~ nd = ee 
fg for details mentioning what line ». | Lake Georges WANTED TO BUY Late el |} »tt-Fisher bookkeeping i billing 
ie Be M t be ‘ 200,0 ) r " mber Accounting M < Ser e { é 
REPRESENTATIVES WANTED ABROAD FOI Le: Burrousi ae Devdell Gadhin ’ <r 
CANADIAN IMPORTER WANTED: Amv iim ee M ie N 0, 17 lu n t d, 10 sters, A tion; Mak« ff 
sembly of office metal chairs in Canada t ngs t ed. Write : . -oo . I . Ky 
fully about yourself to X-37 ire Office ‘ ( 5 ‘ vAD TO BUY Rewnd ok of at tn : none , 
— +. I Wave Place Ne York N \ 
EXPORT REPRESENTATIVE WANTED " ANTE D 
EXPORTERS ATTENTION: Mfr. of meta f i ‘ ane NTERNATIONAI ble | graph cabinets, in ¢ awer &x 
well established Pan-American exports f . ew card | ler e are also interest« ‘ 8” Inte 
following. Advise fully. Conference arrang ge } id x ‘ " 1 Advise what you |} P ‘ E. H 
care Office Appliances, Chicago ¢ I 2, § I \ = 
— = VISIBLE FILING LQUIPME? 
FOUNTAIN PEN REPAIRING GOS etanlaned Coal ecializing in rebuilt Karde on Rg > 
WELTY'’S REPAIR ALL MAKES FOUNTAIN PED et ge Ra eg exp vse Aig: ho 
Repaired at standard prices—time now erag g ; ~-3 : —" +. = rork 
We especially feature CONKLIN SWAD {A} PARKER KARDEX ACMI ed ble filing eq s 
WELTY, SHEAFFER, MOORE, et but r P ‘ wa 
Gold Pen Points and Repairing. Mail a ak i é eal f ‘ ale Ge 
ice. ASK ABOUT NEW WELTY PEN $1 I t Pen i I “ Ne ) l N. Y¥ 
Repair Co., (Est. 1904), 38 So tate . ~ 
et I I Gl MOON HOPKIN ELLIOTT-FISHER. We t ‘ repair 
—_ er < « e f < Adding and B e<¢ x Machine 
RETAIL BUSINESS FOR SALE ‘ Grand, Kan r M 
FOR SALE—Typewriter, adding machin« ( f EQUIPMENT boug d and e» W a 
$4,250.00. Address X-388, care Office A 9 I ‘ nd Inte V ble Fac we 
— £ : | t y ble < 
BUSINESS FOR SALB—Stationery Store — acne, ong? ba Se ou } 
gift departments. Located in Central I Ve - enema nanan : 
established and good sales volume Ww f I x ELI L. ¢ MITH P tte bought—Sold ; SAA : 
lease. Address X-391, care Office Apr r P M & 7 ewriter ( \ Sth St New ¥ wy - 
FOR SALE, COMMERCIAL STATIONERY STO! ‘ € the | VISIBL2 FILES 
ciple buying centers in Chicago outside of ¢ t industri« KARDEX, ACME POSTINDEX AND GI 
located in trading area. Excellent opportur f t t ‘ knows E ! E IN HAND a t f mmediate delive types 
commercial stationery and will give aggre Fe Y P . write leale . welcomed nive ul Business Ea satin ‘ . * 
to X-399, care Office Appliances, Chicag ae — 


& OFFICE APPLIANCES, September, 1948 











PATENTS © 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for 25 cents each in cash, postoffice 

money orders or certified check. Stamps and 

personal checks not accepted. Copies of design 
patents are ten cents eac 


2,445,011 Apparatus for Analyzing Data on Cards. 
Allan A. Tw ell, Bethany, Conn. Applications Septem 
er a 44. Serial No. 556,602. Granted July 13, 1948 
2,445,093. Self-Centering Gauge for Perforaiing De- 


vices. Louis mn Cseh, New York, N. Y.,. assignor to 
Speed | Company, Inc., Long Island Ci.y, } 

a corporation of New York. Application April 24, 1946, 
Serial N 1.540. Granted July 13, 1948 


2,445,170. Fountain Pen Cap Having a Multiple 
Cylinder, Single Axis Calendar. Sophie Gonczi. Union 


Cit N Application July 29, 1944, Serial Ne 
unted July 13, 1948 
2 445 17 Fastener-Applying Implement. Arthur H 
Maynar “ irwick, R. 1., assignor te Boston Wire 
Sti er ( ny, Warwick, R. I a corporation of 
Maine. O sl application December 8, 1944, Seria’ 
t Divided and this application February 2 
46 Serial No. 645,040. Granted July 13, 1948 
2,445,186. Rear index Card and Holder for Visible 
Indexes. Rot« W. Riggs, Stamford, Conn assignor 
Rer P Rand, Inc., Buffalo, N. Y., a corpora 
f f D are Application December 21 1916 
Serial N 784. Granted July 13. 1948 
2,445,225 Calculating Machine. Harry L. Lamber 
Enfield N ) assignor by mesne assignments te 
The National Cash Register Company, Dayton, Ohik 
4 wT ~ Maryland. Application February 13 
4 s 175,729. Granted July 13, 1948 


2,445 264 pw Be Millard C. George, El Cerrito, 
Calif Apr ation June 14, 1946, Serial No. 676,675 
Granted 1948 

2,445,440. Punch for Loose-Leaf Binders. William 
PF. K Detroit Mich. Application January 20 
194 Serial No. 573,673. Granted July 20, 1948 

2,445,464. Sitide Rule. Jeremiah F. Ailinger, Dor 
chest a, Ma s. Application May 27, 1944, Serial No 

anted July 20. 1948 

3445 666 Inking Deviee for Rotary Duplicating 

Machines. Frederick Ellam, Watford, England. Appli 
: 7, 1946. Serial No. 662,831. In Great 

ay 4, 1945. Granted July 20, 1948 
Convertible Foider and Manuscript Cover. 
Fureka, Calif., assignor of one 
C. Whisman, Oakland, Calif. Appli- 
1946. Serial No. 664,860. Granted 





2 445, 864  Bookholder Frank Seidel, Detroit, Mich 
plicatior November 8, 1946, Serial No. 708,509 
anted July 7 1948 


2,446,020 Tage Rule. Ragnar C. Nicholson, White 





Plains, ar N an H. Schneider, New York, N. Y 

assignor Mester Rule Manufacturing Ce Inc., 
New York. * ¥ a corporation of New York. Appli 
ation De er 1943, Serial No. 515.514. Granted 


2,446,044 Writing Implement Elmer W Davis 


Newton Cente Mass. Application July 24, 1946, Serial 
ibe “ ted July 27, 1948 
2,446, 127 Ad justable Stool. Richard R. Cramer 
Daytor 0 Application July 6, 1944. Serial No 
i 7 { 1 July 27 1948 
2,446,182. Correct Money Changer Harvey H 
Lannorm € Tenn assignor to Lannom Prod 
Cor Nashville, Tenn a corporation of 
Tenne ‘ Ant ation November 16, 1945, Serial No 


’ ( August 3, 1948 
2,446,246 Pastesaen Machine Edward R Sabel 





k I. G recht, Rochester, N. Y assignors 
H mpany. Rochester, N. Y¥ a corpora 
f N Yor} Application September 3, 1916 
Seria Granted August 5 1948 
2,446,360. Line Drawing Attachmert for Type- 
writers. | I Clark. Rockville. Md Anplication 
Ni 681,022. Granted August 
2.4 446,471 Check Pro‘ector Alphonse M Goike 
M ‘ ‘ Aprlication November 24 1945 
Se N Granted August 3 1948 
2 446. 732 Tumblertess Safe. Henry ( Whittall, 
Oak Ca assignor of twenty-four per cent to 
Harol G Ge Oaklend. and twenty-four percent 
» Thor TT War hoth of Berkeley. Calif. Apnpli 
tian Dere 1946. Serial No. 719.558. Granted 
4 vet 48 
2,446, P51 Electrically Operated Typewriter with 


Constantly Rotating Type Wheel Martin Ruderfer 
Rrook! N y 4 g to Doeh Development Co 
New York, N. “¥ Application April 14, 1947, Serial 
No 74 . ‘ August 10 1948 
2,446,900 Spr ng Opened Index. Samuel I. Berger 
wark ‘ ation February 1 1946, Serial 
is ( te August 10, 1948 





DESIGN PATENTS 


150,26 Design for a Fountain Pen or Similar 
Article r &§ lermundt Bronxville. and Olive 
F e. } _ assignors to Stratford Pen 
( t m York, N. ¥ a corporation of New 
\ k Apr November 19, 1946 Serial No 

r ‘ ] 1 1948 

159,27 Desion for a Bookkeeping Machine. Jan 
r M " N H assignor to Remington Rand 
Ruff p y a corroration of Delaware Ap 

a 4 1946. Serial Ne 132,428. Granted 

150.31 Design for a Fountain Pen Receptacie 
Unit La Mi Nagy Chicago 1! assignor to 
The Parke Company Janesville Wis a cor 

’ W t Application August 22, 1946, 
Seria N 726 Granted July 20 1948 

150.316. Design for an ink Container or Similar 
Article. Fra R man, New York, N. ¥ Appli 

tion Ma Q 47, Serial No. 137.977. Granted 


150,320. Design fer a gy Pen. Joseph Starr 


ago b The Conk! its Pen Company 

{ I a corporation « lilinois Appli 

atior Apr i7 Serial No 138,132. Granted 

150,355 Design for a Lamp. David M. Golder 

ag I Ar tion December 7 194° Serial 
ranted July 27, 1948 

150,404. Desigon for a Combined Lamp and Desk 

Unit Je Coer Washington. D. C. Applica 


rece 46. Serial No. 135.536. Granted 
4 ? ~ 
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The teacher was trying to ext the y of certain 
words to her class. She came ¢ ff 

"Now," she said brightly, Sups e there was a cat here and 
| gave it a saucerful of milk which it drank. Then | gave it 
another saucerful and it drank al! that. But whe jave it a 
third, it would drink only half tf it. We y the soy thot 
the cat hod sufficient. Now ? T ; what the neaning 
of sufficient? 

"A cattul of milk,” rese led T € 

ee din 


"That pretty girl certainly seems to be having a good time.” 

"Yes, her fiance, a young medical officer in Germany, is 
coming here to marry her next month.” 

"Well, she doesn't seem to be in doubt about what to do 
until the doctor comes.” 


nations 

A little girl went to see the pres f k and ex 
plained that her girl's club was raising mone ind would he 
please contribute. 

The banker laid a dollar | and a dime on the desk, re 
marking, "Take whichever you want." 

The little girl picked up the dime and said, "My mother al- 


ways faught me to take the smallest piece. But,” she added 
as she picked up the dollar,” just lose the dime, 
I'll take this piece of paper to wrap if up 
ae 
Husband: "I saw Jack Davis downtown today and he didn't 
even speak. | suppose now he thinks I'm not his equal.” 
Wife: "Why, that stupid, brainless, conceited little moron. 
You certainly are his equall"’ 
aoe 


so | won't 


the JeSK lerk in Qo 
youd come 
Jing nude 


An excited, old-maidish 
Cleveland hotel one day and 
right up to 907 and investigate 
in his window right across the 

The clerk hurried up to the complainant's 
out the window. "Madam," he remarked, " 
across the court.” 

"Oh, is that so?”, replied the spinster in 
"You just stand up on that trunk there and crane 
way over to the right.” 


yasped: “| wis 
There’s a man 
from my r nm” 

and looked 


ft see anyone 


ourt 


rritated voice, 
your neck 

Funeral services were being conducted for a woman who had 
been thoroughly disliked in her rural community because of her 
quarrelsome, explosive disposition. Her husband, her children, 
even the animals on the farm wore hunted, hangdog looks. The 
day was sultry and as the service drew fo a close a storm 
broke furiously with a blinding flash of lightning followed 
by a ferrific clap of thunder. 

“Wal, she's got there,” dryly remarked one of the mourners. 

ee 

Marriage is an institution w 
larity and other virtues he wouldn't espe 
stayed single. 
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"| don't care if you know Lana Turner, the Secretary of 
Commerce and Winston Churchill. Where's your badge?” 
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BUSINESS OPPORTUNITIES 





Wanted Abroad 


Danish Firm Seeks Contacts with Pen, Pencil Manufacturers.—Pencen 
tralen, Trianglen 7, Copenhagen O., Denmark, is interested in establish 
ing contacts with American manufacturers of fountain pens and pencils 
to be distributed in Denmark, Norway, Sweden and Finland. 


Beigian Firm Wants to Import Office Machines—J. N. 
Pleuchot, St. Kathelijnevest, 20-22, Antwerp, Belgium, seeks contacts 
American firms desiring to export office machines and equipment 


Dahlgren 
wit! 


Wanted at Home 


Lines Wanted for West Texas and Southern New Mexico. 
Pitts & Company, P.O. Box 3875, El] Paso, Tex., specializing in 
is interested in taking on a few more non-competing lines 


Raymond 
office ma 
Agencies 


w held include R. C. Allen business machines, Peirce wire recorders 
Acoustor noise ontrol equipment, Johnson cashiers and coin counters 
National bookkeeping machine supplies; Riteform posture chairs, and 
kiliott addressing machines. Sales coverage can be extended to include 
some parts of northern Mexico, if desired. Address correspondence t« 
Richard R. Pitts, assistant manager. 


Ind., Seeks Contacts 


New Firm at Angola, Angola Business Supply 


1 new firm at Angola, Ind., never before thus serviced, desires to make 
ontacts with concerns having merchandise to sell and firms desiring 
representation on machines and supplies in the area including a tri-state 
listrict of Indiana, Ohio, and Michigan. 


New Lines Wanted By Expanding Firm—Barco Office Supply & Equip 
ent Company, 1400-2 Grand Ave., Kansas City, Mo., plans to refinish 
nd remodel its building. In that connection new lines of office furni 
ture, equipment and supplies are sought and co-operation of manufac 


turers and suppliers is desired. 





— 


NEW TRADE LITERATURE 





Berger Manufacturing Division, Republic Stee! Corporation, Cleveland 1 


Ohio.—Several new pieces of literature pertaining to steel office equip 
ent have recently been prepared. In addition, the standard steel office 
pment catalogue and price lists have been revised. Among the new 

ire four small pamphlets entitled: “7 Answers To Your Storage 
Problems,” “Berger Steei Filing Equipment,”” “Berger Steel Transfer 


Cases,”’ and Bookshelf Units.”” These have been attractively pre 

ed in multiple color. The Berger catalogue lists all items of steel 

equipment in the Berger line. Any of the items mentioned may be 

red upon request from the sales department, Berger Manufacturing 
Division, Canton, O 


The Sturgis Posture Chair Company, Sturgis Mich.—Lou 


“Berger 


Mann 


sales 


anager has issued a new illustrated price list showing the complete 

Sturgis line, including the new Senior Executive chairs, No. 1800 and No 
R25 All told, 15 steel office chairs are illustrated and described—five 
tenographer chairs, two high base chairs, a junior executive chair, the 
200 series of five executive chairs, and the two Senior Executive 

tirs. Each is available with Versilan, cloth, or leather upholstery, in 


variety of colors 


Higgins Ink Company, Inc., 271 Ninth St., Brooklyn 15, N.Y., has made 
vailable a catalog folder insert and revised price list for drawing inks 
Announcement by Tracy Higgins, president, says, “Our efforts to stem 
the tide of increasing costs having proven in vain, we find there is 
no alternative but to make the first price increase in our three-fourths 


ince drawing inks in our long history.’’ The suggested unit retail price 
advances from 25 to 30 cents 
Bright Chair Company, tInc., 133 Bleecker St., New York 12. N. Y. 


now introducing its elaborate new post-war catalog, handsomely 
hound and including illustrations and specifications of its new lines 
The firm is known to the trade for office chairs, club chairs, sofas and 
chairs in genuine leather. Requests for the catalog should 
made on letterhead paper. 


The Standard Diary Company, 
ntly published its new catalog 
appointment books Full colors 
wide price range, for office, home, personal 
f of undated books (day of week and year 


osture 


t 


122 E. 23rd St., New York, N. Y., re 
of 1949 diaries, reminders, address and 
illustrate an selection, in a 


and professional use. Among 


extensive 


1 complete line 


new features is 
te omitted) for use any year. The catalog will be mailed on request t 
th mpany 


Service Steel Products Corporation, 912-918 W. North Ave., Chicago 22, 


ttt.—Ray J. Eichenlaub of this firm, designer of stationery stores and 

itionery store equipment, has written a pamphlet, “First Steps ir 
Modernizing Y r St which is available upon request from dealer 
who ntemplate modernization of their store layout 


Repeat-O-Tvpe Stencil Manufacturing Company, 195 Chrystie St., New 


York City.—Th manufacturer of stencils and other supplies for dup! 
itors, has issued a late price list which is available on request. On the 
northeastern seaboard Repeat-O-Type products are distributed by Mimeo 
Manufacturing Company, 401 Broadway, New York Cit} 


Bedford, Ohio, recently prepared an 
attractive advertising portfolio for dealers. Included are ten two-color 
leaflets that feature most-wanted numbers, together with proof sheets 
of newspaper advertisements available in mat form. This material is 


The Taylor Chair Company, 


offered at no charge 

Jasper Seating Company, Jasper, Ind.—A well-illustrated catalog wit 

stiff cover is used by this wood furniture firm to present its new and 
sed line. Chairs made in birch, maple, plain and quartered oak are 
trated and described 

J. L. May Company, 111 W. 19th St., New York 11, N. ¥.—The manu 

facturer f the Maco line expected to mail a new price list to the trade 
t September 1 Extra copies are available upon request, for office 

and sales us¢ 

_Amberg File & index Company, Kankakee, fll—A new price list 


effective August 1. This price list is to 


1147. 


No. 848, has been distributed, 
be used with the current catalog, No. 
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CORPORATION REPORTS AND 
FINANCIAL NOTES 


Remington Rand, Inc., New York, N.¥Y.—James H. Rand, chairman 
of the corporation, informed the yearly meeting July 28 that earnings 
for the quarter ended June 30, 1948, the initial quarter of the fiscal 
year, totaled $3,003,000, ual to 64 cents a common share on 4,502,586 
shares. This compared with $3,919,787, or 88% cents a common share 
on 4,288,516 shares, in the like 1947 period, after giving effect to the 
two-for-one split-up on August 8, 1947. Increased labor, material and 
other operating costs accounted for a large portion of the reduction 
in earnings in the June quarter, Mr. Rand said. Sales for the June 
quarter also declined below those reported for the like quarter a year 
ago, shareholders were told. First-quarter sales aggregated around 
$36,800,000, a decrease of about 5 per cent from the corresponding year 
ago total. However, Mr. Rand disclosed new booked orders were well 
ahead of orders booked during the same three months of 1947. (New 
York Herald Tribune, July 28) 


Burroughs Adding Machine Company, Detroit, Mich.—Tota!l income from 





sales and services activities of Burroughs and its subsidiaries during 
the first six months of 1948 was $50,099,740, as compared with $30,898,528 
for the same period last year. Consolidated net earnings for the period 


were $6,604,781, as compared with $2,657,382 for the corresponding six 


months in 1947. Dividends of $.380 per share of common stock, or a total 
of $1,496,850, were paid, the same rate as for the corresponding period 
of 1947. “The demand for Burroughs’ products both here and abroad, 
remains strong and with the continuation of our program of develop- 
ment, we believe that we are making the best investment in benefits 
now and in the future for stockholders, employees and customers,” states 
President John 8. Coleman. 


Ruys’ Handelsvereeniging N. V., Lange Voorhout 17, The Hague— 
As of January 1, 1948, the balance sheet for this Netherland firm reveals 
the following figures in guilders (a guilder equal to approximately 37% 
cents in U. S. currency): total current assets, 2,295,215.86 including 
investments, 322,461.27; and property and equipment, 199,480.90 (this 
figure far below present actual value); current Habilities, 1.603.970.10; 
dividend payable over capital stock, 40,000; dividend payable over profit- 
sharing notes, 7,500; capital stock, 500,000; and surplus, 423,914.71. 


WwW. <A. Sheaffer Pen Company, Fort Madison, towa—Directors on 
August 5 declared a regular quarterly dividend of $.10 per share and an 
extra dividend of $.20 or a total of $.30 to be paid August 25 to all 
common stock of record at the close of business August 16. 


INTRODUCING YOURSELF 


MONG THE NEWER lines, some opportunities will 

go to the office supply and equipment dealer whe 
most promptly proves to the supplier that he would 
be a good distributor or outlet. Telling all the details 
in the letter introducing yourself will save time for 
everyone concerned. It may also save for you a real 
merchandising opportunity which would otherwise go 
to someone else. 

The supplier already has access to many facts about 
your business. However, you can fill in other points 
of importance. These include the trading area you 
cover intensively enough to give satisfactory repre- 
sentation for a new line, the class of trade on which 
you specialize, the number of persons in your organ- 
ization available for contact work, a few words about 
the background or history of your office appliance 
business, and a brief outline of your plans for the 
future. As suppliers look toward a brighter and more 
prosperous time ahead, they have a natural desire to 
find dealers with similar goals and ambitions. 

Suppliers want to avoid as many mistakes as pos- 
sible in tying up territory for office supply and equip- 
ment dealers who will not give them full coverage. 
They want to have as their outlets only the merchants 
with good local reputations for service and fairness 
in customer relations. They are eager to find pro- 
gressive business firms in this field that are likely 
to continue expanding and selling more stock. If you 
try to see these matters from the supplier’s standpoint, 
you are practically certain to give in your first letter 
most of the information he needs for reaching a de- 
cision 

The office anpliance dealer gains nothing by claim- 
ing coverage a sales-making resources which he does 
not possess. His first letter should contain a straight- 
forward account of what he has to offer the supplier, 
provided they can work out a mutually satisfactory 
arrangement 

Remember you need the respect of the supplier 
quite as much as he needs yours. That calls for a plain 
statement of facts right from the start, so you can 
adjust the details and begin to earn profits from the 
new line or product with a minimum of delay —GMD 
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IN SEPTEMBER OF 1878, WHEN: 
Writing paper makers in convention at Saratoga, N. Y., or- 


ganized a national association. . . . Leroy W. Fairchild, rep- 
resented by A. W. Faber as his agent in Europe, was awarded 
the gold medal for gold pens at the Paris Exposition, his four- 
teenth testimonial of this nature. . . . Stationers subscribed $1870 
to the fund for relief of yellow fever sufferers in the South. . . . 
A. A. Andrews & Company of Chicago was showing a new 
noiseless slate and John Danner of Canton, Ohio, introduced a 
revolving bookcase. . . . (From files of the American Stationer). 


IN SEPTEMBER OF 1888, WHEN: 


Boorum & Pease Company issued two new catalogs. ... An 
English inventor brought out a pocket pen and inkstand, the size 
of an ordinary match box. . . . Another new stationery novelty 
was a call bell, date indicator and paper weight, all in one... . 
Brown & Besley, Inc., Chicago, offered a new black walnut 
cabinet letter file. . . . Paul Forchheimer, president of the Lyra 
Lead Pencil Company, visited Chicago. . . . (From files of the 
American Stationer). 


IN SEPTEMBER OF 1898, WHEN: 


The Scattergood Company of Philadelphia, Pa., offered a new 
mucilage pot. . . . Parsons & Greene Company of Holyoke, Mass., 
reported a big demand for papetries, especially of the boxed 
variety. . . . Parker Pen Company introduced the Jointless Geo. 
S. Parker fountain pen. . . . Latest shade of Hurd’s Irish Linen 
was forget-me-not blue. . . . Morgan-Plimpton Company of Hart- 
ford, Conn., was awarded the Government stamped envelope 
contract for the next four years. . . . (From files of the American 
Stationer). 


IN SEPTEMBER OF 1908, WHEN: 


Nearly 100 attended the convention of the Remington type- 
writer sales managers at Ilion, N. Y. . . . Lorenz Krowar of 
Vienna introduced a musical typewriter to produce a typewritten 
scroll without the trouble of making the characters by hand... . 
The Ninth National Business Show was announced for Madison 
Square Garden at New York City October 17-24. . . . Isaac 
Upham, veteran stationer of San Francisco, Calif., was killed when 
the bicycle he was riding was struck by an auto. . . . (From files 
of Office Appliances). 


IN SEPTEMBER OF 1918, WHEN: 


“Hundred Point” salesmen of the American Multigraph Sales 
Company held a two-day convention at Cleveland, Ohio. . . 
The Pulp and Paper Section of the War Industries Board notified 
manufacturers of writing paper that certain economies will be 
required in the production of their items. . . . The National Asso- 
ciation of Stationers and Manufacturers prepared for a convention 
at Richmond, Va., October 14-18 with Woodson P. Waddey head- 
ing arrangements. . . . Secretary McAdoo announced that the 
Fourth Liberty Loan bonds would bear 4% per cent interest. . . . 
The Government was paying a flat price of $62.50 for standard 
typewriters. . . . (From files of Office Appliances). 








OFFICERS AND DIRECTORS OF NOMDA, 1948-1949 


Upper left—New President, Earl DeGroot of Kalamazoo, Mich., 
and the treasurer, Ed. E. Peck, Oakland, California. Upper right 
—New vice-president, John Dannenfelser, Jr., New Albany, Ind. 
Bottom—The new board of directors of Nomda in the first meet- 
ing. Standing around tables, left to right: H. E. Steinke, R. V. 
Sayer, Marion M. Farrell, Paul Gross, Ed Pfahl, Leon Walling, 
M. M. Newmark, Executive Secretary R. H. Koch, Vice-president 
John Dannenfelser, President Earl DeGroot, Legal Counsel 
Charles F. Krause, Jr., Treasurer E. E. Peck, Nicholas H. Fucci, 
Parker F. Southern, Joe Rubin, John L. Hudak, Robert Randazzo, 
Jack Weiner, Sam Hutter and L. N. Mauck. Seated around 
tables: Clarence Bush, |. R. Ritchie, Liston Jackson, Mrs. Con- 
stance Ellison, W. AA. Johnston, |. Meizner, W. P. Wittels- 
berger, C. Elmer Anderson, Charles S. Meyers, E. F. Mulligan, 
Davis T. Ligon and R. C. Goldblatt. Seated in center semi-circle: 
C. R. Chappell, Mrs. Jessie Taylor, E. J. Toussaint, Irwin Vin- 
cent, Stenotypist, Miller Huggins, Gordon E. Miller, James J. 
Sheehan, Louis DeSciose and |. M. Fifield. 
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ORDS LIKE “BIGGER” AND “BETTER” have be- 
W on to lose significance because of overuse, yet 
they are perfectly descriptive of the Twenty-Third 
Annual Convention and Trade Exhibit of the National 
Office Machine Dealers Association, held in the Penn- 
sylvania Hotel, New York, N. Y., July 19, 20 and 21. 
The assembly was “bigger” in attendance than on any 
previous occasion and the number of exhibits was 
greater than at any other national gathering. More 
than 400 full-time registrations were augmented by 
an additional 100 who attended the banquet only. 
Thirty-five manufacturers displayed their wares, to 
the avid interest of conventionites. 

An experiment in the use of panel discussions on 
primary products such as typewriters, checkwriters, 
adding and calculating machines, duplicating ma- 
chines, bookkeeping machines and cash registers, met 
with enthusiastic approval. The executive staff was 
instructed by a unanimous vote to allow more time for 
product discussions at the next annual conclave. 


New Officers Chosen 


At the Wednesday afternoon business session, the 
following officers were elected: Earl De Groot, De 


Groot Typewriter Exchange, Kalamazoo, Mich., presi- 
dent; John Dannenfelser, Petery-Hedden Company, 
New Albany, Ind., vice-president, and Edward Peck, 
Peck’s Office Appliance Company, Oakland, Calif., 
treasure! 
District directors were also chosen, as follows: 
D. J. Adair, Adair Typewriter Co., Tulsa, Okla. 
Ralph Archinal, Alameda Typewriter Co., Alameda, 
Calif 
W. W. Beutler, Typewriter Service & Exchange, Chi- 
"azo, il 
G. A. B&enchrd, ‘Sen Jose Typewriter Co., San Jose, 
Calif 
R. D. Brewington, Brewington Typewriter Co., Hous- 


Clarence Bush, General Typewriter Co., Washington, 


D.C 
C. R. Chappe Peter Paul Mechanical Service, Pitts- 
burgh, Pa 
Allen B. Connolly, Reliable Office Equipment Co., 
Evansville, Ind 
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NOMDA'S 23rd Convention And 
Trade Exhibit Reaches New Heights 





Excellence of Program Justifies Record Attend- 
ance at New York Assembly; Panel Discussion 
Idea Receives Wide Approval; Product Displays 
Extensive; Earl DeGroot Elected New President 


L. M. Deans, L. M. Deans Co., Atlanta, Ga. 

Louis DeSciose, I. X. L. Typewriter Co., Denver, Colo. 

Mrs. Constance Ellison, Ellison Adding Machine & 
Typewriter Co., Houston, Tex. 

Miss Marion M. Farrell, National Typewriter Co., Hart- 
ford, Conn. 

Clarence Fiddler, Kansas Typewriter Exchange, Kan- 
sas City, Kans. 

I. M. Fifield, Waterloo Typewriter Exchange, Waterloo, 
Iowa. 

Byron Gear, Louisville Typewriter Co., Louisville, Ky. 

W. J. Garrison, Marietta Office Supply Co., Marietta, 
Ohio 

Clyde Gleason, American Typewriter Co., San Diego, 
Calif. 

R. C. Goldblatt, Star Typewriter Co., Chicago, Il. 

Paul Gross, Mailers Service & Equipment Co., New 
York, N.Y. 

Joe Harding, The Joe Harding Co., Joplin, Mo. 

Van Haverton, Van’s Typewriter Co., Peoria, Il. 

Joe Heaton, Pawtucket Typewriter Exchange, Paw- 
tucket, R.I. 

Leo C. Horal, Denver Typewriter Co., Denver, Colo. 

John L. Hudak, American Typewriter Co., Pittsburgh, 
Pa. 

Miller Huggins, Miller J. Huggins, Anderson, Ind. 

Sam Hutter, Check Writer Co., Inc., New York, N-Y. 

Liston Jackson, Typewriter Supply Co., Ft. Worth, Tex. 

W. AA. Johnston, W. AA. Johnston Sales & Service 
Co., Knoxville, Tenn. 

David T. Ligon, Glendale Typewriter Exchange, Glen- 
dale, Calif. 

R. W. McAllister, The Typewriter Doctors, Oakland, 
Calif. 
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THE NEW NOMDA PRESIDENT 


IS HOBBY IS NOMDA—The new 

president of the National Office 
Machine Dealers Association is Earl De- 
Groot, DeGroot Typewriter Exchange, 
Kalamazoo, Mich. And in choosing this 
personable new leader,, NOMDA has 
elected a man who truly makes the work 
of the Association his hobby. 

It was no surprise that the organization 
selected the man from Kalamazoo, for 
he has long been active in its work. Much 
of his time that ordinarily would be de- 
voted to recreation is spent, night after 
night, on NOMDA matters. Usually he takes a recording machine 
home and works over programs for future development and 
programs of the Association. "| would say that my hobby is 
NOMDA," President DeGroot told OFFICE APPLIANCES. The 
Reserve Officers Association and the Lions Club, his two other 
organizations, receive lesser attention. 

Mr. DeGroot started in the retail office machine business in 
March of 1927 as cub salesman for Taylor's, Inc., of Grand Rapids, 
Mich., a concern which his brother now owns. He has been identi- 
fied with the industry ever since with the exception of three years 
during which he was in the U. S. Army. Serving in various capa- 
cities until 1934, he became manager of a retail office machine 
store in Benton Harbor, Mich. He began his own business in March, 
‘ 1938, and just recently observed his tenth anniversary with an 

















open house. 











E. J. McHale, Peter Paul Service, Cincinnati, Ohio 

L. N. Mauck, The American Typewriter Exchange, 
Richmond, Va. 

Charles S. Meyers, Miami, Fla. 

I. Meizner, Mercury Business Machines Co., Inc., New 
York, N.Y. 

Gordon E. Miller, Southern California Adding Machine 
Co., Los Angeles, Calif. 

Harvey Miner, Miner Business Machine Co., Kankakee, 
Tl. 

E. F. Mulligan, Palm Beach Typewriter Co., West Palm 
Beach, Fla. 

Rudolph Nettle, Nettle Office Equipment Co., Boston, 
Mass. 

M. M. Newmark, Marstan Typewriter Co., St. Louis, Mo. 

Harry Olson, American Typewriter Co., Minneapolis, 
Minn. 

Ed Pfahl, Adding Machine Sales & Service Co., Cleve- 
land, Ohio. 

Frank G. Robinson, 
Mass. 

J. D. Romano, Valley Typewriter Co., Fresno, Calif 

Joe Rubin, National Typewriter, Inc., Montreal, Canada 

R. V. Sayers, Victory Typewriter Exchange, Philadel- 
phia, Pa. 

J. J. Sheehan, Liberty Typewriter Co., Providence, R.I 

Parker F. Southern, San Antonio, Tex 

Fred Standley, Fred Standley Office Machines, Chick- 
asha, Okla. 

H. E. Steinke, Upper Darby, Pa. 

John Stifter, Allen Adding Machine 
Mich. 

Mrs. Jessie Taylor, Globe Typewriter & Adding Ma- 


Ames Supply Agency, Boston, 


Agency, Detroit, 
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chine Co., Inc., New York, N.Y. 

Elmer Thiessen, Thiessen Office Equipment, Kewanee, 
Tl. 

E. J. Toussaint, Central Duplicator & Typewriter Co., 
Camden, N.J 

Vincent R. Turner, Turner & Co., Boston, Mass. 

J. O. Waedekin, American Typewriter & Office Ma- 
chine Co., Milwaukee, Wis. 

Wilbur E. Walker, Wilbur E. Walker Co., 
Kans. 

Leon Walling, Dearborn Office Machine Sales & Serv- 
ice, Dearborn, Mich. 

R. J. Walsh, Walsh Bros. Business Equipment, Phoenix, 
Ariz. 

Jack Weiner, Belmont Typewriter Sales & Service, 
Chicago, Il. 

W. P. Wittelsberger, Friden Calculating Machine 
Agency, Baltimore, Md. 
All living past-presidents are also members of the 

board of directors. Their names follow: 

W. R. Shilling, Fort Pitt Typewriter Co., Pittsburgh, Pa. 

W. F. Clausing, International Typewriter Exchange, 
Chicago, Il. 

James P. Ward, Shipman-Ward “Mamfastzvuring Co., 
Chicago, Il. 

Ted Schafer, United Typewriter Co., New York, N. Y. 

C. Elmer Anderson, Anderson Typewriter Co., Pasa- 
dena, Calif. 

Lamont H. Wood, Midwest Typewriter Co., Kansas City, 
Mo. 

John Loser, Noiseless Writing Machine Service Co., 
New York, N. Y. 

Irwin Vincent, Western Typewriter Co., Topeka, Kans. 


Wichita, 
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MICROPHONE DUTIES—Nick Fucci (left), as general chair- 

man of NOMDA’s convention, takes the microphone to ad- 

dress the assemblage. Irving Ritchie, retiring president, 
delivers keynote talk. 


Nicholas H. Fucci, Business Machines Service Co., Inc., 

New York, N. Y. 
Jack Macon, Macon Office Machines Co., Chicago, Ill. 
Gene Taylor, Pantagraph Printing and Stationery Co., 

Bloomington, Il. 
Robert Randazzo, General Typewriter Co., Kansas City, 

Mo. 
Irving R. Ritchie, Typewriter Distributors, Inc., New 

York, N. Y. 

Some Delegates Arrived on Saturday 

The call of the “big city” brought many registrants 
to New York on Saturday. Included in the early group 
were members of committees who were scheduled to 
meet on Sunday morning to discuss the final plans for 
the convention, which opened officially at 9:30 Monday 
morning 

The convention was declared in session by Nicholas 
H. Fucci, general convention chairman and past presi- 
dent of NOMDA. Mr. Fucci presented the Honorable 
John M. Murtagh, Commissioner of Investigation, City 
of New York, who brought greetings from the mayor 
and welcomed the delegates, who came from all parts 
of the country. The meeting had somewhat of an in- 
ternational flavor because of the delegation from Can- 
ada and businessmen from Scotland, Cuba, and Mex- 
ico. Another greeting was brought by James G. Blaine, 
president of the Chamber of Commerce of the State 
of New York. .Mr. Fucci responded briefly to the 
addresses of welcome and then presented Irving 
Ritchie, NOMDA president, who made the keynote 
address of the convention. Mr. Ritchie reviewed the 





progress of the association during his term of office, 
expressing his appreciation for the excellent work 
done by all other officers and committee chairmen. 
He concluded with the assertion that the industry 
and the association have grown from midgets to 
giants in the past 25 years. 


Before introducing the next speaker, Mr. Fucci re- 
ported that the association membership is now over 
1400. 


Barclay Thrills and Informs 


Shepard Barclay, business counselor and specialist 
in the economics of distribution, made a deep im- 
pression by his treatment of the subject, “The Shock 
Troops of Prosperity.” He initiated his comments by 
stating that profits are made only after sales are made. 
A sale is made only if a prospect can be convinced 
that the product offered will be of genuine benefit. 
Because office machines and systems can lower oper- 
ating costs, Mr. Barclay declared that the opportuni- 
ties for selling them are great, as they contribute to 
business prosperity. On the premise that salesmanship 
is becoming most important as production catches up 
with demand, the speaker urged that businessmen en- 
gage in intensive training programs for members of 
their sales staffs. By helping salesmen to work ef- 
fectively, businessmen can provide the “shock troops” 
which will assure continued prosperity. 


An interesting example of how to meet an unusual 
situation occurred during Mr. Barclay’s address. All 
of the lights in the convention hall suddenly went 
out, but the speaker was not embarrassed in the 
slightest degree. He lit a match and recited a poem 
concerned with the imporiauce of an illuminated 
mind in the selling process. By taking advantage of 
an adverse circumstance, Mr. Barclay proved that 
salesmen can often turn defeat into victory by alert- 
ness and persistence. 

Following Mr. Barclay’s excellent presentation, Pres- 
ident Ritchie assumed chairmanship of the meeting 
and called for the report of Executive Secretary Rich- 
ard Koch. Mr. Koch’s excellent review of the year’s 
activities are presented in full on another page. 


Committee Reports Heard and Approved 


The rest of the morning was devoted to reports by 
Treasurer Charles Meyers, Miami, Fla.; General Coun- 
sel Charles Krause, New York City; Ed Toussaint, 
Camden, N. J., chairman, R.E.P. committee; John 
Dannenfelser, New Albany, Ind., chairman, publica- 
tions committee; Jim Densford, Shawnee, Okla., chair- 
man, legislation committee (read by Ed Radigan in the 
absence of Mr. Densford); Ralph Archinal, Alameda, 
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A PACKED HALL FOR ONE OF THE LUNCHEONS AT NOMDA’S NEW YORK CONVENTION 
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A BUSY PLACE—The NOMDA registration desk directed by 

Harry Ritchie (standing at extreme left) and Henry Storay 

(not present for picture) provided this scene of activity at 
the New York City convention. 


Calif.. chairman, bylaws committee, and C. R. Chap- 
pel, Pittsburgh, Pa., chairman, nominating committee. 

The only action following the reports was the ap- 
proval of the recommendation of the bylaws com- 
mittee that new local associations be permitted to 
retain one half of the first year’s membership dues for 
support of the local work. 

At the luncheon on Monday, Earl De Groot func- 
tioned as chairman. One of the first things he did was 
to introduce seven past presidents of the association. 
Each of the following took a bow: W. R. Shilling, 
Jim Ward, Ted Schafer, Elmer Anderson, Irwin Vin- 
cent, Nick Fucci, and Bob Randazzo. 

The luncheon speaker was Milton Bacon, who made 
some interesting comments on “Human Relationships.” 

From 3:00 to 4:30 on Monday afternoon, the group 
was divided in two for panel discussions. Panel No. 1 
on typewriters and checkwriters was chairmanned by 
Bob Randazzo. On the board of experts were Jim 
Ward, Russ Brewington, W. R. Shilling, Paul Cockrill 
and Sam Hutter. Panel No. 2 on addressing, calculat- 
ing and dictating machines, was conducted by Fred 
Carpenter. Mr. Carpenter was assisted by Tom Ott, 
I. Meizner, William Barrer and Luis De Olazarra. 

From 4:30 to 6:00, Panel No. 3 on mailing and dupli- 
cating machines and Panel No. 4 covering bookkeeping 
machines and cash registers were conducted in sepa- 
rate sessions. Ed Peck was chairman of Panel No. 3, 
assisted by Fred Carpenter, Paul Gross, Joe Rubin, 
Tom Darling, W. Z. Jemison, Pete Poggi and Jim Rice. 
Gordon Miller directed Panel No. 4 and was assisted 
by E. P. Burl, E. K. Kocher, Ed McHale, John Galla- 
gher, F. D. Lewis, John Dannenfelser, H. O. Whistler 
and Miller Huggins. 

The topics discussed at all panel sessions were as 
follows: Survey of Sales for 1948, New Products Avail- 
able on the Market, Suggestions About Prices and 
New Merchandise Ideas, The Parts Situation, and 
(for the typewriter panel only) Methods of Changing 
Typewriters to Foreign Keyboards 

On Monday night a very successful party was con- 
ducted under the sponsorship of manufacturer mem- 
bers of the association. The entertainment was of high 
calibre and the buffet refreshments just before mid- 
night were greatly appreciated 


Excellent Addresses Tuesday Morning 


The presiding officer at the Tuesday morning ses- 
sion was Bill Garrison, Marietta Office Supply Com- 
pany, Marietta, Ohio. It was his privilege to introduce 
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ON THE OPPOSITE PAGE— 
1. J. D. Marvil, Ames Supply Co.; Marjorie Vowell. Central Type- 
writer ~_ Chicago, Ill.; W. H. Beckwith and Gene Mogen- 


sen, both of Royal Typewriter Co. . 
2. George Farrell, John Wyatt Co., Brockton. Mass.; Ralph Pil- 
ton, Woonsocket Typewriter Co.. Woonsocket, R. L.: Tom 

pe _ L. C. Smith & Corona Typewriters, Inc. 
3. D. Romano, Valle i Co., Fresno. Calif.; W. J. 
Se. R, Marietta upply Co.. Marietta, Ohio: W. G. 


Turquand, Underwood Corp.; Byron Gaar, Louisville Typewriter 
Co., Louisville. Ky. : 

4. J. J. Konrath. Royal Typewriter Co.; Jack Dean. Dean Typewriter 
Sales. Detroit. Mich.; M. Newmark, Marstan Typewriter Co., 
St. Louis. Mo.; Ed Glassman, City Typewriter Co., Rochester. 
N. Y.; Ellis G. Bishop, Royal Typewriter Co. 

5. Miss Marion M. Farrell, National Typewriter Co., Hartford, Conn.; 
Charles F. Krause. Jr.. NOMDA general counsel; R. R. Neumayer. 
National Typewriter Co., Hartford, Conn.; H. N. Webster. Wood- 
stock Typewriter Co. 

6. L. De Olazarra. Ames = ly Co.; 
wits Co.; Ed Stoll, cube Typewriter Jersey City. 


7. W. H. Wolowitz, United Typewriter & Adding Machine Co.. Wash- 
ington, D. C.; Joe M. Hicks, War Assets Administration: Mrs. F. T. 
Carpenter; R. A. Novak, ‘Ohio Business Machines. Inc., Cleve- 


- Ohio 

8. J. L. Murra and John Burke, both of Maso Steel Products Co.; 
Earl T. De Groot, De Groot Typewriter Exchange. ing ~Y. Mich. 

9. Mr. and Mrs. Myron E.  - ee and Mr. and J Son Chaffee. 
caayeo Office achine pany. Kansas City.” Mo 

10 . J. Garrison, mm og ° Supply Co arietta. Ohio: C. 
eh Anderson. Anderson Typewriter Co., Pasadena, Calif.; Joe 
F. Heaton. Pawtucket by ey Exchange. Pawtucket, 

ll. Paul Ginns, Miller Hu Anderson, Ind.; Jim Ward, Ship- 
man-Ward Mig. Co.; Miller Huggins Co.. Ander- 


son, Ind. 

12. Mr. and Mrs. D. L. Keeney. Jr., Keeney Office Equipment Co., 
Dallas. Tex.; Mr. and Mrs. Eddie Cron. Greenville, Ter. 

13. and 14. Students and teachers of the Commercial Institute of Pitts 
burgh, Pa., typewriter and adding machine school, R. J. Zaiden. 
president. 


15S. R. H. Koch. 
Mechanical 
Corney,. Toronto, 
writer Co., Knoxville, Tenn.; 
Columbus. Ohio. 

16. Henry Jonass Wolf and Getter Wolf. both of Wolf Typewriter 
Comeent: New York, N. Sam Berkovitz, Henry Hendler, Mur 

ray Falk. C. J. Watson. Boi Wallach. and ‘Tony Do ke, all Peer- 
less-Imperial Co., A. Whitley. Ltd.. Windsor. 
Ontario, Canada. 

17. Bill Simpkins, Tiffany Stand Co.; Ewald Mayer and Marcy F. 
are both of Safeguard Corporation; R. A. Durkin, Rite Line 
orp. 

18. I. L. Blaustein, 


Marcus Harwitz. Regal Tvpe- 


Exchange. 


filer ecules. 


executive secretary. NOMDA; Ed McHale. Peter Paul 
Service, Cincinnati, Ohio; W. T. Corney. Thomas & 
Ontario, Canada; R. H. Preston, Preston Type- 
C. I. Whitmer, Typewriter Exchange. 


Inc.; George Carter, 


Circle Typewriter Co.. Washington, D. C.; Dick 
Peters, Typewriter Equipment Co., New York, N. Y.; Charles F. 
Glueck, Typewriter Equi pent Co., New York. N. Y.; Herman 
Slifer, Slifer Typewriter . Newark, N. J. 

19. Canadian Group: R. T. cree Canadian Typewriter Exchange 
(president, Canadian Office Machine Dealers Association); Stan 
Groves, Office Machine & Equipment Co., Montreal; George S. 
Carter, A. Whitley, Ltd., Windsor; Bill Corney, Thomas & Corney. 
Toronto; Joe Rubin. National Typewriter, Inc., Montreal: H. J. 
De Lucca, Office Machine & Equipment Co., Montreal. 

20. J. A. Therriault, Therriault Press, Nashua. N. H.; Joe Rubin. Na 
tional Typewriter Co., Inc., Montreal, Quebec. Canada; Paul I. 
Gross, Mailer’s Equipment Co., New York, N. Y.: Walter Phillips 
Phillips Typewriter Co.. Harrisbura, Pa.; Sam _ Stein. Quality 
Office Equipment Corp., New York. N. Y.; Harry Ritchie, Address- 
ing Machine & Equipment Co., New York. N. 

21. W. J. Garrison. Marietta Office Supply Co., Marietta, Ohio: James 
Hackney. Remington Rand, Inc.; Rock Jones, Office Appliance 
Mechanical Institute, Springfield, Mo.; ho al H. Eckert. Royal H. 
Eckert, Inc., Allentown, Pa.: Jack Dean. ean Typewriter Sales. 
Detroit. Mich 


22. Leon Walling. Dearborn Office Machine Sales & Service, Dear- 


born, Mich.; Clair Flick. Duplicator Sales & Service Co., De- 
troit, Mich.; George Knapp. Knapp Dictating Machine Service. 
Detroit: James Brainard, Duplicating Sales & Service, Detroit. 


23. John Stifter, Allen Typewriter Co.. Detroit, Mich.; H. H. Saunders. 
Saunders Son, Pasadena, Calif.; Joe Greenley. Standard Add- 
ing Machine Co.. Detroit. Mich.; Harry Carroll, Dearborn Office 
Equipment Co.. Chicago, Il. 


24. R. T. Seamon, Peter Paul Mechanical Service. Cleveland, Ohio: 
E. S. Knecht and R. A. Novak, both of Ohio Business Machines. 
Inc., Cleveland: Ed Piahl, Adding Machine Sales & Service Co.. 
Cleveland; S. L. Rose. Rose, Inc., Cleveland. 





three top-flight speakers—Paul Cockrill, who spoke on 
“Advertising from a Dealer’s Viewpoint;” Gene Flack, 
sales counsel and director of advertising, Sunshine Bis- 
cuits, Inc., whose subject was “Progress Through Sales 
Promotion;” and Henry Miller, director, Federal Trade 
Practice Conferences, Washington, D. C., who explained 
“What the Federal Trade Practice Rules Mean to the 
Office Machines Industry.” 

In his discussion, Mr. Cockrill referred to the effec- 
tive advertising done by department stores and credit 
houses through which many portable typewriters have 
been sold in the past few years. He pointed to the 
necessity for doing a similar type of promotion job in 
order to compete successfully. During his address, he 
displayed a number of samples of the advertising he 
has used with good results in the newspapers of In- 
dianapolis. Besides newspaper copy, he suggested using 
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space in the classified telephone directory and local 
schoo] papers, and also buying some radio time. 

Dynamic and dramatic, Gene Flack held his audience 
at a high point of interest for about 45 minutes. 
He summed up his optimistic viewpoint on business 
potentials with 15 points on which leading economists 
agree as indicating a prosperous future. The text of 
Mr. Flack’s address, including the 15 points, appears on 
another page. 


FTC Purposes Explained 


Henry Miller gave an excellent review of the back- 
ground and purposes of Fair Trade Practice Rules. 
From the general he proceeded to the specific in refer- 
ence to recently promulgated rules for the office ma- 
chine marketing industry. His remarks are published 
in full elsewhere in this issue 

Following the address, there was a question-and- 
answer period in which Mr. Miller gave some helpful 
interpretations of some of the rules which have been 
misunderstood. Queries centered about the definition 
of a “new machine.” FTC rules state that a machine 
is used when it has been in service for more than 24 
hours. Basically, it is a question as to whether there 
is intent to deceive. A customer shoula be informed 
that a machine has been in service or used as a dem- 
onstrator. In a final comment, Mr. Miller made it clear 
that FTC rules do not control prices unless deception 
is involved. 

The final event of the morning was an interesting 
and revealing skit entitled, “How Not to Operate a 
Typewriter Dealership.” By burlesquing certain prac- 
tices of inefficient dealers, members of the cast did an 
educational job. Going from inefficiency to super- 
efficiency, the actors showed how ludicrous it would be 
for a business to be operated on a military basis, with 
each salesman standing at attention until told what 
to do. Mixing in a little glamour, a receptionist dressed 
in an evening gown, received an unsuspecting cus- 
tomer in a way that made him forget his intention to 
purchase an office machine. The final scene showed 
the proprietor in a strait jacket 


Skit Actors Listed 


The cast of characters in order of appearance was 
as follows: 

George Purvin, Superior Typewriter Company, New 
York, N. Y. Character Title: “Royal Comptometer” 

Semour Weinstock, AAA Adding Machine & Type- 
writer Company, New York, N. Y., “Mr. Wales” 

Frank Nemzer, Nemzer Typewriter Exchange, Brook- 
lyn, N. Y. “Corona Merchant” 

Bernard Morse, Morse Typewriter 
York, N. Y. “Ward Ames” 

Martin K. Tytell, Tytell Typewriter Company, New 
York, N. Y. “Mr. Friden” 


Company, New 


Reuben H. Jaskow, Batlin & Horowitz, New York, 
N. Y. “Mr. Remington Jones” 

Pear! Tytell, Tytell Typewriter Company, New York, 
N. Y. “Elsie Underwood” 

Herbert Purvin, Superior Typewriter Company, New 
York, N. Y. “Dr. Kronkheit Sunstrand” 

Edmund Singer, Ace Office Machine & Supply Com- 

pany, New York, N. Y. “Salesman” 

Louis Endick, American Business Machine Company, 

New York, N. Y. “Salesman” 

In addition to the giving away of a number of prizes, 
the luncheon Tuesday was sparked by a humorous 
address by Dr. Sims, who was introduced as “Dr. Emile 
Kohler” of Basle, Switzerland. Dr. “Kohler” fooled 
most of those present for about a half hour, but he 
was finally revealed as a local New Yorker. 

With the afternoon devoid of scheduled activity, the 
convention group scattered to various parts of the city 
for entertainment and relaxation. A number returned 
to the hotel at 5:30 in time to take a bus ride to Coney 
Island to spend the evening, while the remainder 
went to a Broadway show. 


Zelomek Forecasts Deflation in 1949 


Despite the late retiring hour for most of the con- 
ventionites on Tuesday, the Wednesday morning ses- 
sion started about 10:00 with a good attendance. Sam 
Hutter, vice-chairman of the convention committee, 
presided and introduced A. W. Zelomek, editor of 
Modern Distribution, who spoke forcefully on the sub- 
ject, “The Economic Outlet in the Domestic and For- 
eign Markets.” Asserting that no one can predict 
the future with exactitude, Mr. Zelomek proceeded 
to assure his listeners that the outlook is not hopeless 
The inflationary pressures are great but there is some 
indication of a deflationary movement, which will be 
tonic if it can be controlled. Prices, according to Mr. 
Zelomek, will continue to go higher in 1948 and will 
level off and begin a downward trend by the middle 
of 1949. Sales prospects are good for business ma- 
chines because the long-term outlet is good. 

The next speaker was James Uouille, vice-president 
of W. L. Stensgaard & Associates, New York, N. Y. 
Discussing the subject, “New Methods of Presenting 
Merchandise,” Mr. Uouille stressed the increasing 
importance of display as a means of selling merchan- 
dise. His remarks are printed in full elsewhere in 
this issue. 

Chicago Co-operative Advertising 

Jack Weiner, Belmont Typewriter Sales & Service, 
Chicago, talked about, “How Group Advertising Pays 
for the Dealer.” He told how a number of office 
machine dealers in Chicago are participating in a 
co-operative campaign involving ten weekly insertions 
of large-space advertising in Chicago newspapers. Each 





SCENES FROM THE SKIT. “How Not to Sell Office Machines.’’ Left: 
Instructing office boy to spy on a competitor. Center: “Roughing” a 
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approach 


Right: Usin 
on a willing. but somewhat bewildered prospect. 


machine with a screw driver. the “‘glamor”’ 
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advertisement carries the logotype, “Typewriter Guild 
Stores of Greater Chicago.” All dealers who partici- 
pate in the campaign are listed by territory in each 
advertisement. The first campaign will be in opera- 
tion during school-opening months and a second one 
is planned to reach the Christmas trade. 

Following reports on the various panel discussions, 
John Dannenfelser gave an excellent resumé of “What 
the Recent Mimeograph Court Decision Means to the 
Office Machine Dealer.” Mr. Dannenfelser’s remarks 
were published as a special article in the August issue. 

At the Wednesday luncheon, presided over by Mau- 
rice Newmark, a group of dealers from California pre- 
sented to Irving Ritchie a plaque carrying an 
invitation from Los Angeles and Los Angeles County 
to hold the 1949 NOMDA convention in Los Angeles. 
Later in the afternoon action was taken to accept the 
invitation. 


Dr. John Fraser added interest to the occasion by 
an address on character analysis through phrenology 
and graphology. He picked out several “victims” and 
revealed their characters, to the amusement of the 
assembly 


Business Session Wednesday Afternoon 


The Wednesday afternoon session was devoted en- 
tirely to business affairs. Joe Heaton was chairman 
and kept things moving. As head of the resolutions 
committee, Miller Huggins asked for approval of ex- 
pressions of appreciation to all those who had a share 
in making the convention a success. The resolution 
he presented was approved unanimously. 

The executive committee was instructed to appoint 
a Federal Trade Commission committee whose duties 
would involve conferring with the FTC officials in 
Washington with the thought of extending the trial 
machine period to 90 days before such a machine is 
declared used. The committee was also asked to sug- 
gest that the FTC rule on the use of decalcomania 


transfers on machines be eliminated and that tags 
be used instead to indicate the conditions of machines. 
The nominating committee presented its report and 
the officers and directors listed earlier in this report 


were elected. Each of the new officers was introduced 
and spoke briefly, expressing appreciation for the 
honor and the opportunity to serve. 

The next order of business was the hearing of in- 
vitations from the cities interested in playing host 
to the 1949 convention. After considerable discussion 
Los Angeles was decided upon as the 1949 convention 
city. The meeting adjourned so that the new board 


1. M. V. McFarren, McFarren Typewriter Co., Pittsburgh. Pa.; Tom 
Stack, Stack Typewriter Co., Chicago, Ill.; Ralph rich, Ohmer 
Corp.. . Hackney. Chattanooga. Tenn.; R. Penegar. O. G. 
Penegar Co., Gastonia, N. C.; A. W. Schaeffer, Ohmer Corp.. 
O. G. Penegar, O. G. Penegar Co., Gastonia, N. C. 

2. S. E. Durand and J. A. Lyons, both of Reliable Fypewetes & 

Adding Machine Corp., Chicago, Ill.; Sam Hutter, eck Writer 
Co., Inc New York, N. Y. 
Fred Rothman, Angelus Typewriter Co., Los Angeles. Calif.; H. H. 
Saunders, Saunders & Son, Pasadena, Calif.;: W. G. Turquand. 
Underwood Corp.; M. M. Newmark, Marstan Typewriter Co., St. 
Louis. Mo 

4. O. W. Schaeffer. Underwood Corp.; M. F. Hicks. Hicks Business 
Machines, Chattanooga. Tenn.; Harry Rudnick. Royal Typewriter 
Co., N. L. Hackney. Chattensege. Tenn.; B. Van Housen, Southern 
Enterprises, Knoxville, Tenn. 

5. J. Hanchok, Underwood Corp.; A. D. Beirponch, Central Stationery 
Co., Hartford, Conn.; L. H. Mory and George F. Fouser, both 
of Universal Business Machine Co. 

6. Harry S. Foote, Harry's Business Machines, Inc., Reno, Nev.; Pat 
Stack. Johnson-Stack Co., Chicago. Ill.; Joe Pritchard. Wells Office 
Furniture Co.; Louis de Sciose, IXL Typewriter Co., Denver, Colo.; 
T. J. Stack, Stack Typewriter Co., Chicago, Ill 

7. Gordon Miller, Southern California Adding Machine Co., Los An- 
geles. Calif.; Ivan Fifield. Waterloo Typewriter Exchange, Water- 
loo, lowa; H. W. Allers, Standard Typewriter Co., Pittsburgh, Pa.; 
John L. Hudak, American Typewriter Co., Pittsburgh. 

8. Irving Ritchie. Addressing Machine & Equipment Co., New York. 
N. Y.:; Jack Weiner, Belmont Typewriter es & Service, Chicago. 
Ill.; Leon I. Walling. Dearborn Office Machine Sales & Service. 
Dearborn, Mich.: Earl T. De Groot, De Groot Typewriter Co., Kala- 
mazoo, Mich. 

9. Dan Wadsworth. Wadsworth Office Co., Oneonta, N. Y.; 
Roy Shoup, Remington Rand, Inc.; Paul eee rill, indianapolis T 4 
writer Co., Indianapolis, Ind.; George Fotis, Remington Rand, ‘ 
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NOMDA’S GRAND FINALE, THE BANQUET ON WEDNESDAY NIGHT AT HOTEL PENNSYLVANIA 


of directors could hold its first meeting prior to the 
annual banquet which was scheduled for the evening. 
The Annual Banquet 

Traditionally, Elmer Anderson, Anderson Typewriter 
Company, Pasadena, Calif., is the master of cere- 
monies at NOMDA banquets. This year he was at his 
best, directing the program of the evening with skill 
and finesse. He introduced each of the notables at 
the head table with an appropriate comment or quip 
The only one who spoke following introduction was 
Present-elect Earl DeGroot The next feature was 


presentation of a charter to the Texas Office Machine 
Dealers Association by Irving Ritchie. Then Bill Garri- 
son was given an award as the outstanding dealer- 
member of the year. His award was a beautiful foun- 
tain pen desk set. For his services as president, Mr. 
Ritchie was given a wrist watch. Convention chairman 
Nick Fucci received a barbecue table 

An interesting floor show followed and then a num- 
ber of valuable prizes were awarded. The evening 
was concluded with dancing to the music of an ex- 
cellent orchestra 





Product Displays Draw Crowds 


Attractive booths of 34 manufacturers and suppliers 
drew delegates to view their products. Visiting hours 
were not scheduled during business sessions or enter- 
tainment features. Following are brief descriptive ref- 
erences to displays, including products shown, com- 
pany names and names of those in attendance. 


R. C. Allen Business Machines, In Grand Rapids, Mich.—Shows 
their line of adding machines, bookkeeping machines, calculating ma 
chines and cash registers In attendar were Henry A. Greene. vice 
president director of sales; Richar Kett Walter W Eshleman nd 
M. G. Van Dyke 

Ames Supply Company, Chicag: I1l.— Depict tl evolutior 
the typewriter shop with a displ : time typewrite 
repair shop such as was to be fou ut the time of the 1ceptior 
of the firm of Ames & Filstea ng side of ti 


modern shop containing all the | t ‘ ‘ ng equipment 
and supplies such as supplied | t mpar On hat were Mrs 
D. R. Ames. Bud Bills, Ed Staat H. R. Ame Arthur Ames, J. D 
Marvil, A. W. Kartous and Mr t Mr | nk Robinsot 

Aviatrix Corporation, New York, N.Y pl ew line « 
lype-A-Tone typewriter and business : t vers made of Superi 
Vinyl metalic plastic in addition to ¢ transparent Vinyl covers fe 
all office machines and black Silk-A \ Viny istic. [| 
attendance were M. Stone, president \. Mark, ger manager and 
|. Stone, representative 

Pusiness Machine Products, Inc.. New York, N.Y¥.—Demonstrat 
their new-improved “Silent Sentry’’ typewriter bas« signed to elimi 
noise, permit instant interchanging ‘ for epairs ind cleaning 
without detaching the machine and other ef nt functions Ir 
ance were Nicholas H. Fucci and Rudol; { Filippi: 

Clary Multiplier Corporation, Los Angeles, Calif I , trat 
additions to their line, the Clary " register and new eleven-¢ 
total 12 adding machine as well Sper elec 
adding machines In attendance wer W. Stalling general sales 
manager; L. W. Alguire, general s e manager: William Watkins 
K. A, Adams; J. A. Castellanos: John Rommel! a: Rot Fegar 

Copy-Right Mfg. Company, New York, N.Y¥.—Featured their lir 
of “Copy-Right” copy holders, t] new Copy-Right adjustabk 
fluorescent lamp attachment and new popular pr i “Stand-By” cx 
holder with line indicator, as wel their t e “Magni-Line 
instantly attachable reading glas H. Oo. M i 
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Wenstron Harold Walter and M ‘ Ld lemor 
ted use of products 
Federal Cash Register Company, Kansas City, M« Fe 1 the 
w line of U. S. Cash Registers in both large and st els, em 
ng number new teatures including new flexible keyboard 
t t s vying wW made f their model four bank machine 
angement from Ic to $39.99 ttendance was Kyle W 
Indiana Cash Drawer Company—Disy i eir India Auto 
, Cash Register featuring distributior f sales indicator n a 
ew silver gray fir and their under-the-counter drawer unit, as wel 
il other models In attendance were Richard Showers, Joseph 
R Reng 


sal Raymond 
International Office Appliances, Inc., New York, N.Y a? affiliate 
¢ | 


nies Addressing Machine & “quipment Company, Paramount 
ge Machine ( ration and Typewriter Distributors Inc 
a variety fhee machines, including idressographs, multi 
iplicators, | phone and Dictaphone dictating machines, elec 
nd special pewriters as well tometers ulculat 
ling machines On hand were Joseph Rubenstein, Irving R 
Tames R Wilham Barrer, Harr Saundry, Harry Ritchie 
Deeser George Zurewick, O. Willmar nd C. W Zimmer 
lexington Metal Products, Inc., Brooklyn, N.Y.—Showed steel filing 
ts in both les nd letter size, featuring their new line of full 
sion model In attendance were M. A rlowe and Mr M. A 
Marginator Company, Los Angeles, Calif Jemonstrated New 
larginator,’’ ly known as the “John S. |! s Mare stifver 
ment designed to fit any standard typewriter I ttendan 
W. E. Zimmerm nd Nolan H. M 
Mas Steel Products, Chicago, IIl.—Intr their new single 
< P ver walnut desk in additiot ir line of pewriter 
tands and “Bankette” personal metal file. J. W. Murr 
n Burke we n attendance 
Mayhal Photocopy Corporation of America, New York N.Y 
lem ted their Mayhal photocopy machi: howing the speed 
t i ies of letters, legal documents ar ther important paper 
made 4. Abrams and J. Harris we attendance 
Mercury Business Machines Co., Inc., New York, N.Y Featured 
riet calculating a adding machines Is “Precisa™” adding 
ling ti new ‘“‘Precisa” elect: as well as new Hebrew 
t pewriter automatic calculators f all makes Israe 
M ! Ric rd { n and Leon Nower were attendance 


Office Appliances Mechanical Institute, 
mat on the O.A.M.I., f 


scnoo 


Springfield, Mo.—Supplied 
e machine mechanics, and 
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typewriter and adding machine rebuilding plan rhe 
with photos of students at work rebuilding dealers 
s were also shown of a modern portable typewriter 
ng e merchandising store sponsored by the institute é Leroy 
Roch was in attendance 


Ohmer: rporation, Dayton, Ohio—-Demonstrated their new elec 
model 300 s register with 1-2-4 totals and thei: 
egister with motor, receipt and printed detail record, 

ther models In attendance were R. K. Ulrich, 

Andrew Jackson and Harold F. Granel. 
Paraline ales, Inc., Baltimore, Md.—Demonstrated the use of 
! ruler, a mechanical ruling device attachable to draw- 

g ruling busimess forms and other uses where a consider- 
lines are required S. L. Raffensparger, George Eckert 

were in attendance 

Peerless-Imperial Company, Inc., Newark, N.J.—Displayed their 

[ iding carbon papers, inked ribbons and typewriter 

and slipless, noise-preventing rubber typewriter 


IN THE EXHIBIT HALL—Two upper pictures are general 
views of displays. Third picture shows the Remington Rand 
booth, and the lower illustration is of the Underwood display. 
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pads. In attendance were Otto Kretchmer, James A. Treanor, Charles 
Watson, A. Dopke, T. Riendel, H. Hendler, M. Falk, Bob Wallach, 
Ht. Kane and J. Battelle 


Pelican Sales Company, eastern distributors for The Lightning Add- 
in Machine Company—Demonstrated the lightning desk-mode' t- 
able adding machine with one stroke clearance. Walter L. Schiffman 
was in charge of the booth 


Reliable Typewriter & Adding Machine Company, Chicago, Ill.— 
Demonstrated the “Addometer,” a personal, lightweight, portable add- 
ing machine for constant use. S. E. Durand and M. J. A. Lyons 
were in attendance 


Remington Rand, Inc., New York, N.Y.—Displayed a full line of 
typewriters, including the Remington Portable DeLuxe, Remington 
noiseless personal typewriter, Remington K.M.C. and DeLuxe K.M.C., 
also Remington noiseless office typewriter and a line of dealer addin 
machines. The booth was colorfully lined with brightly-lit photos o 
these models as well as other Remington Rand lines, such as steel 
desks, filing cabinets, etc. In attendance were J]. M. Hackney, general 
sales manager; G. W. Fotis; V. Katerson; William Storts; H. S. 
echert and B. Reiser. 


Rite-Line Corporation, Washington, D. C.—-Demonstrated the Rite- 
Line copy holder, one of the smallest and most rugged copy holders 
with interchangeable eye guides, permitting extension a teem 10° to 20” 
wide use on same basic machine. R. A. Durkin, Louis Stock and Miss 
.. A. MeGinnis were in attendance 


Royal Typewriter Company, New York, N.Y.—-Starred Cortez Peters, 
world’s number one portable typist who gave demonstrations of s 
typing on the new postwar Royal portable typewriter, A machine 
with four revolutionary features, beauty of design, new shape finger- 
form keys, new speed spacer, new rapid ribbon changer and many other 
new improvements and perfections A number of models of the new 
portable typewriters were prominently displayed for inspection in their 
\ttractively decorated booth. In attendance were Wesley H. Beckwith, 
sales manager; Harry Rudnick; Gene Mogensen; George Witzel; Ellis 
G. Bishop; James Vreeland; Edward Vreeland; Herman Arnhols; 
Michael Lippert; Konny Konrath: Bob Sieger; Ken Schroeder; Bill 
Wright; Gordon Acklan; Harold Strchhesver': X. Benziger; Bill 
Franz and Joe Broderick. 


Rudco Mfg. Corporation, Houston, Tex.—Featured their new hand 
perated plastic duplicating machine, the “Duplicard” for making 
eproductions on postal cards, in addition to their fully automatic hand 
perated Rudco Model 100 stencil duplicator. Gus Rutherford was in 
] 


ttendance 


Safeguard Corporation, Lansdale, Pa.—Demonstrated the new Safe 
guard Instant Checkwriter, as well as Air-In window ventilators and 
Mini-Mailer addressing machines. In charge of booth was Ewald Mayer, 
Marey F. Roderick, representing Safeguard International, overseas dis 
tributor; Joseph Strauss; John H. Carmody; F. J. Murphy and W. S 
\rnstem 


Service Metal Fabricators, Inc., Chicago, Ill.—Featured an all metal 
inior typewriter desk with masonite top, as well as their Serva-Type 
teel typewriter tables with masonite top and leaves; also steel waste 
askets Gus Solomon and Edw. Pecora were in attendance 


Ivan Sorvall, Inc., New York, N.Y.—Demonstrated the original 
Odhner calculator as well as the mew Odhner adding machine In 
ttendance were Ivan Sorvall and Harold Knecht 


Speed-O-Print Corporation, Chicago, Ill.Showed their complete line 
{ duplicating supples as well as their new “Pulpit” silent saleman 
nd their new “Liberator” model 200 automatic feed rotary stencil 
luplicating machine In attendance were Sig. Rest and Mrs. Sig Rest, 
eastern representatives 


Tiffany Stand Company, Poplar Bluff, Mo.—Showed their line of 
typewriter, calculating and adding machine stands. New_ stands fea 
tured were special stand to accommodate Remington Rand adding 
ind printing calculating machines, also stand for I. B. M. electric forms 
writers William Simpkins, assisted by Vernon Hoppe, was in attend 


nee 


Typewriter Equipment Co., Inc., New York, N.Y.—Featured type 
writer supplies, mcluding platens, “‘Konkave” key cards, portable type 
writer cases, repair tags, steel parts cabinets, tools and specialties, 

tool bag C. F. Glueck and Dick Piampiano were in attendance 


Underwood Corporation, New York, N.Y In their attractive dis 
showed suggestions for dealers’ window displays, featuring Under 


portable typewriters Displays were changed daily On Mon 
lay a standard dealer's window was shown, on Tuesday a back-to 
hoo and on Wednesday a Christmas holiday window featuring 


por tables for each member of the family was shown. In attendance 
were W. G. Turquand, J. T. Lafferty, W. A. Mersinger, D. E. Earle, 
Ir, W. W. Steiner, J. V. Sweeney, C. E. Raidy and L. J. Gallagher 


Universal Business Machine Corporation, New Haven, Conn. 
Demonstrated their new, small, fast, light, portable figuring machine, 
the “Lorens.” All working parts were shown and demonstration of 
ssembly was given In attendance were Edward J. Duquette, vice 
president and sales manager; Louis H. Mory; Wesley W. Beutler and 
louis Lorens 
Wells Office Furniture Company, Chicago, Ill.—Showed a line of 
Posture Rite” chairs with comfort built in, modern wood and chrome 
stecl upholstered arm and arm swivel chairs, also their newest aluminum 
base executive posture arm chair adjustable for all-around comfort. In 
uttendance were Jos. W. Pritchard, president, and Gustave G. Lefcourt, 
stern sales representative 


Wolber Duplicator & Supply Company, Chicago, Ill.—Demonstrated 
their Copy-Rite liquid duplicating machine, Model EL47, also twin 
ompanion hand-operated Model L. 47 amd Model L 45. On display was 
their line of supplies including Rite-Copy duplicating fluid, spirit car 
on, unit masters, master and copy paper Prominently displayed was 

new carrying case for all models of Copy-Rite duplicators In 
ttendance were Samuel I. Wolf, president, and M. J. Dacy, sales 
managet 


Woodstock Typewriter Company, Chicago, Ill.—Featured and demon 
strated the new deluxe Woodstock typewriter with many new features 
ind improvements, including a flexible finger keyboard, visible margin 


tabulator cale, and long line spacer designed for ease, speed and 
efficiency A number of dealers were interviewed for dealerships 
throughout the country In attendance were H. N. Webster, sales 


anager; J. Schmitt, vice-president and production manager J. Rich 
| Manning and M. Laschin 
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CONVENTION REPORTS AND ADDRESSES 


(Presented in Their Sequence on the NOMDA New York Program) 





THE PRESIDENT’S MESSAGE 


By Irving R. Ritchie 
NOMDA President 


Typewriter Distributors, Inc., 
New York, N. Y. 


HEN TAKING OFFICE last July, it was clearly to be 

seen that this would é 2 year of opportunity. We 
had recently passed through many distressing war years, 
and now we could settle down and work out our plans for 
a strong and progressive associatior An organization 
that would be a power in the industry, and that we could 
be proud of. 


It was difficult to select the right men to assist in this 
work. We needed men on the executi\ committee, other 
than the elected officers, wl would ive us constructive 
advice and sound decisions After ich thought, they 
were selected. 

Bob Randazzo’s experience as an |i ediate past presi 
dent was invaluable. Clarence Bush, with his sound advice 
and constructive thoughts, was responsible for many of 
the accomplishments during my administration. Ed Peck, 
with his untiring efforts, is due mucl redit for further and 
complete developments of the West Coast groups. Vice- 
President Earl DeGroot Tre irer Charles Meyers and 
Executive Secretary Richard K h complete the team that 
worked so well together and relieved me of many responsi 


bilities as president. 


Thanks Regional Governors 


A special vote of than! s is due all regional governors 
They have all worked hard, but there are several who de- 
serve special mention. They are Russ Brewington of Texas, 


Charles Chappell of Pennsylv ar Mossy Newmark of Mis- 
souri, Jack Weiner of Illinois, Day Ligon of California, 
Leon Walling of Michigan, Ivar Fifi ld of Iowa and Bill 


Johnston of Tennessee 

Excellent support was given by the various chairmen of 
committees and to each of them is due many thanks. How- 
ever, again the outstanding chairman of our standing com- 
mittees was Ed Toussaint, wh presents the very im- 
portant research educationa promotion committee, which 
you all know did a bang-uy; 


Not to be overlooked is the very sincere work of Bill 
Garrison of the standard and ethics co: ittee, Ralph Arch 
inal of the by-laws, John LaHiff of the manufacturers’ re 
lations and John Dannenfelser of the publications Also, 
our old standby Joe Heaton came throug with many orig- 


inal ideas. 

I doubt that any past president has 
relationships with our local associatior 
country than I have had I shall always 


experienced closer 
throughout the 
cherish the - et 


ories of my grand visits to the Texas, Northern and Southe 

California groups Russ Brewington and Tom Boyce of 
Texas, Ed Peck and John Romano of Northern California, 
and Elmer Anderson and Gordon Miller of Southern Cali 
fornia, stopped at nothing t make my visits completely 
successful n association worl They entertained m« 
royally. Their wives were part illarly gracious, and made 


charming hostesses. 


Tells of Highlights 


The mid-year meeting in Springfield was the highlight 
not only of my administra but of ie entire history 


of our association. Congratulations are in order for Rocky 
Jones and his top-notch graduates I feel honored at being 
the president of NOMDA during this great achievement, and 
the presentation of the diplomas to the graduates will stand 
out in my mind as one of the greatest honors extended to 
me. A further honor which I valued greatly was the 
presentation of charters to the following new affiliated 
locals: the Missouri State and Southern California, and also 
those to be presented at our banquet Wednesday night to 
the Texas State Association. I cannot forget my trip to 
Boston during the blizzard. Or my trip to Chicago which 
was combined with the sales school Or my visit with the 
officers of Detroit. Or the grand ladies’ night at Pitts- 
burgh. Or the display meeting night at Philadelphia. Or 
my two visits with the officers at Atlanta, Ga. of the 
Southern Office Machine Dealers Association, and, above 
all, the “bingo night” at Washington, D.C. which had an 
attendance of 280. These will be remembered by me as 
events which strengthened the foundation of our associa- 
tion. Our executive secretary, Dick Koch, Research Edu- 
‘ational Promotion Chairman Ed Toussaint, and our gen- 
eral counsel, Charles Krause, have joined me on many 
of these visits. In all, I covered more than 20,000 miles 
crossing the continent twice, running into all types of 
weather, including blizzards and tornado But, all in all, 
it was fun 

The correspondence received and sent from the presl- 
lent’s office during the last year would fill volumes. I 
would guess that at least 2,000 letters were received, studied, 
and answered That means more than 160 letters prepared 
and mailed per month. 

When I took office the financial situation was not en- 
couraging, but I take pride in recalling to you the excellent 
report o the treasurer made yesterday showing a good 
balance on hand, with all bills paid 

With an educational program which was completed dur 
ing the past year, together with the issuing of formal 
rules for our industry by the Federal Trade Commission, 
there is unity and progress assured for the future of our 
members. Unity and progress has been my goal and life's 
dream, and I am very happy to report that both have been 
fully accomplished during the past year by the hard work 
of your officers, the chairmen of our standing committees, 
and the various local units throughout the nation. Much 
of this unity and progress resulted from the true co-opera- 
tion and help given by manufacturers, supply houses and 
trade publications. Upon taking office I \ledged to 
strengthen the foundation of our NOMDA, to increase its 
membership, and to put it on firm financial ground. From 
this report, I will let you judge whether I fulfilled my 
pledge or not. 


Association Now a Giant 


May I leave you with this thought? More than 25 years 
igo this industry was a midget in the commercial fleld 
It has slowly grown until it is now a giant. Our associa- 
tion has grown likewise. We have become a power in 
the business. We are looked up to by dealers, wholesalers 
ind manufacturers, everywhere. Let us hope that this 
onfidence and respect will grow, and that we will deserve 
even greater recognition in the years to come. 

As I said, the mage gl 4 has grown, but I predict a tre 
nendous advance in the future. For the present, supply has 
just about equalled domestic demand but the years just 
ihead give promise of radical change and improvement 
in office machines One example, perhaps, is the definite 
ndication of the electric typewriter replacing the manual 
We are in a mechanized world and the office machine in- 
lustry is in the very front ranks of progress 

Aside from these normal expectations, there will be a 





TIME MARCHES ON AT NOMDA CONVENTION EXHIBIT OF AMES SUPPLY CO., CHICAGO; 
VISITORS WERE AFFORDED COMPARISON BETWEEN AMES 1902 AND 1948 SHOPS 
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1. Ed Staats. Ames Supply Co.. Harry De Lucca, Office Machine & 
Equipment Co., Montreal, Canada; Mrs. Staats; Stan Groves, Of- 
fice Machine & Equipment Co., Montreal. 

. Mr. & Mrs. Sig Rest, Speed-O-Print Corp. 

. John Stifter, en Typewriter Co., Detroit, Mich.; Ben Worling. 
General Office Equipment Co., Salem. Mass.; Frank W. Amey and 
W. E. Earns, both of Ream’s, York, Pa. 

4. Ernest Von Rhine, Von's Office Machines, Los “3 wy Calif.; 
Mr. and Mrs. Charles A. Adair, Adair Spowpes . Los An- 

eles. Calif.; Irwin Vincent, Western nyP* ter Co., Topeka, Kans. 

5. Joe Kanak. Kanak & Sons, Cicero, Ill.; William B. Kerzner, Pearl 
Typewriter Co., New York, N. Y.:; Peter Poggi. American Dictating 


wn 


sharp upswing of orders when the Marshall Plan gives 
dollar exchange to foreign countries. Europe needs office 
machines badly. Just recently I was implored J the French 
Dealers Association for assistance. I make this plea—that 
our association do all it can to help these dealer friends 
get the assistance they need under the Marshall Plan. 

And now, I want to take this opportunity to thank each 
and every member for electing me president for this past 
year. I worked hard to try to convince you that you made 
no mistake However, I do not believe that the average 
member realizes the amount of work that is loaded on 
the president of an association, and in order to do a good 
job, he has to make many sacrifices. However, I do not 
regret this as this year’s work has been an education for 
me. I have enjoyed it and it has given me a lot of satis- 
faction to know that I have helped in the growth of the 
NOMDA 





THE SHOCK TROOPS OF 
PROSPERITY 


By Shepard Barclay 


Business Counsellor 


¢, ALLING ALL OF THOSE PRESENT, including leading 
4 manufacturers, “fellow salesmen,” Shepard Barclay ad- 
dressed the opening session of the convention on the im- 
portance of the American system of distribution as the key 


to success of the entire American economy. With his sub- 
ject, “The Shock Troops of Prosperity,” the noted business 
counselor and specialist on the economics of distribution 
gave an exposition of sales factors and their vital bearing 
on the welfare of every man and woman in the nation and 
the world 


“Basically, you are all salesmen,” said the speaker. “Even 
you manufacturers never made a single dollar by manufac- 
turing, but only by selling what you make. The only reason 





ufacture is to have something to sell.” 


you ar 

Mr. Barclay urged upon both manufacturers and dealers 
that they base their production and buying programs more 
and more on market factors rather than production factors, 
to assure that what they have to sell will be saleable and 
therefore prevent needless waste all around. He cautioned 
both groups against too ready acceptance of statistics on 
potential market demand without first examining them to 
see that they really indicated what they seemed to, espe- 
ilally to assure that the figures did not include duplications 
and other peculiarities which rendered them misleading 

Times Are Changing For Salesmen 

“The time is here, in many lines,” he said, “when a sales- 
man no longer has to explain why he can’t sell because he 
has no goods to deliver. With an increasing number of 


products in your field, as well as in other flelds, the sales- 
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Machine Co., New York. N. Y.; Frank Nemzer, Nemzer Typewriter 
Co., Brooklyn. N. Y.; Ed Piahl, Adding Machines Sales & T ter 
ae Cleveland, Ohio; Bernard Morse, Morse Typewriter -- New 
ork, N. Y. 

6. Mr. and Mrs. M. A. Tarlowe, Lexington Metal Products, Inc. 

7. B. A. Engel. International pewriter Co., New York, N. Y.; 
Sam Hutter, Checkwriter Co., Inc.. New York, N. Y.; J. A. LaHifi. 
J. E. Albright & Co.. New York, N. Y.; William Purvin. Superior 
Typewriter Co., New York, N. Y. 

8. Jae Stallings. Clary Multiplier Cop. 

9. I. Meizner. Mercury Business Machines 


Co., Inc.; Ashille L. Foa. 
British Olivetti. Ltd.. Glasgow. Scotland. 


man will soon have ample goods and ample markets caused 
by replacements of old equipment, enlarged needs for many 
items and the development of new devices to serve a variety 
of purposes. 

“The enhanced demand, stimulated by educational sales- 
manship, is the force that will constantly prod the produc- 
tion facilities into greater and greater output. We hear 
a lot about the difference between a buyers’ market and a 
sellers’ market. Either extreme is bad—a shortage of goods 
or a shortage of sales. But a study of our economic histor 
will show that when the salesmen are doing a good jo 
of selling, they eventually pull the production out of the 
factories. It is our successful mass selling that makes our 
mass production work, not the other way around. To think 
of a plant making a product first and then hoping the sales 
organization can sell it is—from the planning standpoint— 
putting the cart before the horse. 

“Production, about which we have all heard so much as 
a cure-all for all economic ills, will be useless some time 
in the near future unless the salesmen sell that production. 
If goods are made but not sold, they will back up in fac- 
tories and warehouses, plants will close and we will have 
a depression. But if the salesmen parallel big production 
with big sales, we will have prosperity. And you will find 
ae the salesmen of the country are going to do exactly 
that.” 


Have Prosperity Because of Sales 


And then he added: “People used to say we have sales 
when we have prosperity. Actually it is just the reverse 
of that. We don’t have sales because we have prosperity. 
We have prosperity because we have sales. Not only do 
prenty of sales cause prosperity and a high standard of 
iving—sales ARE prosperity. A higher standard of living 
for you and me, or anybody else, is nothing more or less 
than you and I or the others buying things we didn’t bu 
before—or, in other words, salesmen making sales whic 
they didn’t make before. 

“The salesman brings in every dollar a business gets— 
the money that pays the president's salary and the wages 
of everyone who works in the plant. It is the salesman 
who makes the wheels go around. And the faster he sells, 
the faster they turn.” 

Some five to six million Americans will be employed in 
marketing work, when we finally get straightened out with 
real peace-time conditions, which are rapidly approaching. 
That selling force will include from two to three million 
who are new to selling, elther recent recruits or others 
soon to join up. 

“All of these new people require training in order to do 
an efficient job, just as in the war we had to make soldiers, 
sailors and fiyers out of civillans,” said Mr. Barclay. “One 
of the greatest preventable wastes in the so-called high 
cost of distribution is the salesman who does not accom- 
plish his share in actual sales. Proper training will eliminate 
that in most cases, as selling is a profession that can be 
learned.” 


Lists 12 Phases of Sales Training 


The speaker then listed 12 main phases of sales training 
which are important to both new and old members of a 
sales force, and followed by presenting a summary of “The 
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WAITING FOR BUSES ON FIRST LEG 


Ten Steps of Retail Selling vith which he coupled 
novelty paralleling it and called “The Reta Process Told 
in Rhyme—tTen Steps to Thi: of All the ime This he 
suggested be followed as a check sheet 

voncluding by exlaining the title of his address—whi 
has been given with variat t top 1 gement gr 
in private enterprise in other ti he pointed out that 
tory in a war comes only vhen your ground forces o 
“shock troops” take over the enemy territory. Likewiss 
business success does not rrive unt the salesmen attai 
their objective, which is “putting over the right product 
at the right prices, by the r t method in the right 
quantities, to the right customer who get the right servic 
rom them.’ 

“Until that occurs,” Mr. Bar sa there can be no 
success, no prosperity, no !} ur living. When 
it does occur, we have succe I perity and high stam 
ards of living. For, I repeat, p: perity IS les, and sale 
ARE prosperity. That's why some of think of the na 
tion’s salesmen—you, and you nd y a you—as ‘Thé« 
Shock Troops of Prosperity 

- o——-—- s+ 
_ Salo, + - 
PROGRESS OF NOMDA 
By Richard H. Koch 
Executive Secretary 

URING THE YEAR just past eport tha 

definite progress ha be« 1 the Associat 


in many respects. Real accom) hment s been act ve 
on various projects and ther: 1 better pirit f co-opera 
tion. The Association show 1 healthy growtl number 
individually and in affiliated tior The A ciatio 
has moved forward to a higher 1 he n the esteem of the 
industry in general and tl 

New officers have carried fr the t f achieve 
ment of former executive M f tl ald t the 


~ 





mning of the dminstration hav: been co! immated 
t rs are in pr 3 
he outstanding accomplishment wa the actment of 
FTC Fair Trade practice rules on which your ethics 
tandards nittee and your officers worked so hard 
to pa This is an attainment that i a major 
e Zor Tz As iation and ons of which all members 
eel justly proud. Much effort remains, of course, to 
ply thes ry properly and ad them to get the 
( t £ od 
Also noteworthy was the forming | official ffiliation 
f two new local associations, the Southern California and 
Texas Office M hine Dealers Associations, to give needed 
d fficient nization to these two sections. Both are 
is gr ntent on giving ! stature to the 
mach er and providing ember dealers wit 
I efit I Both are show arkable growtl 
rn Ca Slightly older just ce leted a 
hl I ng special sum! convent with a 
il attendance Other prospective le i] iré ffine 
mid-year meeting at Springefile Mo out 
gz exa f progress, It 1 the fulfillment of 
1 for a laboratory offering scient service. Much can 
expected fr this source for NOM , dealers 
More Members, Better Promotion 
report to the Directors at Springfield, I pointed out 
1 for I embers and promot Since that time 
ha beer nplished on bot 4 membership drive 
ide co! t of three mailings t dealers through 
co ther with effort | regional s&s rnors 
result I I é several score nember 1 in 
it sé is been sown fo! tional The 
bershiy w is 1446. On the pr otior side 
idvert ! Selling, and pre onal pie have 
bmitted. More are in prosps r this pr ram is 
for A bulletin service been started and 
statistical rveys are under way 
till er members and ffort shoul ntinue 
lirectior Also we should er isly cor the 
T A S for in ror I there he nefit 





UNDERWOOD FEATURES CHANGING SCENE FOR DISPLAY 


The Underwood Corp. exhibit at the NOMDA convention. 
New York City, was changed each day to give portable 
typewriter dealers ideas on how to dress their display win- 
dows properly. The first window display (left) was of a 
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AT NOMDA CONVENTION 


general nature featuring the Underwood portables. The 
second (center) stressed back-to-school ideas and the third 
(right) a Christmas design. The idea of having a new dis 
play each day of the convention earned favorable attention. 
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1. Helen McCausland; Mrs. J. I. Taxter, Globe Typewriter & Addin 
Machine Co., Inc.. New York, N. Y.; Marjorie Vowell, Centra 
Typewriter Exchange, Chicago. Ill.; Anita Taylor: Anne Koch: 

Norine Gresham. 

W. E. Zimmerman. Marginator Co.; Robert Randazzo, General Type- 

writer Co., Kansas City, Mo.; Nolan H. Monk, Marginator Co. 

3. 3. 7. Davy. and Sam I. Wolf, both of Wolber Duplicator Co.; E. J. 
Brisbois. Carbon Paper Service Bureau. Montreal, Canada; R. C. 
Baird, Stencls, Ltd., Montreal. Canada. 

4. Nick Fucci, Business Machines Service Co.. Inc., New York, N. Y.; 
Harold Walter Wenstrom and Ted Wenstrom,. both of Copy Right 
se Filipini. Business Machines Service Co., Inc., New 

or q 


5. Robert Clutter. Clutter Typewriter Co.. Charleston. W. Va.; H. J. 
Hofacker, National Service Co.. Billings, Mont.; R. M. Flickinger. 





Seneca Typewriter Exchange, Seneca Falls, N. Y.; Robert _~ 
6. Preseniation of a cowboy outfit by Texas delegation to My | 
Pitchie. Addressing Machine & Equip t Company. NOMD 
among 
7. Harry De Lucca and Stan Groves. both of Office Machine & P- 
ment Co., Montreal, Canada; Nick Fucci, Business Machines. eo 


New York. N. Y.; Mrs. Sig Rest. Speed-O-Print Corp.; Jim Lafferty. 
Underwood Corp. 

8. Joe Rubenstein, Addressing Mach'ne & Equipment Co., New York, 
N. Y.; James M. Rice, Paramount Dictating saps Leon Weinraub,. 
Leon Typewriter Co.. Washington. D. C.; I 4 Keller, Central 
Typewriter & Adding Machine Co., Washington. D. C. 


first, for the individual member and second, strength for 
NOMDA. 

There is much to be done. However, objectives are being 
reached and the future is bright. In my opinion the follow- 
ing should make up the pattern for progress ahead: 

Increase membership. 

Organize new local associations 

Continue with advertising and promotional program 

Develop a sales training program. 

Hold more regional conferences. 

Augment service to locals. 

Develop dealer-helps service 

Further apply statistical service. 

Broaden headquarters contacts with similar associations 

and others 

Further develop NOMDA NEWS 

Broaden scope of publicity. 

Strive continuously for higher standing of Association. 


Digest of Major Accomplishments 


NOMDA News. Steady improvement is being sought for 
the NEWS. Questions-answers, “What's Poppin’,” more 
pictures, more helpful articles have been used to make the 
paper of more value. Additional features are scheduled. As 
costs have risen, other methods of less expensive printing 
are being explored 

New Local Associations. Two new local associations have 
affiliated with the National: The Southern California OMDA 
and the Texas OMDA. The former was given charter in 
June at its special summer convention, while the latter was 
recognized in the same manner at the 23rd Annual Conven- 
tion. Prospects are bright for additional locals. 


Bulletin Service. A special bulletin service has been in- 
itiated as a means of supplying additional information to 
members. Under the heading of NOMDA NOTES, nine bul- 
letins have been mailed to members, beginning in March, 
1948: “The Post War Typewriter Market,” “Prices of Office 
Machines,” “Explanation of FTC Rules, Part I and _ II,’ 
“Mimeograph Monoply,” “Shop Costs,” “Working Your Ter- 
ritory,” “Wrinkle Finishes,” “Typewriter Rebuilding.” Ma- 
terial for others is at hand and more will follow. Gratifying 
comment has been received from members on this service, 
and extra copies have been ordered for a number of the 
bulletins. 


Petition to Major Political Parties. During the latter 
part of May all members received a petition relative to the 
need for Government economy to be made a major plank 
in the platforms of both political parties. This was spon 
sored by the National Association of Business Men and 
embraced 428 organizations throughout the U. S. Responses 
from our members was in the form of 109 petitions covering 
855 names. Approximately one-half million names were pre- 
sented at Philadelphia where they created amazement and 
favorable reaction. That they bore fruit was indicated by 
the strong plank on anti-monopoly, eliminations of unneces- 
sary controls, protection against discrimination, correction 
of tax abuses, and limitation of government competition 
The chairman of the NABM wired, “We have won a signal 
victory.” The same. and bigger, petition will be made to 
the Democratic party. 

FTC Trade Practice Rules. At the direction of the ethics 
and standards committee interpretations prepared by them 
were mimeographed and sent to all members. No. 1 was 
rrailed March 198, followed by No. 2 and final on June 28 
No. 1 was also mailed to all dealers throughout the country, 
using Jim Ward's mailing list 

Regional Conventions. Regions 6, 7, 10 convened at Chi- 
cago for a one-day meeting on November 15, 1947. Attend- 
ance: 83. The “Lone Star Roundup,” Region 12, March 21 
and 22d, Dallas, Tex., was attended by 196 registrants and 
300 at the banquet. This was a highly successful regional 
and resulted in the forming of the new Texas OMDA 
Twenty display booths surrounded the meeting place. 

Membership Driwe. At the direction of the member- 
ship committee, special application blanks were printed 
and shipped to Jim Ward, Shipman-Ward, and Hazen Ames, 
Ames Supply Company, to be included in mailings of their 
house organs. The first mailing was made by Jim Ward 
to his entire list in April, followed several weeks later by 
Ames Supply in May. In early June a third mailing was 
made to Jim Ward's list of the FTC Rules interpretation 
to which was attached another application blank bearing 
the notation that the bulletin was a sample of the service 
given NOMDA members. From these mailings 67 member- 


(Turn to page 113, please) 
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“Office Appliances Surveys 


Fifteenth of a Series of Journeys to Metro- 


politan Centers for the Purpose of Obtaining 
Firsthand Information on the Retail Division of the Office Equipment and Supply Industry 


ITTLE ROCK IS ONE of those 

swell places in which to do 
business. That’s the consensus of 
most of the capital city’s office 
supply and equipment dealers 
Your roving reporter agrees 
readily. 

To begin with, Little Rock is the 
capital city of one of the best busi- 
ness centers in the country today 
After a long pre-war status of 
scenery and farming as its chief 
industries, the state of Arkansas 
found its place in the post-war 
years and today is one of the most 
up-and-coming business areas of 
the nation. Natural resources have 
been vitalized, and farming has 
been built into big scale produc- 
tiveness. Industry has discovered 
a wealth of fair-minded workers 
available for new plants 

The result has been that hardly 
a day goes by without the estab- 
lishment, somewhere in the state, 
of a new business operation in 
manufacturing or distributing 
And that means good business for 
the office equipment, appliance 
and supply dealers of Little Rock 
more than it would if they were 
operating in almost any other 
State’s capital city. 

Little Rock is located in almost 
the center of the state. There are 
no other large cities in Arkansas 
other than Fort Smith in a busi- 
ness sense. Nearest competition 


comes through the mail order 
route from Memphis, Joplin, Tulsa 
and Shreveport, and all of those 
cities are just far enough away to 
give the Little Rock dealers a fair- 
ly open field in most of the state 
insofar as activities of their sales- 
men are concerned. 


Field Not Overcrowded 


Another good factor is that the 
field is not overcrowded. Nor is 
there a great deal of fringe com- 
petition from other sources. The 
trade here, almost universally 
speaking, has fine stores with 
modern fronts and fixtures and 
merchandising set-ups on a par 
with those of any other metropoli- 
tan city we have visited recently 
A glance at the accompanying 
illustrations will show the modern 
stores and business methods em- 
ployed by Little Rock office supply 
and equipment dealers. 

Given a good competitive set-up, 
pleasant business relations through 
the absence of any cut-throat ele- 
ment, a fertile and wide territory 
in which to do business and add 
to this a booming aggressiveness 
in every corner of the state. . 
well that’s the formula for Little 
Rock’s very good office field busi- 
ness position. 

Local dealers are meeting the 
future with a great deal of faith 
in coming business possibilities, 


Little Rock 


By Ernest W. Fair 


Field Reporter 


not only of their city and its im- 
mediate area, but of the state as a 
whole. All have modernized com- 
pletely ... their stores are as at- 
tractive as any we have seen from 
coast-to-coast. Modern store 
fronts, modern lighting, good mer- 
chandising layouts in store in- 
teriors and general aggressiveness 
are elements with deep roots in to- 
day’s trade. 


Friendships Count 


This is also one of those cities 
in which friendship has a lot to do 
with sales; the average office sup- 
ply saelsman finds out very soon 
in his career that his best cus- 
tomers will be the genuine friends 
he makes during his calls. As a 
result the average salesman works 
as hard at goodwill building as he 
does in actual selling. His cus- 
tomers know him by his first 
name, he plays golf with them and 
attends civic clubs with them, he 
is as interested in their children 
as they are in his, and the current 
status of the Little Rock Travelers 
in the Southern Association base- 
ball league is discussed with as 
much vigor as the possibilities of 
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PARKIN OFFICE SUPPLY CO., LARGE STATIONERY OUTLET 


1 new at 


rr typewriter for the 
office 


Selling has become an indirect 
business within the trade here; 
that’s generally true in most busi- 
ness in Arkansas also and it’s one 
of the easiest methods of selling 
once it has been mastered. It 


doesn’t me easy however and 


new Salesmen are examined with 
utmost care by dealers, are 
schooled closely with personal in- 
struction and handling from ex- 
perienced oldtimers or the dealers 
themselves and one can bet ones 


last cent that if the prospect 


doesn’t the ability to make 
and enjoy friendship he will not 
remain long in the trade here. 


The trade also practices another 


mighty good precept; not only the 
dealer himself but every salesman 
makes it int to study the busi- 
ness of every customer as closely 
us he can. The top salesmen of 
Little Rock dealerships are capa- 
ble of stepping into the office of 
almost any one of their accounts 
nd managing the office smoothly 
nd efficiently. They make it their 
business to see how every cus- 


tions are handled. 


Some Sales Truisms 


‘When: you understand how a 
istomer operates then you can 
1a) itelligent idea of his 
needs explained one oldtimer 
while 14 were discussing this 


in man who can spot a 
1eed the moment he steps into an 
office, know just what his firm has 


to fit that need, and can show how 
his merchandise can economically 


be applied to solve that problem 
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. well that fellow never has to 
worry about competition or some 
other firm getting the business. 

“The truth is that he anticipates 
business .. . he sees a sale long 
before his customer realizes that 
he needs something... and that’s 
something all of us have learned 
here in Little Rock!” 

This salesman’s remarks give us 
a ready answer to the question of 
why it is tough to break into the 
business in Little Rock. Existing 
dealers have done such a remark- 
ably good job, that a new dealer- 
ship must spend many months 
proving it can do as well. 

Such rigid standards of conduct- 
ing business have also tended to- 





ward creating good jobs for sales- 
men who can learn the technique 
of Little Rock selling. As their 
ability increases so do their in- 
comes and standards are high 
enough to attract the best in sales 
manpower the area has to offer. 
Many top salesmen here today 
have come from other metropoli- 
tan cities in the South and Mid- 
west for the reason that moves 
all good salesmen .. . their talents 
can reap better returns in the 
Little Rock situation. 

Advertising is also widely used 
by Little Rock dealers although 
the accent is generally institution- 
al. Newspaper copy is used from 
time to time to boost specific items 
or seasonal goods. Other mediums 
include local directories, calendars 
and novelties, and direct mail is 
in wide usage. 


Advertising Tells Story 


One can get a good idea of the 
themes employed in such institu- 
tional promotion by a quick digest 
of such ads. Here are some ex- 
cerpts taken at random from Lit- 
tle Rock dealer promotional copy: 

“Office Furniture—Executive and 
Commercial—Complete Office Sup- 
plies.” 

“Office Outfitters — Office Sup- 
plies—Desks, Tables, Chairs, Files 
—Reception Room Furniture.” 

“Complete Decorative and Lay- 
out Service Without Obligation— 
The Only Exclusive Office Furni- 
ture Store in Arkansas.” 

There are 12 firms which list 
themselves as dealers in office 
equipment, eight which are desig- 
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CAPITAL TYPEWRITER CO. 





CAPITAL TYPEWRITER CO. HAS IMPOSING NEW FRONT 


nated as dealers in new office fur- 
niture, one in used office furniture 
and eleven as office supply dealers 
Nine firms are in the typewriter 
dealership business and three offer 
typewriter repairs. Eleven firms 
are adding machine dealers while 
one offers adding machine repair 
and another sells addressing ma- 
chines. Six are bookkeeping ma 
chine dealers, two handle check 
protectors on a major scale, seven 
are cash register dealers, four do 


cash register repair work, three 
deal in used cash registers and 
eight are duplicating machine 
cealers. 


There is, of course, a great deal 
of duplication in the above tabu- 
lation, for most Little Rock deal- 
erships are complete department 
stores for business. Practically all 
are located in and around the 
downtown business area; there is 
no suburban office equipment ac- 
tivity although the city has a 
number of such community units 
The current trend is toward larger 
stores and toward spots just on 
the edge of the business district 
because Little Rock, laid out on 
a square plan, is an easy city in 
which to move around 

Several major office machinery 
manufacturers have branch deal- 
erships and repair stations in Lit- 
tle Rock and have been established 
for some time. As we have noted 
in most such cases this trend 
seems marked with very few ex- 
ceptions. While not all dealers 
are happy about such manufac- 
turer competition, most have 
found that concentration on other 
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lines has brought them as profit- 
able returns with “less headaches,” 
as one large dealer phrased the 
result. 


Do Repairs 


The average Little Rock dealer 
has not been overly successful in 
his experiments with service and 
repair departments on office ma- 
chines and has conducted such an 
operation more as a service than 
as a profit builder during latter 
years. Today few would return 
to such services unless forced to 
do so by customers. 

Most Little Rock dealers go after 
an active mail order business and 
have always found it profitable 
Catalogs, monthly circulars and 


Forced To 
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regular contacts by salesmen or 
district representatives keep the 
orders coming into offices here. 
“If you’re going to do a good 
mail order business over your 
State it’s well to keep one thing 
always in mind,” observes one vet- 
eran of the trade here, “and that 
is completeness of stock. When a 
customer 50 miles away wants a 
certain specific item he may need 
that one specific item in a hurry 
and not some substitute and he’s 
depending on you to get it for him. 
“If he was here in the city and 
came to us to find out that we 
couldn’t help him it would be an 
easy matter to walk down the 
block to a competitor and prob- 
ably locate the item. But on mail 
orders he doesn’t have time for us 
to write back and tell him he’ll 


have to get it somewhere else. All 
he needs is one or two experiences 
like that and he’s going to be or- 
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dering from one of the big oper- 
ators in Chicago or New York and 
his business goes right out of your 
territory. 


Advises Complete Stock 

“So I say keep as complete a 
stock as you can and if you get 
an order by mail for something 
you still do not have move 
everything among other dealers to 
get it from them even if you have 
to buy at retail and lose a few 
cents on the transaction.” 

That’s another sample of the 
thinking of the Little Rock trade 
which has made it a good busi- 
ness; why Little Rock office supply 
and equipment men are all oper- 
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The State of 
the Industry 


@ DEVELOPMENTS in the office equipment and 
supply industry in the period following the war 
naturally fall into two categories—design advances 
to increase utility or improve appearance, and pro- 
duction volume to fill demand. 

In common with all manufacturers during the 
war, producers of office machines, furniture and 
supplies devoted their facilities largely or exclu- 
sively to war materials. The philosophy of ‘make 
do” with equipment and supplies at hand pervaded 
all business offices. The demand that was built up 
during this “follow” period was the first concern of 
manufacturers when war restrictions were released. 
Because the three basic materials needed to pro- 
duce equipment and supplies for the office—steel, 
wood and paper—were, and still are, in short 
supply to some extent, producers concentrated on 
the fabrication of popular items with very Ititle 
change in style or pattern. This resulted in un- 
balanced availability, the “popular'’ items not 
being equally popular in all market areas. In the 
past few months evidences indicate that back orders 
have been filled and the industry is just about back 
on a normal basis as far as deliveries of most lines 
are concerned. 

During the war experimentation was carried on 
at a decelerated pace. A number of advances de- 
veloped in laboratories were withheld from produc- 
tion immediately following the war because the 
time required to retool factories would cause 
further delay in meeting the pent-up demand. 
While production has been going on at a record 
rate (higher than at any peace-time in the past) 
designers have stepped up their work. New and 
improved lines in all categories—machines, furni- 
ture, systems, supplies—are now being announced 
in constantly increasing numbers. Among office ma- 
chines outstanding progress has been made in 
electric typewriters, electro-magnetic wire rec- 
orders, electronic dictation machines, offset office 
duplicators, postage metering machines, tabulating 
equipment and others. Micro-photography for rec- 
ording checks and other business papers has also 
made great strides. 

In the wood division of office furniture, new fin- 
ishes and new methods of construction, as well as 
advanced designs to increase utility are of par- 
ticular significance. For instance, the use of an 
aluminum sheet under the veneer of a desk con- 
ducts away the heat of a burning cigarette so 
rapidly that it goes out and no damage results to 
the wood surface. New methods of impregnating 
cabinet woods with resin prevent warping and 
swelling, assuring easy running drawers. Cold glu- 
ing processes have been developed that make joints 
permanently rigid and stronger than the wood itself. 

Metal furniture has been given new, lasting fin- 
ishes. New colors with eye-ease qualities as well as 
high ratings in the factor of harmonizing with other 
office equipment are now available. Greater utility 
has been achieved through improved construction 
and engineering of all moving parts. 

The office equipment and supply industry is shift- 
ing into high gear for producing and selling in the 
coming months. — WSL 











Dealer Can Profit with Furniture 

@# WITH PARDONABLE pride Orrice APPLIANCES 
presents in a special section in this issue articles, 
illustrations and advertisements that form a sym- 
posium of ideas on office furniture distribution. The 
section is designed to help the retailer do a mere 
effective job of selling products which make the 
modern office a place of beauty and utility. The un- 
usual number of fine installation photographs can 
do more than words alone in presenting an enter- 
prising dealer with an inspiration for merchandis- 
ing office furniture as a complete unit rather than on 
a piecemeal basis. 

Definitely embarked now in a selling rather than 
order-taking era, manufacturers are presenting an 
array of new finishes and designs that intrigue the 
buyer. This 1948 office furniture section puts the 
emphasis on what’s new in the industry. 

so 


Ideas Pay Off for Seller and Buyer 


¢©¢ A CIVIL SERVICE commission investigator of 
Chicago recently received a $350 award for a sug- 
gestion estimated to save the Government $70,000 
a year. He had devised a system by which two or 
three index cards are duplicated by a single stencil. 
Formerly, one stencil was required for each card. 

Salesmen of this industry, too, annually are point- 
ing the way for establishments to save money and 
time by better equipment. If they are not doing this 
as part of their selling job on today’s market they 
are ostriches hiding their heads in the sands of 
inefficiency. 

In too many offices today there is still room for 
something which will do the job at hand faster and 
neater. The door is open for suggestions and sales 
profit for the man, or the firm, who can build the 
proverbial better mouse trap. 





Reaching for the Peak 

@¢ THE NATIONAL STATIONERS Association in 
its annual convention has become accustomed to new 
records in attendance and number of displays. No 
P. T. Barnum is necessary to shout the praises of 
an assemblage which outdoes its predecessors. Simi- 
larly, as the industry approaches the forty-second 
convention at the Stevens Hotel in Chicago, Septem- 
ber 26-30, there is already an enlarged number of 
exhibitors and registration appears destined for new 
heights. The program has a new array of faces, and 
new ideas, for the speaking rostrum. Once again, 
NSA marches ahead with scorn for the enviable rec- 
ords of the preceding years. No side shows are neces- 
sary ,to captivate the industry when the big tent 
is inviting enough. 
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Here and There 


H. H. GABELMANN, VETERAN 
IN TYPEWRITER INDUSTRY, 
OFF TO SCOTLAND PLANT 


elmann, long a promi- 

nent figure in the typewriter indus 

y, $a New York City on 

Auaust at srd the S.S. Maure- 

ynia to | tart a new assembly 
olant for Remington Rand, Inc. 

This veteran in production was 


foreman of assembly for Under- 





H. H. GABELMANN 


wood, R 1 Barr Morse com 
Remington Rand 


pan of years. 





MRS. GLORIAN B. FUTRELL 
WORKS HER WAY UP, STENOG 
TO SAVANNAH FIRM MANAGER 


Futrell has rea 

ns to t w pride at the sign 

f Nathar man & Son, oldest 
Hice ttitt f Savannah, Ga. 
e associated with 

and worked her 

way up f tenographer to de- 
partment ynager. W hile Mr. Cole 
nan wa irmed services trom 
was general man 

irae. She is now 

J assistant genera 


The firm was founded in 1909 
by the late Nathan Coleman and 
upon his death in 1931 management 


NACOLESON 


Savannah 


OLDEST OFFICE 
OUTFITTERS 





MRS. GLORIAN B. FUTRELL 


was assumed by his son, Henry I. 
Coleman. The aalned is declared 
to be the only one in office outfit- 
ting in Savannah that was operating 
before the depression and is func- 
tioning today. 





YOUNG BELGIAN BEATS THE 
MACHINE IN CALCULATIONS 


Oscar Verhaeghe, 22, has been 
demonstrating his extraordinary 
ability to scientific authorities in 
Belgium, according to an Associated 
Press dispatch. Before directors of 
the Belgian Observatory at Genval 
he made highly complex calcula- 
tions and beat the observatory's 
calculating machine. 

It takes 20 seconds for Verhaeghe 
to find the cube root of 964,443, 
747 and 40 seconds to find the 
cube root of 777,777,777,777,777. 
In 20 seconds he can find the exact 
date of Easter, 1848, or any other 
Easter day. 

But no one can get Verhaeghe 
to explain how he does it.—EEG 





USES UNDER- 
WOOD — Henry J. 
Taylor, economist, 
author and jour- 
nalist, travels with 
his Underwood 
portable type- 
writer as he gets 
facts firsthand for 
his current radio 
series, ‘Your Land 
and Mine”, and his 
syndicated news- 
paper column 
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MORSE SENSE FROM O.cLi— THE OWL 





O.ce 2 WHO STREET 
Tre OAK TREE 
ow. HOLLOW 

x 
LIBRI 
Dear Editor: 


Lucy Ostrich worked in a 
downtown department store. One 
night she went way up town to 
the movies and after the show 
it began to rain in torrents. Lucy 
didn't want to get her feathers 
ruined so she dropped in to see 
her friend Minnie, a bantam hen, 
who was called “The Big Cluck” 
because she never laid any eggs, 
but yelled her head off whenever 
the other hens produced. Min- 
nie invited Lucy to stay in the 
henhouse overnight. 


Early the next morning before 
Minnie and the other hens were 
uv, Lucy laid an egg and left 
right afterward so that she 
wouldn't be late for work. When 
Minnie awoke and saw the big 
ostrich egg, which measured 
eight inches in girth, she started 
to cluck to beat the band. She 
made such a racket that Farmer 
Brown went in to see what all the 
clucking was about. 


When he saw the big egg, he 
was more excited than the little 
hen. “That's the biggest egg ever 
laid by a hen, and to think a little 
bantam did the job!” he cried. 
“This is sensational. I'm going 
to exhibit Minnie at the poultry 
show and I'll bet she wins the 
grand prize.” 


When Farmer Brown an- 
nounced the event, the news- 
paper reporters came flying 
around and soon the big egg 
and the little hen were featured 
in all the papers. Minnie was 
famous. She won the grand prize 
at the poultry show, traveled in 
luxury to all the State Fairs and 
married one of the richest roosters 
in the land. 


Often the little bird that clucks 
the loudest snatches the nestegg 
away from the big ostrich that 
hides its head in the sand. 


Very wisely yours, 
“OLLIE THE OWL” 
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Plan Your Displays— 
Help Your Community 


Watching the Calendar for Special Days and 
Events Brings Profits From Store Windows 


E HAVE REPEATEDLY men- 

tioned the importance of 
planning in display. This article 
will deal with the detail involved 
that will help you to organize your 
display endeavor. It is not only 
advisable to plan your displays a 
day or two ahead but your overall 
layout should be anticipated at 
least six months, if not a year in 
advance. 


“Your Bible,” Calendar Pad 


It has been my observation that 
the average business man uses his 
calendar pad as a “jotter downer” 
with no thought of its potential 
value to the systematic conduct of 
his business processes. There are 
certain functions of store manage- 
ment that are overlooked simply 
because the store manager trusts 
to his memory to see that they are 
carried out. “Oh, I meant to do so 
and so” is a familiar cry heard 
frequently in the retail business 
A yearly plan will eliminate all 
doubt and guarantees an organ- 
ized definite merchandising effort 
This kind of effort pays dividends 
in added sales. 


12 Months Ahead 


Let us take for granted that we 
are going to change our displays 
at least twice a month. The dates 
are lst and 15th. These dates rep- 
resent window change day. We 
should make a notation on our 
calendar pad on each of these 
dates every month of the year 
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“WINDOW CHANGE DAY”. On 
the 27th and the 10th of the 
month we should notate “PRE- 
PARE FOR WINDOW DISPLAY”. 
This gives us at least four days to 
mull over our plans and prepare 
the set-up and props for the next 
change. If we are lucky enough to 
be able to employ someone else to 
do our windows it is good execu- 
tive practice to still use _ this 
method of calendar notation to 
assure ourselves that this impor- 
tant phase of our promotion is not 
neglected. 


Special Days, Events 

The very special events that 
means so much to the merchant 
should be recorded on the calendar 
pads at least a month in advance 
of installation so that the neces- 
sary time for preparation is re- 
served. The most important of 
these days are, New Year's, 
Valentine’s, St. Patrick’s, Easter, 
Mother’s Day, Father’s Day, July 
4, Hallowe’en, Thanksgiving, and, 
of course, Christmas, the most im- 
portant one of all. Christmas dis- 
plays should be planned well in 
advance (two months) so that no 
bet will be missed to bring extra 
profits in that most important 
season of the merchandiser’s year. 


Displays Two Weeks Ahead 

In order to be productive these 
special displays should be installed 
at least two weeks before the 
event. Where you carry relative 
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The "OA" Display 
Section Is Conducted 


By George f. Taylor 


Long Beach, Calif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 





merchandise show this prominent- 
ly in the display. If you do not 
carry the type of merchandise that 
would fit in to the display and are 
only trying to help promote the 
spirit of the hour it is not neces- 
sary to sacrifice your entire win- 
dow space to the event. Incor- 
porate your special display in a 
shadow box and trim in the reg- 
ular manner around it. Institu- 
tional displays are better if segre- 
gated in this manner or parti- 
tioned off from the merchandis- 
ing section of the display 


Important in Small Communities 


These special or institutional 
displays are very important to the 
merchant in a small community. 
They are important in a large city 
as well, but in a small one they 
mark you definitely as being pa- 
triotic or sympathetic with the 
projects that are so important to 
the citizens of the community. If 
you neglect these presentations, 
especially patriotic displays, or 
present them in too careless a 
fashion, you lay yourself open to 
criticism. Be careful in the use of 
the American flag. It should never 
be used in a merchandising win- 
dow. It should not be commer- 
cialized in any manner except 
when you have it for sale. Never 
use it to promote other merchan- 
dise. Patriotic organizations in a 
small community are very sensi- 
tive to any imagined neglect of 
flag etiquette, so be watchful. 

In these troubled times devotion 
to patriotic window presentations 
is an important privilege and a 
distinct contribution to the na- 
tional welfare. 
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MASS DISPLAY AT COLUMBINE STATIONERS, LONG BEACH. CALIF. 


Solving the Mass 


Display Problem 


Ly George BD. Taylor 


Western Office Furniture Company, 
Long Beach, Calif. 


ERE IS A MASS DISPLAY of 

stationery items which the 
writer installed .in the windows 
of the Columbine Stationers store 
in Long Beach. Window space is 
a problem this store and the 
display windows are very narrow. 


BALANCED WINDOW 


This is a balanced window al- 
though it was of necessity very 
crowded. We had to show two 
1ddition to a fairly 
comprehensive display of staple 


specia Is 


merchandis« This was accom- 
plished by ya raised platform 
with ornamental shelving in the 
center as a unit. Note the arrange- 
ment of the items on the shelv- 


at the back com- 
1 neat arrangement 
of smalle1 ink and so forth) 
in front very essential that 
there be no bare space in this 
but that the eye 


ing—high iten 


plimented by 


‘ 


type of display 


roves over a continuous display 
of neatly-arranged merchandise 
This center unit was flanked by 
two shelvin inits on each of 
OFFICE 


which was arranged a mass dis- 
play of one item. In this particular 
case it was stationery and filing 
books which we were anxious to 
move. The shelf units were filled 
with as many of these items as 
was reasonably and artistically 


possible and a fair size card or 
reader was used to call attention 
tothe features of the item and 
the price. 


NEATNESS ESSENTIAL 


Neatness is essential in this type 
of display, otherwise instead of 
mass display you have mess dis- 
play. Give the arrangement a 
little thought and as you are ar- 
ranging the window go outside 
every once in a while to see what 
the general effect is going to be. 
It is easier to change an arrange- 
ment as you go along than it is 
after the window is completed. 


PANEL IN FRONT 


The slanting panel in front con- 
sisted of a 12-inch plank covered 
in briar-cloth and divided into 12- 
inch squares by means of colored 
scotch tape. The items were made 
to stand out by means of a piece 
of colored cardboard and a doilie 
in each square. The item featured 
was a perpetual calendar, at $1.95. 

These four units have been put 
together in a fairly attractive 
mass display. There are dozens of 
different arrangements which can 
be planned, using the same props 
and merchandise, and the mer- 
chant should try to see to it that 
the same arrangement should not 
be left standing in the window 
until the public tires of looking 
at it. It is much better to change 
the arrangement at least, even if 
you do not have time to change 
the merchandise. 





Think Christmas Now 


EPTEMBER IS THE MONTH 

when thoughts of Christmas 
and its coming display problems 
should begin to pass through your 
mind. It is not a bit too early to 
make some mental reservations 
and some practical preparations 
for this most important season of 
the business year. 

Many merchants throw hun- 
dreds of dollars away simply be- 
cause they failed to think ahead 
and make plans for their Christ- 
mas windows. Now is the time to 
think about your holiday displays 
and what you intend to use for 
props. 

Many salesmen are visiting the 
local department stores in the fall 
months and among these are some 
who are showing the latest dis- 
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play materials and props. A visit 
to the sample rooms will give you 
some ideas and the local hotels 
will be glad to call you when the 
display salesman arrives. In a 
small town it is vitally important 
that you get your orders in early 
so that the wholesaler will have 
time to get the props to you in 
time for the Christmas season. 
These salesmen are naturally anx- 
ious to sell their goods and will 
make many useful suggestions 
that will help you to come out 
with some unusual displays at 
Christmas time. 

Christmas, it is agreed, is the 
most important season of the 
year. Many small merchants rely 
on this month to carry them over 
the hump. This being so, it is logi- 
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cal that much thought should be 
given to merchandising plans and 
this of course includes the impor- 
tant department of display. To 
repeat, goods well displayed are 
half sold and the extra effort re- 
quired will more than justify it- 
self. 


As a guide in making your se- 
lection of props, base it on the 
following: 

1. Type of background. 

2. Merchandisers. 

3. Unusual novelties to attract 
attention. 

4. Papers and flowers for em- 





bellishment. 

5. Type of embellished card for 
showcards and tickets. 

All these things are important 
in producing the best type of dis- 
play. Don’t leave it until too late. 
Think Christmas display and plan 
Christmas display NOW. 





Open Style Display Witk 


Separate Units 


ERE IS A THREE UNIT open 

style display featuring three 
separate items so that one is di- 
vorced completely from the other 
In this type of window there is 
no attempt to crowd the display 
but the emphasis is rather on the 
arrangement which is made as 
artistically as possible with the 
props at hand. Of course, the 
artistic approach to any display 
depends on the ability of the 
window man or woman and the 
budget allowed for any specific 
job. 


STORE SERVICED DISPLAY 


In the center of the window is 
a display planned to increase the 
number of repairs brought to the 
pen repair department. A big sign 
advertises the department and the 
fact that the work is done by 
factory-trained men. The diplo- 





mas of the repair experts are dis- 
played prominently on one of 
the panels and the many small 
parts that go to make up a pen 
are shown in neat arrangement 
on a separate table in front of 
the master sign. New fountain 
pens are displayed on the side 
panels 
FLANKING UNITS 

This center unit is flanked by 
two shelving units, each one fea- 
turing a different item or group 
of items. These shelving units are 
a boon to the small merchant who 
has to trim his own windows. The 
money they initially cost is more 
than paid for in a very short 
while by the time they save. On 
the right in this display are shown 
various stationery boxes and some 
of the Hallmark dolls. This parti- 
cular display was more than suc- 


Three 
By George B. Taylor 


Display Specialist 


cessful in promoting the sale of 
these popular dolls 

The unit on the left is devoted 
to 3 x 5-inch filing boxes for the 
home recipe or alphabetical file. 
They were also sold empty to 
those who desired them this way. 
A dozen or so of these cases are 
arranged on the stand and price 
tickets are used on each shelf. 
This type of window is not diffi- 
cult to arrange. It does not take 
a lot of time andvis fairly attrac- 
tive to the passerby and in most 
cases is responsible for many 
added sales during the time it is 
working for the store. The value 
of the space occupied by the panel 
along the lower front of the win- 
dow cannot be underestimated. If 
properly displayed and lighted it 
is the most valuable space in the 
window 











COLUMBINE STATIONERS THREE-UNIT OPEN STYLE DISPLAY 
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/ iA CARBON PAPER has gone up only from $4 to $4.50 a box 12% %o 
Uf 4 TYPEWRITER RIBBONS up only $1 per dozen — 8¢ each 3% 


Our record in maintaining a stabilized price list W here else Cail QU 
since 1945 has been notable, considering the m 
history of the national economy during this find_a_comparable 


period, Consistently maintaining quality stand- price record ? 


ards... both as to materials and labor, we have 





tried nevertheless to continue modernization and 
improvement in methods 
and products. 





ADD MAIL DISTRIBUTORS TO CC LINE 
Commercial Controls Corporation, 640 Culver Rd., 
Rochester 2, N. Y., has added a portable mail dis- 
tributor to its line of equipment for mailroom effi- 
ciency. This device is a sturdy, light weight, brown 
canvas bag with base, front and back panels of 





NEW C. C. PORTABLE MAIL DISTRIBUTOR 


vulcanized fibre. An adjustable shoulder strap is pro- 
vided for easy carrying. Divided into individual com- 
partments marked with names of executives or de- 
partments, the mail distributor is declared to enable 
office messengers to speed delivery and pick up of 
mail with a minimum of handling and error. 

New advertising literature, describing the mail dis- 
tributors, has just been issued by Commercial Con- 
trol Corporation. 

—_ co —t + 

DESIGN NEW DISPENSER FOR TEXCEL TAPE 

A newly-designed dispenser for Texcel tape has been 
introduced to the trade by the Industrial Tape Cor- 
poration, New Brunswick, N. J. It is claimed that the 





NEW TEXCEL TAPE DISPENSER 


improved holder will not squeeze together to lock the 
roll of tape nor spread at the sides to let the roll slip 
out. Easier flow of tape and reduced possibility of tear- 
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ing are declared to be features. The dispenser is identi- 
fied by its new red-and-white candy stripe design. 

All sizes—the $.15, $.25 and $.39—are available with 
the new dispenser. 

> 
REX-O-GRAPH ANNOUNCES NEW LO-BOY 

Rex-O-Graph, Inc., 3729 N. Palmer St., Milwaukee, 
12, Wis., has announced the introduction to the trade 
of the Lo-Boy Model R fluid duplicator, shown for 
the first time in St. Louis, Mo., at the National Office 
Management Association show. Public announcement 
was withheld until the dealers had an opportunity of a 
preview and received assurances of volume production 

It is claimed by the manufacturers that the new 
machine achieves hairline register and handles tissue 
stock as easily and effectively as standard weight 
paper and card stock. Reproduction of intense black 
copies is achieved with the use of special Rexblack 
carbon and fluid. 

The frame of the new model is made of heavy-duty 
cast aluminum, finished in crackle finish with chro- 





NEW LO-BOY REX-O-GRAPH 


mium plated trim. In addition to the lower feed tray 


and modern overall design, the Lo-Boy has ball- 
bearing free-running movement, wide range of pres- 
sure adjustment, automatic counting device, positive 
automatic paper feed, automatic paper centering and 
improved roller moistening. 
tae - 
BERGER OFFERS COMPLETE “A” LINE 

For the first time since before the war Berger Manu- 
facturing Division, Republic Steel Corporation, is offer- 
ing its complete line of steel filing equipment of the 
“A” grade 

Among the most popular items now available are 
1948 
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faster...easier...quieter! 








Illustrated: 
Smith-Corona ‘‘Silent Secretarial’’ Office Typewriter 
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SMTTH-CORONA 


7 LC SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 N. Y. 
Makers a f famous Smith-Corona Portable Typewriters, Adding Machines, Vivid Duplicators and Typebar Brand Ribbons and Carbons 
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letter, bill, ledger, and jumbo files, card and tabulating 
files, combinations, and open storage units and cup- 
boards to match. Standard finishes include platinum 
gray, olive green, grained mahogany and grained wal- 
nut. Most of the files are made both in desk and coun- 
ter height on the unit principle by which units may 
be added as needed without destroying unit appear- 


ance. 
_—-- | 


INTRODUCE APSCO MIDGET PENCIL SHARPENER 
Automatic Pencil Sharpener Company, Rockford, 
Ill., recently announced the addition of another model 


the new Midget, to its line of Apsco pencil sharpeners 
The economically-priced Midget is styled with bright 





NEW APSCO MIDGET PENCIL SHARPENER 


yellow enamel finish and has nickel plated and pol- 
ished steel receptacle. It is equipped with Apsco solid 
steel twin-milled cutters, designed to sharpen stand- 
ard-size pencils only. 


—= 


CHICAGO SADDLERY FEATURES NEW BRIEF BAG 

The No. 810 folding brief bag is typical of the line of 
leather goods offered to the industry by the Chicago 
Saddlery Company, 105 S. Jefferson St., Chicago. This 
bag can be folded flat and yet carries a heavy load be- 
cause of the divided reinforcements at the bottom in 
the center pocket. Studs are attached for positive rigid- 
ity. This bag is available in 17x12'4x6-inch size, fully 





CHICAGO SADDLERY BRIEF BAG 


expanded. There are three pockets, two of which have 
14-inch expansion, and a swing post handle is pro- 
vided. Made of smooth top-grain cowhide, it may be 
obtained in either black or brown or in other leathers. 
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including suntan analine and British brown analine. 
The bags may be secured in either genuine leather or 
leatherette lined, as preferred. 


<>< 


IBM ANNOUNCES NEW ELECTRONIC DEVICES 

Further transition to electronic operation in business 
machines was recently announced by International 
Business Machines Corporation, 590 Madison Ave., New 
York 22, N. Y., with the introduction of the IBM 
Electronic Calculating Punch, the IBM High Speed 
Sorter, and the IBM Electric Time System with elec- 
tronic self-regulation. The company also announced 
a new IBM electric punched card accounting machine 
with three-line listing, a new attendance time recorder 
and an automatic lire selector for the IBM electric 
typewriter. 

Previously announced IBM commercial machines em- 
ploying electronics were the Electronic Collator, the 
Reproducing. Punch with Mark Sensing and the Elec- 
tronic Multiplier. 

The IBM Electronic Calculating Punch is a high 
speed commercial calculator engineered to perform 
problems of multiplication, division, cross-addition and 
cross-subtraction and to punch the results in IBM 
cards at a high rate of speed. The outstanding fea- 
ture of the IBM High Speed Sorter, used for arrang- 
ing and selecting IBM punched cards, is declared to 
be a substantial increase in its speed of operation. 
The new IBM electric time system with electronic 
self-regulation is declared to require no special clock 





NEW IBM ELECTRONIC CALCULATING PUNCH 


wiring, operating from the regular supervised 60-cycle 
commercially supplied alternating current. This sys- 
tem provides for the automatic sounding of time sig- 
nals and through an adapter unit, for the operation of 
minute impulse equipment such as attendance time 
recorders, job cost recorders and time stamps 

The IBM high speed electric punched card account- 
ing machine with three-line listing has a new tape- 
controlled carriage which spaces automatically for 
filing in printed forms. The IBM attendance time 
recorder is now provided with steel type wheels of new 
design which, in conjunction with a finely woven 
ribbon, automatically advanced and reversed, are de- 
clared to eliminate ink bleeding. 

Th automatic line selector for the IBM electric 
typewriter automatically spaces continuous forms of 
widely varying sizes. 

—- ¢ 


OFFER TELE-CIDE TELEPHONE GERMICIDE 

Package Consultants, Inc., Chemical Division, 1060 
Myrtle Ave., Brooklyn 6, N. Y., is offering to the 
industry Tele-Cide as a cleaner, deodorizer and bac- 
tericide for telephones. It is claimed by the manu- 
facturer that the liquid cleans and polishes telephones, 
1948 
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apid Ribbon Changer 


Of all makes of portable typewriters, only the new Royal 
Portable has the Rapid Ribbon Changer, a ribbon-changing 
device which cuts much of the needless work from ribbon 


changing. 


G— 


; ell 


c 





Here are some more of the many revolutionary features which 


make Royal the World’s No. 1 Portable: 


1. FINGER-FLOW KEYS 3. ““MAGIC’” MARGIN 
2. SPEED SPACER 4. “TOUCH CONTROL” 
5. OFFICE TYPEWRITER FEATURES 


And so many more! 


SUGGESTION: Royal Portable’s National Advertising helps 
make it the easiest-selling portable. Tie in with this adver- 
tising! 


ROYAL PORTABLE 


2 PARK AVENUE - NEW YORK 16, NEW YORK 


“Magic” and “Touch Control” are registered trade-marks of Royal Typewriter Company, Inc. 


OFFICE APPLIANCES, September, 1948 39 














eliminates tobacco particles and unpleasant mouth- 
piece odors, and guards against respiratory infection 
because the germicides destroy most bacteria. An ap- 
plicator is included in the eight-fluid-ounce which 
retails for $.89. 


—- 


HOME-O-NIZE ADDS TO CARD FILE LINE 


With the introduction of its new 4 x 6-inch size, the 
Home-O-Nize Company, Moline, Il., now offers two 
popular card file sizes. The 3 x 5-inch file was intro- 
duced to the trade a year ago and met with ready 
acceptance. The 4 x 6-inch size will be ready for ship- 
ment to the trade next month 

Distribution on the Home-O-Nize line has practically 
been completed across the country, according to W. C 
Newsom, sales manager for the company. 

These files are pressed from one piece of aluminum 
for the top and one for the bottom. There are no 
welds, seams or joints to spoil their attractive appear- 
ance. The two pieces are then joined with an improved, 
lid-supporting hinge. The baked enamel finish comes 
in gray, green, white, red and red-white combination 

Each file is packed in an individual colorful con- 





HOME-O-NIZE CARD FILE 


tainer. Other promotion aids which the Home-O-Nize 
Company has available for jobbers and dealers are a 
three-color envelope stuffer and a die-cut counter dis- 
play card. 


o. ~~ 3 


OFFER STENOGRAPH DICTATING MACHINE 

The Chicago Dictating Machine Company, 28 S 
Wells St., Chicago, currently is offering to the indus- 
try a number of different models of the Stenograph 
Electronic Dictating Machine, designed especially as an 
office dictating device and not for use as a home 
recorder. Combination models are recommended fo! 
smaller offices and standard model dictators and 
transcribers fof larger ones 

With the combination model is furnished the neces- 
sary foot-control and a lightweight Telex head-set 


' 


tie | i 





STENOGRAPH ELECTRONIC DICTATING MACHINE 


for the operator’s use. Other models feature a loud 
speaker in the front of the machine, enabling the 
operator to listen either through the speaker or the 
head-set. , 

All are high fidelity machines and some are also 
arranged for conducting telephone conversations as 
well as being adapted for general conference use 
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C. E. SHEPPARD MAKES THIN-POST BINDER 

The C. E. Sheppard Company, 44-01 Twenty-First 
St., Long Island City 1, N. Y., is now offering the 
Thin-post binder with one-eighth inch posts speci- 
fically designed to snugly fit the marginal punched 





SHEPPARD THIN-POST BINDER 


pin-feed holes in continuous forms. This is a stock 
binder made in a large variety of sizes, in addition to 
being available in any special size desired. The man- 
ufacturer states that its thin, but strong, posts utilize 
the very holes used for the pin-feed devices them- 
selves, eliminating the need for additional punching 
and perforation. CESCO’s Dual-Loc mechanism is 
standard equipment on each binder. 

—_————o =o 


PLASTIPHOTER DEVELOPED BY REM-RAND 
The Plastiphoter, a new device for conveniently pre- 
paring photographic offset plates in an office, has 
been developed by the duplicator supplies division of 
Remington Rand, Inc., Bridgeport 1, Conn. Less than 





THE PLASTIPHOTER IN USE 


three square feet of floor space is required, say the 
manufacturers, to do plate-making work now accom- 
plished by the usual vacuum frame, arch light and 
whirler. Storage space for extra plates is also pro- 
vided. 

The device is declared to be of special value to busi- 
nesses utilizing any volume of direct mail advertising, 
sales letters and bulletins. These may now be-illus- 
trated with half-tone reproductions. 

The Plastiphoter is colored a complementary grey to 
fit in with the decor of the modern business office 
and is 15 inches wide, 23 inches long and 3 feet high. 

pee 
PROTECTALL INTRODUCES NEW CHESTS 

Protectall Manufacturing Corporation, 930 S. Salina 
St., Syracuse 4, N. Y., has introduced to the industry 
new burglary-resistive chests carrying the Underwrit- 
1948 
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ers’ Laboratories approved relocking device. All chests 


feature three-tubular combination locks, capable of 
1,000,000 changes. The doors are declared to be case- 
hardened to resist drills and have a softer tough 
core to resist explosives. 

These chests can be built into a Protectall safe or 
can be otherwise installed in special structures. 


+ 


NEW TELEPHONE ROBOT MAKES DEBUT 

A robot secretary that can be adapted to any busi- 
ness recently made its debut in Switzerland prior to 
being placed in mass production in the United States 
and Great Britain. 

This robot Notaphone, a combination of telephone 
and phonograph for the purpose of taking messages 
during the telephone subscriber’s absence, is the crea- 
tion of Willi Mueller, German-born expert in tele- 
phonography, who earlier invented the Ipsophone. The 
new instrument is declared to work on an entirely 
new recording system which eliminates the use of 
magnetized wire and the resultant rewinding for the 
playback. Recording on the Notaphone is effected by 





NEW SWISS NOTAPHON TELEPHONE ROBOT 


means of a disc similar to a gramophone record, 
merely magnetized and not scored when a recording 
is made. Demagnetizing of the disc makes it ready 
for use over and over again. 

One of the several novel features of the Notaphone 
is the employment of a vocal secret code, pre-set by 
the subscriber and enabling him, and him alone, to 
play back the messages recorded on the disc. By 
dialing his own number from any telephone anywhere, 
waiting for the Notaphone’s request to speak and then 
pronouncing the vowel sounds forming his secret code, 
he sets the reproduction mechanism into motion. 


= «© 


INTRODUCE DEFTO TELE-PAD DEVICE 
Federal Business Machines Corporation, 1023 Twen- 
tieth St., N. W., Washington 6, D. C., is now manufac- 
turing and distributing the Defto Tele-Pad as a device 
to keep pad and pencil always handy at the phone 





NEW DEFTO TELE-PAD 


The Tele-Pad is attached to and moves as a unit with 
the phone. 

Made of steel, it is finished in dull black and has a 
composition bottom to prevent scratching of furniture 
Padded refills are easily slipped into place. These de- 
vices available for square-or oval-base phones 
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INTRODUCE COPY EASE BOOK HOLDER 
Franklin Table Company, 116 N. Fourth St., Louis- 
ville 2, Ky., has introduced the Copy Ease Book Holder 
as a device which can hold large books up to five 
inches thick or a single sheet of paper. A line finder 





NEW COPY EASE BOOK HOLDER 


is designed to avoid omission errors and is operated 
with the flick of a finger on a rubber reel. This finder 
is eight inches long, made of soft metal to fit curved 
page of an open book. For copying large sheets, an 
extra rubber wheel and carriage can be furnished with 
stainless steel finder 16 inches long. 

The inclined panel is 12 x 18 inches. The base is 
genuine walnut, lacquered and hand polished, and 
the feet fold when not used. Two clips hold book or 
sheets. Total weight is approximately four pounds. 

The manufacturers also make Tilt Top Tillie table 
and Type Ease copy holder. 


—_—__—_—_9— -_ 


TELATOTAL OFFERS CHART SERVICE 
The TelaTotal Sales Company, Hanna Building, Cleve- 
land 15, Ohio, is offering the industry exclusive service in 
the form of charts typed to specifications and mounted 
in the two-roller chart calculator. Special charts have 











TELATOTAL ROLLER CHART CALCULATOR 


been prepared for many subjects such as computation 
of hourly wages, cost of labor, cost of material, depart- 
mental burden, overtime on daily piece work earnings, 
inventory control, production scheduling, percentages 


and interest. 

According to the Cleveland firm, the two-roller calcu- 
lator offers greater flexibility and chart capacity. It is 
claimed that 115,500 answers are obtainable from the 
TelaTotal overtime on daily piece work earnings chart 
Two charts for related subjects may be housed 


alone. 

in one caleculator—such as hourly wages on one roller 

chart and withholding tax on the second roller of the 
OFFICE APPLIANCES, September, 1948 
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Bates Stapler 
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LIST PRICE 


STAPLER ..... .. $5.45 
REFILL (5000 staples). 1.05 


STAPLER ALWAYS 
SHIPPED LOADED . . . . $6.50 















PLUS TAX 


SAME LIBERAL DISCOUNTS 








TRADE-IN ALLOWANCE 


User allowance $1.50 for old BATES 
Staplers. BATES stands one-half of this, 
in addition to regular discounts. NOTE: 
This applies to old BATES Staplers only 
— not fo any other makes. 

















It Almost Loads Itself! HANDSOME 


new metal counter or window 


Larger, funnel-shaped hole, new tangle-proof spool display now ready. We'll ship 
make loading so easy, so simple... anyone can do it on request. 
in a few seconds! 
ARNT So 
NEW. IMPROVED REFILL SPOOL B-50 
Still makes 5,000 staples. Non-rusting brass wire. so 
Fits model B BATES Stapler as well as new model C. aserret 
NOTE: Old B-5 refills will not fit the new model C. stapler 
as shown. 


We are in Production on this great, new 
BATES Stapler. Get your order in NOW. 


Here's a profitable new item—something everybody 
has been waiting for. Let your salesmen be the first 
te ish in‘ on this real opportunity. 


The Bates Manufacturing Co. 


Orange, N. J. * N.Y. Office, 30 Vesey Street 


BATES NUMBERING MACHINES, STAPLERS, LIST FINDERS, PERFORATORS, EYELETERS, ETC. 
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same equipment; withholding charts for two different pay 
periods; withholding and pension annuity deductions, o1 
withholding and city payroll tax deduction. 

Charts are typed in three colors—green black and red, 
protected with two coats of lacquer in order that they 
might withstand hard usage. 

The experience of the TelaTotal systems division, e1 
gineering the layout of special charts, is declared to be 
available to industry and the retail dealer. 


~~ @ 


AMERICAN STENCIL OFFERS SURE-RITE INK 


A new type of duplicating ink, Sure-Rite, which is 
declared to be soluble in water, is now being marketed 


DUPLICATING IP”'= 
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SURE-RITE NEW DUPLICATING INK 


by the American Stencil Manufacturing Company of 
2714 Walnut St., Denver, Colo 

This ink is said to permit immediate operation of 
a duplicator machine, even after standing unused for 
days. The ink, declare the manufacturers, will not 
clog or dry in the machine, yet will dry quickly on 
paper without showing through. 

The ink can be used on either open or 
cylinders. 


closed 
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ANNOUNCE NEW TELETRONICS ADAPTER 


Teletronics Corporation, 6164 Santa Monica Blvd 
Hollywood 38, Calif., makers of Electrod elctronic 
office devices, has announced a new adapter for 
acoustic-type dictating machines, especially designed 
to convert cylindrical wax record machines into mod 
ern electronic dictating devices. 

The Teletronic Corporation asserts that the Adapter 
in addition to converting acoustic into electronic 





NEW TELETRONICS ADAPTER 


machines also assures greater audibility and fidelity 
from the old machine; loud speaker playback; and 
“easy chair dictation”; with remote start-stop control 
The adapter may also be used to record conferences 
and telephone conversations. 

The adapter is easily installed on any cylindrical 
wax record dictating machine: while a combination 
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amplifier-microphone is housed in a modern, cast 
aluminum cabinet, designed to blend with the smartest 
desk and office furnishings. 

eet et rtisiepnnd 


ACE BINDERY MARKETS NEW RING BINDERS 


The Ace Loose Leaf Bindery Company, 19 S. Wells 
St., Chicago, is introducing a complete new line of 
post and ring binders in assorted colors. One of the 
new type post binders is declared to be different in 
that it has a metal end of crinkle-finish metal match- 
ing the fabric covers instead of being of plain polished 
metal. This particular binder is offered in styles of 
black, slate blue and khaki. Another feature of the 
device is the twin locks, which open with push buttons 
at a touch. 

—— > © 


INTRODUCE COIN WRAPPING DEVICE 


Universal Coin Wrapper, Inc., 513 Herald Building, 
Calgary, Alberta, Canada, has produced a new coin 
wrapping device patented in Canada and the United 
States by Jacob B. Barron. The machine is designed 
for use in theaters, stores and banks where it is de- 
sired to package a stack of coins of the same de- 
nomination in predetermined quantities to be easily 
and quickly exchanged for a bill of equal value. 

When packaging dimes, for example, the two rollers 
on the device are adjusted to a position where they 
are closed together and a stack of 50 dimes is placed 
upon these rollers with their faces parallel to the 





THE UNIVERSAL COIN WRAPPER 


central stack or abutment. A wrapping paper is then 
slid under the stack of dimes, above one of the rollers 
and between the stack and the other roller. The 
inserted end of the wrapper is turned over the top 
of the stack of dimes while the wrapper is fed. 
——« 
ENGLISH INVENTOR OFFERS ALBINDER 

A. Watkinson, 39 Adelphi Rd., Marsh, Hudersfield, 
England, has made application for patent rights on 
the Albinder and is interested in contacting American 
manufacturers who may wish to produce this device 
as a new method of binding stapled periodicals, jour- 
nals and bulletins. 

The principle of the Albinder is a gtatuied, per- 
forated tab which is affixed to the material to be 
bound, adjacent to the perforations in the binder 
covers. The periodical or journal is then secured inside 
the covers by means of a piece of flexible wire 
threaded through the perforations in the covers and 
the tab, both at the top and the bottom of the binder. 
The process continues with each issue of the periodical 
as received, simply untwisting the wire for a further 
insertion. When all of the issues are available, the 
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Read between the lines, Dad! Your student wants to improve 
his standing at school this year . . . with both teachers and 


classmates! 


So before September rolls around, get him the “back-to- 
school” accessory that will help to bring both better grades 
and the leisure time he needs to develop a well-rounded per- 


sonality the new two-tone Remington DeLuxe Portable! 


When it comes time for that first theme, budding 
scholars find creative thoughts flowing more freely on 
their Remington DeLuxe Portable. What’s more, a 
nation-wide test by eminent educators and psychologists 





# 





CRISP, perfectly aligned BETTER GRADES! home- 


homework—thanks to my work's done in a flash keys germ-free 
Remington's exclusive Geared time left for us to grow rings to snag and break finger- 
Typebar Action! socially, too! nails! 
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FINGER-FITTED all-plastic 


REMINGTON RanD 





roved that students who use a typewriter earn sub- 
stantially higher grades in subjects varying from Lan 
guage Usage to Arithmetic Computation. 

Students save enough time to make the grade in extra- 
curricular activities, too! For this sensational portable is fast 
and responsive . . . thanks to famed Remington exclusives 
combined with all the standard typing conveniences. 

So don’t delay—those school-bells will soon be ringing! 
See your nearby Remington Rand Dealer today about a new 
Remington DeLuxe Portable for your boy or girl! 


Sturdy carrying case—at no extra charge — protects 
your student's Remington DeLuxe when not in use. 





FLICK! the exclusive Self- 
no Starter Paragraph Key ins‘ant- 


ly indents 5 spaces at a touch! 





’ & 
wuiniglon Kand THE FIRST NAME IN TYPEWRITERS 
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wire is securely twisted around the back of the covers 
“and the “spine” is prepared to complete the book 
This “spine” is made up of a flexible card and a piec¢ 
of gummed backing linen, the flexible card being first 
affixed to the linen after dampening, then attached 
to the covers by firmly pressing it around the binding 
edge of the Albinder 


= + 


AMERICAN CARBON PAPER 


American Carbon Paper Company, 711 W. Lake 
St., Chicago, has introduced the Tara line as its 
latest improved carbon paper. Featured is the sterling 
silver plastic back, claimed to assure against smudging 
or typewriter roller marks on the highest grade paper 
A dense black is written. The same company also 
prepared to make high quality billing machine and 
pencil carbon papers and caters to both the retail 


OFFERS TARA LINE 





NEW TARA CARBON PAPER 


commercial stationery trade and t private brand 
work for the jobbing trade 

H. G. Booth, sales manager for the firm, himself 
functioned since 1929 in St. Louis, Mo., as a carbon 


paper jobber, and claims to have practical insight int 
problems affecting both jobbers and dealers 
- — 3 


OFFER WILMER FORMS SAMPLE BOOK 
E. P. Wilmer, Inc., 1024 N. Alameda, Los Angeles 12 
Calif.. has made the accounting forms sample book 
illustrated herewith available to stationery dealers rep- 








WILMER ACCOUNTING FORM SAMPLE BOOK 


resenting the Wilmer line. The book is well indexed 
into 19 different departments covering present require- 
ments for large and smal! bi Increasing pro- 


isinesses 
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duction through the installation of the latest type 
equipment now makes it possible for the Wilmer firm 
to offer its line to dealers on a national scale. 


—- 


P. J. SCHAFF OFFERS LEDGEROLE 
P. J. Schaff, Ledgerole Company, 815 Wright Build- 
ing, Tulsa 3, Okla., has introduced and has patent 
pending for a device known as Ledgerole, a roller 





LEDGEROLE ATTACHED TO ACCOUNTING LEDGER 


for post binder accounting ledgers and 
adaptable to all of the various makes of post binders. 

With the Ledgerole attached to the ledger it is 
claimed a bookkeeper may align any desired column 
to his normal posting position by rolling the ledger 


attachment 





LEDGEROLE DEVICE UNATTACHED 
back and forth across his desk. The roller is said to 
eliminate the marring and scratching of the table or 
desk. Mr. Schaff asserts that there is a reduction of 
eye and other physical strain and posting is expedited. 
National distribution is planned soon for the device 


—— ro 


H-30 ADDED TO MERCURY STAPLER LINE 


The Consolidated Wire Products Company, Inc., 145 
Spring St., New York, N. Y., manufacturers of Mercury 
staplers and staples, recently announced the addition 





NEW H-30 HEAVY DUTY STAPLER 


of the H-30 heavy duty stapler to the line of products 
The new machine has durable case hardened mech- 
anism and a chrome plated cap and body with gray 
Hammertone base resting on non-skid rubber pads 

The Mercury “open-end” channel and “jam-free” 
features incorporated in the new model which can 
be used as a stapler, pinner and tacker, and uses three 
different lengths (14, 3% 44-inch) of heavy 
30 gauge staples in full strips of 140. The stapler can 
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HECTOGRAPH CARBONS 


There is a sharp-writing, quality-performing Columbia product for every 
hectograph duplicating requirement from simple copying to the exacting 
reproduction of intricate systems records: 




































MARATHON SPIRIT CARBON 


A premium sheet for extra-long runs of unusual 
sharpness and legibility. 


COLUMBIA SPIRIT CARBONS 


Six numbers, for a wide range of uses. Each 
number in 2 classifications — BRILLIANT, for 
sparkling-bright reproduction; SHARP, for 
longer runs. Both types in fine color range— 
purple, blue, red, green. 


COLUMBIA SPIRIT CARBON RIBBONS 


Made from the same superb formula and in 
the same four colors as Columbia Spirit Car- 
bons, for use on typewriters equipped with 
paper ribbon attachments. 


READY-MASTER SPIRIT CARBON 
AND MASTER SETS 


With masters in blank or with user's own forms 
pre-printed ready for duplication of form and 
fill-in in one operation. 


COLUMBIA CARBONS 
FOR GELATINE-PROCESS DUPLICATING 


Four finishes, for an extensive variety of dupli- 
cating requirements: No. 709 Intense; No. 708 
Medium; No. 707 Hard; No. 729 Sharp (for use 
5 or more times for long wear, long run). 






Let us tell you the interesting profit-story of how 
a hectograph carbon department can build con- 
sistent big-user business for you. Duplicating 
business is big business! 
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fasten’ 140 sheets of bond paper and will penetrate 
light gauge metals, say the manufacturers. It has a 
throat depth of 45, inches and is also available in the 
L-19 lightweight mode! (taking a full strip of 210 .019 
gauge staples and in the long reach (up to 16-inch 
throat) heavy duty and lightweight models 





FOR HARMONY IN ACCESSORIES— 
The LaSalle Products Co., 2216 N. 
Clybourn Ave., Chicago, offers a 
line of smokers, desk ash trays and 
costumers designed particularly for 
office and institutional use. It is an 
all-metal line made in a number of 
finishes such as the new satin 
chrome, bright chrome and Old Eng- 
lish and statuary bronze plate to 
harmonize with the best in either 
wood or metal office furniture. Illus 
trated are two of the company’s latest fall numbers, the 
metal desk ash tray (left) and the No. 200 floor smoker. 
Users of the ash tray will not burn their desks, say the 
manufacturers, because the center cigarette rests make 
it impossible for forgotten “fags” to fall off. The easily- 
removed ash receptacle of the smoker has a six-inch inside 
diameter and is 2!/. inches deep. 





—- e 


RIX OFFERS LINE OF ROTARY FILES 
“Straight filing in a circle” is the innovation claimed 
by Rix Rotary Index Corporation, 2090 Second Ave.., 
New York, N. Y., in introducting a complete line of 
rotary card filing. 
Rix is a multi-sectional rotary card filing unit built 





THE RIX ROTARY CARD FILE 


for rapid indexing and recording, occupying small 
space. Many different sizes and models are offered to 
meet the varying needs of offices. Desk units are built 
to hold from 1,200 to 3,000 cards and floor units up to 
8,000 cards. 

Among features claimed are dual-rotor construction 
spring follow-block to keep cards in place when the 
sections are partly filled, and moveable two-track sus- 
pension holding the punched cards in line. Each 
spindle is moveable individually for easy cross filing 
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CARBON WEB INTRODUCED TO INDUSTRY 

The Carbon Web Corporation, 444 Madison Ave., 
New York, N. Y., has introduced a product which the 
manufacturers describe as having a web-like tissue- 
thin plastic laminated backing for long wear and 
sharper impressions in making carbon copies. Dis- 
tributorships are now being arranged by the corpora- 
tion. 

Firm surface grip in the typewriter is claimed for 
Carbon Web, made in five grades, each easily identified 
by the distinctive web design on the back. These 
grades are the Spider, Satin, Linen, Alligator and 
Crocodile. The paper is packaged in boxes of 200. 





NEW-STYLE UNDERWOOD KEYTOPS ANNOUNCED.—The 
new Underwood rubber cushion keytops are now available 
for most typewriter models. Specially shaped to indicate the 
home position on the keyboard, the guide keys enable 
typists to type with greater confidence and accuracy. 


© ame 
CHICAGOAN INTRODUCES POTTERY SAND URNS 
Several models of pottery sand urns for reception 
room and hallway use are now being offered to the 
trade by Richard P. White, 1437-1439 W. Madison St 


























NEW SAND URN —Pottery 
sand urn introduced by Rich- 
ard P. White, Chicago. 


Chicago. The urns are glazed inside and out as well 
as on top and are declared to be so vitrified as to 
be completely non-absorbent. Standing 19 inches high 
and having diameter of 11 inches, the urns may be 
purchased in green, blue, white or black. Fully de- 


scriptive illustrated trade literature on the urns is 
ivailable on request 
et 
Turn to page 88, please) 
OFFICE APPLIANCES, September, 1948 





3 


The all-new 9700 
Series LOCK- 
MASTER*, ac- 
claimed by station- 
ers and users, 1s 


today's ultimate 
post binder design. 
Its new plunger 


lock mechanism, 
new plastic *’Fabri- 
lite’’ binding and 
new safety-plus 
metal rims all an- 
nounce that Aere is 
the post binder in 


a class of its own. 


On NATIONAL 








Offers This Complete Post Binder Line... completely up-to-date! 


Check these NATIONAL Styles and 
Features Before Stocking Any Post Binder: 





K* Series N9200 and N9300 feature the fi 
a " etal end caps. N920 
atl corners, N9300 in tull black 
x 
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ESSEX* 9800 Series offers same sturdy construction features as CELTIC, 
only with blue slate colored canvas, black texhide corners, and matching 
black crinkle finished metal with full length nickel plated hinges. Top 
lock or end lock mechanisms. 





The popularly-priced NORMAN* 760014 Serfes is made with sewed 
hinges, sectional posts, blue slate canvas, black texhide corners. Mechan- 


ism is simple, dependable: center lock is operated by sliding button. 


*Trade Mark Reg. U.S. Pat. Off. 


NATIONAL... the most complete Post Binder 
line available today ...or any day 


NATIONAL 
* 


NATIONAL BLANK BOOK COMPANY 


HOLYOKE, NEW YORK, CHICAGO, SAN FRANCISCO 
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A. C. Barnhill, Nashville, Tenn., dropped in at our 
offices July 26. A stationer prior to entering the serv- 
ice for World War II, he was considering plans of 
re-entering the field as a salesman for a manufacturer 
or group of manufacturers. He renewed old acquain- 
tances while in Chicago by calling upon some from 


whom he bought merchandise while operating his 


own business. 


C. Elmer Anderson, Anderson Typewriter Company, 
Pasadena, Calif., favored Orrice APPLIANCES with a 
visit July 30. He had been to New York to attend the 
NOMDA convention, stopped at Buffalo to visit with 
relatives, called upon friends in the industry in Chi- 
cago and was about to take off for Los Angeles by 
way of Denver. A past-president of NOMDA, Mr. An- 
derson has been active in its affairs for many years. 
He is a successful operator with stores in Pasadena, 
Glendale and Long Beach, Calif 


Jack Hallam, San Bernardino, Calif., was a visitor 
at this journal’s headquarters August 4. Arriving on 
a rainy day, he said the rain was the first he had 
seen since March. Jack formeriy was active in the 
middle western states, traveling out of Dayton, Ohio, 
for a group of manufacturers. He was president of 
the original Fifth District Travelers Club. His travels 
were to take him to Dayton for a family reunion and 
to Aldershot, Ont., and Hartford, Conn., as well as 
Dayton. He has children in all three cities 


Jack Kern of Jack C. Kern Company, Dallas, signed 
the Guest Book on August 10. The Kern organization 
serves as manufacturers’ representative traveling 
throughout the South, and north into Missouri and 
Kansas. On his northern trip Jack called on various 
manufacturers for whom he sells, which took him to 
New York, Boston, Fall River, Philadelphia, Chicago 
and Aurora. Business with Jack Kern always is good 


Wilbur E. Walker of Wilbur E. Walker Company, 
Wichita, paid us a visit on August 17. He came East 
too late to attend the NOMDA convention in New York 
but had an enjoyable vacation trip, including a cruise 
on the Great Lakes. An active participant in associa- 
tion affairs, he hoped he would be able to atend the 
NOMDA mid-winter meeting 


Henri Petetin, Henri Petetin, Inc., New Orleans 
favored us with a visit on August 18. Although he had 
been out of touch with his business for 11 months and 
had spent the last three months at the Battle Creek 
Sanitarium, he had recovered his health completely 
and looked as fresh as when the writer of this item 
had the pleasure of buying a book in his store a dozen 
years ago. While in Chicago he had opportunity to 
meet a few friends and make his hotel reservation for 
the NSA convention. The next chore he had lined up 
was to board the Panama Limited which was to take 
him back home. Some who attended the NSA conven- 
tion at New Orleans in 1931 may remember the dinner 
party he put on for convention visitors 


A. B. LaFleur, who has been making his home re- 
cently in Albuquerque and Los Angeles, dropped in at 


O. A. headquarters for a visit on August 18. For about 
20 years Mr. LaFleur sold for Remington Rand, L. C 
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Smith and Woodstock, principally in Washington and 
Chicago, and built up an enviable record. After an 
absence from the industry while engaged in other 
activities he is planning to return to it soon. During 
his stay in Chicago he found occasion to visit with old 
friends in the office machine field. 


—--« 


ESTERBROOK’S FRED LARGE RETIRES 

Fred Large, who rose from elevator boy to credit 
manager of the Esterbrook Pen Company, retired re- 
cently after a dinner party in his honor at the Sea- 
view Country Club, Camden, N. J 

Thus was written a success story 61 years long, for 
Fred Large came to Esterbrook in 1887 at the age of 
14 and was the only active employee who had been 
hired by the founder of the company himself, Richard 
Esterbrook. All the men who had originally came from 
England to start the pen factory were still with the 
company when Fred was employed. 

Not for long an elevator boy, the new employee be- 
came the billing clerk and later the bookkeeper before 
being appointed to the credit department in 1919. 

<= 


LENFESTY, OPPENHEIM HANDLE ROSE PRODUCTS 

Fred Lenfesty and Rudy Oppenheim have been ap- 
pointed to handle the products of Rose Ribbon and 
Carbon Manufacturing Company, Elizabeth, N. J., in 
Los Angeles, Calif., according to a recent announce- 
ment by Adolph Rose, president of the New Jersey 
firm. 

Mr. Lenfesty and Mr. Oppenheim have formed the 
company of Pridemark Products, Inc., located at 1845 
Flower St., in Los Angeles. The Pridemark firm will 
be exclusive representatives for Rose in the Los An- 
geles area and will stock a large quantity of products 
for immediate delivery. 


Pig Bika: 
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JOE HEATON—The career of this well-known 
figure in the office machine industry started early 
in 1912 when he was a mechanic with the Office 
Appliance Company of Boston, Mass. Typewriters 
had a fascination for him and in 1916 he moved 
to Detroit and worked for a short time with the 
L. C. Smith Company before joining the Under- 
wood Typewriter Company. Came World War I 
and Joe was overseas, serving in France and Ger- 
many. Upon his discharge he retiirned to the in- 
dustry and soon started his present business, the 
Pawtucket Typewriter Exchange, Pawtucket, R. I. 
He purchased the Liberty Typewriter Company, 
Providence, R. I1., in 1944 and six months later 
merged it with Jim Sheehan’s Office Appliance 
Company at Providence, operating as a partner- 
ship. Joe is a member of the local Chamber of 
Commerce, Exchange Club and Y.M.C.A., and 
confesses that he likes to read, fish and sketch. A 
member of the NOMDA almost from its forma- 
tion, he has served on several active committees. 
When not too busy elsewhere, he may be found 
planting trees on his farm in Connecticut. 
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WRITE FOR OUR 


NEW CATALOGUE! 


“Say (S&S 


ENNIS TAG & SALESBOOK CO. “"'"® °F PArer PRooucrs 


ENNIS . TEXAS 
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DISPLAY OFFICE EQUIPMENT AT MILAN FAIR 

The displays of office equipment at the Milan (Italy) 
Fair April 29-May 16 surpassed anything witnessed at 
the exposition since its beginning 26 years ago. Al- 
though the fairground buildings were a main target 
for bombers during the war, they had been replaced 
by modern stands. 

Among the larger stands noted was the one of the 
United Nations, surrounded by flower beds, and the 
structure housing exhibits of office appliances. The 
latter building had 150 sections but it could not hold 
all of the exhibits and the overflow went to other 
stands. Because of this scattering of exhibits the wish 
was expressed by many visitors that next year all office 
machines and appliances can be placed under one roof. 

Keen interest was displayed in American office equip- 
ment inasmuch as this was the first real showing since 
the war. It was noticed that the American makes were 
being offered at higher prices than those of Italian or 
other European manufacture, this being principally 
caused by the high rate of exchange and the uneasi- 
ness of the market. 


Many Makes Displayed 


In the adding and calculating machine division the 
American makes were displayed beside those of Italy 
and other European countries. Included were the Fri- 
den, Marchant, Monroe, Comptometer, Barrett, Na- 
tional, IBM, Allen-Wales, R. C. Allen, Sundstrand and 
Victor makes in competition with the Multisumma, 
Olivetti, Totalia, Addicalco, Mercedes, Madas, Sumlock, 
Astra, Direct and Contex h 

Typewriters shown included the Italian and Euro- 
pean makes of Olivetti, Everest, Simtype, Invicta, 
Halda, Hermes, Erika, Rheinmetall and Mercedes, and 
American models of Royal, Underwood, Remington, 
Smith-Corona, and IBM Electromatic 

Among the bookkeeping machines, much needed in 
today’s market, were the electrical American models 
of National, Sundstrand and Underwood, while the 
European manufacturers presented the Olivetti, Ideal, 
Mercedes, and a new French make by the name of Log- 
Abex, introduced in Italy by Lagomarsino 

In the duplicating machines field, the Multilith, 
Mimeograph, and Ditto were competing with the Ital- 
ian Victoria, Dupleco, Sada, the English Gestetner and 
the Rotaprint. 

Show Dictating Machines 


The Edison, Dictaphone, and Audograph dictating 
machines were exhibited along with the Italian nov- 
elty, the Magnetofono Castelli, using copper wire. 

The Italian addressing machines, Adrema and Far- 
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owl Due to schedule upsets following printing difficulties attendant upon L 
‘| labor troubles, the London Letter did not arrive in time this month. [ 





mu, were exhibited along with the American Address- 
ograph. 

Punched cards systems display included the IBM 
and Remington Rand Powers from the United States, 
while for the key punch systems with hand sorting, 
visitors had opportunity to inspect those shown by 
Lombardini, very similar to the McBee make and the 
Suisse Sortex-system. 

Italians introduced two posting machines, the Audion 
Francotyp and the SIMA, while a third on display was 
of Suisse manufacture, the Hasler. 

Drawing devices, time control watches, cash regis- 
ters, scales, calculating rules, microfilm machines and 
intercommunicating systems were scattered through 
the stands and it was difficult for the Fair visitors to 
reach a good estimate of the progress reached in the 
office appliances industry. 


Display Wood Furniture 


The SAFFA concern introduced a novelty in wood 
office furniture in separate sections. 


Some of the outstanding displays were made by: 
Verona, 24 Via Borgonuovo, Milan—This firm, im- 
machines and equipment from America for 
exhibited the Remington Noiseless in the 
temington Rand electrified calculat- 
ma- 


Cesare 

office 
early 60 years 

typewriter fleld and the 

ing machines, as well as the Remington bookkeeping 
j 


hine electric model 285 Friden calculating machine line 
vas displayed and the Todd Company was represented by 
heckwriting and checksigning machines 

i Company, Piazza S. Maria Beltrade 1, Milan 


distributors in Italy 
achines, A. B. Dick 


was in evidence by thess 
r Royal typewriters, Victor adding 
imeographs, Gray Audographs, and Automatic pencil sharp- 
Much interest was displayed in the new Royal port 
ible and new models of the Victor adding machine 

IBM Italia (International Business Machines of Italy), vie 


A fine display 


eners 





CESARE VERONA EXHIBIT AT MILAN FAIR 
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RLC.Allen fissis 


PROMPT 
DELIVERY 


® Does not require trained operator 

® Adds, subtracts, multiplies, divides 

© Fully avtomatic division 

® Fast set-up, easy clearance * Quiet, sealed-in mechanism —no 


° Simple 10-key electric operation allows ing carriage movement — the 
fast, accurate touch system ano ae 


R.C.Allen Business Ma 


680 FRONT STREET, N. W., GRAND RAPIDS 4, 


he only company which offers the independent deoler a full line of 
ADDING MACHINES © CALCULATORS © BOOKKEEPING MACHINES © CASH eeGisTERS Be 


oe 








ilso given the Halda typewriter, the Addo X adding machine, 
the 


punched card 
Log-Abax bookkeeping and registering machine, 


Tolmezzo N. 15, Milan—On exhibition were 
accounting and statistical machines of the newest models the 
together with the IBM Electromatic typewriter having the pro- Nuova Totalia writing and adding machine built of Swedish 
portional spacing teel, and the Numeria calculating machine with flexibl:« 
» . eyboard 
~-P1laZzzZze muor oO 0 e; ws ) 
Poon ge penne Bo gh age hme . : I fice 5 Palo this S. I M. Societa Industriale Meccanica—The new desk type- 
firm presented the Addressograph punching and embossing writer, Simtype Model Ls, drew the attention of visitors, who 
machines with daily demonstrations Attracting consider- vere shown several! technical improvements including auto 
able interest were the Facit cal: tinge machines of the TI atic releass« of crossed type bars, graduated in pressior 
and Lx models as well as the Facit ESA having reduced ke d special rollers holding the paper firm until the end 
tion. Much attention wa (Turn to page 192, please) 


board and complete automat 
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l. Pagot Francesco 2. Simtype 
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6. E. Lagomarsino 7. Olivetti & Co. 
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POINTED...for Bigger Profits! 


The sensational new, extra-sharp 


Swingline SPEEDPUOINT stapies 


The biggest news in staples; it’s the extra 


‘ sharpness of Swingline’s SPEEDPOINT 


me RIGHT IN THE GROOVE FOR 100% round wire staples that make for 


we ~ R EXTRA-SALES:! 
” easier, faster stapling. They do the job 


4 
os New chrome and grey Swingline 


: ® Stapler. Hardened ; 
ee ee quicker, penetrate further, prevent buck- 


< 
Open channel makes it load 


> 
we \ vicker, work slicker ° ° ° 
Ve } wD . : ns ling. Swingline SPEEDPOINT staples mean 


Stock up with these fast-selling 
7 
® \, 
— 4 
4) 


<< 


staplers today! 


higher unit sales...better profit...Order 
your supply now and cash in on the 


swing to Swingline. 


; 
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STAPLERS STAPLES 


SPEED PRODUCTS COMPANY, INC., 37-18 NORTHERN BLVD., LONG ISLAND CITY 1, N. Y. 
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MOSLER USES PERSONALIZED DEALER MEETINGS 

A new kind of dealer meeting is being held by The 
Mosler Safe Company, Hamilton, Ohio. Instead of the 
usual practice of having large numbers of dealers come 
to the factory for a mass training course, Mosler in 
vites from 10 to 15 dealers a week for a highly special- 
ized, personalized training course 

There are no “canned” talks at the Mosler meetings 
Dealers are greeted personally by Harry H. Lynn, ex 
ecutive vice-president of the company and then dis- 
cussions are held, conference-style, where individual 
dealer problems are given special attention. Each phase 
of the discussion is led by an expert in the field 
brought in especially for these meetings 

Among those leading the discussions are Howard 
Noble, general sales manager; George T. Breen, gen- 
eral fire proof sales manager; Cecil Roberts, divisional 
manager from Chicago; and John Mosler, member of 
the fourth generation in the Mosler family, who gave 
a talk on the company’s expanded advertising cam- 
paign and how the dealers could profit by it. 

Probably the most interesting phase of the meetings 
are the trips through the Mosler plant. These trips are 
not led by a guide but by the foreman who shows the 
dealers through his own department and the dealers 
are free to question the foreman as well as the men 
working on the machines. Without exception, all the 
dealers are amazed at the wonderful labor relations 
throughout the plant 

Both the men and the foremen are 
the dealers their appreciation of the 
job being done in the field 

One of the main purposes of these meetings is to 
show the dealers that they are an integral part of the 
business and to know not only the factory but the 
actual people who make the product so that they feel 
they are part of the tean 


anxious to show 
very fine selling 











The success of these dealer meetings has been re- 
markable. One group of dealers sent a wire to E. H. 
Mosler, president of the Mosler Safe Company, express- 
ing their appreciation. 
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N.O.F.A. CHOOSES NEW YORK FOR CONVENTION 
The National Office Furniture Association for the 
third time in as many years has selected New York as 
its convention city. The trade association held its 
1946 and 1947 annual meetings there also. 

The Association’s 1948 convention will 
around the public-minded theme, “Better Business 
Through Better Service.’ The convention will come 
to order on Thursday, October 28, in the Hotel Wal- 
dorf-Astoria’s grand ballroom at 10 a.m. More than 
1000 delegates are expected to attend the two-day 
convention from the Association’s 12 regional chap- 
ters in New York, Boston, Hartford, Providence, New- 
ark, Philadelphia, Washington, Baltimore, Cleveland, 
Chicago, Los Angeles, and the Association’s newest 
chapter in Houston. A host of office equipment deal- 
ers from small communities and larger cities in which 
N.O.F.A. chapters are not yet organized are expected 
to come to the convention. 

The 1948 convention will be largely a “work” one, 
according to a program outline submitted by the 
convention program committee. A major part of the 
business sessions will be given over to panel discus- 
sions of the challenging business problems now facing 
the average office equipment dealer. Panels will be 
devoted to the 1948-49 sales and supply outdook, how 
to sell the industry’s new products, how to explain 
the new production techniques and processes, how to 
improve customer service, and how to produce better 
advertising and sales promotion material 

A feature of the convention will be the 60 exhibits 


be built 


MOSLER DEALERS CONVENE—Convening at 
Hamilton, Ohio, for a dealer conference of 
the Mosler Safe Co. are (left to right) seated: 
Sam Cantrill, Petery-Hedden Co., New Albany. 
Ind., Harry and Melvin Cooper, Cooper Type- 
writer Co., Memphis, Tenn.; Gayle Denny and 
W. H. Wilson, Transylvania Prtg. Co., Lexing- 
ton, Ky.; Ray Lewis, R. P. Lewis Co., Flint. 
Mich.; Raymond Schock, George DeLong Co., 
Reading. Pa.; Wylie White of his own firm. 
Chester. S. . Albert Didier, Albert-Frank- 
Guenther-Law Co., New York, N. Y.; and 
Louis Mast. Roth Office = ment Co., Day- 
ton, Ohio. Standing: Paul Ruhl, Fred Bremer. 
Joe Ashley, Roland Kyle, C. L. Roberts. Harold 
Dent. Ed Bartels G. Breen and Cecil Pierce. 
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THE \* < 
MASTERCRAET. 


LINE = 


DROPS MORE DOLLARS 
INTO YOUR 








"1 CASH REGISTER * 
FOR LOOSE-LEAF SALES,AND 


“ Those loose-leaf profit dollars pour in, ia 
a when a dealer has the MASTER-CRAFT 4 
S line. For MASTER-CRAFT has never 
been satisfied to supply only the ordi- 
it nary, “just as good” loose-leaf items. 
To swell the dealers’ sales and profits, 
‘ MASTER-CRAFT has developed scores 
n of fast selling, money-making loose-leaf 
y specialties, in addition to the bread-and- 
butter goods. Today the MASTER.- 
’ CRAFT dealer can sell a wide variety 
t of goods and give amazingly complete 
- loose-leaf service to practically every 
- type of business and industry in his area. 
In addition, MASTER-CRAFT gives a 
p dealer quantity discount, maintains a 
e dealer sales policy that assures the 
retailer the utmost in protection and 
: cooperatior 


: MASTER-CRAFT CORPORATION 


DIVISION OF THE SHAW-WALKER CO. 
KALAMAZOO, MICHIGAN 














Do More 





y The Trade’s 
Most Valuable Franchise 


ONLY the enormous Shaw-Walker dealer fran- 


chise embodies all profit-producing elements. 





| 
ai 


ays 


VR 


| 
_— 
sl 


ake Ramee 


a4 


: 


ai iM & 
ee ews 
nF 


1 Eleven complete lines made up of 8,000 
office items. Some in as many as seven grades to 
overcome all types of price competition. 


2 The best known trade-mark in the in- 
dustry. Accepted by users as the seal of quality. 

3 The OFFICE GUIDE, a 436-page cata- 
log pictures, describes and prices the 8,000 
items. It simplifies your selling job. 

4 A complete line of Fire-File equipment 
and other fast-selling repeat items available 


“Built Like a only from the Shaw-Walker dealer. 


+4 Skyscra per” 5 Simplified inventories — less office work 
— quantity discounts by grouping orders. 














Immediate Delivery 


IMMEDIATE SHIPMENT FROM MUSKEGON 
will become commonplace again, when some 


semblance of normalcy returns. 


Until we can render pre-war service we will 
continue giving our entire production to the 


established Shaw-Walker exclusive dealers. 


The Shaw-Walker 8,000-item franchise is the 


trade’s most valuable. It’s worth waiting for. 














of the Association’s manufacturer-members. The ex- 
hibits, to be set up during the convention in the 
hotel’s Jade and Basildon suites and the Astor Gallery 
adjoining the grand ballroom, where the convention’s 
business sessions will be held, will spotlight the new 
products, designs and processes now being readied 
for 1948-49 sale. 

A gala banquet, to be attended by N.O.F.A. members 
and their wives, will be held in the hotel’s grand ball- 
room on Friday night, October 29. The social affair 
will feature a nationally-prominent speaker. The en- 
tertainment committee has a number of surprises in 
store to spark the conventioneers for Saturday and 
Sunday, October 30 and 31 


Committees Are Named 

A meeting of the Association’s board of directors, 
called recently by Moe Turman of New York, N.O.F.A 
president, appointed a program committee and a 
public relations-advertising committee, with the un- 
derstanding that more names would be added when 
needed in a few weeks. Appointed are: 

Program—Guy H. Rentsler, Remington-Rand, Inc., 
chairman; Seymour L. Nathan, Chas. S. Nathan Com- 
pany; Robert S. Fowler, Macey-Fowler Company; Jack 
Schwander, Desks, Inc.; Eugene Schwarz, American 
Commercial Equipment Company, East Orange N. J.; 
Harry Tubis, Dubin Company, Philadelphia, Pa.; and 
Joseph Brenner, Brenner Desk Company, Newark, N. J. 

Public relations and advertising—Bernard H. Nem- 
lich, Regan Furniture Company, chairman; Jack Sch- 
wander, Seymour L. Nathan; and Mrs. Mildred S. Zich, 
Westcort Manufacturing Company. In addition, three 
co-chairmen of the reception committee were named, 
representing the dealer, manufacturer and manufac- 
turers’ sales representative segments of the Associa- 
tion. They are William W. Sproul, Clark & Gibby: 
George B. Wray, manufacturers’ representative; and 
George Howland, All-Steel Equipment, Inc. It was an- 
nounced that their committee would be named later 

Further information concerning registration and 
housing facilities for members and their families dur- 
ing the convention can be obtained by writing Mrs 
Mildred S. Zich, Room 548, 60 E. 42nd St.. New York 
N. Y. 
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FILING ASSOCIATION HEARS HELEN TRIMPE 

The Filing Association of New York opened its 1948- 
49 season with the September 13 meeting at the Hotel 
New Yorker. The speaker on this occasion was Miss 
Helen Trimpe, founder and director of “Careers For 
Women.” Her subject was “Personality in Business.” 
Miss Trimpe has counseled approximately 10,000 men 
and women at professional and semi-professional 
levels. 

The October meeting of the Filing Association has 
been advanced to the first Monday in the month, Octo- 
ber 4, in order not to conflict with the Chicago Filing 
Conference. At this meeting Emmett J. Leahy, execu 
tive director of the National Records Management 
Council, will speak on the formation of the Council 
its national scope, its purpose, and the services it has 
to offer. 

oo <2 ¢ — 
HOLD MASTER-CRAFT OUTING AT LAKE 

The Master Craft Corporation division of the Shaw- 
Walker Company, Muskegon, Mich., held its eighth an- 
nual outing on July 24 at Christie Lake, Mich. This 
was attended by the men of the office. In addition 
to the office employees at the stag affair, in attend 
ance were W. H. McNiff, president of the company; 
William Martin of Dallas, Tex., representative for 
Shaw-Walker and Master-Craft in the Southwest; and 
Guy Boyd, assistant manager of agency distribution 

Fishing preceded the dinner in the evening and with 
good luck in their angling the men were well fed 
with bluegills, trout and bass 

A similar outing is planned by the 
workers. 


women office 
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PLAN ROCKY MOUNTAIN BUSINESS SHOW 

A group of businessmen at Denver, Colo., plus the 
Denver chapter of the National Association of Cost 
Accountants, have scheduled the Rocky Mountain 
Business Show for October 6, 7, and 8 in Denver’s 
Shirley-Savoy hotel, scene of the first show of this 
kind in the entire Rocky Mountain region a year ago. 

Last year’s first exhibit of the latest in business 
machines and general office equipment by some 40 
Denver companies—both local and outlets of national 
concerns—attracted upwards of 9,000 persons whose 
“business is business.” 


This year’s show is expected to draw 15,000 from 





PLANNERS OF ROCKY MOUNTAIN BUSINESS SHOW— 
Twelve of the 17 men who are on the committee for the 
Rocky Mountain Business Show at Denver, Colo., October 
6. 7 and 8. Left to right around the table they are Earl 
Korber, Henry S. Gilbert, Jr., R. W. Cross, Art Sisson, Don F. 
Martin, Max M. Shaver, Walter M. McGraw, Jim Wolfe, R. F. 
King, Ken Morrison, R. H. Waterman, and Paul Clemons. 
Five commitee members, listed in accompanying story, were 
absent when the picture was taken. 


at least a half-dozen western states, and the number 
of exhibits is expected to approach the 60 mark. 

Behind the show is a committee of 17 men, headed 
by Show Director Max M. Shaver, regional manager 
of the Underwood Corporation, and Walter M. Mc- 
Graw, president of the Denver chapter of the N.A.C.A. 
rhe other committee members are 

Keith Williamson, Moore Business Forms, Inc.; Ken 
Morrison, National Cash Register Co.; Earl Korber, 
Duplicator Supply Co.; C. D. Alexander, Marchant Cal- 


culators; Paul Clemons, Dictaphone Corp.; Henry 
S. Gilbert Jr., Mountain States Tel. and Tel. Co.; R. W 
Cross, Muzak Corp.; R. F. King, Diebold, Inc.; Milt 
Palm, Royal Typewriter Co.; C. W. Brown, Brown 


Sidney Boyd ZJr., 
Waterman Giles 
and Art 


Photos; Jim Wolf, Todd Sales Co.; 
Ediphone Corp.; R. H. Waterman 
Co.; Herbert M. Stoll Jr.; Pitney-Bowes Corp 
Sisson, Addressograph Co 

1947 Show Well Attended 

Last year’s initial effort, according to Show Director 
Shaver, was somewhat of a shot in the dark. No one 
knew how such an exhibit would be accepted by 
Rocky Mountain area businessmen. But, members of 
the committee agreed, any doubt was soon removed 
as scores of those who attended voiced their appre- 
ciation for such an opportunity to keep up to date on 
latest business machine developments and improve- 
ments in general in business methods 

Against a background of commerce and growing in- 
dustry, the men behind the Rocky Mountain Business 
Show have presented their idea of a business exhibit 
rhe results were such that they plan to try, try again, 
and there is more than a hope now that the show is 
destined to become a highlight fixture in the activities 
of Colorado’s capital city. 

The show this year will occupy every available inch 
of floor space in the Shirley-Savoy’s extensive banquet 
halls, ballroom and convention halls. 

Public announcements are being directed primarily 
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FROM SMALL FRY TO TOP BRACKET... 


~ EVERYBODY CAN USE A 
~B&P RING BINDER! 


NC 
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Here are first-line ring book features at 
prices attractive to the school trade 


4 and the executive. These ring books in the 

_ $2312 
Universal line 

(Flexible Cover) are made of good materials, with boosters 
Cat. 41 —Page 13 

The following zipper numbers have 


been added to the Universal line. for opening and closing. Both books 
#2308Z Black 2308BZ Brown $4 
2310z ” 23108z  ” feature ‘Fabrihide’”’ covers, an excellent 

















Boorum and Pease popular price line 


23122 23128z ” 
imitation leather considered superior 
to many so-called “Genuine” leathers. 
In black or brown. 
& 
SEE YOU AT N.S.A. CONVENTION 
$4312 


Columbia line Don't miss the Boorum and Pease booth at the 
(Stiff Cover) Stationers’ convention in Chicago, September 
Cat. 41—Page 15 26 to 30. We'll be waiting for you at booth 135. 





ar] 
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Order from Our Salesmen, 
for the Complete Directly from Headquarters or 
BOORUM & PEASE Line Our Branch Sales Offices. 


Product 
FOR EVERY RECORD—A WAY TO KEEP IT 


GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN 1, N. Y 
BOSTON 10. 10 SUMMER ST e ST LOUIS 2 115 SO. 8TH ST ¢ CHICAGO: 310 W POLK ST 
NEW YORK CITY SALESROOM: 349 BROADWAY NEW YORK 13 


Consult Catalog 41 
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to those interested in such a display, rather than to 
the entire general public. Already attention of busi- 
ness people throughout the wide area is being at- 
tracted to the show by means of newspaper and radio 
releases. 
*—-¢ 

GLTC MEMBERS GO GOLFING AGAIN 

(Pictures will be presented next month.) 

The second golf tournament of 1948 sponsored by 
the Great Lakes Travelers Club, was held at the 
Olympia Fields Country Club on Tuesday, August 17 
Fifty-one played golf. A few more members arrived 
in time for dinner and the evening activities 

Rain preceded and followed the tournament but did 
not in any way interfere with the afternoon’s play 
Jim Lynch of Browne-Morse Company presided at the 
Ink 


dinner. He presented Ken Henderson, Carter’s 
Company, chairman of the golf committee. Mr. Hen- 
derson introduced Ray J. Eichenlaub, Service Steel 


Products Corporation, in charge of tickets; Bob Rey- 
nell, Oxford Filing Supply Company, who was re- 
sponsible for the prizes; and Hy Linden, Ace Fastener 
Corporation, who handled the publicity. Other com- 
mittee members unable to be present were Dick Singer 
The Globe-Wernicke Co., and Ken Todd of Bainbridge, 
Kimpton & Haupt. Mr. Todd, though absent, contri- 
buted a valuable desk lamp. Mr. Henderson called the 
prize winners and Bob Reynell distributed the prizes 
The winners of low gross were Ray Achtner, Office 
Stationery & Equipment Company; John 
Elmer Krumwiede & Associates; E. L. Wirth, 
Brothers & Lane; N. Malmquist, 
National Blank Book Company, and Dempster Pass- 
more, University of Chicago Bookstore, who finished 
in the order named. Low net prizes were won by 
J. W. Zylstra, guest; H. Halburt, Durand Manufactur 
ing Company; Ben Wright, F. S. Webster Company 
Tom Gillice, Rockwell-Barnes Company; J. A. Gilbert 


Gane 


OFFICE APPLIANCES; and Harry Pinch, University o 
Chicago Bookstore. Among other prize winners were 
Bill Tynan, F. O. Merz Company; John Stuercke, 

Saul Hurtig, Acme Sta- 


Rogers Loose Leaf Company; 


tioners, Chicago; and W. F. MontPas, Park Sherman 


Company. 
*—- © 

OFFICE MANAGEMENT AREA CONFERENCE 

American and Canadian National Office Manage- 
ment Association Chapters of Area 5 will meet for 
an area conference on September 24 and 25 at the 
Hotel General Brock in Niagara Falls, Ontario. The 
Buffalo, N. Y. and Hamilton, Ontario, chapters will 
act as co-hosts for the session 

Opening day has been designated as chapter day 
and will be of particular interest to chapter officers 
and committee chairmen 

Saturday is to be devoted to technical 
topnotch American and Canadian speakers presenting 
current topics of interest to office managers every- 
where. Non-member guests are invited to attend 

A special program of sight-seeing, shopping, enter 
tainment and dancing in the evening has been ar- 
ranged for the wives of those attending 

Area 5 includes American Chapters from the cities 
of Buffalo, Albany, Rochester, Syracuse, Binghamton 
Johnson City, Endicott, and Erie. Canadian members 
attending will come from Montreal, Ottawa, Hamilton, 
Toronto, and London, Ontario 

W. J. Keenan, national director of Area 5, will act 
as general chairman, assisted by W. J. Neil and B. E 
James, presidents of Buffalo and Hamilton chapters 


PLAN 


sessions with 


respectively. Advance registration forms can be ob- 
tained from R. R. Harley, National Gypsum Company 
Buffalo, N. Y. 
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CONTROLLERS INSTITUTE ELECTS WITTER 

Russell B. Witter, Controller of the Diebold, Inc 
Canton 2, Ohio, was recently to membership 
in the Controllers Institute of 


elected 


America 
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guest; Reed Ferguson, 
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GREAT LAKES TRAVELERS CLUB NOTES 

In the absence of President Jim Lynch, Browne- 
Morse Company, Tom Gillice, Rockwell-Barnes Com- 
pany, presided at the regular luncheon meeting of the 
Great Lakes Travelers Club in the Sherman Hotel, 
Chicago, on August 20. Guests present included D. A. 
Whiteman, Rockwell-Barnes Company; Art Kohler, 
Don Thomas and Al] Shermer, all of Business Sta- 
tioners, Inc., Chicago, and Maynard Westring, Mid-City 
Stationers, Rockford, Ill., governor of NSA District No. 
0 

On motion, the rules about receiving membership 
applications only at a regular monthly business meet- 
ing were suspended and the following were accepted: 
Bert Gordon, Zephyr-American Corporation; Douglas 
Allen, American Pad & Paper Company, and Bud Ca- 
ruso, Wallace Pencil Company. Taking action a week 
early permitted the insertion of the names of the new 
members in the 1948 printed roster 

Before the meeting adjourned, Mr. Westring invited 
all members of GLTC to participate in an informal 
golf tournament at the Forest Hills Country Club, near 
Rockford, on Thursday, September 17. Quite a number 
accepted the invitation immediately 

—-¢ 


0. M. A. OF CHICAGO 
Announcement of the Tenth Annual Office Equip- 
ment Display to be sponsored by the Office Manage- 
ment Association of Chicago was made recently by 
H. W. Dickhut, committee chairman. The dates are 
January 31, February 1 and 2, 1949, at the Stevens 
Hotel in Chicago. 

The event will be held in conjunction with the 
Seventh Annual Seminar, also sponsored by the Office 
Management Association of Chicago. Waldo Williams, 
clerical operations manager of Aldens, Inc., is the new 
president of O. M. A. C. 

Seventy-six exhibitors participated in the 1948 office 
equipment display in Chicago, viewed by more than 
30,000 visitors, making this display exposition the most 
its kind in history. Provisions are being 
to Chairman Dickhut, for additional 
1949 show. Individual exhibit space 


PLANS DISPLAY 


successful of 
made, according 
exhibitors at the 
may be limited 
o~—-e- 

CC PURCHASES MATHER COUPON TICKET FIRM 
The Mather Coupon Ticket Company of Chicago 
became a wholly owned subsidiary of Commercial 
Controls Corporation on July 1. The Illinois firm will 
retain its corporate identity and will continue to oper- 
ate in Chicago at its present location 

Announcement of the acquisition of 100 per cent of 
the Chicago firm’s capital stock for an undisclosed 
amount of cash was made by Charles R. -Ogsbury, 
president of Commercial Controls, following the board 
of directors meeting of the firm in Chicago on June 30 

At that meeting the board re-elected Charles W 
Mather, founder of the firm in 1932, president. Other 
officers elected include James A. Trainor, vice-presi- 
dent; R.S. Elliot, Jr., secretary; and Wilfrid M. Kearns. 
treasurer. The newly-elected board of directors is 
composed of Mr. Ogsbury as chairman, Mr. Trainor 
and Mr. Mather 

Since 1941 when Commercial Controls acquired its 
Ticketograph Division, the Mather Coupon Ticket 
Company has been the principal source of supply for 


coupon tickets used on that machine which is widely 
used in piece work industries for production and pay- 
roll control. In addition, the Chicago firm also produces 
irge quantities of coupon tickets for different types 
of production and control systems used in the needle 


and other industries 


trades 
oa «+ 
ALABAMA FIRM APPOINTS S. M. WARD 
Stanley M. Ward has been appointed sales manager 
for “Anniston’s Oldest Business Machine Company,” 


the Rigney Typewriter Company, 1209 Noble St., Anni- 
ston, Ala.—EEG 
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OVERHEARD-— in thousands of offices... 








(lO Town has earned popularity 


with quality above all! 


O you “climate-proof tion of A BETTER IMPRESSION and 
ever luplicating 

give you easier- » » 
es. Years and years BLACKER THAN EVER! Old Town's 
ly kept Old Town NEW JET-RITE Spirit Carbon gives 
ney can buy—and you sharper-than-ever BLACK spirit du- 
y and qual Old plicating. Get a sample today and check 
ealers know that JET-RITE results if you want the best 

when it jues the industry offers. 


lo make a good impression... 





CARBON PAPERS 
MASTER UNITS 
INKED RIBBONS 
CARBON RIBBONS 
SPIRIT-HEKTOGRAPH CARBONS 
DUPLICATING SUPPLIES 
CARBON ROLLS 
We have a few exclusive territories 


open for distributors who can serv- 


ice a volume of Old Town business. 


(ld own RIBBON & CARBON COMPANY, INC. 
750 PACIFIC STREET, BROOKLYN 17, NEW YORK 














LOU BROWN MARKS HIS TWENTY-FIFTH YEAR 

August 13 was a significant milestone for both Louis 
M. Brown and the Eberhard Faber Pencil Company 
The date marked 25 years of service for the firm’s vice- 
president and general sales manager. It was on Au- 
gust 13, 1923 when “Lou” was named Eberhard Fabei 
representative at Toronto, covering Canada and New- 
foundland. 

Since that date, his upward progress with the pencil 
manufacturers has been along this guide post: 1925 
named to Brooklyn office as advertising manager; 
1927—assigned special sales promotion duties includ- 
ing the holding of stationers’ sales personnel meetings 
throughout the country; 1928—established in the New 
York City office as assistant sales manager; 1938 
made sales manager at Brooklyn office: 1945—became 
general sales manager; December, 1946—appointed 
vice-president and general sales manage! 

Mr. Brown is vice-president of the manufacturers 











LOUIS M. BROWN 





division of the Wholesale Stationers Association and 
also vice-president of the Fountain Pen and Mechan- 
ical Pencil Manufacturers Association, Inc. A member 
of the National Stationers Association, he has served 
on various committees and held NSA offices. He was 
active in local and national stationers’ promotion for 


many years. 
> re 


GORDON AUSTIN APPOINTED BY BERGER 


The appointment of Gordon Austin as a salesman in 
the Philadelphia, Pa., Office of Berger Manufacturing 
Division, Republic Steel Corporation, has been an- 
nounced by R. W. Helms, general manager of sales 

Mr. Austin is a graduate of Washington High School 
in Massillon, Ohio, and attended business college in 
Canton, Ohio. He served two and one half years in the 
Army Air forces as an airways communications opera- 
tor prior to going to work for Berger in the sales de- 
partment of the general office in Canton 
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WABASH FILING SUPPLIES APPOINTS AIDE 

Wabash Filing Supplies, Inc., Wabash, Ind., recently 
announced the appointment of James A. Sullivan 
as assistant sales manager to assist Edward L. Little, 
sales manager, on handling of expanding sales prob- 
lems 

Mr. Sullivan is taking over the responsibilities of 











Wayne V. Stevens, who died in April at the NSA re- 
gional convention in St. Petersburg, Fla. 

The new appointee has been with the company for 
three years working in the order department and re- 
cently in making time and cost studies. He attended 
Indiana University and spent 37 months in the Navy 
during the last war 

>? 
BRADLEY-BROWN OPEN NEW QUARTERS 

Bradley-Brown & Company, office outfitters, com- 
mercial stationers and printers of Marshall, Tex., held 
formal opening of their new office supply and printing 
establishment at 307 East Austin St., July 21. The 
new home of the firm, which opened for business on 
November 8, 1945, will permit Bradley-Brown and 
Company to stock larger stocks of supplies and in- 
crease service facilities. According to Maury Bradley, 
R. A. Brown and Elmer Walker, the new, larger and 
more modern business location permits consolidation 
of the company’s supply store and printing plant under 
one roof.—EEG 





EALGUSE 435, PLEASE 


A caption appearing beneath new General Fireproof- 
ing Company desk in June-July issue of OFFICE APPLI- 
ANCES incorrectly referred to the model as G-F No. 
1760F. Instead, this desk is No. 1780F. The error is 
regretted. 





OFFICE APPLIANCES, September, 1948 








* 


FAULTLESg 


DAN A. MAC DOUGALL 
Mid West Division 


JOHN J. KERNS 


Eastern Division 


GEO. C. POHNKE 
New England Division 


WALTER J. WACHS 
South Eastern Division 


ROY T. BANSEMER 
Great Lakes Division 


1, J. FETTIG 
Production Department 





The Stationers Loose Leaf Co. bids you welcome to the 42nd 

Annual Convention of the National Stationers Association 

in Chicago September 26 to September 30. As is our 

custom, the above men of our personnel will be at our 

headquarters in the Stevens Hotel to greet you in person. 
A. G. LOTTER 


President 


STATIONERS 
LOOSE LEAF CO 


MILWAUKEE I, 524 N. Broadway 
NEW YORK 3, 114-116 E. 13th St. 
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JOHN H. HARLAND 
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JOHN A. BUTLER 


JOHN H. HARLAND COMPANY, ATLANTA, MARKS 
TWENTY-FIFTH ANNIVERSARY 


In 1923 a young ex-Major of World War I was 
running a haberdashery in Kansas City. He was, and 
is, Harry S. Truman... . In the graduating class of 
that year at the University of Michigan was another 
young man, Thomas E. Dewey, now battling Truman 
for the presidency. 

And in that same year of 1923 there was begun an 
enterprise at Atlanta, Ga., which now proudly marks 
its twenty-fifth anniversary—John H. Harland Com- 
pany, printers, lithographers and stationers. 

A smartly-printed brochure, replete with illustra- 
tions, tells the story of the Atlanta firm’s first 25 
years and contains many interesting notes on the year 
1923, such as make up the first paragraph of this 
story. 

The company had its beginning in July of 1923 
on the second floor of a modest building. Today, the 
manufacturing plant, with a spacious two-story addi- 
tion, hums with activity that utilizes virtually every 
square foot of the modernly appointed structure. 

Further expansion is the new Florida branch. Pro- 
duction of Harco checks in the Orlando plant was 
begun January 1 of this year. 

Lithographing, steel die engraving, printing, and 
check imprinting are among the processes which mark 
the Harland production. Delicate color work, the 
printing of insurance policies, specially designed letter- 




















H. GRADY WILSON ARTHUR D. HUBERT 


heads and checks are examples of the versatility of 
the company’s craftsmen. In addition to active spe- 
cialization in insurance and financial fields, the com- 
pany has claimed leadership in bank stationery for 
the past two decades. Many new banking services 
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ROY W. GARRISON 


have been pioneered. On the list are No Minimum 
Balance Accounts, Personalized Checks, Harco Flat 
Opening and Litho Print Voucher Checks and others. 

A retail office supply division is maintained for the 
stationery end of the Harland business, this combined 
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CARTER DISPLAY — The Standard 
Printing Co., Inc., of Alexandria, La., 
recently made this window display 
featuring The Carter's Ink Co. Mid- 
night carbon. The window attracted 
many customers and won the com- 
mendation of the Carter organization. 
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We're not CATTY 


.but we do have 


the CREAM 





As tar as dealers are concerned... 


WE HAVE THE CREAM 


There’s a reason why the outstanding office supply and equipment 
dealers carry #/2@ products. These dealers are sound business men. 
They realize the line is good and it is complete. Most of them have 
sold it for years and they know that it is backed up by a sound dealer 
policy that never varies. Fifty-six years of manufacturing office sup- 
plies and equipment has built a reputation of confidence for ¥/2@, but 
no more confidence than ¥/@ has in its dealers. Yes, when it comes to 


dealers we have the cream and we're a little smug about it. 





Write Now For New Fall Price List 
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A SOUND 
DEALER 
POLICY 


All 9g products are backed 
up by a sound policy that 
dealers like. $f has always 
recognized the dealer as its 
outlet and this plan is rigidly 
followed. Sell Ya products 
and you know where you 


stand now and years from now. 


THE WEIS MANUFACTURING COMPANY 


y ie 


MONROE, MICHIGAN 


NEW YORK 13: The Weis Mfg. Co., 54-56 Franklin St. 
CHICAGO 6: Associated Stationers Supply Co. 
BOSTON 10: Adams, Cushing & Foster, Incorporated 


Carpenter Paper Company 
OKLAHOMA CITY 1 FORT WORTH 1! HOUSTON 2 














FAR EASIER BILLING——FAR MORE PROFITS! 


with the Newest, Simplest Billing System Yet. . . 


QUEEN’S Exclusive ‘‘JIFFY SET’’ carbon Pack 


Sly od™ 


Here are two reasons why your 
customers will experience faster, 
easier and smoother billing this 
summer and the year round. “Jiffy 
Convenient “Jifty-Set” comes seedy to wee. Set” offers greater economy, too. 


The second reason: Personnel show 
new enthusiasm for their work, get- 
ting fast, clean results every time. 
This “no change” carbon pack 
takes the mess out of billing and 
lasts longer. 


QUEEN introduces to you for your customers’ billing needs, 
“JIFFY-SET”, the new carbon pack for multiple billing — the time- 
liest advancement in years. Far superior to older methods, QUEEN 
“JIFFY-SET”, proven under every condition, gives your patrons: 


®@ Newest type of floating carbon for fanfold and continuous 
form machines. 


Quickly inserted in billing machine @ Also adaptable for typewriters equipped with continuous 
or typewriter. form adapters — open or closed forms. 


@ Maintains continuous operation from 1 to 4 weeks. 


@ Avoids dirty hands — no touching of carbon when chang- 
ing sets. 


@ User gets fullest use of carbon — no waste. 


@ The speediest, simplest billing form yet devised. 


Introduce yourself to “Jiffy-Set.” Like all Queen Quality Products, 
“‘Jiffy-Set” will be your steady salesmaker. Sample pack on request. 


FACTORIES: Brooklyn, N. Y.; Chicago, Ill. 


Simplifies all billing. Puts an end to waste. © 1948 Queen Ribbon & Carbon Co. 


QUEEN RIBBON & CARBON CO.. Inc. 


EXECUTIVE OFFICES 


742-760 WYTHE AVENUE. BROOKLYN 11. N. Y 
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with the sales office at 8 Pryor St. The manufacturing 
plant is operated on Highland Ave. at Jackson. 

The management of this Atlanta institution is proud 
of the spirit of friendship existing between company 
and employees. For employees of five years or more 
a pension trust is provided. Insurance and hospital- 
ization plans are within reach of all 

Officials are John H. Harland, president; John A 
Butler, vice-president; H. Grady Wilson, vice-presi- 
dent; Arthur D. Hubert, vice-president; and Roy W 
Garrison, secretary. 


— <->? 


OLD TIME STATIONERS RETURN TO FIELD 


Milsa Stores, Inc., of which Samuel Brause and Mil- 
ton Brause are officers, is planning to open a station- 
ery and office supply business. For many years, they 
were active in the operation of Brause Brothers, Inc., 
at 70 E. 125th St., New York City 

For this new store purpose the corporation is making 
plans for the alteration and remodelling of a building 
it acquired some time ago in the Stuyvesant Town 
area. The building was purchased in 1947 but it was 
felt that until the Stuyvesant Town and Peter Cooper 
developments had been completed, the contemplated 
move would be held up. Now that the developments 
are nearing completion, they are going ahead with 
their plans. An architect has drawn plans for ex- 
tensive and costly alterations to the building. The 
store will be of the newest and most modern design, 
in keeping with the changes in the area 

°*—- © 
SAN JOSE, CALIF., FIRM TAKES NEW QUARTERS 

Kennedy Business Machines in San Jose, Calif., has 
moved from 957 S. First St. to larger quarters at 96 E 
San Fernando St., near the heart of the business 
district. 

The store is modern in every detail, and provides 
about double the space of the former location. This 
has enabled the firm to enlarge its office furniture 
department. 

V. L. Kennedy and F. L. Johnson are owners and 
managers, and have a sales force covering Santa 
Clara, San Mateo, Santa Cruz, Monterey and San 
Benito counties. 

The firm is planning a formal opening of its new 
quarters as soon as arrangements are completed. 
LBM 





VICTOR MAKES THREE APPOINTMENTS 
The Victor Safe and Equipment Company, Inc., 
North Tonawanda, N. Y., recently announced the 
appointment of two new salesmen and an assistant 
to the advertising manager. 
John Amorosino, who served in the U. S. Navy as 





JOHN AMOROSINO CHESTER W. SHEETS 


machinist mate from May, 1941 to June, 1946, and 
Chester W. Sheets, a first lieutenant in the Field 
Artillery of the U. S. Army from February, 1942, to 
December, 1945, have joined Victor as sales repre- 
sentatives for the New York district. 

E. T. Flier] joined the Victor organization as assistant 





E. T. FLIERL 


to the advertising manager. Mr. Flier] attended Roch- 
ester Institute of Technology and has had seven 
years of practical experience in printing and adver- 
tising as production man and commercial artist 























NEW UTILITY SUPPLY UNIT.—Architect’s sketch of the sixth in Utility Supply Company's 

chain of Loop stationery and office supply stores, which will occupy the ground floor of 

former Chicago Title and Trust Bldg., 69 W. Washington St. Completely air-conditioned 

and modernized, the store will be ready for late fall business, according to President 

Morris E. Wolf. Cost of construction will be approximately $100,000. (Story appeared in 
August issue, page 92, of Office Appliances.) 
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MODEL BI9E 


Bar ett 10-KEY ELECTRIC PRINTING CALCULATOR 


“Precisioned by Monotype % 
9-COLUMN ADDING AND LISTING CAPACITY 


Electric Automatic Shift and Multiply Key 


Anexclusive BARRETT feature—nothing else like it 
on any other adding and listing machine. Simple 
in operation and extremely fast. A printed proof 
is furnished, and multiplying of large decimals is 
possible as the capacity is increased beyond nine 
columns when using this key. 


® Visible Adding 
Dials 


® Electric Automatic 
Clear Signal 


® Electric Automatic 
Total 


® Electric Automatic 


Sub-Total 


® Electric Automatic 
Keyboard Clear Key 


ALL BARRETT MODELS ARE SOLD THRU THE OFFICE SUPPLY DEALER 


Barrett Adding Machine Division 


LANSTON MONOTYPE MACHINE COMPANY, 24th at Locust'Street, PHILADELPHIA 3, PENN. 
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BATES INTRODUCES NEW FILM ON BUYING 

The Bates Manufacturing Company has produced a 
new film entitled “Its Good Business.” This 16 m.m. 
sound motion picture, which the company introduced 
primarily for purchasing agents, is concerned with 
buying practices and the relationships between buyers 
and salesmen. 

In presenting the merits of the Bates products, the 
film raises such fundamental problems as relationships 
between the purchasing and using departments, reci- 
procity, commercial bribery, and price buying. By 
contrasting the practices of two purchasing agents, 
the film seeks to illustrate sound purchasing methods 
and the wisdom of purchasing on the basis of value 
rather than invoice costs. 

In the prologue of “It’s Good Business,’ S. M. Bab- 
son, sales manager of the Bates Manufacturing Com- 
panying, and J. H. Leonard, secretary of the Purchas- 
ing Agents Association of New York, discuss the pur- 
pose of the film. 

The film was shown to the trade press at a luncheon 
on July 30 at the Railroad Machinery Club, New 
York City, with C. S. A. Williams, president, and Mr. 
Babson of the Bates Manufacturing Company as hosts. 
H. L. Whittemore and W. C. Rhoades of Alley & Rich- 
ards Company, Advertising, were present. 

“It’s Good Business” is a sequel to a previous film 
entitled “Little Things That Count” which showed 
salesmen how to sell. The first film enjoyed a long 
and successful run. 

The 36-minute film may be obtained from the Bates 
Manufacturing Company, 30 Vesey St., New York 7, 
N. Y., and was released August 10 


© 
ISSUES NEW BOOK, “TESTS FOR TRUTH” 

“There is nothing in this country more democratic- 
cally decided than are the profits of business,” declares 
George H. Cless, Jr., widely-known economic historian 
of Lexington, Mass., in his recent book, “Tests for 
Truth,” distributed by The Eddy-Rucker-Nickels Com- 
pany, Harvard Square, Cambridge, Mass., at $.50 per 
copy. 

















OLD TOWN NAMES NEW SALES PERSONNEL 

The Old Town Ribbon & Carbon Company of Brook- 
lyn, N. Y., recently announced a complete new pro- 
gram of sales representation and product distribution 
for the eleven Pacific coast states. This extensive 
program was initiated by P. A. Batchker and A. W 
Young, executive vice-presidents of Old Town, during 
a recent trip to the west coast. 

Carl W. Draper has been appointed western sales 
manager with headquarters at 843 S. Los Angeles St., 
Los Angeles, Calif. A new Old Town warehouse has 
been established at this address, stocked to facilitate 
the delivery requirements of dealers in the Pacific 
coast area. 

A staff of trained factory representatives will work 
with and for Old Town dealers under Mr. Draper’s 
supervision and direction for the development of a 
wider distribution of the company’s products. 

In the southern California area, Robert J. Hartell, 
formerly a major in the U. 8S. Artillery during the war, 
will specialize exclusively in sales work with Old 
Town’s distributors. 

In San Francisco and the central and northern Cali- 
fornia area Cameron F. Ashby will work with Old 
Town dealers. Mr. Ashby, formerly a lieutenant in the 
U. S. Artillery, will headquarter at the new Old Town 
office at 420 Market St., San Francisco, Calif. 

Richard P. Vaughan of 516 N. 60 St., Seattle, Wash., 
formerly of the U. S. Navy, will serve the interests of 
dealers in the northern Pacific coast area. 

Old Town plans to give dealers emergency service 
from local stocks in both San Francisco and Seattle, 
as well as from the main coast warehouse in Los 
Angeles. 

The organization of Southern California Stationers 
is the exclusive distributor for Old Town in Los An- 
geles. Simultaneously with this announcement the 
company reported the appointment of the firm of 
Morgan & Barclay Company of 531 Mission St., San 
Francisco, as the exclusive distributor for the city and 
county of San Francisco. 
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KOL’S NEW BUILDING—September, the 
month of the NSA convention. finds 
Kol, Inc., Minneapolis, Minn., occupying 
a new and enlarged building. Karl Lar- 
son, president of Kol, Inc., says, “In 
our new location we are now able to 
meet the greatly accelerated produc- 
tion demands our Air-Age stands have 
created.” Mr. Larson further points out 
that the stand production will be tripled 
over what it was in the spring of 1948. 
Likewise, U.S. Hella, general manager. 
and John M. Lamb, sales promotion 
manager, announce that dealer de- 
livery service will be improved. 
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The CHAMP has scored another victory 


with his footwork! : 
Now with 
THE RUBBER FEET 


CHAMP added. 


ALUMINUM TWO OPENINGS FOR 


DESK TRA y USE ON SINGLE OR 
DOUBLE DESK 























2%," DEPTH AFFORDS 
MAXIMUM CAPACITY 











ICTIVE %" RADIUS 
REAMLINED CORNERS 




















ane teapit % FIVE FINISHES 
NERS MAHOGANY —WALNUT— GREEN 


GRAY-— SATIN FINISHED ALUMINUM 





AVAILABLE IN LETTER AND LEGAL SIZES 


Standing on the pedestal of popularity “THE CHAMP” is by far the finest desk tray on the 
market today 

The graceful streamlined design together with the rich baked enamel finish combine to make 
this tray a welcome addition to any office. 

The solid one piece construction of heavy gauge aluminum affords the utmost in strength, dura- 
bility and service. Another feature of these trays which is most important are the four soft rubber 
feet. No fear of scratching the most expensive or highly polished desk. These feet are not glued 
or pasted on, but securely eyeletted so that they cannot come off. 

‘THE CHAMP” is now being sold with increasing success by all leading stationery, office 
equipment and office furniture dealers throughout the United States. When your customers ask for 
iesk trays, why not introduce them to “THE CHAMP.” 


‘ WRITE TODAY FOR ILLUSTRATED CIRCULARS 
AND COMPLETE INFORMATION ON DEALERS, 
PRICES AND DISCOUNTS 


NU-CRAFT PRODUCTS CO. 


95 Atlantic Avenue, Brooklyn 2, N. Y. 
TRIANGLE 5-8831 Dept. A 
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R. C. ALLEN OPENS NEW CHICAGO OFFICE 

Every city has a particular street where the smartest 
and most successful merchandisers put their best 
feet—and their finest products—forward. In London 
it’s Bond St., in New York, Fifth Ave. Paris has the 
Rue de la Paix and Chicago, with its magnificent Lake 
Michigan skyline, has Michigan Ave 

In keeping with progressive manufacturing and mer- 
chandising policies, R. C. Allen Business Machines, 
Inc., recently opened its new braneh office in Chicago 
at 1126 S. Michigan Ave. 

Following the high standards set by other stores 
along this famcus avenue, the R. C. Allen Chicago 
branch has an ultra-modern and beautifully decorated 
location. As a retail sales and service outlet for the 
R. C. Allen full line of business machines, the new 
location is one of the finest office machine distribu- 
tion points in the industry. From the gleaming store 
front to the parking lot in back, the new branch 
building reflects a spirit of efficiency and service. 

“While we wanted the new spot to be tops in loca- 
tion and display,” R. C. Allen, president of the com 
pany, says, “none of us for a minute lost track of the 
fact that the facilities must be convenient for the 
sale and service of our business machines.” 


Has Plate Glass Front 


The entire store front is plate glass, being divided 
into ten reinforced panels extending from the interior 
ceiling to the floor to form a brace against the excep- 
tionally strong winds which sweep in from Lake Mich- 
igan. The doorway, set in the middle, is recessed 
slightly more than two feet from the front, the glass 
windows running inward at a five-degree angle. As a 
further break against the elements, and yet not inter- 
fering with the clean lines of the interior or exterior, 
is a small counterpart of the old-fashioned vestibule. 
So cleverly has this functional entrance been blended 
into the design that from the street it forms part of 
the display. It is painted a rich brown and decorated 
with the company’s registered name and trademark. 
One of the top border panels contains a giant replica 
of the company’s trademark crest painted on the win- 
dow in red, gold and black. A large, storewide neon 
sign is set in the marble facing at the top of the 
store front 

Although the entire establishment may be consid- 
ered as being on display, the conventional display 
space is at either side of the front entrance. To the 
left on entering, the visitor is greeted by the func- 
tional grouping of modern occasional chairs; to the 
right, he walks into the actual display and demon- 
strating rooms 

Behind the small grouping of chairs and coffee 
table, the company’s office occupies a space approxi- 
mately 15 x 30 feet with the desks conventionally 
arranged for billing, payroll, telephone switchboard, 
and other routine office records keeping 


Fitted for Demonstration 


The demonstrating room has been handled with 
extremely wise planning to take care of the customers 
for a personal demonstration of any of the company’s 
adding, bookkeeping, calculating machines, or cash 
registers. The demonstrating room is entered through 
a doorway behind the vestibule entrance and may be 
used as one large room. With its blue and gray double- 


R. C. ALLEN OPENS NEW OFFICES 


Views from new R. C. Allen Business Machines branch offices 
at 1126 S. Michigan Ave. Reading from top: 1. Eugene F. 
Malloy, branch manager, talks things over with Jack Feutz. 
salesman; 2. With the colorful, block-print drapes pulled, the 
main demonstrating room is divided into two sections; 3. One 
corner of the combined display-demonstrating room; 4. One 
of the two private offices used for consultation and confer- 
ence: 5. A section of the salesmen meeting room. 
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The V. P. was in a hurry. (V. P.’s are 
always in a hurry!) He asked 
Wiss Jones to rush the typewriting 
of a sales proposal, iW orking 
under pressure, she produced 
typing that was out-of-line. 

The V. P. who was in a sour 

mood anyway, blew his top. 

Wiss Jones cried and was about 

to tell the }. P. what to do with 

his job. when in walked 

the IMPERIAL WRITEMASTER 
Salesman. “Do not fret,” he 


soothed, “It often happens that certain carbon sheets slip in the typewriter roller. 


IMPERIAL WRITEMASTER 


is a plastic-treated carbon that can not slip. 











Neither does it curl. Let me show you!” 

The V. P. was sorry and bought Miss Jones a box 

of candy to make up. And the Salesman added a new 
enthusiastic customer for IMPERIAL W RITEMASTER 
—the sharpest, cleanest, most dependable quality 


carbon the genius of man has ever produced, 
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perfect exe tive 


mon n “cor ‘ + 4 





PEERLESS-IMPERIAL CO., INC. 


General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
New York Office: 7, 321 Broadway * Chicago 2, 179 W. Washington St. 
Detroit 18, 37 Linden Street, River Rouge, Michigan 
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faced block print drapes pulled, business is conducted 
on either side without interference. 

The floor in this demonstrating room is carpeted 
in soft gray which blends into the gray trim of the 
room. The woodwork itself is finished in light bleached 
oak, with the walls painted a flat lemon yellow. This 
same color motif is carried through to the pedestal 
window display unit which in itself separates the 
demonstrating room from the store front and the 
gaze of the street traffic. 

To provide further demonstrating facilities, an 
island counter was constructed fabricated with a flat 
linoleum surface top, with its sides faced with ply- 


A.C.Allen Business Machines 





EXTERIOR OF R. C. ALLEN CHICAGO OFFICES 


wood painted gray and containing two interior shelves 
for machine storage. 

The rear of the demonstrating room is backed with 
a corrugated structural glass wall set into a bleach 
oak frame. 

Two Private Offices 

Behind the general offices on the other side of the 
building are two private offices. The first one to the 
rear, With glass walls on three sides, will be used for 
private conference where necessary. The other office 
is used by the branch manager, Eugene F. Malloy, who 
has retained a conventional mahogany executive desk 
and real leather furniture 

Behind the demonstrating room with its corrugated 
glass wall is a large salesmen’s room, containing small 
kneehole desks for each of the company’s Chicago 
salesmen. Strictly a meeting and utility room, strictly 
utilitarian, this meeting room contains a minimum 


of encumbrances. At one end is a large sales board 
and map, both easily accessible from the small rostrum 
for reference during morning sales meetings. 

As a sound block to trap all unnecessary noise 
throughout the location acoustical tile was set into 
the walls wherever possible to blend unobstrusively 
into the entire color and functional pattern. To sup- 
plement the large intake of daylight through the 
front of the building, seven banks of reflectable fluo- 
rescent electrical fixtures were set parallel from the 
front to the rear of the offices, placed at eight foot 
intervals. 

One-third of the new store, at the rear, has been 
devoted to the service shop, business machine storage 
and building utilities, one unusual feature of which is 
the radiant heating which circulates hot water through 
a maze of pipes set into the concrete floor. 

The branch service manager has his glass paneled 
office at one end of the service shop which is lighted 
and ventilated from two overhead skylights. Factory- 
type, drop fixtures containing fluorescent tubes fur- 
ther amplify the lighting so that each serviceman 
at all times will have the maximum light before taking 
on a service and adjustment job. 

“The entire layout of the new store here in Chicago,” 
Mr. Allen comments, “was set up as attractively as 
possible without sacrificing for a moment the thought 
of simplicity and efficiency. We want to be able to 
provide our customers with the best of service possible 
in our offices themselves, and we want nothing to 
interfere with this thinking.” 


ee Sh 
REED’S MARKS CENTENNIAL AT NEW BRUNSWICK 

Reed’s, a stationery firm of 391-393 George St., New 
Brunswick, N.J., is observing a century of business since 
the founding in 1848 by Abraham Ackerman by advertis- 
ing an “immense stock” of books. Five times the store 
has moved as New Brunswick progressed. 

By 1897 the firm was operated by William R. Reed 
alone. He died in 1937 and his devotion “to the religious, 
moral and material welfare of New Brunswick” was 
recognized by Rutgers University in 1932 by the presen- 
tation of the honorary degree of master of arts. Now 
active in the firm is a son, Charles H. Reed, graduate of 
Rutgers, class of 1916. 

An elaborate illustrated brochure was issued for the 
centennial, replete with history of Reed’s and the city of 
New Brunswick. Firms still in business with whom Reed’s 
was dealing in 1897 are listed. 
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LAY CORNERSTONE—A brief 
ceremony was held at Way- 
land, N. Y., on August 10 for 
the laying of the cornerstone 
of the new addition to the 
W. H. Gunlocke Chair Co. fac- 
tory. This new three-story 
steel construction building will 
provide 50,000 square feet of 
additional manufacturing 
space for the company’s oper- 
¥ ‘ “. ations in production of wood 
~_~te ‘ office chairs and leather up- 
» : holstered furniture. 
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We're Looking Forward... 


to greeting you again 








at the N. S. A. Convention. 
So please plan to visit us at Booths 3 and 4, 
where we promise you a hearty welcome 


® i a and a big, rosy-cheeked apple. 


Dennison 
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“yY AND E” APPOINTS ADVERTISING MANAGER 

Hugh L. Smith, vice-president and general sales 
manager of Yawman and Erbe Manufacturing Com- 
pany, Rochester, N. Y., has announced the recent ap- 
pointment of J. H. Talmage as manager of their sales 
promotion and advertising departments. For the past 
five years Mr. Talmage served as methods analyst in 
the sales promotion and advertising department of 
Diebold, Inc., Canton, Ohio 

Prior to his association with the Diebold organiza- 
tion, “Hop” was a part of the Visible Records Equip- 

















J. H. TALMAGE 


ment Company of Chicago, joining them in 1924. Dur- 
ing the years that followed he was transferred to 
Cleveland, Ohio, where he served as manager of sales 
and order departments at the Brooks Company, who 
were then the national distributors for V. R. E.’s Flex- 
Site visible loose leaf line. In 1929, V. R. E. set up its 
own national sales organization with headquarters in 
Chicago and Mr. Talmage returned to Chicago where 
he served in various capacities at V. R. E. until 1935 
He then became identified with Wilson Jones Company 
in their visible systems division, where he assisted in 
designing various items including their Shif-Dex visi 
ble binder. 

In 1939, Mr. Talmage returned to V. R. E. to take 
charge of their newly formed wholesale department 
This operation was interrupted shortly after the start 
of World War II. During the early war years he han 
dled allocations and material procurement in connec 
tion with their defense contracts. In 1943 the com 





pany was purchased by Diebold, Inc. and Mr. Tal- 
mage was transferred to Canton, where he remained 
until joining the “Y and E” organization. 
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FARNHAM’S USES NOVEL BLOTTER 

A novel advertising blotter has been designed by 
Farnham Stationery & School Supply Company, Min- 
neapolis, Minn., to mirror the growth of the concern. 
Captioned “Meet the Granddaddy,” the blotter carries 
a picture of the first delivery truck, a 15 H.P. two-cycle 
Sampson used in 1912. Below are shown the modern 
Farnham trucks, a motorized fleet for speedy delivery 
service. 

>< 


TOOF WINDOW AGAIN WINS FIRST PRIZE 


S. C. Toof & Company, Memphis, Tenn., has scored 
again with a window display. Winning second prize 
in 1946 for the National Letter Writing Week and 
first prize in that contest for 1947, the Memphis firm 
was recently honored a third time with first prize 
and $50 check for the Merriam-Webster window con- 
test in cities of more than 150,000 population. 

The prize window was installed by Don Fuller, the 
firm’s amateur (he’s fast getting into the professional 
class) display man and buyer of the book department 

“Windows that are planned and that tell a story, 
or rather windows that dramatize your merchandise, 
will always win,” declares Mr. Fuller. 

The centerpiece of the winning display, as pictured 
herewith, was a photograph of Mrs. Morris, secretary 
to the vice-president of S. C. Toof & Company. The 
photograph was made last year when she was married 
and was enlarged to life size, pasted on builders’ 
board and cut out 

The window was adequately lighted with eight large 
fluorescent tubes. The two signs on either side of the 
dictionary stand were white with lavender back-ground 
and had purple and black writing. Sign at left read: 


Gifts for the Bride 
Webster’s International Dictionary 
Cornerstone of the Home Library 
Unfailing Dictionary Information 
Equivalent of Multivolume Encyclopedia 
rhe sign at the right said: 
Gifts for the Graduate 
Webster’s International Dictionary 
“The Supreme Authority’ 
Reference for After-Graduation Days 





PRIZE-WINNING S. C. TOOF ENTRY IN MERRIAM-WEBSTER WINDOW DISPLAY CONTEST 
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PERSONAL DESK FILE ‘© SUSPEND-O-FOLDERS 
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Metal Tabs 
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Permanent 
Metal Hooks 
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25 Point 
Green 
Pressboard 
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The SUSPEND-O-FOLDER 
Personal Desk File unit Gusset 
now comes in both letter and legal sizes. An olive green, Expansion 
heavy gauge stee! cabinet with 25 SUSPEND-O-FOLDERS 
and an assortment of easy-to-insert guides, such as Ato —Egsy-to- elon Geldire and eam ‘be weed’ W reploce: your, seunnall 


Z, Days, Weeks, Special Headings and Blanks, Unit fits jncert Tabs worn-out hanging folders. SUSPEND-O-FOLDERS come in 
all standard desk drawers. 1/3 and 1/5 cuts. 


25 POINT ) 17 POINT 
GREEN PRESSBOARD 
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ADVANCO GUIDES: 3 x 5, 4 x 6 and 5 x 8 come in a large variety of designations in both 25 Point Green 
Pressboard and 17 Point Blue-Buff-Salmon Index Bristol. ADVANCO GUIDES: Letter and Legal Sizes come in 25 


Point Green Pressboard only. 


Write for Illustrated Price List 


VST VIX MI) ia 


(e DIVISITON O ADVANCE SALESBOOK 





MANUFACTURERS OF Suspend-O-Folder AND FILING SUPPLIES 
3.1276 


148 WEST. 24TH STREET, NEW YORK I1, NY Telephone: CHelsea 3 
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NEW STORE 


0.A.M.I. SPONSORS 


Orville S. Traylor and C. Leroy (Rocky) Jones, own- 
ers of the Office Appliance Mechanical Institute in 
Springfield, Mo., have opened what they term “Amer- 
ica’s finest, smartest and most modern portable type- 
writer and adding machine merchandising store,” 
at 201 E. Fourth St., Joplin, Mo. 

Special fixtures were designed by Mr. Jones for use 
in modern display of typewriters and adding machines. 

Floor space is 900 square feet, the store being 221, 
x40 feet, the rear ten feet of which is partitioned off for 
the service department 

Stepping shelves in the two long windows permit 
the display of merchandise. The top of the stepping 
shelves constitutes a work counter, beneath which are 
shelves for standard typewriters, ribbons and other 
merchandise. The color scheme is light gray and deep 
blue. 

Recessed shelves in the display wall are lighted with 
fluorescent lamps which provide brilliant illumination 
during the night and ample lighting during the day. 

Additional illumination is provided by concealed 
fluorescent tubes set in an overhanging ledge ex- 
tending along the display wall, which serves as a 
base for cut-out, stand-out block letters of the de- 








FLUORESCENT -LIGHTED DISPLAY [ou = 
WALL.— Note the fluorescent-lighted ’ 


recessed display shelves, the demon- 


stration ledge and recessed storage 
compartments. Overhanging ledge 
above, with concealed fluorescent 


tubes, provide added illumination as 
well as support for standout depart- 
mental signs. 
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mn sxTHORON UNDERWOOD 





REAR OF SALESROOM AND UNIQUE 
ISLAND DISPLAY.—Attention is immedi- 
ately drawn to this modernistic display 
stand as seen from the entrance. Be- 
yond the partition is the workroom. 
At left can be seen the working coun- 
ter and merchandise shelves, the store 
side of the specially-built “stepping 
shelves” window display fixture. 


partmental signs: “Portable Typewriters” and “Adding 
Machines.” To further identify the merchandise on 
display, block letters above each alcove tier identify 
at a glance the line of machines there displayed. These 
signs read: “Remington,” “Smith-Corona,” “Under- 
wood, “Royal,” and “Victor.” 

A ledge extending the entire iength of the wall 
affords a convenient demonstration 
any machine may be lifted from its niche and set out 
for examination and trial. Electrical outlets are pro- 
vided above the counter at the sections where adding 
machines are displayed. Recessed compartments below 
the counter-ledge provide convenient storage space 
for cases. 

A single, modernistically designed display stand oc- 
cupies a central position in the rear third of the 
show room. This stand holds a half dozen portables 
and a full-key and a ten-key adding-machine. At the 
back of this display fixture is a desk-high shelf and a 
posture chair, which may be pulled out and used by 
customers wishing to try out a machine. 

A large window in the partition that separates the 


counter where 7 





service department from the main store makes the § 


entire contents of the workroom visible to customers 
in the show room. 
The store is managed and operated by two O.A.M.I. 





ROYAL 
mae saad | 


<< en BAB | 


aly a 





ey. 





OFFICE APPLIANCES, 1948 


September, 


orgie aye 


B 





Dodger-town - 


SUE 
edi- 
lay Dem Bums - 
Be- 
om. 
un- 
ore 
ing 


farewell! 


Oxford moves from 
BROOKLYN to GARDEN CITY 








* 
> 
a 


Larger quarters and improved facilities 
to help us serve our many dealers with 


Oxford Filing Supplies and Pendaflex Products. 





vat orf 


CLINTON ROAD, GARDEN CITY, N. Y. 
40 minutes from the heart of New York City 
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graduates, Fred Hermann, manager, and Phillip L. 
Kelso, service foreman. Betty Ison of Joplin is cashier. 
The firm name is Office Machines Company. O.A.M.I. 
graduates will be offered an opportunity to work here 
in order to acclimate themselves to the industry, 
according to Mr. Jones. At least four repairmen, all 
O.A.M.I. trained, will be employed continuously. 


Mr. Traylor has been in business at Springfield, Mo., 
for 20 years, operating the Ozark Typewriter Com- 
pany at 420 S. Jefferson St. 

Mr. Jones, before going to Springfield about two 
years ago to join Mr. Traylor in opening the Office 
Appliance Mechanical Institute, was office supply spe- 
cialist with the war department in Washington, D. C., 
during World War Il. He is author of a typewriter 
ard office machine maintenance manual used inter- 
nationally in the typewriter industry. He also wrote 
several war department technical manuals on the same 
subject. 

The Joplin store has been installed as a test to deter- 
mine whether a modern merchandising store of this 
type can succeed in a city of 40,000, Mr. Jones said 
It will be operated in compliance with rules and 
standards of the Federal Trade Commission for rebuilt 
and reconditioned office machines. All rebuilt and 
reconditioned machines will bear a “reconditioned” 
tag. 

All lines of new portable typewriters are being han- 
dled — Remington, Smith-Corona, Underwood and 
Royal—and Victor adding machines—full keyboard 
and ten-key models, both manual and electrically op- 
erated. 

The store was officially opened Saturday, June 19. 





Quarter-page advertisements in the Joplin Globe and 
the Joplin News-Herald invited inspection. 

An opening-day special featured “Brand-new Dis- 
continued Models of Remington-Rand Portable Type- 
writers” and “Rebuilt Victor Adding Machines.” 

Enlarged photographs of the store’s interior were on 
display at the National Office Machine Dealers Asso- 
ciation convention in New York City in July as a 
model typewriter merchandising store. 

————— + 
REMINGTON RAND ELECTS VICE-PRESIDENT 

S. Hayes Ensinger, advertising director of Remington 

Rand, Inc., for the past 17 years, was elected a vice- 








S. H. ENSINGER 


president of the company by the board of directors 
on July 29. 








OPENING DAY VIEWS OF BURROWS BROS. CO. NEW STORE. CLEVELAND, OHIO, JULY 8 


Upper left: the fountain pen and office accessory department 
at the customer's right as he enters the store. Upper right: 
one section of the large and complete commercial stationery 
department. In foreground is the portable typewriter and 
small office machine island, with some of the ticket windows 


visible at rear. Lower left: a small section of the office 
furniture department on second floor front. Lower right: a 
large part of the second floor is devoted to maps, globes. 
philatelist supplies and textbooks. Corridor at rear leads to 
the executive offices and bookkeeping department. 


(Story appeared in August issue, page 90) 
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COMPARE 





7 ...WITH ANY OTHER 
STENCIL DUPLICATING 
METHOD 







tors 


THE Only MODERN 
STENCIL DUPLICATING LINE! 


wo ranma 


LOOK AT THE FACTS... 


FOUR new basic models... make into 16 model combinations... 
THE ONLY newly redesigned, tooled, stocked and in production 
- post-war stencil duplicators available in the world today. 





MOST COMPLETE line of stencils... blue, white, yellow-amber 
.. soft or tough coating, at your option... all sizes and head- 
ings. . . long life. 


\@ COMPLETE range of black ink, and all colors... finest vegetable 
and mineral oils... never clogs ink pads... hard-set, water soluble. 
IMPRESSION PAPER ...Watermarked NIABOND... 100% sul- 


phite bond... clear white and 6 rich, clean colors... exceptionally 
uniform and free from lint... exclusive with NIAGARA dealers. 









ALL INTEGRATED SUPPLIES... correction fluid ... lettering 
guides...styli...ink pads... stencil cement ...type cleaner.. 
hand cream... etc. 


FACTORY TRAINING SCHOOL STARTS EVERY TWO WEEKS 


tice HAIR-LINE Vy Lehigh Gl DUPLICATOR CO. 


nt: a 


bes. REGISTRATION 


is to CONCORD, CALIFORNIA U 
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LITTLE Quality Carbons in = oo 
and Ribbons build dealer ease) 
a. 





PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


a 
“Sr 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable. 


clean cut distribution, plac- 





ing the dealer at the top in PFs 
quality, dependability and SESE 
protection. She 
se 
ey 
SIXTY YEARS constant ls. 
adherence to the above fx» 
policy has created confi- Jos" 
dence and good will which Fos. 
means much more to our 93" 
dealers than price and 3" 
selling promises. > 


Write for details and samples. 


ITTLE- 


Inc a 


J ° a 
FACTURERS 


Rochester, 


MANL 


“QUALITY EXCLUSIVELY SINCE 1888° 
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ART FREY JOINS IMPERIAL DESK 

Arthur R. Frey, who has been connected with The 
Globe-Wernicke Co. for many years, joined the staff 
of the Imperial Desk Company of Evansville, Ind., on 
September 1, it was announced by Norman A. Gerth, 
secretary-treasurer of Imperial. He is covering the im- 
portant territory of Ohio and Michigan. The new staff 
member was born and raised in Cincinnati. After fin- 
ishing college and law school he was admitted to the 
bar in the state of Ohio, but the office equipment field 





ARTHUR R. FREY 


proved more attractive. He travelled the mid-western 
territory for The Globe-Wernicke Co. from 1922 to 
1936, with headquarters at Chicago. From January, 
1937, he went to their home office to head up the 
filing systems and stationery division of the company 
a post he held since that date. In this capacity he 
has travelled all over the country and has established 
wide popularity both as a dealer contact man and as 
a filing systems expert. He is an authority on sales 
training programs for dealers and dealer salesmen, 
and has appeared frequently on programs of the Na- 
tional Stationers Association and at local stationers’ 
meetings. He is also well known as a speaker at na- 
tional office managers’ group meetings in the interest 
of improved office practices and better filling methods. 
Mr. Frey will headquarter at his home, 3851 Dave- 

nant Ave., Cincinnati 13, Ohio 

—- 

CANADIAN NEWS NOTES 


S. J. Luddington, Correspondent 


Albert E. Jeeves of 95 Woodmount Ave., Toronto, 
associated with the Canadian Sales Check Book Com- 
pany, Ltd., Toronto, died recently at the Toronto East 
General Hospital. He was 71 years of age, and had 
been ill for a considerable period. Surviving are the 
widow, the former Alice Lee, and a daughter, Miss 
Erie Jeeves, of Tuscon, Ariz 

* - 

Louis Becker, 78, well known throughout Canada as 
a salesman for the Canadian Office and School Furni- 
ture Company, Preston, Ont., died recently. He had 
retired a number of years ago 

ee OS a 
VON RITTER GOES TO CALIFORNIA 

Frank Von Ritter, for over 25 years a member of 
the staff of the Stationers Loose Leaf Company, Mil- 
waukee, for the past ten years sales manager, is 
now in charge of the Pacific Coast business for the 
company. For a long time Mr. Von Ritter has nurtured 
a desire to live in California. Arrangements were 
completed recently for him to handle all the company’s 
business in that territory and the two states to the 
north. 
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No. 890 LETTER BOX FILE 


{n Amfile adaptation of an old-timer. Stands upright or lays 
flat. Has dozens of uses on desk or work table. Equipped with 
alphabetical index. Pull tab at back. Strong suit-case catch 
keeps out dirt Finished with marble paper, orange back. 
Packed 12 to cartor 


Gross lots 
$15.50 per doz. 
$18.75 per doz. 
$19.00 per doz. 


Per doz. 


$17.00 
$19.50 
$19.75 


A-Z, 16 division 
31 division 
& division 
\-Z, double thick 
sion $25.50 
double thick 
vision $29.75 


On 
RY( 


$24.50 per doz. 


$28.50 per doz. 
$ 2.70 each 


but made of steel 


No. 420 
PERSONAL FILE 


\ roomy file for everyday 
use in office, store or home. 
A place for receipts, bonds, 
income tax data, etc. Comes 
with letter size alphabetical 
and monthly folders, a 3-year 
budget and expense record, 
place for phone numbers, 
addresses. Maroon, black, 
blue, brown, green, ivory. 
Size 104% x12%x6". Packed 
3 of a color to carton. 


Nationally advertised at $2.25 
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fi... 710-A TRANSFER FILE 
cloth hinge and pull. 


Covered in marble paper. Letter size. Outside size 


Heavy construction with 


104%” high, 74” Packed 12 to 
carton, 


Retails at $1.55. $15.35 per doz. $175.20 per gross. 
No. 12105 TRANSFER FILE 


Similar to above but medium construction with 
webbing pull. Outside size 104%” high, 54%” wide, 
124%” deep. Packed 12 to carton. 

Retails at $1.60. $16.05 per doz. $175.00 per gross. 


wide, 134%” deep. 


All prices higher west of Rockies and in Canada 


AMBERG FILE & INDEX CO. 
1608 Duane Bivd., Kankakee, Ill. 








CURMANCO 


Steel Office Specialties 
Letter Racks 








LOA! DESK FOR 
TI N aad ‘lassifies and Di: 
j he ¢ é of yo ur daily 
k. Sloping Trays Catch and 
Hold the paper NO CORNER 
POSTS TO DODGE. Can't Scratch 
he Desk. Cli sreen Art Stee 
No. 104. Letter Size, Olive Green $6.50 
Correspondence Separator 
NDY MEANS OF CLASSIFY 
IN G orre pon lence. Price Lis 
Catalogs for Imm 1ediate Reler : 
enct Not Adjustable. Special 
S ! Order. Many firm: 
nave mplined rting routine by 
purcl ng pecial Separator: 
with 4” to 12” partitions and tron 
‘kets Olive 
No. 105. Letter Size, 5 Pocket, 154" Wide $4.50 


brea Tray 


Opens like a 
stant ntact with 1-3] 


- - 
Tab Indexe 





No. 115. Letter Size, Without Index, Olive Green $4.00 
No. 116. Legal Size, Without Index, Olive Green _ 5.00 








Stationery separator 
esk drawer Hold 
bon, and coy 
L. pace 
No. 310. Letter Size, Olive Green $4.00 
Cashier’s Pad Rack 
ow busing h 
esas 
No. 566 Six Pocket $4.00 
No. 568 Eight Pocket 5.00 
No. 570 Ten Pocket 7.50 
Center Drawer Desk Trays 


ADJUSTABLE 





Pins, Clips, Pencil ls, etc., qu kly vailable without 
clutter and confusion. Art Steel Olive Green Finish 
No. 425—4xi 7x18 to 31” : Adjustable $2.00 


ORDER TODAY 
Currier Manufacturing Co. 


2448 W. LARPENTEUR AVE. 
ST. PAUL 8, MINN. 

















NEW MACHINES, DEVICES AND EQUIPMENT 
(Continued from page 48) 
BUDLEW OFFERS ZIP-ON-KUFS 
Recently announced by Budlew Products Company, 
20 E. Jackson Blvd., Chicago, are the new Belle-Vue 
Zip-On-Kufs of elbow length and fabricated through- 
out of heavyweight Vinylite brand plastic. The self- 





locking zipper allows adjustment to every wrist size. 

These cuffs are said to be waterproof, dustproof, 
non-inflammable and resistant to acids and mildew. 
Retail price, packed in a sealed transparent bag, is 
$.75 a pair. +. 


——_—___9—— 


IMPROVE MIDCO LAMP — Mid- 
west Naturlite Company, 228 W. 
Kinzie St., Chicago 10, IIL, has 
i announced improvements in the 
. Midco lamp for use with modern 
design desks, the tops of which 
do not extend sufficiently from 
the sides to provide for attaching 
clamp-on lamps. A_ two-light 
model is now manufactured as 
well as the previous lamp which 
uses one light. A new silver plate 
finish for modern office interiors 
and homes is available as well 
as the two-tone English antique 
bronze and Metallescent gray. 








. aoe 6 


IBM APPOINTS R. E. PREDMORE 


International Business Machines Corporation re- 
cently announced the appointment of Richard E 
Predmore as manager of customer engineering for the 
electric typewriter division, with headquarters in New 
York, N. Y. He will assist J. L. Turney, IBM manager 
or customer engineering. 

Mr. Predmore was previously supervisor of customer 
engineering in St. Louis, Mo. He joined IBM in 1940 
and served as a customer engineer at St. Louis until 
1944, when he became electric typewriter customer 
engineering manager there. In 1946, he became cus- 
tomer engineering supervisor in the same office 
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THE 100 PACK 
IS BACK .cccecece 


And now ... for the first time since the war, you see 

once again the familiar and convenient green box holding 
100 Quality Park Champion Clasp Envelopes, substance 32, 
Golden Brown Kraft. The 100 pack makes it easier to 
handle stock .. . easier to sell in small quantities . . . 
easier to package for convenience of customers. Of course 
everybody’s happy with Champion Clasp Envelopes— 

now everybody can be happier because THE 100 PACK 

IS BACK! 


REMEMBER THESE OTHER QUALITY PARK NAMES OF QUALITY 


LEATHEROID EXPANDING WALLETS 
VERTICAL FILE POCKETS BLUE LINE AIR MAIL 
BANKERS FLAP AIRWAY EXPRESS 
FLAT MAILER 


Sold Through Dealers Only 


ee ae 


Qhaelity Pa 






QUALEAY DANTE BVSHO Ds Oy 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 





=a 
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MODERNIZE 
CYLINDRICAL 
WAX RECORD 
DICTATING 
MACHINES 


i 


Thousands upon thousands of 
acoustic type, cylindrical wox re- 
cording machines are inuse today. 
The Electrod Adapter quickly... 
easily... profitably converts these 





CHECK THESE SALES POINTS... 


machines into modern electronic 


devices. (see lower picture 


¥ Easy Chair Dictation 
¥ Remote Control Start-Stop 


¥ Conference Recordings 





+ ¥ Loud Speaker Playback 
: 
; 


P ¥ Greater Audibility 


é' 
¢ Siaile tustalletion Don’t be caught short! Show your customers 


this brand-new electronic device of tomorrow. 
An entirely new sales field is opened for 
the office appliance dealer and serviceman. 


The Electrod Adapter means profits... fast! 


Another Electrod First is the 
new Tele-Connector. . . . Used 


phone companies "Recorder ; T ia L & T * 4 '@) N i C gS Territories = available 
nector” equi t. Used 7 

with am Rc yg or an f @] oe Pp @] R ATI @) N Factory Representatives. 
other electronic recording de- es 

vice. 





6164 SANTA MONICA BOULEVARD, HOLLYWOOD 38, CALIFORNIA 
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HENRY H. KROL TAKES PARTNER IN FIRM 

Henry H. Krol, manager of Krol Office Equipment 
& Supply Company, 539 S. Franklin St., Chicago, has 
announced that he is forming a partnership with 
E. B. Erickson—the firm to be known as Krol-Erick- 
son. Mr. Krol himself has been in the office supply 
business 28 years, all in Chicago, beginning his 


present organization in 1942. He operates no store 
but instead conducts all business on a contract basis. 
Starting with 800 square feet, he now occupies 6,400 








E. B. ERICKSON 


square feet warehouse and office space, handling 
many leading lines of office equipment. 

The new set-up will find Mr. Erickson as general 
manager and Mr. Krol continuing with his sales work. 
Initiation of a sales training program is planned and 
large expansion of the present type of operation is 
in prospect 

E. B. Erickson, the new partner, was for a number 
of years procurement officer in New Jersey for the 
U. S. Treasury Department. He served through World 
War II as an officer in the supply corps of the U. S. 


Navy, specializing in purchase and organization. He 
was released to inactive duty with the rank of captain 
in 1945 and since that time has been associated with 
the firm of Schindel-McDaniels in New York City as 
manager of the contract divison and of Government 
surplus purchases by the firm 

—- 


RUMPH PROMOTED BY GLOBE-WERNICKE 
Conoley O. Rumph of The Globe-Wernicke Co. has 
been promoted from district representative to the head 
of the filing systems and stationery division, recently 


announced H. L. Pfau, vice-president in charge of 
sales. 
Mr. Rumph has been a representative in the Ala- 











Cc. O. RUMPH 


bama, Arka Louisiana and Mississippi district 
since February, 1948. He has sold in’ the South for 
various stationers, and at one time owned and oper- 
ated the Tri-State Office Supply Company, Marianna, 
Fla. Now living in Selma, Ala., Mr. Rumph will make 


his new home in Cincinnati, Ohio. 
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AIDS 


GRAFFCO Signals and Map- 
tacks are sturdy business builders 
for you. 

We advertise them widely to 
make yowr selling easier—direct 
prospects to their “Office Supply 
Dealer.” 


GEORGE B. GRAFF CO. 


54 Washburn Avenue 
Cambridge 40, Mass. 





Booth 129 at the STEVENS « Sept. 26-30 
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MACON APPOINTED AMES ATLANTA MANAGER 

Effective September 1, Jack Macon assumed the 
duties of manager of the Atlanta, Ga., branch of Ames 
Supply Company, succeeding M. J. Marran, who re- 
signed recently due to ill health. Mr. Marran is taking 
an extended vacation, and his plans for the future 
are undecided 

Jack Macon is well-known throughout the type- 
writer industry, having started in the business as 
a “cleaner boy” in 1926. He was born and raised in 




















STACKED BY THE 


JACK MACON 


HUNDREDS Alabama. He came to Chicago in 1939 and started 


his own business that he recently sold to join the 


Ames Supply Company. 
OR AS SINGLE UNITS Mr. Macon is past president of the National Office 
Machine Dealers Association, and has had many years 
Trademark experience in the repairing and selling of office ma- 


chines, and has a thorough knowledge of parts and 
platens. 
A new stock of parts is being added to the Atlanta 


FIBRE BOARD FILES branch, and as soon as Mr. Macon has thoroughly 

acquainted himself with the branch operations, he 
is planning on traveling throughout the South and 
southeastern part of the country to call on dealers. 


Keep all records at ‘eve rmee 
finger tips always 0.F.A.C. OFFERS PRE-NSA DANCE 

A new type of pre-NSA convention entertainment is 
planned by the Office Furniture Association of Chicago 


Each TRANSFILE File is « complete unit in in the form of a dinner dance on Saturday, September 
itself, but units can be stacked into sturdy bat- 25, at 7 p.m. at the Furniture Club of America in the 
teries as high and wide as desired, using the American Furniture Mart Building. Lavish arrange- 
Interlock. The weight of units and contents is ments are being made by a committee headed by 
supported on steel. The bottom drawers work Ed Tyre of Meade & Wheeler. 


as easily as the top drawers pial ian 
Shipped flat, they fold together easily and 
quickly. No screws, nuts, bolts or tools are 
needed. Send a sample order today 


Steel front and REGULAR TRANSFILE Files 
are available in all standard sizes 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 








SUCCESSFUL SEASONAL PROMOTION.—Schwabacher-Frey 
Co., Los Angeles, were so sure that Eaton’s “Sampler.” con- 
taining seven different papers with matching envelopes, 
would sell at the promotional price of $1, that the firm used 
an entire window to this one item. A special selling feature 
was the phrase, “Open Stock to Match.” Not only was ex- 
cellent volume reported, but plenty of future “open stock” 
business was thus assured. y 
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- MORE ano BIGGER SALES 








ep. Pat. Pending 
aS 
in 
THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 
Only a dealer who has actively sold Guide-O-folders 
fully realizes its great sales and money making poten- 
tialities. Smart salesmen sell the Boss the Guide-O-tray 
unit for his desk drawer. Once the Boss learns how 
quick, easy and positive it is to file and find with 
Guide-O-folders, selling a complete installation for 
“1 the active files is a cinch. 
” Files are always orderly when Guide-O-folders are 
“ used because THEY HANG. And filing and finding 
nd is quick, sure and positive. Start pushing Guide-O- 
ita : Guide-O-frames set right into any folders today. 
ily standard fiie drawer — adjustable 
he for a snug fit. No cutting of 
nd frames is necessary. Made of 
rs steel, they will last a lifetime 
: , ® > 
igo 
pe! 
the 
ve STEEL DESK DRAWER UNIT WITH SLID-O-MATIC 
by Made + fit th wer ee rawer of all 
sa teod dada, idan ths ak ee DISAPPEARING TOP 
always has important and vital data at th: 
ron Noe elvan an sprig peuin. Ie A. personal file, desk high, where in 
nit consists of @ metal tray and 25 Guide-O- formation may be kept instantly 
oy wt rah ° phe pre By cn ain available. The Slid-O-Matic top com- 


pletely disappears at a slight push 
of the finger. It slides back into place 
with equal ease. Gray finish. Sturdy 
all steel construction. Mounted on 
rollers, the Guide-O-file can be 
moved about as required. 

The Guide-O-file is equipped with 
25 Guide-O-folders complete with ad- 
justable metal tabs and an assortment 
of inserts for tab headings. Guide-O- 


file is also available without the stand. 





Prey 


== GLU) |b) ap AE eae C1 OP 
ome =6335 CANAL STREET NEW YORK 13, N. Y. 
ock™ WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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PIN-FEED 
MARGINAL PUNCHED 
FORMS 










Continuous forms with ‘;" marginal holes have long presented 
an inadequately solved binding problem. Now, for the first time, 
these forms can be bound just as easily and economically as 
any other. 


With CESCO’S NEW “Thin-Post’’ Binder, additional punching is 
mo longer required; for ite \," posts accommodate the very holes 
used on the pin-feed devices. The Dual-Loc Mechanism is part 
of each binder, providing smooth, unfailing and secure keyless 
Operation. 
YOUR CUSTOMERS HAVE AN IMMEDIATE NEED FOR 
THE “THIN-POST’ BINDER. ASK THEM AND ODis- 
COVER THE EXCELLENT MARKET FOR YOURSELF. 


SEND FOR LITERATURE AND PRICE LIST TODAY! 













The C. E. SHEPPARD Company 


44-07 TWENTY-FIRST STREET 
LONG ISLAND CITY 1, N. Y. 
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BOB HANOVER JOINS STURGIS CHAIR 

When the Flying Tiger came home to roost, he chose 
The Sturgis Posture Chair Company. Bob Hanover, 
newly assigned Sturgis representative in Michigan and 
Upper Indiana, served three years with Chennault’s 
“Flying Tigers” and the 14th U. S. Air Force. He 
flew in the China-Burma-India theater, piloting P-40 
and P-51 fighters against Japanese Zeros 

After the war, Bob stowed his captain’s uniform 





BOB HANOVER 


and completed his college training in management 
engineering at Carnegie Institute of Technology, Pitts- 
burgh, Pennsylvania, graduating in February 1948. 
The Hanovers will reside at Jackson, Mich. 

Bob’s father, Don Hanover, is a veteran Sturgis 
Posture Chair representative, having been with the 
company since shortly after it was founded. 

siesta aecialini ay ; 
UTICA FIRM APPOINTED BY ART METAL 


Vernon R. Evans Company, 28 Bank Place, Utica, 
N. Y., has been appointed sales agency for Art Metal 
office equipment and will carry a full range of styles 
and types. The Evans firm has an office planning 
service which includes surveys and floor plans to 
aid in improving efficiency while reducing office costs 

GET 


—_—_——o— - 
DISPLAY WINS NOTICE FOR TAYLOR, WIGGINS 
The Taylor & Wiggins Stationery Store, Niagara 
Falls, N. Y., used a traffic-stopping window display in 
conjunction with the recent centennial celebration of 
the city of Niagara Falls. The window featured old 
village pictures —GET 


—« 








DIXIE CHROME PRODUCTS INAUGURATES AIR FREIGHT 
SERVICE TO WEST COAST.—Regular air freight shipments) 
to the West Coast have been instituted by Dixie Chrome) 
Products Co., Dallas, Tex., manufacturers of chrome furnitured 
Next-day delivery is now promised Los Angeles, San Fran-— 
cisco, Seattle and other cities, with regular shipments going: 
out on Tuesday, Thursday and Saturday, states J. E. McRee, 
general manager. Shipments are handled by Eagle Ait” 
Freight, using DC-3’s. The first shipment of 50 Dixie Chrome 
pieces, weighing 3,000 pounds, was made on July 3 to the 
Hollywood office of E. F. Hutton & Co., brokers. 
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The manufacturers of America’s fastest 


selling office tables present a new line 


of quality office boxes . . . priced for 


volume selling! 





# 


SECURITY BOX 
Double-walled . 





~ 


Insulated 
Wt. 22 lbs 


Fire resistent 


Chest... Yale combination lock 





BOND BOX * 


Sturdy construction Functional design . . . 
Drawn steel with Gray Hammertone finish 





CASH BOX 


Modern design . . . Rugged construction... 
Gray Hammertone finish on drawn steel 


~—£™) 
Touzpo 3) FOR PRICES 


PRODUCTS 
inc. 


WRITE NOW 





TOLEDO GUILD 


PRODUCTS, INC. 


S15 MADISON AVE., TOLEDO, OHIO 
Merchandise ov cigulay af Merchandise Mart, Chicago Ill. 
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ST. CLOUD FIRM HAS A NEW HOME 
The Typewriter Shop, St. Cloud, Minn., recently 
opened its new store at 1510 St. Germain St. Estab- 


lished in 1930, this firm. was purchased by Sherman® 


S. Smith and Bernard Bergaus in July of 1945 from 
the late M. J. Daboll. 

The new store has a main street frontage of 44-feet 
with excellent facilities for display of the complete 


THE TYPEWRITER SHOP 


| -. 4 
= ee. Ti a 


i 





NEW HOME OF THE TYPEWRITER SHOP 


line of office equipment. The Typewriter Shop is dis- 
tributor for Smith-Corona typewriters, Clary adding 
machines, Ohmer cash registers, Y. & E. furniture 
files and systems, SoundScriber dictating machines, 
Gunlocke and Harter chairs and other lines of equip- 
ment. 

Expansion into the new location was made neces- 
sary by the additions to the lines carried and the 
business volume which has trebled since 1945 





aS ileal 
HERZOG OFFERS SMOKING STAND DISPLAYER 
H. P. Herzog Company, Furniture Mart, 666 Lake 
Shore Dr., Chicago, recently announced a new mer- 
chandising idea built around a colorful metal smok- 
ing stand displayer which utilizes only 30 inches of 
space on a dealer’s floor. With the purchase of 48 





HERZOG SMOKING STAND DISPLAYER 


Clear-Aire smokers a dealer receives this displayer 
free and it may become a permanent smoking stand 
department as it is substantially built of steel. 

H. P. Herzog Company offers a group of smoking 
stands with patented ash-dispensing features—no 
smoke, ash or odor—that have come familiar to the 
industry 
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. POLISHES 
e PROTECTS 


A “Sales-Starter”’ in 
Every Carton! 


FUL-VU Polish comes to you 
packed 24 two-ounce bot- 
tles to the carton. And each 
carton contains this attrac- 
tive, point-of-sale display 
to help you get started 
selling the very day your 
polish is received. Order 
your supply today. Get it 
out on the counter and let 


Ail Fel-Ve Window Sleeves 


OFFICE 


this display help build prof- 
its for you! 

Total list of 24 bottles 
@ 25c ea. . . . $6.00 


(Regular FUL-VU, full-profit 
discounts apply !) 




















MORE PROFITS FOR FUL-VU DEALERS... 


ICING FUL-VU POLISH! 


CLEANS—POLISHES—PROTECTS ALL FUL-VU WINDOW SLEEVES! 


PE 
Pp BB a 


- 





RESISTS ABRASION 


Here's a two-ounce bottle of liquid polish you can sell profitably and with 
confidence! Produced especially for FUL-VU to our own formula and 
exacting specifications, it's easy to use and does its job well! 

What's more, in addition to adding to your profits and completing 
the FUL-VU Line, this new polish really represents another step in the 
FUL-VU POLICY OF PROTECTING YOUR PROFITS! 

How? Well, everything we and you do to keep our customers satis- 
fied with FUL-VU—everything we do to make it easy for them to use 
FUL-VU profitably and with pride—helps both of us to increase our 
sales and profits! 

It's as simple as that! And that explains our reason for developing 
this new, profitable addition to the FUL-VU Line! 


"1 OMG © 5 Pal off 


PROTECTS | GLORIFIES 


COOKS’ OF 


SYSTEMS OF 


DISPLAY 


See You at the Chicago Show—Booth No. 140 


CAMDEN, N. J. 





























FUL-VU POLISH 
Order a carton of 24 
bottles todoy! Get 
“Sales-Starter” Display ! 
(One display in each 
carton) 
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Check-up Time 


October 25-30, 1 P.M. to 10 P.M. Daily 


Grand Central Palace, New York 


Here is the opportunity of the year to check up on office 


equipment and the services that go with it by attending the 


40th 
NEW YORK NATIONAL BUSINESS SHOW 


where executives, office managers, purchasing agents 
and office workers may see and learn about up-to-the- 
minute machines, methods, equipment and business 


systems designed to facilitate office procedures. 


NATIONAL BUSINESS SHOW COMPANY 
30 Vesey Street, New York 7, N. Y. D 
U 


Frank E. Tupper, President. WOrth 4-8150 7 
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GLOBE-WERNICKE NAMES REPRESENTATIVE 


H. L. Pfau e-president in charge of sales of The 
Globe-Wel! ke Co., recently announced the appoint- 
ment of Ed J. Howard as district representative for 


the company in the southern Ohio and West Virginia 
territories 

Mr. Howa been with the Advocate Printing 
Company f Newark, Ohio, since 1937, as a salesman 





ork 








EDGAR J. HOWARD 


ffice and equipment, and commercial 
printing. I 1441 he took over the management ofl 
the bank vision of that store. His first-hand 
wwledge f retail stationery store management gives 
backs of experience that will enable him 

work co eratively with the dealers in his terri- 

ry. Mr. H ll make Newark, Ohio, his head- 


oc i 


TWO NEW OFFICERS NAMED BY BRANHAM’S 


Branham office supplies firm of Oklahoma 
City, Ok]: nnounced the election of William 
Mullina; resident and William Wilson as 

ire! edit manager 





WILLIAM WILSON WILLIAM MULLINAX 


been associated with the firm for 


13 years, it time spent overseas with the US. 
Army. Mr. W was for many years cashier at the 
Fidelity N Bank of Oklahoma City. 


*—-> 


UNDERWOOD BOOKLET GIVES TYPING TIPS 


Your Key cess,” a new Sself-instruction typ- 

ing booklet, by George L. Hossfield, ten times world’s 

ssional ion typist, has been published by 
wood ¢ tion 

i K es the reader to learn touch type- 


Writing as we re of the typewriter. It also gives 
St fashion, of the correct spelling 


of frequently elled words, important business 
erms, pun rules and other helpful hints for 
beginnil t t’s ready reference 
1948 OFFICE APPLIANCES, September, 1948 
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THAT’S OUR BOOTH 


AT THE 


N. S. A. CONVENTION, CHICAGO 


We'll be there to welcome you! 


MARKWELL MFG. CO. 


200 HUDSON ST. . NEW YORK 13, N. Y. 
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Only Atlas Offers a Complete 
Line of Stencil File Cabinets! 


ATLAS STENCIL FILES 


Save Paper, Manpower, Preserve and 


add life to Duplicator Stencils and 
Masters. The stencil hangs vertically 


(2 on each hanger 
age by folding, creasing, wrinkling 
or sticking. 









Free from dam 


THE DELUXE MODEL Capacity 200 
to 500 stencils, 300 plates or masters 
Models finished in enamel! crackle 


OTHER MODELS 
AVAILABLE 
PORTABLE MODEL 
(Capacity 50-200 
TWIN-DELUXE MODEI 
(Capacity 1000 


JUMBO MODEL with sus- 
pensions now available 
(Capacity 1400 





Atlas Hanger with Spring Clip Attached 


HANGERS 


These special designed hangers move easily along 
the supporting tracks. Two lugs, one near each end 
of the hanger support the stencil or master. A lock 
ing lug in the center of hanger holds stencil or 
master in position 

The spring clip may be used to facilitate 
the filing of stubless stencils or masters, 


copy, or stencils in wrappers. 
No additional cost when ordered with hangers 


ATLAS EFFICIENCY FILING CABINET 


Table-top, storage and filing (Capacity 300 


ATLAS STENCIL FILES COMPANY 
1662 East 118th St., Cleveland 12, Ohio 
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REMINGTON RAND ANNOUNCES PROMOTIONS 

A number of promotions in sales and branch office 
personnel were recently announced by Remington 
Rand, Inc., as follows: 

E. O. Casisky—from typewriter division branch man- 
ager at Syracuse, N. Y., to branch manager at Pitts- 
burgh, Pa. 

A. J. Weitzel—From assistant branch manager at 
Chicago to succeed Mr. Casisky as branch manager at 
Syracuse. 

L. E. Gordon—From special representative for noise- § 
less typewriters to typewriter division branch manager } 
at Portland, Ore. 

P. S. Pepe—From assistantship to director of the} 
typewriter utilization department 

P. F. Cowen—From sales representative to assistant 
branch manager at New York, N. Y. 

C. F. Neveux—From sales representative to assistant } 
branch manager at Detroit, Mich. ; 

R. W. Church—From noiseless specialist in St. Louis, | 
Mo., to the typewriter division branch management § 
staff at Los Angeles, Calif. : 

L. L. Schaefer—From sales representative to assist-¥ 
ant branch manager at Philadelphia, Pa. 

J. B. Hamilton—From sales representative to assist- 
ant branch manager at Chicago, succeeding Mr. 
Weitzel. 

R. M. Ackerman—From sales representative to as- 
sistant branch manager at Newark, N. J. 

Baxter Caterson, Jr—From advertising and sales} 
promotion to the staff of G. W. Fotis, director of] 
sales promotion. He is a former advertising manager} 
of the L. E. Waterman Company. : 

Ferd Wolfertz—A new member of the sales promo-J 
tion department, typewriter division. 

Ale 


nt eS ‘ 
SAMPLE BOOK OF DACO STOCK FORMS OFFERED 

A new sample book of stock cards, forms and filing] 
supplies has been introduced by the Daco Card & Index| 
Company, Boston, Mass. Containing over 50 actual 
size specimens of stock Daco cards and forms in com- 
mercial sizes, weights, colors and rulings with typical 
tabs and punchings, the book also includes sample 
precision card forms for use with National cash reg- 
ister, Burroughs and other leading bookkeeping ma-j 
chines. The book will be distributed free to stationers# 
at the annual convention in Chicago, by Edward! 
Churnick, president of the Daco firm. Stationers not 
attending the convention may obtain a copy of the 
book by writing to the company at 301 Congress St.§ 
Boston, Mass ; 
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CHOOSES UNDERWOOD—Temple Fielding, author, reporter. | 
lecturer and wocid traveler, recently returned from an ex- 
tended tour of Europe and North Africa where he visited 22) 
countries. While in Europe with an Underwood portable as 
a traveling companion he did a series of magazine articles 
and collected material for “Fielding’'s New Travel Guide te 

Europe.” published by William Sloan Associates. 
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Super-Smooth Operation 
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lent 
Individual Impression 
sist- Control 
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ir To: Rectify an error—Make addi- 
nal copies of any one number 
= Obtain a greater number of 
movements than 14. 
ales 
' Of 
ger 
mo- 
LED 
ling 
dex Quick Action Change 
tual Merely press down to change your 
_— old setting—Release to lock your 
ical new choice. 
iple 
reg- 
ma 
1e€rs 
ard 
not 
the 
St 
) Visual Guide 
' ; MORE MOVEMENTS 
heck the amount of impressions made - 
f the number being printed. -¢ 14—most available in a standard Num- 
. bering Machine—Enough for today's re- 
f quirements, insurance against tomorrow's. 
. r 2 ROBERTS MODEL 90 offers more advant- 
Dial Setting ages to your customers than any other 
standard machine made—at no higher cost. 
Write today for our new Comprehensive 
Catalog showing the complete line of 
Roberts Machines. 
rter 
cS ROBERTS NUMBERING MACHINE CO. 
- 700 JAMAICA AVE, ...... .. BROOKLYN 8, N. Y. 
p to 
948 OFFICE APPLIANCES, September, 1948 101 








BERT MILLER NAMED A. L. MARSCHALL AIDE 

A. L. Marchall manufacturers’ representative of 
New Orleans, La., recently announced the appointment 
of Bert Miller as his sales assistant to cover the 
states of North Carolina, South Carolina, Georgia 
and Florida with Mr. Marschall’s lines. 

For the past several years, Mr. Miller has been 
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i PENCILS 
| 
| 
- BERT MILLER 
I ¥ , a assistant sales manager to the Amberg File & Index 
| : ~ Company, Kankakee, Ill., and has gained valuable 
experience and many friends in the stationery field. 
: MICROFINE LEAD Mr. Marschall represents the Amberg File & Index 
i Company in the South. 
makes these the smoothest O Mr. Miller has purchased a new house in Hollywood, 
writing pencils, easiest on the Fla., and moved there with Mrs. Miller on August 1. 
fingers, uniform forever and = —- 
amazingly economical. 
‘ 
Ready-sharpened, in 5 popu- 4 
lar grades . . . a marvel of : e 
writing efficiency, preferred i 
by business and scholastic | 
folk ... because they con P 
sistently give more for the 
money! MORE, that is. . 
. & 
A 
Also try the famous ¢ 
oe O : 
Indelible Water Color Pencils | | 
Indelible Copying Pencils 
Drawing Pencils 
DISPLAYING CUSHIONS—This stand 
= | has been designed by American Latex 
| : ) Products Corp., 921 Venice Blvd., Los 
ee ia i Angeles 15, Calif., for the displaying 
esd Sar atin of C-Foam cushions, recently intro- 
Hexagon .. . Green with striped : duced to the industry. Seven years of 
igtees characteristic of OTHELLO .. .4- production research and market 
| analysis are claimed to have been i— 
FR: 4 . spent by the manufacturer before No. 1 
ies Genssiet, Sr. and Jr., may be : ao ° : 
reached at the Bismarck Hotel during immmn a: release of the first cushion to dealers. oe 
_ the N.S.A. Convention da) ‘ 


STAEDTLER’S FIRST POST-WAR IMPORT ARRIVES 

J. 8. Staedtler, Inc., 53 North St., New York City, has 

4 7 announced the arrival of its first post-war shipment of 
Mars-Lumograph drawing pencils from the American} 
Zone of Germany. They are the first drawing pencils™ 

O to be imported since the outbreak of hostilities in 1939. 
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COLE STEEL EQUIPMENT COMPANY 


IMustrated above: No. 12-1002. With 4 letter-size 
filing drawers. Gray or green. .. . $139.00* 


| New Double Duty-Desks 


Two can comfortably work on Streamlined convertible steel desk units . . . available in 
on - sandy age Fy ph ~a combinations as illustrated. The steel desk top is linoleum 
directions. ___ covered, trimmed with a fine aluminum edging. Drawers 
' are equipped with spring compressors and precision built 
ball-bearing suspensions, enabling them to float smoothly 
and quietly at the mere touch of the finger tips. Center 
drawer has a built-in steel tray for clips, pens and pencils. 


All desks illustrated on this page are: 31” high, 56'2" wide, 31” deep. 
adie For Walnut or Mahogany colors, add $23.00 
mpart- 


$136.50* |. hice *Prices in Zones 2 and 3 slightly higher 1089 
DEALERS INVITED WRITE FOR CATALOGUE 


oe) & : STEEL EQUIPMENT COMPANY 
285 Madison Avenue, \ aan Ae) aan UA ee 








P RO r TO STEEL FRONT Storage File 





STURDY CONSTRUCTION — Prontos are built of 275-Ib. LOCATE YOUR RECORDS EASILY — No more need ¢ 
test corrugated fibre board and reinforced with steel on the fussing and fuming. With Pronto files you can get até 


shell and the four corners of the drawers records just as easily as in your regular active files 


SAVE FLOOR SPACE — Constructed so that they interlock BEAUTIFUL APPEARANCE — Pronto files are beautiful 
into solid units and stack as high as the ceiling, saving appearance, finished in an attractive olive green. The stet 
valuable floor space. drawer front matches your regular active office files 


SIZES AND PRICES 


FIBER BOARD STEEL 
DRAWER FRONT DRAWER FRONT 
File PRICE || File PRICE 
No Single Carton |} No Singie Carton 
75 
75 
30 
55 
00 
30 


50 


Inside Dimensions 


Suggested Uses 
Width Height Length 


“ 
w 


tletter Size 12% 10'/, E210 $3.10 $3.00 1210L $3.85 
tlegal or Cap 1S% 10'%, 2 ESI0 3.75 3.65 IS10L 4.85 
Invoices 10% 8%, 2 E109 2.75 2.65 107L 3.40 
*2 Rows 8x5 Forms | [0% 8X, 2 E108 0s 2.95 108L 65 
Freight Bills OG. 9 2 E97 2.60 2.50 || 1971L 
Checks 10'/, 4% ..2 E104 65 2.55 104L 
Drafts or Checks % 4/, 2 E94 2.10 2.00 || 194IL 
§x8 Forms Bi, 5%, 2 E8s 2.35 2.25 1@SIL 
Tabulating Cards || 7% .. 3% 2 E73 2 2.00 17314 
*3x5 Cards (3 Rows) 16, . 4l/, 2 E64 75 3.65 1645L 46s 
*4x6 Cards (2 Rows) 12% 5 2 E24 2.75 2.465 1245. 3.40 
*3x5 Cards (2 Rows) 10% 3% 2 E103 2.65 2.55 103L 3.35 
Vouchers (Upright)]| 54... 10%. . 2 E592 2.90 2.80 || 1S92L 3.65 
tledger Sheets %%.. 12 2 E9 3.50 3.40 |} 912L 4.25 4.15 
tledger Sheets | 12%... 12% E12 445 4.35 || 1212M.. 5.80 5.70 


45 


ww ennnwwww -e 


25 


w 
w 
w 


*These numbers have removoble divider portitions tPacked 6 to a carton—al! others |2 to a carton Prontos Installed at the Underwood-Elliott Fisher Co. 


PRONTO FILE CORPORATION 


285 Madison Avenue New York 17, N. Y. 
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GENERAL PENCIL APPOINTS ARCHIE P. DANOS 

The General Pencil Company recently announced 
the appointment of Archie P. Danos as sales manager 
to direct nationwide selling activities. 

Mr. Danos was perviously associated with the Eber- 
hard Faber Pencil Company in a sales executive capac- 
ity for many years, and has extensive background 














ARCHIE P. DANOS 


of experience—both in the field and in the sales man- 
agement end of the pencil business. 

He expects in the near future to have an opportunity 
of renewing acquaintance with his many friends. 
His head-quarters will be located at the company’s 
general offices—67-73 Fleet St., Jersey City 6, N. J. 

—>-.—___— 


STANDARD BUSINESS MACHINES NAMES JEPSON 


Don Stixrood, vice-president and general manager 
of Standard Business Machines Company, Chicago, 
recently announced the appointment of John Jepson 
as general sales manager. Mr. Jepson was formerly 











4 | 
, 
JOHN JEPSON 
manager of the wholesale and export division of 
Diebold, Inc., Canton, Ohio. 

Sales and advertising for the time being, handled 
by the H. M. Gross Company, Chicago, will be con- 
centrated largely on the SBM Dicta-Wire designed 
for office dictation 

ee 


GERBER APPOINTED BY BACON & VINCENT 
Charles J. Gerber was recently elected treasurer 


of Bacon & Vincent Company, Buffalo, N. Y., dis- 
tributors of school furniture, school equipment and 
Supplies. Mr. Gerber was with the Manufacturers & 
Traders Trust Company from 1929 to 1936 and was 
treasurer of the Kellogg Petroleum Corporation from 
1936 to 1946. He is president of the Central Catholic 
Bureau of America, Inc., and a past treasurer of the 
National Junior Chamber of Commerce 
—>-<-—_ 
AMERICAN DESK MOVES TO AMARILLO 

American Desk Company of Temple, Tex., is moving 
to Amarillo, Tex., where the firm will employ between 
50 and 75 people WAF 
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x REPEAT BUSINESS | 


x SALES ASSISTANCE 
* GREATER VOLUME 
* EXCELLENT PROFIT 


REPEAT BUSINESS — The fine quality, 
superb performance, and an_ exclusive 
patented line of decorated and processed 
carbons, build repeat volume for every 
dealer. The Allied line is a natural money 
maker in your territory! 


THE ALLIED LINE IS COMPLETE AND EACH 
PRODUCT IS A LEADER IN ITS FIELD 


e CARBON PAPERS e PENCIL CARBONS 
e TYPEWRITER RIBBONS # HAND CLEANER 
e SPIRIT FLUID © MASTER SETS 


e CARBON PAPER RIBBONS FOR ALL MACHINES 
e SPIRIT AND HECTOGRAPH CARBON PAPER 
@ TABULATING AND ADDRESSOGRAPH RIBBONS 


A few exclusive franchises are still avail- 
able for alert dealers. If you're interested 
in building more sales, greater volume, 
larger profits, the Allied line is the answer. 
Write for free samples and full details to- 
day. Address Dept. A 


ALLIED CARBON AND RIBBON 
MANUFACTURING CORPORATION 


GENERAL OFFICES AND FACTORY—165 DUANE ST. W. Y. 13, N.Y. 
WESTERN OFFICES—1629 SO. BROADWAY, LOS ANGELES 15, CAL. 
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Ts BUH FREE! 


“HUNDREDS OF 


{CTUAL SAMPLE FORMS” 





TO DEALERS 


Wilner 


ACCOUNTING FORMS 


SIZES 7xTIl 94%4x11% 
TIlx 11 11x14 l1lx 17 
Complete Selection 
Ruled and Printed Forms 
PAYROLL COMPENSATION GENERAL LEDGER 
JOURNAL ANALYSIS LEDGER INDIVIDUAL LEDGER 
SALES INVOICE MISC. LEDGER 
CHECK INVENTORY CASH JOURNAL 
DISTRIBUTION CASH RECEIVED 
many more! 
LEDGER and COLUMNAR 
WHITE and BUFF 
6x 9% 7% x 10% 
94%x11% 11x14 11x17 
SUPERIOR 
Paper—Combining durability with fine writing 
surface. 
Workmanship—Skilled personnel using latest 


type equipment guarantees highest quality in 
Wilmer line. 


Price List—Well organized for use by even those 


unfamiliar with accounting forms. Uniform prices 
throughout. Lists are available to dealers only. 
PROFITS 


Investigate the Wilmer installation plans. A mini- 
num investment returning maximum profits. 


WRITE NOW!!! 
Se. 


Wilner, 


Vanufacturers and Distributors 


1024 NO. ALAMEDA, LOS ANGELES 12, CALIF 


é: P 
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| store. They are about to enter into a facelifting pro- 


REPRESENTING | 





FLORIDA REPORTING 


Joseph Lawren, Correspondent 





Moore Business Forms, Inc., an outgrowth of Amer- 
ican Sales Book Company, has opened a local office, 
1 Seventh N., St. Petersburg, with Herbert R. Hodges) 
as local representative. Mr. Hodges, his wife and 
eight-year-old daughter, reside at 3775 Nineteentiiy 
Ave., S., having come here from Orlando. 

* 

With the addition of C. A. Collims to the sales force, 
Heath & Tyler, office suppliers of Winter Haven, now ow 
have three salesmen serving Winter Haven and the 
surrounding territory of Leesburg, Dade City, Eustis) 
Arcadia, Wauchula, Sebring, Avon Park and Frostproofy 

The store, located on Heath Arcade, Central AveJ 
has expanded rapidly in the past two and one- -half- 
years, doing four times the business in office supplies 
done in January 1946. 

. ” > 

Halsey and Griffith, Inc., 313-17 Datura St., West 

Palm Beach, have completed air conditioning in their 


i 
< 
¥, 


gram which they hope to complete by the end of the 
year. 


+ * ® 





New and modern factories of the Rib-N-Rite cor- 
poration were opened at Dania, Fla., for the prow | 
duction on a large scale of an attachment for types | 
writers which displaces the need for carbon paper) 

Operating on five assembly lines, 400 employes man 
the new plant to assemble the Rib-N-Rite attachment 
for duplicating up to five copies of any original typed 
forms, statements, documents or letters. Seigfried 
Bechhold is president of the corporation. 

The plant is one of the largest industrial enters 
prises in Broward county, and a backlog of $10,000,000 
in orders assures continued activity for a long period 


ORIGHT 


5 Af 
Vir 
GCMALR COMPANT INE 





PRESENTING CHAIR LINE—Bright Chair Co., 127 Bleecker St. 
New York, N. Y., has issued this new catalog describing thei 
line of office chairs. Story on page 10. 


———_e—=ai 


DUCKWALL TO OPEN A NEW STORE 
A new A. L. Duckwall store, dealers in office appliances 
and many other items, will open for business in Colby, 
Kans., by the end of 1948. 
A fine new store building, 50 by 125 feet, will be 
erected at Fourth and Franklin. It will be constructed of 
brick and tile, and will be of modern design.—GMH. 


HOWARD HEDGES MAKES TRIP TO ALASKA i < 

Howard Hedges of the Hedges Manufacturing Com= 2 
pany planned to return at the end of August from®é 2 
month’s trip to the Pacific Northwest and Alaska. He ~ 
was combining a little business with pleasure, making 
the stationers up in that part of the world mom 
“Hedges” conscious. 


1944 
‘ 
; 
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42nd $t., Lexington Ave. 








Saue Time with THE YELLOW BOX LINE 


Your customers save time by using the Oak- 


ville Yellow Box Line of paper fastening 


devices . each item is designed for fast, 
easy attachment... carefully made, inspect- 
ed and packed to give a full count of usable 
time-savers. 


You, too, save time... buying this broad list 
of items from one source. One order... one 
invoice... reduces your handling time and 
costs. 

STANDARDIZE ON THE OAKVILLE 
YELLOW BOX LINE 








1419 N. Broad Street 44) Stuart St. 


NEW YORK 17, WN. Y. PHELADELPHIA 22, PENN. BOSTON 16, MASS. 


OFFICE 


Brown Bros., Ltd., 


APPLIANCES, September, 1948 





222 W. Adams %t. Chories R. Barry Co., 430 Brannan St. 
CHICAGO 6, UL. SAN FRANCISCO 7, CALIF. 
TORONTO 2 
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PAPER-WRAPPED PENCILS 
PAPER-WRAPPED ERASERS 


for every purpose — on any surface 


Blaisdell CHINA MARKERS 


Skillfully prepared wax crayons ideal for 
clean, clear marking on any slick surface 
. china, glass, porcelain. Hundreds of 
uses in the office, store, home and 
industrial plant. Made in 13 colors. 


Blaisdell METAL MARKERS 


For making clear, durable marks on all 
metal surfaces in hardware stores, mill 
supply houses, factories, machine shops, 
etc. Made with both thick and thin 
diameter Black lead. 


Blaisdell ‘LABORATORY’ MARKERS 


Specially compounded, heat-resisting 
leads that will not run at temperatures 
up to 300 degrees centigrade. Ideal for 
marking laboratory containers and 
apparatus. Made in 4 brilliant colors. 


Blaisdell “BIG BLACK” Thick Lead Pencil 
“LAY-OUT” Extra Thick Black Lead 


Used widely in the printing and 
publishing fields by editorial workers. 
Bold utility pencils for the graphic and 
scholastic arts. 


Blaisdell CHARCOAL PENCILS 


Prepared with selected charcoal, finely 
ground and free from all grit and 
impurities. Highly compacted, uniformly 
smooth, no harsh or crumbly spots, no 
twisted grain or knots. The choice of 
artists, illustrators and layout men. Made 
in 4 degrees of hardness. 





Blaisdell “CELLOPHANE” MARKERS 


Designed and approved for clear, 
brilliant marking on cellophane wraps, 
bags and package windows. Widely used 
for price marking in grocery, drug, gift 
and department stores. Made in 9 colors. 


Blaisdell “PLASTIX” MARKERS 


The marker that meets a hundred needs 
wherever plastic ‘products are made or 
sold. Markings are bold, brilliant, 
water-proof, and remain clean under 
handling. Made in 7 colors. 


Blaisdell SKIN MARKERS 


Meets the needs of physician and surgeon. 
Marks vividly on the skin, is tenacious 
and non-irritating. Easy to remove. 


Made in blue, red, and black. 
Blaisdell “NICK & PULL” 151-T LINE 


Highest quality colored pencils of 
standard diameter. Colors are brilliant, 
deep and accurate. Leads take sharp, 
long-lasting points. The ideal colored 
pencil for all artists...for stock and 
production control and for maps, charts 
and checking. Made in 22 uniform, 
distinctive colors. 





Blaisdell *KLENZO ERASERS 
#533-T without Brush - +534-T with Brush 


Full length, paper wrapped erasers for 
ink and typewriter use. Erase single 
letters without using a shield. The 


stenographers’ standby! and layout men. 


Blaisdell *NEW WAY ERASER +536-T 


A special, soft, self-cleaning 
eraser for all pencil erasures, 
drawings and tracings. A real 
convenience for draftsmen, artists 





BLAISDELLS ARE BEST BECAUSE— 


@ Leads are scientifically designed for specific uses. 


@ Colors are true, clear, brilliant. 


@ Marks are permanent, yet easily remov ed witha damp cloth. 
@ They're always fresh—the special process by which 
pencils are encased in paper, sea/s in the ingredients, 7 


prevents oxidation 
@ Pointing is quicker, easier — just nick with string 
and pull the paper ! 


SVAISOCT PENCIL COMPANY—Established 1893—141 Berkley Street, Philadelphia 44, Pa 
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NEWS NOTES FROM NSA DISTRICT NO. 7 


Al J. Nordstrom, Correspondent 


ir apologies to both Mr. Engelbert of the St. Paul 
Company and Sterley Jerue for the 
th’s column. We mentioned Sterley 
with the St. Paul Book & Stationery 
uld have been the McClain & Hed- 
which Mr. Jerue is the president and 
Here’s hoping that the correction 


| right for the two friendly competitors. 


. . > 


Bob Brown er at Koch Brothers in Des Moines, 


W 


a, is hig] the University of Iowa football team 
ine up wit] ir money, you Gopher boosters. 


* * > 


Roy Umpleby reports considerable success of late 
vith his fav w ball game and awaits the arrival 
travele! the North and West at Des Moines. 


K 


a 


* * * 


Arch Woodlief kept himself very busy during the 


State ynvention in Des Moines, August 


* > 
N. Whitehill, president of the Marshall Printing 
pany, left 4ugust 12 for an extended western 
tion trip. This concern has opened a new station- 


nd offi ly store in Newton, Iowa, under the 


J: uC k Bredemus. 


* e * 


rhe firm Tommy O’Toole and Sons of Dubuque, 


report t business is booming in their tall 


* 7 * 


‘3 ago furnished through the courtesy 
Schaefer, the big ink and glue man from 


cago and St. Paul: Cliff Cody, the governor of Dis- 


( 


No. 7, « St. Paul to call on the Twin City 
night of September 1, Cliff held a 


ne! ) 


ting at Bob Valleau’s new home and among those 


ent were Sterley Jerue and other leaders of the 
\ t 6, Mrs. Bob Davies presented Bob, 
f Tom D with a new daughter 


> * * 


m news of 20 years ago, also through 
irte Fred C. Schaefer. 
—> 
ROCKER BUYS RADIO TIME FOR PROGRAM 
C) ny, Inc., stationery, printing and 
f San Francise , Calif., recently 
KYA for a five- 
at 8:10 A.M. five days a week, 
This program is aimed at con- 
xecutive and features an analysis 
tock market for the day. Various 
cker business are stressed and the 
featured rather than 
ilts have been gratifying to the 


ted f time on Station 


i@ names are 


S. Crocker concerns the 


president, of the 


announce 
appointment 
general manager 

Mr. Ahern was 
president of the 


e-president and 
dising operatior 
Howard Patrick, 


Northern California, of his elec 
tors of the organization. 
lime 


PATENTS NEW METHOD FOR ANNUAL REPORTS 


OFFICE APPLIANCES. 


cing annual reports of corpora- 
by their stockholders has just 
ntor, Louis E. Delson, who is 
ite of Modern Business, 6941 

was advised by the examiner of 
S. Patent Office that his newest patent en- 
enlarged graphs, big location 

folded to the size of a com- 

would be issued on August 24 
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ESTCOZ7 


A Good 
ce il 


For Every Job That Demands 
Straight Lines and Accurate Measurement 


av 


There $s no margin for error in 
Westcott Rules. Precise to the 
hair line, they measure up as 
the finest rules manufactured 


for every office or home job 


Only the finest of woods are 
used, and selected for their 
flexibility and ability to take 


a fine finish 


A WESTCOTT is more than a 
rule —it is an instrument of 


accuracy and high quality 


E 
ASY-TO- us 
FLEXIBLE, Et 

BOOKKEEPER’ & RULERS 


ULERS 


* weavy DUTY DESK F 


$ OnLy SELECTED Hf 


eBed 
AVAILABLE IN HAND ee uRAl 
AND POLISHED, oR 
* FINISH 


es 
& SINGLE OR poustt BRASS EDG 


ooTH ROUNDED gnc 
TO pREVENT CUTTING H 
¥ oR MARRING DESKS 


RE ARE LENGTHS FOR EVERY 


puRPOsE 12° 


0 
THE NAME wesTcort sramrty ie 
YOUR RULER Tes YOU TH aT 
is THE FINEST mONEY CAN 


Westcott Rule Co. Inc 


SENECA FALLS, NEW YORK 
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R PACIFIC NORTHWEST NOTES 





é 
: 


C. M. Litteljohn, Correspondent 





= 


Capitalized at $150,000, Judd’s, Inc., has been incor- 
porated in the lumber city of Longview, Wash., for a 
stationery and office supply business. 

. * 6 


A new extensive rental-merchandising plan for type- 
writers has been launched by J. K. Gill Company, Port- 
land, Ore. One phase of the plan is to rent any type- 
writer for two months at the regular $5 per month 
rental fee, and then the individual or company gets 
the third month free. Another phase is for rent for a 
three months paid period, this to apply in full on the 
purchase of any typewriter in the house 

e + + 

A new facade and store front is being constructed 
for the Roper Office Machines Company at 1002 Third 
Ave., Seattle, Wash. 

DEALERS ces 

Flemings, Inc.. has been incorporated at Yakima, 

S$ a Wash., with capital stock of $50,000, to deal in office 
y Pis.2 fixtures, furniture, and appliances. Incorporators are 

Delbert B. Fleming. Helen W. Fleming, and Charles R. 


. Lyon of Yakima, Wash., and Helen Joan James of 
© ¥ ORMS Ellensburg, Wash. 
> a . 


Lyman W. Thomas, formerly in the commercial 
PRODUCTS printing business in Seattle, has recently opened the 
Lyman Stationery Store at 3240 E. 45th St., in the 


ARE BETTER! university district of Seattle ‘ 


Donald H. Rundell, owner of the duplicating ma- 
chines and supplies business known as the R. E. Winn 


CARBON PAPER —_ Company of the Central Building, Seattle, Wash., has 


been recently elected to membership in the Seattle 


INKED RIBBONS — Chamber of Commerce. | Bae 


The Office Equipment Corporation, Portland, Ore. 
CARBONIZED ROLLS — recently staged its “First Post-war Revival of Our 
Annual New Customer Typewriter Sale.’ The plan 7 
features a combination of rentals and purchases 









THE “COMPLETE LINE” that stands the test of time. whereby all rental may be applied to the purchase of a 
machine, to which title is then transferred for a flat 
$1 fee. ‘ 
2 e e 


Our half century of manufacturing for the 
The John W. Graham Company’s Seattle branch at 


WHOLESALE TRADE EXCLUSIVELY means 1111 Fourth Ave., has a new home at 401 Dexter Ave. 
nearer schoo] headquarters of the city. \ 
* a . 
@ better QUALITY Capitalized at $50,000, the Gra-Mac Office Supply, 
° NIFORMITY Inc., of Seattle, Wash., was recently incorporated. 
better U O Named as the incorporators are Raymond McDonnell, 
@ better VALUE Grace Frazier and Hilma McDonnell. 
oe 
@ better PROFIT FOUNT-O-INK LAUNCHES CAMPAIGN 


Gregory Fount-O-Ink Company will launch a new 
advertising program from now until the end of the 
year, according to Mrs. M. A. Gregory, vice-president. 





Why not join the growing list Theme of the campaign will be, “Ask Your Stationer 

of satisfied STORMS’ DEALERS About the Magic of Gregory Fount-O-Ink Writing 

Sets,” amd will be supported by a selected list of 

j and be convinced that publications, dealer mats, window displays, counter 
displays and novelty mailings. 

; Gregory sales for the first half of 1948 have run 

ay STORMS PRODUCTS consistently ahead of those for the same period of 


1947, reports Mrs. Gregory, and indicate even greater 


at 
“Onos ever ARE BETTER! growth with customer demand stimulated by aggres- 
| sive national advertising and supported by alert dealer 
merchandising 
—_————_= oe 
SIKES COMPANY EXPECTS RECORD YEAR 


The Sikes Company, Inc, Buffalo, N. Y., manufacturer 
of office chairs, expects to record sales of $2,500,0008 
H. M. STORMS COMPANY this eel 7 oe hee Pyle "Buffalo aaa 


STORMS BUILDING, BROOKLYN 16, N. Y. | according to Francis R. Bacon, president. One very 








large order was for 1500 chairs to be used in the Lam 
Library at Harvard University —GET 3 


, oO 
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(OUR GULDEN OPPORTUNITY FOR EXTRA PROFITS 


Sort-O Mat 
Q | 












Every business must sort or group 
papers of all kinds into order before 
they can go to work on them. “Y and 
E’’ Sort-O-Mat does this job quickly, 
accurately—and with minimum cler- 
ical cost. 


Why “Y and E” Sort-0-Mat Offers 
You a Golden Opportunity: 


1. Plenty of prospects. Most businesses do 
not know how much a Sort-O-Mat can help 
them. Every business man will listen when 


you offer to save him time and money. 
CORRESPONDENCE 


2. A trial sells Sort-O-Mat. You can back 
up your sales claims with a trial. Sort-O-Mat 
saves so much time it will sell itself. 





aa 
REPORTS VOUCHERS 


3. Sell one Sort-O-Mat and you sell two 
or more. Our sales records show that once a 
business uses a Sort-O-Mat to save time, they 
find other time saving uses and order more 
Sort-O-Mats. 


4. Sort-O-Mat opens the door for you 


h paper goes from confusion —to sell the supplies that go with it, and to sell 
tematic order in 42 seconds. other office supplies and equipment. 
Write today for “Y and E” Sort-O-Mat selling folders. Take this golden opportunity for extra profits. 
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: 
: 
The McM emblem on any product is a guarantee to the purchaser that our 
products are of the best quality in respect to materials and workmanship. 
Many people talk quality; McMillan has done something about it. 
We aim to make the best in loose leaf Binders and forms. Our policy of 
restricted locality distribution enables dealers to feature quality products at 
fair prices. 
If you want the best—buy McMillan. 
McMILLAN Book Company 
Manufacturers of 
LOOSE LEAF FORMS AND DEVICES 
SYRACUSE 1, NEW YORK 
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ntinued from page 25) 


NOMDA CONVENTION ADDRESSES 


wrote that they would join 
ested Undoubtedly this resulted in 
ps which carried no identifying mark 
d has been sown for future mem- 
are due Jim Ward and Hazen 
co-operation in this drive and in 
Both continually give much valuabl« 
iblicity for NOMDA 
Piaque. Questionnaires were sent to all 
I they would be in favor of brass 
: plaques as introduced by Presi- 
d-Year Convention. To date 89 have 
i) answered “No 
Life Insurance. The 
ling group life 
Answers were as 


alers 
| . ; ks 


Metal Membership 


membership was 
insurance for the 
follows fes’’—85; 


Association Group 


Material. Two pieces of 
ed to dealers for 
‘Buying a Port 
reasons why a 
and 2 A two-co 


helpful advertising 
their use with pros- 
ible Typewriter?’- 
portable should be 
lor rental folder 

with dealer's name and address 
ler for the former was 1 cent each; 
per M. Orders received for the green 

ge 61.900 For the folder, 16 
pieces. Material on 


4,4dvertising 


copies 
volving 18,500 
l 

valuable statis 
first Was a post 
Results have al- 
ond which dealers 
Lge expense questionnair: 
r NOMDA,. Returns from this to date 
e released from this after the con- 
, card the response was highly grati- 
ive been sent in to headquarters 
speaks highly of the interest of 
ds will be sent the next being on 

i within the next ten days. 
first card returns, our membership 
persons per firm, with an average 
cs or shop people and two sales- 
per cent of our dealers employ ten 
er cent are one-man stores; 5 per 
as such, while 21 per cent have 
f n the average presented, we ar- 
roximately 57,000 employees in 
e machine industry for the U. §S 


effort to obtain 
started. The 
lealers’ employe es 
dealers The se 
operating 


Statistical Studies 


been 


tory is now in the printers’ hands 
within the week 4 considerably 
is promised, as improvements and 
r ide. At least 20 more pages will be 
Tw ind black make ip the cover, thus 
re attractive publication 

held at Springfield 
310 
Papers. 
to 


Who's Who 


Mid-Year Meeting Mo., Feb. 22 
Articles or 
the trade papers 
treatment, “Total 
larket,” by Johr I 
ther articles are in 
ted. One of these 
Company , = 


lrad« vari pertinent 
Reprints were 
Coverage of the 
annenfelser, and 
process and will 
Federal Gov- 
thorough study 
vil ippear in the next issue of 
this important article wili also 
articles are d from members 
} knowledge the part played in 
gre nufacturers and suppliers and the 
tl I want to pay tribute to the trade 
ibstantial co-operation in various 
locally. Within the Association, 
Be tion of the excellent direction and 
»t dent 


Us 


Publicity in 


“The 


Dick 


needée 





Ritchie, the officers, members 
ee and others in administrative 
‘resident Ritchle “It was a ball 


rs played a grand game!” 





ADVERTISING FROM A DEALER’S 
VIEWPOINT 


By Paul Cockrill 


Indianapolis Typewriter Company, 
Indianapolis, Ind. 


rofitable if 
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do it the 
expensive f ou don't 
of sales If we can’t sell, I 
business very long So, what- 

of advertising we should do for 
ness instead of doing it as a de- 
1dvertising either way I 
this morning I will have 
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Visit our exhibit In 
Booth No. 85 at 
the National 
Stationers 

Convention. 









WE desk set line 


is Ale you need 


... the Sengbusch HP-6 Handi-pen has 
the utility and appearance that please 
both hard-boiled office managers and 


demanding executives 
























It appeals to busy executives and professional people 

Smart and dignified HP4 Handi-pens make a big im- 
pression on all who see them. In addition to good looks, 
they offer smooth, efficient, instantaneous writing service. 


Ideal for the entire office force—These efficient desk 
sets, with their effortless writing, save time and eliminate 
disturbing annoyances such as constant refilling, clogging, 
flooding. They are reasonably priced and find a sizeable 
market among quantity buyers. 


Has famous “Capillary Action” inking principle—The 
HP-~ holds 6-months supply of ink. Thanks to the scientific 
Sengbusch method of inking, there is no ink deterioration 
or waste; the last drop of ink in the container is as fresh 
as the first. 

For a sound inventory investment that turns over fast, 
and keeps on turning, concentrate on Sengbusch Handi-pen 

the writing champion. Place your stock orders now. 
Write for circular P47. 


Sengbusch Self-Closing Inkstand Co. 


398 Sengbusch Building + Milwaukee 3, Wisconsin 


WE 
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efhic 
they can 
the receiver! 


Bean 


TEL-O-AIl 
Doctors Ay 
every field 


frees them f 


TEL-O-AID 


avoids cor 


pi k up the 
in, or take 
being near 
TEL-O-AID 
telephone IK 


TEL-O-AID 


taries. They 


conversatior 


"phone while at his desk, or some 
how he can get one! To instal! TE! 


speaks for itself! 
To prove to yourself that 
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use the *phone 


f 


ences. Wher 


files and re 


Attractive, durable, inexpensive, TEL-O-AID sells 


send for a demonstrator. Write 





The Solution to Lost 
Time and Motion 
Caused by Telephone 
Interruptions! 


TEL-O-AID, the most mod- 
ern development in talking 
business 


devices, enables 


and professional men to get 


more things done with greater 


iency and less tension, because 


without holding 


Every Executive and Professional Man a Prospect! 


) ppe als Sales Managers 
countants, Lawvers. Buyers in 
where time counts because it 
rom being chained to a telephone! 
aves time energy patience 


sion and repetition at confer 
the “ph me rings, n one has to 
receiver vet everyone can listen 
part the conversation, without 


And, if 


onverts into a private 


the telephone desired 
instantly 


yr individual use 


busy 
yrtant data from 
on a telephone 


is also a boon to secre 
can relay mp< 
cords, and carry 


1 from any part of the office 


The instant a business or professional man sees and hears how 


TEL-O-AID saves time and energy 


to talk over the 
other part of the office he asks 
O-AID, just plug it into an outlet. 

ll tself because it 


er al les } im 


TEL-O-AID sells on sight, 


wire, or telephone 


letcalf Corp. 


220 West Broadway, Glendale 4, 


California 










to have to offer something to get customers into our pla 
of business before we can get the dollar f 
The different kinds of advertising are all good To w 
the telephone directory is one of the mediums ¢ 
reaching the people that we need Back in the classifig 
of the telephone book I say you should put yo 
ad under any caption that you can get it under In Oth 
words: typewriters—repair, typewriters—rental, typewrite 
office furniture (if you're selling it-, office supplies 


section 


sa ies 


wherever ) i can put your name in that lassified ge 
tion, I would recommend you put it there 

It is a known fact that when people want to buy som 
thing they will look in the yellow section to see who 


selling it 
number of 


The size of the ad doesn't mean as much as {j 
times that you appear 


Let People Know You Are a Dealer 


Now we are all—or most of us, I'd Say, are portal 


dealer for the manufacturer Any time you can @ 
Underwood, Remington, L. C. Smith captions on those po 
ables, as well as on standard ( you are a dealer f 
tandards) do so. Let the people know that you are authe 
ized dealers, because it means a lot when they are look 


you up in the book. 

The telephone directory will do you some good. Rag 
s another method, but it is very spotty You have to kng 
just when to be on there You have to know what the @ 
is going to be, the distance it is covering, and so form 


Radio used right can do you some good We do use sp 
announcements on radio, and find it to be very profitab 

Novelties is another method combs, emery boars 
matches, different kinds of novelties But here's where 
ot of you are fooled It’s true that you buy matches, } 
what do you do with them? You stick them back in @ 
back, and when one of our friends walks into the st¢@ 
we say, “Here, take a whole box,” or something of th 


nature And you let the service men use 
so forth 

The same holds true for emery boards; you 
them in back Ve found this to be very 
your emery boards and get then into some 
of your tow! The women of your town go to 


them up, @ 


just sti 
helpful: Ta 
beauty sale 

these beag 


shops Let the beauty operators give them away for yg 
You will find you do get some business because we 


know the women are the home typewriter buyers 


Take your matches out of the back room and put th 
ut in s e restaurants. Put them in your different typ 
f neighborhood stores where they will be given out } 
you, and you will find your novelty is a very cheap W 
ff reaching a lot of people 

The schos paper is another way It's a very cheap wW 
to advertis« A lot of your schools haves meograph 
papers Eight- and nine-montl schools put out a p# 


ication maybe one a month I know some of th 
cost only two dollars a year for n ad because I have gy 
scribed to several of them. 


Your school children take the paper home The pare 


ike to see their children’s name in the paper, and th 
vill see your ad It's not a fancy ad because, as I 
1 lot of these papers are mimeographed u your na 


dealer means a lot 


appearing in there as a typewriter 
them 

The teachers see your ad When students go up tog 
them where to buy a typewrite! I believe it stands 
reason they will say, “Go to s nd so); they advert 


in our sch paper.” 


Newspaper Ads Are Important 


Newspapers are next on the line Here somethi 
that is very, very serious It i omething that can we 
both ways; it can work you out f business t can wWé 
you into business And a lot « is need to give it a 
if thought as to just which way we are going—into 
out of business—when we use newspapers 

To start with, there are two types of advertising in yw 
newspaper Many of you do use your classified sectit 
Your classified section is similar your telephone direct® 
in that it is a good-paying medium I think it pays 
have an ad every day in your classified section undert 
caption of Office Equipment for Sale You can also j 
in that same ad, Wanted to Buy Office Equipment. a 


sales with a 
under the 


you will find that 
three-line ad in 


you will get some 
your classified section 


two- 
capt 





Office Equipment A lot of people use that method in le 
ing for equipment. 

Now, getting to display advertising in newspapers, thi 
the dangerous part of newspaper idvertising Most 
us are not newspaper-minded Most of is don't ki 


advertising from the standpoint as to how to advertise 


be sure of getting the results Most of us think that? 
rates are too high As I said yesterday, your rate usu 
depends on the circulation of the newspaper Usually, ! 
more circulation the paper has, the more chance your 


has of pulling 
But the thing in your advertising is to try to adver 
something that will draw the attention of the “‘lookel 
Try to have something in there that will be catchy 
don’t like the word “Borax,” but, fellows, we definit 


ire going to have to do some Borax advertising 

Now, you may say that for people coming into 
stores we don't have to advertiss they know that wes 
in town I was just speaking to Bill Garrison about @ 
a while ag Macy’s is pretty big I don’t think any 
in the world doesn’t know Macy's gut every day wWi 


you pick ip the newspapers you se¢ Macy ads You 
general ads You see ads doing nothing more than call 
tt the name of Macy But when Macy has so 
then you see Borax 


a entior 


thing to 


That's what we have to d It's a right to run st 
ard ids ( et people know Wwe } ve 1 store and ares 
busines i certain locality when we have som 
thing to se let’s call their attention to it k 

Now. when we have sales, we should have them simg 
to depart store sales In other words, the departm 
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WHY? Because it outperforms anything on the 
market —is correctly designed — Built in the 
KISCO Plant by skilled and experienced person- 
nel — Fully Guaranteed by KISCO. 


EASY TO SELL — PROFITABLE TO HANDLE — The 
Performance of KISCO CIRCULAIR Sells Itself — 
The Rugged all-steel construction eliminates ex- 





aph ' j pensive and annoying SERVICE. 
pu | 
on OUTSTANDING VALUE—KISCO CIRCULAIR gives 
an TABLE-AIR Superior Performance because it is correctly and 
1s ruggedly built. 
———! What do your customers expect when they buy 
ee Cooling Equipment — Appearance or Perform- 
4 ‘ ance? You give them both when you supply a 
C= 4) KISCO CIRCULAIR. The ‘Successor to the Fan" 
ee has been IMITATED but never closely EQUALLED. 


KISCO COMPANY, INC. 


39th & CHOUTEAU ST. LOUIS 10, MO. 
















KOOLIE KISCO SAYS: 


c- “CIRCULAIR 
Is a Daisy for Profits!” 
1948 
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TRADE MARK REGISTERED U.S. PAT. OFFICE 


THE POPULAR 
THREE BY FIVER 


THE NEW 
FOUR BY SIXER 


THESE ARE QUALITY PRODUCTS « « 








THE KIND THAT OFFICE SUPPLY STORES 


PREFER TO HANDLE « « AND THAT CUSTOMERS ARE QUICK TO BUY! 


HOME-O-NIZE ALUMINUM CARD FILES have been 
in production for a year now. These attractive, color- 
ful, well-made files immediately caught the fancy of 
the trade and consumer alike. Many thousands of 
homes and offices across the country are now using 
Home-O-Nize Files—and like them. 


Both the 3 x 5 and 4 x 6 sizes are made of heavy gauge 
aluminum die pressed; one piece for the top and one 
piece for the bottom—joined with a sturdy piano type 
hinge. There are wo welds, seams, or joints to spoil 
their clean-cut attractiveness. 


The high quality baked enamel finish accents the 
pleasing design of rounded corners and smooth sur 
faces. You can get Home-O-Nize Card Files (two 
sizes) in a variety of models and colors as shown below, 


Each file comes packed in an individual container that 
has eye appeal, too. Here indeed is the type of mer 
chandise which you are happy to sell—and the custom 
er is delighted to own. 

Place an order with your jobber or with the Home-O. 


Nize representatives listed below. The Home-O-Niz 
Company, Muscatine, lowa. 


HOME-O-NIZE REPRESENTATIVES: 


ELMER KRUMWIEDE & ASSOCIATES, CHICAGO (Middle West) 
DICK NOWELS & COMPANY, DENVER (Rocky Mountain) 








MODEL 35-1 & MODEL 46-!I 
Finished in baked enamel either 
grey or green. Comes ready 
to use with set of A-Z index 
guides and 100 ruled cards. 


MODEL 35 & MODEL 46 
Finished in baked enamel in 
selection of grey, green, red, 
white, or red top and white 
bottom combination. 


Models 35 are 3x5 size 
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ORGANIZE and HARMONIZE with 


LEN C. JACOBS COMPANY, LOS ANGELES (Pacific Coast) 
JACK C. KERN COMPANY, DALLAS (South & South East) 





HOME-O-NIZE 


MODEL 35-C 

Finished in baked enamel, avat 
able in white, red, grey, or r@ 
top and white bottom. Has 
set of recipe guides ond @ 


MODEL 35-R & MODEL 46-R 
Finished in baked enamel with 
a choice of white, red, or red 
top and white bottom. Includes 
recipe guides & 100 ruled cards. 
tested recipes. 


Models 46 are 4x6 size. 
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stores hav« month sales, clearance sales, inventory 


sales, F ind Mother’s Day sales, back-to-school 
sales sales We do not have that. We 
find that t ewriter dealers all over the country have 
Now t t different from merchandisers—and your 

redit st your merchandisers I say if they hive 
: t e we need no other indication to show 

we ive sales, because those boys are mer- 

In you! tores they are doing that continuously 

Ar our r today—and the quicker, I think, that 


el our minds up to this point the better off 

‘ mpetitor today is not our typewriter 

eals é neside of us, or across the street from 
us: he t petitor of ours Our competitors are 
t those department stores, those credit 


do is to do something to get around 
x in our face every day when we 
ng to show you a few types of ads 
help do it 
ex é Election Day, if that’s what it is, let's 
Ever vote for (your) Typewriter Store’— 


White Space Pays Dividends 


Now rf i to me the other day, “It looks like 

r I of white space.” He said, “Every 
you you have a lot of white space.” 

t’s vi r money is. The more white space you 

Ave help It isn't how much you crowd 
nto it, but tt tive spacing will help you out. 

not fg take up much of your time on these 

I wv w you a few, and read of the word- 

! Here the type of ad that we have to run 

the ert t stores and the credit jewelry stores 

sn't I this once in a while: 

yd fur tores—buy your furniture from them 

! t buy your jewelry from them Good 

ly your automobile from them. Good 

ng your clothes from them Good banks 

you them We are crowded with good 

ry tor othing stores in Indianapolis, but if 

' typewriter, call a typewriter specialist 

ces on new portable typewriters ar: 

any store, local, chain or mail order 

y from a typewriter specialist? We 

ite our own repair department, and 

iter we sell is guaranteed by both 

by us When you buy a typewriter 

service We guarantee our type- 

! se we operate our service department.” 


Emphasize the Service Angle 


that to knock any store, but I think 

ourselves, and we owe it to the gen- 

publi general public know that our competi- 
vho are rtment stores and credit jewelry stores 

t perate a service department Why 

we te t There is no reason on earth why 

typewrit er cannot get the typewriter business 
s con ] And we are not getting it, fellows. The 
rs are 1 very small percentage of new port- 


inds t ! I believe, that if you want a new 
go to an electrical appliance store 

you want a Chevrolet, I don't think 

obile people to buy a Chevrolet It’s 

\ 3 If we tell the people in the com- 
that typewriter dealers and that we sell 
any store in the community, I be- 

rather come to us, knowing that 

to back up the machine that they 


is to find out what we must do 
es, rather than to find out what we 
wn individual typewriter dealer. He 
Our competitor is strictly your 


\ er arge degree, buyers of typewriters 
| what ul neg to sell the women with? First, 
\ t women into the store We have to 
into the store with whatever type 
to get them in After we get them 
v f d chance of selling them 
her who was asked how it was he 
vd on Sunday night He said, “I'll 
and any kind of a floorshow they 
h And then, brother, it’s up to 
a good sermon after I get them 
s é t 18 We have to get them into the 


them 


Don’t Drive Customers Away 


them into the store what are we 
everal typewriter stores, and I've 
bsolutely wouldn't want your mother 
nd stand around and try to buy a 
ypewriter een stores that are dirty. You've 
nh stor t lerk wouldn't know how to approach 

een a clerk come up to the woman 

cigaret in his hand You've seen 

~ the workshop with grease over their 

} gt a woman to sell her a typewriter 

hat’s | ‘ : driving them away from instead of 

© the st int to buy from us, but if we don't 

Ke re f Ny é cannot hope to get them and keep 


3 y the have to advertise to get them in, 
: iter there we are going to have to 
s@ a little gzment on our selling Our prices 
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Dont go away 
WITHOUT THAT 


EXTRA PROFIT! 















THEY MAKE FACTS QUICKLY 
AVAILABLE | 


Attached to file cards or ledger sheets, these signals segre- 
gate important groups of facts for instant reference—sav- 
ing hours of valuable time in busy offices. Made of stain- 
less spring steel in 12 non-chipping colors. Types for all 
filing systems. Will remain bright under dampest conditions. 
Easy to attach, relocate, remove; yet they always stay put. 
Every office needs them. 


OTHER MODERN OFFICE NEEDS 


“BURRO” 
Paper Clips 
CLING No. 1 


Made of thin spring stee! 
for attaching papers to- 
gether, enclosures to let 
ters, etc. Special patent- 
ed “tongue” prevents 





CLIP sideslip. Easy to attach 
or remove. The smart 
clip for the modern 

Ne. 3 office! 





“Burro” INDEX TABS 


“Bull Dog” LETTER CLIPS 


THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN. 


“ONE HUNDRED PERCENT DEALER PROT 
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Rix Rotary Index 









STRAIGHT FILING IM A CIRCLE ) 





A KARPER PRODUCT 


Rix Indexer 


DUAL ROTOR 


1500 Card Capacity Units 

Card List 
Model Size Price 
RI -24— 214x414” $22.95 


RR-35—3” x5” 43.75 
RR-46—4” x6” 46.75 
RR-58—5” x8” 65.00 
Note: 101 cards and A 


to Z index with flexible 
neluded with each 


cover 


unit 


LIBERAL DEALER 
DISCOUNT 


Rix Ranger 


—a two-way Rotary Card 








file 
-1000 card capacity 
using the utility—2%4 





4%” card. 500 cards and 

A to Z index with 1 flexi- 

ble cover ircluded with 

each unit. $15.95 list pric« 
HIGHLY POLISHED Pat. Pending 
CAST ALUMINUM 











Rix Rotormaster 


Multiple series 3 spindle unit. holds 4,500 to 6,000 cards. 

Can also be had in twin series 

2 spindle unit with 3,000 to 4,000 card capacity ...4 spindle 
units hold 8,000 cards...5 spindle units hold 10,000 cards. 

Because of its flexible assembly and readily interchangeable 
parts, a unit can be provided to fit any card size 


All Rix units are sturdily built of cast aluminum with durabl. 
baked on finishes. 
Write for illustrated literature and liberal dealers discounts 


RIX ROTARY INDEX CORP. 


Rotary Card Filing Systems 
2090 SECOND AVENUE NEW YORK, 
MEMBER NATIONAL STATIONERS ASSOCIATION 


N.Y. 
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fair-trade 
say we can't sell on 
say the department 
stores can sell 10 per cent down and 10 per cent a month 
but that we can’t 

You are going to have to do it. 


are identical on portable typewriters—they are 
merchandise—but one thing we do is 
time like the department stores. We 


Your installent buying 
every day. Your installment buying, since 


is increasing 
1/3 per cent off a month ago, has increased 


they took 33 
stenaiie. 


Now, if you cannot carry your own paper there is some 
one in your community who will Your banks will wel- 
come you, as will your different finance companies. There 
are two ways of doing it: 1. Without recourse. 2. With 
recourse, Either way, I say, should be satisfactory to the 
dealer. 

What's the difference if you get a typewriter back? If 


you'd never have had a chance even of 
keeping the money at all. So, if you do sell it and it comes 
back in two or three months, you are getting $8 or $9 a 
month rental; and there has never been a time you couldn’t 
and wouldn’t welcome second-hand portable typewriters in 
your stock 

So don’t be scared if they say to you, “Sell it to us with 
recourse. That's the only way we'll take it.” Absolutely 
sell it. I think your percentage of take-backs will be very 
small 


you hadn't sold it, 


Dealers Can Get Credit 


The department stores and credit stores cannot do any- 
thing you can’t do, because the banks and finance com- 
panies will carry your paper if you don't want to do it 
yourself. 

So, when you get back, find out who will carry 
paper and offer your customers the same thing as the 
store, plus they do not offer—service, plus—they are 
legitimate typewriter place. 


your 
credit 
not a 


Now, if we are going to meet the competition of the 
department stores and credit jewelry stores_who are trying 
to get us out of business, then let’s go into the possibility 
that maybe we should take on some of the lines that the 


department stores are selling. Perhaps we can take elec- 
tric razors, or electric toasters into stock in our stores, 

We had a survey made the other day in our own store. 
We have sold hundreds of customers And the day we sell 
a customer a new portable typewriter or a good recondi- 
tioned typewriter, what have we done? We have closed 
our door in his face because we are selling the home, and 
the home doesn’t buy many typewriters during a lifetime. 

So, we are looking for other items to sell these customers 
that we have on the books. Just like the credit jewelry 
store man will tell you, “If you come in and buy one item 
ind put it on the books, brother, we'll give you something 
the rest of your life as long as you have a dollar a week 
to pay us.” 


Think About Your Competitors 


And maybe that’s what we need to do—give some thought 
to selling something that our competitors are selling. 

I remember very well—and you do, too (it’s only been 
a few years)—when your credit stores went into the port- 
able typewriter business. The truth of the matter is that 
it’s been roughly ten years since they have really done a 
big job That credit jewelry store welcomed the whole- 
sale portable typewriter man when he walked into the store 
and said, “Mr. So-and-so, we have a home item; we have 
an item that the home wants. Do you want to sell it?” 

That’s all he had to say, and that credit jewelry store 
grabbed it. So now maybe the jewelry store has an item 
we need, and there is no law against us selling something 
else Some of us in the past few summers have gone i 
fans, just like one dealer in the audience now has 
something like 2,000 fans. He is a typewriter dealer, but 


he is selling fans at the rate of 2,000 a summer I know 
Ray Oakley up at Fort Wayne was selling, before we came 
in here, a smal! fan Ray’s selling 200 fans this summer. 

Maybe that’s our step. We should give it some thought. 


something our competitor is 
worry about our own 
because our deal- 


We should go out and sell 
selling rather than stand back and 
organization members being competitors 
ers are not our competitors. 

On this subject of selling more lines, I wish that you 
dealers would give it some thought, because I’ve been talk- 
ing to several dealers, and the feeling is general all over 
the country that we need more lines to sell And if we 
will get together and find out what lines will fit in with 
our typewriter stores, we are going to find out that we 
are going to make more money. 


PROGRESS THROUGH SALES 
PROMOTION 


By Gene Flack 
Sales Counsel and 
Director of Advertising, 
Sunshine Biscuits, Inc., 


New York, N. Y. 





HE SELLING PROFESSION has undergone some radical 
and revolutionary changes. All nomenclatures are dif- 
ferent. The war did that, causing a lot of confusion. 

We have a lot of confused thinking in America today. And 
probably the most confused people in America are the econ- 
omists. Some one has said that if all the economists in the 
world were laid end to end—it wouldn't be a bad idea. For 
if all the economists were iaid from end to end, they couldn't 
reach one conclusion 

You pick up any morning paper in any city in the United 
States, and on page one you will read where omist 
has predicted that, “we as a nation are hea ude da for doom and 






some econ 


disaster.” 


You turn over to page three or five or seven, and you read 
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2-INCH 


ONE QUALITY 
ONE PRICE 
EVERYWHERE 


Discount to Dealers 





EVERYWHERE 


(MERICA DOES BUSINESS 
OV ITS SEAT 


“C” Foam, the fastest selling quality cushion on the market, 


is currently « 


leading statione: 


“C” Foam « 


durable plasti 


ing ability, « 
cially wovel 


piping and | 


The cushion is 


cool. non-matt 


manufactured 


rapher 14” x 


If we have inad 


us and vour orde 


display in nearly every city and town at the 


y or othce appliance store. 


fice cushions are available for shipment in a 


esembling finest leather in texture and wear- 
exclusive, distinctive fiber pattern, espe- 


r coolness and durability, made with 2-tone 


d with finest matching materials. 


cenuine foam latex. remolded to size. Its soft. 


¢ comfort and resiliency lasts indefinitely, 


|” or 2” Executive 16 x 18 , or Stenog- 


15°. or 14” round drafting stool cushions. 


ertently failed to call on you, please contact 
r will be shipped immediately. 


6am 


7 a —— = 


C=» 
T M., Goodyear Tire & Rubber Co 





AMERICAN LATEX PRODUCTS CORPORATION 


921 VENICE BOULEVARD ¢« LOS ANGELES 15 ¢ CALIFORNIA, U. S. A. 
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A sturdy 54” chrome steel dis. 


play stand, electros, newsmats 


a ick 
nd stickers for every dealer 
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Regular Discounts to Dealers 
5 dz. or more prepaid to your whse. 
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where some other economist has predicted, “The year 1948 
will be the greatest year of prosperity in the history of the 
nation.” 

Or you turn on the radio at almost any hour of the day or 
night and you hear some economist predicting “we as a 


M d e nation are headed for doom and disaster.” 
AT | C 0 F r 7 R S Fy e r a Switch the dial, pick up another economist and the pre- 
D R A diction, “This year of 1948 will be the greatest year of pros- 


perity in the history of the nation 


eae 


es 





“What Can We Believe?” 

Well, what are we expected to believe? You in your or- 
ganizations, and we in ours, certainly want to have some 
pretty definite idea of just where we are at present and 
where we are headed for in the future 

I might say in our own organization last year, Sunshine ® 
Biscuits broke 100 million in sales—and that’s a lot of bis- 
cuits. When the announcement came out, way down the line 
some bookkeeper came out of the woodwork and made the 
observation, “It will be a long time before we hit 100 million 
again.” Those were his last words 

But I submit, isn’t that the attitude that some people in 
this country today, and especially the economists, take—that 
negative attitude? Here’s a guy that should have been think- 
ing in terms of, “How soon can we crack 200 million.” But 
instead: “It will be a long time before we hit 100 million 
again.” That attitude is unfortunate, and it is especially 
tough when it comes to sales. 

Leo Cherne, head of the Research Institute of America, 
has made the statement: “There is not one single fact, figure, 
chart or characteristic in our present national economy that 
justifies any other conclusion except that the year of 1948 
will be the greatest year of prosperity this country has ever 
had.” 


oN, IY 
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Can’t Talk “A Depression” 

He said, “There is one thing that can stop it. You and I 
as business people can talk ourselves into a recession or 
worse.” 

And how true that is. 

I was down in French Lick Springs, Indiana, about a year 
igo, at a convention of the National Plastics Manufacturers 
Association. And they told me that in March and April of : 
1947 they had a depression in that industry 

I said, “What, a depression in 19477" 

They said, “Yes.” 


ROE Rpm, 





{ asked, “How did it happen?” 5 
They said, “We were talked into it. Our trade authorities, 5 
our economists in the profession, talked us into a depression, x 
They said that last summer—the summer of 1947—was § 
really going to be rugged. They said to get down into the @ 
cyclone cellar and wait until it blows over.” é 
As a matter of fact, thousands of people in that industry § 
were thrown out of business, many of the plants were closed, } 


and for eight weeks nothing was produced. Finally, on May 
Ist some courageous individual in the industry came out 
from the cyclone cellar and peeked out—took a look and 
saw all of the office machine dealers and the rest of the 


$ 80 ° vorld had gone by. Out they came then 
US ist | ue 3ut today that industry is still eight weeks behind in 
rders and production. They talked themselves into a re- 





sion 
° . 
of Free Merchandise Confusion Is Costly 
If some of these economists want to be confused, we will 
have to let then But as far as sales people are concerned, 


3 * we can’t afford to be confused, our company can’t afford to 
wit ft is ao have us confused, our industry cannot afford to have its 
alesmen confused, and the United States of America cannot 


ifford to have the sales people confused at a time such as 
; . this. We have to be able to take some of this stuff, and to 

You CAN believe your eyes. Here's the way to cave some of this ste® that we read and heat 
. . am not an economist did take a course in accounting 
double and triple your sales of C-Thru ruling For men, of course; there is no accounting for women.) 
devices. This sales making action display was What I'd like to say about the economic situation in the 


uture wouldn't be worth a hoot, not a thing But it so 


developed in answer to the requests of thousands happens in the National Sales Executive Club we were so 
f d | h d concerned about this conflict of opinion of the economists in 
° ealers who wante a compact, dramatic the country and what it might do to the sales people of this 


method of showing C-Thru merchandise. Look at SenY LAGE we Sevieed Sem GE hmetics’s tevemeet Glan 
the advantages of this display vier 
Economists in Debate 


COMPACT — Only 17'A inches in diameter, and We had Beardsley Ruml, Professor Rogers Dear Gilbert, 





ae . ‘ i men of that caliber and character, and all day long 
32 inches high — yet shows 24 of the fast selling hose gentlemen were up there debating. Well, at one point 
. n the program one of them got up and said, “Gentlemen 
C-Thru items. we were to reduce taxes it would be positively the worst 
hing that this country could do, because to reduce taxes 
VERSATILE — Can be moved about to any part vould be to build up the already superfluous purchasing 
. power of the people of America, which would result in an 
of your store for display, or can be used as very nereased demand for items which are already in short sup- 
° . - ply which would result in a further ncerease in the price 
attractive window display. ot those items which would result ir i further exaggeration 
f the already inflationary boom, which would result in the 
COMPLETELY ASSEMBLED — Just unpack and pst catastrophic disaster in the history of rica 
° . ° - en minutes later Seardsley tun Z e sali 
this display is ready to work for you. It comes with Gentlemen: The very first thing we | is to reduce 
: es Te have got to take the money out of the hands of 
items mounted. xes. W 
e government, Keep it in the hands of the people because 
present enterprise system we must e more and more 
MOTORIZED — Can be had with motor as op- i more of this venturesome money 
i If Well, again I ash Just what are we « ected t believe? 
tional feature. \s I say, what I might say ab the economik tuation @ 
uldn’t be worth much But it so happens that at this 
. particular co ention in the evening I was asked to sum- 
Write for complete details ar in wh it ,+4 1 been said during the daytime “a 
Here was an audience of about 1800 sales people, and 
iturally I was not going to reiterate the points upon which 
ERS - TRIANGLES > RAVIGATIONSL [NSTROMENTS « STERCILS - PROTRACTONS - OTHER DEVICES 7 oe ‘eoee tt Be gg Me pose haved — i mi yh et 


gether on and agree on in our present national economy 
ind the picture of the future. And I am very happy to say 
that with a little excavation we were able to develop 15 
ints, which I submit to you are points of opportunity 
veople of America never before enjoyed; 15 
ire sometimes likely to overlook, which 
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perhaps some of us hadn't heard about; 15 
much publicity, but 15 points upon which 
foremost economists could agrée in the 


not &} ven 
America’s 
Situation, 


points 
ten of 
present 


So, if you bear with me, as they say in the Turkish bath, 
I would like to give you these 15 points with the idea that 
possibly you in your own organization with your own sales 
people can do a great deal in contacting prospects, cus- 


all of your contacts to combatting the nega- 


—and in 
those who wittingly or unwittingly are 


tomers 


tive propaganda of 
trying to talk us into a recession. Oh, no, not this fall... 
oh, no, maybe next spring Can‘t tell just when, but it’s 
oming it's coming. You've heard those guys. And, of 
course, they are doing just exactly what old Joe Stalin, the 
guy with the big, black “shanabackel,” is hoping we will do 
in this country, and that fs talk ourselves into a recession 
or worse 

Well, ladies and gentlemen, I submit that despite all the 
turmoil in America today we still have 15 points of oppor- 
tunity in our own organizations such as never existed in thia 


eountry before 


Wallace is Quoted 
when he left the United States Department 


He nry W allace 
become foreign 


of Commerce a year ago last October to our 
secretary, made the statement that we had a national in- 
come at that time running at the rate of $160 billion a year 


with 
book to 


60 million people employed, and that—and he 
say this, too—we could never hope for that again 
unless we adopted Henry Wallace’s brand of planned econo- 
my which just happened to be something like Joe Stalin's. 

Iam happy to give you as point No.1: Our national income 
is running, at the moment, at $224 billion a year. You and I 
back to the depths of the depression around 


can remember 

31, when the entire national income, including that of Bill 
Garrison, was only $38 billion. You and I never dreamt we 
would live to see the day when as sales people we would 
have a cash consumers’ purchasing power of $224 billion a 
year to work on 


capita purchasing 
standpoint of 


have the highest 
of this country 
available. 

and even 


per 
from the 


No 2 We still 
power in the history 
the number of dollars 

No. 3: We have a new 


broader distribution of 


the national wealth today than ever before. There is not as 
much money in savings banks as two years ago, but the net 
worth of the people in America is the greatest it ever was 
because it has been taken out of savings banks and put into 


typewriters, mimeograph 


property, durable goods, 
net worth is greater 


machines and Sunshine biscuits. So, the 


homes, 








than ever before 

No. 4: The demand for many items is still unfilled 

No. 5: Industrial production right now is running at the 
rate of 197 per cent over the average of the 1935 to 1939 
period which is the base that economists use for comparison. 

No. 6: There has been, since Pearl Harbor, an eight per 
cent increase in population for this country, for an all-time 
high for this period. All that means more mouths to be fed, 
more bodies to be clothed, more typewriter prospects, and 
so forth 

Eight per cent increase in population: You might say that 
that proved that not only industrially, but biologically, 
America broke all records during the war. 

You might even go so far as to say that that should be 
proof sufficient to Joe Stalin that during the war America 
was not asleep 

More Family Units 

No. 7: Fifteen million new family units have been estab- 
lished in America during this decade between 1940 and 
collapse 

No. 10: Inventories, comparatively, are small in relation 

those inventories that we had prior to the first recession 
after World War I! 

No. 11: Credit is abundant. This is not what I say, but 
vhat these economists say—that we could expand our credit 
facilities $2% billion and not be in any danger 

No. 12: the highest level of orders of all time for new 
industrial equipment is on hand and being filled now. New 
industrial equipment means new job opportunities, means 
more people on payrolls, means more purchasing power, and 

at's the way it goes. 

No. 13 Exports are down for the moment but these 
re tlemen predict our export business will be the greatest 

has ever been since the restoration of purchasing power 
ind rehabilitation of Europe and Asia 
No. 14: There will be individual price declines in 1950. Paul 
Cockrill was talking about the home being one of your 
markets for such items as typewriters. Well, there are 15 

illion new prospective homes for your equipment. Fifteen 

ion families n one decade—we have never even come 

lose to that in any previous decade in the history of Amer- 
More People Employed 

No. 8: Despite what Henry Wallace predicted, he was 

ong again and again and again Despite what he pre- 

ted, we now have, as you saw last week, in America 

61,298,000 mer nd women employed. That is 15,500,000 more 

people than we had employed back in the famous leaf-raking 
era some years ’ 

9: The ba ng institutions in this country are much 

ger han they were at any time You can remember, 

as well as |. back to the time when lone queues were formed 

front of banks to withdraw money. These gentlemen say 

s utterly impossible, it cannot possibl ippen in America 
today, that our financial structure is ab tely incapable of 
tems in line, but that is what Rum! calls a desirable reces- 
sion in individual items in line because it takes off some of 


the inflationary pressure. 


N 15 We have an enormous need for publi vorks 
public buildings, recreation centers and such projects—at 
this time This need does not have to be filled at this time, 
but it does represent a great stabilizing backlog in ouFf 
ational economy 

Well, there, ladies and gentlemen, are 15 points that con- 
stitute a target which you and your sales organization have 
ever had before 

There is an old adage in salesm: it hit 
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perhaps some of us hadn’t heard about; 15 points not given 
much publicity, but 15 points upon which ten of America’s 
foremost economists could agree in the present situation. 
So, if you bear with me, as they say in the Turkish bath, 
I would like to give you these 15 points with the idea that 
possibly you in your own organization with your own sales 
people can do a great deal in contacting prospects, cus- 
tomers—and in all of your contacts to combatting the nega- 
tive propaganda of those who wittingly or unwittingly are 
trying to talk us into a recession. Oh, no, not this fall... 
oh, no, maybe next spring ... Can‘t tell just when, but it’s 
coming it’s coming. You've heard those guys. And, of 
course, they are doing just exactly what old Joe Stalin, the 
guy with the big, black “shanabackel,” is hoping we will do 
in this country, and that is talk ourselves into a recession 
oT worse 
Well, ladies and gentlemen, I submit that despite all the 
turmoil in America today we still have 15 points of oppor- 
nity in our own organizations such as never existed in this 
yuntry before 


Wallace is Quoted 

Henry Wallace, when he left the United States Department 

Commerce a year ago last October to become our foreign 
secretary, made the statement that we had a national in- 
come at that time running at the rate of $160 billion a year 
with 60 million people employed, and that—and he wrote a 
book to say this, too—we could never hope for that again 
unless we adopted Henry Wallace's brand of planned econo- 
my which just happened to be something like Joe Stalin's. 

[am happy to give you as point No.1: Our national income 
is running, at the moment, at $224 billion a year. You and ! 
can remember back to the depths of the depression around 
‘31, when the entire national income, including that of Bill 
Garrison, was only $38 billion. You and I never dreamt we 
would live to see the day when as sales people we would 
have a cash consumers’ purchasing power of $224 billion a 
year to work on 

No. 2: We still have the highest per capita purchasing 
power in the history of this country from the standpoint of 
the number of dollars available. 

No. 3: We have a new and even broader distribution of 
the national wealth today than ever before. There is not as 
much money in savings banks as two years ago, but the net 
worth of the people in America is the greatest it ever was 
because it has been taken out of savings banks and put into 
homes, property, durable goods, typewriters, mimeograph 
machines and Sunshine biscuits. So, the net worth is greater 
than ever before 

No. 4: The demand for many items is still unfilles 

No. 5: Industrial production right now is running at the 
rate of 197 per cent over the average of the 1935 to 1939 
period which is the base that economists use for comparison. 

No. 6: There has been, since Pearl Harbor, an eight per 
cent increase in population for this country, for an all-time 
high for this period. All that means more mouths to be fed, 
more bodies to be clothed, more typewriter prospects, and 
so forth 

Eight per cent increase in population! You might say that 
that proved that not only industrially, but biologically, 
America broke all records during the war 

You might even go so far as to say that that should be 
proof sufficient to Joe Stalin that during the war America 
was not asleep 


More Family Units 

No. 7: Fifteen million new family units have been estab- 
lished in America during this decads between 1940 and 
collapse 

No. 10: Inventories, comparatively, are small in relation 
to those inventories that we had prior to the first recession 
after World War I 

No. 11: Credit is abundant This is not what I say, but 
what these economists say—that we could expand our credit 
facilities $2% billion and not be in any danger 

No. 12: the highest level of orders of all time for new 
industrial equipment is on hand and being filled now. New 
industrial equipment means new job opportunities, means 
more people on payrolls, means more purchasing power, and 
that’s the way it goes 

13 Exports are down for the moment but these 

gentlemen predict our export business will be the greatest 
it has ever been since the restoration of purchasing power 
ind rehabilitation of Europe and Asia 
No. 14: There will be individual price declines in 1950. Paul 
Cockrill was talking about the home being one of your 
markets for such items as typewriters. Well, there are 15 
nilllion new prospective homes for your equipment. Fifteen 

lion families in one decade—we have never even come 
close to that in any previous decade in the history of Amer- 


ca 


More People Employed 


No. 8 Despite what Henry Wallace predicted, he was 
vrong again and again and again Despite what he pre- 
dicted, we now have, as you saw last week, in America 
61,298,000 men and women employed. That is 15,500,000 more 


people than we had employed back in the famous leaf-raking 
era some years ago 


No. $9: The banking institutions in this country are much 






stronger than they were at any time You can remember 
as well as I, back to the time when long queues were formed 
n front of banks to withdraw money. These gentlemen say 
it is utterly impossible, it cannot possibly happen in America 
today, that our financial structure is absolutely incapable of 
tems in line, but that is what Rum! calls a desirable reces- 


sion in individual items in line because it takes off some of 
the inflationary pressure. 


I 5 We have an enormous need for public works 
public buildings, recreation centers and such projects—at 
this time. This need does not have to be filled at this time 
but it does represent a great stabilizing backlog in our 
national economy 

Well, ther adies and gentleme! l points that con- 
stitute a target which you and your sales organization have 
never had before 

There is an old adage in sales t t i t hit 
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} 1 can see it And if you and I can’t see 
reget ere of these 15 points then I say to you 
finit opic. We can’t make footprints on the 


sands t tting down. Now is the time for action 
wit the rget f these 15 points and many others that 
u tl i that can be added, now is the time for 


ea le rs ns to move into a picture of opportunity 
existed before 
gz about our having forgotten how to 
nd how true that is. During the war 
igers became sales prevention man- 
war, the average salesman arrogated to 
hed title of allocation engineer. During 
became soda jerks. And during the 
employee became a business insultant 
Columbia University, and head of the 
Stores Association, said that in & 
he never saw the profession of selling 
as it did during the war. Not in 
sur plants, of course, but as you got 
was going on elsewhere, you found 


Selling Job is Target 

~ ‘ pieces during the war, and we have 
putting the pieces together again, be- 
biggest selling job to do right now to 
in our economy and to avoid a re- 

we ever had 
é ‘ you can do ir your own organiza- 
ns. ¥ great deal in this association. And all 
t eat deal to speed up this process of 
esmanship than we ever had before 
ted, better trained, better supervised 

ever had before 
Be [ said, we have a bigger selling job to 
‘ before. We never in any peacetime 
tire output of American industry in 
er once did we do a complete selling 





productive capacity of America was 

ining that if we are to do the job 

r Economic Development says we 

and that is to maintain a mini- 

tional income and to maintain year 

: ear mum of 53% million people employed 
job, we have to do a 45 per cent 

ob in our own indvidual businesses 


before 
f ind I got used to having our mer 
handise snat ind now we find we have to do a littl« 
ti . have to create a consumer demand that 


war. That takes a little scientific 


I ] lt of our little discourse here today 
1 wil t t your sales organizations and the 
r her et them these 15 points of optimism 

I reste n, 15 points of sales opportunity such 


Eye That Purchasing Power 
I ve off of that target Imagine, $224 
Thirty billion this 
savings, leaving a 
and that’s a lot 


purchaser power 


Pe, r going t t ten billion going to 


you of $184 billion 


ve I elling game. You can’t be in the sell- 

p ptimistic; you don’t belong in the 

. ng ga e not optimistic. It’s that simple. Some- 

ow t es we |} ratch around to find something to be 
t st we submit that the 15 points we have 

: you in your sales organization really 
bout and have a target to shoot at 
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THE ECONOMIC OUTLOOK IN THE 
DOMESTIC AND FOREIGN MARKETS 


By A. W. Zelomek 
Editor, 


Modern Distribution, 
New York, N. Y. 


’ a e Continent—and I have been abroad 
onths—I am always amazed about 
that civilized men and women have 
the passing of time 
of a boom I would shout hooray 
that it was lasting. We are living in 

less than three years after the 
*' Var II, we are already sounding the 

and é the drums despite the atom bomb 
predicament? We are responsibl« 
fathers and mothers, sweethearts 
it we liquidate our Army before we 
our position in Europe. I was booed 
i three weeks after the end of the 
that we stay there and tell Com 
thought Well, that’s something 


st of a political campaign l was 
idelphia, and a l can say is that 
re going to be no holds barred 
it Tread in the papers, 1 wouldn't 
Scearcely a week passes but what 
ne to the effect that present uncer- 
e to tell what is going to happen 


if we mear that anyone car 
oing to happen tomorrow and the 
it, now or ever, and no forecaster 


OFFICE APPLIANCES, September, 1948 








STAMP 
150 ENVELOPES 
A MINUTE ... 


with the 


MULTIPOST* STAMP AFFIXER 


HIS handy, compact machine is fast—will 

affix as many as 150 stamps a minute! Thus, it 
greatly speeds the preparation of outgoing mail, 
cuts mailing costs, eliminates postage waste and 
keeps mailings neat, clean and business-like in 
appearance, 

Multipost has a special lock-out device that pre- 
vents its use by any except authorized persons. An 
automatic counter keeps track of postage used. And 
its positive adhesion principle makes stamps stick. 
Accepts a full coil of 500 stamps and can be used to 
affix stamp-size labels or stickers. For getting the 
mail out on schedule, use the Multipost. Call your 
Commercial Controls specialist or write direct to us. 


SYSTEMS AND EQUIPMENT 
TO MEET EVERY MAILROOM NEED 


Commercial Controls offers you com- 
plete mailroom seryice—expert plan- 
ning, systems and equipment to fit 
your particular requirements. For full 
information, send for folder on our 
complete line of Mailroom Equipment. 
Write Department OA-98. 


*Reg. U.S. Pat. OF. 


Metered Maii Systems . .. Letter and Parcel Post Scales . . . Letter Openers 
Envelope Sealers . . . Multipost Stamp Affixers . . . Mailroom Equipment 
Endorsographs . . . Ticketograph Systems 


Soles ond Service Offices 
in Principal Cities 


U.S. POSTAL METER 
DIVISION 


Rochester 2, New York 






(OMMERCIAI 
\ONTROLS 


CORPORATION 


Commercial Controls Conede Lid., Toronto 1, Ontorio 


125 





= 


Sein chisaan canes 


or Oath 


Si 











SURE-RITE STENCILS 
NOW GUARANTEED 
FOR ONE YEAR! 


UNCONDITIONAL GUARANTEE 
Simply because we know that Sure-Rite Stencils 


will last much longer than one year, we can make 





this unconditional guarantee on Sure-Rite Stencils. 
We guarantee to replace to any dealer any Sure- 
Rite Stencils which, kept in the original box and 
in a normal storage place, are faulty or become 


unusable during a period of one year. 








The Stencil —— > 
with the eight Me owt ne ee ae 
exclusive features! 







1. Three different 
impressions — light, 
medium or heavy 
copy—on the same 
stencil with any type- 
writer! 

2. No type cleaning 
necessary —type never 
comes in direct contact 
with stencil surfacel 

3. No swollen platens— 
stencil surface never 
touches platen! 

4. No "chop-outs” of 
e's and o's! 

5. Proofreading is easi- 
erl 

6. Strong stencil surface 
especially made for work! 
7. Up to 15,000 clean, clear 
copies with one stencil! 

8. Unconditionally guaranteed 
for one year. 


AMERICAN STENCIL MFG. CO. 


2714 WALNUT ST. e DENVER 5, COLO. 


Mail This Coupon Now for Full Information! 





American Stencil Mfg. Co., 2714 Walnut St., Denver 5, Colo. 


! 
l 
Send me, without cost or obligation, prices and dealer dis- | 
counts on the new Sure-Rite Film Stencil, which is unconditionally | 
guaranteed as explained in OFFICE APPLIANCES for September. | 
Also send information about the full line of Sure-Rite duplicating | 
supplies. 
NAME | 
ADDRESS 

| 


ee STATE 


126 





has ever attempted to indicate exactly what will happen 
every hour on the hour. Some of our commentators on the 
air attempt to, with dismal failure. But that is not neces- 
sary. Businessmen do not have to have an absolutely accu- 
rate picture of coming events in order to run their affairs 
in a businesslike and practical fashion. They have never 
had anything like that, and never will. 

If anyone says to you that he can tell you what is 
going to happen tomorrow in Washington—I don’t care 
whether it is a Washington news sheet or an economic 
service—tell them you don’t believe in soothsayers and stars 

Present uncertainties are great. No one would deny that 
But I presume none of you gentlemen plan to go away on 
a long vacation this moment, although I wonder by the 
number of businessmen away this summer whether we 
should have closed shop in June and July. I presume you 
will not defer all the necessary decisions about purchases, 
sales, expansion, new machinery, new models, and ail the 
other questions that must be decided. I presume you will 
go ahead as you always have, getting the best information 
you can to throw light on these uncertainties, and meeting 
each problem as it comes up. 


Uncertainty Is a Challenge 


So 1 decided to come this morning. I am not so hopeless 
about the possibility of making reasonable estimates about 
the future. 1 believe that the acknowledged uncertainties, 
instead of frightening us, challenge us to a more effective 
use of our common sense, I believe that it is possible for 
me to say some things here that will be helpful to you in 
your operations 

The uncertainties that so many people are worried about 
are two-fold. The first involves the foreign situation— 
will it be stimulating or depressing? The second is the 
prospect of a new political administration in the United 
States, after 16 years of Democratic party rule. Let us 
forget both these uncertainties for a while, and come 
back to them later. 

What would be the normal expectation at this point in 
a@ post-war period? 

What would be the normal expectation based on the 
evidence that we can find in the current business situation’ 

The first question implies that we can learn something 
from the past. 

The second implies that we can learn something from 
the current situation if we will open our eyes and look 
around. 


Similarity of Post-War Cycles 


I mentioned a while ago that man has learned nothing. 
Now, let’s go back and study some of the past history. Since 
the Revolutionary War, there have been four major wars in 
the history of this country. In each one of them, wholesale 
prices have shown the same pattern: 

(1) A sharp advance, which has frequently reached its 
peak sometime after the war was ended. 

(2) A sharp deflation, which has always leveled off after 
a year or two someplace between the inflationary peak 
and the pre-war level. 

The marked similarity of these price patterns is no acci- 
dent. There is a very definite reason tor this consistency 
of price movements during war periods. Prices always go 
up when there is a shortage of supply, and a major war 
always causes a shortage of supply. 

Prices never go up under the pressure of scarcity without 

going too far, and the excessive advance breeds its own 
decline. That is the way it has always happened, and that is 
the way it will always be until there is created some new 
force more powerful than these forces arising from a major 
war. 
I might add that the price advance following this war 
has already lasted longer than any of the others; that the 
advance has been greater percentagewise; that prices are 
now higher than they have been ever before in the country’s 
history 

This is the twentieth century; everything is bigger and 
better. And may God save us from a bigger and better 
depression. 

Precedent Warns of Caution 


Historical precedent, if it is worth anything at all, warns 
us to be cautious. It doesn’t tell us when the peak in 
prices will come or how high it will be, but it suggests that 
the peak is not too far away, in terms of time or in terms 
of further price advance. 

You don’t have to be an economist to know when 
butter goes to a dollar a pound, when eggs go to 90 cents 
a dozen, when steak goes to a dollar and a quarter a pound 
and, mind you, when the steel industry advances its prices, 
to be cautious. Never in the history of the cOuntry have you 
had another cycle other than what you have had in the last 
12 to 18 months. The big fellows are always last, in some 
way or other. When copper finally goes up too fast, and 
zinc and lead and aluminum, I always get skeptical. 

I have lived through a quarter of a century of fore- 
casting, and I come back to the first basic statement I made 
we haven't learned anything. We can’t sustain prosperity in 
any country by inflation, whether it is man-created, God- 
created or politician-created. And part of our difficulty 
today is too damn much support, if the ladies will pardon 
the expression. 

How can you expect retail food prices to be less than 
150 per cent higher with the Government support of $2.29 for 
wheat, as compared with $.60 before the war? How can you 
expect lower clothing prices with the Government support 
of $.30 a pound for cotton, as compared with $.12 or $.15 
before the war? Who are we kidding? 

Still leaving the foreign and domestic political uncer- 
tainties to one side, what is there in the current situation 
that might confirm or nullify the pattern indicated by his- 
torical precedent? Let’s make a brief list of the pros and 
cons 

On the inflationary side, are the following 

1. Present strength in many, but not all, of the durable 
goods industries 

When I speak of “durable goods,’ I speak of capital 
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goods, machinery, machine tools, automobiles, home furnish. 
ings, and business machines as well. Those are still strong 

2. The effect of third-round wage advances on prices. 
Although the third-round advance is less general and less 
uniform than the first two, its effects on transportation 
and fuel costs, and on the price of the chief industrial raw 

aterials, will be very substantial 

3. Continued high level of demand by consumers, which 
reflects not only the high level of income but the expansion 
of consumer credit and the fact that many families still 

ave liquid resources. 

4. The ease with which money and credit could be fur- 
ther expanded I don't by any means believe that bankers 
will abandon their conservative lending policies, but the 
fact remains that the base for a potential credit expansion 
exists in the large volume of Government bonds still hela 
by banks and institutions. 

5. The fiscal position of the Government I refer to the 
prospect that the large surplus of the past year, which 
has had a deflationary influence, will disappear shortly now 

hat taxes have been reduced and Federal spending stepped 
ip 
Some Deflationary Items 


On the other side of the ledger, what we ca the defia- 
tionary side, there are the following 

] tesistance of consumers to high prices And, by the 
way, there is very great resistance. I place this first, since 


the American public is the No. 1 market for the goods and 


services produced in the United States 


You hear a great deal discussed about foreign exports 
You hear a great deal discussed about ECA You hear a 
great deal discussed about business buying I 


Sut always 
bear in mind the most important factor in American econ- 
omy is the public buying. That is the dominant factor. If 
buying ceases or declines, that is more important than 
increased exports, that is more important than giving away, 
that is more important than firm spending. 

This resistance is significant, because it show the extent 
to which many families have exhausted their liquid re- 
sources, and the extent to which the purchasing power of 
their current income is diminished by high living costs 

As of April, 35 to 40 per cent of the American family’s 
dollar income is $2,000 or less today. Their food bill alone 
in April out of that $2000 was $1,240 for a family of four. 

2. The downward trend of farm prices, and the prospect 


of agricultural surpluses This, too, is quite important, 
since it was the advance in grain prices that parked the 
inflationary rise in the last half of last year I might add 


that the advance in meat and dairy products further reduces 
the real purchasing power of the irban consumer without 
being great enough to offset the effect on farn ncome of 
lower prices for grains and other cash crops 

In other words, no matter what the Government may do, 
wheat prices are already lower, corn prices are lower, and 
are going lower to the Government support limit, and 
eventually it’s going to have its effect on dairy and meat 
price 8s 

The prospect of tighter mortgage credit inless the 

special session of Congress restores Title Vl or something 
very much like it 

That merely meant that Uncle Sam would guarantee any 
peculator up to 85 per cent of his building costs What a 
racket! 

4. The limited number of real shortages that still remain, 
and the fact that business inventories continue to rise 
vithout much interruption 


Inventories Are Higher 


Business inventories in 1939 were $19 billio: susiness 
inventories the end of this year were $52 billion, exclusive 
of small store stocks. You don’t read that in the newspapers 

I suppose this advance in inventories should really be 
listed among the inflationary factors of the moment. Cer- 
tainly it reflects a margin of demand over and above the 
needs of consumption I mention it as a deflationary force, 
however, because it indicates the extent to which current 
production exceeds the record high level of domestic and 
foreign consumption I have met very few businessmen 
who did not show some concern about the risé stocks, 
or who were not keeping a close watch on their own stocks 
In the last few months, particularly, the advance indicates 
that inventories have partially escaped the controls set 
over them by businessmen, usually because unit volume ofl 
demand failed to meet expectations 

The current picture represents a balance betw 
tionary and deflationary forces 

For the next few months, at least, it is my opinion that 
inflationary forces will tip the scale toward further price 
advances. In other words, I expect prices to go still higher— 
that is the positive index for the next months ilthough 
some commodities will go lower. But these will be much 
ess uniform than they were last year, and many markets 
vill continue under pressure 

It also seems to me that the array of deflationary forces 
is more powerful than it has been at any previous time 
since the war ended. Unless we can find something among 
the political uncertainties to offset them, I believe we must 
1llow for the possibility that they will dominate the trend 
in 1949—and this even allows for a change in administration. 

Now, for the foreign situation 

As I see it, the foreign situation is crucial for the business 
situation, particularly in 1949. Geuantument spending for 
defense and foreign aid are among the most important of 
the present inflationary forces, not so much because of 
their magniture as because they affect the sections of indus- 
try that are already in the strongest position And in the 
durable goods sections, the extent to which the expectation 
of Government orders encourages businessmen to enlarge 
their own orders is much more important than any defense 
rders that have been placed or will be placed in the near 

iture 

I don’t swallow the statements about shortages in steel. 
I believe that 95 per cent of that alleged shortage is due 
o maldistribution, black markets and gray markets 

We must distinguish between the foreign situation as 


een infila- 
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it is and as it may seem to be, particularly in the months 
before the elections. 

There are several points to consider 

1. First and foremost is the opnion held by most com- 
petent observers that Russia is not ready for and does not 
want a war. I share this opinion completely. in March, 
when we had the last war scare, we put out a report on 
the internal condition in Russia, and we made a statement 
at that time that Russia will bluff, and that Russia is not 
in a position to fight a war. That was our opinion then, 
and it is our opinion she is not in a position to fight a war 
now. But she is going to bluff. And as one saying goes, 
when child play with matches you don’t know what Can 
happen. The chance of a major conflict in the next few 
years is, I believe, exceedingly small. But beyond that we 
will have World War 


2. But Russia regards the period of political campaigning a 


in the United States as one of political vacuum, which pro- 
vides her with opportunities that will not be available 
after a new administration has been installed next January, 
it is my humble opinion that Russia will come to an under- 
standing with the new administration after the election; 
but in the meantime it is going to look like war right 
around the corner 

3. And Russia will not be satisfied with her position in 
Europe unless she has some share in the control of the 
Ruhr. It is not surprising that the potential war capacity 
of the Ruhr is the present Keystone of European relatgons, 
It is not surprising that Russia is as much interested in ‘this 
as France, Great Britain and the United States. And it ig 
not surprising that Russia makes a powerful and disturping 
effort to improve her position in this respect 

There are other important foreign questions, particularly 
in the Near East and the Far Last but they are less 
pressing at the moment, and I shall pass them over with the 
mere comment that workMg out agreements in those areas 
will probably be just as difficult during the next few years 
as working out an agreement in Germany is now First in 
importance, however, is Germany Since it provides the 
crisis of the moment, and since other settlements in other 
areas will be greatly influenced by the settlement in Ger- 
many 

The thing we must ask ourselves is this: Will the situa- 
tion in Berlin and Germany, even if not leading to war, 
cause a further increase in defense and foreign spending 
next year large enough to maintain the present balance in 
favor of inflationary pressures? 

My own guess about the answer to that question is in 
two parts 

First of all, I believe the biggest war scare yet is 

in the making for the next month or two. lam sorry (to say 
that I am afraid the President will not hesitate to use every 
possible pressure on Congress, now that it has been called 
back for political reasons. 1 want t make it clear 1 am 
not a Republican, I am not a Democrat, and not a Wal- 
laceite, either—I am an Independent 


War Pressure Is Depressing 


But in contrast with the last war scare, which had a 
stimulating effect on business activity and durable goods 
markets, such pressure on Congress at this time seems more 
likely to have a depressing effect. lt will remind business- 
men and the public that regulations and controls will be 
instituted if there is a war; that even the threat of a war 
increases the chance that this will happen. And since many 
businessmen are already somewhat doubtful about the 1949 
outlook, the fear that unnecessary controls extorted from 
an unwilling Congress may have an impact on prices and 
profits during the next six months may be depressing 

I was very much amused not so long ago. Une of the 
soothsayers, whom I presume a number of you read, came 
out with a statement that American industry will be ona 


peak mobilization basis by May 1. He forecasts that 55 per 
cent of American industry will be mobilized on defense 
orders. If that man would only have looked at the figures 


during the war—lIl spent four years as Economic Adviser 
with WPA—he would have found American industry was 
only organized 45 per cent during the war; it was not 
necessary to go to 55 per cent. And, furthermore, with the 
new type of warfare—with the atomic bomb and air war- 
ware—you don’t have to really worry about making tanks 
and what-have-you. 

2. Secondly, not believing that there will be a major 
conflict, I am forced to emphasize the possibility that an 


agreement about Germany will be reached when a new 
administration is installed, 

I am forced to conclude that the main stimulus to busi- 
ness activity from defense and foreign spending, actually 
and psychologically, may already have been seen At the 


very least, it seems speculative to the extreme to count on 
either of these factors providing the same stimulus to 
business activity in 1949 that they provided in 1947 and in 
the first half of 1948 

What about politics at home? 

I see no reason to doubt that the Republicans will be 
elected in November. What effect will this have on business 
activity during the next four years? 

It is as unrealistic to expect the Republicans to make 
immediate and drastic changes in basic Government policies 
as it is to assume that they will make no changes at all for 
fear of bringing about a business readjustment Many 
changes, however, will reflect differences in controlling cir- 
cumstances rather than political philosophy, although the 
party in power will claim the credit or receive the blame. 

Most important trends seem likely to be as follows 

Labor Policy—Clarification of the Taft-Hartley Act to 
reduce the amount of litigation is likely Administration 
of labor law will give greater consideration to the claims of 
management. 

Farm Policy—Despite the strength of the farm bloc 
in the Republican as in the Democratic Party, circumStances 
will ultimately force a reduction in current support prices. 
Otherwise, Government-owned surpluses will quickly exceed 
those of the depression years. It is my humble opinion the 
Government cost this year will approximate one-quarter of 
a million dollars in face of record retail prices. Now, you 
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standards of quality, the fifteen beautiful 


chairs in the Steelcase line are 


GREATER BEAUTY The smart de- | | | 

__ Signs are accented by a beautiful — widely recognized for their smartness, 

_ grey, baked enamel finish and — ee 

4 : Bese e distinction and 
_ alloss @ choice of titeon b he 

' models, including five pees 


chairs. You are invited to write 
for a complete catalog. . a a 


_ manufactured solely by 
“mera OFFICE FUR! 





unmistakable value. 


CHAIRS 


TURE COMPANY 


>GRAND RAPIDS, MICHIGAN 
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CATALOG 


Bigger... Better... 
New lines added .. . 
Showing the most com- 
lete line of MARK- 
NG DEVICES and 
SUPPLIES we have 


ever offered. 
Write for Copy 
on your 
letterhead 





MARKING DEVICES 


EVERY DESCRIPTION 


/ 











Plate 
Time Stamps, 


Line Daters and Numberers, Die 
Daters, Self-Inking Stamps, 
Stamp Pads and Inks, Notary Seals, Stamp 
Racks, Rubber Type Sets, Sign Markers, 
Brass and Fibre Checks. 

Dies, Badges, ete. 


CONSOLIDATED Stamp Mee. Co. Inc. 


MAIN OFFICE AND EXPORT DEPT 


1S DEY STREET, NEW YORK 7, N. Y. 
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Corrugated Box 








models, which should swell the volume of replacement de- 
mand for some time to come. 

2 Among your customers, there is a greater tendency 
to make a greater use of internal statistics as the basis for 
more scientific operation. I should like. to stress the 
importance of this point. Much as you probably dislike the 
thought of Government controls, you are indirect bene- 
ficiaries of some of the red tape they generated during the 
war period, and which will not be liquidated entirely even 
by a new administration. Your customers, in many cases, 
learned the value of organized information about their own 
business. Some of this has been discontinued, and more oft 


will probably be eliminated under the pressure of cost 
reduction but more businesses will keep better records 
than ever befor: and they will need modern and inex- 


pensive methods of keeping them.” 
——_o—=>-o——_—____ 


HOW GROUP ADVERTISING PAYS 
FOR THE DEALER 


By Jack Weiner 





Belmont Typewriter Sales & Service 
Chicago, Ill. 


AM A LITTLE dealer in the Windy City and I cannot 

afford to spend on advertising the same amount of money 
that a jewelry store or a department store can We in 
Chicago (the Chicago Office Machine Dealers Association) 
have an idea that we can group our advertising together 
to try to take away some of the business that the jewelry 
ind department stores are getting We don’t have any 
axes to grind with the manufacturers because they are 
giving these outlets a lot of portables, but if we can show 
the manufacturers we can do as good a job as the depart- 
ment stores can, I believe we are going to get our share, 

Therefore, in Chicago we are advertising somewhat dif- 
ferently than we ever did before. In our industry we are 
often Known as the second-hand typewriter dealers, but I 
want to elevate myself to a little higher level than a second- 
hand typewriter dealer. That's why we have originated a 
lifferent style of advertising 

We plan to call ourselves the Typewriter Guild Stores of 
Greater Chicago, presenting all the portables that are In 
the market today, something different from what we ever 
offered before 


Offering Something More 


\ department store cannot offer what a dealer can neither 
a that is the story we tell in our ad, 
We will run a half page for ten consecutive weeks in the 
newspapers, and every dealer in Chicago who wants to 
ome in and who belongs to our Association will be listed 
by name, telephone number, and address 

We repeat that word “Typewriter Guild Stores twice 
in our ad, and here is what we have to offer: “The Type- 
writer Guild Stores of Greater Chicago present Underwood, 
Smith-Corona, Remington, Royal Portables . the world's 
nost honored names in mechanical writing equipment. For 
carefree, dependable operation these famous makes are 
without equal You'll find their latest models in all price 
ranges on display at your nearest Typewriter Guild Store. 
if you plan on ever owning a typewriter you will be 
terested in seeing the newest developments in style and 
iechanical perfection today!” 

We show four portable typewriters with names and prices 
right alongside the pictures. 

Then we repeat the name, The Typewriter Guild Stores 
of Chicago, and say, “They are independently owned, each 
aintaining completely equipped authorized service depart- 
ments for sales, rentals and repairs of all makes of type- 
writers. Full guarantee on any service rendered For im- 
mediate delivery call your nearest authorized dealer listed 


a jewelry store. And 


below.” And we go on to show the different sections of the 
City, North, West, South, the Loop, and our suburban towns. 
And we have all the names in the bottom of the ad, and 
we also have our insignia on the botton “Members of the 


cago Office Machine Dealers Association, Inc.’ 


Cost of the Ad Is Small 


Now, the cost of this ad to the boys in Chicago is 
very little. I know a lot of us cannot afford to go out and 
spend individually $400 or $500 a week for advertising. We 
ire charging the members $5 a week for ten weeks or $50, 
Is there anybody that is in the typewriter business today 
vho can't afford to spend $5 a week? 

This plan is not for individuals alone You must have 
co-operation amongst all your dealers in your town. 
believe that our Association in Chicago is going places, and 
we are going to get there by getting away from the word 
ised—second-hand typewriter dealers.” We want to ele- 
ite ourselves to a little better standing 
You heard Paul Cockrill yesterday He is a very good 
erator. He talked on individual advertising. He has done 
i swell job. I followed some of his advice, and I got results. 
But I don’t have a 15-point program to put out to you like 
the speaker yesterday I think that if the dealers in each 

nmunity would get together and <« operate a little bit 
etter we would get somewhere 

[ am not going to make a long talk [I intentionally 
made my talk very short. All I want to put over to the 
members of the Association is that I know there are a lot of 
associations in this country, and if all members would 
group together and spend about $5 or $10 apiec¢ they 
vould get somewhere. I think this idea of changing the 
name from used typewriter store to The Typewriter Guild 
Stores is elevating ourselves to a higher standard 

We plan to hit that back-to-school trade which will lead 
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Four 
tested 
selling 
words 





ASK YOURSELF: 


What's the first thing a shrewd purchasing 


agent wants to know about pencils he buys? 


WE FOUND THE ANSWER: 


We're telling your customers over and over 
in the magazines they read...this month in 
COLLIER’S; September I Ith... 


Try saying these 4 magic words... 
they'll sell more MONGOLS for you. 


SCIENTIFIC 
LABORATORY 
TESTS 


conclusively prove 


point-sharpness 
' superiority for the 
_§ exclusive MONGOL 


Complastic Lead—over 


the average of all well- "A 6000 


known pencils in the 
MONGOL price range. POINT TO 


St ay - REMEMBER 


= wilt 
EBERHARD 


longe r | FABER 


LEADERSHIP IN FINE WRITING MATERIALS 
for 99 years 


TRADE MARKS REG U S PAT. OFF 
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MASTER ADDRESSER 


The Fast, Simiplest and Lowest-Priced Addressing Machine on the Market 
No Ink! No Stencils! No Plates! No Ribbons! 






Retails for Only 
Plus Tax 
$2 4>° F.O.B. Mpls. 


SEE IT DISPLAYED AT 
N.S.A. CONVENTION 


Master List Prepared Faster Than Addressing Individual Envelopes 
Uses a Brand New, Simplified System 


1—Imprints addresses on envelopes, post cards, folders, statements, etc., from Master tape. Master 
Spool, 11/2" x 31/2" carries 500 prepared addresses 
2—Speed—Prints up to 20 different addresses per minute. 500 addresses can be printed before 


changing spool. 
3—Easy Selective Addressing—Mirror shows each address right side up before imprinting. Just 
pass up those you do not want to address. 

4—Corrections Made Easily—-Prepare new ad- [ii 

dress on handy gummed correction slip and oe ; 
paste over old. 


5—Simple to Operate—Just advance address to 
position, insert envelope and pull lever. Ma- 
chine is sturdy; will last a lifetime. So compact 
can be stored with 5000 prepared addresses in 
box 12" x9" x 7!/,"’ 

6—Clean—Nothing to smut. Uses only master 
tape and colorless fluid 





We have a few choice territories still 
open for Qualified Representatives 


MASTER ADDRESSER CO. 


5508 EXCELSIOR BOULEVARD Master addresses are prepared on long tape backed by carbon 


as here shown. Since envelopes do not have to be inserted and 


MEEBAPOLIS 16. MINN. a er fn ret atv 
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» middle of October, and then have another ad to 
fri the middle of October to past the Christmas 


Believes in Better Display 


last speaker here talk about dolling 
you ; have your windows dressed up. And 
think he’s got the right idea. I just did that about two 
ed my store, and I put in the best 
t money could buy. I didn’t spare any 
le wanted a Hollywood front in the City 
" y there’s none like it, and I'm proud 


eI store inside because that is coming. 
store front going to sell my typewriters, and 
‘tlights in the front of my window, 
orescent lights in the back part of the 
en lI} it my portable typewriters, especially 
lays, | n swing my spotlights (in color if I 
ert writers that I want to push. 
nt and window is my salesman, as 
un out selling. I get my trade right 
notice that since I took the barricade 
open more people stop and go into 
vest re around. And sometimes they walk 
away and me 1 nd buy a typewriter. I have seen it. 
I have thre petitors right alongside me. I have 
st t my window, walk over to my com- 
etitor’s v then all of a sudden come back to 
my tors And ne day a man and his wife did that. So 
when tl ca the store—somebody else waited on 
the the ler i the woman what she wanted—did 
ne? No, she wanted the one in the 
nted out a-deluxe Royal. And believe 
rentlemen, it didn’t take ten minutes, 
t f typewriter for cash. And on top of 
hat, we so pewriter table to put it on. 
Now he i at the window twice before she 
ked got through and paid for the type- 
Why didn’t you come in the first time 


S} i We ust wanted to see what the others 
was more appetizing—that’s why 


vind really your salesman; I don’t care 

Arve en out. The average consumers want 

vindow t vy you are a typewriter dealer. And if 

they don't |} they will be bA&ck next week or a 
but I do want you dealers 
wt have as in your town to think about these 
typewriter e2 t for co-operative advertising. I be- 
ley tis a tt ferent, and I believe we are going to 


to offer., 





NEW METHODS OF PRESENTING 
MERCHANDISE 


By James Oouille 


Vice-President, 
Stensgaard & Associates, 


New York, N. Y. 








[* NTI ours, where production is one of 

rst onomy, distribution of this produc- 
our economy 
effort— 
distribu- 


lous factor. To keep 
balance supply, and in this 

this tinua ving demand for increased 

should be used. 

lk about a new tool, a new selling 

used to some degree but never 
i probably will be in the next five 

call it display, some people call it 
me! a I some call it point of sale adver- 
tisinge. Ca t will, it is simply the problem of si- 
ent ng wv t ts—selling on the firing ine—when 
that . ts profit and loss puts his hand in his 
\ I he is the ultimate consumer, the 

es all the difference in the world 


six é rs ~ ple 


advertisement in his hand, you 

r television, you can tell him in a 

but he is still only presold; the job 

to finish the job to do a clean-cut 

ounts, when he stands in front of 

passes the store that sells it. You 

he is close enough to the product 

tl one selling tool that has not yet 

1s LAY. It is the new selling medium 

rt is return for every dollar invested 

it point of sale is comparatively 

zo a painted trellis with a few 
dismally through was consider 

I window. But now we have leaped 

hat can lift sales in any area to 

raws traffic, with the “know-how” 

cre, to focus attention and interest 

ounts, where you sell 

the art of selling has become 

growing in stature. The high 

is receding, and manufacturers 

nove their inventories. However 

se has a technique It is just as 

new machinery or new construc- 

such an investment should be 

with as much forethought as any 

er é é it should be planned with more, 

for it te epends upon its reception by your 
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Products 


that Speed 
Production 
THE FAMOUS TEMPO FILM STENCIL 





—the ORIGINAL Film 
Stencil, pioneered by 
the Milo Harding Com- 
pany since 1938. Still 
the outstanding stencil 
. »- Operators prefer it 
because it produces the 
kind of copy they want. 


TEMPO 500 INK 


Dries immediately on 
impression paper. No 
offset... No waiting. 
Gives that “press 
printed finish.” 


TEMPO INTERLEAVING TRAY 


Slipsheets up to 200 
copies per minute. 
Nothing like it on the 
market... One demon- 
stration will sell any du- 
plicator user. 





Write for catalog show- 
ing full line of Tempo 
duplicating supplies. §& 


MILO HARDING CO. 
Established 1904 


432 West Pico Boulevard @ Los Angeles 15, Calif. 
317 Third Avenue e Pittsburgh 22, Pennsylvania 





 telalhacl adele 


DUPLICATING SUPPLIES 
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SPECIAL SORTING 
OF EVERY KIND 
—and fast 





BUSINESS FIRMS with special sorting problems are now 
privileged to receive, without obligation, our tecommenda- 
tions relative to any sorting problem, large or small, which 
they contemplate. P 

We are now in a position to make immediate delivery on 
many types of our equipment. By the time we receive your 
inquiry and submit suggestions we will be in position to 
meet the changeover time. 

We make several types of SYSTEM sorters. It has been 
demonstrated by stop-watch tests that the BB-20 SORT-O- 
FILE, when applied to the user's own system will hand sort, 
without a single adjustment, faster than any made. Sort 
ing time has been cut in two. 

Preparations have been completed for the manufacture of 
the shuttle type "LOOSE-LEAF SORTER" (an exclusive 
SORT-O.-FILE name and feature) in which the predominat- 
ing advantage is EXPANSION without destroying the utility 
of the equipment. For large capacity installations. 

The ECHELON SORT-O-FILE [illustrated above) also a 
LOOSE-LEAF SORTER permits of large quantities of ac- 
counts in limited floor space. Ali LOOSE-LEAF SORT-O- 
FILES are for individual account names. 

In addition to these various large SYSTEM sorters, we 
manufacture others for rough sorting of letters, orders, 
tickets, checks, cards, etc. 

Any business firm contemplating installing any type of 
sorting equipment will find it to their advantage to make 
inquiry regarding the SORT-O-FILE SYSTEM. We make 
recommendations without obligation. 

Local representatives, capable of serving business on a sys- 
tem basis, are invited to contact us for open territory. 


ASSOCIATED INDUSTRIAL 
DESIGNERS 


Sort-O-File Division 
3726 Effingham Place 
Los Angeles 27, California 





The So:ter You've 
always wanted 
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retailer or jobber. It takes more to do the job suc 
than just the desire 


he greatest facet 


é sstully 


of display is the realization and 
building for pyramiding recognition This is the steady 
hammering away and the building of long-term consumer 
acceptance. It is the day by day accumulation of new 
positions in new outlets. This continued effort builds a 
brand name. It builds confidence in the consumer's mind 
and identifies your product as a “must recourse tor the 
wide awake retailer 


Consider the Retailer 


This selling effort on your part will have another inter- 
sted spectator. The retailer. When you pre-sell for him 
you speak his language. He has his own problems. The 
costs of selling have risen sharply During 1947, surveys 
showed that costs per transaction in the average retailer's 
store are in the neighborhood of $.94 per transaction. Thege 
increasing costs in operating a business make one fact 
stand out more clearly every day To profit, to 
keep making a profit, to make a better profit, more and 
better goods must be sold at the lowest cost of distribution, 
Here is where you offer the retailer help Display, properly 
planned and properly merchandised, c: help him lower 
his selling cost 

Let's consider the window display problem first The 
best and quickest analysis is to take your own or a similar 
store. Go up the street about half a block, then turn and 
walk back past the window. If it weren't yours, would it 
make you stop and look? Is the outside of your store in- 
viting and clean? When you consider that it takes slowly- 
walking man about three and a half seconds to pass the 
average window, you must realize that a long windy dis- 
sertation on all of the merits of your product will be wasted, 
Take the big reason why your product better, be it color, 
price, design or performance—tell it quickly and tell ff 
boldly Don't confuse the customer with too much story. 
Leave something to talk about inside If you can tell your 


make a 


a 
y 
} 


short selling story in terms of the benefits it accrues to6 
your customer, so much the better Make your story easy 
to understand Don’t assume too much You must make 
your window a stopper, Treat it boldly Depart from the 
iccepted way of treating your product Do it differently, 
Lighting Is Important 

Now, for the intefior of the showroom or stor First, 

it well lighted? Good lighting is a must. But good lighting§ 
does not mean drencning tne selling area in eye-snattering 
brilliance. Concentrate the brilliance on your merchandise, 


Many a dull corner in a showroom has become a magnet 
by improved lighting fixtures How about your interior 
paint job? A cheertul attractive or can do wonders, 
Leave the standard interior colors and pick out something 
with a little authority to it. Now, hold to that color and 
use it throughout your showroom. What about your sign 
job? Your directional and departmental signs should be 
uniform in size and type face. Have them high enough 80 
they can be read from a distance. Handle your copy cards 
boldly. Make them large enough to be seen and don be 


afraid to tell your selling story. Tell your story in the 
light of the benefits the customer gains from the product 

How about your related selling effort? Do you present 
suggested office layouts featuring your product for different 
operations, for different budgets? Have you small-scale 
models of the product that your prospective customer could 
work with on his blueprints? Quick ipressions could be 


made on your customer by the use of easel cnarts beside 
the product totaling up the saving in hours or dollars he 
would save by the ue of the machine The use of a cut- 
away machine exposing the moving parts in action is always 
an exciting display A dramatic well-lit display can be 


used to draw traffic into quiet areas. Slow moving items 
an be grouped near best sellers, so that they benefit 
customer traffic. Open up you! isles, give your 


‘ 
by the 
prospective buyer a chance to see things 


It is important that you do your point of sale to a 
plan Keep records on how merchandise moves when certain 
displays feature it Do more of the display that does the 
good job and less of the experimental 

Exhibit displays are important. Make them exciting and 
dramatic. Show he machines in action. Sell the benefits 
it brings to the customer. Talk to him in his nguage 
Show him how the cost can be amortized across a span of 
time and bring it down to a day-by-day cost Drive ome 
the story on reduced operating costs That is what he 
wants to hear. Tell him these facts in large letters. Thats 


why he will buy—so don’t hide it in a brochure. Stop him 
with it first; then follow it up in your literature 


Make Displays Exciting 


Spend time on your display effort and relate it to customer 
benefits, seasonal buying, current events or related items. 
Build more traffic by keeping your showrooms alive and 


exciting Tie in with your advertising Use blow-ups of 
your ads or direct mail pieces and feature them with the 
product advertised Far too many of American products 


are still being sold as they were 25 years ago. Stop thinking 
something shouldn't be done because no ne else in the 


trade does it or has ever done it. You can promote and 
display excitingly and still do it in good taste Don't feel 
your product is different, it just seems different. It is still 
bought with money and by people. Never forget you aré 


selling to people, not organizations 

Good showmanship and dynamic, well-planned display is 
not easy, but properly done it will pay big dividends. Think 
of your point of sale campaign as the putt in a game of 


golf. Your national advertising, local advertising, and direct 
mail are your drive, your iron shot and to the 
green. Your retailer's store is the green is your 
display job Your drive and approach sho e more 
dramatic, but the putt is the money str s the 
payoff, and more games are won and lost é than 





the fairways. 
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RAINTREE COUNTY. Best-Selling Novel 





Slow me, boy...” 


Fort Ticonderooa | Ma, u 10 (775, go the Greert gee Bous, Ethan 
en cCoMmmandadinoa. 
oday our America that has arown og reat writes with Dixon 
Viconderoga , thea E pe WLS pericil with the green Qn Yellow 


Through, + = Ope re Wic ket Gate af 


Plast Tip. 


Ticonderoga. 


Pencil Sales Dept. 10-J9, Joseph Dixon Crucible Co., Jersey City 3, N. J. 


Sk RT Shee ST a 


aie T UNDT RGN: Fe LCP B LEA US Nf 344 





How 


When a story achieves the front page . . . it’s hot! 

When an item leads off a newscast . . . it’s important! 

And when a pencil “makes” the cover of a national 

magazine such as Liberty . . . it's good . . . it's topnotch 
. it's TICONDEROGA! 


GOOD? It Behaves Like an Angel! 
Dixon Ticonderoga Has Everything! 


COLOR... Not an eye can pass it by. 





LEADS... Strong, smooth, famous for performance. 


PLASTIP* .. . Dixon's exclusive “topper.” Outside— -~ 
green with double yellow bands for - 
that look of distinction. Inside—a per- 
fected liquid plastic holds the eraser 
in a grip that cannot slip. 


ERASER... Superior rubber and ready for easy, 
effective action. 


Put them all together for a pencil that's PLENTY good! From tip to top, 


nothing's been overlooked. 


No wonder Liberty's school-boy of the month is equipped with 


~£ 
Sz *Tests have proved Plastips superior to metal ferrules: 
TT) 
Impact: A 5 lb. weight flattened metal ferrules on impact... a 
oy weight of five times 5 failed to harm Ticonderoga's Plastip. 
a 
Retention: Erasers held by Ticonderoga's Plastip withstood almost 
- double the amount of pull that broke or pulled out erasers held 


by metal ferrules. 
































MAY, 1775 .. . Ethan Allen Storms 
the Wicket Gate 
at Fort Ticonderoga 





SEPT., 1948 . . . Dixon Ticonderoga 
Launches New Fall 
Advertising Campaign 






































Using history as a starting-off point. . . this back-to-school promotion will make 
some history of its own! 


Initiated with a beautiful four-color page in the September issue of Liberty 
Magazine— Dixon TICONDEROGA once again sets a new pace in pencil advertising. 


More ammunition in the monthly appearances of Mr. T . . . personable and en- 
thusiastic spokesman for Dixon TICONDEROGA in Time, Saturday Evening Post and 
Liberty Magazines. 


Reinforcements are brought up every day by radio. Broadcast from key cities 
throughout the United States, Mr. T. is heard in millions of homes on the famous 


radio program “Ticonderoga Minutes.” 


What a powerful line-up! Ready to let your customers know how to get the fastest, 
easiest, smoothest performance in pencils! So good—it can’t get any BETTER .. . that's 


DIXON 


[tconderoga 


Pencil Sales Dept. 98-J9, Joseph Dixon Crucible Co., Jersey City 3, N. J. 
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REPORTS WIN MERIT AWARDS FOR FIRMS 


Ten offic: iipment companies have qualified for 
Highest Merit Award” citations in the Eighth Annual 
Survey , cted by Weston Smith of Financial 

ria 

Winning ition in a contest which included 

e than 4 rporation annual reports are Ad- 
iressograph-M raph Corporation, Burroughs Add- 
ing Machine ¢ ny, Felt & Tarrant Manufacturing 
Company; General Fireproofing Company, Marchant 
Calculatir Machine Company, National Cash Reg- 
ster Compa Pitney-Bowes, Inc., Remington Rand, 
Royal Typewriter Company, Inc., and Wilson 


The 1947 xholder reports of these companies 
vave thus qualified as candidates for the final judging 
nd one v elected as the “Best in the Office 
t Ind y” and awarded the bronze “Oscar 
phy at the Financial World annual 
eport awal aanquet on October 21 in the Grand 
sallroom of Hotel Pennsylvania, New York City. 
A year ago tl 446 annual report of the Burroughs 
Adding M Company carried off the honors. 
> 

SMITH & BUTTERFIELD PHOTOS RANK HIGH 
Smith & Butterfield, Evansville 2, Ind., has won 
listinction i to finishing, receiving a grade for 
1947 of 92.4 ent and so far in 1948 of 949 per 

t : by the Photo Finishing Institute, 

City, gives the Evansville firm a 
ig of the two best in North America. 
Firms wl ve for perfection in photo finishing 
cept men with the Institute and have their 
upshot ed by them each week 
Smith & Butterfield advertises this photo finishing 
edule I by 10, out by 4, same day; film 
by 12 next day; film in by 2, out by 2, 


mer remember, every picture is 


- 7 - 
SHELBYVILLE DESK COMPANY ESTABLISHES NEW 
WAREHOUSE AT LOS ANGELES, CALIF. 
e Shelby Desk Company, with factory at 
yville, I Ww carrying a large and complete 
construction desks, tables and 
ew warehouse located at 1006 S. 
St.. I eles, under the management of the 
: D tributing Company. 
> Coast dealers can now receive 
by placing their order with the 
tative 
added a modern overhang con- 
sizes to the modern group and 
desk to its square leg, turned 


Ss 
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supply salesman for many 
thers of Des Moines, Iowa, was 
rric ' to Mrs. Ella Davis Wood at Holly- 
dc ( Church of Hollywood, Calif. Mr. 
man ret July 1 after some 25 years of asso- 
Brothers, moving to California 


Sim Stedmar 


ving in California, Mr. Stedman 
his old friends from Iowa who 
Far West 


James Arthur Kenworthy, vice-president of the 
Ke Company of Des Moines, Iowa, was 
to Miss Joy Anne Bowers, daugh- 
Walter A. Bowers of Lawrence, 
was held at Iowa City, Iowa 
are attending the University of 
eive their degrees in June of 
49. ‘7 is a son of Arthur Kenworthy 
é th Regional District of NSA 


1A 
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Guild 1922-1948 


PRICELESS SERVICE 
without 
COST 








She leading Stationers in our industry 
acknowledge the great service Guild has 


afforded them over a period of twenty- 
six years. 


* Guild gives its members distinctive at- 
tractive uniform packaging, favorably im- 
pressing the consumer. 


*Protection in the knowledge that Guild 
Members only can furnish GUILD MER- 
CHANDISE. 


*Greatly moderates competition because 
Guild’ Members control the prices and are 
assisted in conducting a profitable busi- 
ness. 


*All Guild products are guaranteed by 
the G@uil’ TRADE-MARK. 


*Quality at no additional cost. 
An invitation is extended to Progressive 
Stationers to join our organization. 


VISIT BOOTH—151 


National Stationers’ Convention—Septem- 
ber 26 to September 30, 1948. A great dis- 
play of Guil’ Merchandise. 


We'll Be Glad to Welcome You 


} 
ee 





Guild TUESDAY —Se ptember 28, 6:30 P.M. 
BANQUET Meet us in Private Dining Room No. 2 


You are cordially invited to get together with 
fellow members. . . . Write us how many of your 
firm will be present, or contact us at Booth 151 
when you arrive at convention. . . 











Stationers’ Guild of America 


GIRARD TRUST COMPANY BUILDING 
1400 South Penn Square 


PHILADELPHIA 2, PA. 
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Your 42nd NSA 





ONVENTIONS are big business in Chicago. The city is host 

to more than 800 trade meetings and business shows annually, 
a traffic that brings in at least a million visitors and delegates, 
spending $100,000,000 a year. 


More than 10,000 industries here have an annual volume of prod- 
ucts worth $10,000,000,000, while over 8,000 firms are engaged in 
wholesale activities with an annual volume of business reaching 
$5,500,000,000. The city’s retail outlets number about 50,000, and 
do an estimated annual business of $2,700,000,000. It has an area of 
218 square miles with 29 miles of lake frontage. Population figures 
(1948 est.) place the city’s total at approximately 3,700,000, with 
the surrounding area boosting this total to 5,360,000 persons. 


Ample housing facilities are provided by Chicago’s 1,400 hotels 
with 135,000 rooms. Daily train arrivals and departures on 22 
trunk lines total 1,500 daily, while the city’s two airports make it 
a leader in this mode of travel. 


Thus the city is a “natural” for conventions because of its in- 
dustry, its accessibility, housing accommodations and travel facil- 
ities. Chicago Welcomes You! 
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onvention Is Ready 





The Stevens— 
NSA Convention 
Headquarters 


_ SE COND NSA conven- 
ion to be 1 in the Associa- 
tion’s new convention headquar- 
ters—The Stevens—gives every 


promise of ning even the 
tremendous facilities of Chi- 
-ago’s largest hotel. For over 225 
exhibits iI rease of more 
than 22 pet nt over 1947—will 


ccupy the entire Exhibit Hall, 


the elevator foyers, the east cor- 
ridor aiid the fifth floor sample 

ms 

Housing a juet facilities, 
owever, are still admirably 
adapted to the needs of NSA 
onvention registrants. 

Ideally situat Michigan 


Seventh and 
facing beautiful 
Lake Michigan, 

hin easy walk- 


Boulevard | 

Eighth Street 

Grant Park a1 
Stevens is 


distancs f the shopping 
irea, yet away m the noise of 
the Loop. The Stevens thus con- 
nues to be headquarters 
tor the constantly expanding ac- 
tivities National Sta- 
tioners Ass ation, both from 
spect lities and for 
locatioz enient to the 
us sectl tf the city 
OFFICE APPLIANCES, September 


By Herbert Walsh, General Convention Chairman 


HE 42ND National Stationers Association Convention 

will open on Sunday, September 26, at the Stevens 
Hotel for the ninth consecutive meeting in Chicago. In 
the days that follow it is expected that between 2,000 and 
3,000 will participate in activities centered around the 12th 
Manufacturers’ Exhibit with a record-breaking array of 
over 200 displays. 

The first annual convention of the National Stationers 
Association was held in October, 1905, in St. Louis, fol- 
lowing the formation of the organization in Chicago the 
preceding year. Since that time national conventions have 
been held every year except two—the war years of 1918 
and 1944. 

The 42nd NSA Annual Convention is ready for you. 
It is the industry’s biggest event, and this year is bigger 
and broader in scope than ever, patterned to provide all 
the features of interest and value to the dealers who make 
a business of providing America with the essentials of 
doing business. 
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Vice-President FRED DOWNS Vice-Chairman 


Distributors Division President Distributors Division 
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1947-1948 

















R. A. JONAS E. R. MANNING i 
Vice-President Vice-Chairman 


Manufacturers Division Manufacturers Division | 






































DAN MacDOUGALL PAUL BURBANK ROSE CUSHMAN C. A. STOTT 


V.-P. Field Division General Manager Assistant to Gen. Mgr. Treasurer 
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Calling All Visitors 


i 
. Not among the least of Chicago’s numerous attractions are the offices and factories of 


manufacturers in the city and its vicinity. Conventionites calling on producers will 
receive a hearty welcome. See list below for names, addresses and telephone numbers. 











Ace Fastener Corp. 

Ace Loose Leaf Bindery Co. 
Aigner, G. J., Co. 

American Carbon Paper Corp. 
American Hair & Felt Co. 
American Photo Laboratories 
Ames Supply Co. 

Autopoint Co. 

Barkley, C. L., & Co. 

Bankers Box Co. 

Bankers & Merchants Stamp Works 
Butler Bros. 

Cardinal Sales, Inc. 

Central Can Co. 

Chicago Cash Register Parts Co. 
Chicago Dictating Machine Co. 
Chicago Saddlery Co. 

Clemco Desk Mfg. Co. 
Coinometer Corp. 

Colonial Carbon Co. 
Commercial Furniture Co. 
Commercial Specialty Bureau 


Cotterman, I. D. 
Crofoot, Nielsen & Co. 
Ditto, Inc. 


E. C. A. Mfg. Co. 

Ehrman, M. E., & Co. 
Ever-Ready Electric Co. 
Farber, Louis H. 

Hedges Mfg. Co. 

Herzog, H. P., Co. 

Heyer Corp. 

ideal School Supply Co. 
Imperial Methods Co. 

Ink Specialties Co. 

Johnson Chair Co. 
Krumwiede, Elmer, & Associates 
La Salle Products Co. 
Leathercraft, Inc. 

Major Leather Goods Mfg. Co. 
Markilo Co. 

Maso Steel Products 
Mayfair Co., The 

Meilicke Systems, Inc. 
Melind, Louis, Co. 

Metal Specialties Mfg. Co. 
Meyer & Wenthe, Inc. 
Midwest Naturlite Co. 
National Brief Case Mfg. Co. 
Niemann, Inc. 

Northwest Leather Goods Co. 
Office Industries of America 
Office Management Assn. of Chicago 
Olsen, O. C. S., Co. 

Pearson, G. S., Co. 

Pelouze Mfg. Co. 

Photo Materials Co. 
Print-O-Matic Co., Inc. 
Rapid Roller Co. 

Raymond Co., Inc. 
Rockwell-Barnes Co. 

Royal Metal Mfg. Co. 

Seng Co., The 

Service Products Div 
Shipman-Ward Mfg. Co, 
Speed-O-Print Corp. 

Superior Marking Equipment Co 
Superior Plastics Div. 

Steel Parts Mfg. Co. 

Sell Corp 

Star Steel Equipment Co 
Tri-Par Mfg. Co., Inc 

Vail Mfg. Co. 

Van Dyke Industries 
Vogel-Peterson Co 

Wells Office Furniture Co 
White, Richard P. 

Wilhite Mfg. Co., Inc 

Wilson Jones Co. 

Wolber Duplicator & Supply Co 
Wonder Lock Co 

Ww d Processors, Inc 
Woodstock Typewriter Co 


3415 N. Ashlend Ave. 
19 S. Wells St. 

503 S. Jefferson St. 
1313 W. Lake St. 

222 W. North Bank Dr. 
28 N. Loomis St. 

564 W. Randolph St. 
1801 W. Foster Ave. 
1220 W. Van Buren St. 
720 S. Dearborn 5t. 
3229 N. Sheffield Ave. 
Randolph & Canal Sts. 
5631 W. Madison St. 
2417 W. 19th St. 
2810 West Addison St. 
28 S. Wells St. 

105 S. Jefferson St. 
4401 W. North Ave. 
30 E. Adams St. 
Skokie, Hl. 

2739 W. Chicago Ave. 
27 E. Monroe St. 


4535 N. Ravenswood Ave. 


205 W. Wacker Dr. 
2243 W. Harrison St. 
2518 W. Montrose Ave. 
30 N. La Salle St. 
1214 W. Madison St. 
31 E. Congress St. 
2931 S. Wentworth Ave. 
666 N. Lake Shore Dr. 
1850 S. Kostner Ave. 
8316 S. Birkhof Ave. 
750 Circle, Forest Park 
523 N. Halsted St. 
4401 W. North Ave. 
336 S. Jefferson St. 
2216 N. Clybourn Ave. 
2320 S. Western Ave. 
1840 S. Michigan Ave. 
3633 S. Racine Ave. 
500 S. Throop St. 
315 N. Desplaines St. 
3458 N. Clark St. 
362 W. Chicago Ave. 
3200 W. Carroll St. 
30 S. Jefferson St. 
228 W. Kinzie St. 
512 S. Peoria St. 

330 E. Ohio St. 

711 W. Lake St. 

164 W. Monroe St. 
105 W. Madison St. 
2529 W. Moffat St. 
709 S. Dearborn St. 


LAkeview 5-2400 
RAndolph 6-9320 
HArrison 7-7414 
CHesapeake 3-4167 
SUperior 7-7252 
HAymarket 1-7925 
FRanklin 2-1946 
LOngbeach 1-3200 
MOnroe 6-7061 
HArrison 7-3577 
Bittersweet 8-6234 
FRanklin 2-0500 
EStebrook 8-5841 
MOnroe 6-2770 
INdependence 3-1776 
ANdover 3-1875 
FRanklin 2-8958 
SPaulding 2-7400 
ANdover 3-7272 
Skokie 4258 
BRunswick 8-8149 
STate 2-3354 
LOngbeach 1-5829 
RAndolph 6-3341 
SEeley 3-7400 
COrnelia 7-2070 
STate 2-3540 
MOnroe 6-5521 
WeEbster 9-3217 
CAlumet 5-4246 
SUperior 7-4731 
CRawford 7-0130 
TRiangle 4-8151 
AUstin 7-2152 
MOnroe 6-6188 
SPaulding 2-7400 
CEntral 6-7973 
Lincoln 9-6373 
Virginia 7-7550 
DAnube 6-1878 
YArds 7-1140 
MOnroe 6-5912 
CEntral 6-1397 
EAstgate 7-7100 
SUperior 7-1811 
VAn Buren 6-6800 
FRanklin 2-2822 
WHitehall 4-5217 
HAymarket 1-2526 
DElaware 7-4030 
ANdover 3-1206 
STate 2-3462 
CEntral 6-8317 
HUmboldt 6-3543 
WaAbash 2-0141 


1218 Chicago Ave., Evanston BRiargate 4-2737 


334 WN. Bell St. 

222 W. North Bank Dr. 
2558 S. Federal St. 
666 N. Lake Shore Dr. 
35 E. Wacker Dr. 

175 N. Michigan Ave. 
1450 N. Dayton St. 
2035 S. Calumet Ave. 
325 N. Wells St. 

161 E. Grand Ave. 
1800 W. Larchmont St. 
426 N. Oakley Bivd. 
4630 W. Harrison St. 
531 S. Jefferson St. 
1900 S. California Ave. 
3242 S. Pulaski Rd. 
900 E. 95th St. 

2559 W. 21st St. 
624 S. Michigan Ave. 
725 S. LaSalle St. 
1437 W. Madison St. 
737 WN. Michigan Ave. 
3300 W. Franklin Bivd. 
1201 W. Cortland St. 
53 W. Jackson Blvd. 
120 N. Green St. 

75 €. Wacker Dr 


TAylor 9-3033 
SUperior 7-9880 
Victory 2-3100 
Michigan 2-1799 
RAndolph 6-6830 
STate 2-5010 
MOhawk 4-0920 
Victory 2-7766 
DElaware 7-1090 
WHitehall 4-6272 
WEllington 5-4810 
CAnal 6-4540 
EStebrook 8-7800 
HArrison 7-3783 


Bishop 7-4700 
REgent 4-1810 
Bishop 7-6130 
WaAbash 2-0318 
HArrison 7-1100 


SUperior 7-1465 
VAn Buren 6-7400 
Diversey 8-2711 
HArrison 77-4232 
HAymarket 1-2647 
ANdover 3-7020 
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STAPLING 
EO 


EQUIPMENT 










When you recommend Ace Stapling Equip- 
ment you'll know that your customers are 
getting machines that give lifetime satis- 
faction. 


To assure the longest and most satisfac- 





tory performance of an Ace Stapler your 


customers will want and should have on/» 













Ace Staples. In the production of these FIG. 1 shows cross section of an ALL-ROUND r 


staples premium wire is used exclusively. steel wire as it comes to Ace 


It is absolutely uniform in size, strength 
and temper. That's why Ace Staples have 





FIG. 2 shows the ALL-ROUND wi 
after being treated by the 
PROCESS. This gives ; tay, 
mum strength on the 


such high tensile, penetrating strength. . 


why any stapling machine works better 


when Ace Staples are used 


edge where it is needed oP: 



































SOLD THROUGH DEALERS ONLY 
Pre 
bet 
and 
spo 
ACE PILOT * } 
ACELINER Precision built by skilled eC Sore 
“World's finest” stapler workmen Staples and pins ACE CLIPPER ie 
Staples, pins, tacks and hand Light weight, easy action. 
fostens Built to last a lifetime. For 
3” x 
unde 
pod 
oot 
ACE FASTENER CORPORATION + 3415 NORTH ASHLAND AVENUE + CHICAGO |: 
IN CANADA © ACE FASTENER (CANADA) LTD. 504 ST. LAWRENCE BLVD.. MONTREAM Pred 
~ ‘ 
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100 EXTRA MEMO SHEETS 


For quick memo writ 





: 
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SINGLE-ACTION KEY 
mes OPENS INDEX QUICKLY 
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VITAL INFORMATION 


SMOOTHLY AT YOUR FINGER TIPS 
sipha- Now you can keep vital information 
cover feady for instant use—in the proper 
corre- place under the correct alphabetical 
ready listing. And you press just one key 


nee ae 
. 3 

<A 
a 


SIMPLE INDEX CARD REMOVAL 
TAKES JUST SECONDS 






ase sheets 

partment Nocomplicated mechanism. If you want 

3 memo- to revise information, all pages can be 
etical filing. removed and inserted again in seconds. 


Opens Quickly, Smoothly 
Press One Key Only 


Keeps Vital Information 


in One Place 


~~ 





The “Autopoint” Index is an amazing inde 
with features that make it a sure-fire seller, a 
dependable profit-maker, a number that can be 
counted on to build steady year ‘round volume, 
for you. 


Keeping vital information handy, and in one 
place, “Autopoint” Index works with easy finger- 
tip control. Just press one key and it flips back 
smoothly, ready to jot down names, addresses, 
telephone numbers and other information in the 
right alphabetical place. 

Index cards are 4” x 5", with ample writing 
room—can be easily removed and reinserted. One 
hundred loose memo sheets are included in a 
compartment under metal plate, Combining the 
advantages of a writing pad with the conven- 
ience of an orderly information file. 

Handsomely finished in walnut, this Index 
retails at $4.00, allowing you a liberal profit 
margin. Backed by the “Autopoint” name and 
“Autopoint” national advertising, it is presold 
for you. Write for facts and dealer prices, 


“utopoint INDEX 


September, 1948 


Precision-Built by the Makers of “Avtopotat” Pencils * AUTOPOINT COMPANY, Dept. 0A-9, 1801 Foster Ave., Chicago 40, INl; 
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So years, these concerns have supplied 


furniture to the trade. Eighty years old, 


ind still growing! The formula for this 


long life and continued vigor is simply— 


quality and service, the dest of each. 


We're still sold on this “technique”. 


Johnson Chair Company 
Chemco Desk Mfg. Company 


4400 


152 


WEST NORTH AVENUE, CHICAGO 


We're looking ftorward with 
pleasure to another reunion 
with all our old friends at the 
N.S. A. Convention, Hotel 


Sherman, Chicago * Booth 144 
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Problem: What 


stolen 


t Solution: Rock 


Yes, Rock a 


wasted filing 
olutionary 


ments pro} 


open! Actua 
vides the s 
ordinary file 
ompartment 
ame time 
desired — per 
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do about the many square feet of valuable floor space 


lel 


is the answer to 
because its rev- 
ening compart- 


slightly when 


Rock-a-File pro- 


filing capacity as 


; than two-thirds 


a ill Rock-a-File 


+7 


APPLIANCES, 


be open at the 
remain 


¢ two or more 


<@- Send for free descriptive folder 


Pa Nationally Advertised Product 


open if 


September 


every day by the open drawers of conventional filing cabinets? 


persons to file simultaneously. 
Rock-a-File 


space saved, it also means easier, 


means not only 
faster and more efficient filing. 
Compartments “rock”? open and 
shut eftortlessly at finger touch- 
no heavy pulling and shoving- 
no noisy banging drawers. Get 
complete information about mod- 
ern filing with Rock-a-File today 


ask for free descriptive folder. 


ROCKWEL 


Spec visst 


1948 





35 East Wacker Drive 





Here's How Rock-a-File 
Solves Filing Problems: 


COMPLETE ACCESSIBILITY — Entire 
contents accessible to two or more 
persons at once. All compartments 
can remain open. 


TIME SAVING—Open compart- 
ments do not block access to others 
in cabinet. No waiting to get at 
contents. 


LESS TIRING—Perfectly balanced 
compartments open and close effort- 
lessly at finger touch. Fewer open- 
ings and closings. 


TOPPLE PROOF— Open compart- 
ments project only slightly — gravity 
center always within framework. 

ECONOMICAL — Supplies last 
longer. Folders 
slide in and out 
sideways. No 
more mutilated 
tabs, indexes, 
guides 
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8S. Pat. OF. Pats. Agp. For 


Chicago 1, Ill 
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— Scouting 
for 


more 
customers? 


Consistent advertising to your 
customers, plus a lot of mighty 
favorable word-of-mouth adver- 
tising, has created a considerable 
demand for these products—de- 


mand on which you can cash in. 


RAPID ROLLER CO. 


Federal at 26th D. M. Rapport 
Chicago, Illinois President 
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Record Storage Boxes 


Loose Leaf Storage Binders 


String Tie Binders 


Copyholders 


anew Liberty product 


to be exhibited at the Stationers Show 


BANKERS BOX COMPANY 


Serving the Trade since 1918 
720 South Dearborn Street, Chicago 5, Ittlinois 


156 


We cordially invite you to visit 
our booth No. 88 at the National 
Stationers Association Conven 
tion September 26-30, Chicago. 


i 
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A CORDIAL INVITATION 


To All Dealers Attending the 
NATIONAL STATIONERS CONVENTION 


September 26 to 30, 1948 





To visit the Wilson Jones Plant—the largest of its kind. * You 
will be interested in seeing our plant in operation; renewing 
old acquaintances; most of all, we should like you to meet 
our personnel. * Drop a line beforehand or come to our Con- 


vention Booth and we will arrange to bring you to the plant. 


WILSON: JONES Co. 


GENERAL SALES OFFICES 


NEW YORK ‘ KANSAS CITY, MO. 
122 E. 23rd Street CHICAGO 816 Locust Street 
BOSTON 3300 Franklin Bivd. SAN FRANCISCO 
137 Federal Street 500 Howard Street 


Main PLants, CHICAGO AND ELIZABETH, N.Jd. 
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Jue Finest L amps Yew 
NMIDUU Ae Patt 


Today’s MIDCO has pioneered and perfected the finest lamp 
performance you have ever known 

Performance in a lamp is measured by its ability to pro- 
vide the proper light for easy seeing and its ability to oper- 
long 


ate day in and day out without interruption over a 
period of time. 

Up to 50% more light—scientifically distributed—is the 
direct result of the use of Dual Reflectors—-MIDCO’'S exclu- 
sive principle of light control. This superiority in lighting 


performance over all others provides the ideal supplemental 


lighting for “comfortable seeing” under the most difficult 





ai Buy 
GILITt 


Midco’s Exclusive Dual Reflector 
for 2-Tube models 








ecting } aiur 


conditions. Che above illustration will give you a “look 
Its freedom from trouble or interrupted operation is due under the hood” and help you visualize the 
entirely to the use of the finest electrical equipment made. unique and efficient principle by which MIDCO 
lamps have attained their high degree of sci- 


properly designed and electri ally correct for the ope ration 


of either one or two 15 watt fluorescent tubes. entific lighting. 

The incomparah ly hiner pe riormance, together with Obviously the shade and reflectors required 
MIDCO’s unique and original beauty of design and attrac- for MIDCO 2-Tubs models must be lereer then 
tive finishes are responsible for MIDCO's well-earned repu- these meeded fer the single tube model. te 


tation as the standard of excellence. and the complete appro- properly accommodate the extra tube and main- 
bation of many thousands of user ind dealers alike. tain the same relative degree of lighting effi- 

It can be truly said, here is the lamp among lamps—-any ciency as obtained from MIDCO 1-Tube Models 
way you look at it. 





4200 Series Desk Lamp 















1006 
Adjust- 
able-Arm 
Clamp-on 
Lamp Ideal us a reading 
Gennes lamp in the home 
and in the office ove 
business machines 
and modern desks 
2000 where there are no 
Series facilities for attach- 
Floor ing adjustable - arm 


-on lamps 





Lamp 





N. S.A. CONVENTION: 


| We will exhibit at the 194 Convention and will have the same 
booth as last year——No We extend a most cordial invitation to our 
many customers and all N. Ss. A. Mem! to visit with us at their con- 
venience during the Conventior 


| 





MIDWEST NATURLITE COMPANY 


Chicago 10, Illinois 


228 West Kinzie Street 





FINEST CUSTOM QUALITY 
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for advanced engineering and design 
..for powerful national advertising and merchan- 


dising that assures DEALER VOLUME SALES y 
aia wooosr@eK ; 


Re ce at 


ER DISPLAYS 
























' 
: Woodstock’s I kground of engineering ability, 
modern production facilities, and foresighted WIDOW 6 
management are assurances of a 
pewriter advanced in design, 
engineerits nd service. No 
wonder the NEW Wooodstock 
is America’s fastest-growing 
t} * writer ne! Woodstock’s 
hard-hitting national advertising 
some te erchandising aids for 
the dealer ire reminding MIL- 
. LIONS every day that here is today’s 
; best typewriter buy — bringing 
; more and more business to Woodstock 
deale rs 


i pany, 75 E. Wack 


| WOODSTOCK TYPEWRITER COMPANY 


WOODSTOCKeILLINOES 
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Stevens Hotel, Chicago, September 26 to 30 
Sunday, Sept. 26 Manufacturers’ Exhibit 10:00 A.M 
Registration 10:00 A.M. 
2:00 P.M 
Ladies Hospitality Room 2:00 P.M 
Monday, Sept. 27 Breakfast Meeting of Officers and 
= P “71 ( 
PRESIDENT FRED DOWNS kin. 9:00AM 
Downs-Randolph Co. “61S : °.0n & 2 
Tulsa, Okla -LLuncheon—Grand Ballroom 12:30 P.M. 
— 7 Joint Session—Grand Ballroom 2:00 P.M. 
Manufacturers’ Exhibit 9:00 A.M 
30P.M 
Tuesday, Sept. 28 Division Sessions 9:30 A.M 


Dealers—Grand Ballroom 

Manufacturers and Field Divisions 

North Ballroom 

Luncheon—Grand Ballroom 12:30PM 


























Joint Session—Grand Ballroom 2:00 P.M. 
Manufacturers’ Exhibit 5:00 P.M 
Entertainment—Floor Show and 
Dancing—Grand Ballroom 9:00 P.M 
Wednesday, Sept. 29—Joint Session—Grand Ballroom 9:30 A.M. 
—~Manufacturers’ Exhibit 1:00 P.M 
Annual Banquet—Grand Ballroom 7:30P.M 
FRANK W. LOVEJOY , z 
Socony-Vacuum oo Co. Thursday, Sept. 30 Meeting of Officers and Board of 
New York. N. Y. Control 9:00 A.M 
Manufacturers’ Exhibit 9:00 A.M. 
Golf Tournament—Olympia Fields....10:00 A.M 
Ladies’ Entertainment 
Monday, Sept. 27 -Get-Acquainted Breakfast—North 
Ballroom ; 9:30 A.M 
—Radio Broadcast and Theater Ticket 
Distribution e 10:30 A.M 
Tea and Style Show, Narcissus 
Room, Marshall Field’s 3:30 P.M 
Tuesday, Sept. 28 Luncheon and Hotel Stevens Ice 
Carnival, Boulevard Room.. 12:30 P.M 
Entertainment—Grand Ballroom 9:00 P.M 
MORRIS IL. PICKUS Wednesday, Sept. 29—Theater Party 2:00 P.M 
The Personnel Institute, Inc. Annual Banquet—-Grand Ballroom 7:30PM 


New York, N. Y. 























9:00 P.M. 
2:00 Noon 
5:00 P.M. 
4:00 P_M. 


~~ 
St 


~ 


2:00 Noon 


30 P.M. 
2:00 Noon 
10:00 PM 


rr" 
rs 


5.00 P.M 
9:00 P.M. 


12:30 P.M 
6:00 P.M 


12:00 Noon 
12:00 Noon 


Midnight 





—— 


































VERNON E. VINING DR. KENNETH McFARLAND EUGENE WHITMORE CARL V. HAECKER 
Westinghouse Electric Corp. Superintendent of Schools Editor, American Business Butler Brothers 
Mansfield, Ohio Topeka, Kans. Chicago, Ill. Chicago, Til. : 
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Convention Program 


The Speaking Program—Day by Day 

At the time of going to press the following had been scheduled to present 
addresses at business sessions: 

Following the luncheon on Monday, General Manager Paul Burbank will call 
he meeting t ler and will introduce President Fred Downs, Downs-Randolph 
Company, Tulsa, Okla., who will deliver his annual report. This will be followed 
by the presentation of “The New America,” Life Magazine’s three-dimensional 
cture, now be , shown to large groups throughout the nation. 

Heading the Monday afternoon speaking program will be a talk by Economist 
Edwin B. George, Dun & Bradstreet, New York City 

The them rhe Stationer in the New America,” will be carried on with Frank 
Lov vy, So y-Vacuum Oil Company, Inc., speaking on the subject, “It Is 
Later Than You Think.” Mr. Lovejoy is one of the country’s most popular speakers 
yecause he’s not ly a good salesman, but also believes in strong public relations. 
rhe closing speaker on the Monday afternoon session will be Vernon E. (Sam) 
Vinin mercha ing consultant of the Westinghouse Electric Corporation, 
Mansfield, O vho will draw from his rich background of experience in pre- 

ting his a ted talk, “The Customer Is No Dumbbell Either.” 

Tuesday n as usual, will be devoted to divisional meetings. The dealers 

leet in e Grand Ballroom and will have as their speaker Dr. Kenneth 
McFarland 1} ntendent of schools, Topeka, Kans., talking on the subject, 
The U in Business Following this talk the dealers will have an open forum 
ior th | Kochheiser, Charles Ritter Co., Mansfield, Ohio, presiding 
irpose of ting is to permit and encourage frank discussion of the many 
blems f ilers today 
ile the rs are meeting, the manufacturer and field divisions will hold 
t meet the North Ballroom at 9:30 a.m. to hear an address on the 
Sales M gers I Have Known,” by Eugene Whitmore, editor of American 
B Chica Ill. Paul Buckwalter, National Blank Book Company, Holyoke, 
Mass., will 1 Mr. Whitmore with some valuable information on “Marketing 

1 1948.” Fol these talks, the two divisions will divide for their respective 

isiness meet The manufacturers’ meeting will be conducted by R. A 
Jonas, Jr., pl t of Oxford Filing Supply Co., Inc., Brooklyn, N. Y., and the 
field divisio1 under the direction of Dan MacDougall, Stationers Loose 
Leaf Compa Kansas City, Mo 

Following t Tuesday luncheon, all groups will again join in the Grand Ball- 

m to hear H. W. (Tommy) Adkins, executive vice-president of Yahr-Lange, 
wholesale druggists of Milwaukee, Wis., speak on the topic, “The Three 
Dragons Faci Business.” 
econd eaker of this session will be Carl Haecker, sales promotion man- 
wer of Butler Brothers, Chicago, who will present a dynamic address on “Better 


The final : - yn the Tuesday afternoon program will be Ralph W. Carney, 
ice-president general sales manager of The Coleman Company, Inc., Wichita, 
Kans., who y¥ ave as his subject, “The Man Who Sells.” Having built and 
eveloped a sa force of some 500 jobbers and appliance distributors, as well as 

00 reta he is regarded as a master of “showmanship in selling.” 
fina f the convention will open with all divisions convened in the 
Ball lear Fen K. Doscher, vice-president of the Lily-Tulip Cup 
rporation, New York City, speak on the topic, “Dynamics of Sales Leadership.” 
Following t k, President Morris I. Pickus of The Personnel Institute, Inc.., 
New York Cit | deliver a timely discourse on human waste in business in 

| Selection and Management.” 
by Jack Lacy, Lacy Sales Institute, Boston, Mass., who will 
vorite topics, ““What Makes a Star Salesman Tick?” In a 
in Business, he was voted one of the six favorite speakers 
n ghout the nation 

rhe nvent vill close with a business session at which reports of the 
will be heard and the new NSA president for 1949 will be 


Great Lakes Travelers Pre-Convention Luncheon 


A pre-convention activities of the big annual meeting will 

tua on Friday, September 24, two days before the opening of 
he Manufact Exhibit, with a lively “kick-off” luncheon sponsored by the 
Great Lakes 7 Club of Chicag: 

rhe nmit he pre-convention luncheon is comprised of John Smythe, 
Geyer Publi 1airman; Cortland Horr, Associated Stationers Supply Com- 
pany; Rob ‘ Eberhard Faber Pencil Company; Ed Williamson, Elmer 
Krumwiede & tes, and Alwin Aigner, G. J. Aigner Company. All dealers, 
manufacture factory representatives who can be in Chicago on Friday, 
september 24 plan to attend this luncheon at 12:30 pm. in the West 
Room of the H Sherman 
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H. W. ADKINS 
Yahr-Lange, Inc. 
Milwaukee, Wis. 


RALPH W. CARNEY 
The Coleman Co., Inc. 
Wichita, Kans. 








F. K. DOSCHER 
Lily-Tulip Cup Corp. 
New York. N. Y. 





JACK LACY 
Lacy Sales Institute 
Boston. Mass. 
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reetings! 


TO THE OFFICERS AND 
MEMBERS OF N.S.A. 


Once again, it is our pleasure to extend a hearty welcome 


to all our friends who will attend the 42nd Annual National 
Stationers’ Convention. To everyone affiliated with the com- 
mercial stationery industry, the 1948 N.S.A. Convention is 


an event of great significance. 














The popularity of MONARCH BRAND Paper Fastening De- 
vices is predicated on many years of successful performance 
in the world of business. We assure stationers everywhere 
that we keenly feel our obligation to continue providing the 


highest quality paper fastening devices on the market. 


WRITE FOR SAMPLES AND PRICE LIST 


PINS, PAPER CLIPS, PAPER FASTENERS, STAPLES, THUMB TACKS, ETC 


Largest Paper Clip Manufacturers in the World 


VAIL MANUFACTURING COMPAN 


900 EAST 95th STREET CHICAGO 19, I 
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S PEED-O-PRINT 


PRESENTS THE 


Model 200 


RY STENCIL D pUPLICATOR 


» ROTA 
AUTOMATIC FEED 7 


ITS TOPNOTCH 

PERFORMANCE 

MEETS EVERY 

*125 DUPLICATING 

RESET COUNTER $10 ADDITIONAL ’ . NEED PERFECTLY 


Plus Excise Tax 





















REPRODUCES ANYTHING THAT 
CAN BE TYPED, DRAWN, TRACED OR 
PHOTOGRAPHED ON A STENCIL 


POSTCARD TO LEGAL SIZE 


FEATURES 


0 FRONT PAPER STOPS 
ue «69 FOR QUALITY e AUTOMATIC ROLLER RELEASE 


e OPEN CYLINDER WITH 
V FOR VALUE AUTOMATIC BRUSH INKING 


v FOR PERFORMANCE PLUS MANY OTHER FEATURES THAT INSURE 





EASE OF OPERATION AND PERFECT COPIES 


SPEED-O-PRINT CORP. 


161 E. GRAND AVE. CHICAGO ITI, ILLINOIS 








SABE AN ASP! aw] 


The Justrite Hangover Bar will be open again in Booth 112, at the 
National Stationers’ Convention, September 26-30th. 







And there will be not one, but two lovely models to make your 
visit to the Justrite Booth as pleasant and memorable as possible. 
Pat Varner, whom you met last year, will be back, along with Lee 
Mathison, another charming model. 




















Molle PRODUCTS ARE SOLD EXCLUSIVELY THROUGH YOU 










e Rubber Bands e Index Tabbing e Stamp Pads 
. Erase rs e Sheet Protectors ¢ Doters 
M . Office Outfits ¢ Numberers 
. Rubber Ce >ment e o Sait inkore 
e Desk Protectors ° Drawing ink © Gites & industrial 
e Finger Pads 
° Sian Makers . Stome Racks Rubber Stamping Inks 

















LOUIS MELIND COMPANY 


CHICAGO 10 DALLAS 7 DETROIT 26 LOS ANGELES 14 NEW YORK 14 SAN FRANCISCO 3 
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after year. 


PRUE IO FOR DALE ! 


Ditto offers you a bargain in profits! Ditto actually costs 
you nothing—yields substantial savings in time and 
money—savings that repeat many times over, year 


Ditto copies anything—typed, written, printed, or drawn. 
Its flexibility makes Ditto widely used for business sys- 
tems—payroll, production, order-billing, purchasing . . . 
hundreds of other uses. 


Firms in every line of business have attested to sensa- 
tional savings with Ditto. Check the list below—see 
where you can profit by adapting Ditto to fit your 
needs. Mail the coupon today! 


DITTO 


TRADE MARK REG. U.S PAT OFF, 


2300 W. Harrison St., Chicago 12, Ill. 


=> 


In Canada: Ditte of Canada, Ltd., Toronte, Ont. 


f----- 


im CHECK THESE PROFIT-MAKING APPLICATIONS. MAIL THE COUPON 


APPLIANCES, 


MANUFACTURING 


OOrder and Billing Systems 

0 Parts Order 

0D Assembly Order 

0 Purchase Order Receiving 
Systems 
Payroll Systems, Account- 
ing Reports 

) Salesmen's Bulletins, Price 
Book Sheets, Quotas, etc. 
Charts, Maps, Graphs, 
Drawings, etc 
Accounting Statements & 
Reports 


WHOLESALERS 


Order and Billing Systems 
Salesmen’'s Bulletins 
Price Book Changes 


FINANCIAL 
INSTITUTIONS 


Daily, Weekly and 
Monthly Statements 

) Trust Reports, Stock 
Transfers 
Installment Loan Systems 


INSURANCE 
COMPANIES 


Policy Card Records, 
Bulletins to Agents 
Reports, Statements & 
Abstracts 

© Abstract of Claim 


September, 1948 


PUBLIC SERVICE 


0D Requisition and Purchase 
Order Systems, Bid Re- 
quests 

0D Accounting & Finance 
Statements 

0D Drawing & Sketches 


RAILROADS 


© Passing Car Reports, 
Operating Reports 

© Car Interchange & Inter- 
line Exchange 

0 Accounting and Financial 
Statements 


DEPARTMENT STORES 


0 Accounting and Financial 
Reports 

0 Sales and Stock Reports 

0 Ruled Forms, Bulletins, 
etc. 


CHAIN STORES 


0 Inventory Sheets 

0 Warehouse Order and 
Billing 

0D Price Lists and Changes 

0D Advertising Layouts 


CONSTRUCTION 
AND BUILDING 


DC Specifications, Bid 
Requests 

0 Drawings and Sketches 

0 Payroll 

0 Purchasing Receiving 


PRINTING 
AND PUBLISHING 
0 Printing Orders 
0 Advertising and 
Circulation Statistics 
DO Advertising Presentations 
0 Reports and Statements 


ASSOCIATIONS 


0 Bulletins to Members, 
Credit Inquiries 

0 Statements and Reports, 
House Organ 


MEAT PACKERS 


© Order and Billing Systems 

© Sales Bulletins and Price 
Lists 

0 Accounting and Financial 
Statements 


ACCOUNTANTS 

0 Profit and Loss State- 
ments 

0 Balance Sheets, Audit Re- 
ports 

0 Ruled Forms, Working 
Papers 

© Income Tax Reports 


GOVERNMENTS 
0 Accounting Reports, Bid 
Requests 
OC Purchase Orders 
0 Engineering Drawings 
© Charts and Graphs 
D Specifications 
© Material Lists 





Ditto, Inc. 


Chicago, Illinois 


Name 
Company 
Address 





2300 W. Harrison Street 


Gentlemen: Kindly send me further informa- 
tion on how I can make profits with Ditto in 
my business, as checked above. 
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The “Preferred” Names in Marking Device Lines 
CROWN LINE Entrenched in the minds of present and past generations 
BAND STAMPS of business men as the best daters and numberers that money 
can buy. 


TRIUMPH 
SELF-INKERS 


= 
VIKING PADS Some like the quick drying Viking, others like the glycerine VOLGER’S 
AND INKS base Excelsior. By stocking both, a dealer can't miss. EXCELSIOR PADS 
° 
VARI-LINE The upstart ‘'Vari-Line” is getting into a lot of new places SWIFTSET 
PRINTING KITS each day; Swiftset and other Superior types continue to prove 
that they have not been mis-named. 


RUBBER TYPE 
UNIVERSAL 


e 
With artists’ charges sky-rocketing, no wonder the demand for RAVENSWOOD 
SIGN MARKERS Universal sign markers grows. The campers, the students, and LAUNDRY 
the draftees boost the Ravenswood Laundry Marking set. MARKER 
e 
ACHILLES 


STAMP RACKS 


Caster racks carrying the name “Achilles'’ occupy space on 


many an important desk. The dealer who SHOWS a "Com- 
mercial’ Press, SELLS a "Commercial" Press. 


COMMERCIAL 
PRINTING PRESS 


See these at the Stationers’ Convention 


SUPERIOR MARKING EQUIPMENT COMPANY 
1800 Larchmont, Chicago 13, Illinois ° 


533 Mission St., San Francisco 5, California 


R. A. STEWART & COMPANY, INC. 


80 Duane St., New York 7, N. Y. 
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NEW 
at booth Fl and 2 


N.S. A. 
Chicago—Sept. 26—30 


Cony-nrile leads again with new selling features. Let us 
. , . 
show you first-hand why Comy-nite 4 advanced design 


and features will mean more sales and profits for dealers. 


WOLBER DUPLICATOR & SUPPLY CO. 


1203 CORTLAND ST., CHICAGO 14, ILL. 


( opy-rite”’. . . A NAME RECOGNIZED BY LEADING DEALERS THE WORLD OVER 
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Every Day, In Your Store There Is 


A LIVE PROSPECT 
For The NEW 


Precise” TRIMMING BOARD} 


Make Those Sales Yours! And you do when you te 
your customers how they save time and materia 
in wrapping, packing, cutting and trimming 
with the New Precise Trimming Board. How # 
pays for itself in eliminating hand cutting, scisso 
work, razor use and other costly, old fashioneg 

methods of trimming and cutting. Besides, you’ 
Blade Sizes List Prices 


:. Patents -— scan eee absolutely right when you say there is no fing 





2,186,985 No. 4—12%” 7 06 board on the market with an all inclusive guaram 
te No. 5—15%”" 14.50 tee. And only Precise has the exclusive patente/§ — 
2. 435,559 Ne, Cie" = =— «81.08 adjustable paper guide that locks or releases the 


2 Page Paes paper with a finger flick; that assures square 
West of Rockies, add 


10% to list. accurate, easy cutting every time. 


The white scales on the black background, in sixteenths 
speed measuring time. Only the finest seasoned hardwoo 
is used in the ebony finished board. Blades of finest sted 
are carefully ground for lasting, rugged service. Model 
5, 6, and 7 have special safety spring. Thruout, nothing 
has been overlooked to assure top performance and lasting 
service. Talk up the “Precise” and you increasé your sale 
of this indispensable office item. Send Postcard for Fre 
Literature. 


Order the "Precise" Boards You Need Today! 


AMERICAN PHOTO LABORATORIES 


Dept. A, 28 N. LOOMIS ST. CHICAGO 7, ILLINOIS 


| 







FINGER-TIP 
CONTROL LEVER 











OFFICE EQUIPMENT DISPLAY 


STEVENS HOTEL 


January 31 (Executives’ Day), noon to 10 p. m. 
February 1 and 2, 10 a. m. to 10 p. m. 





You'll see the newest developments in all types of office equipment and devices pro- 
duced by the country's leading manufacturers for the simplification and greater 
efficiency of all office procedures. 

More than 30,000 key personnel saw and acclaimed this interesting and informa- 
tive show last year. Admission by ticket only. There are 35,000 square feet of 
exhibit space. 





Apply NOW for your Exhibit Space. Last year many were disappointed, due to late applications. 
Assure yourself of the space you want by applying now to H. W. Dickhut, Office Management 
Association of Chicago, 105 W. Madison St. 


OFFICE MANAGEMENT ASSOCIATION OF CHICAGO 4 
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TAINO eV ANIG 


SELF-FEEDING, ADJUSTABLE, CARD-SIZE DUPLICATOR 


MODEL A-2 










NE Ww 
Adjustable Pressure 
Feed Arm 






Do not be confused or misled by 
an inferior imitation! 


The New Improved PRINT-O-MATIC 
features the New This new streamlined duplicator fairly 


ADJU STAB LE PRESSURE FEED ARM sparkles with practical quality features that 
mean fast turnover and big profits for you: 

pane means accurate, hairline register on thinnest poper New adjustable-pressure automatic feed guar- 

Me SONG COED ONS. «5 REET” +? Suen antees accurate one-at-a-time feeding... pre- 
cision-built to give perfect printing on thin- 
nest paper or tough cardboard...from 3”x 5” 
No Advance to 4"x6"... hairline registration . . . new 
in Price quick-change stencil clamp...uses 60% less 
ink ... prints more than 2,000 copies an 
hour. And every Print-O-Matic is uncondi- 


still 9 : 
tionally guaranteed! 
only ETAIL Print-O-Matic advertising, Print-O-Matic 
R counter displays, Print-O-Matic demonstra- 


tions makes your selling job simple. Stock 
up now ... feature the one and only Print- 
O-Matic for bigger sales, bigger profits! 





Complete with 
Supplies 


REMEMBER: 








THERE’S ONLY ONE Write or wire now for full details 

Nt iit dicen ale PRINT-O-MATIC } 

ction ia ae. hen nde 9 Do not confuse the original, the gen \ THE PRINT-O-MATIC CO., Inc. 

i . - 
PRINT-O-MATIC at the convention— sine Petab@itaiie Ga teatatin ! MERCHANDISE MART, CHICAGO 54, ILL. 
booth F-3 Stevens Hotel—Chicago and substitutes of inferior quality. } West Coast Representative: Peter C. Goldsmith, 
Sept. 26 to 30 ' 672 Sovth Lofayette Park Pi. - Los Angeles, California 
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INSTALL - 


BARKLEY 74 TAB 


FILE GUIDES 


ae aoe am ae eo = a # 








Patent No. 2248355 D128118 C) 


Barkley Plastic Tab FILE GUIDES bring create: 
ease ... speed ... efficiency to the essential task 
.of filing. They're especially designed for the 
rapid tempo and the accelerated pace of today’s 
business needs. The crystal clear plastic tab 
angled for greater visibility helps to make 
“filing and finding” effortless. Needless to say. 
the popularity of these Barkley Plastic Tab 
FILE GUIDES means plus sales and plus pr 
for dealers from coast to coast. Investigate ; 
find out how it pays to be a BARKLEY de shi. 


Write for Illustrated Literature 


DROP IN AND SEE US 


DURING THE N.S.A. CONVENTION 
rut 


Established 1921 oy 


[. L. BARRLEY & CU. 


Manufacturers of Filing Supplies 
1220 W. Van Buren St. Chicago 7, lil. 
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TARA 


THOROUGHBRED 


CARBON PAPER 


Outstandingly attractive Silvertone Plastic Non- 
Curl processed. Cost of imprinting is eliminated 
without sacrifice in appearance 


Writes a dense black with no smudge nor rol- 
ler marks, even on finest quality papers. 


The TARA name marks a completely new line 
of quality typewriter, billing machine, and pen- 
cil carbons, scientifically developed under di- 
rect supervision of thoroughly experienced, con- 
sumer sales trained, carbon paper specialist. 
Consumer acceptance has been given first 
thought, of course, but the Dealer's problems 
have been given due consideration too; variety 
in grades, weights, and finishes are the mini- 
mum required to efficiently meet demands. 

Get acquainted with TARA now and see your 
carbon sales, and profits, grow with the TARA 
Thoroughbred line. 


We are also geared to handle ‘made to order” 
manufacturing for jobbers and private brand 
dealers. 

Inquiries solicited 


A Trial Order Will Convince You 
American Carbon Paper Corp. 


1313 West Lake Street 
CHICAGO, ILL 
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| MANUFACTURERS — DISTRIBUTORS 


| @ Gold Crest Duplicator Ink 








AMES SUPPLY 
COMPANY 


| * 


TYPEWRITER PARTS 
| PLATENS 
ACCESSORIES 


times Quality Accessory ltems 


* 


@ True-Mark Felt Typewriter Pads 





® True-Mark Stenographers’ Cleaning Sets 
@ True-Mark Liquid Type Cleaner 

® True-Mark Plastic Type Cleaner 

® Gold Crest Ribbons 


® Gold Crest Stencils 


® Gold Crest Correction Fluid 

® Gold Crest Wrinkle Finish Polish 
® Peerless Rubber Typewriter Keys 
| @ A, W. Faber 


kL rasers 


® Toledo Guild lypew riter Stands 


For Quality Accessories 


Specifically Request Above Items 


AMES SUPPLY COMPANY 
564 West Randolph Street 


Chicago 6, Illinois 


When it comesd to a 


WHOLESALE 
STATIONERY 


SOURCE 


* ALL MERCHANDISE UNCONDITIONALLY 


GUARANTEED 
PERSONAL SERVICE 


SUBSTANTIAL MARGINS 


COMPLETE LINES 


NATIONALLY ADVERTISED 


BRANDS 


@ Acco Company 
@ American Crayon Com- 





Ideal School Supply 
Company 


pany @ Koh-l-Noor Pencil Com- 
@ Automatic Pencil Sharp- pany 
ener Co. @ LePages Adhesives 
@ Bankers Box Company @ Meier, Joshua, Com- 
@ Bates Mfg. Company, pany, Inc. 
The @ Parker Pen Company 
@ Blaisdell Pencil Com- @ Plymouth Rubber Com- 
pany pany 
@ Boorum & Pease Com- @ Quality Park Envelope 
pany Company 
@ Carters Ink Company, @ Rite-Form Chair Com- 
The pany, Inc. 
@ Cooke & Cobb Company @ Sanfords Ink Company 


@ Eagle Pencil Company 
@ Eaton Paper Corpora- 


Schollhorn 
pany 


Wm., Com- 


tion @ Sengbusch Self Closing 
@ Esterbrook Pen Com- Inkstand Company 
pany @ Sheaffer Pen Company 
@ A. W. Faber Pencil @ Speed Products Com- 
Company peny 
@ E. Faber Pencil Com- © Sterling Plastics Co. 
pany 
@ Fulton Specialty Com- @ Superior Marking Equip- 
pany ment Company 
@ Higgins Ink Company, @ Vail Mfg. Company 
Inc. @ Wilson Jones Company 


OFFICE 


t-ANCHES 
rray ot 
York 7. N. 
913 { ! nerce St 
Dallas 1, Texas 
\W 191 Cain St 
Atlanta 3, Ga 
iy n the Principal Cities 
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AND MANY OTHERS 


G. S. PEARSON CO. 


Wholesale Stationers to the Trade 


709 S. DEARBORN ST. . CHICAGO 5, ILL. 


AT HOME DURING THE SHOW 
Just 3 blocks trom the Stevens 
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Exceptional Entertainment to 
Highlight 1948 NSA Convention 


OPFLIGHT entertainment, al- 

ways an outstanding feature of 
the annual NSA conventions, will 
again hold the center of the stage 
during the five-day tenure of the 
National Stationers Association 
convention at the Stevens Hotel, 
Chicago, September 26-30. As usual, 
the feminine contingent will be 
the recipients of the lion’s share 
of the galaxy of talent lined up 
by the entertainment and ladies 
entertainment committees 

Opening the activities for the 
ladies will be the ‘Get-Acquainted’ 
Breakfast in the North Ballroom 
of the Stevens on Monday morn- 
ing, followed by the distribution 
of theater and radio broadcast 
tickets. For the male registrants 
the entertainment phase of the 
convention will open following the 
Monday luncheon with the presen- 
tation of Life Magazine’s new 
three-dimensional picture, “The 
New America.” This picture, con- 
trasting the America of today with 
that of 1939, represents more than 
a year of research, and is current- 
ly being shown throughout the 
nation before industrial and civic 
leaders, Government officials and 
national conventions. Ten syn- 
chronized units project color 
photographs on a= panoramic 
screen 40 feet long and 111 feet 
high, the picture sequences being 
accompanied by narration and 
music. 


Women’s Activities Many 
and Varied 


Monday afternoon will find the 
ladies being entertained at a 
style show in the Narcissus Room 
of Marshall Field’s, followed by 
afternoon tea. On Tuesday they 





“Hip 
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THE GRAND BALLROOM, CENTER OF NSA CONVENTION ACTIVITIES 


meet in the Boulevard Room of 
the Stevens for luncheon, followed 
by an exclusive presentation of 
the great ice spectacle, “Icecapers 
U.S.A.” And, of course, on Tues- 
day evening, they will join the 
men at the big party and floor 
show in the Stevens Grand Ball- 
room, followed by dancing to the 
music of Ben Sharp and his 10- 
piece orchestra. Included in this 
highly entertaining three hours 
are such sterling headliners as 
Bill Robinson, emcee; The Bilt- 
more Girls, four strolling musici- 
ans; Julie Dawn, 
Dorothy Dorben Dancers; The 
Ballantines, a musical novelty, 
and the McDonald Trio, barrel 
jumping and teeter board act. 

On Wednesday the ladies will 
be entertained by one of Chicago’s 
most popular stage hits, “Angel 
in the Wings,” presented at the 
Blackstone Theater. In the even- 
ing they will rejoin the men at 


songstress; The 


the annual banquet in the Grand 
Ballroom of the Stevens, a color- 
ful spectacle climaxing the 1948 
convention of the National Sta- 
tioners Association. Following the 
banquet, the tables will be clear- 
ed away and dancing to _ the 
melodies of Jack Cavan and his 
Edgewater Beach Hotel Orchestra 
will occupy the merrymakers until 
the wee, small hours. 


Golf Tournament Thursday 


Gradually, 
enthusiasts among 
withdraw on one 
other, for they 
that touring the 


however, the golfing 
the men will 
pretext or ans 
well 


is a junket that can best bey 
negotiated after a reasonabiey 
amount of slumber. Teeing of 


will begin at 10 a.m., 
ner, brief introductions and pr 
distribution being set for 6: 
P.M. Even after this 


OWE OF THE SCENES FROM “THE NEW AMERICA.” LIFE MAGAZINE'S NEW THREE-DIMENSIONAL PICTURE 
1948 
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at Olympia Fields Country Cluj 
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Highlights of “Icecapers U. S. A.”, 
Boulevard Room, The Stevens Hotel 
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to most of 
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ns until the 


nter portion 
but for the 


exhibit, open 


Sunday 


#59 


5" 


September 


through Thursday, will continue 
to hold the No. 1 spot. 

Whether the conventionite at 
the 1948 NSA gathering at the 
Stevens Hotel is out for fun and 
relaxation, or is strictly keeping 
an eye out for future product 
sources, he is sure to find both 


sg | 


1948 


at this year’s gathering, which. 
from any angle—number of ex- 
hibits, registration, products, 
quality of entertainment, and 


speakers—promises to be the larg- 
est and most successful in the his- 
tory of the National 
Association 


Stationers 





NSA WOMEN TO BE GUESTS 
AT SPARKLING ICE REVIEW. 
—Upper left: Ella Brehm and 
Martha Collins, two of the 
lovely Boulevar-Dears, are 
kept firmly in tow by funster 
John Flanagan, but seem 
pretty happy about it. Above: 
Florence and Bob Ballard. 
sensational adagio skating 
act, is marked by a smooth 
grace and apparently effort- 
less lifts. Left: the six ever- 
lovely Boulevar-Dears pre- 
sent a spectacular ballet in 
the frozen Northland costumes 
of “Icecapers U.S.A.,” impres 
sive revue in The Stevens’ 
Boulevard Room. 
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LY Ma 
PREMIER 


Cutting Board 


DESK PADS 















plus helpful 
with 


Precision Ground Blade 
Fine quality AICO Desk Pads are available tel? Perfe ct 


now in varied sizes and styles for imme- 


diate shipment. Straight Cutting Edge 


To increase your future sales, and help you 
to get rid of your present stock of pads, 
we have a number of helpful ideas. For the Best Cutting Edge 


Smart, distinctive AICO Desk Pads are as Buy PREMIER CUTTERS because — 





Selling aids! 














sturdy as they are attractive. Individually @ All blades of hardened steel 
packaged, each pad has a picture label on -- ae ues ae 
° ‘ erfect cutting edge 
the outside of the box showing exact con- és: Mea dials ceadiaitaed weep 
tents. A similar descriptive card gives @ All '/2 lines on face of board are accurately scored | 
complete information when displayed on @ Cutting handle secured with a safety spring — will not fall 
the pad @ All boards equipped with rubber bumpers to prevent scratch 
_ ing or slipping . 
| h 
ssi a WELCOME TO N.S.A. CONVENTION | 
Visit our modern factory and see 
“How to Sell More Desk Pads”’ how PREMIER CUTTERS are made. . 











See our Special Convention Desk Pads. and have coffee 


and doughnuts with the Aigner Index Co New York o 
a hete. Nhaterials Ge 
* 


Chicago Sales Office: 336 S. Jefferson * New York 


Sales Office: 10 Thomas St., New York 7, N. Y 334 N. Bell Ave. . . .. CHICAGO 12, ILL. 




















Representatives 


} i} AICO GRIP TASSING Henry Deutsch, Showroom: Suite Milton Stone, 320 Broadway, Room 
i LOOSE LEAP INDEXES 1063, 2nd Unit Sante Fe Bidg., Dal- 625, New York City, covering N. Y% 
} DESK PADS las, Texas. Harry Henkel, 171 Sec S. Lichenstein, 223 South 10th St, 
e CRUAOM SPEQAITION ond St.. San Francisco, Calif Philadelphia, Pa 
U thigne’ Company PROTECTIVE HOLDERS E. J. Mitchell, 5540 Delmar Bivd., Chicago Display Room: Harold 6. 
503 5. J87PERSON ST. CHICAGO 7, ILLINOIS St. Louis, Mo one, CE 5. Cotter, naa 


ANUFACTURERS OF INDEXES AND INDEX TABBING stan Wolersivom, 17 Meiers Richmond, 
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Heavy Gauge 


STEEL 








beautiful 
Hommered SILVER-CRAY Finish 


At the N.S.A. CONVENTION 
VISIT OUR DISPLAY 
BOOTH No. 519 
Hotel Stevens 
We f opportunity of personal contact 


of office supply dealers who sell 
» include our display booth num- 
are in Chicago. 














One Large Size (112x6x43¢") 4 STYLES 


igged for long service, these sell 
ners rounded, one piece construc- 
every desirable structural 

ly boxed, and are packed 12 of 
Available with or without 6 


LIST PRICES 
TrHOUT TRAYs> 


COMP. TRAYS 


ENTRAL CAN COMPANY 
2415 West 19th Street CHICAGO 


Revresentatives 


FRAZAR & CO., SO CHURCH STREET. 


—— 





NEW YORE 7. N. Y 





OFFICE APPLIANCES, September, 1948 





SHIPMAN-WARD’S 
LATEST MONEY-MAKERS FOR YOU 


Electronic Master 
Utiliphone 
An Intercommunicating System 


for Offices and Shops 
The First Top Quality System for Low Cost 





Installed Easily Anywhere by Anyone 


Just plug in “Master” station and turn switch to “on”. 
Operates on 110 volts, AC or DC, Has range of 300 ft. 
Size 44%," x 4%”. Beautifully finished drawn metal case. 
List Price $29.95, complete with both units and 50 ft. 
of wire. . 





RETAILS $1.00 $1.00 $1.25 


Instruction Courses for Speeding Operation 
of Adding Machines, Calculators and Comptometers 


Vot repair manuals, but books used by business colleges 


training expert operators. 


Get Your Free Copies of Our Catalogs 
PARTS, PLATENS & SUPPLIES 
for Every Make of Typewriter 


Whatever the Part, We Can Supply It. 


Satisfaction Guaranteed on Every Order. 


SHIPMAN-WARD Me. Co. 


“The Dealer's Quality Supply House” for 56 Years Past 


325 N. WELLS ST., CHICAGO 10, ILL. 
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(Lome: 


YOU INCREASED | 


* SALES AND PROFITS | 
Ril-KRlatler | 
| Vhs we 


SALES are > Fe 7 3 
RISING... et 


TYPEWRITER CARBON BILLING CARBONS 
FAN-FOLD CARBON PENCIL CARBONS 
CARBON JACKETS REGISTER ROLLS 


© INKED RIBBONS 


TYPEWRITER RIBBONS TABULATING RIBBONS 
Addressograph RIBBONS TIME STAMP RIBBONS | 





Bookkeeping Mach. Ribbons ADDING Mach. RIBBONS | 


@ More and more consumers are asking 


for KIL-KLATTER by name 
ee a HECTOGRAPH SUPPLIES 


is being used more 
cestode rs anes E HECTOGRAPH CARBONS MASTER UNITS 
ita °° HECTOGRAPH RIBBONS DUPLICATING FLUID 
Hand Cleansing CREAM CORRECTION PENCILS 


INCREASED RETAIL SALES 
ARE FORECAST FOR 1948 


KIL-KLATTER sales for the first 
quarter of 1948 were 127 of 
1947 sales tor the same period. 


ATTENTION DEALERS: 
If you are not handling KIL-KLATTER write 
for a free sample pad 


AMERICAN HAIR & FELT COMPANY 


Dept. B-89 Merchandise Mort ¢ Chicago 54, Illinois 


h ii- K EVGEa Codo- MFG. CORP. 


THE SCIENTIF Chicago 7, Ill. Pittsburgh 22, Pa. New York 12, N 
E IC TYPEWRITER PAD Factory: Loraopolis, Pa. 
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Announcing 
ANOTHER COMPLETELY NEW SCALE 


He SPEED MAIL 






invites you to the 


NATIONAL STATIONERS’ SHOW 


ROOM 542-A 
Stevens Hotel + Chicago 










We want to thank you 
for our tremendous sales 
increases due to your 

success with our line. 











COMPARE this 
COMPLETELY NEW scole——its 


simple, radiant silver glass dial 


Leathercratt advertising 

in ESQUIRE has created 
and clean brilliant figures on silver background—with the important consumer response. 
confusing maze on the old-style scale below. 











No. 180Z. Sturdy Split Cow- 
hide Ringbinder . . . particu- 
larly designed for student 
use. Made with full length 
gusseted pocket, one flat 
pocket, extra ripper pocket 

. edge durably bound for 


extra weer ... black or 





brown beavergrain split cow- 


hide. 





The new SPEED MAIL 
hes all the 

information on the 
dial that old-fashioned 
scales have—but look ot 
the difference. One is as hard 
te read as a time-table 





No. 110. Two-partitioned 
aiiior os cacy os © billboord Briefbag with brass lock — 
completely reinforced. 


Sturdy deep buff split cow- 


There is no distracting whirligig action on the SPEED MAIL. ide ta embeoseed. bleok. 
Pointer is behind the dial and shows only weight and post- brown or smooth aniline gin- 
age required. The neatly tabulated “POSTAL RATES BY ger color. Priced low for a 
ZONES” stands out brilliantly against the clear silver back- promotion leader. 


ground. No need to be a contortionist. It can be read quickly 





and accurately without head twisting or neck straining. 


The SPEED MAIL has met with instant acceptance wher- 





ever it has been shown. Its handsome appearance and new 


weor resistant finish in harmony with modern office fixtures 


Leathercraft’s complete 
new fall line will be on 


are eye-appealing features important to the retailer. 





The SPEED MAIL is an all-purpose scale that can be used 





in any business establishment. There's a big and willing display at the Show. 
market for the SPEED MAIL. 





a Be cacrusine C0. Lcathorcnaft inc. 


208 Chicago Avenue + Evanston, Iilinois U 2320 South Western Avenue, Chicago 8, Illinois 
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UNBEATABLE VALUE! 


DANDY 
STEEL TICKLER 


9 00 Doz. List 


in 5 Gross Lots 
Slightly Higher in 
Less Quantities 
3” x 5” Size 
IMMEDIATE DELIVERY 
Packed 3 Doz. to Carton. Ship. wat. 18 Ibs. | 














HEDGES MANUFACTURING ve 


Makers of Files and Filing Equipment 


2931 WENTWORTH AVE. ° CHICAGO 16, 








Chreamium Mount 









Cost No More Than The Ordinary 


STOCK STAMP 
DISPLAY 


Self-Selling Display 
Box to Increase Chromium 
Mount Rubber Stamp Sales 


ae) 
Seg" 






Made-to-order 
Chromium Mount Sta 
in a Hurry 


This display of assorted chro- 
mium mount stock stamps sim- 
ply placed on your counter or 
showcase will earn extra rev- 
enue without effort on your 
part. Consists of our 12 most 
popular stock stamps — Please 
Remit, Terms, Special Delivery, 
C.O.D., Thanks, Paid, Past Due, 
Air Mail, Fragile, etc. May be 


Notary Public and 
Corporate Seals 
Free Notary Public 


M snuals) 


Specialists in all 
types of marking inks 
Stencils 


Name Plates 





reordered individually if de- eo RETAIL 519" Markers 
sired. Order trial assortment ' ; 
now LESS LIBERAL Repairs on all types of 
. DISCOUNTS 
Over 2000 Stock Stamps marking machines 


for Immediate Delivery 


BANKERS & MERCHANTS STAMP WORKS, | 


| 3229 N. SHEFFIELD AVE. CHICAGO 13, ILLI 


Write for Information on 
Chromium Mount Dealership 
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“TIP-TOP” 
WOOD TRAY 





DANDY AGATE 
CARD TRAY 


“CHALLENGE” 
CLIP BOARD 


# 


CLIP HEAD 








SALES REPRESENTATIVES 


S. C. MeKee, Louisburg, Kansas 

Cal Long, Cincinnati, Ohio 

Cc. “Kelly” Carison, Chicago, 
i. 


Milton Stone Associates, New 
York City 

L. P. Kent & Co., Washington, 
D.C. 


George Weygant, sheboygan, 
Wis. 

Stanley Loomis, Utica, N.Y. 

Chas. T. Bryam, San Francisco, 


POP’LAR OAK Calif. 


TICKLER 


THE “PIPPEN” 
THE “DANDY” 
BOX FILE BOX FILE 


STEEL 
BOX FILE 





HENGES MANUFACTURING LUMPANY 


Makers of Files and Filing Equipment 
po OR hs Oe - O's 8 08 es Ons © Ow. Wen Ohm @ rp nO. 8 OR E- 
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For Xmas Gifts of Leather...and 
Profit Sales All Year ’Round... 
Choose— National Brief Cases 


| 











@ Broadest Line in the Industry! 
@ Over 100 Styles and Sizes! 
@ From $5 to $150 Retail ! | 


t, 
* 
. 







@ Top Reputation for 22 Years! 
@ Practicability and Eye-appeal! 


Write Today for NEW Price List 
Illustrating Every Desired Style! 











‘ r oueecwe nee 
=” presangentr ttt TERT ET ETT ET? 











NATIONAL BRIEF CASE MANUFACTURING CO., 512 S. Peoria St., Chicago 7) 













Today 5 _ 
INK PAD 


SPp) REDE ai al Nav ETS 
eet Pyetei esi Ateseas: 


f\ ay — mers ans om 








SPONGE RUBBER INK PAD 


finely perforated to permit even supply of ink 
to feed from reserve in base by capillary action 


FAST, NOISELESS, EFFICIENT 


Unexcelled for complete inking without pounding—clear impressions—speed 
with efficiency and minimum effort—heavy service. A custom designed pad 
that should outlast a dozen ordinary stamp pads and is guaranteed to always 


Unconditionally 
Guaranteed by 
Manufacturer 


NOW AVAILABLE 







give a clean, clear impression with a minimum of re-inking. TO STATIONERS! 
All Standard Colors—Black, Red, Green, Purple and Blue. SUPERWEAR — the stamp 
Uses any standard stamp pad ink. Fifteen square inches of inking surface pad designed for constant 
Comes fully inked, complete with handy inker for re-filling. heavy use 





OFFICE SUPPLY DEALERS COMMERCIAL SPECIALTY BUREAU 


Write for discounts and ‘'Dealer Text 
Permanent Profit Guarantee Sole Distributors 


on your business letterhead 27 E. MONROE STREET CHICAGO 3, ILL 
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SEL-TAB 
Aere ts the new 
" SEL-TAB 
-TAB Jr. CARD GUIDE 
A MODERN INNOVATION FOR 
es 
: ALL CARD FILING SYSTEMS 
Card Guide users will welcome the new SEL-TAB Jr. Card 
’ : Only SEL-TAB Guides Guide, which duplicates the widely used SEL-TAB Letter 
File Guide except that it has been scaled down to card 
' Have These Features ; : ; ; 
aces ; size proportions. SEL-TAB Jr. is firmly anchored to 25 point 
f ed in one piece of clear plastic, a. . * . 
- tweor celluloid or similar tabs, | Pressboard, a combination which makes it the most prac- 
2. 45 degree angle allows perfect read- _ tical and outstanding card guide. Available in all standard 
y without distortion from any sizes, special sizes and for tabulator, check and machine 
peg ae bookkeeping operations; SEL-TAB Jr. can be supplied in 
edges eliminate cuts and ‘ i : " 
ettien any tab width or position. Inserts are available in five 
4. Plastic is non-combustible and odor- colors and white. 
S. Wes ‘all the cumediieds of ectll Manufactured and distributed by 






without the bulk and weight. 
é serts are easily removed and re- SELL CORPORATIO N 
placed; no frame to subtract from 
jex space. ° . . 
7. ANY width or tab position. 531 S. Jefferson St. + Chicago 7, Illinois 








- FOR MORE SALES—Quick Selling Ever-Ready Items 
| DAZOR FLOATING LAMPS 


IMMEDIATE DELIVERY 








patented floating arm feature Takes 15 watt 
fluorescent tubes 
UNIVERSAL MODEL PEDESTAL MODEL DESK MODEL 
rt floor-type : Has weighted base to be 
eavy base, 12” dian laced anywhere yr a Gat 
N 1134-16 ' surface 
No. 2234-16 No. 2324-16 


~ 2134-16 





$2 2 tube $37.00 2 tube) +0 + 0$33.28 
ABOVE LIST PRICES EFFECTIVE SEPTEMBER 1, 1948 


EXECUTIVE BY FAIRIES 





Fiuorescent desk lamp Electro 
lated statuary bronge and gold 
Anish Height 139” Manual type 
self-starting switc? 
No. 20001 (1 tulx 

List price $29.00 


No. 200980 (2 tube 
List Price $32.50 
Quantity Prices on Request. 








i EVER-READY 
FULL WHOLESALE DISCOUNT ALLOWED ELECTRIC COMPANY 


DESKMASTER WC 8261 DESKMASTER NO. 8256 SIGHTMASTER FLUORESCENT 
oESsK LAMP These items are but a small part of our complete line 
Modern styling Heavy ‘ 
F. # y + netal Deep “brow and Sea Write us for other quick selling items 
. Foam Gray fin Polist 
| sm rass ormam 
uded 
F ™.1000 1 tut ORDER NOW 
List Price $10.95 
° m-2 t 
| 
| 


LU ni See us in Room 515A 
National Stationers’ Association Convention 1218 W. Madison St., Chicago 7, Illinois 
UL ; | Sept. 26-30, STEVENS HOTEL, CHICAGO Phone MOnroe 6-5521 





: 
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HERBERT WALSH GORDON KICKELS 
Ace Fastener Corp. Cc. L. Barkley & Co. 
General Chairman Vice-Chairman 





Convention Committees 





Herbert J. Walsh, Ace Fastener Corp., general chairman. 
Gordon J. Kickels, C. L. Barkley & Co., vice-chairman. 





BANQUET COMMITTEE 


Tom Gillice, Rockwell-Barnes Co., chairman. 

Jack Asthalter, W. A. Sheaffer Pen Co., co-chairman. 

R. P. Carpenter, Sanford Ink Co.; R. B. Gingland, Esterbrook Pen Co.; B. J. Powell, A. W Faber-Castel/ 
Pencil Co 





ENTERTAINMENT COMMITTEE 


James B. Lynch, Browne-Morse Co., chairman. 
; J. Herbert Johnson, Wilson Jones Co., co-chairman. 

Frank S. Cooper, Codo Mfg. Corp.; Richard Corlett, Haines & Essick Co., Decatur, ill.; A. J. Markelz, 
RALPH A. MAISH, JR. The Book Shop, Inc., Joliet, ill.; Roy L. Metind, Louis Melind Co.; H. G. Reeves, Jacquin & Co. 





Dennison Mfg. Co. Peoria, ill.; Willis Saunders, W. J. Saunders & Co, Inc., Chicago; Donald W. Sharpe, Reyburn 
Exhibit Hall Mfg. Co 


EXHIBIT HALL COMMITTEE 


Ralph A. Maish, Jr., Dennison Mfg. Co., chairman. 

Folger Fellowes, Bankers Box Co., co-chairman. 

Cc. L. Barkley, C. L. Barkley & Co.; Glenn Chambers, Weis Mfg. Co.; Parle Cooley, Bates Mfg. Co.; 
H. M. Donisthorpe, Rockwell-Barnes Co.; Kip Edwards, manufacturers’ representative; Ed Keeling, 
Art Metal Construction Co.; Hy Linden, Ace Fastener Corp.; Bob Overend, Eagle Pencil Co.; 
D. R. Pinney, Acme Visible Records, Inc.; Robert L. Reynell, Oxford Filing Supply Co.; R. L. 
Sheppard, Minnesota Mining & Mfg. Co.; Roy Skibbe, Victor Safe & Equipment Co.; Joseph T. 
Strauss, Automatic Pencil Sharpener Co.; A. C. Van Horne, Eberhard Faber Pencil Co.; Louis T. 
Koerner, Jasper Chair Co. 


GOLF COMMITTEE 


Harry Balch, Quality Park Envelope Co., chairman. 

Russell E. Ragan, American Pad & Paper Co., co-chairman. 

A. M. Alen, American Pencil Co.; W. J. Boyd, Acco Products, Inc.; Ray J. Eichenlaub, Service Steel 
Products Corp.; J. B. Hardison, “Modern Stationer’; John M. Smythe, Geyer Publications; G. 0. 
Stevens, Stevens, Maloney & Co.; George B. Tapner, Industrial Tape Corp. 





FOLGER FELLOWES 
Bankers Box Co. 
Exhibit Hall 









































JAMES B. LYNCH TOM GILLICE _ "HARRY BALCH RUSSELL E. RAGAN 
Browne-Morse Co. Rockwell-Barnes Co. Quality Park Envelope Co. American Pad & Paper Co 
Entertainment Banquet Golf Golf 
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RALPH V. MANEVAL 
A. W. Faber-Castell 
Pencil Co. 
Ladies Entertainment 


Ve 
R. A. JONAS. JR. 
Oxford Filing Supply Co. 

Prizes 





E. R. MANNING 
National Brief Case Co. 
Prizes 


HOTEL COMMITTEE 


W. Brewster Towne, National Blank Book Co., chairman. 
Alwin C. Aigner. G. J. Aigner Co., co-chairman. 


fred Deutsch, manufacturers’ representative; J. L. Mann, Sturgis Posture Chair Co.; Richard P. Steding, 
Wallace Pencil Co.; Cort Horr, Associated Stationers Supply Co. 


LADIES’ ENTERTAINMENT COMMITTEE 


Ralph V. Maneval, A. W. Faber-Castell Pencil Co., chairman. 

Kenneth Henderson, Carter's Ink Co., co-chairman. 

joe Davis, General Fireproofing Co.; Art Frey, Globe-Wernicke Co.; Merrill D. Hasty, Sengbusch Self- 
Closing Inkstand C< Wm. C. Lipner, Koh-l-Noor Pencil Co.; E. E. Long, Stevens, Maloney & Co., 
Chicago; Harry Rafferty, industrial Tape Corp.; Clark Roland, Marshall-Jackson Co., Chicago. 


PRIZE COMMITTEE 


R. A. Jonas, Jr., Oxford Filing Supply Co., chairman. 
E.R. Manning, National Brief Case Co., co-chairman. 


8. |. Amberg, Amberg File & Index Co.; John Henn, Joseph Dixon Crucible Co.; George H. Huber, 
Boorum & Pease Co 


PUBLICITY COMMITTEE 


Wm. J. Dalton, Wm. J. Dalton Advertising, chairman. 
Walter S. Lennartson, “Office Appliances,’ co-chairman. 
1. Brown Hardison, “Modern Stationer’’; John M. Smythe, Geyer Publications. 


RECEPTION COMMITTEE 


Maynard F. Westring, Mid-City Stationers, Inc., Rockford, III., chairman. 


D. A. MacDougall, Stationers Loose Leaf Co., co-chairman. 
All governors and governors-elect 
































MAYNARD WESTRING 


D. A. MacDOUGALL WILLIAM J. DALTON 


Mid-City Stationers. Rockford Stationers Loose Leaf Co. W. J. Dalton Advertising 
Reception Reception Publicity 
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JOHN SMYTHE 
Geyer Publications 
Pre-Convention Luncheon 





W. BREWSTER TOWNE 
National Blank Book Co. 
Hotels 








ALWIN C. AIGNER 
G. J. Aigner Co. 
Hotels 

















W. S. LENNARTSON 
Office Appliances 
Publicity 
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MFRS OF 
QUALITY INKS 
FOR OVER 
45 YEARS 







) 
_ | 
- . 
. Sep Lhe 
~ Siacea 


CANODE has taken another forward step,—No Oil Separation— 
Highest Quality 


For 45 Years Leaders in the Manufacture of Duplicating Inks 
Try This Newly Processed CANODE Homogenized Duplicating Ink 
"The Best Ink Is the Cheapest Ink" 


INK SPECIALTIES CO., INC. 


519 NORTH HALSTED STREET ° CHICAGO 22, ILL. 


Premium 
SUPLICATING 














OPFLIGHT STEEL 


REG. U.S. PAT. OFFICE 


TRANSFER CASES 





IMMEDIATE DELIVERY 


Well “‘stacked” to the ceiling with interlocking legs. . . 





@ Equipped with 4 rollers 
Letter - Legal - Check 


@ Bases and followers : 
Invoice sizes on hand 
e 


available 


on C — No. 100, Letter size 
eavy yauge stee con- 

é - 13x12x24 $8.00 ea. 

struction No. 200. Legal size 


@ Olive Green baked en- 16x12x24 $9.50 ea. 








amel finish 





Less Dealers’ Regular Discount 


OFFICE INDUSTRIES OF AMERICA 


162 W. MONROE ST., CHICAGO 3. PH. STATE 2-3493 





BINDERS, BRIEF CASES 
AND PORTFOLIOS 


TO RETAIL AT $2.49 AND UP 


IMMEDIATE 
DELIVERY 


No. 886—2 or 3-ring 
Zipper Binder in Water- 
repellant, durable 
leatherette, with plastic 
bound edges. Leather 
ette lined 
Size 13” x 10%”. Colors 
British Tan 


throughout 


Black or 


Suggested $2 98 


Retail Price 





One of Many Outstanding Items 
in the NEW MAJOR CATALOG 


Write for Your Free Copy 


Major Leather Goods Mfg. Co. 


1840 So. Michigan Ave. Chicago 16, Hil. 


Manufacturers of Zipper Ring Binders, Brief Cases and Portfolios 














184 


OFFICE APPLIANCES, September, 1948 


























De Luxe \AN DYKE Hlaorescent | Sowice | LETTER TRAYS 
Beautiful “LITR-O-DAY” CLOCK LAMP | | WITH STACKING DEVICE—BUILT FOR 














| 
y and beauty regardless of Molded 3 COLORS 
| Has exquisite hand-rubbed plastic corner . SILVER GRAY 
tness of a i bronze per provides vise-like grip WALNUT GRAINED 
sre the r sed self 3 OFFICE GREEN 
| stertine Doses chade with Genuine White Proven stacking feature These handsome trays are made of 
| teckincniaat ' Pas a provides utmost rigidity— a beautifully solned plastic me- 
‘ pe terial that combines extreme t- 
| Old English easy access to papers. ness with exceptional strength.” 
Model No. 975 for Single 18" tube. No. ee a = No. A og 
(10° x 12," x " inside (10° x 15" x ro 
Model No. 976 for Two 18" tubes. $2.60 Ea. List $2 25 a List ) 
NOUIRIE NVITED—PROMPT DELIVERY 


VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 





2035 Calumet Avenue + Chicage 16, tilineis 








OFFERS TROUBLE-FREE 
THE NE W BEAUTY « LONG LIFE IN USE 
POSITIVE ; “y BEA EASY TO OPERATE 
PERFORMANCE 















40 


Guided action assures 
finger-tip, easy, trouble- 








less operation. Three-way 





ii Dgo 40 


STAPLER I 


support holds the staple 
rigid os it is driven 
through the paper. No 
wobble — no shimmy — it 


can't bend or jam 











.s 
IT STAPLES POLISHED CHROME 
° . 
IT TACKS EBONY PLASTIC CAP 
3 
USES STANDARD 
Tanti 
STAPLES 

| * 

| All-Over Soft Rubber Base 

; e ee 

| Ask for your Low Net Prices . . . Today! 





METAL SPECIALTIES MANUFACTURING CO. thicaco 2 idinels 
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Smartly Styled 


PORTFOLIOS 


BRIEF BAGS 
ZIPPER RING BINDERS 
BUSINESS CASES 


A Quality Line, Carefully Fashioned for Business, 
School and Professional Use 







No. 804 
Sample Case 





Box-form Style 

with solidly reentorced 
tt and = gussets 

Black or brown smooth 


whide Sizes 


Write for illustrated Catalog and Prices 


CHICAGO SADDLERY CO. 


105 SO. JEFFERSON ST. ° CHICAGO 6, ILL. 


Stop Petty Thefts 


WONDER [OCK does everything the or- 
dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely 
lock every kind of a drawer, file or 
door. (See illustration). Also made 
to protect the contents of show cases. 





No holes to drill—no nails or screws, 
no tools required. Two drawers may 
be secured with one WONDER /OCK 


List Price $2.50 by the use of brace plate furnished. 
Every store, office, factory and home a prospect. Used by U. S. 
Write at once for price and full particulars 

Prompt Shipments 
53 W. Jackson Bivd., Chicago 4, Ill. 


government 


WONDER ‘/OCK 














ENVELOPE DISTRIBUTOR 





Made of strong jurab ie leat ner Walrus-grained Masonite Ha 20 ym - 
ments marke alphabetically. 43/8°' hig ‘ wid 67/8” deep 
Partitions t utes for easy inspe ‘ a f envelopes 
ers ade rekwood—more jurable it i fibre No. 
Retails for $5.00 
Sta size a high, 22 8 wide 3% lee 
No. 302—Retails for $7.00 
individual] corrugate ar 


Send “Trial Order. Regular 


wooobD PROCESSORS, INC. 
120 N. GREEN ST. CHICAGO 7, ILL. 














COLONIA The Newest and 
Best in a Com- 

plete Line of Spirit and Gelatin 
DUPLICATING SUPPLIES 


COLONIAL 4 


CARBON 
COMPANY 








MANUFACTURERS 


lA 
Trade Mark 
Liquid and Cream 
Cleansers 
Printing Inks 
Writing and Stamp 


Spirit and 
Gelatin Carbons 
Spirit Master Units 
Spirit Duplicating 


Fluid Pad Inks 
The most modern in equipment and chemical processes 
are combined to give you COLONIAL quality. Centrally 
located, we promise quick attention to your orders, prompt 
shipment. 
Serving the Wholesale and Dealer Trade Only. 


Private Brand Imprint Supplied 
Write for samples and pr 


COLONIAL CARBON COMPANY 


Manufacturers of Finer Duplicating Materials 


5150 Church St., Skokie, Ill. * Telephone Skokie 4258 





MEILICKE CALCULATORS 


Users say Meilicke 
Calculators are a 
necessity where pay- 
roll and tax calcula- 
tions are involved. 
With a Meilicke you 
just tip a card and the 
answer you want is right in 
front of you—to the fraction. 
No levers—no machine ad- 
justments. You just tip a card 


and save time—worry and mistakes. Meilicke Calculators 
are compact, attractive, handy. Dealers should acquaint 


their customers with Meilicke Calculators. 


Meilicke. Systems, Inc. 








3458 North Clark $t 
Chicago 13, Ilineis 




















ROLLING STORE LADDERS 


“A” Type Ladders - Library Ladders 













For use with Filing Cabi- 
nets and Shelving, in Ot- 
fices, Vaults and Store 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 





Send for Folder 
and prices. 





I. D. COTTERMAN 


4535 N. Ravenswood A’ 
CHICAGO 46 
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Mr. Manufacturer 
Il can get you 


the Business 


When point me as your distributor you can 
depend , with integrity, ability and a desire 
to work We financed. Will consider any location. 
Mv background year outstanding sales record in 


office specialtic Experienced in direct selling, branch 


holesale promotion. 


A. B. LaFleur 


CARE OFFICE APPLIANCES 
600 W. Jackson Bivd., Chicago 6, Hlinois 
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MARKILO~ 
GELLWLO/0 PRODUCTS 


se-leat envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
ders; bill-fold envelopes; stamp containers, etc 
Mede of acetate (flame resistant) transparent 
ellulose. We build to fit your particular need 
te us for details. 


Markile Company, Mfrs. 


$638 S. Recime Ave. Chicago 9, U.S.A 









| 6- 6-Drawer STEEL UTILITY CABINET 
TTER MADE — NO SHARP EDGES 

NOW doa 

ORDER PROMPTLY 





na onter 


STAR 


1900 S. CALIFORNIA AVE. 


STEEL EQUIPMENT CO. 


CHICAGO 8 











————— 


.S 


Tr, 
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CASH REGISTER 


WRITE FOR LATEST CATALOG 


Chicage Cath Register Parts Co. 
2810 W. ADDISON ST. CHICAGO 18, ILL 
1948 
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CARDS 
GUIDES 


LETTER TRAYS 
CARD TRAYS 
CARD CABINETS 


Prompt Deliveries 


Imp eriald: 
Imp Company 


a Ha o ia. | 


ia a x «& 





TUL) 


ACE LOOSE LEAF | 


BHINDERY CO. 


19 So. Wells Street—Chicago 6, Ill. 
Randolph 9320 


Dealers attending the NATIONAL 
STATIONERS ASSOCIATION CONVENTION 
are cordially invited to 
Visit Us and See 


our 


Yew Line of Loose Leaf 
Post Binders & Ring Binders 


Now on Display 


Phone: 


at the Stevens Hotel 


Also on Display in Showrooms of 


ELMER KRUMWIEDE & ASSOCIATES 


336 South Jefferson Street 
Chicago 6, Ill. 
WRITE FOR DEALERS’ PRICE LIST 


PU 


FOLDERS 


y) 
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Mi cbouanes ai 


The New “49” 
N i W the ~~ Precise 
ADDING 
STENOGRAPH 
ELECTRONIC a 


Saree 





Sn De RR id 













sf ° aa pi 
j OFFICE DICTATING MACHINE locked-in’ stylus ~~ 
; — - . —— - — Size 4% 
+ Most remarkable adding machine eve: atau? 
developed. Adds, subtracts automatic- base 
ally—-always shows magnified cumula 
t totals olumns—counts up t& : 
99,999.99. Clears with touch of handk Retails for only 
Accurate, speedy, easy to use. Hand- 
some gold finished front. Precisior $ 95 
| built Sturdy, durable Non-skid, pr« 
tective rubber feet Ideal for business, 
ponent or hom Easily tucked away 
ise when traveling. LIFETIME Regular 
G U ARANTEE Free advertising pro- Dealer Discounts 
am 
MEMO-MASTER 
eh ; IN COLORFUL PLASTIC 
@ THIS Cylinder Type Dict Ma vas designed don aes ee Gea 
g ine roll Smartly 
specifically for ELECTRONIC perat styled of durable plastic in as 
sorted ylors—walnut burgundy 
@ HIGH FIDELITY . . . natural voic Jing. COM- green, amber, grey,” tvory. 
BINATION models, standard lels pa t out of ord 
e of f 
@ SMALL—PORTABLE jesk space tha wrvicn. Conventens. pons 
a letterhead. Rubb > Drever g 
protec face Ind ally 
a ful box 4 


e LOW COST. superlat 


machines costing muct 
Exclusive territories available to reliable distributors 


CHICAGO DICTATING MACHINE CO. 


Sound Engineers for 20 Years 


28 S. Wells St. Chicago 6, Ill. E. a A. MFG. CO. wath A gs «oe Fee 


HI! STATIONERS | | HANG-A- FILE FOLDER 


Weleome to the 42d Annual Convention 


only weer Discounts 


raion Regular 
for Dealer 





Territories available for manufacturers’ representatives 


























We are located only a few minutes’ drive from Convention Hall 





in the Stevens Hotel so be sure and come over to see our com 
plete line of office items: 

Desks Card Files Waste Baskets Fluorescent Lamps 

Desk Drawer Inserts Stationery Racks incandescent Lamps . 

Sorting Trays Letter Trays Vertical Files File Stools M | A t g 
Cash Boxes Personal Files Stee! Box Files Ring Binders a or van a es 


Post Binders Smokers Transfer Cases Typewriter Tables and Stands * NO TAB BREAKAGE 
Ask for our catalog Our showroom will @ NO DISCONNECTED HANGERS 


be open from 9 to 6 during the convention 


THE MAYFAIR COMPANY Louis H. Farber 


Telephone CEntral 6-1397 
31 E. Congress St., WEB. 3217, Chicago 5, Illinois 


315 N. DESPLAINES ST., CHICAGO 6, ILL. 
A oe ae 
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Only INGENTO 


QUALITY TRIMMERS 





Have These Gaaz Selling Features 


SAFETY SPRING @. @ BLADE of tempered 


holds handle at any tool steel for 






height prevents Ns long life. 
handie dropping 
or fly ng up 


@ SAFETY 
GUARD RAIL 


protects fingers 
when cutting 


CLEATS @——— 


to bed prevent 
cracking ana 


mitered 


warping 


10!/>", 12! 
24", and 30 


Prices and Discounts on Request 


IDEAL SCHOOL SUPPLY CO. 


8318 Birkhoff Ave., Chicago 20, Ill. 











/ 
“05, LIPTIPPER 


PENCIL POINTER 


—hur You Caw Dos. 








Once you “get the knack” of how to use your 
ZIP-TIPPPER you will find that it gives you a perfect 
point—ALMOST AUTOMATICALLY. 

Makes any kind of point desired—long or stubby; 
round or “chisel point.” 


CLEAN ® FAST @ CONVENIENT 


Sells for 25¢ each 


box, each ZIP-TIPPER individually 


Packed 3 dozen ft a 


IMMEDIATE DELIVERY 


CROFOOT, NIELSEN & CO. 


205 WACKER DRIVE CHICAGO, ILL. 
TELEPHONE—RANgdolph 3341 


enveioped 
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POT TRY 
SAND URNS 


For Reception Room or Hallway Use 


Graceful shape 
and design. 


Glazed inside and 
out, and on top. 
Height, 19 inches. 
Diameter, 11 inches 
COLORS 
Green, Blue, White 
or Black. 





A utility item that elimin- 
ates fire hazards of careless- 
ly discarded matches and 
cigarettes on rugs or wood 
floors. 


IMMEDIATE DELIVERY 
Write for Prices and Literature 


RICHARD P. WHITE 


1437-1439 W. MADISON ST., CHICAGO, ILL. 


~ « Beall number 


BY ane, so very profitable! Every 
home and office a prospect. 






















SUPERLON 
39 


Packaged in cellophane for eye catching dis 
play. Smartly styled in ivory, white, red, blue, 
brown, crystal, amber, maroon, black, green, 
or yellow, or in popular two tone combinations, 
or assorted. Packed one gross to a carton in 


assorted colors unless otherwise specifi 
E-999 
retailer 


E-1000 


Extended Spiral—Solid Color—a _ lb5c 
a 25c retailer. 

E-1001—-Two Tone Colors 

a 35c retailer. 

’ Letter Openers and Ruler 

For Home or Office 

: Assorted Colors | 
No. 1200-—Open Handle ' 

' No. 1201—Solid Handle 

No. 1295—Ruler 

all 10¢ retailers. 


SUPERIOR PLASTICS 


DIV 


Solid Colors 











COMMONWEALTH PLASTICS INC, 
426 No. Oakley Bivd., Chicago 12, Ill. U. S.A 
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EBERT ty) PSS tnt Cates. 


















Ss. F. 






J. F. Molloy 


Meriden, 


Conn. 


District No. | 





ane 





SID GLUECK 


General Office 


Cleveland. 


Supply Co. 
Ohio 


District No. 5 


ARTHUR G. KENWORTH 
-Kenworthy Company 
es Moines, lowa 


District N 





Y 


o. 7 














HARPER JAMISON 
Harper Jamison, Stationer 


McMinnville, 
District No 






Ore. 
11 
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| 

i J 
ZAC SMITH 

Zac Smith Stationery Company 


Birmingham |, Ala. 
District No. 4 

















q \ 
JOSEPH C. RUNNELS 


Commercial Office Furniture Co 
Washington. D. C. 
District No. 3 




















KENNETH C. HEINRICH 
Heinrich-Siebold Staty. Co. 
Rochester, N. Y. 
District No. 2 





NSA 
REGIONAL 
GOVERNORS 
1947-1948 











MAYNARD WESTRING 
Mid-City Stationers, Inc. 
Rockford. IIl. 
District No. 6 
































ED SHELPMAN JOE RODDY CHARLES KENDRICK 
Shelpman’‘s Mayton & Roddy Office Supply Kendrick-Bellamy Stationery Co. 
Springfield. Mo. Ft. Worth, Tex. Denver, Colo. 

District No. 8 District No. 9 District No. 10 

































THOMAS O. TAYLOR 
Schwabacher-Frey Co. 
San Francisco, Calif. 
District No. 12 


J. S. LIBIEN R. A. THOMAS 
Libien Press, Inc. Grimes-Stassforth Staty. Co. 
New York, N. Y Los Angeles. Calif 
District No. 13 District No. 14 
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Exhibitors at llth NSA Exposition 





SEE ALL THE EXHIBITS! 
East Corridor 


Fifth Floor Sample Rooms 


Elevator Foyers 
Hotel Stevens Exhibit Hall 


EXHIBIT HOURS 


Sunday—10 A.M.-9 P.M. Monday—9 A.M.-Noon 
4:30 P.M.-10 P.M. 
Tuesday—5 P.M.-9 P.M. Wednesday—1! P.M.-6 P.M. 
Thursday—9 A.M.-Noon 





ee OO ee meee 











Dick, A. B., Co., Chicago 
Diebold, inc., Canton, Ohio 


Jasper Chair Co., Jasper, Ind. 
Jasper Seating Co., Jasper, ind. 


Replogie Globes, inc. 
Reyburn Mfg. Co., ‘Phiteddiohia, 


Ace Fastener Corp., Chicago Ditto, inc., Chicago Johnson Chair Co., Chicag a. 
Acme Visible Records, Inc., Chi- Diversey Machine Works, Chicago Riteform Chair Co., Inc., St. Paul, 
cago Dixon, Joseph, Crucible Co., Jersey K-L nn. 
Aigner, G. J., C Chicago City, N.J. Roberts Numbering Machine Co., 
Al Stoel Equipment, In Aurora Dodge, + fee. “ty =, Kehn, David, Inc., North Bergen, - oe magia Nes nn a 
omore air Co., ™ ’ J. ‘oberts, ’ bber , 
Allied Carbon Ribbon Mfg Ind. K w. kh Newark, N.J. 
Corp., N.Y.C Coppelt, Charles, & Co., Chicago Kioaad a an p Poke om 7 Robinson Reminders, Westfield, 
Alma Desk Co High Point, N.C ye oe Mtg. Co., ‘Chicago “‘letttweod, Colt jachine ° poe 
Amberg File & Ind - Kanka- Downey, C. L., Co., Hannibal, Mo. ; : ; ; Rockwell-Barnes Co., Chi 
y Kisco Co., inc., St. Lowis, Mo. fl 
kee, iil Koh-I-Noor Pencil Co., Inc., Rowles, E. W. A., Co., Arlington 
American Crayon Sandusky E Bloomsbury, N.J. Heights, Il. 
Ohio : La Salle Products Co., Chicago Rove ——, ~¥ * , Pa. 
American Lead Per Co Ho- Eagle Pencil Co., N.Y.C. ; : Leathercraft, Inc., Chicago ‘oyal Metal Mfg. Co., C 
boken 5 ‘ Eaton Paper Corp. .. Pittstield, ave Le ge Co., jeg .¥.c. 
American Pad & Paper Co., Hol- Mass. ugby ucts Corp., N.T.C. 
yoke, Mass Engineering Mfg. Co., Sheboygan, M s 
American Stencil Mfg Denver Wis. 
Colo Easterbrook Pen Co., Camden, N.J. ar toy B. L., Chair Co., Bedford, 
Writing aper j inti - ; 
Arava, Mage’ PcPer Corp. Eureka, Specialty “Printing Co anks Mig. Co. Cheogo | _—Saiabonp&, Ce. Ine. N.Y. 
nal " _ ‘ . Markwell Mfg. Co., Inc., N.Y.C. ? 
Ait Steel Seles Corp. NY.C fvetrsey city NI % © —Mashek, Frank, Co., Chicago mn ae 
Artistic Desk Pad & Novelty Co Ever-Ready Electric Co., Chicago May, Stoo! products, Chicago Sengbusch ‘Self- Closing Inkstand 
Mee By : aaly Ce Sverehanp, Snt., Cae Meier, Joshua, Co., toe | . VE. A 8° ay ya F 
te ppty f Melind, Louis, Co., Chi s reel A A., Pen Co., Fort 
Atias Stencil Files Co., Cleveland, ——e G. & C., Co, ‘Springtietd, Shepherd, 'N. T., Chair Co., Salt 
Ohio Faber, A. W.—Castell Pencil Co., . Loke City, Utah 


Automatic Pencil Sharpener Co., 
Rockford, ili 

Autopoint Co., Chicage 

Avery Adhesive Labe/ Corp., Mon- 
rovia, Calif 


Faber, Eberhard, Pencil Co., Brook- 
lyn, N.Y. 

Farber, Louis H., Chicago 

Faries Mfg. Co., Decatur, Iii. 

Fibre Forming Corp., Olean, N.Y. 


Metropolitan Cutlery Co., N.Y.C. 

Midwest Naturlite Co., Chicago 

Minnesota Mining & Mfg. Co., St. 
Paul, Minn. 

—- & Volger, inc., Park Ridge, 


Moore Pen Co., Boston, Mass. 


Smith —— Arts Co., Inc., Buf- 
a N.Y. 

Products, inc., N.Y.C. 
a. Print Corp., Chicago 
pe Rubber Products Co., 

Manchester, Conn. 


B Fieldston Ball Pen Co., Inc., N.Y.C. . Stafford, S. S., Inc., N.Y.C. 
et Hollywood, finch & MeCuliouch, Aurora, Ill. Mee PE CS, ee Co,’ N.Y.C. 
en o n ollywoo Force, Wm. A., & Co., Inc., Brook- ; Stanley Mfg. Co., Ft. Worth, Tex. 

\ pee ; lyn, N.Y. Morris, Gert M., Co., Los Angeles, ‘sictieners Guild of America, Phila- 
“lee in’ c oT oupt Mosler Sate Co., Hamilton, Ohio del , Pa. 

o “ G Steel-Parts Mfg. Co., Chicago 
Benkers Box Co., Chicag Murray Engraving Co., Chicago Stein Bros. Mfg. Co., Chi 
autes Sits. Ce on st Orange NJ Gibbons, Thomas H., & Co., —. Stationers Supply Corp., Stratford Pen Corp. " N. ve 

by y ° ‘cago Chi FA. 4 

Best, Richard, Pen * Spring Gibeom Art Co., Cincinnati, Ohio Myrtle Desk Co., High Point, N.C. Stu 4 Posture Chair Co., Sturgis, 

field, N.J Globe-Wernicke Co., Cincinnati, 
Binney & Smith C N.Y.C Ohio N Superior Marking Equipment Co., 
wt & Pease ¢ Brooklyn, Goodrich, B. F., Rubber Co., Akron, Chicago 

hio National Blank Book Co., Holyoke, 
cay Reeen —_—" Ye _ Graff, George B., Co., Cambridge, Mass. T-V 
- : — ass. National Brief Case Co., Chicago 

Mich : ‘ , 
Sustenes Efficienc Aid Skok Gregg Publishing Co., N.Y.C. New Indiana Chair Co., Jasper, Tec Pencil Co., Culver City, Calif. 

it — oxte, Gregory — Co., Los Ind Tittany Stand Co., Poplar Bluff, 

Angeles, Calif. : c . Mo 

Butler Bros., Chicac , , Niagara Duplicator Co., Concord, . 
Burza-Cardozo, Los Angeles. Calif ee Co., Grand Rapids, Calif. Treasure Co., Milwaukee, Wis. 


Cc 


C-Thru Ruler Co 
Cardineli Corp 


Hartford, Conn 
Montclair, NJ 


H 


Hall Safe & 
Hamilton, Ohio 


Equipment Co., 


Nobema Products Corp., N.Y.C. 

Noesting Pin Ticket Co., Inc., 
N.Y.C. 

Norma Pencil Corp., N.Y.C. 

Northern States Envelope Co., St. 


Triner Scale & Mfg. Co., Chicago 
Trussel? Mfg. Co., Poughkeepsie, 
N.Y. 


Victor Safe & Equipment Co., Inc., 
N. Tonawanda, N.Y. 


Cariton Brief Case Co., N.Y.C : j 
Guster’s lak Go.. Becton, Mane — Co., Inc., Holyoke, Paul, Minn. w-Y-Z 
~ men Corp., Brook yn, N.Y Harrison Co., Inc., N.Y.C. 0-P-O ' 
el _ 2 son eae Harter Corp., Sturgis, Mich. Wallace Pencil Co., St. Louis, Mo 
Code Mie. Corp, Coracpelis, Pe “a a Safe Co,  Qgkville Co., Oakville, Conn. Waterman, L. E., Co., N.Y.C. 
Columbia Ribbon & Carbon Mfg ‘oom rng <a Old Town Ribbon & Carbon Co., ee Mfg. Co., Inc., Jamestown, 
Co., Inc., Glen Cov LJ, N.Y Higgins Ink Co., Inc., Brooklyn, Inc., Brooklyn, N.Y. c Chi 
Columbian Art Work 1c., Mil NY Oxford Filing Supply Co., Brook- ay = a Coeewe me age 
waukee, Wis : : : Heights, . 
a. High Point Berding & Chair Co lyn, N.Y. ' 
eee Corp., Ch Siler City, N.C Parker Pen Co., Janesville, Wis. Weber, F., Co., Philadelphia, Pa. 
7a Wire | icts Co Himes, L. John, Co., Concord, Pelouze Mfg. Co., Evanston, Hi. Weiter, F. S., Co., Cambridge, 
ook. ; , P Calif Permanote, Inc., Philadelphia, Pa. ass. 
coats & < ‘ a Cc ok ly n, NY Hoosier Desk Co., Jasper, Ind. Premier Office Pe mg Corp. Weis Mfg. Co., Monroe, Mich, 
Corry-Jamest > bad _ Hotchkiss, E—. H., Co., Norwalk N.Y.C , Welch, W. W., Co., Cincinnati, 
; owr orr Conn i . ; Ohio 
Pa Print-O-Matic Co., Inc., Chicago 4 
Hunt, C. Howard, Pen Co., Cam- ° fice Furniture Co., Chicago 
Cramer Posture Chair In Protectall Mfg. Corp., Syracuse, Wells Office Furnitu ’ 
Kansas City, M , den, NJ N.Y. ° ns Western Mfg. Co., Aurora, ill. 
Cushman & Den Mf Co j-J Quality Park Envelope Co., St. Wilson Jones Co., Chicago 
NY Paul, Minn. Wolber Duplicator & Supply Co., 
, Chicago 
D oe poe + ag a R Wood Office Furniture Institute, 
Dennison Mfg. ¢ mingham Industrial Tape Corp., New Bruns- ' Washington, 
Mass wick, N.J Rand McNally & Co., Chicago Yawman and Erbe Mfg. Co., Ro- 
Dependable Chair Omaha Invincible Metal Furniture Co., Reliance Pencil Corp., Mount Ver- chester, N.Y. 
Nebr Manitowoc, Wis. non, We Zephyr American Corp., N.Y.C. 
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We Specialize In Your 


Ne SPAN 
Envelope Needs 
Bank Exvelopes 


FOR EVERY BANKING 
NEED 





*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 





Write for Prices and Samples 



























For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 


Metal Fold Envelopes 


Inter-Fold Seal Styles 
Gummed Seal Flaps 
ALLELES 





Currency Gift 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 





Write for Prices and Samples 





Open End Filing 
E avelofpes 


DURABILITY FOR 
PERMANENT FILING 


Fiat and Expanding Styles 
Sizes for Every Filing Need 


Used by Attorneys, Courts, 
Real Estate G Financial Firms 


ustrirte 
AKSLELES 





Pass Sook Covers 


MADE TO STAND LONG, 
HARD USE 


*Used by Financial Institutions, 
for Protection of Pass Books, 
Time Payment Books- 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 
*An Excellent Advertising Me- 


dia for donation to Schools. 
Write for Prices and Samples 


val 
orlheun 
ENVELOPE 


THe Jape 


$a & 
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COM PANY 


LINE 
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OFFICE EQUIPMENT AT MILAN FAIR 
(Continued from page 54) 


S. A. F. I \ Via Moscova 18, Mila Phis firm presented 
ffice furniture anufactured according to its M. V patents, 
turine the ise of block boards of plywood Strips 
glued together under pressure for superior strengt} Special 
tention is 5 to the possiblity f tching the irious 
New Lines Are Added 
etti & ¢ Ivrea This is the f t Itali riter 
begi ! ifacture about 4 ears ago I Ss line 
. dard portable typewriter I eeping hines 
printe icl es, file cabinets : ribbor been 
é the S i ectric printing gz machi and the 
M m electric printing, adding i mult y = mMa- 
New mn lels of these machine I ‘ 
tther exhibit in brief, included 
| leacole Vi Sulock adders ¢ k ma- 
s, Ul nachines, Ditto « ting ma es and 
: ypew 
vi & ¢ ' lictaphone He ype rett 
mac Madas calculat ! 
" 1a S t Milan—Nationa I ré Allen 
s adding nes and Nationa KK ee] ‘ ines 
rdex M Remington Rand rs I card 
ines, K lex filing cabinets fi 
Organizzaz é Pozzi Milan Pre id ines 
‘ ires caicu t b machines Hama ines 
{utogra envelope sealers 
SOK AQ sé \I Everest typew rs | ting 
Aldo B Alfa adding 
sisten Vi ixi adding mac! = l ting 
F i filing cabinets 
\ ( \ vi Addicalco add l 
I is I 7 rino—Compt \ 
nad ¢ nie boxes 
U.S. & Italian Products 
Or é ‘I ison dictating ‘ 4 
l n hine Hasler posted meters hine Lome 
et: hiing t 
Adrema, M Adrema addressing 
ittaprint ¢ Braschi, Milar I r 
nderwoo ( é It Milar Sul . ind i ing ma- 
es, Unde OkkKeeping machi IE I cher 
#pineg A es 
ineo A. & S. A., Milar Vict : luplicating ma- 
es, ribb« i carbons 
idi Giusepp¢ Milan—Inzadi add i nes 
1 z Or r Milan—Contex ling n é M2 
tary ing machines and Produc-trol 
\ Sent & Milan—Gestetner I ating nes 
Mascelli I G. M Milan—Orig Odhner and 
liating ! é 
Schenk & Ruf, Milan—Stima and D Ldding ines 
M. U., Mila Marchant calculating chine 
Gallo Pon & Milan Multilith offset duplix ma 
es nd Me adding and calculat gz machines 
Hugnot Luig Luciano, Milan Duy luplics ma- 
hines and Rheinmetall adding and ca ilating machines 
Fanciulli Zer Milan Mercedes typewriters and ilculat- 
gz machines 
Invicta, Tori Invicta typewriters 
Be Wu ae Cash register macl é 
I dozy & Figgli, Milan—CER cash registers 
I ss * Milan—addressing n hines 
S.A. F. F. A Nebuloni Picozzi), M t wo f anc 
iry equipr 
(yé sa sig Milar metal ( l ar 
hre equipn ‘ 
Crespi Piet ul meta PM s a brary 
uiy ent 
Zenit Italiano S§S \ Milan—meta f g cabinets and 
brary equipme 
Zari, Milan—w 1 filing cabinets ar brary equipment. 
S. A. D. A., Milan—duplicating macl es 
Nebuloni, Picozzi & C., Milan SAFFA products Bona 
dding machines, Remington and Fridé¢ machines 
Pagot Frances Conegliano—paper products 
Eugenio Verga, Milan pencils 
Carlo Porta, M automatic pens d fou ns 
Presbitero, Mila steel pens 
Aurora, Torin echanical pencils 
Lyra, Milat tain pens and pencils Us 
e <—.— 


PAMPHLET TELLS OF ASPHALT FLOOR CARE 


Declaring that the correct treatment for one type 
of flooring can be totally wrong for another, the 
Asphalt Tile Institute has prepared a few simple rules 
for maintaining asphalt tile floors, which are so wide- 
ly used today in homes and in every kind of business 
establishment. A limited supply of pamphlets con- 
taining these rules is available without cost at the 
Institute offices, 101 Park Ave., New York 17, N. Y. 

After a new asphalt tile floor is fully set, the Insti- 
tute says, “it should be thoroughly cleaned with neu- 
tral soap in warm water, rinsed with clear water and 
surface dried with a clean mop. Several succes- 
sive light coats of a good grade of water emulsion 
wax should then be applied. This brings out the in- 
herent beauty of the tile.” The proper care after such 
initial treatment is then detailed in the pamphlet. 


tne 
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The complete line of Fount 
Ink Instant-Action Writing Sets 
. provides alert dealers with extra 
steps to added profits. A wide 
variety of styles and sizes finds 







ready acceptance as preferred 
gifts of many of the nation’s 
leading companies. Every set 
can be suitably engraved for ep. 
during indoor advertising or im. 
pressive employee awards. For 
volume orders of Fount-O-Ink 
be sure companies in your area 
know you carry a complete line 
of Fount-O-Ink Writing Sets, 


~ One of the many highlights of 
the Gregory Fount-O-Ink line 
mg has been its ready acceptance 
4 and adaptation for commercial 
Mmstallations. Large accounting 
departments, banks, hotels, hos 
pitals, medical offices and flor 
ists, to name but a few, ar 
users and prospective customers 
when you feature Fount-O-Ink 


POPULAR FOR PROFITS ALL YEAR 6 e@ oe 


Distinguished beauty of design 


plus many years of proved: 


NATIONAL ae 


in-performance service has ip 





For over 14 \ } nt-O-l features 

| have been consistently advert d to you creased Fount-O-Ink popularity 
customers. Reader f Fs ' B is ; ; 
: Week, Liberty. Fort ical | ian ; every year since its invention 
| leading publicatior “a eee * in 1934. It’s the only writing 
7 the magic of Fount-O-Ink. This year, in th ao set that exclusively brings your 

Americ: Week er 36 Ww) ae ; 

oo kly 4900,000 readers customers ALL these features 
are being. asked to visit vour store to lea 

of the magic of Fount-O-In! Automatic Ink Supply Feeds 

The Pen That Fills Itself; Com 
, ce trolled Ink Supply; Instant-Ac 
: ; ; . 

. Se. tion Writing; Saves Ink; Saves 


ee Time: Saves Money: Saves Pe 
Stience; No Slop; No Drip; No 
Waiting; No Me SS) Well Filling 


a | \ stat ners ive le irne | that 


t-O-Inh s both profitab ind a pleasant 






I 
line } il ihe | ypular customer ( i 
I istomer acceptance ee Ever. Write For Price List and 
plus close Peale operation has been building es | | IN dels 
. . - g of 4 i 
Foun O-l: k popirterits ka 14 voars. Acsetusing Se Catalog of All Beautiful Mc 
and merchandising material is vailat e in liberal = 
quantities to better promote Fount-O-Ink sales SSSOORY 
in your particular are FOUNT-O-INK 
ae ee 
COMPANY 


Los Angeles 41, Californie 


Copr. Gregory Fount-O-ink Compony, 198 
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.. +. ON THE NEW #1000 
KOL AIR-AGE STAND 





IT’S ALL THE RAGE 
... THIS KOL AIR-AGE 


Just like its big brothers in the KOL 
family, this new +1000 is pleasing deal- 
ers and customers alike. Shipped as- 
sembled, and complete with a new type 
of strong and durable snap-in-place 
wing, the KOL 1000 is a honey of an 
office machine stand. You'll like its self- 
leveling, soft rubber, swivel casters, its 
umbo top, the spacious wings, and its 
around appearance too. 
Here's a stand that is designed to sell 
itself, and it will mean added sales and 
profits for you. Write for details today. 


SALES DIVISION 
| NC 220 SOUTH10™ STREET 
« MINNEAPOLIS 2-AT.2728 


beaut ful 
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(AE NRA ANELE WA 
CANIR COMFORT 


No. 14ll 


Executive 
Upholstered 
Model 





Check These Sales Geatures: 


] COMFRONT takes office chairs out of the price class 


and puts them into the feature class. 


2 COMFRONT, the office chair with the comfortable 
front, comes in a variety of styles to harmonize to 
any desk. 


3 COMFRONT office chairs provide easier and better 
posture, eliminate the sharp rubbing front edge, re- 
duces office fatigue. 


4 COMFRONT office chairs in executive and secretarial 
designs, modern wood or upholstered models, offers 
you a chair to meet anything competition has to offer. 


ON DISPLAY 
AT THE NATIONAL STATIONERS CONVENTION 
ROOM NO. 545, HOTEL STEVENS, CHICAGO, ILL. 


BE SURE TO SEE IT! 






MANUFACTURER OF OFFICE | AND SCHOOL CHAIRS 


NEW INDIANA CHAIR COMPANY 


ASPER, INDIANA 


MEMBER OF WOOD OFFICE FURNITURE INSTITUTE 
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EYE-APPEALING RECEP- 
TIONIST’S DESK. — Focal 
point of interest as one en 
ters the Hafner Associates 
showrooms, New York City. 
is this beautifully curved 
desk of oak. It provides 
more than ample drawer 
space and is comfortably 
designed for increasing the 
receptionist’s efficiency. 
The desk by S. S. Silver, Inc. 
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Departmentized Office Furniture Section Boosts Volume 198 
Office Furniture Logistics 200 
Furniture Installation Pictures 212-215, 220-225, 246-247 
The Home Office Furniture Market 245 
A Model Executive Office 248 
Recent Furniture Offerings 260, 261 
Model Office Displays 266, 267 
Phe Posture Chair As a Means of Entree 275 
Sell Posture Chairs in All Markets 276 
Successful Promotion of Trade-Ins Requires Careful Planning 285 


Wood Office Furniture Has Charm, Change of Mood, Lasting Beauty.___295 


Selling Complete Office Furnishings As a Unit 297 
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17 Suggestions for Office Furniture Dealers 309 
Survey Selling of Furniture 310 
Planning Service Builds Furniture Sales 320 
Office Planning Assistance Needed 321 


PICTURE ON FRONT COVER—A reception room for Munsingwear, Inc., designed 


by S. S. Silver & Co., Inc. Individual furniture has a cool charm in bleached oak. 
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THE OFFICE FURNITURE industry is back in full 
stride again. Factories are busy producing; dealers 
are busy selling. Mere order-taking has receded 
to the background and the more sound and healthy 
conditions that require sales effort are becoming 
evident. Great potentials 
exist and can be translated 
into sales volume by in- 
tensive, intelligent  cul- 
tivation. 














PRIVATE OFFICE AT REMOND- 
HOLLAND, INC., NEW YORK CITY. 
—Though small, the office is 
equipped with two large desks, 
small settee and bar cabinet, all in 
lightly bleached walnut. Wood and 
louvrex glass partitions separate the 
design room and general office. 
Room is done in pale beige, blend- 
ing with walls, carpet and draperies. 
Upholstered pieces are in chocolate 
brown, accessories are terra cotta. 
Installation by S. S. Silver & Co., 
Inc., designers and manufacturers. 


THE ADVERTISEMENTS 





Adirondack Chair C« ‘52 Glare Machine Products 315 Leopeld Ce., The 226 Reyal Metal Mig. Ce. 354 
All-Steel Equipment, I: 235 Glebe-Wernicke Co., The 258, 9 Lexington Metal Products, Security Steel Equipment 
Alma Desk Co 238, 9 Grand Rapids Leather Inc. 302 Corp. 230 
Angle Steel Stool ¢ $52 Furniture Ce. 306 Lyon Metal Preducts, Ine.....211 Sheboygan Chair Ce. 202 
Art Metal Construction C« 217 Guniecke. W. H.. Chair Ce.....277 Marble, B. L., Chair Co. ..253 Sheboygan Desk Co. 287 
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Bolta Products Sales, | 291 ‘ 284 Mosler Safe Co. 265 Steel Parts Mig. Co. --318 
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Bright Chair (¢ It 216 ames Co. ae 313 Myrtle Desk Co. 218, 19 Stow & Davis Furniture Co...279 
Browne-Morse { 273 Hich eres, Rendian & National Desk Co. 250 Sturgis Posture Chair Ce. 301 
Brush-Punnett ( 272 ch Ce 25} Nestler-Fields Mfg. Co. 305 Taylor Chair Co., The 13 
Buckstaff Co., Th 317 H ea D = P 322 New Indiana Chair Co. 195 Thomas Furniture Co. 291 
Butler Brothes 119 ne See “ie pa Niemann, Ine. 268 Tiffany Stand Ce. 314 
Cardinal Sal Ir $23 Imperial Desk Co. - 234 Office Industries of America..304 Telede Guild Products, Inc...301 
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Collier-Keyworth ¢ 03 Co. — or Olsen Co., O. C. §. 210 Tri-Par Mig. Co. 303 
Columbia Steel Equip. ¢ 249 Indiana Desk Co. .----228, 9 Orna Metal Products Co... 804 Victor Safe & Equipment 
Commercial Furniture ¢ 299 Invincible Metal Furniture Parker Steel Products, Inc... 307 Ce. 2869 
Corry-Jamestown Mf Corp. 274 Ce. 269 Peerless Steel Equipment Vogel-Peterseon Co. 302 
Cramer Posture Chair { 278 Jasper Chair Co 206, 7 Ce, 292 Watson Mig. Co., Ine 28) 
Darnell Corp., Led 314 Jasper Desk Co..... 204, 5 Polar Mfg. Co. 280 Wells Furniture Mfg. Co..... 208 
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Ehrman Co mM. &E 316 Karl Manufacturing Co. 305 Protectall Mfg. Corp. 28% Wilhite Mfe. Ce. 244 
iter Deadmate é 352 Keystone Steel Equipment Quigley Furniture Co. 304 Wolcott Steel Products, Inc...352 
iin Meet 6 107 Ce 252 Raymond Ce., Inc., The...270, 1 Weed Office Furniture 
Frite-Cross Co 103 Kol Sales Division 195 Rice Bros., Ine. 288 Institute 294 
General Fireproofing 203 LaSalle Products Co. 236 Riteform Chair Ceo., Ine A2A2 VYawman and Erbe Mig. Co. 2438 
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Departmentalized Office 


Section Boosts Volume 


Charles G. Stott Firm at Washington, D.C., Finds 


Sales Boom When Customer Selection is Facilitated 


By Albert S. Kesher 


Field Writer 


Y MAINTAINING a separate 

section for its office furniture 
on the third floor of its main 
building at 1310 New York Ave., 
Washington, D.C., Charles G. Stott 
& Company, Inc., stimulates sales 
by facilitating customer selection 
This 60-year-old concern adheres 
to the merchandising policy of de- 
partmentalizing its commercial 
stationery and office equipment 
stock so that a purchaser can 
tell at a glance exactly the type 
of assortment offered. Concen- 
tration is thus afforded making 
the selling job easier both for the 
buyer and store personne! 

About a dozen years ago, Stott’s 
realized the necessity of main- 
taining a separate display for fur- 
niture. The management wanted 
to set up an atmosphere of eye- 
catching presentation and was 
aware that furniture was too bulky 
an item to be shown along with 
sundry or staple stationery stock 





A customer coming in for bond 
paper might not be interested in 
chairs and a buyer out for desks 
might show scant interest in car- 
bon paper. 


Third Floor Is Used 


So the third floor was outfitted 
as a furniture sales display room 
Measuring 75 feet long and 25 
feet wide, this section contains all 
of the bulk stock, although there 
is some duplication of items that 
are found downstairs on the main 
selling floor where most of the 
stationery stock is available. Since 
the showroom is laid out in as 
realistic a manner as possible, the 
desks are not bare but adorned 
with needed accessories such as 
desk lamp, blotter, calendar, pads 
and other pertinent material 
which a worker at that desk re- 
quires. Appropriate chairs are 
placed next to it. Some of the ac- 
cessories, of course, may be found 
in the stationery department but 
their appearance in the furniture 
section serves not only as a re- 
minder but as a visual demonstra- 
tion of how these goods actually 
appear. They cannot fail to im- 





VIEW OF OFFICE FURNITURE DEPARTMENT, C. G. STOTT & CO., INC. 
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E. W. LAND 


Stott’s Office Furniture 
Department Manager 


press any prospective purchaser 
who views them 

The entire atmosphere, in fact, 
is conducive to customer conven- 
ience. The floor is carpeted in 
brown and the walls painted a 
green shade. Overhead lighting 
with glass shades which reflect 
the soft lights downward and 
plenty of whirring fans for com- 
fort in the most humid weather 
all help to create the impression 
that a buyer is entering his own 
executive office. He is thus set 
immediately at ease and naturally 
views the display favorably. 

Every item has a price tag and 
this price is net including taxes 
and any other charges. Thus a 
customer knows immediately what 
it will cost to have the merchan- 
dise delivered. Stott’s maintains a 
policy of uniformity of price on all 
of its goods 


Stock Kept in Warehouse 


Since the floor’s purpose is to 
serve only as a showroom, stock 
for delivery is made up in the 
warehouse a few miles away. Items 
on display are rarely shipped out 
except in a few instances when 
duplicate stock is not in the ware- 
house and the customer is in too 
much of a hurry to wait for an 
order to come in from the manu- 
facturer. But the layout is never 
static. It is moved around con- 
stantly to break up the monotony 
and to provide a fresh appearance 
for customers who come in fre- 
quently. 

A further stimulant to cus- 
tomer interest is provided in the 
display of promotional literature 
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TWO RECENT INSTALLATIONS BY 
STOTT.—Above: the general office of 
a patent attorney in Washington. D. C. 
Below: the stenographic department 
in the same suite of offices. Note uni- 
formity of furniture used throughout. 


and other material from manu- 
facturers which are spread out 
fiat on a de ! the entrance 
These dealer aids are effective in 
many instance which a cus- 
tomer wants t et as much in- 
rmation nable about the 
roduct. Sometimes they help put 
a sale which would not have 
resulted herwise. Layout kits, 
loor plat ! plastic mod- 
els—Stott’s h ised all of these 
fully impressing a cus- 
mer and i! ing him in his 
ffice equipm«e roblems. 
Bu take e than interior 
y to sell as all station- 
ers realize, a firm employs 
very successfu edia it knows 
to induce a istomer to come 
nd look the stock over. Leads 
ire constantly ight for persons 
are lay be in the 
narket fi I furniture 


Ads Are Imrortant 


Newspape! ervuising occupies 
an important place in this pro- 
n. The store’s copy 
is placed about twice a week in 
f these eight 
about one de- 


movulon Campal 


+) 7 smal | 
ne iocal dalite 


insertions a 


votes large space to the office fur- 
niture offering. | instance, the 
August inserti easuring about 
nine inches by four columns, an- 


furniture sale 
luring the n at a 20 per 
normal price 
entioned by 


ime such chairs, up- 
holstered furniture fluorescent 
iamp DOOK( i tables. 

Tieing in v this newspaper 
‘break”’ was tl] rect mail cam- 
paign. A reprint the ad which 
was to appear lays later was 
sent out with etter advising the 
ustomer that There’s Nothing 
Like First Cl As “one of the 
family,” the addressee was advised 
hat he w: getting advance no- 

é th O Year Sale” 

t now w the time. to 

nake Nis elect 

Such mailing e sent out about 
nee every three months to a se- 
é list of cus Their names 
are taken from the store’s state- 
ment records a ell as from the 
prospects ¢ the sales 
force. That th ( f business 
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solicitation is effective may be 
seen in the 25 inquiries that came 
in right after the first mailing. 


Use General List Also 


To widen the scope of the cam- 
paign, a general list is made up 
of about 5,000 secondary names. 
Many new accounts are obtained 
in this manner which would not 
have resulted otherwise. After a 
three-months interval another 
mailing goes out (also linked with 
newspaper advertising) and aimed 
for a different type of offering, 
say steel office furniture. Thus 
there is a continual promotion 
drive under a planned rotation 
system in which stock is continu- 
ally presented to prospective pur- 
chasers 

Window display is another im- 
portant factor in this sales pro- 
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motion. Stott’s has two windows 
at its main store, one of which is 
devoted to stationery, the other 
to office furniture. The space is 
comparatively small, only six feet 
in width, and as a result every 
inch of it must be utilized to the 
best advantage. 

Concentration is sought by 
showing one particular type of 
stock instead of dispersing a lot 
of smaller items which clutter up 
the space and diffuse attention. 
A recent window display is typical! 
of this policy. This arrangement 
showed chairs only. A large white 
carboard poster in the back- 
ground carried this arresting mes- 
sage: “Relax While You Work.” 
In front of the chairs were two 
posts, one on each side of the 
window, stressing definite advan- 
tages such as flexible tilting back 
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or soft foam rubber cushioning 
These silent salesmen help put 
over the sales message at a glance 

Indirect promotion aids are ob 
tained by other means. There are 
the real estate firms, for instance 
which furnish the names of new 
office occupants or those about to 
move to a new location. Or, news 
paper announcements of new ar- 
rivals or openings can be used 
These persons are usually in the 
market for new equipment. Per- 
sonal recommendations from sat- 
isfied customers who give names 
of their friends are often utilized 
On many occasions a prospective 
buyer is impressed with an in- 
Stallation he has observed, and 


makes an unsolicited inquiry 
But all of these aforementioned 
efforts, however valuable they may 
be in themselves, serve in the 
general sense to supplement the 
work of the outside sales organiz- 
ation, it is the experience of E. W 
Land, head of the office furniture 
department. Mr. Land is assisted 
by a staff of two full-time inside 
salesmen, and he has a crew of 
nine men who are constantly 
combing the trading area of met- 
ropolitan Washington, within a 
ten-mile radius, opening and clos 
ing accounts. Not all of these men 
are furniture specialists, however 
as they are engaged in handling 
commerical stationery stock. But 





“since one type of merchandise 


compliments the other, their work 
dovetails. 

Stott’s maintains branch stores 
at 1513 K St. and 822 17th St.. 
both in Washington. But office 
furniture is not displayed there. 
A third branch is scheduled to 
open in September in Silver 
Spring, Md., adjacent to Washing- 
ton. Here, it is planned to ar- 
range a small roped-off space in 
which office furniture will be dis- 
played and easily viewed from the 
window arranged on a level with 
the selling floor with the whole 
store appearing as a large show- 
room when viewed from the out- 
side. 





Office Furniture Logistics 


HE PROBLEMS facing all office 

furniture dealers (‘and un- 
doubtedly manufacturers, too) at 
the moment are very largely based 
on procurement and storage 

It has been necessary, or 
thought necessary, for some time 
for dealers to anticipate their re- 
quirements for at least a year in 
advance, on the assumption that 
the backlog of orders in factories 
was so large that only by this 
method could a dealer hope to 
procure enough merchandise. This 
now appears to have been a seri- 
ous mistake, and has backfired on 
some manufacturers and a larger 
percentage of dealers. 

If you are the unusual dealer 
who compiles statistics helping 
you to estimate how many of 
which items you are likely to sel! 
in your market in the coming 
year, then your intelligently 
placed orders have enabled manu 
facturers to plan their production 
schedules. But if you are one of 
those who has ordered some of 
everything in hope of getting a 
little of something, perhaps you 
have seriously interfered with the 
stabilization of the industry 


Have You Forgotten? 


Have you now received many 
duplicate, slow-moving items, pro 
duced by some factories on the 
assumption that these things 
were urgently needed by dealers 
because of the large unfilled or- 
ders they had on hand? Did you 
just neglect to cancel some of 
these orders—or even forget that 
you had placed some of them? 
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Many dealers have crowded show- 
rooms and warehouses now, but 
still need many bread and butter 
items. Where will they put them 

how will they make room for 
them? 

Many manufacturers, now real- 
izing that their production sched- 
ules are off balance, are trying to 
help by requesting that dealers 
either review their orders, cancel- 
ling what they do not actually 
need, or that they cancel all 
orders and‘ place new ones for 
what they want and need. If you 
have been trying to do this con- 
scientiously, you have found that 
this is a mammoth task. 

First, you are still not sure 
about your requirements; it is dif- 
ficult to discover trends. What 
percentage of customers will want 
some of the many new styles of 
desks—what percentage who do 
want these styles cannot buy them 
because you cannot supply enough 
at one time to change their 
offices? How many old customers 
will be expanding and wanting to 
add to present installations? If 
these questions can be answered 
at all, they must be answered by 
you, as it is a well-established fact 
that the office furniture demands 
vary so widely from one locality 
to the other as to make general- 
ized statistics difficult 


Schedules Are Difficult 


The situation is equally as com- 
plex for factories. The ideal solu- 
tion, of course, from the dealer 
standpoint, is for the manufac- 
turer to issue an estimated pro- 
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by 7. 7. Momand 


Momand & Miller Office Equipment 
Company, 
Miami, Fla. 


duction schedule. How, says the 
manufacturer, when we have no 
idea what quantities of raw ma- 
terials will be forthcoming from 
our suppliers? If we issue such a 
schedule, too many dealers will be 
inclined to regard it as gospel, 
and criticize us when we are un- 
able to maintain it through no 
fault of our own 

Very few manufacturers are 
able to maintain any finished 
stock on hand—most of them have 
converted warehouse facilities into 
productive plant area. The ma- 
jority do not even have room for 
expanding vitally needed clerical 
staffs. Constant demands from 
dealers for rush information on 
items on which production is not 
planned for some months, place 
an even larger workload on these 
staffs. 

Some suggestions for dealers 
towards easing the tension are: 

1. Order filing cabinets without 
locks for stock. Order locks sep- 
arately and install them when 
needed by your customer. In this 
way you will have two files in 
stock instead of one. If you al- 
ready have the file in stock with 
a lock, and a customer who needs 
one without a lock, green files are 
fairly easily converted. Remove 
the locking device, lay the cabinet 
on its back, place a block behind 
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the hole and fill the hole with 


solder. The solder may be sanded 
and touched up with a brush. 
Then use rubbing compound on 
the touched-u irface. You will 
be agreeably rised at the re- 
2. Make ev effort to revise 
our orders with factories so that 
they will know that the orders 
are bonafide, and that they repre- 
ent what you really need and 


' lerstand factories’ 
nositions a not make rash 
promises to customers with the 
your manufactur- 
ers will back you up later—it may 
be absolutely impossible for them 
io Whe! ju request and 
pproximate shipping 

a an item, bear in mind 
that it is approximate, and that 
that they 
10t be able to manufacture 
t the date esti- 
Don’t let your 
alesman’s natural desire for an 
rd better judg- 
ment by giving vague information 
to his customer. Most often this 


possibilit exists 


misinformation reaches the cus- 
tomer’s hands through error on 
the part of the dealer and his 
salesmen, rather than through a 
fault of the manufacturer con- 
cerned. 


Some Ways to Help 


Manufacturers might help by: 

1. Educational pamphlets and 
literature showing operation of 
their factories, including clerical 
procedures. It stands to reason 
that if a dealer knew all the fac- 
tors involved he would be more 
reasonable in his demands and in 
his promises to his customers. 

2. Distribution of all the infor- 
mation possible concerning pro- 
duction runs. Even information as 
to what the factory does not ex- 
pect to have available for a cer- 
tain length of time would elimi- 
nate many inquiries from the 
field. A thorough explanation 
should accompany this data, enu- 
merating the possibilities that 
might occur to disrupt such a 
tentative schedule. Booklets illus- 
trated with cartoons, for distribu- 
tion to customers who are placing 


large orders, might prevent the 
customer cancelling his order and 
placing it with a dealer with 
brighter promises but lacking in 
accurate information. 

3. Request dealers to review 
their orders to more properly re- 
flect their prospective sales, and 
with a view toward arriving at a 
balanced stock. 

4. Try to understand that your 
dealers also handle the products 
of many other manufacturers, and 
are faced with this same problem 
with all of them, as well as the 
very major item of trying to co- 
ordinate all their orders with their 
customer demands and stock de- 
mands. Give them some time to 
work this out with their over- 
worked clerical] staffs. 

None of these suggestions will 
solve the situation—all of them 
still do not constitute a panacea. 
International economic changes 
on the horizon may render them 
all worthless. Nevertheless, better 
relations between manufacturers 
and dealers will go a long way 
toward making business the rela- 
tive pleasure it once was. 
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HARMONY IN INSTALLATION.—Glen E. Wallach, Holly- 
wood, Calif., achieved office beauty in this installation by 
Los Angeles, Calif. The desk is a Stow 


Pacific Desk C 
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& Davis model in special bleached color to blend with 
ceiling and walls. Club chairs facing desk are uphol- 
stered in cream elkhide. Note recessed overhead lighting. 
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Diamond Trade-Mark Quality 


Attractively Priced 







UPHOLSTERED WITH DURAN 
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@ There is unusual value in this 
No. 8708-6UE 

Swivel Arm Chair 

Walnut, Mahogany or Wheat 

Birch. 

Width between arms 

Depth of seat 

Height of back above seat 


new line of beautifully-styled sturdily-built office chairs 
... value made possible by Sheboygan Chair Company’s large 
facilities, long experience and excellent craftsmanship... 


Diamond Trade-Mark quality through and through. 
The new DURAN All-Plastic Upholstery in a wide choice 


of handsome colors is resistant to water, grease, alcohol, 


No. 8708-5UE 

Swivel Chair without Arms 
Walnut, Mahogany or Wheat 
Birch. 
. . . : ‘ Width of seat 
perspiration, scuffing, fading, wear. Can be cleaned with a Depth of seat 

Height of back above seat 
damp cloth or with soap and water. 
No. 8708-2UE 





Here is a line that will really GET BUSINESS. We will Arm Chair 
. Walnut, Mahogany or Wheat 
Birch. 


‘ 2m le 
endeavor to fill all orders promptly 


Depth of seat 
Height of back above seat 


No. 8708-1UE 


Side Chair 

Walnut, Mahogany or Wheat 
Birch. 

Width of seat 

Depth of seat 

Height of back above seat 


CHAIR COMPANY, ING. 


Designers and builders of good chairs since 1868—for homes, offices, schools and institutions 
SHEBOYGAN, WISCONSIN 
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HE reception given Mode-Maker is 

far exceeding our expectations. All 
who have seen it are enthusiastic in 
approving its smart, modern styling 
and its unique utility features. 

Mode-Maker is truly a NEW desk. 
designed to meet today’s office needs. 
Made of steel, it is built for lifetime 
service. It has no projescing hardware, 
no sharp corners or edxes; st will not 
develop splinters or rough surfaces to 
damage clothing. Drawers cannot warp, 
swell or shrink. Drawer 
and bases of anodized satin aluminum 


pulls, bindings 


OFFICE 


add a pleasing note of contrast to the 
lustrous gray finish of the desk. From 
resilient Velvoleum* writing top to 
graceful arched or island base, Mode- 
Maker is as practical as it is beautiful, 
as efficient as it looks. 

Mode-Maker is manufactured in 31] 
different models—a desk or table for 
every office job. And every desk and table 
may be had in either 29” or 3014” height. 
Thirty years’ experience as the world’s 
foremost builder of steel office equipment 
have gone into making Mode-Maker 


the world’s foremost line of metal desks. 
*Reg. U.S. Pat. Of 


METAL FILING CABINETS ¢« 
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aker 
METAL DESKS 


ade - 


74 product of THE GENERAL 
FIREPROOFING COMPANY 


Department .? 
YOUNGSTOWN 1, OHIO 


STEEL SHELVING 
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Presenting a new line of WOODCRAFT 
DESKS 


the modern trend 
as styled and built 
by OLSEN 


Shey 







PICTURED ABOVE 


in walnut are the 58 inch 
flat top, matching table and 
telephone stand. Height ad- 
justable from 29 to 30% 
inches. 


OLSEN CRAFTSMANSHIP SCORES A HIT! 


An Olsen Masterpiece with the modern touch. A selection of 21 matching 
pieces will enable you to fill the complete needs of your customers. Litera- 
ture available on request. 


FINE FINISHES IN NEW COLORS 


Olsen ingenuity has developed a new technique that gives a glowing tone 





to wood, enhancing its natural beauty. Available in Softone Oak, Walnut. 





Golden Oak and Dawn Gray Oak. You will want to see this outstanding 











office furniture. 


O.C.S.OLSEN COMPANY 


} FACTORY AND SHOWROOMS e 2527 MOFFAT STREET e CHICAGO 47, ILLINOIS 
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et prompt delivery 
vON METAL PRODUCTS. 


- 


: 


® Many LYON Dealers and their 
customers have found it possible to supply us 
with steel in 12 to 24 gauge sheets. In such 
cases, we will buy the steel from you and ship 
the pound-for-pound equivalent in 


EITHER 


_,,any selection of LYON standard products (see 
partial list below) at regular published prices... 


OR 


. assemblies, subassemblies, parts, etc., for 
your customers’ products—to their specifica- 
tions—in an even wider range of gauges—8 
to 30. In other words... 





LYON 


WILL MAKE 
THE PRODUCT 


f 
/ 
f] 


For complete details, write or ask your 
nearest LYON District Office. 


Qe 
Ly ~~ «METAL PRODUCTS, INCORPORATED 


General Offices: 928 Monroe Ave., Aurora, Illinois 


Branches and C’ecréers in All Principal Cities 


Filing Cabinets © Storage Cabinets ¢ Conveyors @ Tool Stands ¢ Fiat Drawer Files 

Cabinet Benches © Bench Drawers © Shop Boxes © Service Carts © Tool Trays ¢ Too! Boxes 
Folding Chairs ©@ Work Benches © Bar Racks © Hopper Bins © Desks © Sorting Files 
Drawing Tables © Drawer Units ¢ Bin Units © Parts Cases © Stools * Ironing Tables 


ae > ensiiialililenatnpilliatiipadanciidadiimicaeaaad 
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Shelving * Kitchen Cabinets 

Lockers * Display Equipment 

Wood Working Benches ¢ Hanging Cabinets 
e 


Welding Benches 


A PARTIAL LIST OF LYON PRODUCTS ————-----——- iii | 


Economy Locker Racks 








<Javortéo on Americas 


—_— ee 


a Favored for 


No. 221 


Featuring the 


NEW BACK REST 


Back Rest 
Flexibility in any 
position 


* ie 
- 5 

. * 
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Avenues of Business 





Good Value * Superior Construction ° 


Smart Styling 


lhese are the types of chairs that give Jasper Chair Company DEALERS extra 
sales leverage. Time tested features plus added modern touches are certain to 
please the most critical buyers. If you’re looking for greater sales volume, con- 
centrate your efforts on the line of chairs that makes selling a pleasure. 
WELCOME TO BOOTH NO. 118—N.S.A. CONVENTION—CHICAGO 
The following Jasper Chair Co. representatives will be in attendance—Louis 


l. Koerner—Arthur A. Barth—George Litchfield—R. J. Freeman—R. A. 
Browne—Lester W. Brown—Fred Deutsch—James S. Fowls. 


__— er. 
y, 
be 











No. 862 


—Jasper Chair 


(ies JASPER, INDIANA 
ho 


















REPRESENTATIVES: James 8. Fowls, (Southern) - A. Browne, io 
327 Sunset Drive, North 208 oes © 
Gee. A. Litchfield, Sales Mgr. St. Petersburg, Florida Seattle, Wash. 
wv, oD: Fred Deutsch (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
ASPE > 3525 Seuthwestern Blvd. 6708 Glenwood Ave., Chicago 26 385 Madison Ave. 
Dallas 5, Texas (Phone ROgers Paxk 4-3644) New York, N. Y. 
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Wells 862 Walnut 60’'x39# 






Another 
Step 
forward 
















by moving 
fwo legs back 





Wells 1160 Walnut 60°x34" 






Center legs recessed 12” for more leg Suite and 1000 Grade Economy Line 


room convenience Seasoned, kiln- means greater satisfaction to your 
; Te customers. And for you, Mr. Dealer 

dried wood, better-than-ever work- sn 

| ; more sales, more profits and more 
manship and modern design com a oe - 

, prestige because you feature the 

bine to give impressive appearance biggest desk value available any 


where. Get complete details today. 


Wells’ redesign of the popular 800 


Write for new catalog folder describing the famous 


| 
7 
Wells Desks redesigned for even greater sales 


Wells “Streamliner” and full commercial grade desks. 


ALL SALES DIRECT TO DEALERS ‘ 
We have no branches or 


other sales offices 





WELLS-MADE MEANS WELL-MADE’ 


Manufacturers of Office Furniture Since 1934 @ Laurel, Miss. 
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CUTIVE POSTURE CHAIR 


& Here you see a fine chair. It combines the comfort of a fully adjustable 
rae posture chair with the luxury of an executive armchair. Harter’s new 
a vr" 
. Model 66 has clean and graceful lines — modern but not extreme, 
beautiful but not flashy. Its careful construction guarantees long years of 
fy complete satisfaction and unfailing quality . .. Current production 
, of this model is excellent. Harter dealers everywhere are now displaying it. 
Write for full details on Harter’s new executive posture chair. 
ig Features Galore! 
. a * 
- ST 
i? 
Synchronized Tilt Action 

Seat and back tile together in perfect 
" synchronization. Smooth and silent, 
z foolproof in operation. 

Five Comfort Adjustments 

Simple hand-wheel controls let user 

regulate (1) height of seat, (2) height 
hog of back-rest, (3) horizontal position of 
i back-rest, (4) amount of tension in 
Sa tile of seat and in (5) tile of back. 


Mohair Fabric Upholstery 


Se Luxurious, long-wearing. Choice of 9 
r colors, including Dawn Grey, Imperial 
\ Blue, Windsor Rose, Green. (Corrected 


top grain leather available on back 
and arms at no extra charge. Seat, how- 
ever, supplied only in fabric.) 


Foam Rubber Cushions 
Soft, deep, resilient. Cushions on seat, 
back, and arms keep cool and clean. 
Will not sag or pack down. 


—and More! 
Baked enamel finish, flat or grained. 
Noiseless‘ one-piece base. All-steel 
construction. 2-inch diameter ball bear- 
ing casters. Welt around cushion. 


National advertising for 
Harter's new executive pos- 
ture chair is now appearing 
in Fortune, Newsweek, 
Business Week, and U.S. 
News & World Report. 





: SEE MODEL 66 AT Su (Q | STE | p 
NSA CONVENTION 


BOOTHS 19 AND 20 So. 2:8 BeA.5 Mic#HtiGaA WN 
POSTURE cuains * STEEL CHAIRS 
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Winning an ever increasing circ! 


STYLED RIGHT—BUILI 
\ at 





A handsome CHIPPENDALE Desk by 
Jasper Desk Co. Wherever successful bus. 
ness executives seek luxurious traditiond 
office furniture, this Chippendale offen 
the logical choice. Stump walnut matched 
veneers, selected with the most meticulow 
care, are used for the face material o 
drawer fronts. Genuine walnut is used fe 
all exteriors and interiors, Other feature 
include Roller Suspension Deep Drawer— 
Inset Back—and Dictation Slide on Bad 
of desk (69" only). 











7. COLONIAL Desk No. 269 by 
Jasper Desk Co. has been a favorite fe 
many years. It has won the wholesome 
respect of office furniture dealers every 
where. In featuring this executive Colonial 
we're stressing a traditional style wift 
added modern functional features. The new 
size 69" x 36" will especially appeal t 
your customers. They'll admire the genuint 
walnut construction throughout and we 
come the smooth performance of the dee 


drawer with ball bearing suspension. 





Za h-hh MMM >. 





























THE JASPER DESK COMPANY ——— 
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eof friends because they are— 


TRIGHT—PRICED RIGHT! 


Lig, 





A smart MODERN Desk by Jasper 
bus.§ Desk Co. This desk is designed for those 
ion’ business men who like to be surrounded by 
ent streamlined functional furniture with ac- 
chedf. cent on beauty. No effort has been spared 


ulou§ to make this product exemplify the highest 


Nn =. 


| of standard of wood craftsmanship. Out- 
J {¢§ standing features are inset back construc- 
tures§ tion, recessed pulls on drawers, 54" panels 


fer—§ all around and roller suspension on the 


ie 


Bad— deep drawer. 


| 











by N. 460 Desk by Jasper Desk Co. is 





» ff ideally suited for clerical use. Its simple, 

















somes clean-cut lines make this desk popular with 
vere those business men who want functional 
nial Office furniture at a very modest cost. 

with Jasper Desk Co. prides itself on the high 
, neg Standards of quality and dependability that 
al t§ have been identified with this line of desks 
nuing for so many years. It is unequaled for 


wet flexibility and diversity of designs. No 


deet matter what the requirements may be, 
whether for executive or general clerical 
use, there is a Jasper Desk for the purpose. 


~~ 


JASPER, UNDUAN A = 


MOWERS 

















































ABOVE—Central feature in this office in the Fiberglass 
Bldg., New York City, is the line-up of six Art Metal 
Airline flat-top desks with gray linoleum tops and 
satin-finished aluminum hardware. Protecting end rails 
are crackle finish. Foreground furniture not Art Metal. 








BELOW—Art Metal Mainliner desks and tables are 
standard equipment in the stenographic and clerical 
department of the Kane County Title Co., Geneva, Ill. 
Desks are flat-top and fixed platform styles with Mello- 
Gray finish. Trim and hardware is satin aluminum. 
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ABOVE—A Leopold desk installation at City National 
Bank, Houston, Tex. Here seven identical desks, well- BELOW—tThe clerical department of the First Trust Co., 
spaced in an attractive alcove, permit officers to inter- Lincoln, Nebr. Note how desks are placed so that day- 


view depositors and borrowers in privacy. Installa- light, reaching well into interior, is augmented by re- 
tion by Finger Office Equipment Co., Houston, Tex. cessed fluorescents placed at proper intervals. The 
office was equipped by Latsch Bros., Lincoln, Nebr. 
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ABOVE—A comfortable, eye-appealing seating instal- 
lation of Dixie Chrome No. 301 chairs at the municipal 
airport, Dallas, Tex., home of Dixie Chrome Products. 
Subdued lighting and sound-absorbent ceiling con- 
tribute to the waiting room's outstanding attractiveness. 


Se : 


BELOW—A 40-seat installation of Dixie Chrome chairs 
in the brokerage offices of the E. F. Hutton Co. Seat- 
ing was placed to provide unobstructed view of board 
for clients of the firm. Note how shielded illumination 
above quotation board assures maximum visibility. 
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ew of an installation of Globe- 
Art steel desks in the Federal Saving 


em, Ore. Matching swivel and 
astebaskets are also GW-built. 
iham’s Book Store, Salem, Ore. 
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BELOW—A Globe-Wernicke installation of steel files 
and desks in the offices of The Reliance Varnish Co., 
Louisville, Ky. Note lighting arrangement to facilitate 
filing and finding of papers and correspondence. Mef- 
fert Office Supply Co., Louisville, handled the job. 
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Craftsmanship at its very best is 
exemplified in our grand new 
line ... the fine flower of 26 years’ 
intensified experience! For ut- 
most STYLE and VALUE... it's BRIGHT! 





BOOTHS 
J-6...J-4...J-2 
N. O. F. A. Convention 
Waldorf Astoria Hote! 
New York City 
October 27-29 















iY &. ee. Oe 


MANUFACTURERS OF Yohellorad leah Aanilae he 


127-133 BLEECKER STREET, NEW YORK 12, N. Y. 
PHONE: GRAMERCY 7-566) 
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Constant research and development have built 
Bhe stor ehind Art Met Postindex and Wabash—the 
} ee POSTINDEX VISIBLE 
; —_ ~ INDEX EQUIPMENT 
phree nat that 1 iter office efficiency and lower \ 
: sts tt 
ART METAL 
; STEEL 
nerever sine ement recognizes the need to OFFICE EQUIPMENT 
cep Organizations 1 rn. efficient—and overhead costs 
. WABASH 
ow—tl e tnree tf I looked to and appreciated. FILING SUPPLIES 
Aporessiv¢ mercl nationally advertised .. . 
Art Met tind Wabash are backed by 60 years 
pt quality nd 1 ring of systematized equipment 


€ bd tecords for b [hey give you both sides of the 1888-1948 


ik r a nd satisfaction—increased A (Y\ | 


yr Metal Construction Co., Jamestown, N. Y. “Our 60th Anniversary” 


1948 SYSTEMATIZED EQUIPMENT AND RECORDS FOR BUSINESS 
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[t's both pleasant and profitable 
to give your customers more 
than they expect—and there’s 
added satisfaction in knowing 
that this combination of values 
is available only in the line 
you sell. 

That's why Pacemaker is the 
acknowledged leader among 
desk offerings of 1948. It covers 
every desk need, includes 20 
different items—and there’s 
something new in every desk for 
every user—adding to the com- 
fort, convenience and efficiency 
of any office worker—adding 
to the prestige and profits 
of Myrtle Dealers everywhere. 


MYRTLE DESK COMPANY 


HIGH POINT, NORTH CAROLINA 


oO Do wot overtook 
~ oust —- WYyrtles Popular and 
(UY; Complete Line of 
~ Conventional Desks 


Unmatched Selling Aids 
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Adjustable Height 


Typewriter Platform 


Cigarette Burn-proof Top 


~~ 


Adjustable Foot Rest 


Ball Bearing File Drawer 


YY?" 


Adjustable Height 








ral 
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ABOVE —Steel equipment in offices of Industrial 
Equipment Co., Sumter, S. C., state distributors for 
Fisk tires and tubes, and for International Harvester 
Co. Chairs are by Sturgis Posture Chair Co., Sturgis. 
Mich. Knight Bros., Inc., Sumter, supplied equipment. 








BELOW—Sturgis seating equipment in newly-opened 
plant of Industrial Equipment Co., Sumter, S. C., one 
of the finest plants of its kind in the Southeast. Fur 
niture orders placed with Knight Bros., Inc., Sumter, 
alone totaled $5,000, exclusive of other equipment 
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ABOVE 


Riss & Co. 


color < 


styling 
a place 


found, ef 
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When selecting desks for their new offices. 
Mo., chose Shaw-Walker for 
ized drawer interiors. 
rking tool and paper, the company 
mnt savings in time and energy. 


1948 


Having 


BELOW—Shaw-Walker tan-topped Silvertone desks, 
green upholstered satin aluminum chairs, with olive 
green files in background, lend color and dignity to 
offices of J. E. Dilworth Co., Memphis. The installation 
by L. B. Buchanan Co., Memphis Shaw-Walker dealer. 
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ABOVE—Private office for Munsingwear, Inc., designed 
by S. S. Silver & Co., New York City. This specially- 
designed unit incorporates a radiator enclosure across 
the width of three windows with an attached eight-foot 
table extended out into room. Wood is bleached oak. 








BELOW—Harter posture chairs play a prominent role 
in this scene from one of the sets of Harter Corpora. 
tion’s recently-completed film, “It's a Habit,” now being 
shown to Harter dealers and their sales forces through- 
out the United States. Chairs are Harter No. E-15R 
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ABOVE—Office 

now assistant < 

is by Leopold 

Co., swivel and sid 


Installed by Steubs 


ind successful businessman. Desk 
furniture by Thomas Furniture 
hairs by Milwaukee Chair Co. 
Binding & Printing Co., Green Bay. 
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Hutson, ex-Green Bay Packer. 


BELOW—Beauty and serviceability are combined in 
this Herman Miller Furniture Co. desk at Monsanto 
Chemical Company's New York office. The desk is 
topped with Formica Realwood, a laminate of paper. 
wood and Resimene, fully impervious to scratches. 
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ABOVE—One of the parlors at Hillcrest County Club, 
Boise, Idaho. All upholstered furniture, manufactured 
by Thomas Furniture Co., High Point, N. C., is covered 
with Boltaflex. Installation was made by Fisher's of 
Boise, Idaho, recently established in their new store. 





BELOW—Club lounge at one end of the dining room 
Hillcrest Country Club, Boise, Idaho. Sectional pieces 
are covered in Blanchardized Vinylite, odd chairs and 
sofas in Boltaflex. All upholstered pieces were by 
Thomas Furniture Co., installation by Fisher's, Boise. 
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ABOVE—Olfice of Dr. Gershinowitz, Director of Ex- 


ploration and Product Research Division of the Shell 
Oil Co., Houston, Tex. All seating was by W. H. Gun- 
locke Chair Co., Wayland, N. Y., the installation being 
made by Wilson Stationery & Printing Co., Houston. 
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BELOW—A large conference room at the offices of the 
Shell Oil Company research laboratories in Houston. 
Texas. Wilson Stationery Printing Co., Houston, made 
the installation, using Gunlocke chairs exclusively. 
Illumination is provided by recessed fluorescents. 





























| 
‘.. require little effort when it’s Leopold office furniture you're 
showing. Your customers see and feel the fine, lustrous finish, the 
careful hand workmanship that has been built into every Leopold 
piece since 1876. ¢ The smooth drawer action and efficient 
design of Leopold desks are powerful silent salesmen for 
you. The variety of sty les. finishes and prices gives you 
a line that fits any office need. ¢ Just show any prospect 
the smart beauty and character of a Leopold piece. 
From that moment on your Leopold display is an 


added man that makes selling easier for you. 


nt LEQ 00/¢d vowel 


BURLINGTON, IOWA 
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PROTECTIVE BUMPER STRIP 


SIKES 


(On Swivel Chairs) 


‘oday’s Most Comfortable and Graceful Expression 
of the World’s Most Popular Chair 








S ECE 2 «ct Seldom is anything of a traditional nature so boldly improved, 
; 3 BLOEMPOF- \ ak 01 *. » 1 SE DO AGGIE in @ manner so appropriate to the original styling, as these Sikes 
New Yoru ay Rich pak Sei any AY .* : a4 interpretations of the “Bank of England” chair. More comfort 
= ge : and new beauty are obtained by skillfully smoothed out contours, 





i. : : , rounded and broadened corners and edges. Full dowel construc- 
W. KOEHN, Jr. A. wef T JOWNS Be, ’ (BS tion, protective bumper strips on swivel chairs, and finest hard- 
22 Columbia Drive 17244 fro oe } DAT. : woods insure a lifetime of substantial service. Arm, leg and swivel 
Hliamsville, N. Y. Chicago, AE 9? 2 Pie: ames See oy ot model available with KOOLCUSHION Seat built-in of foam rub- 
Please address all inquiries to THE SIKE Ones LY Mine : ber and sagless springs...a revolutionary new experience in 
20 Churchill St.) Buffalo % aN: Ne Gare, 28 cool, comfortable seating. Watch for Sikes “Bank of England” 

ys “ o> ad in Sept. 25 Saturday Evening Post. 








e SIKES COMPANY, ag 20 CHURCHILL ST., BUFFALO 7, N. Y. 





your - 
lui to a ned desk-the FLOW! 


One year ago, the Flow Desk made 
its first appearance. Today. . 

year later, the Flow Desk is acclaimed 
by the trade as making the first 
major contribution to the field of 
clerical desks in 50 years. The Flow 
Desk breaks precedent with the 
stereotyped idea of a commercial 
desk. It is startlingly different yet 
practical in every detail. It is com- 
pletely new in color and completely 
new in design. Soft Tone finish is en- 
dorsed by one of America's foremost 








the Ba hy aesk. 





stylists—Faber Barrien. It is easy on 
the eyes and harmonizes with every 
other color in the office. The Flow 
Desk was especially engineered and 
designed for efficiency and comfort. 
The new sizes will save many feet of 
valuable floor space and at the same 
time offer the most efficient space 
to the operator. The Flow Desk is 
our answer to those buyers who pur- 
chase today with tomorrow's needs 
in mind. Ride the furniture crest with 


the FLOW DESK. 
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KNEE SPACE DRAWER 


Knee space drawer 
equipped with trays for 
pens, pencils, clips and 
pins, not often available in 


29" high desks. 


Ae ze YS 


Adjustable height (from 
29" to 30!/2") by use of 4 
adjustable HI-LO glides. 


All TRI-FIRM bases are 
drilled to receive HI-LO 
glides which may be had 
at slight additional cost. 


DRAWER LOCK 


One drawer equipped with 
high grade cylinder lock to 
house personal effects of 
operator. 


Arm slides above every 
drawer pedestal for opera- 
tor efficiency giving addi- 
tional working surface. 


JASPER, INDIANA 


September, 1948 





TRI-FIRM§BASE 


TRI-FIRM base adding 
beauty and foot room. This 
feature is especially used 
to compensate for floor 
irregularities. 


WOOD PULLS 


Matching wood pulls espe- 
cially designed to conform 
and conveniently located 
within easy reach. 


HI-LO GLIDES 


As a special feature of the 
FLOW line, we offer these 
adjustable HI-LO glides 
which will give any desk 
height desired from 29" to 
30/2". They may also be 
used in’ conjunction with 
the TRI-FIRM base to com- 
pensate for floor irregu- 
larities. 
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On Fine Office Furniture re 
The CrestLINE Label 
= © 
( 


Fine office furniture, designed for today and 
many tomorrows, is yours when you buy equipment 
bearing the CRESTLINE Label. 

CRESTLINE is the brand name of an entirely new 
line of better office furniture. It is a name backed 
by equipment of fine appearance and 
unmatched efficiency plus the long life of 
























full steel construction. 
For an individual unit or a complete 














office installation . . . look first to the 
finest . , , to Security’s CRESTLINE. 











by: SECURITY STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 





SECURITY STEEL EQUIPMENT CORPORATION, AVENEL, NEW JERSEY 
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COMMAND PERFORMANCE 
DIXIE CHROME PRESENTS THE GENERAL 


The new 1, 2 and 3-place “General” suite is a distinguished addition 


to the customer-pleasing Dixie Chrome line. The entire frame is 
“UDYLITE” Chrome steel. Coil spring units, reversible cushions and 
upholstered armrests are sales appeal highlights. Available in either 
Duran or DuPont Plastic in most colors. For a beautiful, profitable 


chrome suite stock the “General.” 


We will make prompt shipments, 


DIXIE CHROME PRODUCTS 


2815-17 Main Street, Dallas, Texas 
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Ylow... 


WELLS 
“POSTURE-RITE” 














» » ¢ fomemale »» 


Your choice . . 


GRAY BASE... we have it 
GREEN BASE... we have it 
BROWN BASE ... we have it 
CHROME BASE... we have it 


SAME OLD LIST PRICE $4,440 


EA. LIST 








Orsut - e e WELLS display at the... 


NSA Convention Booths 123 & 124 


SELL WELLS GENERAL OFFICES 
SELL WISELY 725 S$. LA SALLE Sf. 
CHICAGO 5, ILLINOIS 


+ 
TELEPHONE 
ARRISON 1100 





CABLE ADDRESS 


OFFICE FURNITURE COMPANY 
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BETTER than EVER 


The NEW WELLS POSTURE-RITE 


x 


NOW EQUIPPED WITH 


SENG 


CHAIR ACTION CONTROL 


«x 
No. 127 


Indestru ill-steel frame. Back frame and base 
[RIPLE PLATED HARD CHROME FINISH 1” = “s 4 ] 4.0 
Ea. list 


teel t ball bearing rubber casters. Spring P 
filled seat foam rubber back. Adjustable seat pay 
l to 21%". Back rest with positive ad- ¥.0.8. Chleage 
f back rest 13” x 7”). Adjustable FOUR EASY ADJUSTMENTS 
Iting e and adjustable spring tension ] ADJUSTABLE HEIGHT 
Seat 1I3%” x 4”. 
ie ; 2 ADJUSTABLE BACK FRAME 
UPHOLSTERY Juran—Brown, Red, Gray and 
Green ed 1 to carton—Shipping Weight ; poner ao 9 Teenage 


AMERICA'S FINEST OFFICE CHAIRS @ WRITE FOR LITERATURE COVERING THE COMPLETE WELLS LINE OF BUSINESS CHAIRS 


GENERAL OFFICES 

725 $ LA SALLE ST. 

CHICAGO 5, ILLINOIS 
« 


‘. TELEPHONE 
" HARRISON 1100 


. Maes CABLE ADDRESS 
OFFICE FURNITURE COMPANY ‘ WELLOFF, CHICAGO 


OFFICE APPLIANCES, September, 1948 233 














irae * 








complete this picture with 
WILTSHIRE MODERN 






oe @ ae CO 


THE DESK 
>) ACHIEVEMENT 
OF THE YEAR 
FOR IMPERIAL 
DEALERS 





CHECK THESE 8 BIG WILTSHIRE MODERN SELLING FEATURES: 


/ SEMI FLUSH DRAWER PULLS / BALL BEARING FILE DRAWER SUSPENSIONS 
/ WALNUT OR SOFTONE FINISH / ADJUSTABLE HEIGHT FROM 29” to 30%” 
/ ISLAND BASE / DUSTPROOF UNDERCONSTRUCTION 

/ FAULTLESS GLIDES (/ FOUR POINTS OF BEARING 

These are the features — 

that your customers are looking for Doaperial 
WRITE FOR YOUR WILTSHIRE MODERN CATALOG TODAY! desk company 


EVANSVILLE 7, INDIANA 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 
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Building tor loday 
and [omorrow 


e A-S-E factories in Aurora, Illinois, and South 
Bend, Indiana, are more than just so many bricks 
and so much mortar. They're almost like living 
things, in that they have 36 years of growth be- 
hind them, a well-developed sense of responsi- 
bility to the trade, character founded on product 
dependability, and confidence that the future 
holds an ever-growing acceptance of A-S-E 


products among dealers and users. 


This rare combination of qualities— 
responsibility, dependability, confidence 
—is building Dealer Benefits and Product 


Preference for today and tomorrow. 


When you attend the National Stationers Association 
Convention in Chicago, September 26th— 30th, look 
over our displays in Rooms 500 and 501A. Also, you're 
cordially invited to visit our two plants in Aurora, only 


30 miles west of Chicago. 














ALL-STEEL EQUIPMENT, Inc. 


900 Cleveland Avenve, Aurora, Illinois 
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It pays to follow 
the rule of 


Wise Kconomy 


Executive Desk 961-F 60 x 32 


a 
| ill (| makes possible the mos 


highly satisfactory relationship betwee 
Dealer and Buyer, 
The famous Alma Lines of Wood Offa 


Furniture, thoroughly time-tested and proveny 






Two representative desks fr 


Alma 900 Series the con 
choice of business men who d 


thousands and thousands of critical usen, 


the charm of period furnitu: 
: 


provide the answer to the Buyer’s most frequen 


utility of functional design an 
reasonable price which mak« Y 
Aima 900 a tleader in its f 
Selected Walnut or Maho 
Veneers, with all standard 


query... “How can I get the greate 


value for my money? 


units, available in any comt 
tion to fill every office nee 
Secretarial Desk 960-€ 60x32 andthe Dealer, placing Alma Desks in still anothe 

business office, knows beyond any dow 


; that its High Quality at Moder 

Executive Desk 1163-F 60 x 34 
Cost has enabled him to give to the Buyer th 
full benefit of Wise Economy. 


. specify Almé 





Always follow the rule. . 





Typewriter Desk 1154-TW 54x30 









See the lina crhihel 


Fa 
at the Hatioual S lalvione 






From the Alma 1100 Seri 
desks out of the compl 















which is designed to measur 


Convention September 260 ; 
30th, Space 505-4 - 5074 
Stevens Hotel. Chicags. 


to every modern concept 
efficiency and durability and 







come within an economical ; 
range. The Alma 1100 offers e 
standord type of office unit 
Selected Walnut, Mahogany 
Rift Oak Veneers 










Furnished with the Alma Standardizer, this 
office reflects the fulfillment of the universal 
desire for really fine office furniture which 
combines beauty, long life and moderate 
cost. The Alma Standardizer offers you a 
desk for every office use, in the finest Sliced 


Walnut or Rift Sawn Oak Veneers, with the 
Ocak available in the new, scientifically 
correct Softone Finish at no extra cost. When 
moderately priced furniture is wanted, it's 
sensible to hold to the high standards set 
by the mokers of Alme Desks. 


MEMBER 


woop 
OFFICE FURNITURE 
wmetrrv ure 








Alma 


ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 














NED ESPECIALLY FOR OFFICE US 


La Salle ASH TRAYS, SMOKERS AND COSTUMERS 





Ready now, in mew PLATED FINISHES, to harmonize with the finest in office furnishings. 


Soft Satin Chrome to blend with Mellow Old English or Statuary Crystal Bright Chrome for lobbies, 


the populer grey metal! furniture Bronze to compliment the richness rest rooms, et 
of fine walnutor mahogany furniture. 














SOLID WALNUT 


No. 300 Desk Ash Tray HAND TURNED, finished to 


SAVES YOUR DESK ... harmonize with finest desks. 
Can't spill Butts. Ends al! Two size BA with 6-inch 
ors. Oversize capacity amber glass liner; 12A, extra 


Easy to Clean. Finishes: Bright large, with 8-inch liner. 


or Satin Chrome. Old English 
with brass trim. Solid Brass, 
burn-proof lacquered. 


142 


N. S. A. 
Convention 





No. 200 Club Smoker No. 150 Open-Type Smoker 


All-metal snuffer type. Over- No. 125 Solid Walnut No. 155 Metal Costumer UNUSUALLY STURDY 
size ash receptacle. Center Construction. Keeps top “‘al- 
cigarette rest—can t spill butt Hand-turned post; 2% inch Balanced to withstand ways level,’ 8-inch amber 
Bright or Satin Chrome walnut; hand-rubbed finish; heavy loads; Grey; Bright glass liner Bright or Satin 
Old English-Brass or Statuary solid brass hooks or Satin Chrome; Old Chrome. Old English. Stat- 
Bronze-Copper combination English. uary Bronze 


DEPENDABLE CONSTRUCTION - LASTING FINISHES 
WRITE FOR PRICES AND ILLUSTRATION SHEETS 


eee ee 
ate ae Ave. LE a SG. alle Products Co. Chicago 14, Illinois 
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Every customer for stationery supplies or office 
equipment needs protection for valuable papers 
— business records — bonds — keepsakes — irre- 
placeable things that could be destroyed by fire. 


PROTECTALL SAFES 


°F 


UNDERWRITERS’ LABORATORIES “C” LABEL 


—your warranty against fire 
up to 1700° F. for one hour. 


MODERN, WELDED STEEL CONSTRUCTION 
high-quality locking mech- 
anisms resist burglary, too. 


Sizes suitable for each home or business. 


Several Interior Arrangements. Three Color Finishes. 


rh 






Sie 
my * 


Sell safes to your customers. 






a, 
fin tv 
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It pays to follou 


the rule of 


Wise Hconomy 


Executive Desk 961-F 60 x 32 


Two representative desks fr 
Alma 900 Series the consid 
choice of business men who d 
the charm of period furnitur: 
utility of functional design and t 
reasonable price which mak« 
Alma 900 a 
Selected Walnut or 
Veneers, with all 
units, available in 
tion to fill every office ne« 


leader in it 
Maho 
standard 


any co 


Secretorial Desk 960-C 60 x 32 


Executive Desk 1163-F 60 x 34 


Typewriter Desk 1154-TW 54x30 


From the Alma 1100 Seri 
desks ovt of the 
which is designed to meas 


compile 


to every modern concept of 
efficiency and durability 
come within an economical pr 
range. The Alma 1100 offers ev 
standard type of 
Selected Walnut, 
Rift Oak Veneers 


ona 


office unit 
Mahogany 


7 


[ ( makes possible the meg 


highly satisfactory relationship betwee 
Dealer and Buye, 

The famous Alma Lines of Wood Offe 
Furniture, thoroughly time-tested and provenly 
thousands and thousands of critical usen 
provide the answer to the Buyer's most frequem 
query... “How can I get the greatei 

value for my money? 

And the Dealer, placing Alma Desks in still another 
business office, knows beyond any dou 

that its High Quality at Moderak 

Cost has enabled him to give to the Buyer th 
full benefit of Wise Economy. 


Always follow the rule ... specify Alm 


See the r#lma exhibit 

at the Yational Station 
Convention Septemb 2 26 
350th, Stace S05- #4 - 507 
Stevens Hotel, Chicage. 











Furnished with the Alma Standardizer, this 
office reflects the fulfillment of the universal 
desire for really fine office furniture which 
combines beauty, long life and moderate 
cost. The Alma Stendardizer offers you a 
desk for every office use, in the finest Sliced 


Walnut or Rift Sawn Oak Veneers, with the 
Ock available in the new, scientifically 
correct Softone Finish at no extra cost. When 
moderately priced furniture is wanted, it's 
sensible te hold to the high standards set 
by the mokers of Alma Desks. 


wooo 
OFFICE FURNITURE 
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ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 
























































FEAT 


offer the utmost in value. 
tables, consoles, bookcases and accessories. 


WEST COAST WAREHOUSE: Wholesale Desk's Distributing Company, 


SHELBYVILLE 


* 3" ae eee 


240 


A Famous Name 
in Wood Office Furniture 





SHELBYVILLE Desk COMPANY has been recognized as a leader for over 55 years 
in the functional designing and building of better wood office furniture. 
consideration of present day requirements and the ability to forecast the needs of 
the immediate future has resulted in the creation of our four famous groups. These 
distinctive, well-balanced lines are not only acknowledged as the finest but also 
Every group is made in complete suites of flats, secretaries, 


SHELBYVILLE DEALERS: We have improved, modernized and expanded our entire line of Executive, Conference, 
Consultation and Commercial Desks, Directors Tables and Accessories. 


1006 South Olive Street, Los 


DESK COMPANY 


INDIANA 


OFFICE APPLIANCES, 


Careful 


THE GROUP 


CHIPPENDALE 





line. 
from 


An earth 
authentic 


executive 
adopted 
styling which 


A most luxurious 
American design 
Eighteenth Century combines 
all the fine details of veneers 
original and appealing drawer fittings and 
mouldings. Genuine American walnut ip 
teriors and exteriors throughout. In addition 
to complete suites this group includes 4 
director's table and leather top desks. 


contrasting 


Our 66" Traditional 
available with 


No. 66375 (illustrated) 
Chippendale Executive Desk, 
a large utility back slide 








NEW TURNED LEG GROUP) 





A popular executive and semi-executive lim 
This traditional turned leg group has log 


been recognized as a leader because of Shelby 
ville’s dignified and conservative treatment! 
Recessed center le 
provide new working comfort. Decorated wi 
beautiful turned brass knobs in English antiq 


design and construction. 


finish. Available in walnut and mahoga 
finishes. 

No. 6651S4 (illustrated) Our 66" Turned 

leg Executive Desk, with all walnut interior 

and exterior Available with large utility 


back slide 


Send for new complete literature. 


Angeles, California 
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Dovetail 
p Construction 





EXCLUSIVE WITH SHELBYVILLE 


Shelbyville Desks Last Longer.” This acknowledged fact is due in great measure 
Shelbyville’s Exclusive Dovetail Construction. Every desk is assembled through- 
t with dovetail joints — a superior method of construction that results in rigidity 
ind longer life. The combination of superior methods of construction with designs 
that are appealing and practical offers the consumer the greatest possible value. 
And these outstanding features have been recognized throughout the nation by many 
of our leading institutional and industrial organizations who have standardized on 
Shelbyville Desks. 


1| C EEO 


lined executive and semi- 

ion and style is the key- 

of tl base group that reflects 
iture. Made in genuine 

rich Softone Oak Finish 

office furniture indus- 

plete suites this group 

conference and con- 


ustrated) Our 66" Modern 


Execut esk, with all walnut interior and 





exter ‘ able with utility back slide 


P| (4) THE COMMERCIAL GROUP 


3 4 p ideal for semi- 


id standardizations 


nd. for popular price 


lity Recessed cente! 
ng comfort. Made in 


“A | walnut exterior with 
white comb grain oak 
with oak r; also mahogany finish 
k tops and brass fer 
No. é strated). Our 60°° Square Leg 
Commer k Available in six sizes from 
42" to 73 ength 





AGENCIES AVAILABLE TO DEALERS. The agency for the complete Shelbyville Line may be open in your 
city. We invite dealers to inquire how to become agents for these profitable items. Address your 
communications to Shelbyville Desk Company, Shelbyville, Indiana. 


SHELBYVILLE 4% DESK COMPANY 


SHELBYVILLE “™ INDIANA 
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TODAY'S 
GREATEST VALUES! 





These two outstanding values are making No. 120 with unique “back slope 


chair history The response has been tre- ‘lat : 
mendous. Priced to win business Don't tilt" with easy underseat finger 
miss order today. knobs, adjustable “while seated", 


offers today the greatest typist 
No. 535A —Fio-Tilt Model —seat filts with chair value. Exact back slope, can 


back. Cushion: 19''xl6''x4"' NuKraft latex hair. : + ; 

Back Rest: 15x10" padded, adjust 3" horl- - pen trag wing exec T hod 
zontal. Seat Height: Adjusts !7''x2!". Base: or seat height, horizonta ac 
"Alumna Grey" enamel. rest, with the back tilt giving per- 


No. 435A “JR. EXECUTIVE’ RESILIENT BACK. sonalized custom fit. The curved- 
to-fit back rest support eases ten- 
The "Resilient Back"’ styled the same as No. won and nerves at the base of the 
535A with ‘'Flo-Tilt’ seat control. On the spine. Features embraced in this 
"Resilient Back’ seat stationary, back frame great chair not usually obtained 
oral pe. Carries all ‘‘five’’ Riteform in other chairs sold at nearly the 
same cost. 3" Adiustment—Back Tilt 


Seat Hg}. 
Back Ho}. 









No. 535A—Jr. Executive 
No. 530—Same, No Arms 





SURPRISINGLY LOW IN PRICE 


You'll agree for these two great chairs. They are 


"'Riteform" symbolizes a standard of service = , ‘ 
leaders for dealers . . who go after the business. 


and quality . . . sold by reliable loca! deal- 
ers. We have no branches, do not make 
chairs for others. Deal direct 


eo, % 


VN, 


RITEFORM POSTURE CHAIRS 


You are invited to see the finest and fastest growing line of 
posture chairs in America. Our factory representatives and 
Home Office boys look forward to a friendly visit. Be prepared 






























for some surprises, both in new features and attractive new 
prices. 
John C. Holten, President 
3 STEVENS HOTEL - CHICAGO 
is more Room 553A (5th floor) 
phrase with Sept. 26-30 - N.S.A. CONVENTION 


4nd) EERE 
peeesres 


PreERii ai is eS 





siente 
NEW CATALOGS ener 
iust out available to . 


dealers who call : 
during ‘NS.A. Ga DEALERS: Write today for 


new catalogue and informa- 


i ee tion concerning valuable 
RITEFORM franchise, which CHAIR CO.., |. 


offers a chair for every need 43S. OXFORD + ST PAULS M 
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from present office space—each desk saves 1%; square feet. This 
means more desks in present space. 


from office help—these handsome desks make working easier— 
Every inch of top space is in easy reach. Full sized drawer units are 
efficiently arranged. Each desk adjusts to comfortable working height. 


from office help—because these good looking, modern desks give 
workers’ morale a healthy boost. 


protection & style—{from the atuactive metal corner caps that add 
| EXTRA | endurance to points of wear. 


from the dollars you spend on desks — because the Stylemaster 
| EXTRA Associate desk is built of steel in the famous “Y and E” quality 


tradition. They pay dividends in extra years of handsome service. 


The Stylemaster Associate desk is one more reason why the ’Y and E” franchise is valued by dealers everywhere. 
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Weilhite FURNITURE 


Designed for the Modern Executive Office 





No. 270—32” wide x 52” long x 29” high 


p es a smart and practical 


Secretarial or Receptionist's Desk. 


This desk has a finger-tip control panel 
which swings out, with a convenient rack for 


office supplies—deep and roomy enough 





for any ordinary needs. 
CLOSED VIEW 


It is a thoroughly practical space and time 


saver. 


Wilhite in Office Furniture stands for 
Beauty and Distinction of Design—Excep- 


tional Quality—Generosity of Materials 





and Unusual Rigidity of Construction. 


OPEN VIEW 


Also in this Line of MATCHED EXECUTIVE SUITES 


EXECUTIVE DESK, 36” x 69” TELEPHONE CABINET, 18” x 24” 
JUNIOR EXECUTIVE DESK, 34° x 61% BOOKCASE, 48” x 48” 
SECRETARIAL DESK, 34” x 61 h ra , 
CONFERENCE DESK, 44” x 87” TABLES, 30” x 69" or 36" x 69" 
HUTCH, 37” x 37” CREDENZA, 18” x 69” 


All Pieces Are Available in Beautiful Silver-Gray or Brown Walnut 


Write for Illustrated Literature on Complete Line 
IMMEDIATE DELIVERY 


Visitors to National Stationers’ Association Convention 
are cordially invited to inspect our complete line at 
Suite 1663, Merchandise Mart 


WILHITE MANUFACTURING CO. 
737 N. MICHIGAN AVENUE, CHICAGO 11, ILLINOIS 
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The ‘Home’ Office Furniture Market 


hy £. C. Pitkin 


Staff Correspondent 


ELLING FURNITURE for the 
S office in the home has received 


an impetus with the return of 
good top n leather and good 
fabrics, ¢ ling to T. E. Carpen- 
ter, owner and manager of the 


Sperry Office Furniture Company, 
St. Paul, Min 

During war period, the 
limited furniture available, and 
this with the accent only on seat- 
gth, slowed down in- 
fitting home offices,” 
Mr. Carpenter. “Now there 
is opportu to push this phase 
of selling office furniture, stress- 
features which are 

laptable to the 


ing and stre! 
terest in 


says 


ing sever: 


particularly 
nome 
Materi lor and design are 
wl help sell office fur- 
niture fo! e home. The return 
mohai i grosspoints per- 
n to be offered 
tic-coated uphol- 
appeal to 
king for reduc- 


furniture 


‘ 
-iT 
JULIUS 


stering nave 


Woods Fit Into Home 


Wood construction is 
now iilable, which adds to 
type of furniture. 
Beside which has been 
standard ere is some develop- 
nent in ak which lends 
itself to i lual room decora- 
There lso been a return 

very f uhogany pieces 
ilways of terest to those who 
rnish a vith artistry, with 
rdination of all 
rniture f pieces that will 
ive end value and beauty. 
these ffer plain mahog- 
y with gold tool- 
customer accept- 


aisO 


appeal I 


appeal for the 
It fits in well 
tmosphere. The 
ival of interest in 
ms of the home, 


An ; +} ’ 
ffice in I I f 


SPERRY DISPLAY—Home office furni- 
ture set up in the balcony of the 
Sperry Office Equipment Co., St. Paul. 
Minn., showing the extended top desk. 
giving space without too much bulk. 
Chairs of several types, lamps and 
desk accesories are displayed. 
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makes this wood of particular in- 
terest for office furnishing. 
“Color can be used to advantage 
when pushing sale of furniture 
for the home office. In this, 
plastic-coated upholstery comes 
into its own. There are colors in 
practically every shade so that 
color schemes can be carried out, 
deviating from standard furnish- 
ing and permitting individuality. 


Design Is Stressed 


“Design is of importance. There 
is a tendency in design, not alone 
for home office furniture, to accent 
proportion and styling. There are 
good leather chairs that are not 
too large but comfortable. Ad- 
justable leather chairs which can 
be converted into lounge chairs 
for relaxation are good home office 
selections. Desks which have a 
section where typewriters can be 
concealed when not in use aid 
in appearance of the home office. 
There are desks with overhanging 
tops which give ample space but 
do not look bulky. The top may 
overhang on one side or on more 
than one so that the desk may be 
chosen to fit the size of the room 
in which it is to be used, aiding 
in general effect 

“Filing cabinets have been de- 
veloped which are two drawers in 
height, doing away with look of 
over-furnishing. Some filing cases 
are also shallow in depth, enabling 
them to be fitted in smaller room 
space. Book cases, which are open 
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rather than glass-covered, are also 
good home office fittings. 

“In selling for the home office, 
these are features which should 
be brought out. A wide selection 
is advisable to satisfy a variety of 
needs. 


Need Accessories 


“Accessories are of importance 
in selling for the home office. 
Proper presentation of accessories 
may double the amount of the 
sale. Desk sets for the home office 
come in many designs particularly 
suited for this use, adding decora- 
tion and richness to utility. Lamps 
are now manufactured for office 
use which are not.as severe as 
formerly and which can be used 
harmoniously in home offices.” 


The Sperry Company utilizes its 
large floor space to show complete 
office settings. Furniture which is 
suitable for home office furnish- 
ing is assembled with complete 
co-ordinating accessories, chosen 
to show tha. home offices can be 
set up to harmonize with other 
rooms and that space limitations 
can be provided for. 

A showroom is set up on the 
mezzanine in which the finest 
pieces of mahogany are displayed 
in room setting. 

As background for settings on 
the street selling floor fine pic- 
tures in color are hung on walls. 
These are for sale, completing 
office settings. 
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ABOVE—Using Globe-Wernicke desks and files and 
Harter chairs, the J. K. Gill Co., Portland, Ore., made this 
installation, a study in harmony of design, for the Ore- 
gon Journal Publishing Co., at Portland. Both beauty 
of arrangement and utility of purpose were carried out. 


BELOW—Ser-Wall, wall panel which simulates wood 
veneer, is used to bring a decorative effect to this 
office in H. E. Engert Co., electrical supplies, Chicago. 
Material and installation were by Service Products 
Division of Woodall Industries. Inc., Chicago, IIL 
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ABOVE—This installation of metal office equipment for 

the Great American Insurance Co., San Francisco, was BELOW—This G-F installation was placed in the new 

made by th mm Francisco branch office of the Gen- business office of the New England Telephone and 

eral Fireproofing Co. The office features G-F metal Telegraph Co., Springfield, Mass. Desks are part of 

desks and Goodform aluminum chairs exclusively. 42 used by the company’s service representatives; 
seating is No. 3324 and 3325 Goodform aluminum chairs. 
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A Model Executive Office 


HE DESIGN for a model execu- 

tive’s office, incorporating a 
number of ideas for combining 
efficiency with a friendly, yet dig- 
nified, atmosphere, is being offered 
by the Armstrong Cork Company 
as a service to businessmen. The 
office design was presented in a 
color page appearing in the May 3 
issue of Newsweek, the May 17 
issue of Time, and the May 22 
issue of The Saturday Evening 
Post. 

The ideas included in the model 
design were developed as a result 
of interviews with businessmen. 
The best of the suggestions ob- 
tained through this research were 
turned over to an experienced de- 
signer who worked closely with 
Armstrong's bureau of interior 
decoration in formulating the 
final plans. 

To supplement the model de- 
sign, an “Ideas’”’ portfolio has been 
prepared for free distribution to 
those interested. The portfolio ex- 
Plains in detail the ideas pre- 
sented in the plan and makes a 
number of additional suggestions. 

The model office is not offered 
as a rigid blueprint which must 
be followed precisely, but as a 
composite of helpful ideas. Many 
of the suggestions can be adopted 
without major construction 
changes. 


Use Large Curved Desk 


One of the most important fea- 
tures of the model plan is a large 
curved desk, situated in a recessed 
bay. The curved design presents a 
distinctive appearance and adds 
the practical advantage of plac- 
ing the drawers at a more con- 
venient angle. Ample space is pro- 
vided for the secretary to take 
notes and a handy ledge beneath 
the desk top gives her extra room 
for pencils and note pads. 

An unusual feature of the desk 
is two sliding panels which are 
part of the desk top. The panels 
may be opened and confidential 
papers placed out of sight in the 
compartment beneath. Closed, the 
panels form a continuous surface. 

Each piece of office equipment 
is built into an attractive cabinet 
along the wall behind the desk. 
All the equipment is within easy 
reach of the executive but out of 
sight when not in use. In the 
lower part of the unit are a pull- 
out footrest, a waste basket, files, 
dictating machine, and storage 
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cabinets. The switch panel, di- 
rectly behind the chair, controls 
the lights, radio, and air condi- 
tioning. Above, on a ledge, is a 
carafe and an inter-office com- 
munication system. Bookshelves 
are built into either side of the 
recessed bay, providing a homelike 
atmosphere and putting reference 
books within easy reach. 


A Separate Conference Area 


Across the room from the desk 
is a comfortable conference area 
with a curved table and large 
easy chairs. In addition to being 
a pleasant place for informal 
meetings and talks with guests, 
the separate conference area has 
several practical advantages. The 
usual crowded meetings around 
the desk are eliminated and the 
executive can hold his confer- 
ences without disrupting the work 
at his desk. When necessary he 
can use the phone at his desk 
without interrupting discussions. 
A combination floor lamp and 
plant stand in the conference 
area has a pullout panel in the 
base with shelves for cigarettes, 
cigars and ashtrays. A decorative 
wall map is flanked by two panels 

-one concealing a safe, the other, 
a radio speaker. 

A handsome wooden cabinet is 
provided for serving refreshments 


and sent-in meals. The buffet con- 
tains glassware, china, silver, and 
linens, and a built-in refrigerator 
is concealed in the base. The lid 
of the cabinet can be lifted to 
make serving space available. 

There is adequate light in every 
part of the room with extra illu- 
mination provided for the desk 
area. Tubular lights, housed in 
the cornice which extends com- 
pletely around the room, give ef- 
fective but soft overall lighting. 
The wall in back of the desk is 
illuminated from the soffit above. 
Six different lighting combina- 
tions are possible and all are con- 
trolled from the switch panel be- 
hind the desk. The ceiling of the 
room is of Armstrong’s Cushion- 
tone, an attractive material which 
reduces noise. Year-round air con- 
ditioning is provided with the tem- 
perature of the room controlled 
from a thermostat behind the 
desk. 

The design of the Armstrong’s 
linoleum floor is in keeping with 
the pleasant homelike atmosphere 
of the room. In addition to its dis- 
tinctive appearance, the floor has 
great practical value because it is 
long wearing and easy to clean. 
Linoleum is also used for counter 
tops and shelf surfaces and as a 
topping for the lavatory wash- 
stand. 





FOR MODEL EXECUTIVES—Design of a model executive's office which is being 

offered by the Armstrong Cork Co. as a service to businessmen. The design in- 

corporates ideas for combining efficiency with a pleasant, yet dignified. interior. 
(Photograph by the makers of Armstrong's Linoleum) 
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The Columbia line of Steel Office 
Equipment has sfood the fest of time 
on the three major principles of sound 
merchandising. 


which creates 
steady demand. 


which provides 
appropriate selec- 
tion. 


which establishes 
business friend- 
ship. 














Manufactured by 
c 4 


COLUMBIA STEEL EQUIPMENT COMPANY 


LINCOLN-LIBERTY BUILDING PHILADELPHIA 7, PA 
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NATIONAL NO. 6070S 


NATIONAL DESKS 


SERIES 70 | 


Suited to executive, professional and general office 
use. Completely modern yet restrained in design. 


Series 70 is another outstanding example of high quality 
destined to enhance NATIONAL'S well merited and long 
standing reputation for quality furniture. Made in combina- 
tion walnut and mahogany finished. All concealed parts and 
interiors are of hard wood. Tops are 5-ply. Heavy genuine 
matched veneers are used for surface ply throughout. Backs 
and panels inside and out are of 34" plywood, an exclusive 
NATIONAL feature, and mortised and tetoned into desk 





The trademark of 








legs. All corners are rounded. The series consists of the quatity furniture. : 

desk illustrated, a double pedestal desk and table. No. 

Eng 

Write for complete information on 
NATIONAL’S Series 70. 
HERKIMER, N. Y. 

No. 
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Make Boling Chairs 
An Outstanding Part 
of Your Protit Picture! 










No. 4850—All-wood 
Executive 





No. 4410 —Upholstered Executive Chair No. 4411— Upholstered Arm Chair 


HIGH POINT BENDING & CHAIR COMPANY 
has been a dependable source of good 
chairs for all business for more than 





No. 4851—All-wood forty-four years. 


Arm Chair 


Built to last, designed for comfort and 


| Boling styled to compliment all current desks, 
they are your best opportunity to make 





chairs an outstanding part of your profit 





picture. 


No. 6710 —Bank of MEMBER 
England Executive 


Write today for our complete catalog 
“CHAIRS for ALL BUSINESS.” 


HIGH POINT BENDING & CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 


See the High Point Bending & Chair Company exhibit 
at the National Stationers Convention September 26th- 
tage 30th - Space 508-A - 507-A - Stevens Hotel, Chicago. 
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Special Features 
* Built of Heavy-Gauge Metal 
%* All-Welded Construction 

% Shelves adjustable on 2” centers 
* Three point locking device 








e COMBINATION e 
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Shipped set- 
up and ready to 
sell. Modern 
gray or olive 
green baked 
enamel finish. 


(Specify) 


Literature 
and Price 
List 
Available 


| * CABINETS « 
9 Storage-Wardrobe-Combination 


* COUNTER HIGHS x 





e WARDROBE e 

















Special Features 
* Chrome plated handles 
*% Available in 18” and 24” depths 
* Cabinets—72” high, 35” wide 
* Durable baked enamel finish 
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COMPANY FACTORY 
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with these new 
Modern designs 


by 
B. L. MARBLE! 


@ These smart new ultra-modern chairs 


have a refreshing “new look” to stimulate 


and trim welted upholstery will have an 
instant appeal to discriminating customers 
who are looking for something distinc- 
tively different’. Especially recommended 


for use with the new Modern desks in 


vour selling. Their clean cut Modern lines 


fine executive office installations. 


The complete B. L. Marble line includes 
other fine upholste red chairs, as well as a 
wide range of executive and stenographic 
posture chairs and a most complete line 


of all-wood chairs for general office use. 


~ 


Visit our exhibit at the National Station- 
ers Convention, September 26th to 30th. 


Room 502, fifth floor, Stevens Hotel. 
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THE B. LL. MARBLE CHAIR COMPANY 


Foremost Manufacturers of High Quality Business Chair: 


Bedford, Ohio 


OFFICE APPLIANCES, September, 1948 














4 beautiful finishes: 


GENUINE WALNUT 
GENUINE MAPLE 
SOLID GRAY 

SOLID GREEN 


i-Lo 
Pedal Touch 
TYPEWRITER 


STAND 








TOP SIZE .... neve 618" 
LEAF SIZE 16"x 9” $7 go°° 
EXTENDED 16x36” 

HEIGHT 27” LIST 





F.O.B. PHILA., PA. 








PEDAL TOUCH— 


astonishing new device— 
simply touch right pedal 


to raise—left to lower. @ Hi-Lo means greater working efficiency. %-inch, 











7-plywood top cuts down sound. Two roomy side-leaves 


lift into locked position for smooth, absolutely level 





e Hi-Lo means superior Metalstand con- : . 
: working surface. Leaves have full-length piano-hinges, 
struction. Heavy gauge steel of J-angle : , 
: plus spring-loaded snap brackets, for easy handling- 






































design gives trim, modern appearance. : 
‘ extra security. | 
All electric-welded stand with double- 
flanged bracing top and bottom. Never Just one thing! Production is still limited and orders are 
any wobble, vibration or sway. heing accepted in rotation in which received. 
| 
USUAL DEALER DISCOUNT | 
WRITE FOR ILLUSTRATED FOLDERS SHOWING COMPLETE LINE ‘ 
METALSTAND COMPANY, Inc. 
1615 TO 1625 MELON STREET Manufacturers PHILADELPHIA 30, PA. 4 
—_—_—_—_—__ $$$ ———————— — 
WE OFFER THE MosT COMPLETE ‘LINE OF STANDS ON THE MARKET e A A STAND FOR EVERY USE THE 
: ———— —_—_——- —_———-- —_—— 
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THE MASLAND DURALEATHER COMPANY 3264-90 AMBER STREET, — 34, PA. 
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STEEL FILING CABINE 


aed 


Today, improved Berger production 
festitaee make this full line of steel filing 
cabinets available in any quantity. Now you can offer your 
customers the finest— Berger Grade‘‘A”. . . built to serve 
throughout a lifetime of hard use. 
Berger “A” Label Cabinets are constructed of fine quality 
furniture steel, electrically welded to form rigid, one-piece 
case and drawer units. Drawers glide easily ... quietly... 
on hardened ball bearing rollers. Color choices are attractive 
platinum gray, olive green, rich mahogany and walnut grains, 
The complete Berger Grade“A” line includes accommoda- 
tions for letters, papers and records in common use. Order 
now for prompt delivery. 


BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION 
CANTON 5, OHIO 
















Reg. VU. 5. Pat. OF” 
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. BERGER crave ‘A’ 





+ Steel Storage Cabinets + Steel Transfer Cases + Steel Book Shelf Units + Stee! Lockers + Steel Shelving +» Special Steel Produc! 
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sheds humidity. sa 
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Never again, Mister . . . never again need you v9, eye-saving wood finish, introduced the first practical 
md sweat over a sticky desk drawer! PERMAFIT hasY height adjustment, adopted as standard equipment the 
wt an end to all that. Every drawer... every ‘‘bouncing putty’’ Levelmatic to compensate for uneven 
jide in your new Gunn desk . . . has beentreated , floors and rugs. 


vith Permafit . . . the sensational new humidity- : 
yoof wood sealer. It penetrates every pore, every And now — the Permafit treatment is standard practice 


ber — stops warping, swelling, binding — assures 0 ALL Gunn desks — on the dignified, traditional Chip- 


lick, smooth, silent lifetime operation. i pendale . . . on the famous Pioneer Starline, engi- 
neered as a personalized working tool for executives 
les, Permafit is another Gunn “‘first'’ — introducedA .. . on the amazingly inexpensive, mass-produced 


y the same alert organization that,produced the” Budget Line. Let your Gunn retailer demonstrate these 
A 
lamous Coronet desk, meee, a real new Gunn features! 


k 











in Gunn office 
desk drawers 












wi" EXECUTIVES! There's 

@ special Gunn Starline or 
Budget Line desk for every office 
worker. For the handsomely illustrated 
Gunn catalog, drop us a line TODAY — 
® your business stationery. Gunn Furni- 
wre Co., Dept. O, Grand Rapids, Mich. 


vy 
he emblem of co-operative service, valves, 
md progress 


There will ALWAYS be a Frontier to Challenge the American Pioneer 
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Pamphlet Case 


Stationers! Take advantage of 
the profit possibilities in Globe- Desk Stationery Cabinet 
Wernicke’s line of Office Ac- 
cessories. 
More than 90 quality prod- 
ucts assure a desirable volume 
of sales. 
National advertising in such 
leading business papers as 
Newsweek, Business Week, Vis-ette ... Visible 
Burroughs Clearing House, In- Card Folder 
dustrial Equipment News and 
Savings and Loan creates con- 
sumer demand — increases turn- 
over 
Selling aids, such as descrip- 
tive folders. advertising 
blotters, window displays and 
counter displays, supplied free Peerless Wood Card Tray 
—offer a continuing promotion- 
al campaign. 
Globe-Wernicke, recognized 
for more than 65 years as the 
name for quality and dependa- 
bility, insures customer confi- 
dence and acceptance. Card Index Storage Case 
Investigate! Write today for 
complete information about this 
profitable line of merchandise. 


THE GLOBE-WERNICKE CO. uses weal s 
NORWOOD 
CINCINNATI 12, OHIO a: 








Document File Storage Cases 


Masonite Presdwood Chair Mat 


Globe - Wernicke 


OFFICE ACCESSORIES 
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WERNICKE OFFICE ACCESSORIES 
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Bi \Z Eclipse Box File . 
4 EVERY DAY FILES* 


Columbia Binding Case 
One of the many fast-selling 
items in Globe-Wernicke’s 
\ Office Accessories Line. Newly 
\ designed, it has broken all pre- 
\ vious salesrecords. Handsomely 
bound in blue water-proofed 
cloth, printed in silver and 


Columbia Arch Boards black. Gray tagboard pages 
have gray cloth, blank metal or 
clear celluloid tabs. Various 
types of indexing. Legal and 
Letter size. 

*Registered U.S. trade mark. 


| Globe Union Perforator yY. 
AGATE TRAYS 


Another fast-moving item. Es- 
sential wherever card recordsare 
kept. Made of heavy binders 
board, double thick at front 
and back; reinforced on all 
edges; equipped with metal 


Y. Striped Wood Clipboard ~ srerand on maori oa — 
utside cover is black an 

AGATE TRAYS white marbled paper, lining is 

light, clean blue. For cards size 


3” x 5” to 6” x9”. 








<a" 


PCF Se 











pr oe 


Metal Book Ends 
™~ ET 


LA 
7 U-Mak-A Index Tabs 
‘ 


j Accesso Wood Desk 


* Visible Record Systems 
7 4 a Office Furniture 
‘y Bookcases 
Filing Equipment 


mela aie : yon on 3B 20) SE and Systems 
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NEW POSTURE CHAIR ANNOUNCED.—Harter 
Corp., Sturgis, Mich., announces the addition 
of a new executive posture chair, Model 66, 
to its line. Among the new model's features 
are a control which permits the seat and 
back to tilt in synchronization, foam rubber 
cushions on seat, back and arms, mohair 
fabric upholstery and a one-piece base of 
formed sheet steel. Hand wheel controls per- 
mit five adjustments to suit the user's needs. 





JUDGES CHAIR, No. 8800, re- 
cently placed on the market 
by Imperial Leather Furniture 
Company, 315 N. 47th St., New 





ARD NO-SAG SPRING SEAT CHAIR. 
—Just announced is this new no-sag 
spring seat ladder-back chair by 
Ard Mig. Co., Evansville, Ind. Termed 
the No. W-799, it has the same seat 
and bottom construction as the 
W-599. Available in oak, finished in 
wheat, natural or gray at $16.90, or 
in gum, finished in wheat, walnut or 
mahogany at $15.90. A wide choice 
of Duran upholstery. Two to three 
weeks delivery is promised. 








RECENT 
FURNITURE 
OFFERINGS 











TRI-PAR OFFICE TABLE— This 
Standmaster, No. 1700, is being in- 
troduced by Tri-Par Manufacturing 
Co., 3242 S. Pulaski Rd., Chicago 23, 
Ill, as a general utility and office 
table. The heavy duty linoleum top 
is protected by a _ steel border, 
Available in matching brown o 
gray the table is offered with or 

without an all-steel drawer. | 











York, N. Y. As part of the com- 
pany’s line of executive chairs 
the new number combines lux 
urious beauty and functional 
design. It is covered with gen 
uine top-grain leather and is 
padded with foam rubber in 
the seat, back and arms. All 
exposed parts are solid wal- 
nut. Available in a wide va- 
riety of colored leather to har- 
monize with any office decora- 
tion scheme, the new chair 
lists for $160.00. 
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NEW TAYLOR POSTURE CHAIR NO. 
88481/..—Unrivaled seating comfort is 
the claim for this model by its mak- 
ers, Taylor Chair Co., Bedford, Ohio. 
Full 2-inch foam rubber “queen- 
sized” seat, and foam rubber pivotal. 
follow-through back. Height of back 
from seat, 141/2 to 16'/2 inches; sitting 
depth, 15 inches; width of seat at 
front, 171/, inches. Available in quar- 
tered white oak or genuine walnut, 
in mahogany, walnut, gray or green 
finishes. No. 4808 is the matching 
side chair for this model. 


OFFICE APPLIANCES, 


NEW EXECUTIVE CHAIR—Riteform Chai 
Co., Inc., 43 S. Oxford, St. Paul, Minn., will 
feature its newest executive chair at the NSA 
convention. The No. 535A junior executive 
model is pictured here. Ne. 530 is the same, 
without arms, and No. 120 has a uniqué 
“back slope tilt” with easy underseat finge 
knobs, adjustable while the occupant # 
seated. No. 535A is designed to have the 
seat tilt with the back. and cushion is @ 
Nukraft latex hair. There is a three-ind 
horizontal adjustment, and seat height may 
be changed from 17 to 21 inches. 


September, 1946 











ll 





que 
ger 


MER BROTHERS ADD TO LINE—The newly-designed senior 
eutive desk is an addition to the line of convertible desks 


iables introduced Butler Brothers last year. Dealer 
snd has also r« ted in a matching line of salesmen’s and 
mwiewers desks, with accessory items including bookcases, 
whone stands, a wastepaper basket and a costumer. Now 


Butler Brothers factory in Oklahoma City. 
tre available in walnut and limed oak. 
ecutive desk (top), one-pedestal desks 

and accessories. 


moduction in the 
b, these new pit 


Mated are senior 








innovation in office furniture is the 
the Grand Rapids Leather Furniture 
Grand Rapids, Mich. As producers 
chairs and davenports, the com- 
ng a line which is durable in construc- 


MET LINE—A 
met line originated by 

01-207 Front St., N.W. 
tather-upholstered 
mW this fall is presenti 


practica 


office 


R but has the additional factor that every item offered is 
ountable in all its parts. By merely pulling the item apart 
m be packed in a small carton at a consequent saving in 
Ming costs. Reassembly is declared to be speedy. Typical 
Rtuction of all units of the Packet line includes dry kiln 
Prood, eight-way knotted tied springs, ten-ounce burlap 
med by a Flexolater, shock absorbers, and quality hair and 
The four-unit nerewith illustrated has an over-all 
of 96 inches, is inches high, and has a depth of 31 
Each center s n has an over-all width of 23 inches 
and « end section, 24 inches. 
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SKYLINER COMPANION BOOKMAS- 
TER.—Orna Metal Products Co., St. 
Louis, Mo., announces its new 
welded-construction bookcase with 
non-glare Armstrong linoleum top 13 
x 38 inches. Height, 53 inches; width, 
36 inches; depth, 11 inches. The 
Bookmaster has adjustable and re- 
movable shelves, '/4-inch plate glass 
sliding doors on ballbearing tracks 
and full radius contour on edges and 
corners. Finished in multiple-coat 
Graytone baked enamel. Wonder 
Lock is optional. 


JASPER No. 221 CHAIR—The 
new flexible back rest that 
was originally shown to the 
industry a year ago is a 
proven success, says Jasper 
Chair Co., Jasper, Ind., in in- 
troducing chair No. 221 with 
upholstered seat and back. 
Back rest flexibility in any 
position is claimed. A com- 
plete line of posture chairs 
has been made available with 
the new back rest feature. 


a all 
Fs 


WOODCRAFT DESKS—The O. C. 8. Olsen Co., 2959 W. Moffat 


St.. Chicago, for 59 years exclusive manufacturer of office fur- 
niture, has introduced a new line of Woodcraft desks with 
matching pieces. Included are flat-top desks and typewriter 
types with panelled end tables, wood costumers, telephone 
cabinets and bookcases to match. Range of table styles include 
the consultation, executive, junior executive, secretarial and 
clerical. Desk models pictured here are a conference desk (top). 
No. 4166, 4177 and 4178, and secretarial desk, No. 4458L and 
4458R. The conference desk is adjustable in height from 29 to 
30 inches and is available in top sizes 66x36, 76x41, and 
88x46 inches. Similar height range is offered for the secretarial 
desk which comes in top size of 58x32 inches. 
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HARTER’'S 
NEW NO. E- 
1SR POSTURE 
CHAIR.— Fea- 
tures include a 
molded foam 
rubber cushion 
34% inches 
thick, choice of 
mohair, plastic 
coated fabrics 
or leather up- 
holstery (each 
available in 
green, maroon 
or brown), and 
baked enamel 
finish in metal- 
lic gray, green 
or brown. The 
chair has a 
tubular base of 
14-inch cold- 
rolled, electri- 
cally - welded 
tubing, and 2- 
inch, ballbear- 
ing casters 
with rubber 
treads. The E-15R also features Harter’s curved-to- 
fit back-rest and hand-wheel adjustment controls. 








ww 


ORNA METAL SKYLINER TABLE.—Companion piece 
to the Skyliner “600 desk is this conference design 
table, 34 x 60 inches, with non-glare Armstrong lino- 
leum top. The table has a knee space of 34}/2 inches. 
ball-bearing feathertouch drawer. heavy-duty adjust- 
able glides permitting height adjustments from 29!/2 to 
301, inches, and full radius contour on corners and 
edges. Finished in Graytone baked enamel. 





THREE NEW ADDITIONS TO FALL LINE OF CARTON-SURREY. INC. 


Herewith pictured are three of the additions to the new fall 
line of Carlton-Surrey. Inc., Grand Rapids, Mich., manufac- 
turers of fine office furniture identifiable by the silhouette 
trademark of an old-fashioned surrey drawn by a pair of 
high-stepping horses. The Bank of England chair No. 105 
(right) and the executive Eden armchair No. 106 (left) are 
made of highest quality Honduras mahogany covered with 
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ADDED TO JASPER LINE—The Jasper Seating Co., Jasper, Ind., is 
showing these additional numbers in the new line of chairs. No 
1501 (left) is the pull-up chair and No. 46 LR is the posture chair. 
Seats and backs are well upholstered for comfort of the users 





NEW 
FURNITURE 


NEW EXECUTIVE CHAIR. — Oy. 
standing feature of this new execy. 
tive posture chair by B. L. Marbl 
Chair Co., Bedford, Ohio, is ig 
double-action hinged. spring-cop. 
trolled tilting back. Back adjusts yp 
or down, forward or backward, giy. 
ing maximum working support jp 
any position. Seat is of soft foam 
rubber applied over coil springs 
back and arms being upholstered 
with the same material. The ney 
chair, No. 178'/2, is available in oak 
birch walnut, birch mahogany q 
genuine walnut. or may be had jj 

green or gray for metal desks, 





Conneaught top-grain genuine leather embellished with @ 
antique brass nail trim. All chairs are hair-filled and cow 
ered with muslin before the leather is applied. The Barclay 
sofa No. 2005, can be had in either two-or three-part unilé 
as desired. Special-order furniture work is also done in the 
Carlton-Surrey factory which just recently has taken on com 
siderable additional manufacturing space and equipment 
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NEW COUNTER CARD AVAILABLE.—Featured in the 
new 9xl2-inch easel counter card by the American 
Walnut Manufacturers Association are two new tags. 
identifying the furniture as “Genuine Walnut” or “Solid 
Walnut.” They are designed to help tell the manu- 
facturers’ story. provide identification, create consumer 
confidence and aid in telling the customer what the 
saleman may not know or may neglect to emphasize. 
Out The tags are used by such leaders in the office fur- 
ct niture field as Commercial Furniture Co., Doten-Dun- 
ir Dle ton Desk Co., Gunn Furniture Co., Hoosier Desk Co.. 

its Jasper Office Furniture Co., Milwaukee Chair Co.. 
con National Desk Co., O.C.S. Olsen Desk Co. and Shelby- 
B Up ville Desk Co. Other firms are joining the list 
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NEW REST-ALL CHAIR.—Here, 








No. 
1air, 
sers, 


cov 
clay 
nits 
the 
com 
rent 





say its makers, Ohio Chair Co., 
Girard, Ohio, is a posture chair 
that gives its user the utmost 
in seating comfort, at the same 
time providing the satisfaction 
that comes only with a luxury 
product. The new Rest-All is 
built of aluminum, has a one- 


inch foam rubber seat topped 
with simulated leather in green, 
brown, maroon or gray, and 
tides on ball-bearing casters 
with soft rubber wheels. Five- 
point adjustability assures the 
ultimate in posture fitting. 


NEW ASE 5000 LINE FILE. 
— Added customer-appeal 
has been given the new 
5000 Line ASE file, state its 
makers, All-Steel Equip- 
ment, Inc., Aurora, Ill. New- 
ly-designed satin chrome 
hardware is offered on the 
file, which is available in 
either dawn gray or olive 
green, and in a number of 
styles and sizes. Further 
details may be obtained 
by contacting the manufac- 
turers at the above address. 


SALES BOOK HELPS MYRTLE DESK DEALERS—In offering 
a@ new series of desks in the Pacemaker, the Myrtle Desk Co.., 
High Point, N. C., has produced a helpful sales book for use 


of retail salesmen. This book provides a detailed presenta- 
tion of the new Pacemaker desks for executive, secretarial! 
and junior executive offices. Close-up photographs portray 
such features as more knee room, an adjustable foot rest, 
cigarette burn-proof tops, a convenience tray, new adjustable 
height typewriter platform, finger-tip drawer control and new 


styling and design. A third section of the book presents 

large photographic reproductions of every desk in the line, 

and, with each picture, a group of symbols indicating in 

detail the features of each desk shown. Each desk or group- 

ing is photographed with chairs designed to match by High 
Point Bending & Chair Co. 
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NOW...WE CAN 
| GET DOWN TO 
WORK AGAIN! 


































JACKSON 
CHIPPENDALE DESK 







OR too many weeks this summer, we regret than ever before. We are indeed sorry for any 
to say, production on JACKSON DESKS was inconvenience that may have been imposed on our. ) 
interrupted and the flow of our desks was stopped. good friends and we deeply appreciated your sym= | 
We're happy to report that this unfortunate expe- pathetic understanding of our problem. The Office 
rience is now behind us and JACKSON DESKS Master desk series is on the way. You'll hear moré 
are being made and shipped in greater numbers about this impressive line of desks very soom 

WASPER UFFILE FURNITURE LUA 
JASPER, INDIANA REPRESENTATIVES 


James H. Davison, Route 1, Box 120, Los Gotos, Cal. 
Marion V. Follin, 220 Fairbanks Road, Riverside, Il. 
George B. Wray, 130 W. 42nd St., Room 819, New York 











Howard Maley, 115 Tarbell Ave., Bedford, Ohio ~ 
L. H. McDoniel, 1414 West Tucker St., Ft. Worth, Tex. 
ossict punwirues | Rolph A. Bender, 813 Bona Allen Bidg., Ationta, Ga. 
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Why Business Beats a Path 
to MOSLER Dealers’ Doors... 


Has YOur by 


Here’ s a sample of that strong sales assistance every 
profits by. Three eye-catching Mosler ads  aakt S.A. Bas: - rat? Pei 
Chicag®, 









Mosler Nae 
aimed at businessmen all over o. 69 












av . Our 8 vewns 
the country! And they’re Viet tion Hotel Ste 0,1 
: Conven mber 26¢ to 3 
only part of the most extensive Septem 
national sa! lvertising 
campaign < ently running 


in Time, Business Week, 


Nation’s Business, ” 
vy | 


Dun’s Review 


American Business and 
Office Management. 
Just inoti! \ sier Way 







of bringing ss 
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Vhats hehind the 


Mosler Safe 


~ 


20", 






Qualified dealers, cash in on 
Mosler cooperation and sales help 
now. You can still obtain an 
Exclusive Mosler Franchise 

for the most complete line-in 

the safe business. Be the only one in your 
territory to sell the finest products in the world 
backed by the greatest name in safes and 
safety. Write today for full details. 


The Mosler Safe c 


7 Sate. 
7 How You Can Be Sere Of Your 


_ ——— , Dept. 16 






« 
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Vault Doors at Fort Kaox, Ky. 


= <= =ee | 
gee | Established 18 48 ; 
sn cee ot ep eee RR ~ 
Main Office: 320 Fifth Avenue, New York 1, N. Y. 3 
= ee 5 Factories; Hamilton, O. aa 
oe Builders of the U. S. Gold Storage Largest Builders of Safes and Vaults in the Worid . 
"y 








M 
O 
D 
E 
L 
O 
F 
F 
/ 
C 
E 
D 
f 
S 
P 
L 
A 
Y 
S 


ABOVE—A typical office setup in the modern show- 
rooms of Spak & Natovich, Inc., Chicago. Each unit is 
completely outfitted, the arrangement appearing just 
as it would in a well-appointed private office. Note the 
effective use of photo mural at far end of showroom. 





BELOW—Another office arrangement in the Spak é 
Natovich showrooms. The desk, table and auxiliary 
table were built by one manufacturer, swivel and side 
chairs by another. Note use of overhead recessed 
fluorescents and fluted glass window with drapes. 





OFFICE APPLIANCES, September, 1948 








ABOVE—A Stow & Davis Adam suite display in the 
north window of Pacific Desk Co., Los Angeles, This 
setup was one of the features at the firm's recent thirty- 
sixth anniversary celebration, culminating six weeks’ 
work in refurbishing and redecoration of the store. 


BELOW—A Leopold suite in the south window of Pacific 
Desk Co. Featuring a modern conference desk, the 
setup comprises an effective arrangement of utility and 
end tables, sofa, and side chairs. Mirror and fluted 
background lend emphasis to the striking presentation. 
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IN LEATHER 
STYLED THE NIEMANN WAY! 








il 





SIX NEW PATTERNS A Niemann label is your assurance of un- 


surpassed excellence in leather craftsmanship 
—the ultimate in modern functional design 
for luxurious offices. The six new patterns 
presented here are in keeping with the Nie- 
mann tradition. They merit enthusiastic dealer 
interest . . . they're certain to stimulate cus- 

















tomer pride in ownership. 


DEALER INQUIRIES INVITED 
You are cordially invited to visit our Factory and 


showroom while you are in Chicago. 


Representatives: Marion V. Folline O. D. Mann « Arthur R 
Frey « James H. Davidson « Henry L. Guth e Ralph A. Bender 








Se a ee 
feman) + 5 Ot dl 
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The Concealed Safe Unit hos double protec- 
tion of ovter door plus the heavy steel sofe 


part of any of the standard 2, 


Letter—12'/4°’x11°°x27"° 
Legol—1 5), °'x11°'x27"" 


Filing Cap.—26"° Per Drawer 


EXCLUSIVE CONCEALED 


Invincible Filing Units 
s on exclusive Invincible fea- 


drawer 
cealed Sofe 


door — equipped with sturdy combination- 
type lock. Note beoutifully patterned fin- 
ish — the heavy-type construction of entire 
sofe unit You con purchase this unit as door is exactly 


3 or 4 


4° Ww de- 10 High 5-1 /16"° Wide—10% High Meking Drawer 12'4°° Wide _964"" . __96"" 
264,’ Deep 26%, 7th 9 If Desired Filing Cap.—26"" Per Drawer Filing Cap.—26"" Per Drawer 
i | *Standard letter or legal size 
} drawers can be easily converted 
to Document Insert Drawers. 4 DRAWER 5 DRAWER 
No. 1040 Letter file. No. 1050 Letter file 
c Box Inserts can be converted — 1040L Same with lock. 10501 Same with lock. 
°c into either 5x3 or 6x4 Card — 1041 Legal file. 1051 Legal file. 
Insert Drawers. 10411 Same with lock. 1OS1L Same with lock. 
Box Insert Box Insert Outside Dimensions: Outside Dimensions: 
_ Letter Width Cap Width Letter—1 5°'x52°’x28"" Letter—1 5°’x60°'«28"’ 
12% °° Wide—5S”’ High 15-5/16"" Wide—5” High Legal—18 1% ‘’x52°’x28"’ Legal—1 8% °’x60°'x28"" 
26% Deep 26%" Deep Inside Drawer Dimensions: Inside Drawer Dimensions: 


Letter—1 2 "’x10% "x27" 
Legal—15. "10% °"x27"" 


Filing Cap.—26"° Per Drower 


SAFE UNIT! 


The Con- 


ture—available on no other filing equipment. 
Patented construction assures positive con- 
ceclment of the safe. Appeorance of outside 


the some os that of the 


drawers in the file 
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No. 6015 
EXECUTIVE CONFERENCE DESK 
72° x 36” 
a . 
=. 
SKILLFUL CRAFTSMANSHIP 





MODERN FUNCTIONAL 
DESIGN AND NEW 
EYE APPEAL THRU 
COLOR APPEAL AT 


RECESSED CENTER-——-BACK PANEL 


RAY-B/L7 


SETTER 
DESKS 
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COLOR SPOTLIGHT 





MID I 


The Raymond Co. adapts the magic 
of color to the business office. With 
the presentation of Raymond Desks 
in 4 distinguished finishes .. . LIMED 
OAK *« WALNUT + HARVEST « GRE- 
TONE ...and the use of our simplified 
office interior decorating chart, it is 
now easy to transform a drab, color- 
less office into one that is smart, 
attractive and a worthy setting for 


the modern tempo of business. 


TSTANDING RAYMOND DESK FEATURES 


Recessed back pane! « Adjustable glides 29" to 
30” Height « sk Drawer bottoms e Heavy 
nieriors « C ' Drawer locking mechanism 
Pen and Per y Center drawer «Top 
ght double fF swer e Fully partitioned 


metal pulls 





Ne. 6005 ' na 32 LIMED OAK 
Ne. 6006 8" «2 32 LIMED OAK 
Ne. 6045 . x 2 LIMED OAK 





All desks and tables available in 


ee ee Write for illustrated Raymond Brochure titled, “The Decorator Approach 
—_ to Office Desks” 


Visit our permanent show room during the N.S.A. Convention 

















———|_ 666 LAKE SHORE DRIVE . CHICAGO 11, ILL. 
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VERMICULITE ... amazing 
new SENTRY insulation 
RESISTS HOTTEST FIRE 


Most tamper-proof low-priced 
safe on the market—now 
the most fireproof! 


The new wonder mineral—vermiculite— . 
astounding discovery written up in the 
May, 1948, Reader’s Digest—is now built 
into the walls of the new Sentry Safe to 
give it insulation more than double that in 


previous models. 


Now—together with such features as Sen- 





try’s foolproof, meddleproof embossed-in- 
door dial ring and welded-to-door dial 


This fire in Jackson, Michigan, was so hot it blasted shatterproof win- 
dows 20 feet away, completely razed house, turned steel refrigerator 


sleeve—Sentry provides (at only a negligi- 
3 ws ble increase i yrice) the most co 

into scorched scrap—yet Sentry kept papers unscathed, was lifted - vi oe on 7 os t mplete 
protection from fire and theft that farms, 


from the basement as you see it here. 


homes and small businesses can clamor for. 


No dealer can afford any longer to be with- 
out Sentry—and the new business Sentry 
will bring him. Customers in every corner 
of the U. S. A. are ready to buy instantly 
when they’re told of the protection Sentry 
Safes have to offer. Why not write today 
for all the details. 





o£ 







Last May in Scottsville, N. Y., this 
Sentry Safe kept “insurance policies, 
bonds, cash and other certificates” free 
from scorching even though the building that housed it was com- 
pletely destroyed. Note the unwarped interior condition of the Sentry. 


DIMENSIONS: Outside 2412" x 1712" x 172", Inside 15° x 12“ x 124” 


1 


j BRUSH-PUNNETT CO. 


U) SENTRY 545 West Avenue, Rochester 11, N.Y. 


SAFES 
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The BROWNE-MORSE 
\ Glider File 


METTLE AL performer 


Pn 


outstanding features 
greater durability 
increased F. Q. 


What's the F. Q. (filing quotient) of your filing 
peration? It can be measured by the efficiency, 
tpacity of your filing clerks. It's an 

f your business and a measurable 

business operation. 

Glider Files help to increase the 

filing department. Only a 5% ounce 

to open the drawer of a Browne- 
le. This factor alone greatly reduces the fatigue factor in 
; permits your filing clerks to file more accurately . . . increases 
their capacity. This plus the many other outstanding features of a 
Browne-Mor slider File cuts this measurable cost of your business 
operation. The smooth performance, durability and dependability of 
Browne-Morse Glider Files make them the best designed, best engi- 
neered and biggest value on the market today. Check the features below: 


—_— The extension arms on Browne-Morse files carry a fully loaded drawer swiftly, silently 
and easily on six case-hardened steel balls strategically fitted into the extension arms 
Key to BROWNE-MORSE with engineered ball running ratios. No lubrication required. 
* 9° Pt Bearing Type Raceways. The contour of the balls exactly fits the contour of the 
gliding action 


raceways of the extension arm. This scientific bearing feature eliminates the possibility 
of excessive wear... prevents the drawer from sticking or jamming. 


Just a slight m 
re) | the 

ijown releas 
irawer catc! 
Duttons 
pinching 
catching 
The new 





The extension arm supports the beautifully 
drawer every inch of the way with 
Patented channels and extension whether the drawer is full; finish 
slides permit the installation of opened 1%t any point d 

inserts in all openings by any its inw 

one without the use of tools Drawer is 

Automatic locks may also be in tom corn 

stalled in the field. rigidity 


Arch ici , ica’ Write for the com 
Architects of Efficiency for America’s Office tue tan ations 


on the Browne-Morse 
Glider File. Learn 


wacon Borowne-IMborse memoan sei 


your filing operation 


* See Browne-Morse « N.S.A. CONVENTION « BOOTH 68 « Hotel Stevens, Chicago, Ill. x 
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Ormooth Filing Ahead ! 
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STEEL AGE FILES— 
precision-built for effortless operation 


and long life 





You’d never think such sturdy, rugged files could operate 
with such feather-touch ease. Even when loaded to ca- 
pacity, the ball bearing, full suspension drawers of STEEL 
AGE files glide out at a touch. Add to this jewel-like ac- 


G . * * 
oh Cordial In wtlation tion, STEEL AGE’S positive locking compressors, welded, 


super-rigid construction and wear-resisting finish and you 
to pay us a visit at the have the reason why STEEL AGE files are first choice year 
P after year. Sell STEEL AGE and you sell the best in steel 


office furniture! 


CORRY-JAMESTOWN EXHIBIT 
Sections 147-148 


N.S.A. CONVENTION, CHICAGO CORRY—JAMESTOWN 
Sept. 26 to 30 MANUFACTURING CORPORATION x CORRY, 
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The Posture Chair As a 


Means of Entree 


by J. Edward Tufft 


Staff Correspondent 


ONSIDER THE POSTURE 

CHAIR as a means of entree. 
Consider it also as an item of 
merchandise in its own right. 

Douglas Holman, proprietor of 
the Los Angeles Desk Company, 
944 S. Main St., Los Angeles, is 
sold on the posture chair—thor- 


oughly sold. It acts as a glorified 
calling card leading to general of- 
fice furniture sales, and at the 
same time it sells well, pleases 
people, and stands on its own 
feet—no pun intended. 

Since the posture chair is more 
or less of a specialty item there 
is of necessity a special technique 
in presentation. At least Mr. Hol- 
man has a technique which he 
has found to work well. Back in 
the war days when _ industrial 
plants were thrown together has- 
tily and when merchandise was 
comparatively scarce, salesmen 
found men and women in offices 
throughout such plants sitting on 
almost any old thing that would 
hold a person up 

Now, while expediency may have 


made such improvised equipment 
necessary the setup did not lead 
to efficiency. There is no such 
thing as an uncomfortable per- 
son producing a comfortable mar- 
gin eithe! work turnout or in 
profits. An aching back is more 
apt to lead to red ink than to 
black ink on the company’s books. 


Points in Sales Technique 


There are veral salient points 


in the sales technique. 

The first thing is to get per- 
mission to make a demonstration. 
With this permission the saleman, 
trained for the job, takes a pos- 
ture chair to the prospective cus- 
tomer’s place of business. Once 
there, he selects the head girl in 
business office or in a depart- 


mental business office. He properly 
adjusts the chair for her and gives 
his explanatory talk to the buyer 
while doing so. This talk involves, 
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A Demonstration Often Leads To Sales and Paves 


Way for Salesman to Make Profitable Contacts 


first of all, points on the advan- 
tages of proper seating posture as 
related to health. An office chair 
which a person must occupy for 
several hours each day, five or six 
days in the week, is not merely 
just something to sit on, it is also 
something which should conserve, 
and even improve, health. Gen- 
erally speaking, if you are not at 
your best physically you are hand- 
icapped in every other way, and in 
business most assuredly you do 
not produce as you might produce 
unless feeling tip-top. 

While adjusting the chair for 
the head girl the salesman makes 
the point that readjustment for 
another person is simple and easy. 
This makes the boss realize that 
if he has to change girls he does 
not have to change chairs. His 
pocketbook is not going to suffer 
when and if another person steps 
into the picture. 

This fact of easy readjustment 
is important also when a firm is 
working more than one shift. 
Clearly a readjustment must near- 
ly always be made for the person 
who takes over at the end of a 
shift. 


Loans Posture Chairs 


Loaning of posture chairs is a 
good method of sales promotion, 
this dealer finds. 

This is particularly true in the 
offices of executives. Get a per- 
fectly comfortable chair into an 
executive’s office and it is pretty 
apt to stay there. 

In loaning a chair, however, 
good sense must be exercised in 
matching the other furniture in 
an executive office. Style, quality, 
and texture all are considerations. 
The artistic and tone appeal are 
naturally important factors. Like- 
wise, the executive must know 
from the beginning that he may 
if he wishes make a substitute se- 
lection. Top executives are willing 
to pay big money for chairs in 
many cases so there must be lee- 
way for substitution even when 
the required change is slight. 

The use of name plates is worth 
some consideration, Mr. Holman 
has found. This, of course, is not 
so important in the top executive 
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office as elsewhere in the plant. 
However, people do object to los- 
ing a chair when it means com- 
for and efficiency. 


The economic factor of the pos- 
ture chair can not be over stressed. 
It is no theory, but a proven fact, 
that good seating pays for itself. 
This dealer has the proof that in 
one factory (typical war plant) 
during the war $1,200 was saved in 
three and a half months through 
increased production. If that is 
true in one case it necessarily is 
true in many cases. Anyway, rea- 
soning supports the theory. Com- 
mon sense always pays its way. 

This is a good place to state 
that this dealer in selling posture 
chairs does not stress purchase. 
There is no drive toward a signa- 
ture on a dotted line. Such chairs 
when placed and properly adjust- 
ed sell themselves in most in- 
stances, particularly so when the 
presentation has been truthful, 
forthright, and educational. In 
other words, in most instances, 
posture seating is not sold, it sells! 

In posture chairs Mr. Holman 
has found that cloth is more com- 
fortable than leather. However, a 
leather trim quite frequently adds 
to appearance and aids in the en- 
semble matching. Color can be in- 
troduced there which ties in and 
at the same time adds richness. It 
need scarcely be added that wood 
in a chair should match other 
items, and this applies when the 
chair is loaned as a lead-on as 
much as it does when a sale is be- 
ing consummated. Matching of de- 
sign is another thing which we 
may take for granted without fur- 
ther exposition. 

Follow-up is particularly impor- 
tant when selling posture seating. 
A chair fitted and sold is of course 
fitted and sold, but the point is 
to keep it fitted and keep it sold. 
A couple of weeks’ trial may con- 
vince the user that further ad- 
justment is needed. The way to 
know that fact, and meet that 
fact before it becomes a complaint, 
is to be on the job. The return call 
may save a friend and provide a 
booster. People are ultra sensitive 
about comfort, so disappointment 
is not to be tolerated. 
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This dealer makes 
point. It is simply this: the dealer 
must be sold completely on the 
idea of posture seating if he is 
to sell posture seating successfully 
This is not something to which a 


salesman can work himself up to 


in a superficial way. There is defi- 
nitely a right and wrong to this 
matter, and one must be convinced 
in order to be effective. 

While this article has dealt al- 
most wholly with the selling of 
posture seating per se, a return 


another 


to the original premise in the first 
paragraph in this article is neces- 
sary. The posture chair sale leads 
to general office furniture sales. 

Reasons for these are easily 
seen. In the first place a person 
pleased with a posture chair 
either in his own office or in the 
office of a subordinate is pleased 
in a real way. He feels good 
toward the salesman and toward 
the company furnishing the chair. 
An entree has been made that is 
better than the average business 


entree. A favor superior to the 
average has accompanied the 
business transaction. The sales- 
man will be welcome always, and 
it is a clear matter of business 
courtesy that his chance for sell- 
ing other furniture when needed 
is greatly enhanced. To go into 
detail on this matter would be 
repeating trite statements. Mr. 
Holman has found the posture 
chair to be a fine friend maker. 
It sells itself and it leads to other 
sales. 





Sell Posture Chairs in All 


By Richard Tallman 


Nashville Stationery Company, 
Nashville, Tenn. 


OSTURE CHAIRS, in our ex- 

perience, have proven the per- 
fect “foil” for boosting all types 
of office furniture sales. Properly 
merchandised, the posture chair 
can be used to convince even the 
most stubborn prospect that he 
will benefit by modernizing his 
office with efficient, up-to-date 
furniture and equipment 


We have specialized in posture 
chair sales since 1935, when we 
first enlarged our store to include 
a complete furniture department. 
From the outset, we have carried 
both steel and wooden posture 
chairs with a price scale making 
it possible to sell either the office 
manager who is operating on the 
most stringent budget, or the ex- 
ecutive who wants to combine 
lush beauty with practical com- 
fort. We look at posture chairs 
not only as.an opening wedge to 
sell new furniture to companies 
who are utilizing outmoded, cum- 
bersome furniture which has 
reached its peak in usefulness 
many years back, but as a con- 
stantly profitable specialty item 
which has a market everywhere. 

We promote posture chairs in 
several separate channels, giving 
the top spot in the display area 
in our showroom, as well as top 
billing in the sales approach of 
four outside salesmen 


Salesman Keep Watch 


First, our salesmen have in 
structions to watch constantly for 
large offices in which a large 
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amount of paper work is done, 
and where it is found many em- 
ployees are working long hours at 
typing or billing in old-fashioned, 
straight-back or other type of 
chairs. Whenever such an instance 
turns up, we make it routine to 
point out to the owner of the busi- 
ness or the office manager that 
he is actually losing many payroll 
hours per week in fatigue which 
comes from improper sitting pos- 
ture. We point out figures which 
prove that stools, straight-back 
chairs, and even armchairs, build 
up fatigue which is bound to cul- 
minate in aching backs or tired 
and strained muscles. Suggesting 
and demonstrating the posture 
chair on its better efficiency mer- 
its, we point out that almost any 
typist, bookkeeper, or other em- 
ployee who works from a sitting 
position is bound to turn out 
more work, make less mistakes, 
and enjoy his job better. Fre- 
quently we will install a posture 
chair to be tested by one employee 
after another, until their never- 
failing enthusiasm causes. the 
head of the office to capitulate. 
An excellent example of this 
occurred some time ago, when we 
found a large office in which every 
employee was seated on expensive 
walnut Bank of England chairs, 
which, although they had much 
eye appeal and were beautifully 
finished, were obviously unsuit- 
able for the purpose. Getting the 
office manager to experiment with 
posture chairs, we were able to 
take all of the Bank of England 
chairs in trade, and replace them 
with a modern, lightweight line of 
steel posture chairs. The fact that 
we did this job helped us to sell 
several others on the same basis, 
and eventually, most of the larger- 
scale offices in Nashville are com- 
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ing around to recognizing the im- 
portance of the posture chair to 
better work production. 


Management Comes Next 


Having once sold the office man- 
ager on the efficiency values of 
posture chairs for his employees, 
we “go on up” to the management 
level. Where “the boss” himself 
is at a desk or table all day long, 
the most logical selling point is to 
demonstrate to him that while his 
secretaries and bookkeepers may 
be enjoying the benefits of restful 
posture chairs, he is continuing to 
tire himself out by utilizing a less 
efficient type of chair, even 
though it may be a beautiful gen- 
uine leather executive model or 
director’s chair. 

This is a regular one-two punch 

-first selling the head of the 
business on stepping up efficiency 
in his operating department, and 
then coming back by suggesting 
that he similarly equip himself. 
Our most expensive posture chairs 
of large armchair styles, beauti- 
fully finished, are a “natural” in 
this field. Every office executive 
who is actually on the job himself 
can usually be taught to enjoy 
the posture chair himself — and 
thus we sell both ends of the scale. 


Like most office furniture deal- 
ers, we have found many men who 
feel that the posture chair is not 
particularly dignified for the ex- 
ecutive. Therefore, we have made 
certain to always carry in stock 
a line of posture chairs which in- 
corporate the same beauty fea- 
tures as do expensive executive 
models in every type. We are sure 
to have in stock a chair which 
looks as though its owner spent 
a lot of money for it—and this 
takes care of the latter type 
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Modern Styling tnars Easy To LIVE WITR 


Here's just the kind of modern styling you expect from Gunlocke—simple and 


conservative yet smart and decisive in every line. 

Your customers will like the easy comfort of the full spring seats and formed 
back. Genuine leather cover and arms of soft foam rubber give them that 
final hallmark of luxurious seating they'll enjoy all their business lives. Available 
in genuine walnut in a wide variety of finishes to match any style desk. Write 


for more information today. 


Chairs for Your GE) Working comfort 
IR COMPANY 


RK 


Sofa 











OPEN LETTER 


KEEP PRICES DOWN IN FACE OF DOUBLED COSTS AND WAGES? 
Many have tried and failed. 
Cramer TRIED AND SUCCEEDED! 


In 14 years Cramer prices have advanced only 25%... comparable 


items have gone up 71% and more. 


Cramer offsets this small 14-year increase with a host of improve- 
ments made possible only thru an accelerated sales pace and efficient 


manufacturing methods. 


Among Cramer improvements are exclusive features like finger-tip 
adjustments, special height controls, ball-bearing mechanism . . . new 


models designed for new uses. Dozens more too numerous to mention. 


That's the bright side of the picture. Here’s the other. 


STEEL IS SHORT... ALUMINUM IS SHORT ... RUBBER IS SHORT. 
Remember 1942-46 when you couldn't get chairs with metal construc- 


tion or molded foam rubber cushions? It could happen again. 





PLAY SAFE .. . order a freight shipment (4 chairs or more) of Cramer 
POSTURE CHAIRS. Today we can serve you promptly and efficiently 
with the finest posture chairs ever made. IN THE FUTURE... YOUR 


GUESS IS AS GOOD AS OURS. 


So... plan to do three things. Write for our new catalog just off 
the press if you have not already received a copy. PLACE A SUB- 
STANTIAL ORDER FOR IMMEDIATE SHIPMENT and see us at the 
N.S. A. Convention. 


CRAMER POSTURE CHAIR COMPANY, INC. 
R. 4. Cramer, President 
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Ne cuucling shanttadls f 
hhose who demand fine Yur 


Srow & Davis 














FURNITURE COMPANY. 
GRAND RAPIDS, MICHIGAN é 
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“SU Line UPEN oTUCh 


ALL ITEMS ILLUSTRATED ARE AVAILABLE IN NINE BEAUTIFUL NEW MODERNE 

SHADES OF SMOOTH TOP GRAIN COWHIDE, HAND TOOLED WITH 23 KT. GOLD 

LEAF. TWENTY-FIVE DIFFERENT ITEMS TO SELECT FROM, AN ASSORTMENT 
THAT IS NOT EQUALLED TODAY. 





T'he items above are only a few of the many Polar products, familiarize yourself with this 
extensive line. 


Vo. 1247 folder and price list for dealers only. 


Y 2 
Polar Whanu acluring Company a 


323-25-27 North i3th Street 
POLAR 
Philadelphia 7. Pa. A one 
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WATSON 


at CHICAGO Sept. 26-30 
NW.S.A. Exhilit « « « SPACE 74 
N | 


—_ 


Watson has special- 
ized for many years in 
fabricating special-built 
metal equipment for 
BANKS, COURT 
HOUSES, MUNICIPAL 
BUILDINGS and 
HOSPITALS. WATSON 
also produces a high 


ellie ae 


grade line of Stock Filing Revs 
Cabinets for all pur- PN ‘SO liaiate 
poses. SS wi 


, en rg tte OMNIBUS 


New York 


y: 
- : 
— 


— > 4 0 > ee 
eee ne eS 


COURT HOUSES - MUNICIPAL BUILDINGS - HOSPITALS 


Metal Equipment for BANKS 
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THE LIBERTY BELL, since first it proclaimed the independence of 
\merica, has become an established American Symbol—denoting all the 
vital human precepts which have made this country unique among nations. 


It is a landmark symbolizing a guarantee for the present, and a promise 
for the future. 
THE DOTEN-DUNTON TRADEMARK is an_ established 


American Symbol in office furniture. It represents the mark of 


master craftsmen whose interpretation of the artistry of the 





masters in wood executive desks has made them unique among 


artisans. It is at once a symbol denoting an enviable record of 


The Mark of 


Vaster Crattsmen 


past performance and a guarantee for the future. 


DOTEN-DUNTON DESK CO. 


FACTORY: 210 Broadway, Cambridge, Mass. 
THE DUNTON CORP., Distributors, 91 Federal St., Boston, Mass. 
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Show IMPEUAL™ Executive Chairs 


Make your selling job easier by featuring 
these Imperial Leather Furniture Co. Desk 
Chairs. Your customers buy them because they 
look better... they are made better... and 
they wear better. Constructed with painstak- 
ing detail, you assure your customers of ex- 
cellent value and service when they buy desk 
chairs made by the Imperial Leather Furni- 
ture Co. 

Made of top-grain leather in a wide variety 
of colors; all exposed wood parts are solid 
walnut. 

BUILD REPEAT BUSINESS AND SATISFY 
CUSTOMERS BY SELLING THEM IMPERIAL 
LEATHER FURNITURE CHAIRS. 


a 
+7800 — Jédge’s Chair — Foam rubber seat, 


elel4 @mmelile Mei guile 


+8800 — Judge’s Chair — Foam rubber seat, 
back, and arms. 


6 BY THE MAKERS OF 


“f 4 y 


Pat. No. 0144,677, other Patents Pending 


+29 —Executive’s Posture Chair—Foam 
rubber seat and arms. 


* “9 
THE COUCH WITH e e 
THE ADJUSTABLE HEADREST IMPERIAL Zz rm ‘ 
3 Calhit Jutnitiéiv & 


Write for our complete 
catalog of office furniture. ‘ 
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Profoundly believing that the dealer performs an important 
function in the distribution of office equipment, we look to him to 


do the selling job on the consumer level. 
We believe, too, that no manufacturer has the 
moral right to cultivate dealers for the purpose of using 


their stores as a dumping ground for surplus production. 


We plan our products and our prices so as to put our 


‘ 


dealers in a strong competitive position, and we steadfastly resist any 


temptation to compete with our established dealers in the retail selling field. 


. 7 
Since V-J Day we have made and distributed 24 y 
through our established dealers over 100,000 fire-resistive 
safe units, so priced as to yield our dealers a worth-while 


margin and volume of profit. 


Dealers in unassigned territory are invited to write 


to the factory for details of our protected, profit-making exclusive 


agency proposition. 


HERRING -HALL- MARVIN SAFE COMPANY 


GENERAL OFFICES AND FACTORY ATHAMILTON, OHIO 
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Successful Promotion of Trade-Ins 


Requires Careful Planning 


THE FUTURE of used 
furniture merchandis- 


At on I 


ng looks profitable, due to the 
irge amount of new furniture 
going in he market to replace 
utmoded styles, there are many 


which the office 
etailer must keep in 


onsilderal ns 


mind 1 void the profit-losing 
pitfalls which may easily occur 

Here in St. Louis, we have been 
mercha! ing reconditioned, re- 
finished completely guaran- 


ffice furniture for more 
than 15 ye More than 90 per 
ent of our used stock comes to us 
result of trade-ins 


teed used 


= 


ym office managers who insist 
ipon al llowance for the old 
furniturs efore completing the 
transacti for new equipment. 
This we rlad to do, inasmuch 


») absorb trade-in 
only paves the way 
new furniture sales 
show an intensive, 
steady profit from the recondi- 
ed f ture department 


+ , + ‘ 
as vst y { 


Has Definite Market 


Reconditioned furniture, so long 
is 1t Is put back into a top, eye- 
thoroughly guar- 
icked by an excel- 
will always have 


a definite place in the supply field 
First, there are many new firms 
pening with limited capital, 


I » invest too heav- 
ly in “the fixings” until the suc- 
cess of tl iness is established 


and f e, modern trade-in 
furniture 10st essential. Sec 
nd, man} the odd pieces of 
ffice fur e, which are traded 
b irniture purchasers 
ve to fit in for specific pur- 


es in 1 ther offices. For 
xample old type of letter file 
9 just what a photographer 
negatives, while a 
of desk or table 
ery mirably in the mail- 

x plant. We have 

to maintain a 

on our recondi- 

simply because 

point to permit 

and keep up a 

ige of the mar 

ket as relat to specific items 
Here art f the considera 
fice furniture 


OFFICE 


retailer must keep in mind to 
make a success of his business: 

1. First, without any question, 
is a thorough knowledge of the 
field. The retailer must know at a 
glance approximately what he 
may expect to obtain for any 
trade-in furniture after it has 
been reconditioned, equipped with 
new hardware, and so forth, and 
placed on the market. Only then 
can he make an equable allowance 
for the trade-in furniture which 
will permit an ample margin for 
reconditioning cost, and still show 
a profit when the furniture is sold. 
It is very easy to “go wrong” in 
making over-optimistic allowances 
for old furnitre, only to find that 
it cannot be sold at a price which 
contains a spread for the dealer. 
Therefore, the retailer must get 
out in the field, find out what 
type of prices is being paid for 
used equipment, and base his esti- 
mates accordingly. In our own 
organization, myself, W. C. Jor- 
dan, my partner, and three vet- 
eran city salesmen, are all quali- 
fied to judge on these matters, 
and to make allowances without 
question. 


Plenty of Space Needed 


2. Almost equally important, 
and a definite “must” where a 
large market is served, is plenty 
of space. By that I mean that 
there must be ample space for 
showing the furniture, storing it, 
moving it from place to place, and 
reconditioning it. Even with 40,000 
square feet of space available in 
our sales building, and only 
slightly less in our warehouse and 
reconditioning shop, we frequently 
find it necessary to stack furni- 
ture on the sidewalks until room 
can be made for it indoors. Unless 
the office furniture retailer has 
just as large an amount of space 
available for trade-ins as for his 
new furniture department, he is 
better to stay out of the field. I 
cannot emphasize too heavily the 
importance of this point. 

3. Only slightly behind is the 
question of manpower. All types of 
trade-in furniture must be handled 
very frequently, including picking 
it up at the point of purchase, 
transfering to the stockroom, 
to the reconditioning shop, to the 
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Ly O. &. Scheid 


Jordan-Scheid Company, Inc., 
St. Louis, Mo. 


salesfloor, and then again to the 
customer. Heavy furniture which 
must be moved frequently from 
point to point demands plenty of 
strong muscles and many pairs of 
hands. Our payroll is much larger 
because we carry trade-in furni- 
ture than it would be under any 
other circumstances. Without suf- 
ficient people on the staff, the 
used office furniture program is 
likely to bog down, simply because 
the merchandise cannot be gotten 
to the floor. 


Facilities Must Be Ample 


4. Ample reconditioning facili- 
ties. While it may be possible to 
resell a lot of used furniture which 
is purchased from the new furni- 
ture customer in excellent condi- 
tion without reconditioning or 
touching up of any kind, in gen- 
eral, it is far better to refinish, 
and completely recondition every 
piece of equipment. We have a 
large shop which includes a cabi- 
net shop for repairing all types 
of hardwoods, veener; a metal 
shop, which takes care of files, 
wastebaskets and wall cabinets; 
and a refinishing room, with 
which we can replace varnish, 
paint and plastic finishes. We 
paint most of the furniture which 
comes in, or varnish it, where 
wood is concerned. Our paint 
sprayroom has filtered air, an ex- 
haust fan to do away with fumes 
and dust, and we never use a 
brush on refinishing unless it is 
absolutely necessary. The recon- 
ditioning program must include 
such niceties as _ re-installing 
drawer guides, replacing all hard- 
ware, such as handles, hinges and 
knobs, leveling of legs, sanding 
away of any cigarette-burned sur- 
face, and other touches. The fur- 
niture must be made as nearly 
new as possible—or it must be 
sold at “bargain rates” which ne- 
gate any possibility of profit. 

Needless to say, the recondition- 
ing must also be done by well- 
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paid, first-class mechanics who 
know what they are doing. Labor 
costs are always high in this type 
of work, and right now are at 
their absolute peak. Nevertheless, 
we believe in maintaining a staff 
of sKilled artisans in this tyre of 
work, because the fact that our 
trade in furniture department is 
steadily profitable traces directly 
to this source. Once again, the 
ability to produce an excellent 
piece of reconditioned furniture 
involves space—because the shop 
utilized will occupy a_= great 
amount of square footage, not 
only for the furniture being re- 
conditioned, but that awaiting 
finishing and drying from the 
paint room. 


Use Separate Showrooms 


5. Because of the undeniable 
fact that showing used merchan- 
dise side-by-side with new mer- 
chandise always detracts from the 
former, the office furniture re- 
tailer will be far wiser to set 
up a separate showroom for his 
used merchandise displays. This 
is in fact an advertising asset, 
for the smaller-income business- 
man who wants to pick up a 
desk, or chair or table, will be 
sure to hear that the Blank & 
Blank Office Furniture Company 
has a separate showroom for just 
such merchandise, and will shop 
there without the embarrassment 
which is bound to occur when he 
asks for “something cheaper” on 
the new furniture floor. Until re- 
cently, we were forced to mix the 
two up on our own salesroom 
floors, and always with bad effect 
A customer who is looking at a 
$235 desk, for example, will feel 
far less likely to spend that sum 
for it if he sees a fairly good- 
looking used desk sitting beside 


it for $55. Split the two up, and 
utilize a separate floor, a base- 
ment showroom, or even another 
location for the used furniture, 
and it will show a far better re- 
turn from two points. 

6. Use extreme care in making 
allowances. It takes an expert to 
estimate what the final selling 
price will be for a piece of trade-in 
furniture, and keeping the cost of 
reconditioning in mind to allow 
enough to please the customer, 
and still show a profit for the 
store. We follow no set policy 
whatsoever, but attempt to show 
a profit on every piece we carry 
Technically, we are making a 
profit if we “break even” on 
trade-in furniture, in the same 
way in which appliance dealers 
attempt to sell a trade-in refrig- 
erator for the allowance cost, plus 
reconditioning and hauling costs 
Actually, however, this is not true. 
Unless the spread is somewhere 
between 20 per cent and 40 per cent 
on the resale of the trade-in fur- 
niture, the store is losing money 
Such influences as high labor cost, 
the amount of storage space taken 
up, and advertising cost must all 
be figured. Incidentally, one of 
the most important suggestions I 
can make is to stay completely 
clear of “junk”—obsolete furni- 
ture which has little or no eye- 
appeal, and which no amount of 
reconditioning can make desirable 
to the average public 

Need Fast Turnover 

7. Maintain a fast turnover. No 
merchandise is prefitable which 
stays on the salesfloor for months 
at a time. Since the beginning 
of the war, of course, we have 
managed to maintain an ex- 
tremely rapid turnover on all of 
our used furniture lines—in many 





cases delivering the furniture di- 
rectly from the _ reconditioning 
shop to some customer whose 
name has been listed requesting 
that type of furniture for some 
time. In the future, however, with 
many new lines of inexpensive 
office furniture on the market, it 
will be more difficult to maintain 
a swift turnover rate. This harks 
back to making a wise choice when 
trading in furniture. The best 
thing to do to maintain turnover 
is to know the market thoroughly, 
and when a specific group of office 
furniture is accepted on trade, to 
telephone around, offering it to 
this and that customer, until the 
sale is made. It must be well dis- 
played and attractively finished, 
or it will not move. We have been 
extremely fortunate in keeping 
our turnover at an extremely sat- 
isfactory mean, and in fact, we 
have never taken a markdown on 
any piece of trade-in furniture to 
accelerate its sale. 

8. Extreme care should also be 
utilized in advertising, for display 
ads which couple up used trade-in 
furniture with new merchandise 
serve only to “cheapen” the at- 
mosphere for the former. There- 
fore, we utilize chiefly classified 
ads in the want-ad section of the 
newspaper, offering specific items 
like desks, files, business machines 
and tables, at an attractive price, 
where it is certain that ‘the bar- 
gain-minded type of customer will 
see it. Although we run a news- 
paper display ad program, a radio 
program six days a week, with a 
15-minute news-cast, we never 
mention the fact that we carry 
trade-in furniture. Instead, we 
play up the slogan “If it is office 
furniture, Jordan-Scheid has it” 
which all in all, amounts to the 
same thing 











TWO JASPER DESKS—tTypical of the new models of desks introduced by the Jasper Desk Company, Jasper, Ind., and 

available to dealers are the Jasper executive modern desk (left) and the Jasper Deluxe Chippendale desk. The executive 

desk is designed for business men who like to be surrounded by streamlined, functional furniture with accent on beauty. 
The Deluxe Chippendale model has warmth of wood in walnut. 
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Healers attending the N. 5. A. 
4end Annual Convention in Chicago 


SEE THE COMPLETE LINE OF 


Sheboygan Desk Lo. 


SHEBOYGAN, WISCONSIN 


EXHIBIT IN THE CHINESE ROOM @ BLACKSTONE HOTEL 


















just across the street 
from the Stevens, 
where convention is 
being held. 


7 Fy oe 
EXHIBIT will be 


open from afternoon 
of Saturday, Sept. 
25th until Sept. 30th 
including Sunday, 
Sept. 26th. 


AA AA A 








\4 Styles of 
{ ommercial W ood 


( fice Desks 
in Oak. Walnut 
and New Soft-Tone 
Finishes. 
\ Quality Line 
in Medium 


Price Range. 


Sold from 
Coast to Coast 


for Many Years 


| Write for Free 
SHEBOYGAN | 2 
| I) ? \ K ( () M PA \ ) SHEBOYGAN, WIS. 
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COMPLETE & PROFITABLE 















VISIBLE 
CABINETS 
FIRE. MASTER Sold only 
INSULATEO through 
FILES Franchise 
Sold only Dealers 
through 
Franchise 


Dealers 





' ‘BESTLINE 
NON-INSULATED 
STEEL FILES 

Sold only 
through 
Franchise 
Dealers 












REFERENCE 
VISIBLE 
EQUIPMENT 






BOOK 

» VISIBLE — 
» Metal or 
cloth covered 








RECORDEX 
VISIBLE 
FOLDERS 













STENCILS 


AND INKs VISECO 
PHOTO 


COPYING 
EQUIPMENT 









TREASURE 
CHESTS 







VISECO 
DESK 





The Victor Line of Quality has been ovistanding in its 
field of consumer-approved office equipment and supplies 
sold through dealers for over 60 years. 











‘= THE VICTOR SAFE & EQUIPMENT CO., INC. 


North Tonawanda 
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RICE ROLL MASTER CASTERS 


Packed one set of 4 to box (order in sets) 











17GH 
17GS 


I7EH 
I7ES 


17H 17PH 





& 


The ROLL MASTER casters have Patented underslung in line raceways of machined steel, heat 
treated for long life. This feature gives free swivel action, better balance, less wheel snub, 
less drag and dig into floor coverings, thereby protecting floors from caster wear. Soft 
tread wheels are recommended for linoleum, tile, hardwood and composition floors. Hard 
tread wheels are’ recommended for carpet. 





RICE RUBBER CUSHION GLIDES 


Sliding chairs over floors, and tipping them causes wear on floors and, 
creates irritating noises and chatter—Offices, Homes, Schools, Restau- 
rants and Public Institutions are users of this type noiseless chair glide. 





Nail type 8-32 Screw Type 


No. G-4 1-1/4" No. G-4S_ 1-1/4" 
a No. G-3 1-1/16" No. 6-38 1-1/16" 
a No.G-2 7/8" No. G-2S 7/8" 








NO DENT FURNITURE SHOES 


No-Dent, the original resilient furniture shoe, protects the floor from 
dents and gouges, absorbs noise and vibration and keeps furniture in place. 






Shipped 24 sets to carton. 





SQUARE SIZES ROUND SIZES 
S-0 1-1/2" Inside Dia. R-| 1-5/8" Inside Dia. 
S-2 1-3/4" Inside Dia. R-2 1-3/4" Inside Dia. 
S-3 2" Inside Dia. R-3 2" Inside Dia. 
S-4 2-1/2" Inside Dia. 


PACKED IN BULK 





._. . the Best combination for FLOOR PROTECTION 


NOW'S YOUR CHANCE to make better profits than ever with the RICE LINE. Sure, you 
can always count on ROLL-MASTER CASTER sales as good business. But your customers want 
and need complete floor protection. Selling the RICE FLOOR PROTECTION LINE is not only 
profitable, it means rendering a real service to your customer. There is no end to the business 
available and we recommend, as you sell your furniture, that you sell RICE FLOOR PROTEC- 
TION at the same time. We call this "extra profit’ business. 


RICE BROTHERS, INC. 


2900 Euclid Avenue Cleveland 15, Ohio 
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MASO'S New 






ALL STEEL 
PERSONAL FILE! | 










09S Wer OMe se 





HAS THE MARKUP 
THAT MEANS PROFITS! 


ALL THE FEATURES 
THAT WIN SALES! 


e Special Secret Chamber 


Suggested 
Retail 
e Swivelled Front 
e 20 Oxford File Folders 
e 5 Storage Envelopes 
e Two Different Locks 
e Beautiful Baked Enamel 
e Green Hammerloid Finish or 
e Office Gray 
e Heavy Gauge Metal 
e Fire Resistant 
e Water Repellant 
e Top Quality Thruout 
For Lifetime Service 
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PROSPECTS BY THE THOUSANDS! 


Most everyone is a live prospect for the “Bankette”! 
Small businessmen—Salesmen—V eterans—Housewives 
Roomers— Boarders—Home Owners— Doctors— Lawyers 


Nurses—In fact, everyone with private, personal pa- MEETS THE BIG UNFILLED DEMAND 


pers. You have a tremendously vast, profitable market! 


EEE 


FOR A TOP QUALITY PERSONAL FILE. 








Y @ ' J ARE CORDIALLY INVITED TO Maso’s “Bankette” offers everything your customers want in 
VISIT US AT THE SHOW! a personal file; looks, efficiency, materials, workmanship, 

complete in one package. Don’t confuse the “Bankette” 

‘ ‘ ‘ N.S.A. CONVENTION with the ordinary, thin metal, flimsy made, half equipped 
CHI¢ AG SEPT. 26-30 INCL. personal file. The “Bankette” is built for rugged lifetime 


service with everything provided for safe, handy, con- 
7 venient safekeeping. 
Hotel Stevens—S5th Floor Exhibit! Heavy aaiie-eaal used throughout. Construction is the 
finest. Corners are rounded. Swivel front opens full 3 
Y — inches. Felt pads on bottom protect surfaces. Letter size 
Room No. ATs folders, genuine Oxford. Five storage envelopes of heavy 
manila. Secret chamber, a full 144” deep. Locks are brightly 
plated. Beautiful baked enamel finish will not chip, crack 


See Our Complete Line nor peel. This beauty really meets the definite need for a 
of Utility Stands, Wood Desks lifelasting, truly efficient personal file. 


Put the “Bankette” where your customers can see its 


and other Office Equipment. handy, convenient advantages. You'll sell them on sight! 
ORDER YOUR NEEDS TODAY! 














MASO STEEL PRODUCTS ..0...2. 3005: 


MASO MAKES THE BETTER ONE CHICAGO 7, ILLINOIS 
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Beauty plus Duty..... 
with Thomas Furniture 





covered with 
ALL- PLASTIC UPHOLSTERING MATERIAL 





rhis well-constructed couch by the Thomas Furniture Company is covered with 
BoLTarLex washable plastic material. Intended for office or industry — wherever the law 
requires a coucl is well as for doctor’s offices and ladies’ lounges, this practical couch 

/ has a stationa ead rest, and a permanent, sturdy frame. 

R : , 

The Be rLex upholstery is the same material used for fine modern chairs . . . 
guaranteed t chipping, cracking or peeling. Wrinkle-proof Bottaritex keeps its 

| new look” years longer than other materials. Spots and spills wash right off. 

i Take advantage of this “beauty plus duty” couch offer . . . write today for price 
ind new Thomas Furniture Catalog 


The new 1948 Thomas Furniture Company Catalog is ready and will be 
forwarded to you upon request. Send for your copy at once. 






AS FURNITURE CO. BOLTA PRODUCTS SALES, Inc. 
& POINT, NORTH CAROLINA LAWRENCE, MASSACHUSETTS 









corel O84 if ume o 
"Guaranteed by > 
Good Housekeeping 
* for - 
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PEERLESS STEEL EQUIPMENT COMPANY 
4400 SERIES VERTICAL CABINETS 


This series was expressly built for those who want the best. Mechanically, these filing cabinets are 
perfect. They possess every known feature and refinement demanded for over a decade, which 
enables them to render the greatest possible service to the user. Their attractive appearance. sound 
construction and extra filing capacity make them an unusual investment. 

The substitution of stock insert drawers, in place of the standard letter or legal drawers in any 


cabinet of the 4400 series. provides a practical solution to the problem of stock cabinets to meet 


unusual filing requirements. 



































The three drawer jumbo file is equipped to carry an exceptional filing load, being furnished with a 
double suspension slide. With the heaviest load, this file will operate with ease. Well fitted for the 


filing of many large cards or papers, including flat or folded plans. 


PEERLESS STEEL EQUIPMENT CQO. 
UNRUH AND HASBROOK STS. . PHILADELPHIA 11, PENNSYLVANIA 
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/AN IMPRESSIVE NEW LINE DESIGNED 
TO WIN MORE BUSINESS FRIENDS 





CORRECT STYLING ADDS DIGNITY TO 


CORRECT POSTURE EVERY OFFICE 


QUALITY BEAUTIFULLY 


CONSTRUCTION 


TAILORED UPHOLSTERY 
AND FINISH 





No. 1600 









BEAUTY, EFFICIENCY 
and SEATING COMFORT 


Our new chairs will be displayed 
at the 
NSA CONVENTION—Room 523 


We will be happy to see you. 





No. 1501 





E. This Efficient-Modern Factory is the Source of Greater Chair Sales for YOU! — 


* 


Jasper Seating Lompany 


1A JASPER, INDIANA 
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‘TT never realized that 


wood office furniture 





had so many advantages”’ 


fellow we both want to sell the 


buyer of oflice equipment \\ 


HIS is the 
ere helping to put 
these words in his mouth—and helping dealers sell 


onsumer ad campaign 


him with the most powe rful « 


in our history. 


Designed to fill a long-felt need, the new campaign of 
the Wood Office Furniture Institute will not 


reach a far greater audience than before—it 


only 
ever 


gives dealers selling aids to make the campaign 


pay off where it counts most, right in their own 
sales territory. 
Schedule includes full page insertions. some in color, 










in NEWSWEEK, BusINEss WEEK, PURCHASING. AMERI- 


CAN Business, Dun’s Review, and Orrice MANAGE- 
MENT. Campaign opens in early fall and continues 
through next spring. All ads will promote consumer 
preference for wood, backed up with the offer of a 
free booklet setting forth suggestions for improving 
othce efliciency. 

Booklets 
tribution to their prospects. For full 
TRENDS, WOFT’s 
dealers. (If you're not already on the mailing list, 
write WOFI, 730 11th St., Washington 1, D. C. for 


your free « opies.) 


will also be available to dealers for dis- 
details. see 


magazine of information for 








ALMA DESK COMPANY ¢ CLEMCO DESK Co. ¢ COMMERCIAL Ft 


TURE CO. ¢ DOTEN-DUNTON DESK CO, ¢ GUNN FURNITURI 


RNI 


t 


| WOOD OFFICE 
FURNITURE INSTITUTE 








HIGH POINT BENDING & CHAIR CO. ¢ HOOSIER DESK Co. ¢ IMPER 

DesK Co. ¢ INDIANA DESK Co. « JASPER CHAIR CO. ¢ JASPER DESK 

Co. © JASPER OFFICE FURNITURE CO. * JASPER SEATIN 730 Eleventh Street, N. W. 

THE LEOPOLD COMPANY ®* RPHY ( R CO. e MYRTLI ; : 

Co. ¢ NEW INDIANA Oo @« \ URNITURE MF« | W ashington & D. G 
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Wood Office Furniture Has Charm, 
Change of Mood, Lasting Beauty 


Ly Sterling Lord 


Secretary, 
The Leopold Company 


O ONE WHO IS ENGAGED in 
Dens making of office furniture 
term, wood office fur- 
as an awkward re- 


if wood, the 
niture, appears 


dundancy. One’s philosophy nat- 
urally brings one to the conviction 
that all office furniture to be ef- 
fective must, of necessity, be made 
of wood 

And that course, does not 
imply that all wood office furni- 
ture qualifies in this category. In- 
deed, in all the fields of arts and 
crafts, many are the windfalls 


along the way that set the stage 
for the masterpieces. Masterpieces 
in this definition, are anything 


done or made with extraordinary 
skill 

The advent other materials, 
including steel, into the office fur- 
niture industry has been a healthy 
stimulant. It has incited the wood 
office furniture manufacturers to 
better achievements. 

In order more fully to inform 
lurselves a to the status of 
present-day! i office furniture, 
let’s make excursion to the 


display floor f our dealer and 
play the p r the moment, of 
the sophisticat buyer who is 
planning ve his office re- 


The Measuring Sticks 


Before making your selections, 
you ask yourself, what are your 
gauges and measuring | sticks? 
There will be several. The order 
f their importance to you will 
vary according to the type of 
business you are engaged in and 
also according to your dominant 
haracterist 

Perhaps, | first test will be 
for efficiency. If so, the indica- 
tions are you will be highly de- 
lighted with recent advancements 

The first tl that attracts the 
eye is the s alled “sled base” 
the legless desk. It gives greater 
ease and comfort as one works 
around it. A special convenience 
OFFICE APPLIANCES, September, 


to guests, too, a protection against 
the careless mop or vacuum 
cleaner. And you notice that the 
desk can be adjusted for height- 
to accommodate it to your ease. 
In cases where the floor is uneven 
the desk may be adjusted quickly 
and easily to absorb this uneven- 
ness. 

And the desk tops—the impor- 
tant working surfaces. These are 
finished now in a manner with 
protection against liquors and 
cigarettes. The finish is strong 
and crystal clear, tough and en- 
during. This is brought about by 
baking the finish on in a manner 
similar to automobile finish. 


All the former corner edges are 
gone and in their places are grace- 
ful curved edges doing away with 
bruising possibilities. Furthermore, 
the corner legs in some cases are 
now being “compregged” and 
“densified,” a process whereby the 
wood becomes an almost unbeliev- 
ably mar-proof surface. 

Desk drawers, another impor- 
tant feature, are being scientifi- 
cally built to move in and out 
easily and noiselessly. The filing 
drawers, equipped with special 
new filing devices, are geared to 
function easily with capacity 
loads. With the location now 
changed to the upper part of the 
pedestal, the file is within easy 
reach. 

Then, do you notice how the top 
overhang has been cut down. for 
convenience and economy of 
space? 

Another greatly appreciated 
convenience item is the “dicta- 
tion” or “utility” slide, which pulls 
out over the center of the back 
panel. It’s fine for that over-the- 
desk conference. 


Secretarial Desks Are Improved 


In the case of the secretarial 
desks, these, too, are operating 
with improved mechanisms. In 
offices where space is at a pre- 
mium, a shorter two-pedestal desk 
is available in the 50-inch size. 
This has the hinged typewriter 
platform. 

Altogether, economy in manu- 
facturing costs has been achieved 
through the building of fewer 
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lines, which economy in turn has 
been passed on to the consumer. 
Improved standards of office effi- 
ciency have been maintained by 
the production of a greater num- 
ber of patterns in each group. 

Among these newer patterns is 
the conference desk, a recent in- 
novation consisting of an execu- 
tive desk with wide overhang, gen- 
erally eight or nine inches, on the 
back side of the desk or on the 
ends as well. Do you see what a 
convenience this is for the execu- 
tive having all his papers, neces- 
sary for the group conference, at 
his finger tips? Another fascinat- 
ing new pattern is the consulta- 
tion desk, especially adapted for 
the professional man, the doctor, 
the lawyer or the accountant. Its 
one end rounded, either on the 
right or left, it makes a gracious 
and casually informal desk. 


Should you choose to delve 
deeper into the internal workings 
of these desks, you will find many 
interesting improvements. New 
glues and adhesives are being 
used. Some of them are war prod- 
ucts, with marvelous adhesive 
qualities. Some are impervious to 
moisture. 


You will find, among other 
things, that office desks are being 
produced in so-called “efficient” 
colors. 


Among the varied shades and 
finishes now coming into usage 
are many in the lighter field, 
quite charming in their variations 
and displays of wood graining. 
These are being keyed to conform 
to the new lighting formula of a 
proper percentage of light absorp- 
tion. This creates a background 
adjusted for greater comfort and 
ease in reading. 


In the field of our second meas- 
uring stick, namely design, or, 
more broadly speaking, design and 
beauty, we find new thrills from 
effects that are universally ac- 
knowledged as being unequalled. 


As you check your thinking on 
this gauge of design and beauty, 
the chances are you will set your 
mind in conformity with present 
modern trends. You will not be 
swept off your feet by lush spend- 
ing beyond the limits that the oc- 
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casion calls for. But rather you 
will want furniture that reflects 
the quality, the dignity and char- 
acter of your business 


Should Reflect Success 


You have, and are achieving 
success, and your office and place 
of business should reflect it. A 
certain tomorrow never comes un- 
less you start building it in the 
todays. Make life gracious as you 
go. It’s not to our credit if we 
make life ungracious 

In design and proportion th: 
new legless desk, already referred 
to, is a delightfully modest unit 
yet graceful in its simplicity. It 
lends itself to both classical as 
well as refined modern. At the 
same time it recognizes the beauty 
of the wood veneers and in no 
wise attempts to dominate this 
beauty as has been done in the 
past with the heavier period de- 
signs. 

The good office furniture de 
signing today, and here we refer 
to wood, of course, is not “dated’”’ 
as was some of the earlier mod 
ernistic, but rather is an intrinsic 
part of a long swing period which 
will one day be recognized as an 
historical trend, in the history of 
furniture design. 

And in the beauty of the woods 
to which we give further accent 
with the multitude of finishes, we 
find endless surprises. No other 
material can rival its almost cha- 
meleon changes, inherent in wood 

Added to these two named office 


vestment costs, these being closely 
related. Under proper usage and 
a moderate amount of care, the 
appearance of wood improves with 
age and assumes a patina that 
enhances its beauty and charms. 
For accidental breakages there are 
craftsmen present in almost every 
community who can remedy and 
restore. 


Can Determine Value 


The investment cost is bound up 
closely with the assembling and 
comparison of values, and these 
values by this time you have al- 
ready mentally tabulated and de- 
termined 

These changes recited are part 
and parcel of the current move- 
ment of the wood office furniture 
manufacturers. It represents their 
contribution to maintain the 
rightful place of supremacy of 
this amazing material, wood, 
from which science continues to 
discover hitherto undreamed of 
virtues. 

As you pass this cabinet work 
in review you note its impressions 
change with your every step. The 
brightness or cloudiness of the 
day brings to it different and 
fleeting charms. In these veneers 
we find depth, variety, changing 
moods, fickleness, perhaps, at 
times, but always variety, respon 
Siveness and charm, not man- 
made but fundamental and inher- 
ent charms 

Does one become too sentimen- 
tal, perhaps, over the beauty of 
the woods and magic of the for- 





In our own country, some 500 
years before Columbus discovered 
the West Indies, white men were 
harvesting the American forests. 
In the year 982, that 27-year-old 
Erik Thorwaldsen, the proud Vik- 
ing freeman, guided by sea sense 
and the stars, explored his way 
from Iceland to Greenland in 
quest of wood for houses and 
boats. He was followed four years 
later by Bjarne Herjulson, who 
touched at Nova Scotia and New- 
foundland 

Later it was the American forest 
and its products that saved Cap- 
tain John Smith and satisfied the 
stockholders of the Virginia Com- 
pany, disappointed in their quest 
for gold and silver 


More Than 1,000 Species 


They tell us that in the United 
States there are more than 1,000 
species of trees. In Europe, exclu- 
sive of Russia, there are but 85. 
From the very beginnings the for- 
ests, our forests, became vast store 
houses to furnish the colonists 
with shelter, transportation, fuel 
and food. Trees have ever been 
man’s silent, yielding responsive 
companion. “Like us, too, trees 
are born, grow, reproduce, work, 
rest, and die of old age.” 

The forest record of stormy win- 
ters, of wet or dry summers, of 
storms, of adversity and of prog- 
ress these tell-tale marks are 
registered in the lumbers and ve- 
neers which grace the present day 
wood office furniture. The writing 
is there for us to read 


furniture gauges of efficiency and 
design, which unquestionably are 
dominant, we consider the matter 
of comfort. Here, wood stands 
forth indisputably in front. Its 
responsive warmth is ever in ac 
cord with your own. “The grain 
you love to touch.” It radiates 
neither heat nor cold beyond a 
sympathetic attraction to you. Its 
colors and tones so restful to the 
eye. 

New patterns and new sizes are 
modernizing, to fit new days and 
new ways. Then, there is the 
strength gauge with pound for 
pound wood ranking high under 
scientific test. 

The last tests you check on are 
now maintenance cost and low in 


ests? If you do, perhaps this feel It is only in the recent years 
ing springs up rightfully from the that the vast and endless qualities 
deep wells of your being of wood have been recognized and 
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A DES MOINES BANK INSTALLA- 

TION.—Office of the junior executives 

of Valley Bank & Trust Co., Des 

Moines, Iowa. Leopold desks were 

used throughout. The installation by 

Storey-Kenworthy Co., Des Moines 
Iowa. 
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appropriated to scientific re- 
search The modern compreg 
method of impregnating veneer 


layers with raw resin and com- 
bining them under great pressure 
has entirely obliterated previous 
limitation of wood as to lengths 
and widths and thicknesses. This, 
and many other processes, are 


multiplying the uses and virtues 
of wood, and as these qualities 
become more clearly defined they 


will contribute their services to 
the cabinet maker building wood 
office furniture 


Today, indeed, is wood coming 
into its own and well may this be 
called the Age of Wood. Instead 
of yielding its rightful place to 
competing material, wood is open- 
ing up new vistas of service to us. 
Already it has established itself as 
the most protective material in 
furniture against fire. 

In world cataclysms and disas- 
ters, such as the great war just 
ended, wood again played the 
leading part. And strangely 
enough, out of all the materials 


which were expended in this ti- 
tanic orgy of material waste, it 
is wood and wood alone which 
continues to be renewable and re- 
placeable material. Under man’s 
present day, careful and scientific 
culture, wood will continue to 
serve us over the years and cen- 
turies ahead as it has in the years 
and centuries past. And when, 
perhaps, other materials, limited 
in their resources, have long since 
disappeared, wood will still serve, 
through its strength, its versatil- 
ity, and its charms. 





Selling Complete Office Furnishings 


Customer Best Satisfied When He Can Visualize 
Scene As His Own Office In New Equipment 


ATTERNING ITS SALE of office 
furniture as a unit to the indi- 


vidual office in which it will be 
used is an important factor for 
success in this type of selling at 


the Miller-Davis Company, 219 S. 
Fourth St., Minneapolis, Minn. 
The first step toward comple- 
tion of an entire outfitting is to 
look over the office of the prospec- 
tive customer. “We make a com- 


plete survey of the office to be 
furnished,” said H. J. Wester, 
buyer of furniture for the Miller- 
Davis firm ‘We measure the 
space, take note of the location 
and number of windows and en- 
trances. We talk over the needs 
of the customer and what he 
thinks he should have, and make 
suggestions to further equip- 
ment which would add to con- 


venience and efficiency of the 


office 


Customer Can Visualize Scene 


With this preparation we lay 
out a floor plan and set up model 
desks, chairs and cabinets, using 
color on the floor to represent 
carpets and again in drapes at the 
windows After the miniature 
office is laid it is either taken 
to the office or the customer is in- 
vited to come in the store for the 
presentation If the customer 
wishes any change to more effec- 
tively individualize the setting to 
his taste, this is done. 

“Formerly, when merchandise 
was available for delivery, we set 
up a sample office in the store ac- 
cording to the floor plan of the 
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rooms to be outfitted, so that the 
customer could see exactly how 
his office would appear. We plan 
to continue this, for our experi- 
ence has been that this dramatic 
presentation closes many sales.” 

It is a policy of the store to 
show the finest quality office set- 
tings first when selection is being 
made. It is pointed out to cus- 
tomers that an office should be 
as attractively furnished as a 
home for the personal satisfaction 
derived, since as much time is 
spent in the business place as in 
the home, as a rule. With this 
picture of quality settings fore- 
most in the mind of the customer 
the desire to possess them is a 
sales stimulant which results in 
the larger purchase in many in- 
stances and _ subsequently in 
greater satisfaction with the fin- 
ished complete furnishing. The 
average business person likes 
office furniture which reflects dis- 
crimination in choice and, if 
shown the finest initially, will 
make this his final selection, if 
possible. 


Service Man Is on Job 


When the unit sale is installed, 
a service man goes to the office to 
inspect the furniture, taking off 
any small scratch which may 
have occurred in moving, and giv- 
ing it a final polishing. 

A sales representative follows 
up the installation by a visit to 
the office to see if there is com- 
plete satisfaction, not only with 
the furniture but with the ar- 
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As a Unit 


rangement of pieces. If changes 
are desired, these are made. The 
check-up is considered important 
because it shows that the firm is 
interested in the purchase from 
the customer’s viewpoint and not 
merely in making a sale. 

The office is kept in touch with 
through salesmen who visit it in 
making sales of office supplies. 
They recheck as to satisfaction 
and make suggestions as to other 
needs, particularly as to acces- 
sories. Extra lamps, table fittings 
and desk accessories are sug- 
gested. 

Accessories are suggested at the 
time of the original sale. Good 
success has been met in sale of 
leather lounges and davenports 
which are suggested for installa- 
tion with executive desk and 
chairs in styles that blend with 
the rest of the equipment. 


Expansion Program Started 


Showings of complete office set- 
tings with full accessories will be 
one of the selling features of the 
firm. An expansion program, soon 
to be completed, is in progress. An 
adjoining building has been taken 
over which is now being remod- 
eled. Large archways on the street 
and the second-story floors will 
connect the two buildings. The 
addition will have a full basement 
and a first and second story floor. 
The new building will house fur- 
niture, steel and all filing supplies 
and equipment. The additional 
space will permit doubling office 
furniture displays and allow am- 
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ple room for complete office unit 
set-ups showing a variety of de- 
signs. 

The care that is taken in each 
sale of a complete office unit has 
paid off for the company. Often 
two sales are made through the 


one installation. Friends of the 
original purchaser, seeing the 
well-planned and _  attractively- 
furnished office, have frequently 
asked to have one like it set up 
in their offices. Thus a good job, 
carefully executed, builds more 





sales for a future with a profit. 

The Miller-Davis Company is 
one of the foremost office supply 
companies in the Northwest. It 
was established in 1901 and its 
reputation as complete office out- 
fitters is high. 








Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 
CONFIDENCE . COUR. 
AGE ... CO-OPERATION 


AVE you heard of the New 

York store that currently has 
its salespeople write “Thank you” 
and sign their names on the back 
of each sales slip? And there is a 
merchant in our own lines in Ta 
coma, Wash., who insists that a 
very personalized business card be 
included with each package leav- 
ing the counters of his establish- 
ment. All of which proves the 
basic business builder that every- 
thing you can do to make it easier 
for customers to buy from you is 
a step toward combating rising 
costs of doing business 

+ + * * * . * 

“It is not your job to save 
money—it is your job to spend 
money to get sales to justify 
that expenditure.”—Robert J. 
Powderly, sales promotion di- 
rector of Kresge-Newark, Inc. 

* + + > . 

“The problem is not how to cut 
your expenses but how to increase 
your store’s sales without increas- 
ing promotion costs.”—Joseph L 
Purcell, sales promotion head of 


Fowler, Dick & Walker, Wilkes- 
Barre, Pa. 
* * - * + 
Plans for November elling 


should be under way NOW. Plans 
for October should be pretty defi 
nitely .shaped. You can’t build 
anything worthwhile without good 
plans, you know—and last-minute 
plans are rarely as good as they 
might be. And do not overlook 
public relations. Here we have 
this subject ably set forth in a 
recent issue of SELL: “Public Re 
lations—Everything you, or any of 
your employees do, or say to any- 
one from whom you buy, or to 
whom you sell, or hope to buy fr 
or sell to, is public relations. This 
does not mean that you have to 
be mealy-mouthed or  wishy 
washy for fear your public rela- 
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tions may offend. It does mean 
that you should have a policy, and 
that you should explain that pol- 
icy and the reasons therefor to 
your employes, your resources, and 
to the public, early and often. It 
means extending to others the 
same fairness and courtesy you’d 
like to receive. The character of 
your policy, and the skill and hon- 
esty with which you explain and 
exploit it to make others believe 
in your sincerity, spell the differ- 
ence between good and bad public 
relations. You must’ DO what you 
TALK about consistentl' And 
above all, don’t be holier-than- 
thous and stuffed shirt in your 
institutional or public 
advertising. Else folks who read 
it won’t believe it either.” 


relations 


Sometimes the grass may 
look greener in the other pas- 
ture—but it’s usually the same 
old bull._—Howard W. Newton. 

* * . * . 7 
and here is another Newton 
quote: “Some advertisements are 
so intent upon sneaking up on the 
reader, they’ forget to say ‘Boo!’’ 


and here is a brace of ques 
tions, scintillating with SELL: 
* Why are some storepeople hard 
boiled? 
Because they’ve been in 
plenty of hot water 
Why is a good merchandiser 
like a fancy skater? 
Because the 
down with his figures the worse 
job he does 


more he sits 


+ ; b * + 


and here are two definitions 
from our mail bag addressed to 
the co-ordinator of this page, 
Care of Box 2153, Spokane 2, 
Wash., Care of Shaw & Borden 
Company. We hope they’ll spark 
some more from you and you: 
EGOTISM—an anaesthetic that 
Nature gives to man to deaden 
the pain of being a darn fool 
Credit line to David T. Armstrong 
STUPIDITY: That which prompts 
anybody to shut down the buying 
power of a department that is out 
of wanted merchandise just be- 
ause it still has old goods to sell 

and here are 16 words well 
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worth your consideration, Mr. and 
Mrs. Office Outfitter: “Why is a 
good window display like a first 
reader ?”’ 

“Because it’s simple, clear, UN- 
DERSTANDABLE!” 


’ 


In a month or so we hope to 
reopen our popular IDEA EX- 
CHANGE. In the meantime we 
are catching up on those who so 
kindly sent IDEAS with their in- 
quiries, and then we will gladly 
send data to those who just sent 
inquiries without enclosing IDEAS 
as suggested. To the first group 
we naturally sent our full files of 
available data that best applied 
to the information sought. 


. One of our traveler friends 
of Business Builders sent us a 
clipping from Modern Retailing 
that featured a graduation-time 
window reminder that drew traf- 
fic to suggested gift items. This 
concerned a current window of 
Lowman & Hanford in Seattle, 
and we quote in part from M. R.: 
“A display that brought to mind 
the fact that commencement sea- 
son would soon be here was ar- 
ranged by the Lowman & Hanford 
store. On the wall was a big blue 
and white scroll saying ‘And sud- 
denly it’s graduation time. Make 
your gift selections now for your 
graduate.’ Red ribbons ran from 
the wall scroll to the upper front 
of the window. Artists supplies, 
pens, stationery, memo books, and 
a multitude of small leather goods 
were shown on small tables and 
on the window floor.” 


We have a most practical 26 
word TERSE TRAILER for this 
time as we sign off for now, quote: 
“Learn your customer’s name as 
quickly as possible. Repeat it as 
frequently as your sales talk will 
permit. THERE IS NO SWEETER 
MUSIC TO THE CUSTOMER’S 
EARS!” 

Office-efficiently yours! 
Ralph B. Ortel. 
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Hundreds of America’s 
Leading Corporations 














USE... 


SCALE MODEL 


OFFICE FURNITURE 


Desks, chairs, tables, files, walls, partitions— 
280 pieces in all, in exact-scale plastic models. 
Cork board base scaled same as models 14 inch 
to the foot. Models fitted with steel pins, easy 
to press in exact place on cork board base 
(floor). 


Bases large enough to lay out an office 64 by 
104 feet. Set packed in a handsome carrying 
case, ready for use by your salesmen. 


For the first time 
the layout problem for 
every office furniture 


dealer and salesman 
AVAILABLE 
FOR ALL 
DEALERS 


Eliminates the ne- 


essity for floor plans, 


ings. Shows eat h cus- 


tomer exactly how his 


office will appear! when 
you furnish it. Per- 
mits customer to make 


hanges without dam- 


aging vour plan 


STATIONERS—Welcome to the “NSA Convention” 


DON’T FAIL TO SEE THE New Idea IN FUNCTIONAL 
OFFICE FURNITURE 


Stationers attending the N.S.A. Convention in Chicago are 
cordially invited to view the first of a series of new Execu- 
tive Functional Office Furniture on display at our plant. 


ComMERCIAL FURNITURE CO. 


2739 WEST CHICAGO AVE. CHICAGO 22, ILL. 


OFFICE APPLIANCES, September, 1948 299 











Princetou 
Presents.... 


A complete line of leather office furniture designed 
and fashioned by master craftsmen. Each piece is 
fit to grace the office of the most discriminating 
executive. 





NO. 600 
POSTURE CHAIR 


This executive posture chair has great eye appeal combined 
with the finest in upholstery construction. All rubber foam 
fill, added to a new feature in chair control permitting seat 
and back operation, gives the ultimate in comfort. 





NO. 1950 
CLUB CHAIR 


The above chair is that rare combination of beauty and com- 
fort which all dealers seek. Quality leathers, the finest hard- 
wood frames, plus custom workmanship makes our pieces 
sure sellers, 

Write for illustrations 

and dealer price list. 


PRINCETON UPHOLSTERY CO., INC. 


457 EAST 147th ST. NEW YORK 55, N. Y. 
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SCHOOL TABLES 


3 POPULAR SIZES 
To Match Most School Furniture 





No. ST. 2160 


60” long, 30” deep, 
28” high—3 drawers ea. side 
OAK or SCHOOL BROWN 


QUALITY MATERIALS 


Tops are %,'' thick solid Oak. Legs, rails and drawer fronts are 
made of selected red Oak. 


SUPERIOR CABINET WORK 


DRAWERS—Sides and backs are of hardwood. Bottoms are 3 ply 
veneered face '/,"' thick, framed in four sides 


FINISH—Furnished in either a light Oak or Standard School 7. 
Bases finished sateen sheen, with finish coat after sealing ops 
sealed both sides with finish coat. 


WRITE FOR INFORMATION ON OUR OFFICE TABLES 


DON’T DELAY—WRITE TODAY 
FOR COMPLETE STORY 


ASPER TABLE CoO., INC. 
JASPER, INDIANA 












DIRECT FROM MANUFACTURER 
PROMPT DELIVERY! 


A PARTS Bens. s K 16” wide, 12° deep. Built 
t ir specifications with interchangeable units. Figures 
prove 81 ANSTEI E I parts bins built to your specifications 

st less than ready built equipment! Write for separate 

reular and easy-to ler fort 

B) LOCKERS, 7:8” 2” x ‘o. 78” x " x 18° and 
78° x 18° x 18”. Single tier r ox wide ® 
SLIM JIM UTI 42. ( oe T, Storage Style’ 

24ST; Wardrobe Styl 4 ry narrow spaces 
measures 72” x 24” x 18” Ther e's 10 feet f shelf space 
in 24ST, or plenty of room for clothes ir 24WA. Both 
tyles easily interch: angeable 

@ STORAGE C wey rs. 72° x 34” x 18". Style 4 ST 

hown with 4 adjustab st s. Also available Wardrobe 
type Style 1WA; Combination Wardrobe & Storage Cabi- 
net yle 3CW All with 2 chrome handk Yale lock 
and hope with 3 pol locking device 


} COUNTER HIG H < ABINE Ts Two adjustable 
shelves tn this low-pr 42° x 34° 18” steel cabinet 
Style 2CHI 
F) oy HIG 4 ( a Tr, 20%" x 24° x 18° 1 ad- 
ble shelf. St 
EXTRA NBAVY GAUGE CONSTRUCTION 
Available in quantity. Extra shelves available for all 
cabinets. All items finished in baked Olive-Green enamel 
(Free delivery in our regular N. Y. C. areas 
Send for Complete Catalogue and Price List 


DEALERS’ INQUIRIES INVITED 


STANDARD STEEL 
EQUIPMENT COMPANY, Inc. 
Manufacturers of Steel KY Lockers and Shelving 


108 3 
nse Sy 





Dept. OA-2, College Point, L. L, New York, FL $-8090 
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TOLEDO GUILD 








Lower prices, Higher quality make these Toledo 
Made Tables the country’s fastest sellers. Over 
one-half million in use over the nation. They hold 
250 Ibs 





ALL METAL 
TYPEWRITER 
TABLE 








DELUXE F 
OFFICE 
TABLE 





Hold everything! Grab your hots! 
Something new emerges: 
A wonderful new Executive Chair 


Quality grained wood Thot’s every inch a Sturgis! 
top—Extra large work 


surface—2 inch, lock 
Look at the massive proportions — 


the impressive lines—the generous 


ing casters 


size. From seat to top of backrest 
is 20% inches. Area across arms 
is 20 inches in front, 18 inches in 
back. Here truly is a distinguished 
chair—finely engineered, beauti- 
fully built, magnificently upholstered 
—and wonderfully priced! Write, 
wire or phone for a floor sample! 


| x ALL META! 


OFFICE 
STAND 


These colors in Versilan: green, brown, dark 
blue, red, moroon, block, buff, light bive, 
light brown. Cloth or leather upholstery at 
slightly higher prices. 


No. 1825—Matching Side Arm : 
Chair, in Versilan, $64.50 List “= 


Dealers Only 








Complete Line 
Honestly Priced ee 








eer: Sage Tourpo Volume Sales 
WRITE NOW Sree) FOR PRICES 

PRODU 

inc 


Substantial Margins 


Pade 


TOLEDO GUILD 


PRODUCTS, INC. 


515 MADISON AVE.. TOLEDO. OHIO 
i Sesto fehl 71 Oy akipoliy al Merchandise Mart, Chicago. IIl. 
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LOOK 


The Toledo Metal Furniture Co. 





PRESENTS 


Little Dandy 


Typewriter Stands 





No. 671-LSX 


TWO SIZES 
With or without side leaves 
With or without locking device 
FIVE-PLY WOOD TOPS 


and side leaves 


COLD ROLLED STEEL 
bases 


Our name is your guide to 
quality 


IMMEDIATE SHIPMENT 


Send for catalog and price list 


The Toledo Metal 
Furniture Co. 


1001 Hastings St. ° Toledo 7, Ohio 








STEEL FILING CABINETS 


Immediate Delivery 





New! 


Heavy Gauge Steel full suspen- 
sion, four and two drawer filing 
cabinets. Equipped with steel and 
ball bearing rollers. Letter and 
Legal size with or without spring 
locks. Olive Green or Gray baked 
enamel finish. Also available in 
Walnut and Mahogany Grain. 


Write for dealers’ prices 


and full information. 





LEXINGTON METAL PRODUCTS Inc. 


565 PARK AVE. . BROOKLYN 5, N. Y. 
ULSTER 5-3246 

















FOE VALET 











END ALL “WRAPS” PROBLEMS 


Office VALET Wardrobe Racks 
and Costumers end “wraps” 
problems, keep clothing "in 
press, aired on spaced hang- 
ers; provide ventilated spaces 
for hats, overshoes and umbrel- 
las. Save floor space, accom- 
modate 3 persons per square 
foot. Fit in anywhere. Lifetime welded 
construction. Modern lines and colors. 
6-place non-tipping costumers—!2 and 
24-place 4-foot racks. Endorsed by top 
office planners—in industry—institutions 
—municipal buildings —schools— pro- 
fessional use. 






~S 
Write for ~~ 
Bulletin 
No. A-13 








VOGEL-PETERSON CO. 


“The Coat Rack People” 
624 South Michigan Ave. 
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POSTURE-POISEL 


s Chairs reflect 


years of build 
ect posture-feat 
handsome _stee 
for business. Mere: 


that's complete 


competes that repex 


New Brochure Rea 


Dealers 
PROMPT DELI 


ON ALL MODE 


MOO’ 


THE TERM FOR A WELL 
Frits POISED BODY IS THE WORD 
FOR A FRITZ-CROSS CHAIR 





over 


dy for 


300 E. Fouth & 


VERY 











Dealers—When 
516, Stevens Hotel, and see our complete line. 








The New 


Standmasler 


| OFFICE and UTILITY TABLE 


with 
Beautiful 
Inlaid 


LINOLEUM 
TOP 


Sturdy All-Steel 
Construction 
Baked Enamel 

Finish 

Matching Two- 
Tone Brown 

or Gray 

Finest Materials 

and Construction 
Throughout 


won't creep on strong Armstrong heavy-duty desk 
xcellent writing surface. Sound-proofs noisy 
s rattleproof and clatterproof. Will hold 
able with or without a Service Drawer 
t Delivery Guaranteed 
in Chicago at N.S.A. Convention, visit Room 


Write for Catalog and Prices 


| TRI-PAR MFG. COMPANY 


3242 SOUTH PULASKI ROAD CHICAGO 23, ILL. 
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COMFORT- 
CONTROLLED 
MOTION 








“Free and easy” is one way to 
describe the feeling Collier-Keyworth Chair 
Controls give through their patented “Equi- 
Balanced” action. An exclusive, outstanding 
Collier-Keyworth feature, it always assures 
smooth-tilting, comfort-controlled motion. 
For all-steel, revolving chair controls. . . 
carefully constructed for long-wearing 
satisfaction . . . ultra modern in design .. . 


buy Collier-Keyworth! 





COLLIER-KEYWORTH CO. 
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min 


Go With 


: 4me 90d 
Rica’s wewest ™ 
; FICE E 





7 












Dealers: 
Write for free illustrated brochure on 
complete Skyliner line. 


‘Orna Metal Products Co. 


sT tours 4 MISSOUR 


SEVEN 











anew improved... | 


OPFLIGHT 
! REG. U. S. PATENT OFFICE 
Just off the press! | | | auc 


Now your customer 

can buy “built-up 
The new catalog unit" filing cabinets 
in 2, 3, 4, or 5 draw- 
ers . . . with sturdy 
follower blocks and Im- 
proved Roller Bearing smooth 
extension glides. @ Con- 







| 
i 
i 
i 
' 


Wardrobes +* Telephone Tables 


eae ee 








ij Reception Room Tables structed of heavy gauge 
a steel. 
Bookcases ° Costumers MOST ECONOMICAL FILE 
R OFFICE 
Hat and Co; ack OF THE AGE, FO 
ind Coat Racks @ HOME e@ STORE e SHOP 
ae . . ’ —_ @ PLANT @ PROFESSIONAL 
Write for Your Copy Today/ USE. 
: Brass handles and label holders. Comes 
in baked enamel green, walnut or grey 
finishes 
~ | F : Cc CASH IN ON TREMENDOUS SALES 
Quigley Furniture Company No. 200, 2-drawer Unit File, letter size $32.50 
No. 300, 3-drawer Unit a — size ryt 
> —_ - . No. 400, 4-draw Unit File, er size . 
WHITESBORO, N. Y. No. 500, S.drawer Unit File letter size $67.50 











USUAL DEALERS’ DISCOUNTS 


OFFICE INDUSTRIES OF AMERICA 
162 W. Monroe St., Chicago 3. Phone State 2-3493 


Phone: Utica 6321 
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7 LO 
/ 
KAR 
The 
Ideal Typewriter 












ndest e. “Proven high- 






ly satis ' Says one user, 
Most indispensible piece of 
furniture in the office,” says 
another M st practical stand Patent 
n tl rket,” etc. Typists ‘D90848" 
pr ecause they can do 
m with less fatigue 
r typ writers at just the right height. Their 
put aud greater accuracy soon pay the cost 
DEALERS ry business furniture display should include 


this busin producer. Write for information and prices 





MANUFACTURING 


COMPANY 


SW.. GRAND RAPIDS, MICH 





Support 
Sharp eyes, nimble fingers and 
lear s are essential to con MODEL No. 1 
stant eed and accuracy in business METAL 
KARLO, the Ideal typewriter wires woes 
upport, is unique in this service. No a 
ther S is so rigid, so free from FROM 
wobl vibration—no other so easily 26 TO 38 
LOVE r adjusted—no other so nearly SNES 























THANKS, DE A LERS—Everywhere 


for the reception you're giving 


SMOKERACK aoe 


This terrif new member 





of the famous Nestler- 
Fields ''Smo-King" line, just 
introduce stirring ap- 
proval and orders from 
coast to coast. You'll agree 
this standout accessory has 
"sell-out" appeal. SMOKE- 
RACK, a sensation, 


mbines a 
magazine rack. 


practically 
smoker wit? 


Nestler-Fields’ designing 
and manufacturing skill 
wedded these ideas into 
4 handsome gleaming 
*triple-plated chrome ac- 
cessory Jea anywhere 
from reception to restroom. To assure early delivery, pro- 


duction capacity has been redoubled. When ordering— 
No. 200. 


specity mo-King 





*Triple-plated t plating, copper, prevents rust; 2nd plat 

sives added protection 3rd plating, chrome 
3ives face rdness and brilliance for lasting protection 
and sé MOKERACK has 26" stand; rack 13"' high 


NESTLER-FIELDS 


Manufacturing Co., Inc. . 5 i 
602 WYTHE AVE. 
BROOKLYN 11, N. Y. 
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Gives The 
Modern 


"MAGIC TOUCH’ 


The new SENG Syncro-Tilt gives the magic 





touch of fatigue-free posture control to your 
finest chairs. Smooth mechanical performance 
and easy adjustments give your customers a new 
conception of comfort. Through correct posture 
they enjoy clearer thinking, freedom from 


fatigue and physical relaxation. 


The Five Points of SENG Comfort 


1. Correct seating height. 


2. Back support positioning for tall or short 


persons. 
3. In-and-out adjustments of back rest. 


4. Spring-tension control of seat tilt and 
back support. 


5. Correct angling of back tilt. 


These important points add up to customer 


contentment. Insist on SENG Syncro-Tilt. For 


when you sell SENG, you sell satisfaction. 


ali 


1450 N. DAYTON AVE 
CHICAGO 22, ILLINOIS 


SENG QUALITY PROTECTS YOUR REPUTATION 
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A Sensational Innovation in Office Furniture 


The Pachet Line 


Can be assembled easily in only a few minutes. 
Ships more safely and at far less cost. 





Patented, super-solid construction. 
Back slides into seat without effort (pat. pending). 
Made unshakeably rigid by merely tightening 2 
screws. Withstands the most severe usage. Arms at- 
tached with cadmium-plated sleeve bolts. 











Unit cartoned for shipping. Carton size 15 x 24x 30. 
Total weight 40 Ib. 


Single Unit No. 100. Overall height, 32. Overall 


width, 25. Overall depth, 31. List price, $95. 


“ee? ? PU re 


oe : : 7 
$90 \| . 
: 
$85 | 
s8 


A 4-unit Assembiy, 


Upholstered in top-grain leather, snuffed. 





kK Made from 114” kiln-dried hardwood. 
» 
Available in variety of finishes. 


$90 






overall width 96”. Height 32”. Depth 
$1”. Rear center leg supports frame, eliminating “‘caving 
in use. 


Write for Illustrated Catalog and Dealers’ Discounts 


GRAND RAPIDS LEATHER FURNITURE CO. 


Manufacturers—Backed by Years of Experience in Good Furniture Making 


201-207 FRONT AVENUE, N.W. GRAND RAPIDS, MICH. 








As manufacturers of fine furniture. 
we have the facilities and experience 
with the nation’s leading office supply 
houses and designers to develop and 


craft specially designed furniture. 


Whether modern or traditional, Carl- 
ton-Surrey, Inc. for industrial or 
residential, meets the office supplier 
needs, Inquire for catalogue and bro- 
chures. 





PRIVATE OFFICE OF THE PRESIDENT OF CARLTON-SURREY, INC 


* i! 
arlton “Sui ] ey Inc. TELEPHONE 8-81 13 


Makers of Fine Furniture 11 Commerce Avenue, S.W., Grand Rapids 2, Michigan 
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e typewriter 


ave TABLES 


+ hardwood 
In ost fritr 


made from kiln 
vnstructed an 





Preeision 


ae COSTUMERS 





AVAILABLE AGAIN 
STEEL OFFICE 


EQUIPMENT 
42" x 3%" x 18" 
Double Door 
Counter High 
CABINET 


LEGAL & LETTER 
Steel Transfer 
FILES 







30//," x 24" x ie" 
Desk High 
CABIN 


42" x 26" x 18" 

“Counter High 

Single Door 
CABINET 





Single Drawer Transfer Files easily built up to four drawer units. Sturdily con- 
structed and reinforced. Four roller bearings. Brass card holder and drawer pull. 
Also available in check, ledger, invoice, IBM sizes and special sizes as requested. 


STEEL 
STORAGE 
WARDROBE 








the fruit of long 
experience and 
constant improve- 
MONT. se oe 


write for 

| complete 

catalogue 
and 

price list 


| 
| 
- d Manufacturers of ee aa 


FAIR FOAM RUBBER CHAIR CUSHIONS 
COSTUMERS + TYPEWRITER TABLES 


* FURNITU iE 


Wl OMPANY | 


16 COU RT ST. © BROOKLYN 2. 
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5 COMBINATION 


AND 


CABINETS 


ON DISPLAY AT 
BOOTH A-24 
N.O.F.A. 
CONVENTION 
AND EXHIBITION 
WALDORF- 
ASTORIA HOTEL 
OCTOBER 
28th-29th 
NEW YORK, N. Y. 





Made of heavy gauge steel . . . electrically welded construction and completely 
reinforced throughout . . . shelves adjustable every two inches . . . dependable 
three way locking device. Storage cabinets measure 72” x 35” x 18”. Wardrobe 
cabinets also available. 
The all new Parker Steel Cabinet featuring crackle finishes in Green and 
Gray. Also baked-on enamel finish in Green-Gray or Grained Walnut and 
Mahogany 

WRITE FOR LATEST CATA- 

LOG AND DEALER PRICES 


PARKER STEEL PRODUCTS, INC. 


Manufacturers of Steel Office Equipment 


54-60 COLUMBIA ST. BROOKLYN 2, N. Y. 
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Berkey Luxurious and Comfortable 


CUSTOM BUILT LEATHER FURNITURE 


No. 562 SOFA 





The old MAJESTIC LOUNGE line of custom built LEATHER FURNITURE is again being offered to the trade. 


A complete selection of better grade OFFICE FURNITURE featuring imported top grain leathers, made for 
us exclusively in ENGLAND and SCOTLAND, is now available. 


Also can be had in EAGLE OTTAWA GUILDHALL leathers. 


COMPLETE SETS OF ILLUSTRA- 
TIONS NOW AVAILABLE TO 
THE TRADE. 





**A.Q) winks” CHAIR AND OTTOMAN 


Hydraulic unit permits all degrees from sitting to reclining 
position with slight pressure of the back. 





BERREY LEATHER FURNITURE CORP. 








No. 140 WR 595 BROADWAY NEW YORK 12, N. Y. 
EXECUTIVE SWIVEL CHAIR WAlker 5-6506-7 
Matching Arm Chairs Available CABLE ADDRESS: BERKHIDES, N. Y. 
we ail 
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17 Suggestions for Office 


Furniture Dealers 


1. Up go the ideas and stand- 
ards of office workers as to what is 
most desirable and efficient in 
office furniture. In one office it 
may begin with a single posture 
chair for one typist, sold after a 
struggle and only because a new 
chair had to be bought. Of course 
the salesman was ready with rea- 
sons for the purchase—to say 
nothing of being ready to put in 
the right chair on a week’s trial. 
Or it may be that the chief’s chair 
broke down and he was willing to 
plunge on something good for his 
own use. Further, results for the 
dealer depend upon his follow-up 
and personal work with the people 
of that office. 

2. A clever dealer will make a 
study of office planning and spend 
some of his evening hours with 
pencil and sketch pad playing at 
making office layouts. He may 
adapt plans he has seen used in 
efficient offices to fit inefficient 
offices he knows. With tact he may 
get to show his plans to men who 
will be interested. This should 
bring him goodwill and put him on 
the ground floor when any office 
change is planned. 

3. In selecting a line of office 
furniture for resale, the dealer 
needs to consider profits. That 
means a line not subject to cut 
price competition, a line affording 
a reasonable profit, a line with a 
reputation for reliability, a line he 
need not fear will be taken out of 
his hands, a line good enough to 
bring repeat purchases. All this 
means a line not offered to the 
trade on a strictly price basis. 


Pays to See Completeness 


4. The nicest business a dealer 
can get is that involving covering 
a whole setup for a new or re- 


vamped office It may include 
everything for the principal’s of- 
fice in a new school building, 
everything for the office of a new 
factory or for a new branch office, 


or equipment for one of the many 
public offices whose business today 
is demanding expanded facilities 
For such orders the dealer needs 
to begin laying plans as soon as 
the first rumor of expansion ap- 


OFFICE 


pears. He must follow up the mat- 
ter as steadily as he can without 
making himself too much of a 
bore. An order for a complete 
office setup can sometimes be se- 
cured and handled with no more 
labor than an order for a single 
piece of equipment. 

5. Sometimes a dealer gets into 
trouble over a large order, or an 
equipment contract secured on his 
bid, by failing to cover all con- 
tingencies. He may be too casual 
about details. In ordering he may 
omit important information, such 
as Measurements of doors, win- 
dows, stairways, or sharp bends in 
corridors. He may, as a result, find 
himself trying to deliver a piece 
of equipment that will not go in. 
If he takes the order f.o.b. the 
buyer’s railroad station, he may 
shift the responsibility for such 
trouble, but he will still be blamed 
for it. Time should be taken to in- 
clude every possible contingency in 
delivery and payment by putting 
a liberal time allowance for deliv- 
ery in the buyer’s contract and, 
possibly including an escalator 
clause to cover price advances. 


Model Offices Are Effective 


6. Fortunate is the dealer who 
has space in which to set up a 
model office display that will give 
observers an immediate idea of 
how modern office furniture can be 
used to advantage and profit. And 
wise is the dealer who will look 
ahead and buy enough furniture 
to make such a display, because, 
just as sure as prospective pur- 
chasers come in and see it, he will 
be offered orders. 


7. Posture chairs are the mov- 
ingest item today on the office fur- 
niture dealer’s list. His attitude 
toward them, as evidenced in the 
way he talks about them and in 
the way he features them in ad- 
vertising and display, will be the 
measure of their sale with him. 

8. An office in which old style 
furniture is used, even though kept 
in good condition and serving the 
purpose fairly well, is surely in the 
bailiwick of a dealer who is not 
making the most of his opportu- 
nities. He is losing business be- 
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By Frank Farrington 


Staff Writer 


cause it is too hard work to go 
after orders. 

9. In every dealer’s territory 
there are business offices he does 
not get into. There are even some 
of whose existence he is ignorant 
because he does not scout around 
the fringes of the city or of the 
business section. Or perhaps he 
underrates the growth possibilities 
of the little fellows. He can get 
the attention of some such pros- 
pects by window displays giving an 
insight into the possibilities of 
modern office equipment. Better 
still, he can canvas more closely. 

10. Believe it or not, there are 
scores of business men right in 
your territory who do not realize 
they are using office furniture that 
is costing them real money by 
taking up too much time and 
energy in the routine labors of the 
office force. I called attention to 
this in a letter to my mailing list 
in which I featured the lines: 

Any office where out-of-date 

furniture still is, 

Finds workers slowed down by 

the 3-o’clock-willies. 

ll. It is a safe bet that many 
men think they are doing the fair 
thing by themselves and saving 
money by taking home to use at a 
desk where they do home work, a 
decrepit, discarded office chair. 
This means that during the over- 
time hours, when they are tired 
to start with, they are wearing 
themselves down further by rolling 
around in a wrecked swivel chair 
that rocks like an old hooker in a 
gale. Poor economy this is, mani- 
fest inefficiency and bad judg- 
ment. 


Complacency Dangerous 


12. A lot of dealers and dealers’ 
salesmen feel themselves amply 
capable in selling office furniture, 
merely because they have been at 
it a certain number of years. The 
manufacturer sends along a sales 
manual and they give it the once 
over and say, “Yeah, good stuff all 
right for the fellow just starting 
in,” or “It’s all right in some 
places, but I know what it takes to 
sell my trade. I don’t need any 
book from an arm chair sales- 
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man.” And that man is failing of 
sales for the mere lack of certain 
clinching sales points that have 
never occurred to him but are in 
that salesmanship literature 
There never was a salesman in 
any line who knew all the selling 
points and couldn’t learn anything 
from the salesmanager’s lexicon. 

13. The successful office furni- 
ture salesman is not the man who 
has devoted years to studying 
salesmanship and only hours to 
studying office furniture. He is the 
man who studies salesmanship; 
yes, of course, but he must, too, be 
the man who has mastered the 
details of making, distributing and 
using office furniture. 

14. Important as office furniture 
uses and advantages are, there is 
much to be said for giving the 
prospective purchaser full infor- 
mation on the intrinsic money 
value of the individual pieces. He 
needs to know and will benefit by 
knowing that this desk is a perfect 
piece of workmanship, down to the 
smallest detail in the drawer lock- 
ing mechanism. He ought to be 
taught the wearing quality of the 
adjustments of the tilting swivel 


chair. He should be given knowl- 
edge of what makes a piece endur- 
ing and what sort of misuses, or 
neglect may shorten its days. 


15. When and if you get a 
chance to make a sale by taking 
a trade-in, don’t hesitate—pro- 
vided you can see as much profit 
from two sales as you would make 
from one. Trade-ins in office fur- 
niture, like trade-ins in automo- 
bile selling mean more sales must 
be made for the same, perhaps 
less (Ought to be more) profit. 
There hasn’t been as much trade- 
in business recently as there may 
come to be later, but smart traders 
and aggressive sellers can make it 
pay to handle sales on a trade-in 
basis. But watch your step. Be 
sure you know what you’re getting 
(net) as well as what you're giv- 
ing (gross). 


16. During the many years I 
have been connected with retail- 
ing, I have found that study of the 
advertising columns of the trade 
journals has brought me the best 
opportunities I have had. Time 
and again I have found in them 
lines no visiting salesman and no 


mail campaign have told me 
about. I have secured new lines 
and new items and novelties well 
before competitors knew about 
them, because I learned about 
them from that source of first 
publicity, the trade journal. I am 
today doing my best year’s busi- 
ness on a line of office furniture I 
took on some 20 odd years ago 
because of an advertisement in a 
trade journal—this one, if the edi- 
tors will allow me to say so. I 
believe I owe more to trade journal 
advertisements than to any other 
influence in my business experi- 
ence. 

17. If a dealer knows how to 
plan and arrange his office furni- 
ture department to make it of the 
greatest possible help in selling, he 
is foolish not to do it. If it seems 
to cost a good deal of money, he 
may be sure it will, if wisely done, 
bring him in a good deal more 
money than it will cost. At all 
events, letting the stock and its 
arrangement fall into a haphazard 
condition because that is easier, 
means doing less business because 
it is too much trouble to try to do 
more. 





Survey Selling of Furniture 


/ HE MODERN office furniture 

salesman may not be mon- 
arch of all he surveys . and he 
may not get every order for which 
he submits a detailed proposal 
.. . but his batting average will 
be consistently better than his 
survey-less competitors. The sales- 
man and dealer who present the 
most intelligent written proposal 
to a prospect assuredly do the best 
job in reducing the calculated 
risks of business. We explore the 
subject of Survey Selling—as a re- 
view for those who already utilize 
surveys, and as a suggestion for 
increased business for those who 
don’t. 

It’s another selling tool in the 
ever growing list available to alert 
specialty salesmen (specialty as 
opposed to staple salesmen, or 
ordertakers). It’s a door-opener 
to new business. It is a free serv- 
ice offered to a prospect. It is a 
survey of his offices to determine 
how new office equipment will 
save him money through increased 
efficiency. It is a carefully pre- 
pared layout, analysis, proposal, 
price-list,and miniature catalogue 
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(Reprinted from "Trends," Published 
by the Wood Office Furniture Institute) 


of pertinent equipment. The sale 
of a large amount of office equip- 
ment generally requires the ap- 
proval of more than one individ- 
ual in a given firm. 

A complete survey and proposal 
may consist of some or all of the 
following: (1) Layout. (2) Visual- 
ization in color of finished office 
or offices. (3) Written report. (4) 
Analysis of cost. (5) Illustrations 
of new furniture and equipment 
suggested. (6) List of firms in 
community served by dealer. (7) 
Photographs of installations com- 
pleted for other firms. (8) Letter 
of transmittal. These are in ap- 
proximate order of preparation; 
the proposal as actually submitted 
would obviously have the letter 
of transmittal first. 

Suppose a planned call is made 
on a prospect. The salesman can 
suggest that he will provide a free 


OFFICE 


service which might save money 
for the prospect, just as it has for 
other business firms in the local- 
ity. Mention of the advantages of 
modern wood office furniture—in- 
creased production, reduced fa- 
tigue, reduced eye-strain —cer- 
tainly should stimulate interest. 
Suggest that there is a possibility 
that changes can be recommended 
in furniture, lighting and layout 
which will pay for themselves. 
But let the prospect know in the 
beginning that the purpose of the 
service is to get an order. At the 
same time, make it clear that per- 
mission to make the survey and 
analysis hasn’t any strings at- 
tached —that it’s free, and it 
might turn up genuine savings. 
“The salesman who submits a 
good layout proves that he is tak- 
ing the prospect’s needs seriously 
(Turn to page 320, please) 
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 All-welded, tubular steel design with 
_ Vibrex semi-luster tops. Engineered 
to eliminate vibration and thus pro- 
tect valuable machines. No sharp 
corners or bolts to injure operators 
or tear clothing. Compact design 
saves up to 20% on floor space. 
Walk-proof treads. Exclusive oper- 
ator-comfort features. No wonder it 
sets soles records everywhere! 


_ Four models to meet every requirement of 
electrical or manval business hachines, ~ 








HERCULES 


Furnace-Tested 
CLOSET VAULTS 


Designed for people who do not wish 
to mutilate walls. Also eliminates the 
expense of wall-vault installations. This 
sturdy, compact unit is easy to install... 
permanently. Comes complete with star 
drill and permanent-type anchor bolts. 
Engineered in the Hercules tradition. 
SMNA One-Hour Label. 865 cubic-inch 
capacity. Requires no more space than 





four shoe boxes. Modestly priced. 
Packed with eye and sales appeal. 
A plus-sale wherever displayed. 


Write for literature on these two sales sweethearts 


MEILINK STEEL SAFE CO. 


TOLEDO 6, OHIO 
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(ome and s02 Us... 


ROOM ITH FLOOR 


STEVENS HOTEL 


Dwung 
NATIONAL STATIONERS 
CONVENTION 





N. T. SHEPHERD CHAIR COMPANY 


SALES OFFICE: ROOM 561A, SALT LAKE CITY, UTAH 


P.O. BOX 1656 


DOLIN Steel FILING EQUIPMENT 


HEAVY GAUGE 
FURNITURE STEEL 


EXECUTIVE AND 


OFFICE GREEN 
ENAMEL FINISH 





° + 
REINFORCED INSERT ELECTRICALLY WELDED = 
ANGLE CORNERS THROUGHOUT a 
e 6 = 
CAN BE STACKED CONTINUOUS WELDED — 
IN SOLID BANKS CORNERS 
TO THE CEILING —_ 
LETTER SIZE TRANSFER FILE 
with 4 rollers i 
BRASS HANDLE & CARD HOLDER 
Dimensions _ 
H W D 
(ase 124,” 137%” 24), S 
Drawet iy 12 a 2 
* 
LEGAL SIZE TRANSFER FILE TRANSFER FILES CHECK OR UTILITY CABINET 
f Now available in 5x8 : ther popular Brass Handles & Card Holders 
No. 600 (Not oe peed ivailable in 5x8 and other popular gait Mantes ob Gk af Hees 
Dimensions SPECIAL SIZES Dimensions 
H W D Made to your specifications. H W D 
Case 124%” 1654” 244” We invite inquiries. Cabinet 4744" lye’ 244%” 
Drawer i ik” 24” F.O.B. Factory Brooklyn, N. Y. Drawer W447 104" 24 ” 


WRITE FOR DESCRIPTIVE LITERATURE 


DOLIN METAL PRODUCTS, Inc. 


189 Varet Street Brooklyn 6.N.Y 
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SELL MORE SMOKE STANDS 
sz with this SMOKER DISPLAY! 


Yours Free with Purchase 
of 48 Clear-Aire Smokers 


Dealers everywhere report. bigger smoke stand sales 
wherever the Clear-Aire Smoker display is used. No 
wonder when a complete smoker department is com- 
pactly condensed into only 30 inches of floor space and 
then colorfully displayed to the public. This steel display 
unit finished in blue crackle lasts a lifetime and literally 
compels people to buy smoking stands. You too can 
boost your sales volume by putting this Clear-Aire 
Smoker display to work on your own sales floor. It's 
FREE with the purchase of 48 Clear-Aire Smokers—the 
smoking stands that are famous from coast to coast for 
NO SMOKE—NO ASH—NO ODOR. Don't delay— 
write or wire today for full details on how you can sell 
more smoking stands. 


H.P.HERZOG COMPANY 


1 | 30” INCH SMOKER DEPARTMENT Furniture Mart + 666 Lake Shore Dr. + Chicago, lil. 


| Built for Fine Modern 
Installations... 


w “Taylor 


\ decorative modern chair for relaxing in the modern 
way. Designed for executive comfort and guest seating. 
Lounge chair comfort—fits guest chair space. Smartly 
| modern. Deep soft spring edge seat and spring filled 

















hack 
The Taylor line is complete. Full line of 
ia other Taylor Comfortable-Posture Chairs for 
feorrn® tax every office duty. Other lines in full range of 
) (Te 1 models and pricing in All-Wood Bank of Eng- 
| ayior land and Commercial Flat Back. Also Turned 
gear Leg and Modern Chairs. Upholstered Models. 






No. 4813 


%, o Special Salshies We WEE | ee an remanent ke aia de il ee 
| aa desk colors, wood or steel. THE TAYLOR CHAIR COMPANY 
Bedford, Ohio Date 


Please send dealer proposition and open territory. 


Name 


| 

The‘Taylor Chair Company ! vadiies | 
! | 

| | 


BEDFORD, OHIO, US A , 


City State 


By Position 
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IPERIO 


PERFORMANCE 


TIFFANY STANDS 


are built to render superior performance in 
every office function. When you use the Tiffany 
Stand designed to accommodate your office 


machine you know that your business machine 
has a firm foundation. Tiffany Stands offer a CASTERS 
complete line of sturdily constructed models 


for calculators, typewriters, adding machines, 
etc. Point-by-point Tiffany Stands are better. 


. Patented Adjustable Top .. . adjusts 5 x 5 to 14/4 x e 
16'44 and provides secure foundation for machines. Possess Exceptional 


sm | Cc ce limi w 
be deldae, orner Braces eliminate sway and assure FEATURES That Will 


. New TIFFANY Drop Leaf Hinge .. . solid support for 
heavy articles placed on leaf. Command Tataelate 


. Cast Metal Non-Creep Feet prevent slipping and hold 


stand securely in place with electrically operated ma- Attention Teelii Your 


chines. 
. Retractable Casters provide safe, easy mobility. 
. Construction . . . ROLL-FORMED, DEBURRED EDGE CUSTOMERS 
angle and channel steel !/g"' thick. 
. Rigid Construction guaranteed by precision tolerances 
used in manufacturing. 
. Adjustable Foot eliminates tension on uneven floor 
surfaces. 
. Bassick quiet Ball Swivel Casters standard on all models. 
. Drop Leafs of 18 Gauge Sheet Steel Attachable either 


side of stand, flush with top or low for posting DARNELL ‘CORP LTD 
LONG BEACH 4 CALIFORNIA 

60 WALKER ST NEW YORK 13 NY 

36 N CLINTON CHICAGO 6 ILL 





POPLAR BLUFF, MISSOURI! 
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Tarnishing 
Rusting 
Peeling 


NO 


Beautiful and Everlasting 
Aluminum That Will Give 
Years of Service 


ATTRACTIVE PRICES 











LIFETIME GUARANTEE 





DROP SHIPMENTS 





INDIVIDUALLY PACKED 
ASSEMBLED 














HEAVY BASES 





GLARO 


Products include .. . 
COSTUMERS 


many styles including 
revolving types 


UMBRELLA STANDS 


SMOKING STANDS 
and TRAYS 


HAT and COAT RACKS 
TORCHIERES 
SAND URNS 


SEND FOR NEW COMPLETE 
| CATALOG — PRICE LIST 


GLARO MacHINE Propucts ComMPANY 


MANUFACTURERS 
3711 EDGEMERE AVE. FAR ROCKAWAY, N. Y. 
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S from S healt of Shel 
WESCcO 


OFFERS EQUIPMENT OF 
BEAUTY AND DURABILITY 


® 





The WESCO four and three drawer 
files, the result of customer demand, 
offer increased strength through the use 
of three vertical upright channels and 
new ease of operation using ball bear- 
ing rollers throughout. To insure ability 
of making any type of installation, in- 
serts to fill the need of any type of 
special form filing are available. 





. 


The WESCO three drawer file, also avail- 
able with inserts for special form filing, 
makes possible complete counter in- 
stallations as well as any other special 
applications where heighth is of impor- 
tance. Available in standard colors of 
pearl grey or olive green baked enamel, 
as well as other special grained and 


flat finishes. 


The WESCO two drawer file has 
long been proven indispensable for 





use as a desk companion. It not 
only increases the working space 
of the desk but also makes avail- 
able easy accessibility to current 





file records. 


We cordially extend an invitation to visit our 

display of office equipment in Room No. 504, 

Stevens Hotel, Chicago, during the National 

Stationers’ Association Convention, Septem- 
ber 26 through September 30. 


WESTERN MANUFACTURING COMPANY 


> 


D> AURORA, ILLINOIS 





EASTERN AND EXPURT OFFICE: 50 CHURCH ST., NEW YORK 7 
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4 Gilt that Relaxes-- 
Actually Prolongs Life 


EXECUTIVE 
RECLINING CHAIR 


More 











Comfortable 
Than a Bed 





Christmas is just around the corner. Something really 
outstanding as a gift for the executive will be sought 
by his family and his co-workers. 

\ perfect answer is this 
beautiful Barcalo Chair. It 
puts the means of perfect 
relaxation in the office. Re- 
laxation, authorities say, 
is of greater value in eas- 
ing mental strain than med- 
ication. Actually it pro- 
longs life. 

Envelope stuffers to pro- 
mote this profitable gift 
item are available for the 





asking. Can be imprinted with your firm name at a 
small charge. Write for complete information. 


Executive Chair Division 


BARCALO MANUFACTURING COMPANY 
166 Chandler St., Buffalo 7, N. Y. 
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A Profit “Build-Up” for 


STEEL TRANSFER 
CASES... 





...Can be Szacked 


and used as a file 


Steel transfer cases in 
sizes—as shown—CAN 
BE USED AS A FILE. Inter- 
locking legs to assure 
sturdy stacking. Ideal for 
small offices or vaults. 
Constructed of heavy 
gauge steel to stand up 
for years. High gloss 


olive green baked enam- 





el finish. 
INSIDE DIMENSIONS OF FILES 
Width Height Length Pocked 

No. 5 Letter Size 12% x 103%, x 24 1 With or without rollers 
No. 6 Legal Size ..- 15% x 10% x24 +1 With or without rollers 
No. 11 Voucher Size 8Y. x 5% x24 3 On Guides Only 

No. 12 Invoice Size......10 x 8 «24 3 On Guides Only 

No. 14 Check Size 9 x 33%, x24 3 On Guides Only 


No. 5B Letter Base 

No. 6B Lega! Base 
Write for Literature on Other Sales 
Producing OFFICE ACCESSORIES 


M. E. EXRMAN & CO. 


30 N. LASALLE STREET 
CHICAGO 2 ILLINOIS 
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“FURNITURE THAT LASTS” 





Buckstaff Furniture is constructed to endure, yet de- 


signed to conceal the necessary ruggedness so vital in 
quality furniture. The general acceptance of Buckstaff 
Furniture is emphasized by the ever increasing demand. 
Many designs in up-to-the-minute styling assure you 


of your choice in the finest. 


Chicago Sales Office: 
THE BUCKSTAFF COMPANY 
c/o Wm. H. Wark e 666 Lake Shore Drive 





Sales Representative: 


HENRY L. GUTH 
Wescoeville, Penn. 


OFFICES, SCHOOLS 2 INSTITUTIONS 
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Sig 


Dual - purpose 
cabinet 
makes con- 
venient extra 
table. when 
top is closed. 


Ee WS: 
—— 


LETTER 
SIZE 








EXECUTIVE CABINETS 


Has 25 hanging folders(A to Z 
tab inserts). Rubber wheel cast- 
ers for easy moving. Made of 24 
gauge steel. Available with or 
without lock. Hammerloid fin- 
ish. Colors: green, walnut and 


gray. 





Lat ~ 


OFFICE APPLIANCES 
THAT CAN “TAKE (T/" 


EXTRA HEAVY STEEL CONSTRUCTION 
Built-to-last . . . priced-for-profit . . . easy-to-sell. That's 





‘‘HI-VERT’’ SORTING FILES 


A perfect desk organizer — effi- 
cient and flexible. Extra sec- 
tions can be added quickly — at 
low cost. 22 gauge steel. No 
sharp edges. Baked enamel fin- 
ish. Available in green, walnut 


and gray. 


the story of our new line of durable office appliances. 
Write us today for our complete catalog and price list. 


— 














DELUXE WASTE BASKETS 


Styled for beauty. Rounded 
rubber-bumpered corners and 
rolled edges. 24 gauge steel in 
gleaming enamel finish. Welded 
panel construction and welded 
rubber tipped feet on bottom. 
Available in green, walnut and 


gray. 


Ni tie ss : 




































SECRETARIAL 
HANGING FILE CABINET 


EXECUTIVE 
DESK TRAYS 


May be used singly or Space-saving cabinet 






tiered in stacks. Each with efficient no-sag, 


tray fits over the hanging file. Easily 


other. 22 gauge steel. moved to any office or 


No sharp edges. Avail- desk on silent rubber 


able in letter or legal wheel casters. Hand- 


size. Green, walnut some gray, green or 


and gray colors. walnut finish. 





Sturdy con- 
struction 
throughout 
. no sharp 
edges for ad- 
ded safety. 


Visit us at the N.S.A. Show 
in Room 526-A, Stevens Hotel, 
Chicago, Ill. 


| \Rs2 
mews 














A DIVISION OF BLACKSTONE MANUFACTURING CO., INC. 
mm ~ 


STEEL-PARTS MANUFACTURING CO. 


tiie -Vclem ft yi SS), fel} 





4630 W. HARRISON STREET °* 
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_ J the {= WSutler 





Senior Executive Desk | 


e ONE-PEDESTAL 
DESK 





, WITH MATCHING ACCESSORIES... _7-—— 





INTER VIEWER'S 
DESK 





CLOSED BOOKCASE 
GLASS PANELS 


- 









@ The new Butler Senior Executive Desk is 
tailored to the top executive. Massive yet grace- 
| ful, its solidity is a symbol of substantial American 


management. Its simple, functional design is 


a tribute to the efficiency of American business. 
All the richness of material and keen craftsman- 


ship that have made the Butler Convertible line 


so sought-after, have been poured without stint 
into the Senior Executive and its matching 


Accessory pieces. Your inquiries are welcome. 





WASTE PAPER 
BASKET 


Butler Brothers 





Office Equipment Division 





426 West Randolph Street * Chicago, 80, Illinois acl COSTUMER 
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SURVEY SELLING OF 
FURNITURE 


(Continued from page 310) 


and wants to serve properly. We 
have closed many orders against 
lower priced competition simply 
because our layouts were so clear 
that the customer was afraid to 
take a chance in placing the order 
elsewhere.” That’s a statement 
made by an important dealer to 
a field investigator gathering data 
for the Office Furniture Merchan- 
diser, the dealer-salesman man- 
ual published by the Wood Office 
Furniture Institute. Layouts are 
either floor plans similar to blue- 
prints, showing placement of fur- 
niture and equipment (flat draw- 
ings, accurately scaled, with con- 
sideration given to work flow 
through the offices) or isometric 
drawing (perspective plans indi 

cating three dimensions, requiring 
more time and talent in prepara 

tion). Scale models are even bet 

ter. 

It is obviously difficult to justify 
the expense in providing an ex- 
pensive perspective drawing to 
help sell a single desk for a single 
private office. But where there’s 
an opportunity to sell a complete 
set of office furniture for an ex- 
ecutive office, or for several offices 
it is worth the cost. 

These are perspective sketches 
showing walls, floors, ceilings, and 


all furniture, done in color. They 
require the services of a trained 
artist; they offer a good salesman 
the opportunity to put his knowl- 
edge of interior decorating to good 
use. They are boomerangs in the 
hands of the inept—better left 
alone if trained personnel for 
planning and development are 
unavailable. 

A written report must be pre- 
pared so that it is obviously not 
just a scheme to sell some furni- 
ture. Conservative statements, co- 
gent logic, and specific informa- 
tion are in order. Describe condi- 
tions as they exist, in detail, with- 
out criticism. Then make sugges- 
tions for improvement—concrete 
suggestions that tell exactly what 
is proposed, why it is proposed, 
and how it fits into the whole pic- 
ture. This is the section of the 
survey where space-saving recom- 
mendations can be made. Show 
the dollars-and-cents savings in 
space costs made possible by mod- 
ernization. Estimate motions 
saved and percent of time saved 
by the new layout. Show how re- 
duction in fatigue is effected 
through the use of Softone finish 
on desks and chairs—and through 
changes in lighting. Point up the 
reduced personnel turn-over made 
possible by improved working con- 
ditions, the increased prestige 
brought about by impressive, effi- 
cient offices. 





Itemize the price of the furni- 
ture (less trade-in allowances, 
where applicable). Show the an- 
nual depreciation on the cost of 
modernization. Estimate the per 
cent of increased production re- 
sulting from modernization. Indi- 
cate all the savings. Viewed in 
the perspective of space-saving 
and increased efficiency, office 
modernization can be shown to be 
a net saving rather than an ex- 
pense. 

To show the prospect illustra- 
tious of the furniture recom- 
mended, include pictures with the 
survey. Most members of the 
Wood Office Furniture Institute 
furnish sheets of illustrations of 
all items. Clip and include these. 
Don’t mutilate catalogs. Ask for 
extra sheets of illustrations. 

Installation photos are impor- 
tant because they offer concrete 
proof of ability to do a good job. 

This is a brief letter of submis- 
sion, calling attention to the po- 
tential results of favorable action, 
and offering the thanks of the 
“surveyor” for the chance to be of 
service. 

All of the foregoing sections, 
carefully typed, make an impres- 
sive presentation. Assembled in a 
loose-leaf binder, or stapled into 
a cover, the survey represents a 
lot of time on the part of a sales- 
man—-and pays off in an amaz- 
ingly high percentage of sales. 





Planning Service Builds Furniture 
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Sales 
by R ©. Gilfillen 


Business Systems, Inc. 


South Bend, Ind. 


O MY WAY OF THINKING, 
one of the best and most posi- 
tive means of securing office fur- 
niture business is to offer a plan 
to the person or firm in the mar- 


BANK INSTALLATION—Business Sys- 
tems, Inc., South Bend, Ind., under 
the direction of R. E. Gilfillen, recently 
completed this installation for the 
First Bank & Trust Co., of the firm's 
home city. Leopold Junior Stream- 
liner desks were used in achieving 
both efficiency and harmony of in- 
terior arrangement as sought by the 
bank officials. 
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ket for furniture or equip- 
ment. It doesn’t need to be an 
elaborate layout in many cases, 
but a neat, scaled, drawing will 
suffice. Before the war, several 


companies sent out cut-out to 
make it easier to do this. It also 


shows an extra interest on your 
part, and gives you a chance to 
become better acquainted while 
going ove! with the prospect. 
On completely new installations 
it pays to have the room or rooms 
sketched and the equipment 
drawn in color to give an excel- 


lent idea as to how you intend 
for it to look. Since the war, peo- 
ple seem to be more “plan” con- 
scious, which, no doubt, is due to 
everyone’s effort to be more effi- 
cient during the war days. 


We have gone through some try- 
ing times in the last two years in 
an effort secure the needed 
equipment for our customers. 
With the new styles and finishes 
now available ‘in limited quanti- 
ties), it is an excellent time to 


plan for future sales, especially in 


over-crowded, inefficient offices, of 
which there are many. If a few 
pieces of lighter finished, more 
streamlined, furniture can be sold, 





} 














R. E. GILFILLEN 


the customer will soon see the ad- 
vantages, and will no doubt add to 
his buying. In ‘the past years, 
office furniture has been made on 
conservative lines with little 
change. Now, for the first time in 
several years, we have something 
new to sell.-A salesman with vi- 


sion, willing to plan his work and 
by doing so, offer a plan, including 
ideas for efficiency, practicability, 
and beauty to his customers, 
should go far in the years to come. 

Most large firms have set up 
their own “office planning” or 
“office methods” departments, 
which is ample proof that plan- 
ning does pay. I have found the 
welcome mat out at all times in 
these departments—they welcome 
any ideas or suggestions, and I 
have picked up many new ideas 
from them. 

If a planning service is once 
sold to a firm, they will rely on 
you to iron out future problems 
for them. A customer is less apt 
to be price conscious and will ap- 
preciate the service you have ren- 
dered. In planning a complete 
office, or offices, you usually stand- 
ardize on one desk line and one 
chair line. In so doing, the manu- 
facturer becomes acquainted with 
the account and will do every- 
thing possible to keep both you 
and your customer happy. 





Office Planning Assistance Needed 


By A. W. Pinne 


Office Planning Division, 
U. S. Rubber Company, 
Mishawaka, Ind 


ITHOUT OFFICE EQUIP- 
MENT and supply salesmen, 
the office planning and methods 
men woud be at a definite disad- 


vantage. Many of the better ideas 
come from the salesmen inasmuch 


ctions. However, if the industry is 
in a smaller town, he does not 
have access to other companies’ 
methods. This is where the sales- 
man can be of great service. He 
can advise the methods man how 
he has seen the same operation 
performed in other industries and 
areas. Frequently he can work out 
a flow chart with the necessary 
forms and equipment incorporated 
to give the methods man a rather 
concrete picture of how the proce- 
dure might be handled. 

The salesman can have models 
made of, say, a visible filing record 
setting forth the points that are 
in direct relation to the inquiries 
made. He can show the methods 
and the various forms used, or 
several forms that might fit the 
cperation that the industry is par- 
ticularly interested in at that 
time. He can, after going over the 
situation with the industrial rep- 
resentative, recommend certain 
types of equipment to perform the 
function involved. 

Without the salesman, methods 
work would be even more difficult 


and it is this interchange of ideas 
that makes better relations be- 
tween the salesman and his cus- 
tomer, even though the salesman 
may not be able to solve the prob- 
lem at hand. 

Frequently a salesman has ob- 
served a way of doing a particular 
operation and is able to pass this 
information on to the methods 
man even though it does not mean 
an immediate sale for the vendor. 
Occasionally a salesman will rec- 
ommend a piece of equipment or 
form that he does not handle, but 
a competitor sells, for a particular 
operation. While at the time this 
does not mean money in the ven- 
dor’s pocket, in the long run it 
establishes a relationship and a 
better understanding between the 
salesman and office methods man 
that will mean greater confidence 
in the salesman and more sales 
for him. 

Without the office equipment 
and supply salesmen, office meth- 
ods work would not be able to 
make many of the advances that 
have occurred in recent years. 





END OF THE THIRTY-NINTH ANNUAL SPECIAL 
OFFICE FURNITURE SECTION 


as they contact many industrial 
offices and are able to observe dif- 
ferent ways of handling the same 
procedurs 

It is not always possible for the 
office methods man to contact 
other industries and observe their 
methods of order handling, billing, 
invoicing, handling accounts pay- 
able and receivable, material rec- 
ords and inventory, and payroll 
work. In reasonably large in- 
dustrial area such as South Bend, 
it is frequently possible for an 
office methods man to visit two or 
three other industries and observe 
their ways of doing certain fun- 
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NO. 1575C EXECUTIVE CONFERENCE DESK 


Here, at last. is a stenographic chair 3 


that does more than aid—in every possible way 












s 
—the correct posture of the user. Proper seated 7 a 
position, alone, is not the complete answer to Pp 
working comfort and efficiency. For equally B 
important is the general appeal of the chair ae r 
the all-around satisfaction it gives the worker ie MN 
The new Rest-All, Aluminum stenographic i NO. 2560 CLERICAL DESK 0 
posture chair, is designed both to assure cor- n 
rect posture...and to please the user from such ‘ "Built True Clear Thru,"’ four words that : 
standpoints as luxury appearance, relaxable at guarantee customer satisfaction. Every- - 
comfort, and firmly planted strength. Note the ‘ : 
Rest-All's generous, squatly streamlined ped- thing an office desk can offer — Beauty ~ 
estal, riding on ball-bearing casters with soft oe —Utility—Quality and Value. Six Style 
rubber wheels—a solid foundation for seating Lines from which to select the correct 
that commands confidence both by appearance , style and model for every office use. Vv 
and function. The all-important seat and back 2 v 
—amply dimensioned —offer the luxurious ‘ie & 
comfort of one-inch foam rubber, handsomely nee Kk 
topped with first quality simulated leather in ae 
green, brown, maroon or grey. The final touch Ao J 
of serviceability and eye-appeal belongs to the : a 
Rest-All’s gleaming, art-finished natural alu E 
minum. Complete five-point adjustability as- te 
sures the ultimate in individual posture fit ey 
ting. Write for literarure Rest-All'’s mod- ‘a ; 
erate price. i y 
; . , eye 
DEALERS: Ask about = ! 
avatlable territories Bh I 
#2 ‘ 
a 
. i 
N 
I 
t 
Cc 
n 
813 NORTH STATE STREET V 
GIRARD . OHIO E 
a 1 
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NEWS NOTES FROM NSA DISTRICT NO. 8 





E. J. Mitchell, Correspondent 





A recent article in this column mentioned that Bar- 
rett K. Mitchell is now representing Metal Office Fur- 
niture Company. This should have read that he is 
representing Invincible Metal Furniture Co., Mani- 
towoc, Wis. Our apologies to all concerned. 

o . 7 

The recent floods in Kansas came very close to the 
door of the home of Leonard Wilcox of Roberts Print- 
ing & Stationery Company, Hutchinson, Kans., as is 
shown in photograph of Leonard comfortably 


this 





LEONARD WILCOX AND “CAPPY” 


seated on the lawn with the flood waters and his pup 
at his feet 
aa * > 
Your correspondent and Mrs Mitchell enjoyed a 
restful vacation in July at the mountain cabin of Mr. & 
Mrs. Matthew A. Dillon at Eldoro, Colo. While most 


if the time was spent on the front porch enjoying the 


mountain scenery, a few side trips were made by the 
foursome to Estes Park, Rocky Mountain National 
Park, Idaho Springs, and Central City. Just prior to 
tur visit there, the Herb Johnson family was enter- 
tained by the Dillons. Herb is stationery manager for 
Kendrick-Bellamy Company, Denver. 
t + * 
While in Colorado, the Mitchells had a short, but 


very pleasant, chat with the Hugh Alexanders in Den- 
ver where Hugh, formerly stationery buyer for Skinner 
& Kennedy Stationery Co., St. Louis, is now with 
Kistler Stationery Company. 


Also visiting in Denver on business were Charlie 
Johnson of J. L. Hanson Company and other firms, 
and Carvel McWilliams of The Globe-Wernicke Co. 


Both were making the rounds of the several dealers. 
> ° . 


Francis K. Adams of S. G. Adams Company, St. 
Louis, and Mrs. Adams planned to spend most of 
August in eastern Canada and northern Maine. The 


Walter Weihe’s of the same firm spent two weeks of 
August resting in Florida. Ted Fritsch, salesman, and 
Haroid Duffy, sales manager, fished for two weeks in 
the lakes rounding Nisswa, Minn. Walter Ruedy 
and his gracious wife will visit their married daughter 
in Eldorado, Kans., early in September. “Dean” and 
Mrs. William Schmiederer of Buxton & Skinner in St. 


Louis, left at the end of August for two weeks with 
their children and grandchildren at one of Wisconsin’s 
ool resort Edward A. Holscher, office furniture 
magnate of St. Louis, and Mrs. Holscher will spend a 
week with friends and business associates at Grand 
Rapids, Mich., in September. Chester Kennedy of Wil- 
liam J. Kennedy Stationery Company and Bob Com- 
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BUILD WITH 
CARDINAL 


It is no secret that Cardinal Sales have made notable increases 
in the office furniture field for several years. 








Orders from dealers show that Cardinal products are on the 
up-and-up practically thruout the field. 


You are invited to join the Cardinal procession for immediate 
profits and multiplied sales. 





Anderson- 
Hickey Co. 


FILING 
CABINET 


Free-floating, suspension 
Reinforced frame- 
work, positive side locking 
compressor. Steel channels, 
horizontal and vertical, spot 
welded into rigid frame, which 
carries drawers. Heavy torque 
plates hold frame true. 


drawers. 














SOLE DISTRIBUTORS FOR 
mL ANDERSON -HICKEY CO. 
Cardinal 
COMBINATION 
CABINET 


Handsomely designed 
storage and wardrobe 
cabinet that can be 
put thousand 
uses. 3-point lock, 
glider bottom, semi- 
flush hinges. Body No. 
24 gauge reinforced 
steel. In attractive and 
popular colors to blend 
with any decorative 
scheme; Olive Green 


to a 





or Grey. Satin chrome 





hardware. 





Write for details 
and prices today. 
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CARBON PAPERS 


TYPEWRITER RIBBONS 


Take the WRITE way 
to Increased $ale$ 


WRITE products are always in demand by 
office workers who want the best in type- 
writer ribbons and carbon paper . . . they 
know WRITE quality products give superior 
results. 


WRITE Typewriter Ribbons produce clear, 
crisp, uniformly sharp letters. WRITE Carbon 
Papers give more copies and cleaner car- 
bons. 


WRITE Typewriter Ribbons and Carbon 
Paper are guaranteed for long wear and 
top performance. Make your store head- 
quarters for WRITE products and see how 
fast they move off the shelves! Your cus- 
tomers will return time after time for WRITE 
quality merchandise. 


Stock and Sell WRITE Products 
for Profits 


Volume Production permits lowest prices. 
Send for samples and discounts today. 
Prompt Deliveries 


420 Lexington Ave., 





| fort of Comfort Printing & Stationery Company, St. 


Louis, have taken their families for two weeks’ vaca- 


| tions touring the midwest. Mr. & Mrs. James Collum 


of Comfort Printing & Stationery Company enjoyed 


|'a month in Hawaii recently. Izzy Voda of Wallace 


Pencil Company is very busy these days supervising 


| the construction of a new home in St. Louis County, 


which he plans to occupy with his bride, Margaret 


Wuertz, after their wedding sometime this fall. 


Your correspondent enjoyed a fine fishing trip early 
in the summer at Nisswa, Minn., in the company of 
F. K. Adams and some 20 other St. Louis business men 
and M. W. Knoblauch of Farnham’s, Minneapolis. 
Fishing was only fair; fun was plentiful. 

om . * 

The Harold J. Hoffmans of Hastings, Minn., expect 
to add one to make it a family of four before October. 

Mr. & Mrs. Robert B. Valleau of St. Paul, Minn., 


| Burlington, Iowa, and Milwaukee, Wis., spent July 
| touring the Northwest to Lake Louise and other in- 

teresting resorts. The Dan MacDougalls, with their 
| daughter, Donna Lee, spent a nice vacation at Lake 


of the Ozarks in Missouri. Chet Smith, manufacturers’ 
representative, is getting back on the job after several 
months recuperating from an automobile accident. 


| Chet spent several days with his St. Louis trade early 
| in August. 


Bill Bohart’s American Legion baseball team, fight- 
ing for a championship spot, played Binks Weingaert- 


| ner’s Belleville Legion team recently in Belleville, Il., 


with the result that Binks lost his bet to Bill. It was 
only an exhibition game as the Belleville team has 
won their state championship. Bill’s team was fight- 
ing for a state title. 

7 . * 

Herb Johnson of Kendrick-Bellamy and your cor- 
respondent caught the limit every day they went 
fishing with Matt Dillon in Colorado. If this is ques- 
tioned, you are referred to Mrs. Johnson, Mrs. Mitchell 
and Mrs. Dillon for confirmation . .. but I wouldn’t 


| recommend it. 


En route from the west, the Mitchell family spent 
a few days visiting in Kansas City with the Roy More- 
lands at their Lake Lotowana home and the Paul Me- 
Collems, who recently moved into their newly-remod- 
eled and refurnished home, which is positively ultra- 
beautiful. 

* « a 

W. B. (Bill) Bohart of Eberhard Faber Pencil Com- 
pany started his fall business trips late in August, 
planning to spend a couple of weeks in Kansas City 
enroute to Nebraska and Iowa territory. 

* > + 

Austin Waterbury of The Carter’s Ink Company 
spent several days in St. Louis in August, working 
with his local dealers, also accepting applications from 
prospects for a salesman to cover the surrounding 
territory. Gene Biggs, the Koh-I-Noor Pencil Company 
ambassador, who lives near St. Louis, was making the 
local rounds recently. 

* * a 

The sad news of Matt Dimmitt’s confinement to 
home just reached us. Matt is the Wilson Jones rep- 
resentative around Kansas City and has suffered a 
severe heart attack. 

> © > 

Friday, September 17, is the date of the Midwest 
golf party at Kansas City, Mo.Santa Fe Hills Golf 
Club. All travelers and dealers have been invited to 
play golf, cards, swim and eat. Roy Wood of Ester- 
brook Pen Company promises this to be a most enjoy- 
able occasion with a lot of prizes and fun for all. 

a . . 





WRITE « 


INCORPORATED New York 17, N. Y. 


Clifford Talty of Gallup Map & Stationery Company, 
Paul Baird of Geo. E. Baird& Son and Dan MacDougall 


of Stationers Loose Leaf Company, all of Kansas City, 
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SW presents the NEW 
< —— HEAVY DUTY 


TRIPLE DEPTH 

















Brand new and just out, the new MERCURY H-30 
is the very finest . . . heavy duty . . . all purpose 
stapling machine that uses 3 different sizes (%4", %”, Ya") 
of heavy gauge staples. Your customers need this MERCURY 


Also available for long reach stapling and stapler . . . and you'll find it easy to sell . . . because of its 
incorporating features of the H-30 heavy duty . 
and L-I9 lightweight staplers are the LR-30 many superior features. 
and LR-I9 series: 
HEAVY DUTY _HoHTwecHT “PRECISION TOOLED AND CONSTRUCTED ... durable heavyweight 
a aeh te Ric pity aie a. construction with close engineered tolerance, plus the famous MERCURY “open- 
ER-30 ~12~ 12'' throat LR-19 — 12~ 12°* throat end” channel and exclusive “janrfree” feature. 


LR-30 -16— 16"" throat LR-19 —16- 16" throat 
“EYE APPEAL . . . hes chrome plated cap and body with gray Hammertone 
base resting on non-skid rubber pads. 


GEO g TAPES “STAPLE LOAD .. . takes 3 leg lengths (4, %”, 14”) of heavy 030 gauge 


...A TRIPLE PLAY... ae 


“THROAT DEPTH 4%" from anvil to hin 
eee ge... greater depth than 
SALES WINNING TEAM. any stapler of similar style. 
For greater customer satisfaction * : : 
and steadier repeat business sell PENETRATION . . . takes 140 sheets of bond paper with ease and will 
MERCURY high-carbon, chisel- penetrate light gauge metals. 
pointed staples for use with the o 
H-30 stapler .. . and high grade USES ... can be used as combination stapler . . . pinner . . . tacker, 
cadmium - plated chisel - pointed 
staples for the L-19 staplers. For lightweight performance the MERCURY L-19 


is available. it is similar to the H-30 in all 
features but takes a full strip of 210 .019 gauge 
staples instead of the heavy duty .030 staples. 


Rubber plunger caps supplied free with the 
H-30 and L-19 staplers. 


onsolidated wire 145 Spring Street 
products co., inc. New York 12, N. ¥: 
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GENERAL PENCIL COMPANY 


Mokers of t 








NATIONALLY FAM‘ EMI-HEX OFFICE PENCILS —KIMBERLY DRAWING AND KIMBERLY COLORED PENCILS ALSO, THE 
MOST COMPLETE LINE OF POPULAR DRAWING PENCILS PRODUCED !N AMERICA —MULTICHROME COLORED DRAWING 
CARBON DRAWIN HARCOAL DRAWING FLAT SKETCHING PENCILS — GRAPHITE AND CHALK STICKS 
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NEW and IMPROVED 


MODEL “C” 





nel 


a ce 


LOOK AT THESE FEATURES 


. Light “ 

@ Portable 

@ Sime 

@ Stur n 

@ Qual w 

@ Enclosed self-dra 3 fluid moistener 
@ Autom se hondies 

@ Low 5 

© Low 


NO STENCILS — NO INK — NO GELATIN 


THE New Wright Spirit Duplicator does everything that 
even the highest priced machines do Perfect copies from 
typing or hand drawing or lettering—as many as 500 from 
yne master carbon—and up to four colors with one opera- 
tion. Handles any size sheet up to 9 x 14. Improvements 
in the new Model C Wright Spirit Duplicator include longer 
paper guides, a new type moistening unit designed to save 
fluid and insure better distribution, and a new automatic 
release crank handle. A handsome dust and moisture proof 


ve cover is included with the new Model C and a counting 


wey ° 
ee device is available at slight extra cost. Compare the Wright 
e Spirit Duplicator’s work and features with any other ma 


chine. Then look at the price The Wright Compan) 
1380 Quincy Street N. E., Minneapolis 18, Minn 





ie MINNEAPOLIS, MINNESOTA 
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Mo., spent several days together in Minnesota visiting 
various fishing resorts and attending the Twin City 
golf party in August. Their golf count was a lot 
higher than their fish total. 

- 

Our hearty congratulations to Paul Wielandy, chair- 
man of the board of directors of Blackwell-Wielandy 
Company, St. Louis, on his 70 years in the book and 
stationery business and his many great contributions 
to that industry. May you enjoy many more happy 
years of active business life with your co-workers who 
so greatly admire you. 





NEWS NOTES FROM NSA DISTRICT NO. 5 


Bill Wintrich, Correspondent 





The ‘annual picnic of the Michigan Stationers was 
held on June 13 at the Tam-O-Shanter Country Club 
located northwest of Detroit in the beautiful rolling 
hills of Oakland County. A full day of golfing was en- 
joyed, plus the annual baseball game between the 
Stationers and Travelers. The Travelers won, 7 to 6. 

Robert Ball and Jack Harris were co-chairmen in 
charge of the day’s festivities for the stationers and 
William Lashbrook had the same responsibilities for 
the travelers. R. F. Douglass and W. R. Kane journeyed 
from Cleveland to attend. 

* > +. 

George Kolesar of City Office & Art Company, 
Youngstown, Ohio, is off his crutches and up and 
about the store again after having broken his leg in 
a game of handball at the local Y.M.C.A. 

> > 7 

Jerome Inwood, The Office Outfitters, Middletown, 
Ohio, is passing out cigars to celebrate the recent 
birth of a baby daughter which has been christened 
Jennifer. Work has been started on Mr. Inwood’s plan 
to remodel his store. There will be a two story 30-foot 
extension at the rear of the store with an extending 
second story over the present garages. Plans call for 
a new hydraulic elevator, loading dock, storage and 
receiving department. 

> > > 

Mr. Nungesser, formerly of Nungesser Desk Com- 
pany, has taken a position with Marshall-Smith Com- 
pany of Cleveland, where he will be manager of their 
expanded office furniture dept. 

> 


> > 
The Fifth District Travelers’ Golf Party was held 
as scheduled on July 2 at the Pine Ridge Country 


Club, Cleveland, Ohio. There were 63 present for din- 
ner and 33 golfers tried the 18-hole course. 

Among those present were Sid Glueck, Mr. Henzy of 
the Cleveland Office Furniture Association and Scott 
Summerville of the Ohio Stationers Club. Joel Smith, 
Marshall-Smith Company, Cleveland, Ohio, was e!lec- 
ted president of the Ohio Stationers Club for the 
coming year. Larry Kral, Buckeye Office Supply Com- 
pany, Cleveland, won the golf trophy for the second 
straight year with an excellent 79, but not without 
some competition from Steve Stout, who turned up 
with an 80. Bob Bessay, Ohio Office Equipment, Akron, 
Ohio, won the “Ron Douglas” trophy for the highest 
score with a neat 168. O. E. Earnshaw, Roth Office 
Equipment Company, Dayton, Ohio, won the honor 
of being the guest from the furthest distance, while 
Jee Kral, Buckeye Office Supply, was awarded a prize 
for the long number of years of service in this business. 

———_o—ee 
CEDAR RAPIDS FIRM INCORPORATES 

The Modern Business Machines Company of Cedar 
Rapids, Iowa, has filed articles of incorporation with the 
secretary of state. Capitalized at $25,000.00, the new firm 
will deal in business machines and office furniture and 
equipment. 

Officers are Frank S. Cooper, president, and Leo T. 
Doenges, secretary-treasurer, both of Cedar Rapids.—AL 
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SYSTEM 


Because each of these simplified bookkeep- 


Special Books For: ing and tax record books was designed by 
an expert to fit the most exacting, up-to-the 

Merchants minute requirements of every type of busi 
Manufacturers ness and profession, new or established, they 


provide the most practical, easy to keep 
Beauty & Barber Shops method offered—complete in one convenient 


Cafes & Taverns 9” x 124” looseleaf, red leather grained, 
R gold stamped binder. Your customers will 
eotaurants realize the value of Ideal’s many features, 
Drug Stores such as the self-explanatory, easy-to-follow 
headings on pen ruled forms, the durable 

Grocers & Mashew linen index tabs printed on both sides — the 
Cleaners & Dyers complete instructions printed in each book, 


telling exactly what to do and how to do it. 


Business Service No bookkeeping experience is required with 


Farms & Ranches Ideal Systems—and they can be started at any 
Real Estate Brokers time of the year. All of these features and 
more, make the Ideal line a sure profit win- 

Doctors mer the year ‘round. The same established 
Professional Service prices are maintained, notwithstanding the 


: , many added features, such as new packaging, 
Service Stations new 500 page sample catalog and generous 
Jewelers & Watchmakers dealer helps. 


Apartments & Hotels 2.00 - 3.50 - 5.00 - 7.50 
Hardware Dealers 10s pometite ny Sf Soar 
LES or 
And Many Others and wholesale stationers in 





many cities. ae 


IDEAL SYSTEM | 


ESIGNERS AND MANUFA 


346 SO. FLOWER 
LOS ANGELES 13, CALIF 
136 LIBERTY ST.. NEW YORK 6, N. ¥ 





' 
If you have not received your copy ot our new illustrated catalog, * 
attach this coupon to your letterhead or card and mail it to The Ideal : 
System Company, 346 So. Flower St., Los Angeles 13, Calif. Your ' 
copy will be sent by return mail for ‘ 
t 
' 
' 
' 
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OFFER YOU A PERPETUAL GUARANTEE 
% Saving of 90% copying time 
% Easiest operation 
% Lowest cost per print 

“The Equipment That Can't Make A Mistake’ | 


| 
| 
| 
PHOTO COPYING MACHINES | 
| 


Tru-Copy-Phote makes exact, actual size copies 


of anything printed, written or drawn, as well as 
photographs. No darkroom, no camera required. 
Although equipment is used professionally, its 


simple operation can be handled by a child. 


Copies Surfaces: 
86" x11” to 24" x 6" 

Prices Only $27.50 to $450.00 
USUAL DEALER DISCOUNTS 
Send for Catalog 
General Photo Products Co. 


Dept. OA | 
15 Summit Ave., Chatham, N. J. 
bi 


24 Stone St New York 4, N.Y. | 


fe) ila: 
WNel 1113 


ES eS Se se ti —_ 
i - 


WRITE FOR 
CATALOG 





CARDINELL CORPORATION MONTCLAIR, NEW JERSEY 
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TEXAS TRAVELERS CLUB NOTES 
Virginia Leonard, Correspondent 

The quarterly meeting of the Texas Travelers Club 
was held August 9 at the Atomic Club in Houston. A 
vote of thanks was extended to Jack Fleming of Vance 
K. Miller Company, Dallas, for his splendid work in 
getting out the new roster. Members present at the 
meeting were Art Carrow, Philo Leonard, Bill Gigliotti, 
Loraine Saxon, Carl Allen, Art Buchanan, R. L. Hop- 
kins, Fred Deutsch, W. O. (Bill) White and V. O. Mc- 
Gaugh. 

* - ” 

Travelers calling on college bookstores please note! 
The Southern Region Meeting of the National Asso- 
ciation of College Stores will be held November 19 
and 20 at the Gunter Hotel in San Antonio, Tex., and 
you are mostly heartily invited to attend. 

- *~ * 


G. & S. Office Supply, Inc., at Laredo, Tex., has been 
sold by W. F. Slayton and Ben Garlinghouse to J. E. 
Sellers and Max Mandel of Laredo. 

7 a « 

We are grieved to report that Larry Pues of Joseph 
Dixon Crucible Company is under oxygen at a Dallas 
hospital following a bad heart attack. As the attack 
struck, Larry fell against the arm of a chair and pos- 


sibly broke a rib which punctured a lung or blood 
vessel. 
~ * - 
The Panther City Office Supply of Ft. Worth has 
opened a branch at 509 W. Texas in Midland, Tex. 


H. B. McNeil is store manager. 
. _ > 

Richard Brothers at 114 N. E. list St. in Mineral 
Wells sold out to Keeney Office Equipment Company 
of Dallas and is now called Mineral Wells Office Out- 
fitters with Charles Thurogood in charge. The buying 
will all be done in Dallas. 

7 + . 

Paul Anderson Company of San Antonio has entered 
a softball team in the City Softball League for many 
years. This season the team won honors in its division, 
winning 13 out of 15 games to capture top place. 
“Mike” Pieper, Stan Thorn’s assistant, was one of the 
star players. Young men from almost every depart- 
ment in the store are on the team which is managed 
by Charles Graschel of the printing department. 

- ~ + 

Calvin E. Vibbard, who was formerly employed by 
Borger Office Supply Company, Borger, Tex., is now 
an assistant in the stationery department of Carpen- 
ter Paper Company, Oklahoma City. 

. 7 . 

Art Carrow (Speed Products), president of Texas 
Travelers, has made his first trip since being released 
from the hospital. He’ll be seeing you shortly. Art 
wants to extend thanks to his many friends for all 
their cards and remembrances. 

> ~ « 

We are glad to hear that the small daughter of Red 
Evans (Stationers Distributor Company, Fort Worth) 
is doing fine and able to be home from the hospital 
following a serious lung operation 

. . + 

Fred Deutsch, manufacturers’ representative, has 
acquired a daughter. The occasion was the marriage 
of his son, George C., to Miss Kathron Rigney of Pt. 
Arthur, Tex., on August 13. 

* > . 

Phil Hess, formerly with Tom L. Kitchings Com- 
pany, Natchez, Miss., is now traveling for the Lake 
Charles Office Supply Company of Lake Charles, La. 
The grapevine says Phil was recently married. Con- 
gratulations. 

* 7 = 

The perfect attendance record of O. D. Mann, man- 

ufacturers’ representative, at Texas Travelers Club 
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NEW 
COMPLETE LINE 


PUol BINDERS 


EXHIBITED SEPT. 26-30 


BUUTH 43 


NATIONAL STATIONERS ASSOCIATION 
CONVENTION 


HOTEL STEVENS ¢« CHICAGO 


TRUSSELL MANUFACTURING COMPANY, INC. 
POUGHKEEPSIE, NEW YORK 


























They Correct Mistakes 
in Any Language 


No. 333 INDIA — The quality- 
standard, all purpose red rubber 
eraser (two sizes: 333, 334). 


Keep stocked always in these two, fast 
moving, all purpose quality erasers. 


WORLD’S QUALITY STANDARD 


WELDON ROBERTS RUBBER COMPANY 
Newark 7, New Jersey 








You Can Do a GR BUSINESS 


on our Quality Line of Gast-Selling 
MANILA AND SRAFT FR FOLDERS --- ALPHA INDEXES 
Vertical Guides --- Record and Ledger Cards 


Factory and Office Forms 


Priced to give dealers a good profit margin 
So made and devised as to assure repeat business 
A trial order will convince you 


MANUFACTURERS OF FILING; SUPPLIES 


Write today for our 
Complete Price List | 


FILING SUPPLY CO. | 


GRAND HAVEN, MICHIGAN Phone 499 | 


THE C5 
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meetings has been broken. O. D. got tied-up in Lub- 
bock and was unable to make the August meeting in 


Houston. 
. 7 * 


Jess Boswell and Lloyd Mabe are opening the Bos- | 


well & Mabe Office Supply Company in Ft. Worth in 
the immediate future. Mr. Boswell has resigned from 


E. R. Conner Company, Ft. Worth, after many years | 


as store manager. Mr. Mabe has resigned his city 
salesman job with Mayton & Roddy Office Suppliers 
in Ft. Worth 


Vance K. Miller of Vance K. Miller Company, Dallas, 


recently returned from a trip to Chicago and several 
other points in the interest of his furniture depart- 
ment. From all appearances he was well pleased with 
his trip but the weather was under 100 degrees so 
Vance didn’t enjoy that part of his trip as he was 
looking for some real warm weather. When he re- 
turned to Dallas it was soon 103 degrees, so that made 
him happy 
: . > 


There are rumors of a wedding in the L. R. Klein 
family, but no details. L. R. represents Yawman and 
Erbe Manufacturing Company. 

f > o 


Courtney Wall, formerly with Boorum & Pease Com- 
pany, will represent McMillan Courtney Wall in Texas, 
Louisiana, Oklahoma, Arkansas, Kansas and Missouri. 

. > ” 

Ward Stillman, manufacturers’ representative, was 
recently seen in Dallas for the first time since his 
operation 

s . s 

Lloyd Robinson, Jr., of Bates Manufacturing Com- 
pany is being transferred to the West Coast to replace 
Kenneth Moak, who has suffered another heart attack. 
Word is that Bill Strong, formerly with Dorsey Doug- 
las Stationers in Oklahoma City, will replace Mr. 
Robinson in this territory. 

> e . 

Dick Smith of Best Stationery Company, Houston, 
was a recent Dallas visitor. Dick was on the lookout 
for merchandise and a salesman. 

> e ” 

We are sorry to hear that one of Floyd Barnes’ (L. 

A. Barnes Company, Ft Worth) boys suffered a very 


badly injured foot in a boating accident at Lake 
Worth. 
+ o * 
The Texas Travelers Club has mailed the new 


1948-49 roster to all members, and factories repre- 
sented by membership and to several hundred dealers 
in Texas, Louisiana and Mississippi. An excellent job 
done by the Jack Flemings of Vance K. Miller Com- 
pany, Dallas 

. . » 

The Texas Office Supply has been opened in San 
Angeleo, Tex., by Jack Newby, Ben Godfrey and Alvin 
Holbrook. 

. . s 

Nick Crain really has himself a lovely store now 
that complete remodeling of the Crain Office Supply 
in Abilene, Tex., is finished. 

- e s 

Elliott-Greer Company of Amarillt, Tex., is now 
operating under the name of Elliott Office Supply 
Company 

o s a 

Mr. & Mrs. Ted Warkentin and Mr. & Mrs. Bob Scott 
of Lawton, Okla., branch of Southwestern Stationery 
& Bank Supply, have returned from a motor trip to 
the West Coast 

. . * 

John Lamond, formerly with Carpenter Paper Com- 
pany, has resigned to go on the road for Stationers 
Distributors in Ft. Worth. 

e 





The Paul Anderson Company of San Antonio is mov- | 
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BRANCH 


AM@RICAN 


NUMB@ RING:MAC RING 


The New 
AMERICAN 


NUMBERET TE 


3 Movement 
Numbering Machine 


Consecutive $99 


Duplicate 
Repeat 
Fully Automatic 
All Steel Construction 
Self Inking 
Drop Ciphers 


Safety Lock for easy 
setting and inking 


Weight—Only 7 ozs. 








554321 


Facsimile Impression 





For sharp, legible numbering, 
Number it with a NUMBERETTE! 





The New 
AMERICAN 


DATERETTE 


All Metal 
Dating Machine 


se 40 


Automatic 
Inking 


Many Years Capacity 


Beautifully finished 
in Nickel 


Weight—Only 7 ozs. 


AMERICAN 
MIRE RING Mae CO 
BROOKLYN 8, LY 





NOV 18772 











Facsimile Impression 
STANDARD 1 TINY TYPE 
NOV 18°72 NOV 18’72 
For regular commercial work, For dating in small spaces 
letters, statements, bills, as pass books, ledger cards, 
checks, memorandums, ete. margins in books, cards, ete 
a ose 
Specify size when ordering 
Clean — Economical — Necessary 


Date it with a DATERETTE! 





DESIGNED AND GUARANTEED BY THE 
AMERICAN NUMBERING MACHINE COMPANY, 
MANUFACTURERS OF THE WORLD FAMOUS 
“VISIBLE” AND “5 IN 1,” HAND NUMBERING 
MACHINES. 


WRITE FOR DETAILS AND DISCOUNTS 


ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, ¥ 
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AMERICAN NUMBERING MACHINE CO. 


T 


105 WEST MADISON STREET, CHICAGO 2, ILt 














CONVENTION BADGES SELL! 





CHAMBLA OF COMMERCE 
LOS ANGELES 


CONVENTION 





And earn good profits when 
you K-M 
Quick deliveries on stock and 


special sizes. Low cost prices, 


handle the Line. 


Write for free illustrated catalog and prices 


Kingsbhachenr- Murphy Ca. 


Dept. KCB 
1081 No. Vignes Street 


Los Angeles 12, California 











A Sure Way to Boost 
DESK BLOTTER SALES 


rs 





THE WRENN SHOWBLOTT 


Here is a counter display cabinet that not only creates 
sales of Desk Blotters without the slightest effort, but 
assures rapid turnover of Desk Blotter stocks. This 
is because it is attractive, combines all of the salient 
features of a good counter display, and protects the 
stock from damage or soiling. It comes to you stocked 
with 250 Wrenn’s quick 
selling Mosaic or Basket 
Weave Desk Blotters 
in any five of its 12 de- 
sirable colors and white. 
For complete details of 
the Wrenn Showblott. 
write for a folder de- 
scribing it in detail. 


THE WRENN PAPER COMPANY 
Middletown, Ohio, U.S.A. 
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ing the printing department from the second floor of 
the main building to the first floor and basement of 
the annex building at 404 Travis St. The office furni- 
ture department will be moved from the third to the 
second floor of the main building. This move was 
made necessary because of new heavy presses which 
must be installed on the ground floor. 
> * + 

Harry Lewis, city salesman for Southwestern Sta- 
tionery & Bank Supply, Amarillo, has entered the 
Amarillo Veterans’ hospital for a major operation. 

> * . 

The Ray Howards of Esterbrook Pen Company have 
returned from a month on the East Coast with Ray 
combining his vacation with his company’s annual 
sales meeting. 

7 * 7 

Clay L. Nivens, formerly manager of Old Town rib- 
bon and carbon department for O’Donnell Brothers 
in New Orleans, is busy hunting an apartment in 
Houston. He has just joined the Simon Stationery 
organization in Houston. For a number of years, Mr. 
Nivens was with the Old Town division of Gulf States 
Sales Corporation in Birmingham, Ala. 

. . - 

Tom M. Pulver, formerly with Paul Anderson Com- 
pany in San Antonio, is now with Western Bank & 
Office Supply Company in Oklahoma City. 

. ” » 


After taking his first vacation in years last summer, 
Major Clemens of Cargill Company, Houston, has de- 
cided that it is a real good idea. He left August 14 
for. another one. 

» a “A 

Bill Gigliotti, manufacturers’ representative, has 
just returned from visiting his factory connections in 
the East. That new Lincoln is sure a beauty. 

. 7 * 

Lorraine Saxon of National Blank Book Company 
and Garland T. Spencer of Maverick-Clarke, Corpus 
Christi, and their wives have just returned from a 
vacation to the West Coast. 

& e ° 

Mrs. Edwina Shields is now doing the buying at the 

Tom L. Ketching Company in Natchez, Miss. 
e * 7 


The farm business must not be so good for Texas 
Travelers. Jimmy Pryor of Wilson Jones Company has 
sold his at Grapevine, Tex., and has moved to 5042 
University Boulevard, Dallas, and Fritz Gregg, manu- 
facturers’ agent, sold his chicken farm east of Dallas. 
Ward Silliman and L. H. McDaniel, both manufac- 
turers’ representatives, sold their farms a while back. 

* * * 

A recent Dallas visitor was Hugh Bush of House of 
Wren, Oklahoma City, who was spending part of his 
vacation renewing old friendships with Dallas dealers. 
Oklahoma, or something, must agree with Hugh. He 
was looking mighty healthy. 

* . . 

Charlie Woodburn, secretary-treasurer of Russell 
Stationery Company, Amarillo, is the new state direc- 
tor of the Junior Chamber of Commerce. 

> . . 

Doyle May is back with Carpenter Paper Company 
in Dallas and Ft. Worth. 
. + . 

The Jack Flemings of Vance K. Miller Company, 
Dallas, plan to take in the NSA in Chicago as part of 
the September vacation. 

7 _ - 

The Herb Beckmans of Boorum & Pease Company 
spent several days recently with the Courtney Walls 
at Courtney’s Ozark lodge, after having been held up 
by floods in Kansas for a few days. 

> * . 

A new employee at Southwestern Stationery & Bank 
Supply, Amarillo, is Mrs. Celia Nichols, who will be in 
charge of the office. 
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Foremost in DEMAND 


for The Foremost reason=— 


QUALITY 


THE INTERNATIONAL STANDARD OF EXCELLENCE + SINCE 1880 


BIGGS IN CO. LNG, or) sivtn stacet, paooK.yn 15 





















A Sight-Light IN YOUR 
REPRESENTATIVE TERRITORY 














Bainbridge Representatives are now in a position to service your 
Sight Light requirements. 


The progressive sales policy which has been followed in the past by 
Sight Light will be continued for your protection and best interest. 


Selective Distribution — Fair-traded prices. 


THE ight Light SALES DIVISION 


BAINBRIDGE, KIMPTON & HAUPT, INC. 


218 Greenwich Street, New York 8, N. Y. 
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CHECK THESE 
EIGHT HILCO 
FEATURES: 


Front Paper Stop. Assures Accurate Registration. 


Automatic Roller Release. Eliminates Smudged 
Sheets. 


Automatic Counter. Counts only printed sheets. 





Enclosed Drum. Automatic Inking. 
Hilco Slipsheeter can be attached. 
Automatic Feed. 


Paper Pusher is automatically lifted and carried 
back to feeding position, to eliminate lint on the 
stencil. 

DEALERS are REQUESTED TO WRITE FOR 8. Drums are quickly interchangeable for color printing. 
COMPLETE CATALOG AND DISCOUNTS. 


TECH NVGRAPH compan 


NOW aw No 


$5952 Plus Tax 


IMMEDIATE DELIVERY. 











TECHN ILLINOIS 





No Office Should Be Without It. 
GLUE-FAST MOISTENER 








The only Moistener 


That Retails At $4{° 
and Moistens Labels Up To 412” Wide 








The latest in time and labor-saving combination 
moisteners for labels, stamps and envelopes. 
Moistens rapidly, evenly, cleanly—keeps en- 
velopes dry on outside so they can’t stick 
together. Moistens labels up to 412” wide. 

No parts to get out of order. Can be worked 
at top speed by anyone. In black typewriter 
finish with chromium adjustable guide. Write 
for full details. 


Write for our complete list of patented gluers and 
all-purpose adhesives. 





ttlustrated 








This sensational feature 
moistens envelopes at top G lue @ fast 


speed. 





EQUIPMENT CO., INC. 
9-11 WHITE STREET, Dept. 09, NEW YORK 13, N. Y. 
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Seen and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


Business during the fall months should be good in 
this part of the country if prophesies, based on rather 
definite indications, made by several southern Cali- 
fornia dealers come true. One dealer sees benefits 
coming from increased exports and t ‘eves that the 
Marshall Plan ought to work well for the industry on 
the whole. The manager of a major typewriter com- 
pany branch in Los Angeles is finding it necessary to 
have his company take over increased space to take 
care of the increased business, and he expects this 
growth to be a permanent one. 

Of course the increase in population and in the 
number of business firms seems to be a permanent 
type of increase; at least there is no letup on influx 
of people up to date, the whole constituting one of 
the major migrations within a country in the history 
of the world. 

However, competition is again in the picture, and 
in it in a big way, so one dealer, although very 
optimistic, states rather cogently that the man getting 
business, even with large potential volume all about 
him, must really get out and go after it. It no longer 
is a matter of letting it float in and select what you 
want 

. . * 

R. C. Anderson, proprietor of the Business Appliance 
Company, 509 South Spring St., Los Angeles, is back 
on the job part time after having undergone an emer- 
gency operation for appendicitis. 

a > e 

Joy Stedman, as of August 1, took over her duties 
as office manager for The Friden Calculating Machine 
Company Los Angeles branch at 836 Wilshire Blvd. 
luring the war she was with the Walker Plastics 

ompany in Burbank, Calif., a company which has 
discontinued business. J. R. James, former office man- 
ager, is now with the sales department at Friden. 

> * > 


Columbia Stationers and Printers, 315 S. Spring St., 
Los Angeles, is going back into the printing business 
in a large way following the arrival of a beautiful 
new press which was ordered three years ago. The 
plant is modern in every respect, according to A. C. 
Hauser, manager 

a . > 

Charles W. Brentner, manager of the Brown Shop, 
widely known Pasadena store dealing in office sup- 
plies of various kinds, spent his vacation at Big Bear 
Lake, a California mountain resort. The family has a 
summer home there to which they go frequently dur- 
ing the year 

. > > 

The Royal Typewriter Company is enlarging its 
southern California branch at 1034 S. Broadway, Los 
Angeles, according to G. G. Ralls, manager. The added 
space, secured in the same building, is necessary be- 
cause of increased business, Mr. Ralls states, business 
so far in 1948 being ahead of that in 1947. This con- 
dition of growth is also true of all branches in south- 
ern California and Arizona. 

Max Brown, formerly manager of the Royal Type- 
writer Company office at Oklahoma City, Oklahoma, 
on June 16 took up his duties as Mr. Rall’s assistant 
in Los Angeles. By a stroke of good fortune Mr. Brown 
has been able to find living quarters in Pasadena. 

Mr. Ralls and his wife took their vacation in July, 
spending two weeks at Rancho Santa Fe near San 
Diego 


O. J. Morgan has established the Morgan Typewriter 
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Stop in / 


Booths 5 and ‘6 


National Stationers’ Convention 





There’s plenty to talk about: 


EATON’S FINE LETTER PAPERS 


—fashion leaders in social letter papers 


BERKSHIRE TYPEWRITER PAPERS 


—a correct paper for every business need 
NASCON AT-A-GLANCE PRODUCTS 
—personal record books of exclusive design 
EATON PAPER CORP. 
, CATON's 
. 
3 wD, r 
‘e ont” 
“rrer 
Pittsfield, Mass. 


Nascon Products, Inc., Division of Eaton Paper Corp. 


















0 ol Ca ae ckite 





ANYBODY can make 
professional display 
cards, signs and price- 
tickets with WEBWAY 
CUT-OUTS. These die- 
cut, gummed -back letters 
and numerals stick down like 
postage stamps . . . simply, 
quickly, handsomely. They’re 
made of lustrous, fade-proof, 
metal-foil card, in two beautiful 
colors and a variety of sizes. 


Write for Folder "B" 


HOLES-WEBWAY CO., ST. CLOUD, MINN. 
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Retailer's Assortment 
is packed in portable 
easy-to-use kit, con- 
tains material for 
hundreds of cards and 
tickets at a cost below 
3< each. 














Copy Ease Book Holder 


Holds 
BIG BOOKS 


FLICK of 
FINGER 
LINE 
FINDER 


It’s QUICK 


ROSCA ye. CLICK 


COPY EASE BOOK HOLDER aids typists who copy 
from big books, any book up to 5 inches thick. 





Its inclined panel is 18 by 12 inches and holds a book 
securely at the proper focal distance to save eye strain 
and neck stretch. 


Its FLICK of FINGER 


prevents missing a line 


LINE FINDER 


is quick and 


Base and folding feet are of genuine walnut. lacquered 


and hand polished. 


Price is $11.75 


(Dealer ¢ 
FRANKLIN TABLE COMPANY 
116 NORTH 4TH STREET . LOUISVILLE 2, KY. 
Tools for Easy Work Type Kase Copy Holder Dictionary Stand 
Tools for Leisure . Tilt Top Tillie Table Boot Jack Stool 
Tiny Tray Table with alway ready ash receiver Folder on request 














FOAM OR SPONGE RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubber 
having thousands of air cells 
that breathe with every move 

Colors: Brown, Green. Sizes: 
17" = 1e°—I5" «x 17°—14,," 
x 15'/>", 


THE Sofseat STOOL CUSHION 


| Transforms Hard Stools Into 


Soft Seats 
WRITE FOR NEW ILLUSTRATED FOLDER 


GIVING COMPLETE INFORMATION 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


Adams Ave. & Leiper St., Bldg. No. 5 


“Perfect” 





Elastic grip holds 
on stool firmly. Cush 
ion is instantly 
slipped on to give 
soft comfort to 
those who use stools 
constantly. Made 
of resilient one- 
plece sponge rub- 
her and covered 
with sturdy mate- 
rial. Available in 
13-14-15 inch diame 
ters 





Philadelphia 24, Pa. 
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Company at 6412 Rugby Ave., Huntington Park, a Los 
Angeles suburb. He has the Royal Typewriter Com- 
pany agency in that area. 

Mr. Morgan has had a very wide experience in the 
typewriter business. Before establishing himself in 
Huntington Park he acted as manager for Royal in 
the Portland, Seattle, and Alaska areas, and prior to 
that was manager at Salt Lake City. Going a step 
farther back than that he was in business for himself 
in Riverside, California. 

- . . 

Gordon E. Miller, one of the owners of the Southern 
California Adding Machine Company and president of 
the Southern California Office Machine Dealers Asso- 
ciation, was named a member of the board of direc- 
tors of the National Office Machine Dealers Associa- 
tion at the recent convention in New York. 

David T. Ligon, proprietor of the Glendale Type- 
writer Exchange, 159 S. Central Ave., Glendale, one of 
the others who attended the national convention, was 
also named a director. Mr. Ligon, who is regional gov- 
ernor, is receiving congratulations for the good work 
that he did in helping secure the next national con- 
vention for Los Angeles. 

Other delegates from this area to the convention 
included H. A. Saunders, 25’ S. Fair Oaks Ave., Pasa- 
dena; Elmer Anderson of the Anderson Typewriter 
Company, Pasadena, Glendale and Long Beach; Ernest 
Von Rhine of Von’s Office Machines, 2625 S. Figueroa 
Street, Los Angeles; and A. J. Perovano, sales manager 
for adding machines for Mr. Von Rhine. 

* . * 

Norbert S. Mayer, West Coast Platen Company, 643 
S. San Pedro St., Los Angeles, reports that summer 
business has been exceptionally good. He has found it 
necessary to increase his staff 

a +o . 

Fred Rothman of the Angelus Typewriter Company, 
531 Spring St., Los Angeles, another man who attended 
the convention of the National Machine Dealers Asso- 
ciation in New York as an alternate delegate, after 
the convention made a trip by air to Miami, Havana, 
then New Orleans and Dallas, before flying home. 

Jack Haskin, of this same company, with his wife 
recently had a vacation trip that took him to San 
Francisco and up the Redwood highway in the north- 
ern part of the state. 

L. J. King, another Angelus Typewriter Company 
man, is back from a fishing trip. 

> . . 

Paul R. Reed of the Henley Typewriter Company, 
6771 Hollywood Blvd., Hollywood, has completed im- 
provements in his store. A new counter and new lights 
add an attractive touch. Incidentally, Mr. Reed has 
found it necessary recently to add to his repair de- 
partment staff due to increased business. This com- 
pany now has the agency for the Contex adding ma- 


chine made in Norway. 
7 7 . 


The Associated Typewriter Company, a new type- 
writer and Office Supply firm, has moved into a newly- 
completed building at 2725 W. Valley Blvd., Alhambra. 

The proprietor of the new company is J. R. Winder, 
a resident of Alhambra for the last 15 years and con- 
nected with the typewriter business in the Los Angeles 
area for the last 20 years. The new firm has the au- 
thorized agency for the Woodstock typewriter in Al- 
hambra and the plan is to operate a repair service for 
all makes of typewriters and adding machines as well 
as other office appliances. 

Other towns in which the concern operates are 
Monrovia and Pomona. The force at Alhambra in- 
cludes Les Hitchcock, J. C. Wuertner, Thelma M. 
Winder, Bud Thompson, J. H. McClinton and Jack R. 
Winder. In the Monrovia office are N. J. McKeand, 
Jan Engelsgjerd and Earl Jackson. In the Pomona 
office is Frank Encisco. 

- . . 


We had an error in this column in the last issue 
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Write Today 


For Broadside on Cabinets—and our New Illustrated 
Catalog of over 60 systems and records with sales helps—and liberal dealer discounts 
—New Display Cabinets Available—Choice of size and style—The Livest Merchandising Plan in the Industry. 
230 So. Cedar Lake Rd. 


The BLACKBOURN SYSTEMS, INC. Minneapolis 5, Minnesota 
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36 million telephones in the U.S. 


Dofto Tele-Pad makes rach phone in your 
7 — + 
Aales awa a potential profit for you! 
The jastest selling item euer 
A 2 offered for office on home! 
P . j e Attached to, and moves as a unit, with the phone 
; e Made of steel, finished in dull black to match 
the phone 
e Composition bottom prevents scratching furniture 
e New 4 x 6 pads easily slipped in place 


e Individually boxed, complete with pad (125 sheets 
bond paper) 


NO. 325 FOR SQUARE BASE PHONES 
NO. 326 FOR ROUND BASE PHONES $ 5 Oo RETAIL 


Either style for REGULAR DEALER DISCOUNTS 





Keeps a PAD and PENCIL 
always handy at the phone ORDER NOW! KND READY MARKET 


A FOUR-COLOR, SILK SCREEN, EASEL DISPLAY CARD AND ORDER- 
GETTING ADVERTISING FOLDERS FOR MAILING, SHIPPED WITH 
MANUFACTURED BY INITIAL ORDERS. 


F E D E R A L BUSINESS MACHINES CORP. 1023—20TH sr., n. w. 


WASHINGTON, D. C. 
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DOUBLECOAT STENCILS SHALLCROSS INKS 
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HOLDS FINEST LINE 


TYPEWRITER DURABLE FOR LONG RUNS 
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UNIFORMLY DEPENDABLE TROUBLEFREE OPERATION 


EXCELLENT VISIBILITY FASTER DRYING 
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a ae 


GUARANTEED = PURPOSE 








WRITE FOR SAMPLES AND PRICES + KEEP YOUR CUSTOMERS HAPPY WITH THE BEST 


THE SHALLCROSS CO. 


48th AND GRAYS FERRY RD. PHILADELPHIA 43, PA. 
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for which we offer due apologies. On page 208 of the 
June-July issue mention was made of George D. Tay- 
lor of the Western Office Furniture Company taking 
over the display work for Columbine Stationers in 
Long Beach. The item stated that the store was re- 
cently taken over by Paul Mallonee. This last state- 
ment is incorrect. The facts in the matter are that 
Paul Mallonee has been associated with Carleton Mal- 
lonee for the last 12 years, the latter acting as man- 
ager, the two owning the business as co-partners. 
- > - 

Ralph M. Alexander, proprietor of the Alexander 
Stationery Company, with stores at 1519 Vine St., and 
2465 Western Ave., Los Angeles, accompanied by his 
wife, recently flew to the Hawaiian Islands on a little 


vacation trip 
a a el 


S POTLATCHING with! 
EGON ERAILERAVELERS 


The S. C. Pillsburys of the Seattle Office Supply Com- 
pany have purchased a new home on Hood’s Canal. 
This might change the lives of many Northwest Sta- 
tioners. For example, Mr. and Mrs. Joe Finn of the 
Mason County Stationers in Shelton, Wash., took me 
for a ride up to see “Pill’s” new place. When we got 
there no one was home, so we started back. Before 
long we thought we saw Pill drive by. Thinking he 
might have been down to visit the Finns, we turned 
around and gave chase. Much to our chagrin when 
we finally caught up we found it wasn’t he at all. I’m 





CUT-OUT 
- CENTER 


not sure, but I thiak we gave chase to six cars before | 


we got back 


to Shelton. 
. 


* * 


We'll bet that not many of you know that Jack Ellis 


of F. S. Webster Company is a mighty fine cook. I | 


know, because I had some hamburgers that he cooked 
at the Pillsburys. I only have one objection—he puts 
three patties of meat in each bun. 


id > * 


Fry’s Stationery Store of Olympia, Wash., has been 


| 


moved up to the street level in the same building. The | 


new store is well decorated and appointed. 
> . . 


Dick Whitehead is no longer on the road with Charlie 
Davis. He has gone back to work with the Kubli- 
Howell Company in Portland, Ore. Have you heard 
Lowell Jones, owner of Kubli-Howell, has just recently 
been married? 

o > 7 

A. H. Berwald, director of marketing for the Eagle 
Pencil Company in New York, N. Y., and his wife made 
a very short 
vacation 
do know they enjoyed their trip. One of the high- 
lights I think they’ll always remember was stopping 
the car along the highway and picking all the wild 
blackberries they could eat. 

o . a 

Wilson S. Turner, sales manager of the stationery 
department ) 
been vacationing in the Pacific Northwest with his 
wife, while recuperating from a little heart trouble. 
If he is still up here when this is published, you’ll know 
it’s because he hasn’t yet caught a king salmon. The 
only thing he’s pulled in so far—not counting kelp, 
wood chips, and other debris—is a poor defenseless 
little eight-inch silver salmon. 

> - > 

Nellie Simmons, wife of George Simmons, Eberhard 
Faber Pencil Company, has returned from an extended 
trip through the East. She has been recovering from 
a nervous breakdown she had earlier in the year. She 
looks swell and we are all glad to see her back. 
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visit to the Pacific Northwest on their | 
Unfortunately, the weather was bad but I | 


of the Los Angeles News Company, has | 


WONDERFUL! 
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@ “Silent Sentry” Typewriter Base has unique 
cut-out center that permits cleaning and repairing 
inside the typewriter without removing base or 
touching a screw! What’s more, this cut-out cen- 


ter eliminates dirt-and-dust accumulation under 
machine. 
@ This remarkable base fits any standard type- 
writer . . . takes less than 5 minutes to attach 
. fastens machine to desk or stand securely 
yet permits easy removability of typewriter—base 
and all—for use elsewhere in office. Many other 
distinctly useful advantages. Send for complete 


illustrated details today. 





BUSINESS MACHINE PRODUCTS, Inc. 
96 Liberty St., New York 6, N. ¥. 








HERE'S WHY YOU SHOULD SELL 
SPEED-MO PADS! 


1. MORE PROFITS—A fast selling line—a key to 
new profits. Sell Speed-Mo for greater sales— 
bigger profits. 

2. PAD NEVER BUCKLES—Speed-Mo's Sponge 
Rubber Pad always stays flat—never bulges in 
the middle, causing poor uneven impressions. 

3. RE-INKING SIMPLE—Here's one stamp pad 

that requires no complicated re-inking devices— 

just brush the ink on! 

NO INK SEEPAGE—Dirty fingers are unknown 

to users of Speed-Mo. Ink doesn’t flow onto cover, 

edges or onto valuable papers. Cleanest pad ever 
produced. 













There’s a Speed-Mo for every 
purpose—special pads made to 
order. To help you sell, we'll 
send you free display material 
and advertising literature with 
your first order. WRITE 
FOR COMPLETE PROFIT 
DETAILS NOW! 








RIVET-O ™ 





Orange, Massachusetts 


701 Main Street 
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Jucrease SALES aud PROFITS 


with ROTO-SHEAR 
Mail Opener 


Sold by office supply 
dealers from coast to 
coast ... used by 
hundreds of lead- 
ing American 
firms, the new, im- 
proved 1948 model 
ROTO-SHEAP 
will bring you 
quick sales and 
profits and pave 
the way for other 
sales. a ' 


A precision ma- Onens Mail FASTER, BETTER 


chine, built of the 
machine fool-proof, easier 


finest materials, 
recently improved to make 
and simpler to operate, the ROTO-SHEAR opens mail 
faster, better, safer. Its razor-sharp, self-sharpening 
blade cuts off just enough of the envelope to expose 
but not damage contents. Opens envelopes on one, two 
or three sides. Less fatigue to operators 
Make more friends, customers 
sales and profits with ROTO 
SHEAR. Write or wire for further 
information and dealer prices. 







$34.95 


F.0.B. Dallas 


ROTO-SHEAR COMPANY DIV. 
NATIONWIDE PAPERS, INC. 


1621 Wall St. P.O. Box 5571 Dallas, Texas 





* MANIFOLD PAPERS 


4 ognized | 
Are Recog keiwoinps 


Standard for 1 ee 


WANSCO 


PAPER PRODUCTS CO., INC. 
409-411-413 PEARL ST., NEW YORK 7 


AIR MAIL PAPER 
over 30 years — 
|* MANILAS 
Consistently high quality Ke Ae eater COVERS 
...Up-to-the-minute packag- e 
, * ONIONSKINS 3 
ing...a profit-and-prestige 


line you'll sell with pride * MIMEOGRAPH PAPERS 


Inquire about our Franchise 


Sales Plan—the short cut 


* ENVELOPES 


to bigger and better sales 





See 
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THOMAS CHALMERS CAMPBELL 

Thomas Chalmers Campbell, chairman of the board 
of directors of Commercial Controls, died the evening 
of July 26 at his apartment in the Sheraton Hotel, 
Rochester, N. Y., after more than a year’s illness. 

Former president and general manager of the Elec- 
tromatic Division of IBM in Rochester from 1934 until 
1946, Mr. Campbell had a diversified career. It was 
largely under his guidance that the Rochester division 
of IBM was developed. When the division was moved 
to Poughkeepsie, Mr. Campbell remained in Rochester 
to carry on other developments of the firm, becoming 
chairman of the board of Justowriter Corporation 
which was formed in 1946 to carry on those develop- 
ments. He continued in that capacity when Justo- 
writer Corporation became a subsidiary of Commercial 
Controls that same year. When Justowriter merged 
with Commerical Controls January 1948, as its Justo- 
writer Division, T. C. Campbell was elected chairman 
of the Commercial Controls board. 

Born in Jackson, Tenn., June 7, 1880, Mr. Campbell 
had lived a success story during his 68 years that was 
typical of the American pattern. After attending Union 
University in Jackson, he taught himself stenography. 
His first job was secretary in a railroad office at $70 
a month. Successively, he then became secretary to 





vice-president and secretary to the president of the 
Illinois Central Railroad. 
From that point on, his career branched out into 


sales and a succession of positions of increasing re- 
sponsibility with various firms. From 1904 until 1913, 
he was successively salesman, office manager, sales 
agent, agency instructor, and sales manager for the 
National Cash Register Company in New York City. 

In the period from 1913 until 1918, he was president 
of the Saino Fire Door Company of Chicago. During 
World War I, he became factory manager of the Anglo- 
American Mill Machinery Company, Owensboro, Ky. 
Remaining with that firm until 1921, he was advanced 
to manager of sales and production and general man- 
ager. Then in 1921, he returned to New York City as 
sales manager of the Studebaker Corporation, continu- 
ing in that capacity until 1924. At that time, he again 
became associated with National Cash Register Com- 
pany handling a special assignment for the firm for 
the next three years. 

During the period from 1927 until 1934, he was vice- 
president and general manager of a group of furni- 
ture manufacturing companies and vice-president in 
charge of finances for Virginia Alberene Corporation 
and subsidiaries, as well as manager in charge of cer- 
tain financing and reorganizing operations for several 
New York banks. It was during this period that he 
first came to Rochester in 1928 to handle the receiver- 
ship of a local firm 

Surviving are his widow, Eula Byrd Miller Campbell; 
a sister, Mrs. E. C. Symonds; and a nephew, F. C. 


Symonds. 
tr F -& 
GEORGE H. COURTER 

George H. Courter, 88, prominent Niagara Falls busi- 
nessman for nearly 50 years and recently retired head of 
the George H. Courter Company, Inc., office equipment firm 
in Little Fourth St., died July 16 at his home. 

A native of Buffalo, Mr. Courter came to Niagara Falls 
in 1899, when he joined with Edward T. Williams in the 
publication of the Daily Journal. When it was sold in 1909, 
Mr. Courter entered the office supply business which he 
headed until his retirement last fall, erecting the present 
building occupied by the company. 

Before coming to this city he worked in 
printing plant of the old Buffalo Courier, rising to the posi- 
tion of business manager of the company, which post he 
held until coming to Niagara Falls 

A Democrat in politics, Mr. Courte: 


the commercial! 


was that party’s 
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CUSHIONS 
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MATS 


Literature-Price Lists on Request 


L. M. BICKETT COMPANY, watertown, wis. 


Rubber Manufacturers for Office & Industry 














IMMEDIATE DELIVERY 
NEW LOW PRICES! 
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HECTOGRAPHIA Double Service 
GELATIN TRAY DUPLICATORS 


A beautifully lithographed, lacquered tray filled 
with the famous and widely used Hectographia 
HI-TEST composition. Packed complete with 
ink and sponge. Manufactured and stocked in 











Stationers! It’s your Line. Exclusively! LEGAL SIZE...LETTER SIZE... NOTE SIZE. 
Ole Senak Glin nbn Ge tee ee eet ee HECTOGRAPHIA HI-TEST Gelatine Refills 
tomers and eash in on your missionary work The famous orange and black can with the 


same superb grade of gelatine duplicating com- 


Write for libera) discounts and sales help on: = : 
position that has won high consumer acceptance 











Coin Wrappers Lead Seals for Hecto hia Hi-Test for th fif 

Bill Straps graphia Hi-lest tor the past fifteen 

Coin pee Rh years. Manufactured and stocked in | Ib., 2!/ 

Currency Bage Manual Cola Countess lb. and 5 Ib. cans. 

raw String ags 

Metal Clase Bass Wrapper Cabinets for DOMESTIC and EXPORT trade 

Night Depository Bags Sorting Trays Send for NEW CATALOGUE “O” 

Linen Shipping Tags Ce . Coin Storage Trays 

: ee ee ee HECTOGRAPHIA CORP. 
Manufacturers 

THE C. L. DOWNEY CO. ELLIS 6-110 West 17th Street New York 11, N. Y. 
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BACK AGAIN! Saxe 


THE FAMOUS APSCO [xhRereeee 


CHICAGO soo: 















immediately 
available 

in two 
models... 
transparent 
or all-nickel 
receptacle. 
Get details 
now. 





ACCOPRESS BINDERS 


attractively printed for 


MANUALS e¢ CATALOGS ¢ BULLETINS 


/ REPORTS ¢ PRICE LISTS 
INSTRUCTIONS 
ACCO PRODUCTS, INC. 
AUTOMATIC PENCIL SHARPENER CO. OGDENSBURG, N. , 4 


World’s Largest Producer of Pencil Sharpeners 


ROCKFORD, ILL. » LOS ANGELES * TORONTO In Canada: Acco Canadian Co., Ltd., Toronto 


sere | BUY 
- i gales 


MAPS ‘© : 


ARE PREFERRED 
eo Lng a 

Quick selling 

CLEARTYPE MAPS are preferred over all others 

for Business, School and the Home 
Special 

MAPS FOR EVERY PURPOSE } Arrangements 
For Dealers 

AMERICAN MAP CO. INC. 


16 East 42 St., New York 17, N.Y 
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candidate for mayor of Niagara Falls in 1917. He served 
from 1911 to 1916 as a member of the Municipal Industrial 
Commission. 

Active in civic affairs, Mr. Courter had been a member 
of the board and treasurer of the Niagara Falls Historical 
Society, chairman of the merchant’s group of the Chamber 
of Commerce, a member of the board and treasurer of the 
Charity Organization Society, a Boy Scout commissioner 
and a former president of the Civic Club. His civic under- 


takings led to his selection as a recipient of honors from 
the Niagara Falls Peace Heores Commission in 1941. 
+; + + 


JOSEPH EDWARD GRADY 


Orrice APPLIANCES recently learned of the death 
of Joseph Edward Grady, long a spectacular leader in 
the rebuilt typewriter field. Death occured about six 
months ago for this pioneer in the industry who made 
his home at 16247 Kentucky Ave., Detroit, Mich., in 
recent years while selling photocopy equipment. 

Mr. Grady’s first position of importance was as 
cashier and accountant for the Rockwell & Rupel Com- 
pany, a wholesale and retail office supply house of 





THE LATE J. E. GRADY 


Chicago, where he advanced to the position of general 
manager. While there he conceived the idea of rebuild- 
ing typewriters and after a period of assistant gen- 
eral managership of the Oliver Typewriter Company he 
went into business for himself, organizing the Rebuilt 
Typewriter Company, which was declared to be the 
largest of its kind in the world and had branches in 
Europe. A retail mail order business was established 
and unique merchandising methods were evolved by 
Mr. Grady 

The business was sold to the Underwood Typewriter 
Company and shortly after he was persuaded by A. R. 
Erskine, who left the Underwood Company to head the 
Studebaker Corporation, to join him in the new field. 
Thereupon, Mr. Grady became general sales manager 
of the Canadian corporation for Studebaker. In the 
war days he joined other Studebaker officials in the 
Cleveland Tractor Company. Following the war, Mr. 
Grady decided to go into business for himself once 
more for the purpose of “rebuilding businesses” as he 
had rebuilt typewriters. 

+t + + 
LAWRENCE HUNT WYCKOFF 

Funeral services were held at Memphis, Tenn., 
August 12 for Lawrence Hunt Wyckoff, 63, who died 
very suddenly from a heart attack. Mr. Wyckoff was 
assistant treasurer of 8S. C. Toof & Company at the 
time of his death. He had been employed by the Union 
and Planters Bank and Trust Company for more than 
20 years as an accountant and developed a wide 
knowledge of banking credits and finances. 


In 1929 he joined the Security Savings System, Inc., | 


and served as secretary-treasurer. When the owner- 
ship of that business was transferred and moved its 
headquarters to Harrisburg, Pa., last year, Mr. Wyckoff 
joined S. C. Toof & Co. 


He is survived by his widow, one son and one daugh- | 
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The comprehensive "U. S. Line” includes inked ribbons for 
all machines and carbon papers for all purposes. 

Your inquiry will bring full details regarding our liberal 
dealer discount. No obligation, of course. 


FOR DOMESTIC & EXPORT TRADE 








General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 
PHILA. 6, PENNA. 
Established 1895 









RR 
SQUIRES 
Perfection 


SELF CLOSING INKWELLS 


Thousands of SQUIRES Perfection SELF CLOSING 
INKWELLS are proving every day that they are 
the first dependable inkwells at an attractive 
low price. They are just so simple—yet so amaz- 
ingly positive and effective in operation. There 
is just nothing to weor out. They will last a 
lifetime. They are attractive, too, harmonizing 
e well in all surroundings. Because they are so 
simply constructed—only 3 parts—they are easy 


OFFICES to keep clean and easy to refill. You can sell 
SCEOOLS them in quontity at a nice profit for yourself. 
HOTELS Write for a sample today. 
HOMES 

ASSOCIATED STATIONERS 


INSTITUTIONS —- 


SUPPLY CO. 
CHICAGO 6, ILL. 


E. RUSSELL WHITE 
Portiand 13, Ore. 


A. J. MeCRAE 
Toronto, Ont., Canede 


OR 
SQUIRES 
INKWELL COMPANY 


Pittsburgh 15, Pa. 
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THE CLAROTYPE CO., INC, 
261 Broadway, New York 7 














REBUILT 
CALCULATORS 


MARCHANT ° 
$275 


MONROE ° 
$230 

















New Low Prices! Immediate Delivery! 


MARCHANT MONROE 
Model 8D $275 Model LA 160 $230 
Model 8M $325 Model LA 160X $270 
Model 10M $375 Model LA 5.160 $285 
oer Every machine ‘Factory Rebuilt” in 


veyay'] our own 12 Story Plant. 


Every machine is guaranteed 





Call, Write or Wire Dept. OA Limited Offer 


Dealers’ Inquiries Invited 
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ter. Mrs. Wyckoff, after the children were grown, 
studied law and was admitted to the Tennessee bar 
in June of 1940.—CG 
+ | | 
CECIL SPANTON ASHDOWN 

Cecil Spanton Ashdown, 72, retired executive vice- 
president of Remington Rand, Inc., died July 25 at 
King Edward VII Hospital, Warwick East, Bermuda, 
after a long illness. He was a resident of Bermuda 
more than 20 years. 

Mr. Ashdown had been comptroller of the National 
Cash Register Company, Dayton, Ohio. In the first 
world war, he was attached to the Navy Bureau of 
Supplies and Accounts as a civilian expert. After the 
war he joined the Remington Typewriter Company, 
which was merged into Remington Rand. He retired 
in 1928. 

In 1911, Mr. Ashdown -was appointed a director of 
Sir Wilfred Grenfell’s Labrador Medical Mission, and 
after his retirement he became executive director and 
finance chairman of the International Grenfell Mis- 
sion, a position he held until his death. His widow 
and two sons survive. 


- Ft & 


FRANK C. CLEMENS 

Major Frank Carter Clemens, who rose from a news- 
paper boy to the presidency of The Cargill Company, 
Houston, Tex., succumbed to a heart attack August 
21 while traveling in Montana. He was 69. A Houston 
civic leader and active in industry affairs in his earlier 
years, Major Clemens headed the firm of which he was 
the principal owner for 28 years. He was well known 
throughout the trade in his part of the country. 

In 1926, the decedent became president of the South- 
eastern School of Printing in Nashville, Tenn. 

Survivors, besides the widow, include a son, John J. 
Clemens of Houston; a daughter, Mrs. Gordon Selig of 
Houston; a brother, Fred Clemens, of Houston; a sister, 
Mrs. E.S. Humphries of La Grange, Ill.; and one grand- 


child 
+ - 
RALPH L. MORRIS 

Ralph L. Morris, 38, vice-president of the W. D. 
Campbell Company, office furniture concern of Wash- 
ington, D. C., died July 20 at Doctors Hospital of head 
injuries received when he fell down the stairs at his 
home at 804 S. Barton St., Arlington, Va. 

A native of Dyke, Va., Mr. Morris had been with the 
Campbell firm for 22 years. He started as a salesman 
and had been vice-president about eight years 

Mr. Morris is survived by his widow, the former 
Marian Day; a daughter, Ann; a son, Thomas; two 
brothers, Ray E. and Floyd T. Morris; a sister, Mrs. 
Stella Mohr; and his mother, Mrs. Ella Morris, all of 


Arlington. 
|; - +t 


0. T. BRACKEN 

O. T. Bracken, long a respected traveler in New 
England for the Dennison Manufacturing Company, 
died on July 27 

Funeral service was held on July 31 at Grace Con- 
gregational Church, Framingham Square, Mass., with 
many fellow members of the New England Travelers 
Club in attendance. 

+  & 


GUY D. HILLS 
Guy D. Hills, who, until his retirement, was presi- 
dent and treasurer of Seneca Falls Rule & Block Com- 
pany, Seneca Falls, N. Y., died August 4 at the Albany 
Hospital. He was 72 years old. Surviving are the widow 


and two sons, 
+; + + 
ERNEST E. GORSLINE 
Ernest E. Gorsline, 72 former treasurer and general 
manager of Scrantom’s, Inc., Rochester, N. Y., station- 
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Now... 
Why NEV-R-KURL | ppiicwik STAMP PAD GUARANTEES 


is superior to OVER 200,000 IMPRESSIONS 





ordi nary carbon papers Please your customers with a Dri-Kwik stamp pad, 
cellophane wrapped—one of the most outstanding 
Not because of fancy pack offers in a rubber stamp pad ever put on the mar- 
aging or advertising slogans. ket. Guaranteed for over 200,000 impressions. 
But because it was deliber- Carefully constructed of special woven felt and 
ately and painstakingly de- muslin on perfectly insulated block—inked with Dri- 
— = free ye 4 a Kwik, a special ink that is odorless and dries in- 
e shortcomings of “cheap . 4% 
catbone. NEV-R-KURL ie stantly after use, but remains moist in stock. 
Plastic Backed. Has more Can furnish you with a complete line of 
body though it’s no thicker. © Daters of outstanding value 
It won't smudge, curl or © Numberers of high-grade rubber, deeply 
wrinkle. No wax on the back moulded to give clear impressions 
to slip or slide. © Inks—for all marking (in sending orders, 
please submit sample of material to be 
You get up to 50% more stamped for faster service) 
clean sharp copies per sheet 7 . 
NEV-R-KURL, so it’s more economical in itself Also now available . . « No. 40 Pica Dates... 
e time-and-temper-saving. Give NEV-R-KURL No. 42 Long Primer Dates 


n your office—you'll see what we mean. 


Dealer inquiries invited. Write for Catalog. 


92 MILL ST. ROCHESTER 4, N.Y COMPANY 


PROTYPE 





TYPEWRITER | CLEAR-PRiet Factory and Showroom: 82 Fulton St., Elizabeth 1, N. J. 
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RIBBON WOOD STAMP PADS 
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TYPEWRITERS 
7 SS 





TYPEWRITER RIBBONS 
ADDING MACHINE 
RIBBONS oRoFit- 


| a 
BOOKKEEPING MACHINE RIBBONS DIXON EROUR LJ 3 02 20 





CARBON PAPERS 


lt) ler wali ic STENCILS & rote of ay mre Alley and Steel 
onstruction 
$50,000! A YEAR! * Cutters —extra length, hardened and 


ground for service! 


That's the sharpener 
* Finger-Tip adjustment for blunt or fine 


investment of a world 


HEADQUARTERS FOR leading manufacturer pointing. 
* Point-Sto events pencil sharpenin 
ROYAL TYPEWRITER PARTS et ee 
FOR DEALERS severe competitive “Stew eighth 
tests! * Fastens to wall or desk horizontally or 
e vertically. 


AVAILABLE IN 3 BEAUTIFUL PLASTI-COLORS 
ATTRACTIVELY PACKAGED—12 TO CARTON 


REGAL TYPEWRITER COMPANY, INC. C RITE-RITE Mo 


200 Hudson St. New York 13, N 


DOWNERS GROVE, ILLINOIS 





Subsidiary of JOSEPH DIXON CRUCIBLE CO., Jersey City, N. J. 


OFFICE APPLIANCES, September, 1948 345 








NEW pivor keys 


ONLY ON INSTANT “K” SAFEGUARD CHECKWRITER 





Model “K” step-up keyboard .. . . single piece steel 
key tops and stems prevent tops from loosening . ; 
complete operation of handle imprint amount, protects 
payee’s name, and clears flexible automatic correcting 
keyboard. 


BLACK ADVERTISING BLOTTERS 
AVAILABLE. WRITE FOR THEM. 


SAFEGUARD CORP. 
LANSDALE, PENNA. 


Overseas Distributor, SAFEGUARD INTERNATIONAL 
3312 LANCASTER AVE. PHILADELPHIA 4, PENNA. 








(otnometor 
COIN CHANGER 


Desirable for banks, pub- 
lic utilities, theatres, res- 
taurants, etc 












Featuring exclusive stain- 
less steel coin tray and 
other parts 
































Manufactured for over a 
quarter century 


Thousands in use 
LIST 
$17 95° 
eenrere28282°2 


~~ @eee 


Write tor IHustrated Literature 





DISTRIBUTORS WANTED 
A few choice territories now available for quali- 


fied representatives. Liberal Commissions and 
Franchise. 


COINOMETER CORP. excsco's* a: 
























































ZIPPER 
RING 
BINDERS 
WITH 
Spacious Pockets 
Sturdy Metals 
With 2 or 3 Rings 
Choice of Excellent, Handsome, Durable Leathers 

Also BRIEF CASES AND ZIPPER 
emexgeem PORTFOLIOS IN GENUINE 
COWHIDE FOR THE 
DISCRIMINATING EXECUTIVE 


AND SALESMAN ... 
Prompt Delivery 


Write for illustrated literature and prices 


NORTHWEST LEATHER GOODS CO. 


711 W. LAKE ST. CHICAGO 6, ILL. 
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Do You WANT MORE PROFIT? 


Commercial Accounting 
Forms 


Up to date — Extensive — Complete 
Sheets size 11x 11 


Liberal Dealer's Discount 


FOR THE FIRST TIME 
STATIONERY STORES CAN NOW SELL 


GENERAL MOTORS, CHRYSLER AND 
FORD ACCOUNTING SYSTEMS 


Used by General Motors, Chrysler, Ford and 
Many other Automobile Dealers 


200 EXCLUSIVE AGENCIES FROM COAST TO COAST 








Forms can be seen at Chicago N.S.A. Convention 


Lewis N. Pemberton 


Manufacturers & Distributors 


Printing Co. 


833 W. Olympic Bivd. Los Angeles 15, Calif. 


TRinity 5201 
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ery firm, died July 30. He was associated with the firm 
from 1915 to 1940 when he retired. 

A scholar and educator, Mr. Gorsline received a doc- 
tor of philosophy degree at Johns Hopkins University. 
An instructor in sciences, he served on the staffs of 
the University of Illinois, Peddie Institute, Monroe 
Academy and Wells College. He was president of the 
Rochester Better Business Bureau for 10 years.—GET. 


+t - + 
TOM STONHOUSE 
Death came to Tom Stonhouse, long time favorite 
member of the New England Travelers Club, on July 
16 at New Haven, Conn. 
Mr. Stonhouse was a former representative of W. A 
Sheaffer Pen Company. 
Many NET Club members attended the funeral held 
July 19 at New Haven. 
+: + +- 
PHILIP H. MULANE 
Philip H. Mulane, secretary of the Regan Furniture 


Corporation, 270 Madison Ave., New York, N. Y., since 
the concern was established 20 years ago, died July 20 
at his home in Ossining, N. Y. 


Mr. Mulane was born in Grahamville, N. C. His 
widow, Mrs. Adeline Mullane; a son, Wallace Mulane; 
and a daughter, Mrs. Doris Weinberg, survive 


+ - | 
F. MARCELLUS MULLAN 
F. Marcellus Mullan, vice-president of the Cumber- 
and Office Supply Company, Cumberland, Md., died 
suddenly at his home recently after a family dinner 


marking his forty-fifth birthday. Surviving are the 
widow, his father, two sisters and a brother. 
—_-  — 


CLARY BUSINESS JUMPS TO $5,648,000 
Hugh Clary had an idea, experience and capital. He 


put them together im corporate form and chalked up 
annual sales of almost $6,000,000, after only 21 months 
f operatior states a recent article in Advertising 
Age. The story continues: 

To crash that market and slash out a niche for him- 
self and the Clary Multiplier Corporation, Mr. Clary 
decided that what planning he permitted himself 
would have to be fast-moving and flexible.” 

The accomplishments are summed up thusly: 

1938—Hugh Clary left the Bank of America to work 
n his idea for speeding up multiplier machines. 

1939—-The Clary Multiplier Corporation was formed. 

1941—The adding machine was being readied for 
market but war broke out and the entire production 
was converted to war products. 

1943—-War Production Board gave authorization for 
allocation of iterial and manpower to further de- 
velop the Clary machine. 

In one year of operation—Sales of $1,994,000. 

By 1947 had jumped to $5,648,000 per year 

—>---— 


ATWOOD APPOINTED BY LA SALLE PRODUCTS 
La Salle Products Company, 2216 North Clybourn 


Ave., Chica manufacturers of costumers, smokers 
and desk ash trays, recently announced the appoint- 
ment of H. O. Atwood Associates, 10 Thomas St., New 
York City, as sales representatives in eastern Penn- 
sylvania, Washington, D. C., Maryland, Delaware, New 
Jersey, metropolitan New York and the New England 
states. H. O. Atwood Associates will maintain a display 
of the company’s full line at the New York City head- 
Quarters. 
eo 
EL PASO FIRM OCCUPIES NEW HOME 

Raymond Pitts & Company, specializing business ma- 
chines at El Pa Tex., recently announced the taking 
of a new location for offices and salesrooms at 606 N 
Oregon St. A full stock of office appliances is on dis- 
play in a well-equipped plant devoted exclusively to 
the sale and service of business machines. 
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For Better 
File Indexing 


The Satin Aluminum Flo-master is valve- 
controlled .. . leakproof. A perfect flow 
of Flo-master instant-drying ink permits 
making any length line desired without 
redipping. Letters are uniformly black 

. assuring faster reference, greater 
accuracy. FINE MARK ADAPTER for 
making fine lines and letters 1/32 inch 
to 1/8 inch wide. 


$350 SET 












NEW Lightning 


ADDING MACHINE 





New features! Precision built! 


/ YET IT STILL RETAILS FOR , 
’ YOU CAN GROSS BIG! 


Nationally advertised in Saturday Evening Post, Collier's 
and others . . . it's America’s fastest selling Adding 
Machine! Speedy, accurate, versatile, and as easy to use 


as DIALING YOUR TELEPHONE. 












IMMEDIATE DELIVERY— DISCOUNT IN DOZEN LOTS 


LIGHTNING ADDING MACHINE CO., INC. 


543 So. Spring St., Los Angeles 13, Calif. 
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“Best 3-HOLE Paper Punch Made!’ 






The NEW 


Tru-Posture 
SECRETARIAL 
CHAIR 








— AND at the same low price it sold for ’way 
back in ’41! Punches all 3 holes for 3-ring binder 


sheets at a single squeeze. No gauges to set — 





no places to mark. Punches sheets instantly, all 


Mechon y Right 
Patent No. 2,415,663 


You can count on this Model No. 617, to 
make a fast move off your sales floor, 
because it's made to SELL ITSELF 


3 holes at one time. Fits brief case or desk 
drawer; weighs less than 16 ounces. Still retails 


at the Jow price of $3.25 each 





Fully adjustable for height regulation from 17 to 24 inches, backrest can 

Order from your wholesaler be raised and lowered, brought forward or backward, with or without ten 

sion. And it's comfortable upholstered in Vinyl-Coated Leatherette 

CLIX MODEL 3 Punches 3 holes over air-foam rubber cushion. Steel-constructed throughout and electrical 

4,” dia., spaced 4%" on centers ly-welded. Other heights in similar chair are Mode! 620, 20 to 26 inches 

apaced 4" from back binding edge [s——s “a Mode! 622, 22 to 28 inches; Model 624, 24 to 30 inches, and Mode! 627, 

standard spacing for il" x 84 . ea 7 ; ‘ pals tee: egg tee F 

sheets Ox 2 to 33 inches For other fast moving r fit-making items write for 

catalog TODAY 





NEW ENGLAND PAPER PUNCH CO ee PAPER PUNCH DEPENDABLE MF G. CO. 


NATICK, MASSACHUSETTS 
OMAHA NEBRASKA 














That Boston Mew Look” 


|b LOW HO}, 


PENCIL SHARPENERS 





Here's the modernization of the famous BOSTON KS. 
Note how the free flowing graceful lines blend with the 
massive all metal strength of the stand . . . heavier 


. . + years ahead in design. 





School Opening is here. . . 
Christmas—and the Gift Season 
are on the way 


Don’t run short on popular Cram globes. 
Fill in your stock now so you won't miss any 
sales. All sizes, styles and prices. Catalog on 
request. 


(illustrated is Model No. 2220, 10% inch 


hall, two-tone woo 1 ase List $4.00 





C. HOWARD HUNT PEN CO., CAMDEN,N. J. The George F. Cram Company, Inc. 


MNFG. BOSTON, SPEEDBALL, AND HUNT PRODUCTS 





736 E. Washington St., Indianapolis 7, Ind. 
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Plain, numbered, lettered and spe- 
cial markings. 

Over 3,000 different combinations. 
Sturdily made with sharp steel points. 
Nationally advertised. 


Map companies sell the Moore line— 
Exclusively. 









A great time saver 


Pt 


ALLEN'S "SNAP ERASER" 


Patent Pending 


Eraser is snap-attached to shield . . . Detach to erase . . 
n n when fini =o ° 
vo A aoe Pe Sageeeenenene See the complete Moore line on display 


at Booth 51, N.S.A. Convention 








NEEDED IN EVERY OFFICE 
BUILD CARBON SALES 


WITH SNAP ERASER MOORE PUSH-PIN COMPANY 
_——! 0 


Write for sample and sales plan 


ALLEN & COMPANY 


Manufacturers of carbon papers and inked ribbons. 
11-15 Vandewater Street 
Dept. M New York 7, N.Y. 


B. nbDX 


TRADE MARK 











Sales Minded? 


SELL 


THE 





Bind-X an indexing device edeptable to countless 
uses. Its transparent penel-fece allows the changing of 
printed, typed or written inserts et will and the flange, 
coated with e specially prepared gum, permits ready adhe- 
sion to paper, cardboerd, wood, metal or plastic surfaces. 


Bind-X. originally developed for indexing Looseteaf 
Binders, active and in storege, has become @ many pur- 
pose aid where indexng « necessary but difficult to 


eccomplish 





LINE 

Bind-X eliminates unsightly markings on store shelves, 
bins, boxes, and its use on binders, maps and filing systems 
speeds up the finding of wanted deta. 


Loose-Leaf 


BINDERS 


For 39 years thousands of dealers have 


Bind-X ic meade in 6-inch lengths and may be cut to 
eny length desired. Two widths of fece-penels ere offered, 
'/,-nch for narrow indexing end |-inch for broed indexing. 
Eight colors” may be hed. including Cleer,—en excellent 
feature for cross-index®g 


Note - Bind-X may be cut to short lengths if desired. 


® CLEAR GREEN featured Elbe products. Consumer accept- 
ORANGE o.ve ance has made Elbe products leading best- 
LEMON INK 
AMBER asd sellers and high profit-makers. You Gm. 
will find it profitable to sell. 
BIND -X STRIPS PACKED 


12 TO A BOX 


LIST PRICE 25¢ PER STRIP Write for our catalog today 








4X VW ay ELBE FILE & BINDER CO.,Inc. 
tty aT of Loose Leal Binders. 





* * ” . - ermenn vacvouy 
/ eee FALL RIVER, MASSACHUSETTS 
difficult indexing MADE EASY. Moter- Fecte-» ent Equipment Shore Site - 3 Acres of Plow 











New York Office—200 Fifth Ave. Boston Office—10 High St. 
CEL-U-DEX CORPORATION, 1 Main St., Brooklyn 1, N. Y. 
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MAKE NEW PROFITS 
with 
THE PENCIL THAT 










advertised in the 
Saturday Evening Post and 23 
other national magazines reach- 
ing over 54 million readers 








Listo is America’s fastest selling 
mechanical marking pencil ; 
Used in almost every kind of work, 
in the home, in the office, and in 
the shop. It writes on everything, 
glass, metal, cellophane, wood, 
newsprint, plastics or any other 
surface. That's why 
Listo Pencils are 

















Aa | ‘weee fascsellersand great 












y LISTO pee eeeuene Listo dies 
-€adgs arc aconstant 
sour of ready Heavy 
> tag i = leads 
profits, too That Don't 
Break in 
° 6 Colors 
Feature the new Listo Display Card. It's made for BLACK 
quick, easy sales to your pre-sold customers GREEN 
... SEE YOUR JOBBER OR WRITE valaaes 
T NCIL P. 
LISTO PENCIL COR RED BLUE 












Alameda, California « Since 1921 


MARKING 


PENCIL 


CALCULATORS 


Select Rough 
and Rebuilt 


Our stock of fine used machines has 
been growing and is now larger than for 
several years. We invite inquiries from 
dealers for calculators of all makes: 
Monroe, Marchant, Friden, Comptome- 
ter, Burroughs, and Remington Rand. 


Write listing your requirements. 


CALCULATOR EQUIPMENT CORP. 


ORANGE, N. J. 













PREFERENCE! 


More and more typists 
prefer NORTA, the mod. 
ern plastic type clean- 
er. No liquids to spill 
or splatter no mess 
-.- quick, efficient and 


longer lasting. A favor- 





ite since 1924 


69% ere 


NO.RTA 
PLASTIC TYPE CLEANER 


Norta Distributing Co., 1123 Broadway, New York 10, N. Y 








OUR GRADUATE 
TYPEWRITER REPAIRMEN 


are thoroughly trained in the maintenance of 
all standard machines. They are dependable, 
ambitious young men, skilled at their trade, 
who have chosen typewriter repair as a career. 
Our courses are government approved for vet- 
eran or non-veteran training. 


Write for Full information 
RICHARD J. ZAIDEN 


COMMERCIAL INSTITUTE 


2020 WEST LIBERTY AVENUE, PITTSBURGH 26, PA. 














\' 
oD » 
ofsilinn? \ 


=Fu= 


DAYTON STENCIL 
WORKS CO. "eric" 








ALIZED CHECK COVERS 


T 


PERSON n 
G PASSBOOKS 


STATEMENT SHEE 
oOoOKS MACHINE pOSTIN 
BILL STRAPS 
COIN WRAPPERS 
PEN RULED FORMS 


SAVINGS passBoOK 
LOAN passBOOKS 
COMMERCIAL pASSB 
pocket CHECK CASES 
passBoOkK ENVELOPES 


DEPOSIT SLIPS 


William ELXLINE 7x. 


Cleveland 13, Ohioc 

















1270 Ontario Street 
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JUST ASK US 


For an attractive “Silent Salesman” for 


BEACH’S “Common Sense” 
EXPENSE BOOKS 






Displayed 

like this in 

Beat hs cnc 

5 counter, the 
uu eNse Books will 
sell them- 


Expense 
ibYere).s 


themselves 


Beach Publishing Co. 
Detroit 2, Mich. 














NINE 
SIZES 


2 
EIGHT 
ASSORTMENTS 
= 
100% to 200% 


Markup on 
These Mailers 





Write for folder on Mdse. Display 
Racks for Store and Window use. 


WRITE FOR LOW DEALER-JOBBER COST 


PIERCE CO. 








3705 NICOLLET AVE. 
MINNEAPOLIS 8, MINN. 


NEW DACO SAMPLE BOOK 
PROVES MONEY MAKER 


Helps Dealers to Up Sales in Filing Supplies, Cards, 
and Forms. Will Be Distributed Free at Convention 
or Upon Written Request to Daco. 


A valuable sales aid, the new DACO SAMPLE BOOK 
contains over fifty actual size specimens of stock Daco 
cards and forms in standard commercial sizes, weights, 
colors and rulings with typical tabs and punchings. . 
cision card forms made expressly by Daco for use in 
National Cash Register, Burroughs and other automatic 
bookkeeping machines are also included. The Daco Card 
& Index Sample Book is believed to be the first and most 
elaborate issue by any firm since pre-war days. 


It will prove most helpful to stationers and customers 
in selling or buying stock cards, forms or filing supplies. 

“These forms were prepared and correlated to give the 
progressive dealer, regardless of his size, a chance to get 
his share of this business”, stated Edward 8. Churnick, 
president of Daco who will personally distribute the sam- 
ple books at the Hotel Stevens, Chicago, during the con- 
vention. 


“This puts the stationer on an equal footing to meet 
direct competition in price, quality and delivery service. 
Our expanded production facilities, new equipment and 
increased paper supplies, make it possible for us to assure 
him of prompt delivery service. If desired, we will ship 
direct to the client.” 


Stationers desiring the Daco Sample Book may get their 
copy while at the convention by asking for Ed. Churnick’s 
room or writing Daco. Be sure and get your free copy. 


DACO CARD & INDEX CO. 


301 Congress St. Boston, Mass. 


























Buy U.S.Savings Bonds 
REGULARLY 


me, adi 


ne ia pon 
Ask where you WORK 
Ask where you BANK 
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FOLDING CHAIRS 


MANY STYLES— ALSO 








All styles—for classrooms, cafeterias, 
sales meetings, etc. 


ADIRONDACK CHAIR COMPANY 


DEPT. 15-1 1140 BROADWAY 


Near 26th St. MUrrayhill 3-1385 





N. Y. 1, N.Y. 


hbhtieae 
ee) 





NON-FOLDING CHAIRS 
TABLET ARMCHAIRS 
—FOLDING TABLES 
Immediate Shipment 
from N. Y. Stock or 
Factory 
Don’t Turn Down Chair 
No. M-2 Inquiries! No. 600 


“™ 401-3 RAND ST 


4444444444444 4 4444444444455 4544 
rrr eee ee eee eee ee ee ee ee ee eo 
A 


¥ 















6-Drawer STEEL LEGAL BLANK 
CABINETS. Available now in 
Green, Gray or Brown Baked En- 
ame! for only $13.75 List. 


Other stock sizes, 10, 12, 18 & % 
drawers or Custom made to fit your 
requirements. All electrically-welded 
construction in Heavy gauge steel. 
Join the growing list of satisfied cus- 
tomers. A trial order will convince you 
of the QUALITY of our line. 


MANUFACTURED EXCLUSIVELY FOR 

















$J-6 
HAROLD D. R 
FORT WORTH. TEXAS 





r 
PHONE 5180F 





WOLCOTT’S 
ALL PURPOSE / 


TRANSFER FILE : 


Built of MASONITE and STEEL for long lasting 
durability . . . metal runners for easy gliding . . . 
edges of drawer and drawer front metal bound 

. aluminum handle and card holder . . . bail 
suspension drawer . . . easy stacking to any height 
. « « follow block adaptability for every day use 
(extra charge). 


Natural finish—metal bindings olive green. 


LEGAL AND LETTER SIZES 


WOLCOTT STEEL PRODUCTS, INC. 


739 East New York Ave. Brooklyn 3, N. Y. 











STEEL SEATING 


FOR EVERY PURPOSE 


WOOD SEATED STOOLS 
STEEL SEATED STOOLS 
ADJUSTABLE LEG STOOLS 
REVOLVING STOOLS 
POSTURE CHAIRS 

LINOTYPE CHAIRS | 








Special Equipment Built to Order 


ANGLE STEEL STOOL CO. 


600 W. Oak Street Plainwell, Michigan 














THE ALL PURPOSE COUCH 
WITH ADJUSTABLE HEAD REST 


Custombuilt in red, green and brown 
Duran or Boltaflex 


WRITE OR WIRE TODAY 


ESSKAY PRODUCTS 


445 CHESTNUT ST. GARDNER, MASS. 














LOWEST PRICED 
POST CARD 
DUPLICATOR 
IN AMERICA 

Easy sales .. . big repeat busi- 

ness! GEM STENCIL DUPLI- 

CATOR is ideal for Advertis- 

ing, Announcements, Notices, 

Labels, Forms, Price Lists. 

Every type of business and or- 

ganization is a potential cus- 

tomer. Comes complete with 


all supplies and 60-page Book - . 
of Ideas. Nationally Adver- Complete Outfit 


tised. $7.50 retail 









For Literature and Liberal Dealer Discounts write Dept. No. 130 


BOND EQUIPMENTCO. 3)3,,°!ve St 
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LATES 


. . 
in Antiqued Brass 
RETAM at $2-5° 

Others at $2.75 and $3.50 
For the first time. Low priced 
plates in burnished brass let- 
ters on antique black back- 
ground, with mahogany fin- 
ished mountings.. 

For Dealer Prices Write 

“ry TT i 

B00 SU 














BIG’ PROFIT | 
in COPYHOLDERS ; 


Needed in every office 
where considerable Typing 
is dome . . . new pur- 


chases, repeat orders, re- § 





placements. 


Write for unique 1948 Dealer Proposition. 


COPY RIGHT MFG. CoRP.} 
53 Park Place, Dept. DP-4 ¢ New York 7, N. Y. ; 
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HEAVY DUTY 


did you say? Then your 
answer is the sturdy 
ACME No. 1 


HEAVY DUTY Hand Stapier 


| 

| 

i 

I 

| 

| ideal f faste x voluminous correspondence 
| sample swatches of paper, leather and fabric, for 
| 

| 

| 

| 





stapling of atalogs, programs, etic. Adjustable 
guide for « racy. ACME No. | can handle three 
leg lengths ‘ and %” without mechanical 
change and can be especially equipped to take 4” 


ACME STAPLE CO. 


1648 Haddon Ave. Camden, N. J. 
ALSO MFR. ACME NO. 2—SURESHOT— SIMPLEX — MIDGET 















DESCRIPTIVE 






CANVAS PRODUCTS CO. 
Corner Marquette 
& McWilliams Sts. 
FOND DU LAC, WIS. 


Credits—Collections 


Get Money 



















Prevent Losses 


How to keep closer control of Credits and Collections.— 


Speeds up Collections—Better Credit Authorization.—All 
facts at a glance at fingertips—ten Handifax show 200 items. 
Color Signals 

, Ask for FREE Samples and information. 


Ross-Gould Co. 
313 North 10th Street 
St. Louis 





HANDIFAX 


VISIBLE RECORDS 





<3 owe eo 











Market after an 


absence of 
8 Years 







J-S.STAEOTLERL,INCG. 
53 Worth Street + New York 13, N. Y. 


STAEDTLER SINCE 1662 
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You can multiply your volume of busi- 
ness by selling stationery and office 
specialties to your customers. We sup- 
ply all necessary advertising matter. 
Send for Price List. Full details and a 
richly illustrated 100-page catalogue 
describing many unusual items will be 
sent upon receipt of 35 cents (coin or 
stamps) to pay part of cost. 


BAYONNE 9, N.J. 


MARTENS 
TYPE CLEANER 





THE 
é‘ PERFECT FLUID 
ARTE AND NEW 
TYPE PATENTED 
a) = APPLICATOR 


——— comple and 
full details on your 
letterhead 


THE MARTENS TYPE CLEANER CO. 
DIAMOND POINT 2, N. Y. 


APEX 1948 W-2. Wruunuame 


STATEMENTS 
NO INCREASE 


; NEW REVISED FORMS 
OVER 194 ' 
ky NOW READY! 


The time-saving APEX W-2's for 1948 are 
approved by the Bureau of Internal Revenue. 
Snap-out construction, carbon interleaved, 
imprinted or blank. Special window envel- 
opes made to fit the APEX W-2 forms also 
available. W-2's also made in 5 part sets, 
including N. Y. STATE FORM and 5 or 6 
part sets for VARIOUS STATES at ao addi- 
tional cost! All forms supplied singly or in 
continuous strips. ORDER TODAY! 


Write now for FREE SAMPLE and prices. 


























NEW FEATURE: Employee's original und 
duplicate NOW furnished in a ONE PIECE 
FOLD-OVER CONSTRUCTION — addi- 
tional time saved. 








ey 93% ote 


Yes, as many as 93 out of 100 
who try MASTER SPEED KEYS on 
their typewriters like them and 
keep them; many others buy on 
sight alone. 

An unusually satisfactory product—just the one to 
add extra profit to your office calls. Can be sold from 
a sample key. 





For further information write 


SPEED KEY CORPORATION 


245 RALPH AVE. BROOKLYN 33, N.Y. 
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f they could look ahead 


would still look new! 








ime hardly touches 


long-wearing 


SEE THE NEW 
EXCLUSIVE 
Office Furniture 
Models 


OWN DISPLAY FOR 
THE FIRST TIME 
at the 


National Stationers 
Association Convention 


SEPTEMBER 26 TO 30 
HOTEL STEVENS—CHICAGO 
BOOTH #5374 





——— 








@ Neo. 798 Chair. Cantilever-type design for an extra meas- 
ure of resiliency and comfort. Flex-spring seat; shaped up 
holstered back 

6) Ne. 950 Chair. Four-legged rigidity popular for commer 
cial use, plus attractive styling so desirable for any general 
seating purpose. 

rc) No. 377 Chair, Available as a single chair, and in units or 
gangs of two or more chairs. Fiex-spring seats; smooth floor 
glides; black wood orms 
No. 600 Deluxe Folding Chair. The ultimate in foiding 
chair comfort and convenience. Telescoping back legs slide 
in and out of each other flawlessly. 


ROYAL METAL MANUFACTURING CO. 
CHICAGO «+ NEW YORK - LOS ANGELES + PRESTON, ONT 
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ten years... Royalchrome 











Each of these superbly styled, supremely 
durable ROYALCHROME Chairs covered 
in beautiful Super-Tuftex Leatherette 
Royal's new fire-resistant fabric and 


protected under Royal's Guarantee Pian. 
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EASY AS... 


WRITE, TYPE 
or DRAW ANY 
DESIRED COPY 





HERTOGRAPH 





HENTOGRAPH 


2&2) 






dd ee 
FACE DOWN 
ON SURFACE 


PRINT 50-75 
CLEAN SHARP 
COPIES QUICKLY 





TWO STYLES OF INEXPENSIVE DUPLICATORS 
YEAR IN, YEAR OUT FAVORITES FOR SMALL RUNS! 


IDEAL DUPLICATORS HEYER HEKTOGRAPHS 


Sturdy wood frame, hinged Time-tested and widely used. 

construction provides 2 and Attractive lithographed, rust- 
4 duplicating surfaces proof metal pan duplicators 
Th four popes: sizes. in four popular sizes. 


+ aang EKTOGRAPH REFILL 
Ril ILLIANT COPYING COMPOSITION . 
e i =tacy pan Ups ce wood | ame duplicator. 





> . * s 
bh ae oie a) 
tga RO POP 


e 
Y : . = 
te oS 


a t ; . yn a 
> . a “ a a " n 
;“— HEKTOGRAPHS 
Note Size No. 2! 
ee hicieSes ‘Net No. 6 
+ Letter Size No. 22 Letter Size No. 2 No, 7 


Legal Size No. 23 Lege! Sire Ne. 3... No. 8 
Folio Size No. 24 Foie ma 9 


« Hi aoe Quality Since 1903. aoe a 


4 re E 
jen aa 
gis a 
: 
5 
Et 











f they could look ahead 
ten years... Royalchrome 
would still look new! 








/ ime hardly touches 


long-wearing 


SEE THE NEW 
EXCLUSIVE 
Office Furniture 
Models 


ON DISPLAY FOR 
THE FIRST TIME 
at the 


National Stationers 
Association Convention 


SEPTEMBER 26 TO 30 
HOTEL STEVENS—CHICAGO 
BOOTH #537A 











cA} Ne. 798 Chair. Cantilever-type design for an extra meas- 
ure of resiliency and comfort. Flex-spring seat; shaped up- 
holstered back. 

8 ) Ne. 950 Chair. Four-legged rigidity popular for commer- 
cial use, plus attractive styling so desirable for any general 
seating purpose. 

3 No. 377 Chair. Available as a single chair, and in units or 
gangs of two or more chairs. Flex-spring seats; smooth floor 


FURN, 
ive rt . 
Ost Nc YRe 


ae mn em SL Lc 


glides; black wood arms. 


© No. 600 Deluxe Folding Chair. The vitimate in folding 
chair comfort and convenience. Telescoping back legs slide 


i 

i 

i 
in and out of each other flawlessly, ; Each of these superbly styled, supremely 

! 

! 

i 

! 

! 


durable ROYALCHROME Chairs . . . covered 


ROYAL METAL MANUFACTURING CO. 
CHICAGO «6+ «NEW YORK + LOS ANGELES + PRESTON, ONT. 


in beautiful Super-Tuftex Leatherette, 
Royal's new fire-resistant fabric . . . and 


protected under Royal's Guarantee Plan. 


I 
Rn 
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EASY AS... 


waire, TvPE HEKTOGRAPH 
or DRAW ANY f 


DESIRED COPY 





APPLY COPY 
FACE DOWN 
ON SURFACE 


PRINT 50-75 
CLEAN SHARP 
COPIES QUICKLY 


OTT, 
ma , 2 
xi “ 4 








ne 
ea aon) 


“TWO STYLES OF INEXPENSIVE DUPLICATORS 
YEAR IN, YEAR OUT FAVORITES FOR SMALL RUNS! 


IDEAL DUPLICATORS HEYER HEKTOGRAPHS 
Sturdy wood frame, hinged = Time-tested and widely used. 
construction provides 2 and _ Attractive lithographed, rust- 
4 duplicating surfaces proof metal pan duplicators 
. in four popular sizes. in four popular sizes. 
) - HEKTOGRAPH REFILL 
RICH BRILLIANT COPYING COMPOSITION . 


rs Ff m Thebes ee for any pan type or wood frame duplicator. 


_ sre Fae 
a 
Ps 
. Loa 
: HEKTOGRAPHS \L DUPLICATO! _ COMPOSITION ee 
LUA ae 280 Note Size No. 2! — BSurhaces 4 Su ib. Can No. 2800 
. le } Letter Size No. 22 Poe 2%, tb. Con No. 281 
— Legal Size No. 23 NE Dace  Bilb- Can No. e - 
‘h _* Higher Qoaiity Simca 108 iF O° 6 ia 5 








Step out 
with a Leader! 


Stay out front with Underwood 


“Typewriter Leader of the World’ 
... a Stand-Out in the Portable Sales Parade 


See what great values the new 
Underwood Portables offer! 

They're wonders in craftsman- 
ship. They're beauties in appear- 
ance. In convenience . . . in time- 
saving features . . . in price they 
provide the greatest profit-build- 
ing opportunities in Underwood 
Portable History. 

Two great Portables! The Uni- 
versal . . . priced right for pro- 
motion! The Champion, for “step- 
up” sales that bring extra profits. 


© 1948 


It pays 
to promote 


The new Underwood Portables 
are backed by a continuing adver- 
tising program. In national maga- 
zines, in school and college publi- 
cations, these smart new machines 
are being advertised to millions. 

So, for sure-fire sales, be sure to 
promote the popular Underwood 
Portables os 


writer Leader of the World.” 


made by “The Ty pe- 


Portable Typewriter Division 


Underwood Corporation 


One Park Avenue New York 16, N. Y. 


Sules and Service Everywhere 


Underwood 


—— 














Look at these Features 
of Underwood 


Portable Leadership 


DUAL TOUCH TUNING. This Under 
wood feature permits tuning the 
touch of all keys, or changing single 
keys to suit any individual. It helps 
make possible the finest quality of 
work for the longest period of time 


FINGER COMFORT KEYBOARD. Scien 
tifically designed concave keys cen 
ter the fingers for fast, accurate 
stroking. Pleasant to the touch 


RIGHT AND LEFT MARGIN RELEASE 
Conveniently located just above the 
keyboard, a push button release en 
ables an operator to wrile out ide 
ither margin. Returns automatically 
to original setting 


VARIABLE LINE SPACER. Pull! out the 
left-hand knob for variable line 
spacing. Push it in to re-engage 
normal spacing. Positive 
one-hand operation 


accurate, 


CARRIAGE CENTRALIZING LOCK. 
Locks carriage securely to prevent 
jarring while carrying. A special pro 
tection which means longer, trou 


ble-free service from Underwood 
Portables. 

STANDARD RIBBON. Underwood 
Portables use the same size ribbon 
as the famous Underwood office ma 
chines. No confusion. For sak 


everywhere. Spools reversibl 

too, for longer wear great 

economy 

PRECISION CONSTRUCTION. Obsery 

the Underwood Portable constru 
yn. It's precision built for accuracy 


ind top pertormance with the care 


ind pride of master craftsmanship 


wl 


CA 


